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Bachelor of Arts Program in Travel and Cruise Management

1. laseasramdngns

NANGATNIIVING
LRUNISANEILUUUNRALAZHUNSAN YU UENRNANE
UIUNIANTIUARDANANENT 129 wuIwAn
a = 3 ' a
N. NINIVIRNYINILY 24  wiaenn
- NRUIVINMWIBINGY 9  vulein
- NFNIVIYTNINTTINWLINTN 15 vleia
. RUINIVIANIE 93  wenn
- ARV AU 30 whene
- NI ANIEAU-UIAY 18 wihgin
- NI NANIEAU-LREN 21 wwein
- ngxdrANNaulanay 12 vhwin
- NEIVINBIANUTENALINDIIUDNTN 12 whehn
A. AUINIVUFDNLES 6 wienn
=2 fa = 1 a
4. BUARNUILTEUNITUIBIIN 6 WA

2. g lundngns
. NUINIVIANEINIL 24 NUEAA

nguAN1WBengw (9 videfin) wdein (Ussene-UjuR-Anwisienuies)
an.101 AMedanguludinuszaniu 3(2-2-6)
EN101 Everyday English
an.102 Ae89nguluUIUNNIIEIAY 3(2-2-6)
EN102 Social English
8n.103 Mwdanguluuiunaina 3(2-2-6)

EN103 Global English

NEUAYIYIAUININNBEIVIUN (15 MiIefin) g (UTsee-UjiR-Anwidenuies)
An.011 ﬁﬂwmsﬁmﬁanm‘%auiwaam%’im 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning
012 enudunadlesdudinunasyuyuszminaussing 3(3-0-6)
GEO12 Citizenship in Society and International Community
an.013  waluladuazuinnssuiioouian 3(3-0-6)
GE013 Technology and Innovation for the Future
An0ld  guvSenmiazaunnsiiiein 3(3-0-6)
GEO14 Aesthetics and Well-being for Life
A1.015 Iy dudussnounisuazanuivnnisiu 3(3-0-6)

GEO15 Entrepreneurial Spirit and Financial Literacy
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19n.202
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15n.401
THA401
19n.402
THA402
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nguAYNANIZAIU-UIAU (18 wiefin)

mmitﬁmé’wﬁmﬁ'uqmamms:umwiamﬁmuasmw%mi

Introduction to Tourism and Hospitality Industry
nvaneuazasseusslugnavnssINIieLEILaysUIANg

Law and Ethics in Tourism and Hospitality Industry
mMstyuarnisdanisnensRudmiugnaivnssumsvieaiisauagnnsuinig

Accounting and Financial Management for Tourism and Hospitality Industry

nsAeansmuanguamivgnavnIIIMVieaisanarnsuing
Communicative English for Tourism and Hospitality Industry
weluladaisassrdmiugnanmnssumsvieaiisanaznisuins

Creative Technology for Tourism and Hospitality Industry
wAnssuguilnauaInineuimslugranvnssumsvieafisanasnnsuing
Consumer Behavior and Service Psychology in Tourism and Hospitality
Industry
madufuszneunsuasmsinnsuaguddmiugramnssumsvieaiivauas
NTUINNT

Entrepreneurship and Human Capital Management for Tourism and
Hospitality Industry
nagnsmInmaddTaasuimnssulugamnssuMsvieufieanaznsuIs
Digital Marketing and Innovation Strategies in Tourism and Hospitality
Industry

mMAdudmTugramnIINTieueagnITUIN

Research for Tourism and Hospitality Industry
wnlthuazUssiulugramnssunsvioufieanagnsuing

Trends and Issues in Tourism and Hospitality Industry

i3.111
TCM111
3.211
TCM211
nNnq.212
TCM212
35311
TCM311
3312
TCM312
3.411
TCM411

TadafnddmsunisdanmsmsviesiisanaziSedise

Logistics for Travel and Cruise Management
plimansdmiunmsviesieinazied ey

Geography for Travel and Cruise
mMsUfuRnssnumsvieadisauasFod iy

Travel and Cruise Operations
nsdansgamneUanemeegedBudmsunisviendisanazisedsgy
Sustainable Destination Management for Travel and Cruise
mseenuuulsTaUMsidmuNsiansmsvienfieuaiSodisey
Experience Design for Travel and Cruise Management
Msdansngingrdmsunsviesiisnaziiedisey

Crisis Management for Travel and Cruise

mhefn (Ussene-UjUR-Anwinienuies)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-3-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

mhehn (Usseng-UjUR-Anwimenuiag)

3(3-0-6)
3(2-3-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
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TCM221
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NN5.223
TCM223
nN3.321
TCM321
nN3.322
TCM322
NN3.323
TCM323
nN3.421
TCM421

MFALAL M3IANT wazmsUFTRNNTYiouen
Tour Planning Organizing and Operations
Msvioaileamaden

Alternative Tourism
wielulafansaumadmiugnavnssumsvieadion
Information Technology for Tourism Industry
AwdangudmiugnavnIsunIviaaiien
English for Tourism Industry
Inefnudmiunisviesiie

Thai Studies for Tourism Industry

Mg uwdmsudnaman

English for Tour Guides

wannisdaRmAn

Principle of Tour Guides

nguivINIsianImMsviesiienalusieda Inssanis wazn1suszyu
mhefn (Ussene-UjuR-Anwisienuie)

NN5.231

TCM231
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NNT3.332
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anufidesiuieriunisiamanisiendeniiedusieta dnssens waens
Usza

Introduction to MICE Management
nMsdansanuiuag A NEEaIN

Venue and Facility Management
mﬁmmimiﬂizﬁuLLaxﬂm/iaﬂLﬁmLﬁaL‘f]uswﬁa

Meeting and Incentive Travel Management
awdangudmiumvienfisauiiediuseta dnssans uasnsusza
English for MICE Industry

N1599N13NTUTEYINTNUIUIYIR

Convention Management
N15IANTITNULNTIANITHALAINTTUALAEYNIINITNAN

Exhibition and Special Event Management
mudanguiiensliutinuazinssesesdmviulassnumviesiisniiedu
57978 Uns5AMT UagnsUszYn

English for MICE Project Pitching and Negotiation

mhen (Ussene-UjUR-Anwisienued)

3(3-0-6)
3(3-0-6)
3(2-3-6)
3(3-0-6)
3(2-3-6)
3(3-0-6)
3(2-3-6)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-3-6)
3(3-0-6)
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nN5.241
TCM241
nN3.242
TCM242
nNs.243
TCM243
NN5.341
TCM341
NN3.342
TCM342
nN3.343
TCM343
nN3.441
TCM441

AnusiUesruinedtun1svio e AT
Introduction to Wellness Tourism

fanssudunumsdmiunsvie s uBegunin

Recreations for Wellness Tourism
nMsnanadvsumsviendioandeaunm
Marketing for Wellness Tourism
awdangudmiumsvionfiendeguam 1
English for Wellness Tourism |

ﬂ?i%ﬁ]ﬂ’]im%}WH’]ﬂiﬂ’]iViaﬂLﬁ&J’JL%QEj%ﬂWWLLUUUﬂiM’m’]ﬁ

mhefs (Ussene-UjUa-Anwisienued)

Integrated Wellness Tourism Resource Management

N1390NLUUNTUSNSwazUsEaunsaldmsun svinaiiengaaunin

Service Design and Experience for Wellness Tourism

AMwdangudmiunsvisanenagunin 2

English for Wellness Tourism |l

nguIVINTIANSLTE T8y

N3.251
TCM251
nNs.252
TCM252
nN5.253
TCM253
N3.351
TCM351
NN3.352
TCM352
nN3.451
TCM451

nsInN1TERRIRnE U US0d1 I8y

Room Division Management for Cruise
mi‘u3zﬂaummisﬁzuﬁu§mé’m%fuL‘%aéhswzy
Basic Culinary Operations for Cruise
MsUINTRISHATIASDshNdmSUEed 3y
Food and Beverage Services for Cruise
AMwBangudmsuEed1TIgy 1

English for Cruise |
NIANIIND91IMNTANTULTOA T8y
Dinning Operations for Cruise

AN EEMTUTOA T8y 2

English for Cruise |l

3(3-0-6)
3(2-3-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

mhefn (Ussene-UHUR-Anwisienues)

3(2-2-17)
3(2-3-6)
3(2-3-6)
3(3-0-6)
6(3-5-10)
3(3-0-6)
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NENIVIN1TIANIINTTHIBANED

nn3.521
TCM521
nN3.522
TCM522
NN3.523
TCM523
3524
TCMb524

mMsviesflelnem

Community Based Tourism Management
mMsvieniendeadnasse

Creative Tourism

Msvieiiende s

Gastronomic Tourism
msdanismsvieadiondeTamsssy

Cultural Heritage Tourism Management

mhefn (Ussene-UjuR-Anwinienuie)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

ngudvimsdanmsmsvisaiigaiiialiusieda dnssanis waznsussyy

nN3.531

TCM531
nN3.532
TCM532
nN3.533
TCM533
NN5.534
TCM534

dfidufeadeivanamnssunsviesiieuiieiduseia Inssanis

wazn1suIEYL

Service Providers in MICE Industry
LUIAALAZN1TOBALUUBLIUR

Event Concept and Design
NFIANINTTUNAYTINNN

Sport Event Management
N1TIANITINUNANIALAL AINTTULTIINUSTTU

Festival and Cultural Event Management

NGUIYINTIANIINTVB AN ATIFUA W

nns.541
TCM541
nNs5.542
TCM542
nN3.543
TCM543
nn3.544
TCM544

Ineesinudmiunsviouiisndsguam
Holistic Psychology for Wellness Tourism
A53RN5aUN

Spa Management
mmnmzm’%‘éﬁmﬁaqﬁumw

Wellness Cuisine and Beverage
Qﬁﬁzyzgwﬁaﬂ5uﬁm§umiviaal,ﬁml,%ﬂqsumw

Local Wisdom for Wellness Tourism

mheAn (Ussene-UiUR-Anwaienued)

3(3-0-6)
3(2-3-6)
3(3-0-6)
3(3-0-6)
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3(2-3-6)
3(3-0-6)
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NENIYINITIANTIITETRY mhefAn (Ussene-UiUR-Anwisienues)
w3551 anudidesudatula 3(2-3-6)
TCM551 Introduction to Wine
w5552 aueuiley 3(2-3-6)
TCM552 Basic Patisserie
WNS553  mseaueSesfudmsuSedny 3(2-3-6)
TCM553 Bartending Services for Cruise
WIS.556  MsPRnLUULeESaLAtesEIMSUuSRAe 3(2-3-6)

TCM554 Food Styling and Design for Banquet

NFUIVINA1UTENAINBIUBITN (12 WIBNA)
Unfnwanunsadenseunguivnwisusemadiionuedn 1o 1 ngu nnguivdelull
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nguIvINIEIU miefn (Ussene-UjuR-Anwnienuies)

n3n.011 ﬂ?HW%UﬁH%WUﬁWM%UU@ﬁ’]ﬂﬂu@@]ﬁ']%ﬂﬁillﬂ’ﬁ‘l/i@\iL‘I?IIEJ'JLLagﬂ’ﬁ‘U‘%ﬂ’ﬁ 1 33-0-6)
THAO011 Chinese for Personnel in Tourism and Hospitality Industry |

nin.012 ﬂ?‘i%ﬂﬁ]uWU%’]uﬁ’]VﬁU‘Uﬂa"lﬂ’ﬂu@@]ﬁ’]ﬁﬂiiuﬂ’]i%aﬂL‘VIEJ?LLauﬂ’]ﬁUﬁﬂﬂﬁ 2 33-0-6)
THAO012 Chinese for Personnel in Tourism and Hospitality Industry |l

n9n.013 ﬂ?‘i%ﬂﬁ]uWU%’]uﬁ’]VﬁU‘Uﬂa"lﬂ’ﬂu@@]ﬁ’]ﬁﬂiiuﬂ’]i%aﬂL‘VIEJ?LLauﬂ’]ﬁUﬁﬂﬂﬁ 3 33-0-6)
THAO013 Chinese for Personnel in Tourism and Hospitality Industry |ll

n3n.014 ﬂ’ﬁtﬂﬂuwuﬁ’mfﬁﬁﬁ‘UUﬁﬁ’]ﬂﬂu@@ﬁ']%ﬂﬁilm’ﬁ‘m@ﬂL‘VIEJ'JLLa”ﬂ’ﬁ‘Uﬁﬂ’ﬁ 4 33-0-6)
THAO014 Chinese for Personnel in Tourism and Hospitality Industry IV

NGUIVINWUNWE wdein (Ussene-UjuR-Anwnienuies)
15n.021 m‘isnLﬂ’mﬁﬁumuﬁm%uﬂmﬂif[,uamammim’liviamﬁmLLazmﬁ‘iﬁms 1 3(3-0-6)
THAO021 Korean for Personnel in Tourism and Hospitality Industry |
15n.022 Jﬂ‘i&ﬂLﬂ’l‘ViﬁW‘u%’]‘umVﬁ‘UUﬂmﬂﬂu@mﬂﬂﬁﬂﬁimmi%mmmLLa”mS‘Uﬁﬂﬁ 2 3(3-0-6)
THAO022 Korean for Personnel in Tourism and Hospitality Industry |l
n3n.023 m‘mmmﬁﬁugmﬁm%’uqﬂmﬂﬂuqmmﬂsimmiﬁauﬁmLLazmSiﬁms 3 3(3-0-6)
THA023 Korean for Personnel in Tourism and Hospitality Industry Il
73n.024 m‘mLﬂmﬁﬁugmﬁm%uﬂmﬂﬂuqmm%ﬂsimmiﬁauﬁmLLazm‘JU%mS 4 3(3-0-6)
THA024 Korean for Personnel in Tourism and Hospitality Industry IV
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ngudvInegu mgin (UTse1e-UJuR-Anvimeniied)
750.031 mmzﬁﬂuﬁumuﬁm%’wﬂmﬂﬂuammmﬁumwimLﬁmLLaxmiU%mi 1 3(3-0-6)
THA031 Japanese for Personnel in Tourism and Hospitality Industry |
n3n.032 mmmﬂuwmmmmwﬂmﬂﬂuamammmmwmmmLLa $N1IUINT 2 33-0-6)
THAO032 Japanese for Personnel in Tourism and Hospitality Industry I
n3n.033 ﬂ’]‘lﬁﬂEUU‘L!W‘LJ%'W?H%?U‘Uﬂa']ﬂﬂu@@ﬁ’]%ﬂiillﬂ"li‘VI@\‘iL‘I/IEJ’JLLa”ﬂ’]i‘Uﬁﬂ’ﬁ 3 33-0-6)
THAO033 Japanese for Personnel in Tourism and Hospitality Industry Il
7N3n.034 m‘mmﬂuwuﬁmmmuuﬂmﬂﬂuamawmium'i‘wadL'Vl&J’JLLaumiUimi a4 3(3-0-6)
THAO034 Japanese for Personnel in Tourism and Hospitality Industry IV

nguIvInTINTaLes mefn (Ussene-UjuR-Anwimenuies)
79n.041 m‘mﬂ%’qma‘ﬁugmﬁm%’uqﬂmﬂﬂuqmammiumiﬂmLﬁﬂﬂuazmi‘u‘imi 1 3(3-0-6)
THA041 French for Personnel in Tourism and Hospitality Industry |
Nn3n.042 mw%’qLﬂaﬁugmé’m%’uqﬂmﬂﬂuqmammiumiﬂaaLﬁaaLLazmw‘%mﬁ 2 3(3-0-6)
THA042 French for Personnel in Tourism and Hospitality Industry I
7N3n.043 m‘msl%l'\‘iLﬁa‘ﬁugﬂuﬁm%’uqﬂa’mﬂuqmamﬂﬁumiﬂmLﬁ&JULLazm'ﬁU%mi 3 3(3-0-6)
THA043 French for Personnel in Tourism and Hospitality Industry Il
7N3n.044 m‘msl%l'\‘iLﬁa‘ﬁugﬂuﬁm%’uqﬂa’mﬂuqmamﬂﬁumiﬂmLﬁ&JULLazm'ﬁU%mi a4 3(3-0-6)
THAO44 French for Personnel in Tourism and Hospitality Industry IV

QGHEL BT EIRIY miefn (Ussene-UjuR-Anwmenuies)
N3n.051 m‘maLﬂuﬁugmﬁm%’uuﬂmﬂﬂuqmamﬂiiumivimLﬁmLLazﬂﬁU‘%mi 1 3(3-0-6)
THAO51 Spanish for Personnel in Tourism and Hospitality Industry |
7N30.052 m‘isﬂaLﬂuﬁugmﬁ’m%qﬂa’mﬂuqmammimmiﬁadLﬁaaLLazmiU%mi 2 3(3-0-6)
THAO052 Spanish for Personnel in Tourism and Hospitality Industry |l
7N3n.053 m‘isﬂaLﬂuﬁugmﬁ’m%qﬂa’mﬂuqmammimmiﬁadLﬁaaLLazmiU%mi 3 3(3-0-6)
THAO53 Spanish for Personnel in Tourism and Hospitality Industry Il
Nn3n.054 m‘maLﬂuﬁugmﬁm%’uuﬂmﬂs‘l,uqmammiumsviaﬂLﬁmLLaxmi‘U%mi 4 3(3-0-6)
THAO54 Spanish for Personnel in Tourism and Hospitality Industry IV

ngudTINB DT migin (UTIe1e-UJUR-Anwimeniuies)
7N3n.061 m‘isﬂLﬂaiﬁuﬁumuﬁ’m%um’lﬂﬂuamamﬂiiumi‘viadLﬁaaLLazmiU%ﬂﬁ 1 3(3-0-6)
THA061 German for Personnel in Tourism and Hospitality Industry |
7N30.062 mﬁfmLaaiuuwumummummﬂﬂuammﬂiiumimadL‘Vla’,JLLa ¥NITUINNT 2 3(3-0-6)
THA062 German for Personnel in Tourism and Hospitality Industry |l
n3Nn.063 mmLaaiﬁuﬁugmﬁm%’uuﬂmﬂs‘i,uqma’mmiumiviaqLﬁmLLaxmiﬂ%ms 3 3(3-0-6)
THAO063 German for Personnel in Tourism and Hospitality Industry Il
N3n.064 mmLaaiﬁuﬁugmﬁm%’uuﬂmﬂs‘i,uqma’mmiumiviaqLﬁmLLaxmiﬂ%ms 4 3(3-0-6)
THAO64 German for Personnel in Tourism and Hospitality Industry IV
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A. NUINIYUADNLES 6 Mefn
thinwazdeudenFouneivduiilaaouluuvninerdonsanm laifosnin 6 wiein vie
FeonFeuluneindtelud
mhefn (Ussene-UjUR-Anwismenuie)

715.101 miﬁﬁumam'ﬁauzqﬂmﬂﬁﬂjﬁwviaqLﬁsnml,%au 3(3-0-6)
HT101 Competencies Development for ASEAN Tourism Professional
am. 301 LwseNaufafne 3(3-0-6)

CO 301 Pre-Cooperative Education

4. nunEnUsTaUASAIYITN 6 Nuenn
thdnwannsadenilnUseaunisaBundnle 2 wou feil
- WHUMSANYILUUUNGR AzAesamzlTouseuivl s, 261 way n5.361
- WHUMSANYILUUENNAANY Azfasameiloulseudan ns.471

nauIvRNUsEaUN1TAlIYITIN wein (UsTEe-UJuR-Anvimenuies)
nM3.261 AnnulugnavinssumsviesienazGodisgy 1 3(0-35-0)
TCM261 Internship in Travel and Cruise Industry |

MN3.361 AnnulugnanmnssunsviesiioaziFedisng 2 3(0-35-0)
TCM361 Internship in Travel and Cruise Industry Il

M3.471 aviafnulugramnssunsviouflennaziZedsgy 6(0-35-0)
TCMAT1 Cooperative Education in Travel and Cruise Industry
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3. A195UNETIEIN
n. wndndneialy (24 winefAn)
ngudvIMEdInge (9 wilehia)
9n.101 AMedanguludinuszaniu 3(2-2-6)
EN101 Everyday English
Andunislilassadsfiuguazdaunwdainguiililuiausediu Ussnousemaye
wuzthauswazlidoyadiud nsusseeyadndnuaz myaiadesiiaule Fesiidunnuveunas

ussndnduduiveausazaL TuRansuaninLAniuluE ol §ﬂﬁgqﬂ’wmﬁﬂwzmiwﬁ nsila N1s
87U UarN1SUMEITITIYIUINTT

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as well
as how to express opinions about general issues. Enhance language skills-speaking, listening, reading,

and writing—through integrated methods.

an.102 AMwsanguluusumsdia 3(2-2-6)
EN102 Social English
Andunisyauazmsifousloanazdruiuildiduused ionsiujduiusyisdeny
miLLaﬂLU?ilstﬁa;ga mMsFeuiisy wagn1sesuneanuAnietuEemsing 1 luusunmnedanuuazgsna lng
yedunsiawinegmsefusewaznisiiaues mowmeluladuarnuAnaseassa
Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-related
contexts, with emphasis on developing discussion and presentation skills along with digital skills and

creativity.

8n.103 AMedanguluusunanna 3(2-2-6)
EN103 Global English
Andunsussensuszaumsallnoszyneasionativayy uazuansnnuaniiufodfudi
audueg nsvien wasdssiudgmlussdvanna Tnesjadumsimuninwemsdoasseninsiamussu
waznsdeanslulanidva Fuddsensdunadiodan
Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural

communication skills and digital communication skills, which are vital to becoming global citizens.
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NFUINIYIUIMINNBLAWIN (15 ndaehin)

o011l finwensAnilensiseunaendin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning
v nann1sveansin mwinshnegiaduszuu Bndumsfn@ainng msfnadeassa
MIAATATIER NMsARduATIEI Msfaudtan swdansdeulesnnudnwazdenaieiennufad
wingauluusegndldludinysedniu mevhaukaznisBeuinaentinlaegdiusyansam
Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to link
and select appropriate thinking tools and effectively adapt to daily life, professional undertakings

and lifelong learning

7iN.012 pudunaidiosludinunasyuyuszninassme 3(3-0-6)
GE012 Citizenship in Society and International Community
PmNY AaIdNwaLE Vi3 winf anwsuiiaveuvesnsiunalesii Tudsaslne dsaulan
uardapuRava nieuflasusuiufioagaufuiBuldesnsdanuay mudsduhviunafnduresussifulml 1
Tudipn Wieseesunsasunlaswesusunwindeuiivsinadodinuayn15veu naenaunseminly
audAreIntsaiesauuiioludsnnseiusig 9 AfianuusndnamneTansssu
Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping abreast
of and adapting themselves to societal changes which may affect livelihood and working life;

awareness and cooperation at different levels among people of diverse cultures

An.013 weluladuazuinnssufioauan 3(3-0-6)
GEO13 Technology and Innovation for the Future
UNUIN UWIAA 11534119 warnsUsuiudifunsdsundasmedlaneuian 9audenng
Uszgndldimaluladuazuinnssudiusng q ey adfunisumamaiud msiauaunmdinludnm
afelugd nsuddamiliaduludinuse s iunasnnsyiouegsadneesss nansznuvoanaluladuay
uinanssufifisensiiiudin dseu uaziaswgia maenaufnwinisléusslovitarnsAunsemingaunis
Hayaiinanmeluladuazuianssy
Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of quality
of life in a new normal society including ways to solve life complexity and challenges, and to enhance
creative working life; impacts of technology and innovation on our livelihood, society and economics,

and how to optimize and to protect the intellectual property arising from technology and innovation
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014 guvssnmuAzguAIzLieTI 3(3-0-6)
GEO14 Aesthetics and Well-being for Life
ms3dndies msliTiniinuesdiosnisesnsdinmen TanuAnaisassdlunsairennuguniy
qun3snmainaufals Aanssudunuinis uazin Jwinviuersualauies uarI1uNuAILEN5990
AUYDUUDIAULDY
How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’s mind and how one may plan a

path to success from one’s passion

An.015 Indyayrannududusgnaunisuasanuimenistu 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

Aadnuaziddylunisaisinigaransdudussneunts Tasfunisanuuuidives
UsznausemsiiauAnaiieassd wagnisuaamnlonmalunmsuasdniufansedeinussiunas
9385530 fnsdanisuasindulanienisiuegeiuseAndua sanisdanisnsitudiuyanauasnsasmuy
satsnsitauegedsiu fanefihfiannsoiuagiauduildessivssansaa soud uazndn
AndulaiusaLgNITal

The development of character traits that are vital to cultivating an entrepreneurial
spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start and run
a business with on the basis of ethics and moral grounds, how to effectively manage and make
financial decisions, personal financial management and investment, including sustainable
development, effective leadership skills development, teamwork, bold, prompt and well-informed

decisions-making

Y. AUINIVNANE (93 Wwin)
nguAruny (30 wiein)
13n.101 m’miﬁaﬂﬁuLﬁsaﬁuqmamnﬁmmsvia\‘il,ﬁml,l,azﬂ’liu%mi 3(3-0-6)
TCM101 Introduction to Tourism and Hospitality Industry
Fawns guiuu Uszan Tassaine wazdnvazvedgranvnssunsvieaiisanaznisuing
ANBAENITTINNULALANNFUTUSYDIgIAIUTNITUTEANANG 9
Evolution, form, type, structure and characteristics of the tourism industry and services,

work characteristics and relationships of different types of service businesses

7150.102 m;]vm’lEJLLab’ﬁ]iiSWUiimﬁluQWﬁWMﬂiﬁJmi‘ﬂlaﬂLﬁﬂ’JLLa&;miU%ﬂ’li 3(3-0-06)
THA102 Law and Ethics in Tourism and Hospitality Industry
ngvsnefitiedfugsialssusy gsfetiuiien uazfusznevendndagmerd wsesvdhyggsna
diisauazdaginad nezmedyg@nadunaieiduseda ngmneiiferdundens qanins
NITAUUNAUVUES LLazﬂawmaﬁLﬁmﬁ’U?&ané'am ﬁ]iitﬂ‘l_liiméﬂizﬂaUﬁqiﬁﬁ]é”mmiﬁmLﬁmLLazmi‘U%ﬂﬁ
Laws related to hotel business, travel business and professional tour guides, Tourism
Business and Guide Act, Incentive Travel Act, laws related to taxes, customs, transportation and

environmental laws, ethics of service business operators
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73n.103 miﬁiﬁ'LLazms%’mmi‘vmmsﬁuﬁm%’uqmammwmiﬁmLﬁ&J’JLLaz 3(3-0-6)
NSUINNS
THA103 Accounting and Financial Management for Tourism and Hospitality
Industry
Ay ugualunianstyd deyanienistnd nseruaunislui odaaiuliiia
s35anAualuesdng Ml eRssunINsiuYesssie Awdilufetuduny Mslnsedseming
AU - USua - mls m'ﬁm'ﬁwﬁaﬁﬁ'mlu m’a%’mﬁmuﬂ‘azmmﬁamim&LLNuﬁﬂiLLazmiamu mm':i:
irluiiisatundenns miimLLmuﬁ’ﬂ,iLLazmiU%mimﬂuﬁjﬁﬁ]m'i'vimLﬁﬁnLLazmiU?mishuwmiuiaﬁ
ANTAULNA
Basic knowledge of accounting, accounting information, internal control to promote
good governance in the organization, business financial report analysis, general knowledge related to
cost, cost-volume-profit analysis, break-even analysis, budgeting for profit and investment planning,
basic knowledge of taxation, profit planning and management in tourism and service businesses

through information technology

nIN201  MsReEsnwISingudvivgnanmnsIIn e ieduarn1suInTg 3(3-0-6)
THA201 Communicative English for Tourism and Hospitality Industry
Nnwen1silaas ﬂﬁWﬂmmaﬂﬂquamuﬂﬂuwammsmmwmwlEnu,aymimﬂﬁ
Anvimade way mmu Uwawuwuwumwmmmﬂmimaaqamummmq NG, yinadan1suauslu
Qmﬁﬂﬁﬂﬁiuﬂﬁ‘ﬂaﬂmﬂﬁLLa“’ﬂﬁ‘Uifﬁi
Basic English listening and speaking skills used in the tourism and hospitality industry;
technical terms and expressions; basic conversations taken from various simulations and presentation

techniques in the tourism and hospitality industry

nin202  waluladaiisassddmivgmamnssunisviesilonazn1suing 3(3-0-6)
THA202 Creative Technology for Tourism and Hospitality Industry
msthimaluladuazuinnssuanlelugnamnssumsisnisaaznisuinisedisasaassn
Usgansnm uavasuszaunisaguwuulnalvungldusnns vdnnsmenisAnuinnssulg q ielelunis
%’ﬂmiqmmwmimmiﬁaqLﬁaaLLazmiﬁms
Creative use of technology and innovation in the tourism and hospitality industry
efficiently and create a new experience for customers, principles of innovative thinking for use in the

management of the tourism and hospitality industry
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N300 weAnssuguslaaLarIninenuimslugeaivnssunisvieuie ey 3(3-0-6)
N1IUINS
THA301 Consumer Behavior and Service Psychology in Tourism and

Hospitality Industry

dnwazvesifuslna nszvaumsindulavesduilan Jadefidmasonginssuguilan uwnliy
yosgAnssunsuilaalugnavnssunsieadisnaznisuing madieuiiouiamusssnvosunaag 9
Jgmiinarnanuwand1misTausssy Jadediddninasensadyivialueuian WUIAANG BN
IimeiAgtes vanuyweduiulunisuinig dadefifidvinadeauuing

Characteristics of consumers, consumers’ decision- making process, factors affecting
consumer behavior, trends in consumption behavior in the tourism and hospitality industry,
comparison of cultures of different peoples, problems caused by cultural differences, factors
influencing future growth, psychological theoretical concepts, principles of human relations in

service, factors influencing service jobs

n5n.302  maduuszneumsuazmsiansyuayeddmivgaamnssunisvioniies 3 (2 -3 - 6)
WAENITUINIG
THA302 Entrepreneurship and Human Capital Management for Tourism and
Hospitality Industry
WM INSEUEUTZNOUNTT HANNITUSISTANIT NITINUNLUVNEINA N15AWInUNUils
Y99HaUTTNBUNT MIMMUANAENSNINGINY MIdAnITAIEIAss Malaiuaiemufna 1sassrnisgsne
NISUTMITNUNYBE N19INUAISIAN N1TATINIRALANEDNUAAINT N1TRNBUTURAEHALIUAGINT
nsvewduiiy Msvsziiunanisujifieu nsudmsaineuwnukazaiainig n1ssiseinwiyaains
ussudiusuasngrineiieates
Entrepreneurial approach management, principles business planning, cost and
profit calculation, business strategy formulation, risk management, enhancing business creativity,
human capital management, manpower planning, recruitment and selection of personnel, personnel
training and development, teamwork performance appraisal, compensation and welfare

management, personnel retention labor relations and related laws

n5n.303  nagnsmIsnaaddviakazuinnssulugaavnssumsieaiisinaznsuing 33 -0 - 6)
THA303 Digital Marketing and Innovation Strategies in Tourism and Hospitality
Industry
dnwazianzvesdudnlugsianisvieadisanaznsuinis nénnseaiaAdva madanisune
NIFUILMINNNITIAIA MIaiunagrdiilenallfudsumsudsiusasnsiauouinnsslvl 4
Product characteristics in the tourism and service business, principles of digital marketing,

sales techniques, marketing process, strategies for competitive advantage and innovation
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n5n.401  mFIdudmsugnamnIIINieafitILaznIuIng 3(3-0-6)
THA401 Research for Tourism and Hospitality Industry
fumeuuazuslovivesnsidelugramnssunisviondisauaznisuinig mssadyminisise
1500NUUUNNTITE M3guiiogne nMsaiiaedesile fildlunsive mafudeya msldTusunsuaiauie
Taswnveya Msdaueteyanisive
Procedures and benefits of research in the tourism and hospitality Industry, research
problem setting, research design, research sampling, research tools creating, data collection, using

statistical programs to analyze data, presentation of research data

7N30.402 LLu’ﬂﬁmLLawi%Lﬁﬂﬂ,uqmawmiumiﬁmLﬁ&JaLLaxm'iU?mi 3(3-0-06)
THA402 Trends and Issues in Tourism and Hospitality Industry
Usziitudamafoifrfugraimnssunisieadisnaznsuinig nansevusensdndualy
Jagdunazowian wuamslumsnuruiautagnsasenagns mﬁLLﬁ‘lﬁuﬂQJmﬁLﬁﬂﬁ%@&ﬁuqmaﬂwﬂism
mMsviesfimazmsuinmsluannsaiiagiy
Contemporary issues in the tourism and hospitality industry, the impacts on operations
at present and in the future, guidelines for development planning and strategy building, solving

problems related to the tourism industry and services in the current situation

nguIYNaNIzAIU-USAY (18 widefin)
w11l ladafnddmsunmsiansnisveadieauaziSedisng 3(3-0-6)
TCM111 Logistics for Travel and Cruise Management
winThlunazesUszneuresmsinmsladaing samaun Math LasMIeINA ANIITURL
MIETIAN MTUTMINI5AEIA NM5TRSIMINe wagnIswAILINITUSNS ‘vm'aamuuamgwmaﬁﬁm%’mﬁ’u
mMsdanismsvieadisuaySedisng
General principles and elements of logistics management on land, sea and air,
planning, pricing, marketing management, distribution process, service development, agencies and

laws related to the management of tourism and cruise ships

w321l plimanddmiunsvesiieinazied gy 3(2-3-6)
TCM211 Geography for Travel and Cruise
wnAnuaznguifeatuglimans anmpivsemea giienia udwieailefididlulsime
InguagssUszma auduiusuesanmadmansiunsvienilenaziFod ey
Geography concepts and theories, topography, climate, major tourist attractions in

Thailand and abroad, the relationship of geography with tourism and cruise ships management
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w3212 mMeUfiRmsiunsvieadieauaziediny 3(3-0-6)
TCM212 Travel and Cruise Operations
wAALaEndnaABatunsUfURNuAunsvieniien uasidedisngy dumenlunis
UFURIL eadUszney wisnuiiieades msfndeusraiuaiu msdanisewinge nsiiauenda st
LazUInsgnAFuMsvieuleLazSed ey
Concepts and principles related to tourism and cruise ship operations, methods
and operating procedures, components, related agencies, liaison, port management, products and

services presentation to tourism and cruise ship customers

g3l msdansganneUaenisediedBudimiunmsvieadeuayFod iy 3(3-0-6)
TCM311 Sustainable Destination Management for Travel and Cruise
ALY MaNASYBINNTIANSIATINEUatEMe Msaisindiinlunisldlasiedaunndey
Laran1IefiasuuUaeg195imss 115IATIZ NMTIUEL A1SATUIIY N15TANISHANSENUNIS
Faunndeuietunmsvieadiuaziiodsg
Meaning, principles of destination management, creating a consciousness to pay
attention to environmental and climate change, analysis, planning, operations, environmental impact

management on tourism and cruise ships

15.312 mSE]EJﬂLL‘U‘U‘LJﬁ%ﬂ‘Umiﬂjﬁﬂ‘w%'vmiﬂuﬂmiﬂﬁﬁa%ﬁmuaﬁL%aﬁ”li”liy, 3(3-0-06)
TCM312 Experience Design for Travel and Cruise Management
AUTINE WUIRe wazdssianveslszaunisaln1sviendi el Juneukaviduniwes
Usgaunsain1siunia mseenuwuulszaunisainsvieadiuaziSodisngy
Meaning, concepts, and types of tourism experiences, steps and routes of travel

experience, travel and cruise experience design

wisdll  MstensamgingedmiunsveniieuasSedsngy 3(3-0-6)
TCM411 Crisis Management for Travel and Cruise
miﬁmimwmﬁ'muasmsaﬁ’mmaﬂneﬁﬂqmmaqswumsu%msmumaﬁauﬁ'mLLag
Sod13ey Tnsasnswesn1suifeu insieiqgauds yaeeu Tend wazglassa N13UINITINNITEN1IY
wadeungly sansenuuaztmailydmiumsiiiussianmseaiivuaziFed g
Risk management and crisis management of the tourism and ship management system,
structure of the operation, analysis of strengths, weaknesses, opportunities and treats, internal

environment management, impacts and solutions for tourism and cruise business operations
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1a ¥ = 1 a
nguIvUANITAIU-LFBN (21 viiEnn)
N§uAYIN1IIAN1INTTYIBAUNE
IT.221  NISINLKY N13IANTT karnsUJURNsNsvienen 3(3-0-6)

TCM221 Tour Planning Organizing and Operations
VENNTLATMUINNITIURLN ST D9 87 ﬂizmummaﬁ%mﬁmﬁﬂLLmuqiﬁa N3
semsiniier msfnsian Tumeulunisiaduiisniinelulssmauazseninasyne miﬂgjﬁmﬁuﬁ‘
serianvieadisatuauluriesdu nswdladamameninlusswinanisiniien
Principles and guidelines for planning tourism, process and method of writing a business
plan, creating tour programs, tour cost calculation, methods and procedures for organizing domestic
and international tour programs, interactions between tourists and local people, immediate solving

problems during the tour

w3222 msvesiienaden 3(3-0-6)
TCM222 Alternative Tourism
ATWUINT UANANT WUIANAR JULUY warUsznvvesnIsviendisaniuden NOANITY
fnvisafieanguidvunsiidenadesfunsisaiiemiaden ssuunisvieaniien ssdusEnouvesgsia
Fdetos Imqa%ﬁwadmwimLﬁaﬂugmwﬂmi
Evolution, principles, concepts, forms, and types of alternative tourism, the behavior
of the target group of tourists related to alternative tourism, tourism system, related business

elements, the structure of tourism in a new way

w5223 waluladansaumadviugnannnssunsvieaiien 3(2-3-6)
TCM223 Information Technology for Tourism Industry
sruvdsesiit dunounisdsesiithansnisty miﬁué’usﬁagamauﬁmﬁu N1SAUIUTIAN
Anslaeals nsldszuuanssa weeain salvl Sed1sgy wunldumaluladasaunadnsun1sdnng
ﬂ?iVi@ﬂLﬁlﬁJ’ﬂu@u’]ﬂG]
Reservation system, airline seat reservation process, retrieving flight information
reservation, air ticket price calculation, using the reservation system to reserve car rental, hotel
rooms, trains tickets, and cruise ships, trends of information technology for future tourism

management

w3321 awdanqudmiugnavnssunviesilen 3(3-0-6)
TCM321 English for Tourism Industry
nsdoansnwdanguidosiy wunugnisilaaznisgn dvimadaildlugramnss
nsvieailen unauntuiuguiitennmsaesaniunsallugramnssunsviedies
Basic English communication on listening and speaking skills, technical terms used in

the tourism industry, basic conversations taken from scenarios in the tourism industry

A1IPINITIANIINTVIDANEMaLIIRETRY_V.67.1



17

w3322 lnefnwidmsunisviendien 3(2-3-6)
TCM322 Thai Studies for Tourism Industry
Amurnisanudulve wuiAauszifmans n1silloenisunases Asegne diau uay
Sausssu andouazaaun daudadedeulsyiimansaudaionsedaulnduns Aaunssy 53mad
1530un553 w1gAald ausslve e1mslve eudssmduazusanniaidayailne
Thai evolution, Thai history, politics, governance, economy, society and culture, belief
and religion from the prehistoric period to the Rattanakosin period, Thai fine arts, Thai literature, Thai

dancing, Thai music, Thai food, Thai traditions, and Thai wisdom heritage

w3323 awdaingudviudanwmen 3(3-0-6)
TCM323 English for Tour Guides
sinwenslimudinguiiteniutagumaiieinugnnsile mane mssnu niadeu dwinade
fuietosiuedndinaman fnvgnisiaueaauiviesfsndunwdings
English language skills for tour guides including listening, speaking, reading, writing skills,
technical terms related to the tour guide profession skills, presenting tourist attractions in English

language skill

nIn.a2l  wiannsdaaman 3(2-3-6)
THA421 Principle of Tour Guides
IUsAUNOU: LABLSEY VING.322
Prerequisite: TCM322
UNUIM Wi 955910550v0sTARINAT NTINUNLLAENNSIITINNNT HEUMTAUNG TS
msfuduazdseaniinvieadien nstheanuiiviesdieniidda dinvlunsudladamiamneniuaznis
puanuUaondorsinvieadisn mnufideatuundwieniioafiddy Aavzuas Tausssusisluuas
AeUsELNe
Roles, duties, ethics of tour suides, planning and preparation before the trip, process of
receiving and sending tourists at airport, guided visits to major tourist attractions, skills in solving
problems and taking care of the safety of tourists, knowledge of major tourist attraction sites, arts

and culture both domestically and internationally
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nguivimsdanismviasiieaiiaidusieda dnssans uaznisussy

VNg.231 mmﬁﬁmﬁuﬁmﬁumﬁmmimwiml,ﬁw,ﬁalﬂusw’ia UnssAmsuag 3(3-0-6)
nsUszau
TCM231 Introduction to MICE Management
dnwaruazgUuuugsie ndnmImsdnnudssyn maviesiisniedusieia msdnauans
AUAUATINTIANT NMITNUNLNIIAAIN SUUTEIIN Susmaunsdiiums nisUsadiuna msdszanuanuiy
NUIBIUFY 9] waﬂiwwiaLﬂ'ﬁiﬂgﬁw,asé’mmﬁgwwmau,awmé’amwﬂqmmmiimmi%’ﬂﬁmiﬂmmax
AMPRIPEAHY
Characteristics and forms of MICE business, principles of MICE management; Meeting,
Incentive, Event, and Exhibition, MICE marketing planning, budgeting, procedures, and evaluation;

coordinating process, impacts of MICE industry towards economic and social

N5.232 Msdansanuiivasdssueninuazain 3(3-0-6)
TCM232 Venue and Facility Management
ﬂWifffmﬂ1iamuﬁ{fﬂmmmz?iqé’ﬂm‘ammazmﬂém%’umiﬂizﬁqu NUNTIANIT N150NUWUY
A0UTITRIU TUNERSALAN LLazﬁf\miiuﬁmwwmmimmﬂiugﬂLLUUG\'N 9 asfUsznauTesanudl fnenim
yosanuiifiiinasensuimsiansanuidaussyuuaznssenis
Management of venues and facilities for meetings and exhibitions, venue design for
trade show and special marketing activities in various forms, elements of the venue, venue potential

affecting meeting and exhibition activities

w3233 MsdamsmsUszunazmpvieadivaiiedusisia 3(3-0-6)
TCM233 Meeting and Incentive Travel Management
Usgiam SﬂgumauLLazﬁ%'m{Lumi{fmmﬂiwqm wagnsvionisufieiuseda nsguuns
Jamsvieaiieaiiedusieia msfvuanguitmig msnaumy MIanduyuvsnsialUsLnsuvioudle
NsAnsaUsTAIUIY
Types, procedures and methods for organizing the meeting and incentive travel, target

group determination, planning, costing of the travel program, coordination process

w3331 mwdingqudmiumsviesilsuiioduneta dnssens wagasuszy 3(3-0-6)
TCM331 English for MICE Industry
vinwznwndangs mdvinadaiiiedodugnamnssunsdadnssanisuaznsussam n1sils
LAZNTNAIINUNAUNUITIADIIINAATUATALANS 9
English skills, technical terms used in MICE industry, listening and speaking from scenarios
related to MICE industry
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3.332  MIIAN1INISUTERANTNUIUINA 3(3-0-6)
TCM332 Convention Management
UszLnnuesuUsz v dnssdunnuneid gfeiifeades Funoulunsdneu nsuims
FANTAILAI5ITY 91M1TUAZIAS B3R N A9NTTRALAS N5V INUYTEYN NFUTEAIUIIUAUMLB9Y
fifeatos wazmsiaueduiielulfuinmsussyussiuunnna
Types of international professional convention and related business, provedures for
organizing the convention, financial management, food and beverage, activities and protocal of the
convention, coordinating with relevant agencies, how to propose to host a host of an international

convention

N9.333  NITIANITIULNIIANTUAZAINTTUNLAYNNNITAAIN 3(2-3-6)
TCM333 Exhibition and Special Event Management
A3TUIUNITTATNTIANT N1TILNULAZNITASBUATS N1SLEondn Ui SaTnssAns
N1598NKUUTNTIANTT TayAKUAAIFUAILAN VU HANTENUYBINITINTNTIANTT N1sUTTaIUIIUiY
whenuiiiedos
Process of organizing exhibition, process of planning and preparing of organizing
exhibition, venue selection for exhibition, designing venues and events, Information on exhibitors and

participants, impacts upon operating exhibitions, coordinating with related organizations

wisd3l  awdanquitenisliuinuazinsndesesdmiulasnummeadisuiie 3 (3-0-6)
Juseda dvssans waznisussau

TCM431 English for MICE Project Pitching and Negotiation
MiNWeN15193910030998N 183Ny N1stawelusaagsAvludmeniwdingy
English negotiation skills, presentation of MICE projects in English

nguirIn1sdantsn1svieaiienBeguan
ys2al  ewdidesuieatumsvioniisndaguam 3(3-0-6)
TCM241 Introduction to Wellness Tourism
JUkUU Uszian Wyl WALANYMEYBI@AAINNTIUAITUTNISEEGUNIN dnwaEANTYinau
Tugranmnssunsvioniiondsquam mruduiiusuesssiauinisuszianang 9 MAstedlugnannisy
NTUINTLTIGUN N
Forms, types, trends and characteristics of the wellness tourism industry, job
characteristics in wellness tourism, relationships among various types of realted businesses in

wellness Industry
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w3242 Anssuthuinsdmiunsieaiiondaguan 3(2-3-6)
TCM242 Recreations for Wellness Tourism
AnuvInY dnwae wazUssianvesianssudunuinisiiensvieadisndsguain nénnsdn
ﬁuwmmuﬁamwimLﬁaaL%ﬂqmmw msLﬁaﬂLLas‘Uisqﬂ@ﬂ%’qﬂﬂiaﬂumﬁmﬁ%ﬂiiuﬁuwmmﬂﬁami
yioulgudaguamm nmsdafanssutununisiionsioniendsguam Aanssudunuinsivangauiy
tinvieaiien
Meaning, characteristics and types of recreational activities for wellness tourism,
principles for organizing recreation for wellness tourism, selection of equipment for organizing
recreational activities for wellness tourism, organizing recreational activities for well tourism,

recreational activities that are suitable for wellness tourists

w5243 AsrandmuNIieaiondguaw 3(3-0-6)
TCM243 Marketing for Wellness Tourism
ANAUMNEYBINTUTIINTAAA @Iulszaun1anITnanveslugnaInnTsunTvieiien
LTI N MyATIZloNI@Y0IRNAIA anﬂ’iiu%ﬁiﬂﬂ@d?jmmw nMsinuarnsnensainatanIsieuiien
LB N miLL‘iJ'ﬂﬁiaummﬂmi‘w'aqLﬁﬁnl,%dqsumw mi’JNLLNuﬂaE;Vlﬁ‘vmm'immﬂmwia&Lﬁ&JaLSQUQEjsumw
Meaning of marketing management, marketing mix of wellness tourism industry, market
opportunity analysis, wellness consumer behavior, wellness tourism market measurement and

forecasting, wellness tourism market segmentation, marketing strategy planning for wellness tourism

s34l mMwdanqudniunmseaiivndeaunin 1 3(3-0-6)
TCM341 English for Wellness Tourism |
nsdeansndnquiowiu wuinwensitauaznmayn dwinededldlugnaimnssunis
miviml,ﬁml,%ﬂqsumw Uwauwmﬁﬁy’uﬁugmﬁﬂﬂmmﬂmifﬁ’laadamumiiﬂuqmamﬂisumiﬁmwia\uﬁm
SNGUERIT
Basic English communication focusing on listening and speaking skills, technical terms
used in the wellness tourism industry, basic conversations taken from scenarios in the wellness

tourism industry

Y3302 MSEANIMENeINsMSYIe e BaguAMKUTYIAUNS 3(3-0-6)
TCM342 Integrated Wellness Tourism Resource Managemnt
AUVNNY LUIARA aﬁﬂsma‘umwiauﬁm@qqsumw N1IINUHUIANITNTNEINT ﬂ"liVi’@ﬂL'ﬁlEJ']
Bagvnm wunldunaanisieadondeguamluouian anmuiadeunisutadusunseainlugsia
miviaal,ﬁml,%qqsumw
Meaning, concept, components of wellness tourism, wellness tourism  resource
planning, trends of wellness tourism in the future, the competitive marketing environment in the

wellness tourism business
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WNT343  msesnuuUNMIUIMsLasUszaunsaldmiumsvieaiisudsgunm 3(3-0-6)
TCM343 Service Design and Experience for Wellness Tourism
osAUszneUYaIsUIMsdmIUgIAansvioadioandiguain nsAndeeenuuuuinisuas
Uszaumsaliilendnfasitaynsuinismsvieaflondeauniw smsgiuuimsiitequam
Components of services for wellness tourism, service design thinking and experience

for wellness tourism, wellness products and services standards

w5441 mMwidsnqudmiunmsieaiiondagunin 2 3(3-0-6)
TCM441 English for Wellness Tourism I
finwgnnsldniudanguiiesuuinislugnaiunssunisiead sndsquaimits 4 Wnwe
FnvimadafiAsdostuondneuuinislugaamnisunsionisndegunim Wnvznisiiaue wagns
sduedumudingy
English language skills for service work in the wellness tourism industry, technical terms

related to wellness tourism, presentation skills in English language

ngu3YIN159AN15I3ad1318Y
nW5.251  asdansiheviesindmiuediey 3(2-2-17)
TCM251 Room Division Management for Cruise
NMIALIUULAZNITTANITINUUIATAIUULN LazULNTIY N1TUTEATUIUTERINIUNUN
Uimsdrumthusunuituwaruundy 9 nsdifnwdaumauuimsaiumiuasnuuitiu
Front office operations and management and house keeping work, coordinating
process among the front office service department, the housekeeping department, and other

departments, the case studies and methods for solving front office and house keeping work

w3252 msdseneuevnstuiugudmiuiiedisy 3(2-3-6)
TCM252 Basic Culinary Operations for Cruise
nénnsuazmaiinnmsUseneveailowiu gunsalluata Tngiu udnnsdadeningivls
gndesmumaninruInisharguennitlunsusenauemsdmiunisdamsiedisngy
Basic cooking principles and techniques, kitchen equipment, raw materials, principles

of raw material selection to ensure proper nutrition and hysiene in food handling for cruise ships.

WN3.253  AsUinIsevsuasesesiudmiuSed iy 3(2-3-6)
TCM253 Food and Beverage Services for Cruise
TA59a5 17 ez AU URATEUVBIH U NITOMITHAZIAS DAY UTELNNTBI81MITHAY
\w3esdn inwensliusnsemsuasiaiasiin Nsdalfzems nMsidsnenmsuayiasosiuUsyianeig 9
Msifivenns wn3esdie-indadld qmam:ﬁmaq;:iﬂﬁﬂamuuazmiﬁwLﬁum'ﬁLﬁam’mﬂaamﬁa‘lumiﬁ’m’msuaq
FheunsemsuanAsesnudun1sinnsSed ey
Structure, duties and responsibilities of the Food and Beverage Service Department, type

of food and beverages, food and beverage service skills, table setting, serving of food and beverages,
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storage of food, tools and appliances, operator hysiene and functional safety actions for food and
beverage services of cruise ship management
351 Awdengudmsuisedisgy 1 3(3-0-6)
TCM351 English for Cruise |
mﬁ'amimmé’ﬂﬂqwﬁmﬁu Lﬁuﬁﬂmmiﬁmazmawﬁ gimedaildlunisusnisuuie
d19my wawm%ﬁugmﬁﬂwmmﬂm%i’ﬂaaqamumiaﬂumiﬁmiwﬁaé’wiﬁ@y
Basic English communication focusing on listening and speaking skills, technical terms

used in the cruise ship service, basic conversations taken from scenarios in the cruise ships

N9.352  ANSIANISHRIRIM AU OET Y 6 (3 -5~ 10)
TCM352 Dining Operations for Cruise
JULUU NENMSUTMSHAaYNNTUINNS MTNHLLAYT RS IR As Tt lukastenan i
nsfndegnén nsudladiymuasguassalunisdneu wnltuvesgsianisindes
Types, principles of administration and service, planning and procedures for organizing
both inside and outside banquet room, customer contact, solving problems and obstacles in

organizing the event on cruise, trends in the catering business

mMsa51  nwdangudnsuitedisng 2 3(3-0-6)
TCM451 English for Cruise |l
finwymsldnudngquitenisdeansuuiedinyiidudeusnndu lensal sdwd uas
dununmndanguisndulunsyhouuudeding nmawieumnamdendinsunisaeunusangudmiu
NUEEETY
English language skills for more complex cruise communications; English grammar,
vocabulary and expressions required to work on cruise ships, prepertion for the cruise ship English

exam

ngudvIANaulalRnizitu (12 wiaehn)
N§UIYINTTIANTINTTYIB LI
3521 nsviedienlagyuvu 3(3-0-6)

TCM521 Community Based Toursim Management
WUIAA UENNIT aﬂﬁﬂizﬂawmmwiaqLﬁﬁjﬂﬂwmu nsTIuNIsLazA3oeioluN I IMAY
Fanmsnseadisrguruesedfiu nseseiuiiiidneniwiasnansznuannisieadien unumn
AwdiuS waznsildiusiuvesifidulddudslunsdamsvieaiinlneey
Concepts, principles, components of community-based tourism, processes and tools
in tourism management planning sustainable development, analysis of potential areas and impacts
from tourism, roles, relationships and participation of stakeholders in community-based tourism

management
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w522 msvieadieandeadneassA 3(3-0-6)
TCM522 Creative Tourism
anuduan wunfn uazndnnismsvieafiondsaineassd qudnvay Ussanveamineins
LLaxEULLummmwiaﬁLﬁﬁﬂ@dﬁ%ﬁqaiiﬁ pefUsTnevlazLImINTmuIn oot luuiifddnanin
woAnssuuazUssnnvesinvieafiendsadneassd WesuuuuuasnsdiinwiiAedos
History, concepts and principles of creative tourism, characteristics, types of resources
and forms of creative tourism, components and guidelines for tourism development in potential

areas, behavior and types of creative tourists, model cities and related case studies

w523 msvieadiendeenns 3(3-0-6)
TCM523 Gastronomic Tourism
NINNIT WUIAA E‘ULL‘U‘U LLﬁZ‘UﬁgLﬂ‘W‘UENﬁ%ﬂiiﬂﬂ?iﬁ@%ﬁﬂ%%ﬂ@’]ﬁ’ﬁ ANUFUNUSVBIB1YNS
warTaIusTsY fidinaronmsvieddu waremsusesvd NYANIIUVRINGULUIMNY N150BNLUUTIENTT
ViadLﬁ‘EJ’JLﬁ’e]miL‘%EJuiLﬁIEJ’JﬁUm%ﬁ
Principles, concepts, forms and types of food tourism activities. relationship of food
and culture affecting local food and national food, behavior of target groups, designing travel

programs for learning about food

w3524 msdansmsvieaiiende sy 3(3-0-6)
TCM524 Cultural Heritage Tourism Management
AnudResmudidu danuuagiamsssn JULUUNMSEANT nguanediinanssvusens
Jansmavieadindemussmilugnavnssumvieadien nmsdainssanisuay sz
The importance of sustainability, society and culture management, existing laws impact

on cultural tourism management in the tourism industry exhibitions and conferences

neju%mmﬁﬂmimiﬂaﬂLﬁ&luﬁavﬂuiﬁﬁa InssAns uazn1susyyu
9.531 r;:iﬁa"auLﬁ'EJ’JG&TENﬁ’uqmm%ﬂﬁumiﬁamﬁﬂ’nﬁ’e)L‘f]usﬁﬁa UN3IANT waegNs 3(3-0-6)
Uszau
TCM531 Service Providers in MICE Industry
unummivesiiidiuisrdemanlugnainnssunisdndnssanisuaznisussgn unum
v vosfdidimAededu q unummindvesmissnuniaiguazesdnsing q Adduadvayuly
AMAMNTIUNTIAUNTIANTITUATNTUTEYY
Roles and responsibilities of key stakeholders in the exhibitions and conventions
Industry, roles and duties of other stakeholders, roles and responsibilities of government agencies

and organizations contributing to the exhibition and convention industry
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WN3.532  LUNAALAZATORNLUUBLIUA 3(2-3-6)
TCM532 Event Concept and Design
WWIAA JULUU NI8UIUNNTRDNLULUTISIATNNSAMSUBNIUA NT1HEY $UUTENINNTT
UInsvusLyed MsuTmMInnadius nsmann nsuiseandes waynsuseiiiuna
Concepts, types, process of event project management design, planning, budgeting,
human capital management, relationship management, marketing, risk management and event

project evaluation

NN3.533  NIIRNINTTUTNLATIAN 3(3-0-6)
TCM533 Sport Event Management
sUsuU Fupounsdiiiuny wedeislunsuandnuddmiuAanssufimmsiu
Concepts, types and process of sport event management

MN3534  ASIANITNUNANIALALNINTTUTITUUSTTL 3(3-0-6)
TCM534 Festival and Cultural Event Management
EULLUU%umumsﬁ%ﬁmm 15191139 TNUMANTIALAZ NI IULTITMUTTIU ﬂﬁ&mé
11’1Laum‘%'a&LdﬂLLazqﬁ{]agmwﬁaﬁu
Concepts, types and process of festival and cultural event management, presentation

strategy for storytelling and local wisdom

nguinnsianisnisvieaileadegunm
w541 AnignesAnudmiunsvieniiendsguam 3(3-0-6)
TCM541 Holistic Psychology for Wellness Tourism
Fnwnizveainviond sudaguain nszurunisindulanazusegelalunislduinisues
ﬁm/iauﬁmﬁaqmmw ﬁ'«ﬁa‘ﬁ'dawaﬁawqﬁﬂismﬁ’ﬂﬁaaL‘ﬁ'mt,%qqéumw wunlduveangAnssunisuslnaly
Qmamnﬁm'ﬁviml,ﬁmLLazmsU%mssuaqﬁﬂviaqLﬁml,%aqmmw
Characteristics of wellness tourists, decision- making process and motivation for using
the service of wellness tourists, factors affecting wellness tourist behavior, trends in consumption

behavior in the tourism industry and services of wellness tourists

3542 nsaen1sadn 3(2-3-6)
TCM542 Spa Management
Uszianmidumn Uszian waznsdanisgsfaats 33nsiita weiesdle wandasinng 9
ﬂQWJ’]EJLLazﬂQi%jLﬁEJUﬁLﬁIEJ’J%’EN msmammuﬁqsﬁaamﬁ’uqmmwLLazmwiaaLﬁsn
History, types, management of spa business, treatment methods, tools, products,

relatedlaws and regulations, combining spa business with wellness and tourism
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%135.543 mmnmzméaaﬁmﬁaqﬁumw 3(2-3-6)
TCM543 Wellness Cuisine and Beverage
AMNMNNY USZLAN ANEIALY Tnswnisndosdu miE]E]ﬂLLUULﬂJ‘LJ‘]mMﬁLLaZLﬂ%‘IadﬁNMWN
fodfnvesiuilna wadansuszneusmsuazielasduiiioquam
Meaning, type, importance, basic nutrition food and beverage menu design according

to consumer restrictions, techniques for preparing healthy food and beverages

NN3.544 Qﬁi‘]z:yzgﬂ*ﬁaq5uﬁm§umiviml,ﬁsnl,%aqﬁumw 3(3-0-6)
TCM544 Local Wisdom for Wellness Tourism
ANuvang AnudAey Yselovd Ussinnveaiidyailng ﬁaqﬁﬂzyayﬂﬁmﬁuﬁguammlm
LLasQﬁ{j@zyﬂﬁ%’ummﬂﬁm?{u%u 9 a?m%’wiam?iau%aqsumw
Meaning, importance, benefits, types of Thai wisdom. both traditional local wisdom of

Thailand and wisdom received from other localities for wellness tourism

nguIVINTIANSLTE I8y
ys551  Anudidesudeatula 3(2-3-6)
TCM551 Introduction to Wine
Use¥aennuduun dududa Ussianuavaiaveshnd dunouniswan n1sifiudne nnsenu
aanuasnsidende nisdensuustmuenmsiuusiulniuiazedn savfveslad mafusnualad
nsWauaziaslay anudizedhuifuguam
History, origin, type and type of wine procedures for production, storage, reading labels
and wine selection, choosing the right food for each type of wine, taste of wine, wine storage, opening

and serving wine, knowledge of wine and health

3552 vuNeusbesRy 3(2-3-6)
TCM552 Basic Patiserie
nanNsiaginalan1svivuley aaﬁﬂszﬂawawuu%uﬁ”ugm gunsalluash TngAu vanns
Andeningaulvignassumanlaguinisuayaveunsi
Principles and techniques of baking, elements of basic desserts, kitchen, equipment,

type of raw materials, how to select raw materials according to nutritional and hygiene principles

WNs.553  AsHaNAsashvd s uTed ey 3(2-3-6)
TCM553 Bartending Services for Cruise
\nTeshuuaydunay viaidusaneseduaslifioanssed gunsal Aarnisnainedesiu Lay
MSESI MsFUIMEIUNALTENAT DAY
Drinks and ingredients, alcoholic and non-alcoholic types, equipment, drink mixing style

and serving, calculation of the ingredients of the drink
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WNS.550  MspRnLUULaEdRLAte TS UusMAe 3(2-3-6)
TCM554 Food Styling and Design for Banquet
BNswazmainn1sanuasemsiugUiuulay ausTIud1e 9 n1sussendldingauasian
fivannmanedmsudaussems
Methods and techniques of food decoration in various styles and cultures, application

of raw materials and other variety of materials for garnishing food

1A 1

NENIVINLIANUTTINAINBIIUUTNIT (12 iiIefin)
NguIVINIW1Y
nIN.011  AwIuiugIudmSuuAaINslugnaInsIINMYiBAgarMIuIMT 1 3(3-0-6)

THAO11 Chinese for Personnel in Tourism and Hospitality Industry |

v

N19587U NMalsuAgnyInIwIdwlewu Ardny lieinsalssauiugiu n1saunuiluy
FInUsezdnTu Mmyoudeauduy 9 uasldnaumauiiugiu
Reading, writing basic Chinese characters, vocabulary, basic grammar, everyday

conversation, reading short passages, answering basic questions

7N3n.012 mwﬁuﬁugwﬁm%’uqﬂmﬂ'ﬂuqmammiumiﬁaﬂLﬁEJaLLazmﬁﬁmi 2 3(3-0-06)
THAO012 Chinese for Personnel in Tourism and Hospitality Industry I
IsAuneu: LAsL3eu NIn.011
Prerequisite: THAO011
N15814 N1WEU N1THA wazn1sflsegenoil osainnwduiiugudiniuyeains
Tugnanvnssumsvieaiisanaznnsuinig 1 st UUszlen duau waghensalitisadestuuiungsia
U3mssziusi nMsaunu msgudernalutiungsieuins measuiden wasBeudselen
Reading, writing, speaking and listening continuing from Chinese for Personnel in
Tourism and Hospitality Industry |, vocabulary, sentence, expression and grammar related to
elementary service business context, conversation, reading text in service business context, summary

of content and write sentences

n30.013  AwIunugudmsuyaanslugnanIsuN e ImasMsuImMs 3 3(3-0-6)
THAO013 Chinese for Personnel in Tourism and Hospitality Industry |l
dsdunau: welseu N3n.012

Prerequisite: THA012

M58 M3deu Nawa wagnsila Mdwst sUUselen diutu uarhensalfiieadesdiu
U%‘U‘mqiﬁw%mﬂuszﬁ’uﬁqa%wiafmﬂmwﬁuﬁugmﬁm%’uqﬂmﬂ{luqmammmmwiauﬁmLLazmi
U3M3 2 Vinwemsile waznseuUNANN MsAnNY NsEUINNSeuLiieRndedeas warMTYALARIAIY
Aniuluu3unmegsiausnis

Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and

grammar related to service business context at a higher level following Chinese for Personnel in
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Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context

75n.014 mwﬁuﬁugmﬁm%’uqﬂmﬂﬂuqmammimmiﬁaqLﬁ&J’JLLasmﬁﬁmﬁ a4 3(3-0-06)
THAO14 Chinese for Personnel in Tourism and Hospitality Industry IV
IdsAuneu: LAsL3eu NIn.013
Prerequisite: THA013
581U MaBeu Mane uaznsils ndeutaSeudmdnet sutselen dwnu uaglennsal
fidstestuuiungsisuinislussduiidudentuninanmiuiugudmivyaainslu gnavnssunis
yioafluarnnsuingg 3 vinwennsits n3eu madeuunany 917 dudu mdwiianne miﬁmmsﬂu’uqa
waznsauvunluanIuniseling 9 luusunnisgsiauinis
Reading, writing, speaking and listening, as well as learning vocabulary, sentences,
expressions and grammar related to service business contexts at a more complex level from Chinese
for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles Idioms,
terminologies, advanced interpretations and conversations in various situations in the service business
context

NFUIVINWUNIVE

79n.021 m‘mmmﬁﬁugmﬁm%’uqﬂmﬂﬂuqmmnﬁmmwiauﬁmLLazmsU‘%ms 1 33-0-6)
THAO021 Korean for Personnel in Tourism and Hospitality Industry |
381U Madeuidnusnvinudidesu fmdny hensalssduiiugiu nsaunuily
FimUszariu mesrudernudu 1 warldneudnuiiugiu
Reading, writing basic Korean characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions

75n.022 m‘ismLﬂ’mﬁﬁug’mﬁm%qﬂmﬂﬂuqmamﬂsmmiviml,ﬁmLLazms‘iﬁms 2 33-0-6)
THA022 Korean for Personnel in Tourism and Hospitality Industry |I
IdeAuneu: lAslseu n5n.021
Prerequisite: THA021
N13814 NMSALY NITNA uaznsilsedsaidasninnwinimafiugudmiuyaainslu
gaaMNTIINTMaiBIwaznsuINg | Adws sUUsElen dutu waghensaifitisadesiuuiungsia
UTNITTZAUAU NITAUNU ﬂ’1‘Ja"m‘ﬁammiuu%umqsﬁ%%ms miaqﬂlﬁam uazleulszlen
Reading, writing, speaking and listening continuing from Korean for Personnel in Tourism
and Hospitality Industry I, vocabulary, sentence patterns, expressions and grammar related to
elementary service business contexts, conversation, reading texts in the service business context,

summary of content and write sentences
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15n.023 m‘lzﬂmeﬁﬁugmﬁm%'uqﬂmﬂiiuqmaﬂﬁﬂsiMﬂﬂﬁviBQLﬁaaLLasmi‘U%ms 3 3(3-0-6)
THA023 Korean for Personnel in Tourism and Hospitality Industry Il
dsAUnNDU: LABLEY 13n.022

Prerequisite: THA022

M58 Madeu My waznsils Admi UUsEloa dutu uarhiensaliAsadesiu
U?Uwqﬁﬁﬁm%ﬂWﬂuizﬁuﬁqﬁuﬁamﬂmmmeﬁﬁugméw%’uqﬂmﬂﬂuqmaﬂwﬂiimm'ﬁvimLﬁ&JaLLazmi
U313 2 Tinwen1sils uagn1seuunAN Msinan nsruInnsdeuiieRndedeans LAZNITYAKEAIAINL
Aniluu3unmegsiausnig

Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following Korean for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context

19n.024 m‘mmmﬁﬁugmﬁm%’uqﬂmﬂﬂuqmmnﬁmmwiauﬁmLLazmsU‘%ms 4 3(3-0-6)
THA024 Korean for Personnel in Tourism and Hospitality Industry IV
wdeRuneu: welTeu n3n.023
Prerequisite: THA023
581U MaTeu nawn waznsils ndouraseus

At sUUsElea duau wagliennsain

v
° [

Aeatestuusungsiausnmslussduiidudout vanawninnaiugiudmsuyaanslugaamnssuns
yipalganarnsuinig 3 inwgnsils Mgty Mmadeuunany 910 dutu Mdwiane msamm%y’uqq
waznsaunuluanunisaling 9 luuSunmnegsiauinig

Reading, writing, speaking, and listening, as well as learning vocabulary, sentences,
expressions, and grammar related to service business contexts at a more complex level from Korean
for Personnel in Tourism and Hospitality Industry Ill, listening, reading, writing news articles Idioms,
terminologies, advanced interpretations and conversations in various situations in the service business

context

nguAMN1IY Y

nin031  mwduiiugiudmiuyaannslugravinssunisviendieuasnsuinis 1 3(3-0-6)
THA031 Japanese for Personnel in Tourism and Hospitality Industry |
381U nsdsuiasnusnundyudasiu ddw lensalsedufiugi nsaunuly
TAnUszariu masiuderrudy 1 uagldnoumanuiugiu
Reading, writing basic Japanese characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions
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73n.032 m‘m@ﬁuﬁugmﬁm%’uqﬂmﬂﬂuqmmﬁmiiumi‘via\‘iLﬁ&J’JLLazmiU%mi 2 3(3-0-6)
THAO032 Japanese for Personnel in Tourism and Hospitality Industry |l
IdeAuneu: WAslseu 15n.031
Prerequisite: THA031
N1587U ASAEU 15NN LLazmiﬁaaa’wm’aLffaamﬂm‘mzﬁﬂuﬁugmﬁm%’uqﬂmﬂﬂu
gRAMNIINNIBATiEINazN1TUTNT 1 Al sUUsElen duau uarhiennsalfieadesiuuIungsie
UTNTIZAUAU NITAUNU ﬂ1ia'ﬂwﬁ}amwﬂuﬁquiﬁ%?mﬁ miaqﬂlﬁam wazsuUszlen
Continuous reading, writing, speaking and listening continuing from basic Japanese for
Personnel in Tourism and Hospitality Industry |, vocabulary, sentence patterns, expressions and
grammar related to elementary service business contexts; conversation; reading texts in the service

business context, summary of content and write sentences

n3n.033 mmzﬂﬁuﬁugmﬁw%uﬂmﬂﬂuqma’mﬂiimmiﬁaqLﬁ&JQLLazmiu%mi 3 3(3-0-6)

THAO033 Japanese for Personnel in Tourism and Hospitality Industry Il
wdeRuneu: welseu n3n.032
Prerequisite: THA032

38 Moy M wagnsils At gUusElen dunu waghennsaifiiieadesiuuiun

qiﬁ%?ﬂﬂﬂuizﬁuﬁqqsﬁuﬁamﬂmmﬁﬁuﬁugmém%’uqﬂmﬂﬂuqmammmmwimLﬁsnLLazmsU%mi 2
yinwznnsils wagnseuunANY MsiaL nsruuMsdeuliiofnsedoans uasmsyauansnmAniuly
USUNNNGINIUINNT

Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following Japanese for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context

'
a

n5n.034  awgluiiugudmsuyaanslugnavnssunmviedienasnsuins 4 3(3-0-6)

THAO31 Japanese for Personnel in Tourism and Hospitality Industry IV
F1eRuneu: LAslseu n3n.033

Prerequisite: THA033
N1581U MIPeu MIya wazn1sils nieunaieusmdnd suusylen duiu wazlieinseln

v
] o [

Lﬁm%’aﬂﬁ"U‘U%‘U‘wﬁqiﬁmﬁmﬂuszﬁ’uﬁ%’u%awﬁyumﬂmmﬂj‘t!uwugmmmuuﬂmﬂiiu PAFINNTIUNNT
vigaiiranarnnsuints 3 Fnwensite 1381 nMadeuumany 911 dwau Adwviang nsianadiuge
waznsaunuluanunsaling 9 luuiunmnegsiauinig

Reading, writing, speaking and listening, as well as learning vocabulary, sentences,
expressions and grammar related to service business contexts at a more complex level from
Japanese for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles
Idioms, terminologies, advanced interpretations and conversations in various situations in the service

business context
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ngudvINIwIHT A

nin041  mwirSaAaiugudmivyaanslugnamnssinsiesfieaznsuims 1 3 (3 -0 - 6)
THAO041 French for Personnel in Tourism and Hospitality Industry |

v

115871 NMSWBUASNYINMINTLAanaIUIRY AW einsalszauiiugiu nsaunuity
FinUsed1Iu nMsoudonnuay 9 wazldnauAnunugy
Reading, writing basic French characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions

n3n.042  awrlSueanugIudmiuyranslugnaInsIuNYiBAlgasNIsuINIT 2 3(3 -0 - 6)
THAO042 French for Personnel in Tourism and Hospitality Industry |I
wdefuneu: welsey n9n.041

Prerequisite: THA041
N1587U MY NMINA Lagn1sileegereiliasanawidsuaaiugudmsuyaainsly

oRAMNIIUNMIBaiBInazn15UINT 1 Adwl sUUsElen dudu warhiennsalfisadesiuuiungsie
U3mssgiusi nsaunu mssudernslutiungsieuins msasuidenn wanBeulstlen

Reading, writing, speaking and listening continuing from French for Personnel in Tourism
and Hospitality Industry |, vocabulary, sentence patterns, expressions and grammar related to
elementary service business contexts, conversation, reading texts in the service business context,

summary of content and write sentences

n3N.043  mwrSueaiugudmiuynainslugnannIIuNsieglarnIsUINIs 3 3(3-0-6)
THA043 French for Personnel in Tourism and Hospitality Industry |l
deduneu: welseu N3N.042

Prerequisite: THA042
! = o o ¢ ° cal a Y o
119974 NTVYU N1TINA LagNISNe AFNA EIJU‘WIEJV’W d1uu wazhennsaliineteaiu

U%Umqiﬁﬁm%mﬂuizﬁuﬁqﬁu&iamﬂm‘m&I%'JqLﬂa‘ﬁugmﬁm%’uqﬁmﬂﬂuqmamﬂiimmwimLﬁaaLLazmi
U3M3 2 vinwemsils waznseuUNANN MY ASEUINNSBuLiieRndedeas warATYALARIAIY
AniuluuIunvnegsiausng

Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following French for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context
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79n.044 J’H‘EHBJ%JQLﬂﬁﬁugﬂuﬁﬂ%%Uqﬂﬁﬂﬂiiu@mﬁﬂ%ﬂiiumiﬂmLﬁ&l’)LLﬁ%ﬂﬁU%mi 4 3(3-0-06)
THAO044 French for Personnel in Tourism and Hospitality Industry IV
IdsAuneu: LAsL3Y N3Nn.043
Prerequisite: THA043
581U Madeu nawn wagnsils wioutaSeudmanit suusslen duau warlieoansoid
Lﬁ'mi’faqr"fuu%uwq'ﬁﬁw?mﬂmzﬁuﬁ%’u%wﬁumﬂmm N%"qLﬁaﬁugwuﬁm%’uqﬂmﬂﬂuqmmwﬂiimmi
vipafieanaynsuinig 3 inwensils Moty Madeuunany 910 dutu Adwiane maﬁmmﬁi’?uqq
waznsauvunluanIunIseling 9 luusunniegsnauinis
Reading, writing, speaking, and listening, as well as learning vocabulary, sentences,
expressions, and grammar related to service business contexts at a more complex level from French
for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles Idioms,
terminologies, advanced interpretations and conversations in various situations in the service business

context

NHUAYINTWIEUY

w0051  mwiawuiugiudmivyeainslugaanunssunmaiesiiauasmstinis 1 3(3-0-6)
THAO51 Spanish for Personnel in Tourism and Hospitality Industry |
1381w Maleuidnvinwaud sadu iyt lheansalseduiiugiu nsaunuly
FAmUszariu masudernudy 1 warlimeusnuiiugiu
Reading, writing basic Spanish characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions

N3n.052 m‘maLﬂuﬁugmﬁm%’uuﬂmﬂs‘l,uqmammiumsviaﬂLﬁmLLaxmi‘U%mi 2 3(3-0-6)
THAO052 Spanish for Personnel in Tourism and Hospitality Industry |I
IsAuneu: LAsLeY NIN.051
Prerequisite: THA051
N1587U N5AYU N1TNA LLaxmiﬁnashwiaLﬁaamﬂmmaLﬂuﬁyugwuﬁm%’uuﬂmﬂﬂu
gRAMNIIUNMIBATiEInazn15UINT 1 Adwsl sUUsElen dudu uarhiennsalfiisadesiuuiungsie
U3Mssedudu msaunu mssiuderraluuiungsiauims msagtiilenn wasileuvsslue
Reading, writing, speaking and listening continuing from Spanish for Personnel in
Tourism and Hospitality Industry |, vocabulary, sentence patterns, expressions and grammar related
to elementary service business contexts, conversation, reading texts in the service business context,

summary of content and write sentences
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n3n.053 m‘isnaLﬂmﬁug’mﬁm%’uqﬂmﬂﬂuqmamﬂiiumsﬂmLﬁaaLLazmiU%mi 3 3(3-0-6)
THAO53 Spanish for Personnel in Tourism and Hospitality Industry Il
IdeAuneu: lAsLseY 15n.052
Prerequisite: THA052
1581 M3deu My waznsils Admd UUselon dutu uarhiensalfifsadestu
U%U‘wqﬁﬁw%mﬂuizﬁuﬁqaﬁﬁummﬂmmaLﬂuﬁugmﬁw%’uqﬂmﬂﬂuqmamm'ﬁmmiviaal,ﬁmuazmi
U313 2 Tinwen1sils uagn1seuunATN Msina nsruInsdeuiieRndedeans WAZNIINALAAIAINY
Aniuluusunvnegsiauinis
Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following Spanish for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context

n3n.054 m‘maLﬂuﬁugmﬁm%’uuﬂmﬂﬂuqmammiumi‘vimLﬁmLLazﬂﬁU‘%mi 4 3(3-0-6)
THAO54 Spanish for Personnel in Tourism and Hospitality Industry IV
TIRUADU: LABLIEU N190.053
Prerequisite: THA053
115814 MITLU N1INA Uazn1Tils wEouadeudmdmi suusslen duau uaglienseli

Y Y
¥
o [

WNetesivusungsiauinisluseaundudauivainawiawuiugiudmivyaainslugnaimnssunis

<3

o w 3

yipaflgInazn1suinig 3 vinwensils n1seu madeuunau 917 dudu ddmilaniy miamm%gugﬂ
wagnsaunUbuanIuNITalang 9 TuuSunniegsiausnis

Reading, writing, speaking, and listening, as well as learning vocabulary, sentences,
expressions, and grammar related to service business contexts at a more complex level from Spanish
for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles Idioms,
terminologies, advanced interpretations and conversations in various situations in the service business

context

nguIVINB DT
nin061  mwgesuiugudmivyaanslugnamnssunsvieniisarnisuinis 1 3(3-0-6)
THAO061 German for Personnel in Tourism and Hospitality Industry |
381U NMsdsudisnuinwieesiiudosiu ddny lensalseduiiugiu nsaunuily
sz masiuderrudy 1 warldnoumoniiugiu
Reading, writing basic German characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions
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715n.062 m‘mLﬂaiﬁuﬁugmﬁw%uﬂmﬂﬂuqmmmiiumiﬁmLﬁ&laLLaxm'iU%mi 2 3(3-0-6)
THA062 German for Personnel in Tourism and Hospitality Industry |I
IdeAuneu: lAsLseY 15n.061
Prerequisite: THA061
N1567U NMIALU AITNA waznsitsewoiiosninnvisesiufiugiudmivyaainsly
PAAMNTIINTVBLABINAzNFUINT 1 Mdwst sUUsglen dnau uazhensalfiAeidesiuuiungsia
UsmsseAUdu maaunu mssuderrluuiungsiauinis maaguilon weedeulsslen
Reading, writing, speaking and listening continuing from German for Personnel in Tourism
and Hospitality Industry |, vocabulary, sentence patterns, expressions and grammar related to
elementary service business contexts, conversation, reading texts in the service business context,

summary of content and write sentences

N3n.063 m‘ismLﬂaiﬁuﬁugmﬁm%qﬂmﬂﬂuqmmv}ﬂiimmiﬁaqLﬁ‘enLLazm'iU%ﬂﬁ 3 3(3-0-6)
THAQ63 German for Personnel in Tourism and Hospitality Industry |l
ATIAUNDU: LABLIEU 1190.062

Prerequisite: THA062

M58 Mdeu M waznnsits ddnt sUUselen dutu wazheinsaliiferdesdu
U'%wqaﬁau’%mﬂuazé’uﬁqﬁuﬁamﬂmmLEJaiﬁuﬁugmﬁm%’uqﬂaﬂﬂiiuqmaﬂwﬂiﬁumi‘viaaLﬁaaLLasmi
U3M3 2 Vinwesils wazn1seLUNANN NMsAANY NSEUINNSEBuLiieRnsedeas warAIYALARIAIY
Aniuluu3unmegsiausnis

Reading, writing, speaking and listening, vocabulary, sentence patterns, expressions and
grammar related to service business context at a higher level following German for Personnel in
Tourism and Hospitality Industry I, listening and reading skills, interpretation, writing process for

communicate and expressing opinions in the service business context

nsn064  mwngesuiupudmuynanslugnamnssunisieuiivnagnsinis 4 3(3-0 - 6)
THA064 German for Personnel in Tourism and Hospitality Industry IV
wdeRuneu: welTeu n3n.063
Prerequisite: THA063
n13871u MaBou nana wagmsils wiewiadoudddn sUUseloa diunu uaylieinsaii

Y

v
A o U

WNetesiuuIungsfavinislussAuidudauduainmeieesduiugiudmsuynainsly grainnssunis
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o o

vieafieanarn1susnng 3 Wnwen1sils n3eu Meduunang 917 duu Adwsiang msﬁmmsﬂguqq
wagnsaununluanIunseling 9 luusunniegsnausns

Reading, writing, speaking, and listening, as well as learning vocabulary, sentences,
expressions, and grammar related to service business contexts at a more complex level from German

for Personnel in Tourism and Hospitality Industry lll, listening, reading, writing news articles Idioms,
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terminologies, advanced interpretations and conversations in various situations in the service business

context

A. UNINIYNADNLES (6 Miaefin)
Unfnwagdendonteuneivdunlaaeuluuminendenamm lidesndn 6 mieda viedeniieu
Tusedgawelull

n5. 101 MIsWuaITIIuzYAaInTIT Inviesste g 3(3-0-6)
HT 101 Competencies Development for ASEAN Tourism Professional
mawFenanundoudihnuluindnasieadien MIWAUIYATNAIN NTUAIAIY 158N
ysdann nMsadsuyueduius nsdndedieans msuinnsgnAn msduaiugeunsouazanuasnsielui
v Sausssunmsvihaulumisnuiiietesiunsvieniior msindunasimuiesdanuigniniu
UAAINTIVANEING
Preparation for tourism professionals, personality development, grooming, social
manners, interpersonal relations, communication skills, customer service, hygiene promotion,
workplace safety and culture in the toirism as a workplace, development and practical learning to

become global professionals

ar.301 avfafnw 3(3-0-6)
C0O301 Pre-Cooperative Education
wnAnkazAuIlasTUvaniadneg nawIeuAunsaNlun1svineu nswseuenasaing
s msidenanulszneuns wadanisidifunsdunival mesimusinuglunisdeans ﬁgﬂugmwumi
deans5ming Generation wavnsldnmwiannaiontsdeans yidensdeansdrutausssy Fneenisvieu
Huituegrsainaassluimusssussdnsiiuane Ininelunsvinusmiugdu wadelunsiauieisual
wazUUda inwelamzaudndn Indgauduseneunis inadansilisusigay n1suaue wazdenls
UURluseninaUmnu wazanudasadeluaniuusenaunis Denusssy 3585553 wagasseussaily
TN
Concepts and understanding in cooperative education system and preparation for
applying jobs, how to prepare documents for job application, how to choose the right company to
work, techniques for job interviewing, the development of communication skills in both generation
communication styles and the international communication, cross- cultural communication, creative
team work skills in the different organizational cultures, the psychology of working together,
techniques emotional development and adaptation, improving professional skills and
entrepreneurial spirit, the report writing, presentation, the best practices during work in the

workplace, morality, ethics and professional ethics
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3. MRV IRNUsZAUN IV TN (6 wiaehin)
N35.261 ﬂﬂﬂﬂﬂuqmﬁ’lﬂﬂﬁmﬂﬁﬁ@&LﬁEJ’JLLazL%E]ﬁﬁ’]Ey 1 3(0-35-0)
TCM261 Internship in Travel and Cruise Industry |
ITIAUADY: LABISEU MINT.221 Y50 LABLIYU YIN5.232
Prerequisite: TCM221 or TCM232
?JmmluqmmmmmwiaﬂLﬁa’sLLazﬁaﬁﬂiﬂmﬁamﬁammﬁLﬁﬁnsﬁ’aﬂlﬁﬁgﬂuﬂsamml@s
AsUseine miﬁﬂmﬁ%aguimsf[ﬁmimuqmaLLaLLawizLﬁumaﬁumawﬁﬁmi’mﬁ’wmamuﬁ%ﬂfﬂﬁﬂmLﬁi’h
Hneu
Internships in the travel and cruise industry or related agencies both in the country and
abroad. This study will be supervised and evaluated by the department in conjunction with the

internship accepting agency.

113.361 ?Jﬂmﬂuqma’mnﬁumwimLﬁEJ’JLLazL%aﬁﬂﬁiy 2 3(0-35-0)
TCM361 Internship in Travel and Cruise Industry |l
TIAUNDU: LABLEEY 19.261
Prerequisite: TCM261
Anaulugramnssunmavesiisanasdodmyviomisnuiiisteddidulsimauas
Gl"]Q‘U%L‘Wﬁﬂ”liﬁﬂ“lﬂ’]‘ﬁf\wa%jﬂ’lﬂwfmiﬂ’mﬁ]mﬂLLaLLaz‘Ui%Lﬁumﬁmmﬁ’]‘uﬁ%ﬁ%uﬁu%ﬁ’mﬂﬂuﬁ%uﬁﬂﬁﬂ‘i%L‘i’h
Hnau
Internships in the travel and cruise industry or related agencies both in the country and
abroad. This study will be supervised and evaluated by the department in conjunction with the

internship accepting agency

5.471 a‘wﬁﬁ]ﬁﬂwﬂuqmamﬂﬁumiﬂaqLﬁaaLLazﬁaﬁﬁw 6(0-35-0)
TCMAT1 Cooperative Education in Travel and Cruise Industry
FurdaRunou: el v19n.101 wag @ould @e.301
Prerequisite: THA101 and CO301
veuassluaaulsznaunislugiusminauesaniulsznauns RnujuRnudunanlu
anudseneuns Tneflssenanlidesndn 1 meansfnw wie 16 dUav Suduruiifinunwiiedusny
Anfuuszaunisaliieu dessivananivdnvesindnuivielassnu Mdunuiifuusslenisossdns
FufaEinsUszliunan1snuINeMTENivanIulsenaums wastinfnyaziedainenuasuta
nsURTReuanRinundsatadunsu iRy
Work in the establishment as an employee of the establishment full-time work in the
workplace with a period of not less than 1 semester or 16 weeks. It must be a quality job or a job
that emphasizes work experience that matches the student's professional field or project. The
performance will be evaluated by the faculty together with the workplace. Students must prepare a

report summarizing the performance of the cooperative education after completion of the work.
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