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Bachelor of Arts Program in Tourism and MICE Management

TNUMNYNATINARANANEAT 138 Wienn
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138 wi28nn

30 wulenn
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96 wulEAn
24
72
42
30
15
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6 wuqwnn

6 WwUWAR

PUIAR

PUIAR

NN
NN
NN
nwAn
nwAn

UUILAG

mhefn (Ussens-UjUa-Anwisienuied)

an. 101 Medanguluidanuszdniu
EN 101 Everyday English

an. 102 Medanguluusunmisdaay
EN 102 Social English

an. 103 Mwdanguluusunaina

EN 103 Global English

3(2-2-6)
3(2-2-6)
3(2-2-6)
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NQUAVIUTUINITNNELAVITN (21 wdwnin)

fin. 101
GE 101
fin. 102
GE 102
fin. 103
GE 103
fin. 104
GE 104
fn. 105
GE 105
fin. 106
GE 106
fin. 107
GE 107

mhefn (Ussens-UjUa-Anwisienuied)

VinYeN1sANNEN1SSEUSRoATIN
Thinking Skills for Lifelong Learning

[ = a o
AU UNaLLDY Lazn1silagulUasunsdeny
Citizenship and Social Transformation
walulaguaruinnssuieaunnn
Technology and Innovation for the Future
FUVSEANAUAUNNIZNEIN
Aesthetics and Well-being for Life
WustinsnedsnuwazUseiduinlrivedlan
Global Alliance and Emerging Issues
ANNININTRULAZ N TR DE 19838 Y
Financial Literacy and Sustainable Development
a a [ 3 LY} < Y o
I ramuugUiznaunsikazyinge N1 sUuR YN

Y

Entrepreneurial Spirit and Leadership Skills

. RUINIVUANIE 96 WUIWAR

1a &I a = 1 a
NAUIVINUFIUIWIIN (24 wirlaenn)

7n3. 161
HT 161
n3. 162
HT 162
N7. 266
HT 266

Nq. 267
HT 267

Nn3. 364
HT 364

N3. 363
HT 363

mmﬁﬁaqé’mﬁmﬁuqmamﬂiimmiﬁmLﬁmLLazm'ﬁﬂ%mi

Introduction to Tourism and Hospitality Industry
ﬂ{]WLI’]EJLLag"ﬂiiﬁJ’]U'i'imiuqmﬁ’mﬂiillﬂ’ﬁﬁaﬂLﬁ&J?LLﬁgﬂ’liU%ﬂ’li

Law and Ethics in Tourism and Hospitality Industry
msliyBuarmsiamsmensiudnivgnannssumsvieafisinaznnsuing
Accounting and Financial Management for Tourism and Hospitality
Industry
wadnssuuilnauardnineuinislugaamnssumsvioadieanasnisuing
Consumer Behavior and Service Psychology in Tourism and Hospitality
Industry
nagndnsmanfdvauazuinnsslugnanvnssunsesiivauarnisuinis
Digital Marketing and Innovation Strategies in Tourism and Hospitality
Industry

msdnnminensuyuslugnaunssumsvieaisinaznsuing

Human Resource Management in Tourism and Hospitality Industry

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

miefn (Ussene-UjUa-Anwinienuid)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
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N3. 461
HT 461
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. 376

T™ 376

naudvanIzUedu (42 milein)

9u.
AB
na.
HT

a

200
200
224
224

NN, 272

™

nn.

™

nn.

™

nn.

™

nn.

™

nn.

™

nn.
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nn.

™

272
281
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372
372

374
374
381
381
377
377
382
382
383

383

. 420

™

420

ny. 421

™

421

mMeAduiilegranvnssunmsvieaiivanaznsuinig

Research for Tourism and Hospitality Industry
welulafansaumaiiognamnssumsviondisn msdninssansuagnis
Uszgu

Information Technology for Tourism and MICE Industry

NaNIYANIE (72 BUAR)

g3naanensiu

Airline Business

plimansnsvieailen

Geography for Tourism

ﬂ?i%ﬁﬂﬂi@@%yﬂaﬂaﬂavndUﬁaﬂﬂiﬂaqrﬁsa ﬁwiiﬂﬂﬂiuazﬂﬂiﬂizﬁuaéﬂdéhgu
Tourism and MICE Destination Management for Sustainability
ﬂ?iéaaﬂiﬂﬂwqéﬁﬂq%uﬁaqmaﬂwﬂiiuﬂﬂiﬂaarﬁsa

Communicative English for Tourism Industry

MINURL M33ANT wagmsuFdRnismsvieniisanislunazseminasene
Tour Planning Organizing and Operations for Inbound and Outbound
Tourism

1waﬁﬂ%rnﬁaqmaWMﬂiiMﬂﬂiﬁauﬁai

Thai Studies for Tourism Industry

wannsdaRmAn

Principle of Tour Guides

nmafuffuszneunislugramnssumsvieaiiiss msdninssanisuaznsusz
Entrepreneurship in Tourism and MICE Industry
mMuwdanguiiegaamnssunsiaivssenisiay sz

English for MICE Industry
ﬂﬂﬂﬂéﬁﬂg@ﬁ?%%ﬂtﬁﬂﬁﬂﬂﬂiﬁﬂﬁﬁgaﬂﬂuiuqmaﬂwﬂiiuﬂﬂiﬂaqrﬁsa
ﬂ?iﬁhﬁwiiﬂﬂﬂiuazﬂﬂiﬂizﬁu

English for Presentation Techniques in Tourism and MICE Industry
ﬂﬂiﬁhﬂﬂiﬁwiiﬂﬂﬂiuazﬂﬂiﬂizﬁm

MICE Management

N15IANITNINTTUNABNINITAAA

Special Event Management

3(3-0-6)

3(3-0-6)

mhefin (Ussene-Ujua-Anwisignuied)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
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y. 481 wunliuuasdssiilugpanvnssunmsvieadien nmsdaivssanisuaynsussy 3(3-0-6)
T™ 481 Trends and Issuesin Tourism and MICE Industry

. 484 mwdangudniudanumen 3(3-0-6)
TM 484  English for Tour Guides

nguIvNANILLALN (30 MER)

1a

- nauArIAuaulaanie (15 wuaena)

T

Unfnwanunsadenseunguivianuaulaamnsls 1 nquainnguivselull visidenFeuany

evannguinanuadlaengle g Mdaluane auasu 15 miehs

N81331AUAULARINZFIUNNTIANIN WD LT miefn (Ussee-UjuR-Anwinienuie)

. 102 mimamﬁ%ﬁaL‘ﬁaqmmuﬂiiumiﬂmLﬁsa M33ndNIIANTUAENTUTEYY 3(3-0-6)
TM 102  Digital Marketing for Tourism and MICE Industry

wn. 103 msvieadisamaden 3(3-0-6)
TM 103 Alternative Tourism

. 104 MsRmwINsienfindeainsassa 3(3-0-6)
TM 104  Creative Tourism Development

1. 105 miviauﬁmimasqmm 3(3-0-6)
TM 105  Community Based Tourism

w106 Msviendiendemns 3(3-0-6)
TM 106  Gastronomic Tourism

. 107 Msdanmsmsviesiiendeiausssy 3(3-0-6)

TM 107  Cultural and Heritage Tourism Management

nauIvIANYEUlaRnIEA1UN13IAN1TEINTIANITHAEN13IANT UYL

mefn (Ussene-UjuR-AnwinienuLe)
. 422 mi%’@mimiﬂizsqmt,azmitﬁumqLﬁalﬂuiﬂﬁa 3(3-0-6)
TM 422 Meeting and Incentive Travel Management
. 423 N15IRN1SUSEYNIVANTEAUUIU YA 3(3-0-6)
TM 423 Convention Management
wn. 424 AsUImsaauiimsdaau 33-0-6)
TM 424 Venue Management
. 425 N1FAANISUNTIANIT 3(3-0-6)
TM 425 Exhibition Management
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n. 426
™ 426
nn. 427
™ 427

HldhungItesiugnaInnssunsIRinTsANswazN UL
Service Providers in MICE Industry
nsdanisnisvudslufanssunisiaivssanisuagnsusyay

Logistics for MICE Management

a 1

- NAYIYVIN1EIA19USENANBIIUBITN (15 Wuein)

3(3-0-6)

3(3-0-6)

UndAnwiaunsadeniseulianngauiviniwsiisssnaiionuednla 1 nqu annquiviselull

WIBLdeNSHURNIETIEIVINNNGLITMBIUTEIATToN U ANl UsluAMgY JuATU 15 vlehn

AN Y191 UNLNBNSNDBABILALINUUS AT

198. 001
HTA 001
N99. 002
HTA 002
N99. 003
HTA 003
1N99. 004
HTA 004
198. 005
HTA 005

mhefn (Ussene-Ujua-Anwinignues)

mmafliflﬁﬂﬁugmém%fuqﬂmﬂ'ﬂuqmamﬂﬁumiﬁaaLﬁmLLazmiU'%m'ﬁ 1
Fundamental Arabic for Personnel in Tourism and Hospitality Industry |

mmm'ﬁ’]ﬁﬂﬁugwuﬁm%“uqﬂaWﬂﬂuqmammmmiﬁmLﬁmLLasm'ﬁU%mi 2
Fundamental Arabic for Personnel in Tourism and Hospitality Industry I

awiordnfiugiudmivyainslugaanunsaunisvieaileauasmauinig 3
Fundamental Arabic for Personnel in Tourism and Hospitality Industry Il
mmm'ﬁ’]ﬁﬂﬁugwuﬁm%“uqﬂaWﬂﬂuqmammmmiﬁmLﬁmLLasm'ﬁU%mi 4
Fundamental Arabic for Personnel in Tourism and Hospitality Industry IV
mwesdniflemsufiinulugaavnssunisvieaiisauazmsuios

Arabic for Service Operations in Tourism and Hospitality Industry

NFITINTHIUIE YNNI DL IUALIIUUINIS

N3u. 001
HTB 001
N3u. 002
HTB 002
N3u. 003
HTB 003
Nn3u. 004
HTB 004
N3U. 005
HTB 005

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

mhefn (Ussens-UjUa-Anwisienued)

Myseiiugiudniuyaannslugnamnssumaeaiivanaznisuins 1
Fundamental Bahasa for Personnel in Tourism and Hospitality Industry |
ﬂ’li&#’m’lﬁ’l%’]ﬁug’lué”m%ﬁuﬂa’lﬂﬂu@q@ﬁ’ﬁﬁﬂ‘i‘iuﬂ’ﬁﬁ@ﬂLﬁEJ?LLagﬂ’liU%ﬂ’ﬁ 2
Fundamental Bahasa for Personnel in Tourism and Hospitality Industry I
ﬂ’li&#’m’lﬁ’l%’]ﬁug’lué”m%ﬁuﬂa’lﬂﬂu@q@ﬁ’ﬁﬁﬂ‘i‘iuﬂ’ﬁﬁ@ﬂLﬁEJ?LLagﬂ’liU%ﬂ’ﬁ 3
Fundamental Bahasa for Personnel in Tourism and Hospitality Industry Il
aumefugiudnsuynannslugnamnssuniseaiiowasnisuims 4
Fundamental Bahasa for Personnel in Tourism and Hospitality Industry IV
muwngwilensufiRnulugnaunssumsvieafieazsuing

Bahasa for Service Operations in Tourism and Hospitality Industry

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
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NALAYINI W FUNDNTVIBUANLILALINUUSANT

133. 001
HTC 001
7N73. 002
HTC 002
7N73. 003
HTC 003
1N59. 004
HTC 004
779. 005
HTC 005

miefn (Usseg-UjuR-Anwinienuie)
mwﬁuﬁugwuﬁm%’uqﬂmﬂ'ﬂuqmammimmiﬁmLﬁmuasm'ﬁﬂ%mi 1 3(3-0-6)
Fundamental Chinese for Personnel in Tourism and Hospitality Industry |
mwﬁuﬁugmﬁm%’uqﬂaWﬂﬂuqmamﬂiiumiﬂmLﬁﬂ’;LLazmiU%mi 2 3(3-0-6)
Fundamental Chinese for Personnel in Tourism and Hospitality Industry I
mm%uﬁugmﬁm%’uuﬂmﬂﬂuqmammmmiﬁmLﬁmLLazmiU%mi 3 3(3-0-6)
Fundamental Chinese for Personnel in Tourism and Hospitality Industry Il
mwﬁuﬁugfmﬁm%qﬂa’mﬂuqmamﬂﬁumﬁﬁaqLﬁmLLazmiU%mi 4 3(3-0-6)
Fundamental Chinese for Personnel in Tourism and Hospitality Industry IV
mwFuilomsUfiRnulugnanmnssunsesfisnaznisuinis 3(3-0-6)

Chinese for Service Operations in Tourism and Hospitality Industry

AN YU UNDNSNDBANYIRALNUUSAS

58y, 001
HTJ 001
58y 002
HTJ 002
58y 003
HTJ 003
N3gy. 004
HTJ 004
58y 005
HTJ 005

mhefin (Ussene-Ujua-Anwisignuied)

'
a1

mmiyijuﬁug’mém%“uqﬂa’mﬂuqmamﬂﬁumiﬁaaLﬁmLLazmiU%mi 1 3(3-0-6)
Fundamental Japanese for Personnel in Tourism and Hospitality Industry |
m'mzﬂﬁuﬁugmﬁm%’wﬂmﬂﬂuqmammimmiviaqLﬁ?‘imuasmiu’%mi 2 3(3-0-6)
Fundamental Japanese for Personnel in Tourism and Hospitality Industry I
m'mzﬂﬁuﬁugmﬁm%’wﬂmﬂﬂuqmammimmiviaqLﬁ?‘imuasmiu’%mi 3 3(3-0-6)
Fundamental Japanese for Personnel in Tourism and Hospitality Industry Il
mmajﬁuﬁugmﬁm%fuqﬂmﬂ'ﬂuqmammmmivimLﬁmuasm'ﬁu’%mi 4 3(3-0-6)
Fundamental Japanese for Personnel in Tourism and Hospitality Industry IV

MwgUuiensufifaulugeaivnssunisvieaiienazn1susnig 33-0-6)

Japanese for Service Operations in Tourism and Hospitality Industry

NFITINIHUMYELNENNTVIDUNEILALITUUINT

7N3n. 001
HTK 001
n3n. 002
HTK 002
n3n. 003
HTK 003

mhefn (Ussens-UjUa-Anwinienuied)
mmmeﬁﬁugmﬁfm%qﬂaWﬂ'ﬂuqmammimmfimLﬁmLLasmiﬂ%mi 1 3(3-0-6)
Fundamental Korean for Personnel in Tourism and Hospitality Industry |
mmLﬂwmﬁﬁugfluém%“uqﬂafmﬂuqmamﬂﬁumiﬁmLﬁmLLazmiU’%mi 2 3(3-0-6)
Fundamental Korean for Personnel in Tourism and Hospitality Industry I
A mEfiugiudmiuyaanslugnamnssumeaiivanasnisuims 3 3(3-0-6)

Fundamental Korean for Personnel in Tourism and Hospitality Industry Il

#1UTIFINTIANTTATVIDUTY? ﬁmiﬂmmazmiﬂiwu



n3n. 004 AwnnmaNugudmsuyaainslugaamnssunIsiosNeIwasn1suInIg 4 3(3-0-6)
HTK 004  Fundamental Korean for Personnel in Tourism and Hospitality Industry IV
V30, 005  AwnnmaLien sUfURMUlugaanssunIsiesieIuazn15UINIg 3(3-0-6)

HTK 005  Korean for Service Operations in Tourism and Hospitality Industry

N iadeiiionsvieuiisuasiuiing

mhefn (Ussens-UjUR-Anwisienuied)
5. 001 mm%’aLs’?jsﬁug’mﬁm%fuqﬂmﬂ'ﬂuqmammiumivimLﬁmLLazmiU'%m'ﬁ 1 3(3-0-6)
HTR 001 Fundamental Russian for Personnel in Tourism and Hospitality Industry |
n33. 002 mm%faL%aﬁugfluém%“uqﬂafm'ﬂuqmmmﬁumiﬁaqLﬁmLLazmiU%mi 2 3(3-0-6)
HTR 002  Fundamental Russian for Personnel in Tourism and Hospitality Industry I
n55. 003 mm%’aL%&Jﬁugmﬁm%’uqﬂmﬂﬂuqmmmiiumiﬁmLﬁ&J’gLLazmiU%mi 3 3(3-0-6)
HTR 003  Fundamental Russian for Personnel in Tourism and Hospitality Industry Il
n33. 004 mm%’aL%&Jﬁugmﬁm%’uqﬂmﬂﬂuqmmmiiumiﬁmLﬁ&J’gLLazmiU%mi 4 3(3-0-6)
HTR 004  Fundamental Russian for Personnel in Tourism and Hospitality Industry IV
3. 005 awiaduilonsufiRnulugnamnssunsiesfisuaznisuinis 3(3-0-6)

HTR 005  Russian for Service Operations in Tourism and Hospitality Industry

ﬂﬁlwasﬂ’m’]‘t‘}’lLSJEJﬂu’]EJLﬁE]ﬂ’IiﬁBQLﬁEJ?LLaW’]uU%ﬂ’]i

mhefn (Ussens-UjUa-Anwisienued)
793. 001 m‘mﬁ'smumﬁugmﬁm%qﬂmﬂﬂuqmmwmiumivimLﬁ&J’;LLazmiU'%mi 1 3(3-0-6)
HTV 001  Fundamental Vietnamese for Personnel in Tourism and Hospitality Industry |
793. 002 mmlfiammuﬁugmﬁm%’uqﬂmﬂﬂuqmamﬂiimmiviaqLﬁaaLLazmiU%mi 2 3(3-0-6)
HTV 002  Fundamental Vietnamese for Personnel in Tourism and Hospitality Industry |l
1. 003 mmﬁamumﬁugmﬁm%qﬂmﬂ'ﬂuqmammimwﬁﬁmLﬁmLLazm'ﬁU%mi 3 3(3-0-6)
HTV 003  Fundamental Vietnamese for Personnel in Tourism and Hospitality Industry Il
1. 004 mmﬁamumﬁugmﬁm%qﬂmﬂ'ﬂuqmammimwﬁﬁmLﬁmLLazm'ﬁU%mi 4 3(3-0-6)
HTV 004  Fundamental Vietnamese for Personnel in Tourism and Hospitality Industry IV
n52.005  mwidsaumiensufiinilugnamnssumaieaiisauaznisuing 3(3-0-6)

HTV 005  Vietnamese for Service Operations in Tourism and Hospitality Industry
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A. NUINIYUABNLET 6 WUWNA

UnfnwrzdeadonisouseivdunUnasulunniinerdunsann lidesndt 6 miefin w3

danseulusiedvaane bl

anl. 301
CO 301

3. 101

HT 101

3. 164
HT 164

. 171
™ 171

5. 369

HT 369

wn. 445
™ 445
. 452
T™ 452
. 453
™ 453
. 454
T™ 454
wn. 455
T™ 455
. 456
T™ 456
. 457
T™ 457
. 458
T™ 458

mefn (Ussene-UjuR-AnwinienuLed)

WW3BUANAAANY

Pre-Cooperative Education
MsWANANsIIuTY ARSI Tvieaisten oy
Competencies Development for ASEAN Tourism Professional
ypannmaEmnsuyaanslugnarnssuuIng
Personality for Service Professionals
ﬂawuﬁﬁfaqﬁuLﬁsaﬁuqmawwﬂiiuﬂ15ﬁaqtﬁsa MIIAUNTIANNTUATNTUTLYY
Introduction to Tourism and MICE Industry
N3IANISNSVUEElagas

Managing Passenger Logistics
ns9an1sgsNaed1sngy

Cruise Business Management
A159ANTITIUNANIG

Festival Management
AFIANITUIANNITIAIUSITY

Cultural Heritage Management
msviesiigasywinsUsyma

International Tourism

UTZaun1I0d TUSIIUR TR

Cross-Cultural Experience
ﬂ’m/iauﬁmmsﬂuﬂimﬂ

Domestic Tourism

NSAUAINDETY

Independent Study
wsngrmansiowiuilansviondien

Basic Economics for Tourism

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(1-6-6)

3(3-0-6)
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4. NUINIYVIUSLAUNITAIAIBITN 6 Vena
PnAnwanusadenmsinusyaunisalivdnle sail
- WRUANSANEILUUUNG 9¥ABaanzidewseuinn TM 464 wag TM 465

- WRUNNSANLUUANNAANE FeiptametTouseuivn TM 466

mhefn (Ussens-UjUa-Anwisienuieg)
ym. 464 msiinenilugeamnssunsvioadien 3(0-35-0)
™ 464 Internship in Tourism Industry
. 465 nsEnaulugnaInssuNsIRtngsAnswazN1sUTEYN 3(0-35-0)
T™ 465 Internship in MICE Industry
VN, 466 avAadnuilugnanmnssunsvieadien msdadinssamsuazmsusyy 6(0-35-0)

™ 466 Cooperative Education in Tourism and MICE Industry

waeneg: ns1e3vfiildu 3 (3 - 0 - 6) wuadunisussens 3 Talusdedunsi laefin1sinUfuRsuiu

seINnANY LAz TR ULAENSANYIMEALBIYRITNANY 6 Tiluwedunny
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ANa5U185183N

N. NUINIYIANEINILY (30 nU8nn)

NgUIYINWDINGE (9 Wefin)
an. 101 ;mwdanguludiinuszaniu 3(2-2-6)
EN 101 Everyday English

Andunisldlassadefiugiusazduiunvdanguiildludinusediu Ussnoudaenisye
wuzauewarlidoyaduda NsUTTEIBYATNANYY miwjmﬁaﬁaqﬁaulﬁ] Feafluanureuuay
wsmdnfuduiveutazay TufinsuansarmAniuludesiil Snisiauinuznisyn n1sils s
81U UarN1SWeUMEIBIIYIUINIG

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as well

as how to express opinions about general issues. Enhance language skills-speaking, listening, reading,

and writing—through integrated methods.

an. 102 awdanguluuiunmeding 3(2-2-6)
EN 102 Social English

Andunisyanaznisdoulssloanazdiuiuildidulsedr iensfujdusiusniadany
msuanasuteya msiIsuliisy uaznseSuiemnuAnieafuizesing 9 luuunmsdsauuazgsi lng
yadumsnawrineenisefueuasnsiaue mewalulaguazaufnaseassa

Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-related
contexts, with emphasis on developing discussion and presentation skills along with digital skills and

creativity.

an. 103 ;mwdanguluusunaina 3(2-2-6)
EN 103 Global English
AniumsusseneUszaunsallaessyeazidenaivayu wasuaninnudndiuieiuiinniy

<

oy msvihau uazUsaiutigmluseduanna Tnesjatfunsfauninuenseanssenineiausssy uas
msdeanslulanidia Fedrddenisidunadiodan

Intensive practice in portraying detailed experiences and expressing opinions about living
and working situations, and discussing global issues, with concentration on intercultural

communication skills and digital communication skills, which are vital to becoming slobal citizens.
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NANAVIYTAUINTVINBLAYITN (21 RUeAA)
fm. 101 finwemsAniiionisiFeuinasndin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwingud ndnn1sveInisdn Wauin1sAnegr1uduszuu 91 N1sAmdaIninyg n1sha
a59a536 NAATATIEI NMsAndaasiz nsAnuddayn Wudu Tudnsdenlosnudawazaiunse
\deninsesdennudniimnzaululsegndldludiauszdriu mahaulagmsiieuinasadinlfogiad
Uszansnw

In this course, students will learn about theories and practical thinking tools such as
critical thinking, creative and innovative thinking, analytical thinking, synthesis thinking and problem-
solving thinking, including how to link and select appropriate thinking tools and effectively adapt to

their daily life, professional undertakings and lifelong learning.

fn. 102 anudunaidies waznisilasunlasvesdeny 3(3-0-6)

GE 102 Citizenship and Social Transformation

o

AnwiAnuming qudnvay ans mihfvasesnmvesnnudunadieaninludseulve dweulan

aa v [ 1Y

wardapuduiilutiagiuuazeuian 1wy dsauAdvia denummmusssu Wudu Wedviviunisidsuuas
YBIFIALA99 TINAUTEUTINUAT TN éunméamﬁﬁqwasiaqﬁumw 4 75 Ao ne o dany uaz ey ile
wionuumegiuiugauludeslfegnaiinrguuar iiondougou

In this course, students will learn about definitions, attributes, rights, civic duties and
freedom associated with citizenships and social transformation of Thailand and global communities
in current times and in the future, such as digital society, multicultural society. To be able to live

peacefully and happily with others, it is important to understand evolving changes and learn about

4 dimensions of the environments affecting health, namely, body, mind, society and wisdom.

an. 103 waluladuazuinnssudioaunan 3(3-0-6)
GE 103 Technology and Innovation for the Future

ANWIUNUIN WUIAA 1155011970 SIudensUszendldinaluladuazuinnssudiunngg
Aatfumsimununmdinludsauadell nansznuifidenisdiiudin e uaziasugha naonau
Anwnmslivssleviuazmaduaseminddumsdyapiiiaanmeluladuazuinnssy

In this course, students will learn about concepts and innovative technology and
applications aiming to better a quality of life of people in a new society, including how technology
and innovation affects our livelihood. The course also covers information on intellectual property

protection as a result of technology and innovation.
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an. 104 guvidsamiugunnsiiledin 3(3-0-6)
GE 104 Aesthetics and Well-being for Life

Yaa

Seuin1slidinegalinuaanuAadsiazianssudunuinis Wayuteslndlui as

Na o

qunssnnneIdeiudinnasdaruainaufalenieg wasivnn Nlnasen13a1599gv0eT3n deauuay
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IRUUTITU

In this course, students will explore relevant theories and concepts of aesthetics related
to life and society and learn to cultivate positive outlook and attitude and understanding of different
forms of taste and beauty, which will enhance their perception of diversity and enable them to
appreciate art, music, literature, images, films and other forms of art. Students will also learn how to
depict their imagination via communicative design using imasges, colors, callisraphy and other related

tools to create value-added identity and characteristics to services, products and media.

AN, 105  WustnsnedsrunazUseiiuinlmiveslan 3(3-0-6)

GE 105 Global Alliance and Emerging Issues

a &

ANYINITHAUIAIIUTINTDTEAVUIUIVIANIUATYFNALAENITLL BIN A INANTENUFDAS

o o A

WasuwlawsfauiayTausssuludsaulan e lausswuddniinaduludveslszvmaulan
In this course, students will learn about international economic and political
collaborations and developments affecting/constituting changes globally, in order to understand key

global issues.

M. 106 ALEMeNsuLazMTWRNoE 9Ty 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwinsianisuavdndulanianistiuegailusednsua ﬁgamiﬁmﬂﬁﬂmfiudwqﬂﬂaLLazmi
U auanmsanegadidy Taegaudunsysannisessaruiiiaonadestuuiuniug guwu wazday
Hudndy delviiufatiyvuazuumenisudlvegadugusssy

In this course, students will learn about management and effective financial decision
making, including personal finance management and sustainable development and personal finance
literacy, with special attention on integrated knowledge for local community and society, in order to

highlight key issues and offer practical solutions.
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an. 107 Indgyayraenududuszneunsuaziinvensdudih 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills

Anwuasianaudnuusiddylunsaidnigyunaduiuszneuns lnewumsanuuy
\Wves UszneusnenisiinnuAnaiieassd uaznisumealenalunsisutagdiiuanisegieiinussan
wazaTusssu fangfiianunsathuagyinududivldegaiuszdniua souy uaznddndulaviusie
WRNI30d

In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and entrepreneurship and
explore entrepreneurial opportunities while learning about business best practice and ethics

including leadership skills and qualities, effective leadership characteristics which will enable them

to effectively work as a team and be able to make well-informed decision when required.

. RUINIVNANTE (96 KUWAR)

NAUABINUFIUIVITN (24 WU8AA)

V3. 161 AuiUasiuingItugnamMnIIUNISYIo g IMAZNTUTAS 3(3-0-6)
HT 161 Introduction to Tourism and Hospitality Industry

AnuniTanunns suuuy Yseiam Tassane uazdnvazvesgaamnssumsviendiedaznsuinig
A3sudlafsdnvaznsvauareuduiusvesssiauinisUssiavingg deduiiunnuglunsfined
qmammiumim’mLﬁmLLasm'ﬁU'%m'ﬂuisﬁuﬁqﬁu

Study of the evolution, patterns, structure and characteristics of the tourism and hospitality
industry. Understanding is given of the Characteristics of the tourism system and relationships within the

hospitality industry as a foundation to further education in the tourism and hospitality industry

75. 162 m;]'mﬂEJLLazﬁliim‘uiimiuqmmwmiumwimLﬁ&J’JLLazﬂﬂiU%mi 3(3-0-6)
HT 162 Law and Ethics in Tourism and Hospitality Industry

Anwinguanediigafunisuszneugsalsusy g3nadniien wazusenevondntagunard 1oy
Wit'ﬁ?%ﬁiyiﬂqﬁjﬁﬁlﬁ’nﬁmLLaSﬁ'ﬂﬂmﬁﬁ wszsviygRnisiumaioduseda ﬂgwmaﬁﬁ{mﬁum@mﬂi
AANINT NIANUIANYUES LLaxﬂg‘MmaﬁLﬁaaﬁU?{ﬂLLamﬁau 18 uaﬂmﬂﬁﬁﬂﬁﬂw’mﬁmmimﬁﬁgﬂizﬂauqiﬁ%
sumavieaiisanaznsuimsfisiiegussnouns

A study of laws and regulations for hotel business, tourism-related business, and operating tour
guides such as Agency Business and Guide Act, Tourism Incentive Act, tourist tax, customs,
transportations, environment, etc. The topics of ethics for tourism and service business entrepreneurs

are also included.
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3. 266 M3URYTLaENITIANITNNMTRUAMSURREIVINTTUNTVIBANEIMAENISUSAST 3(3-0-6)
HT 266 Accounting and Financial Management for Tourism and Hospitality
Industry

Anwianuffiugiuialunainstyddelfanunsnthdoyanisnisdgdluldusslenilunisnauny
dadulauazmugunsiidiunuesgsionisvisadisanazmsuinmsiflensliinyszlevigagaunasdns Tagay
AnwAeiudoyanianistyd msmuauaeluiieduaduliAnsssniuialusdng mslinszsissnums
n3Rureagsia AnudThluRefufun Melnesisevinaduny - Usina - iils wagmslnneigadumu
msdmihauyszananiiensnsunurilsuaznnsasmu LLazﬂ’J’mijﬁl’ﬂULﬁﬂ?ﬁUﬂ’l@@’]ﬂi ilon1snaunuriilsuay
msuimsanlugsiansvieuilnaznisuing

A study of fundamental of accounting for planning, decision making, and controlling the
business operations in the hotel and tourism industry, accounting information, internal auditing for
organization’ s good governance, financial report analysis, general knowledge of cost and cost-volume-

profit analysis, break-even point analysis, developing budget report, basic taxation for profit planning,

investing and management in hotel and tourism business

3. 267 noAnIIURUSINALaEIRINEUSNSTugRaIMNTTUNM VDAL INAENTUINTS 3(3-0-6)
HT 267 Consumer Behavior and Service Psychology in Tourism and Hospitality Industry
Anwdnuae nssuiunmsindula Jadendwadenginssuduslaa wasuwiliduvesmginssunsuslan

=2

Tuqmawuﬂi'ﬁuﬂ’mﬁauﬁmLLasmiU%m'ﬁ wasfnwiUTeufisuTausssuvemwuninneg sudsdamiiinain
ANULANANIS TS TIL AaenauladeiidsvinadenisaiqiAvlalusuian uaAaguin1adning i
Aerdes ndnuyweduiuslunisuins uasladeiisiavinadonuuing lnsannsaundssgndldidieliie
UseanSuagegaluaniunisalsingeg lnegramanzay

A study of characteristics of consumers, decision making process, factors affecting consumer
behaviors, and consumer behavior trends in tourism and service industry. The course also focuses on
comparing cultures in different countries and problems resulting from cultural differences as well as
factors affecting tourism and service industry’ s growth in the future. The psychological theories and

concepts, human relationships relating to service, and factors affecting jobs in the tourism and service

industry are focused in order for the student to apply to use in each situation suitably.
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3. 364 nagndnsmanafdvauazuinnsnilugnavnssumseaiivauaznsuinig 3(3-0-6)
HT 364 Digital Marketing and Innovation Strategies in Tourism and Hospitality Industry
Anwidnunizlanizyesdudilugsialsiusuuasinn uagndnnseanaiiothunlflugsia wazimeda
N13U18 MAIAIUNTZUIUNITALLUIU ﬂﬂia%ﬁdﬂaE;Vlﬁ‘Lﬂ"ammlﬁLﬂ%'EJULLa3EJﬂizéﬁ"umiLVdvﬁ’uLLazmia%’N
winnssulne
A study of product and service identity in hotel and lodging businesses, principle of marketing,

operations, strategy for gaining advantage in competition, and development of innovative products and

service.
3. 363 N133ANINITNeINsUYEElugRaIINITUNITHOLNEIMAENITUINIS 3(3-0-6)
HT 363 Human Resource Management in Tourism and Hospitality Industry

ﬁm&ma"ﬂumiu%mi‘Vl%"WmﬂimgwaﬂuqmmmwmiviadLﬁaaLLazmiU%mi 1ABANINITINUNY
Adeau NMsassmuazAndenyaains n1sineusukasimuIyaaing n1svanduiiy nsusziunans
UftRnu msudmsenouunuazatainis mssiseinuiyaains msussnudiiuduaznguaneiieites

A study of principles of human resource management in tourism and service industry, including
human resource planning, recruitment, selection, training and development, team-working, performance
appraisal, compensation management and welfare measure, employee retention, labor relations and

related laws.

3. 461 mMmeAfilegnamnssumsveaiieinassuing 3(3-0-6)
HT 461 Research for Tourism and Hospitality Industry

AnnduneunazUsslomivesnsidelugaamnssunmsviesiieauazmsuinig masatlamnisise ns
99NLUUNTITE M3duiaogs msadraedesdedildlunaifuteya nsiiudeya nisldlusunsuadfile
Anseideya nasmaumstiauetoyaiievlUimungsialususineg

A study of the processes and benefits of research in the tourism and hospitality industry which
mainly focuses on how to identify research questions, research design, research sampling selection,
research methodology, data collection, and data analysis derived by statistical software program. The

presentation of research findings for business development is included.
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. 376 wielulafansaumaiiogaamnssunsvioniien msdninssamsuaznisszyy 3 (3-0- 6)
™ 376 Information Technology for Tourism and MICE Industry

Anwanudun warenudfyuesssuudsesiin iawzq?]ﬂslum'ﬂ%izwLﬁaﬁwmsm6] WU N5
dudutoyaveaiinndu midsesiitwesansnstu nmsfuiusamtnslagans msldszuuaessai Fosin
sall Seod13y wagssuunsameloudmsuditisinussguuazduuuen dansseunisaeulurieauininis
ADUNIADS

A study of the history and importance of the seat reservation system. Hands on practice with
the system for flight information retrieval, flight reservation, ticket fare calculation, can rental reservation,
room reservation, train and cruise reservation, registration system for meeting and seminar. The study

is hands-on in computer lab.

nauB AN (72 Ein)

NENATNANITUIAY (42 ein)
5U.200  §sna@nensiu 3(3-0-6)
AB 200 Airline Business

Anwanuidunuazanudfguesssivaenistu teyailflunsliuinisnistu gimansnistu
mMsdansanan dnslasasuazmsAnaailagas nsliuinsglaeasinly msdrsesiids seifounsnig
L1-99NTENINUTZINA N1TVUAEUAINIIDINIA LLazsi’Jjamﬂaﬂiwﬁ’NUizmﬁﬁLﬁm‘ﬁaﬂﬁuqiﬁaa’laﬂ’ﬁﬁu

A study of the history and importance of the airline business, along with knowledge of airline
operations, arrangement of timetables, ticketing, basic air fare calculation based on aerial geography,
passenger services, reservation, regulations of immigration and emigration, air cargo transportation, and

international agreements related to the airline business.

5. 224 plimansnmisvieadien 3(3-0-6)
HT 224 Geography for Tourism

v

Anwigdiaaniveslanuazvesuseinelng anmgiivsena gilo1na ¥1Anug szuuilnauag

al' Ao w

Fawndou mmé’m"v’uéﬁumamwgﬁmam%ﬁumﬁmmiﬁaaLﬁm Anwunasiounefidrfeq Tulsewnelney
wazsinsUseina Tagsutiuunasiondieamesssund anuiiddymsusyiamans 3893nnnaduey ens
MANUNSIANITITistegeiuszannm waslinisdneuenaanui

A study of the geography of the world and Thailand, topography, climate, ethnicity, ecology
and environment; the relation between geography and tourism management; the tourist attractions in
Thailand and worldwide by focusing on natural attractions, historical landmarks, way of life in order to

plan an efficient tour operation. Field trips is included.
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n. 272 mﬁmmiawmaﬂawwLﬁam'ﬁviml,ﬁm InssAnsuarnisuseya 3(3-0-6)
agndeBu
™ 272 Tourism and MICE Destination Management for Sustainability
ﬁm&ma‘hmamsLmeqmﬁmmiﬁuﬁLﬁamiviaqL'ﬁ'm ﬂ?iﬁ@ﬁ%iiﬂﬂ?iuaﬁﬂ']ii]i%ﬁll LUIAANT
ousnEnnenInmeaiisaegedaiu msahdndrinlunisldladedunndenuazanngiiudsuuiasogs
3']@5'] ﬂ’]i%mi’]%ﬁ AITINUNY N1IATUIU ﬂ’]i"ﬁ,ﬂﬂﬁi&laﬂi%Vl‘UVl'N’gQLL’]ﬂéjall LLa$ﬂWiU58LﬁUNaIUﬂ13
Jamsunawioadietesnadsby
A study of principles and guidelines to manage tourism areas, exhibitions, and meetings. The
concept of tourism resource preservation for sustainability including creating awareness for
environmentally friendly, climate changes, analysis, planning, procedures, management of
environmental effects, and assessment of sustainable tourism attraction management are also

emphasised.

. 281 mié‘am3mt~né’qﬂqwlﬁaqmmwmmmiﬂmLﬁs’s 3(3-0-6)
T™ 281  Communicative English for Tourism Industry

Anwn LLaz'E’Jﬂﬁﬂmm'ﬁﬁamimméﬁﬂqmﬁaw’fuLLasﬁwﬁwﬁmﬂﬁﬂﬁiﬁiﬂuqmaWﬂiiwmimaLﬁ'm lny
yadurinwensilaaznisye ﬁﬂmumaumm%uﬁugmﬁﬁwmﬁnﬂﬂ’rﬁﬁ?’]amamuﬂ'rﬁaism6] Tugmanssunis
viouleuaygsiadumuvioaien

A study and practice of basic English language for communication purposes including technical
terms widely used in the tourism Industry. The course emphasizes specifically on listening and speaking

skills. Basic English conversations used in different situations in the tourism industry and travel agents

are also studied and practiced.

Y. 372 ANIIALRY MITANS wagmsuFoRnismsvieadieanielulazsening 3(3-0-6)
Uszne
T™ 372 Tour Planning Organizing and Operations for Inbound and Outbound Tourism
AN IMENAITLAZLLININTN MR AN S o B9t sn1eTunagseninsUssine naenay
nszUILMsLAr IS ITusugsia Msdeusenisiidies msAnsian swiiBuardunoulunisdnuniien

ayv o ¢ e

fanelulsemeauazseninaUsene WUUYIINIT stsnsUfduiusseniatinveaiisaiuauluiiosiu was
maudlatigmiamenilusenitanmsduion Guilfimsinufoaussiauinviuenanuiiieneluussme
wagmeUTEINA)

A study of the principles and guidelines for tourism development planning both domestic and
international; the process and method of creating a business plan, writing package tours, calculating
prices; methods and procedure including integrated domestic and international tour methods and

procedures, as well as interaction between tourists and local people and solving immediate problems

during the tour. This course offers practical training and field trips both domestically and internationally.
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n. 374 lmaﬁﬂmLﬁaqmammiumiﬁauﬁm 3(3-0-6)
TM 374  Thai Studies for Tourism Industry

ﬁﬂwwﬁﬂwmsﬁugwuﬂawuLﬁulwa Usgdfeans n1siliein1sunases iaswgia d9nu wasTmusssy
arudouazmaun fuddeualiousz fimansoufvadonsemilndund suisAaunssy 253ef 2530033y
winfad ausslng ownslvne nudssumdiazusannagiiaanine TnensSsunsasulysannisiaziingn
Ussendldlugraminssunisvieadien Indfimsfinufoauasimdnuuenaniud

A study of the basic characteristics of Thainess, history, politics, government, economy, society
and culture, beliefs and religion from Pre-historic period to Rattanakosin period including fine arts,
literature, literature, dance, thai music, thai cuisine, traditions and thai wisdom heritage by integrating

and applying in the tourism industry. This course offers practice and field trips.

. 381 wnnnsdaRmAn 3(3-0-6)
TM 381  Principle of Tour Guides
Adsfunew: welFeu v, 374

Anwiunum il asserussavesiagmad Anvinwensidugih msnasuiaznswieunsnou
MBAU sTLIUNSNSTUuazdeentnvioaiien msthwuaouiivieadienfiddasneg dinveluniswdly

o w a

Jymiagnihuaznsguamiuaendsvesinviendien nufisanufifsrfuundsvionlefiddy Aavzuas
fauusssuisluuasineUszne naoniuesesssuvesian waziauiunUssgnaldlunuresinaman il
nsfinUfoRuagiruAnsuenaaui

A study of the role, duties, and ethics of a tour guide, practice of leadership skills; planning
and preparation before traveling; the process of entering and exporting tourists, and leading them to
tourist attractions; solving problem skills and taking care of tourists safely; knowledge of art and cultural
tourist attractions both in Thailand and worldwide and World civilization. Applying the knowledge to

use in a tour guide’s job. This course offers practice and field trips.

. 377 madugusznounslugranmnssunisvieadien msdadimssamsuay 3(3-0-6)
nsUsEU

TM 377  Entrepreneurship in Tourism and MICE Industry

ANWINENNITUIMITIANIT N1I1AY N1FTIAIRNUEIAD NSALINAUNY MisveanaUsznouns
msiuunuvesgsAiniles gsRafiumuvieaiisn uazssiansdadnssansuaznsussan sufuniens
Hugusznoumslugnanunssunisvieadien madaiivssanisuaznisussyn maleuaiunnufnadisassdnig
3309 KATNIININUANAYNSNIINITAAA maamuummqmiﬁmimmLf?fsmLLazﬁﬂqﬁﬁmm%Lﬁmﬁuiuqiﬁﬁ]
AnilfinsfinufiR

A study of management, planning, implementing business plan; calculating cost and profits

in tour operations, travel agencies and MICE organizers; guideline for entrepreneurs in the tourism and
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MICE industry; starting a creative business, implementing marketing strategies, providing risk and crisis

management. This course offers practice and field trips.

. 382 mwndinquilegnanunssunisiadnssanisuasnisussay 3(3-0-6)
TM 382  English for MICE Industry
Anwuagilnvinuznndsngy MmdwiimedafiAndeslugnamnssunsiadnssansuagnisuszyu
I@EJEJQLﬁumiﬁdLLa3mmmmmwaummﬁ'ﬁﬂammmﬂamumizﬁﬁm6] sudinseuuasidouenalsiisades
A study and practice of English skills used in MICE industry. This course emphasises technical
terms used in MICE industry as well as enhances a student’s practice of listening and speaking from

scenarios, including writing and reading comprehension from related papers.

NN. 383 mmé’mqwﬁm%’uLﬂ/lﬂﬁﬂmiﬁﬂLauamﬂuqmmwmiumiﬂmLﬁﬂ’; 3(3-0-6)
mi%’@ﬁmiﬂmmazmiﬂizﬁm
TM 383  English for Presentation Techniques in Tourism and MICE Industry
Anwnagfiniinugnisdeansnmdangy niendensiinnisUszananuda mayanuudumams
nMadsunsiiaus wazmsiiauenulugnamnssunsieaiion msdainssanisuaznisussyuediile
91T
A study and practice of English communication and thinking process, formal speaking and

preparation for a professional presentation in the Tourism and MICE industry.

. 420 MSIANNSUNIIANITLALNSUTEYL 3(3-0-6)
™ 420  MICE Management

Anwidnuaizuarguuuugsia vénnsmsdnnudsyyn msveadisnfierdusieta msdanuuans
Fuduariingsanis Tudedinislnsedaniunisal mMInusun1Inatn s Suneun1sAiung ns
Uszilluna N1sUTEaIuaIUnUnuIgusige fieados maamuwaﬂ'ﬁzwum'aLﬂi@gﬁﬁ]LLasé’mm/?W’mm&LLas
NN980LINYAAMNTIUNTINUNTIANITWAENISUTEYY

A study of characteristics and forms of MICE business, principles of MICE management and
analysis of current situations; planning MICE marketing, budseting, procedures, and evaluation;

coordinating MICE related organizations; direct and indirect impacts of MICE businesses.
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. 421 ANIIRNITNANTIUALAYNINITNAN 3(3-0-6)
TM 421  Special Event Management

ANY1AUMLNY JURUULAZUANNITUTITNITIANY UAENTEUIUNITNITIANUTURUUAINY N153A
NuUTEYN FULUT TNIIANIT IULAAIEUAN nsdudumsindemisluaniuiivasuonaniud n3fnsiagnaA
nsudledgmuazguassalunsdniu naonsunanszvutazuuliuvesgsiaudnnulueuian unummuihi
wazANEIAYYDY (Event Management Company (EMC) %ﬂﬁﬁmiﬂﬂﬂﬁﬁaLLasﬁﬂuﬁﬂmuaﬂamuﬁ') Anw
ANUMINY JURUULAZMANNTUSMSANTIAIIY UAZATEUIUNITANTIANUTULUUAEY N5IRNUYTZYY U
An53AMS MUARTEUA MIeLiunsTaAswiludauiasuonan Ui nsAnsiegnA n1sunlutaymiuay
guassAlun1sInu naenIuNanIENULAzkILlLTesgsiasudnmuluauan Uvm’wmﬁ’lﬁLLam’s’mﬁ’ﬁiymm
(Event Management Company: EMC) %wﬁﬁmiﬂﬂﬂﬁﬁaLLazﬁﬂuﬁﬂmuaﬂamuﬁ

A study of definitions, forms and principles of event management; management procedures of
various special event types, operational process of inside and outside banquets, communications with
customers, solving problems and handling obstacles; impacts and trends on event organizer business;
roles, duties, importances of Event Management Company (EMC). This course provides practical

experiences and field trips.

wn. 481 wnltuuarUssdiulugnanunssunsviesilon msdadvssanisuaznisuse 3(3-0-6)
TM 481  Trends and Issues in Tourism and MICE Industry

Anw1 iesest wareAuseldsaineassduvuysaunnsisseifiusiuaiofsafugaamnssunis
vieaflen madadinssanisuazmsussaudifinansenudensiiduauludagiunazeuan (mssuilsnsussene
NnEMRInandkasiUsraunsaiivn) Weuuundumsnaususion uaznsaiisnagyd iweudlutigm
feadetugnavnssumavieniiss madaiivssanisuaznisuszaaluaninisaitlagdu GuiiimsFinuioR)

A study analysis, and creative and integrated discussion related to trends and issues in tourism
and MICE industry that affect current and future operations. This course also provides lectures from

experts and professionals so students can use the information for strategy planning to solve problems

regarding tourism and MICE industries. Practices are required in this course.

. 484 wdengudmiudaaman 3(3-0-6)
TM 484  English for Tour Guides

Anvuasfiniinugnsldnunsinguilesusingmeariia 4 inwe Tdudnsit ya 81u weeBeu s
FwvimadadiAvitesivedniiaameard leun Aavs Yausssu uigdad aund an1dnenssy doansiu
tvieadien uashwuan e diendunvdanguls

A study of English and the technical terms used in the tour guide profession relating to arts,

cultures, dances, music and architecture. This course enhances a student’ s practice of listening,

speaking, writing, and reading comprehension for daily usage in the tour guide profession.
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naudvanIziaen (30 wiehin)
- nguAnAuaulalawiz (15 wiaehin)
tnfnwanunsadenseunguivanuaulaanizld 1 nquainnquivideluil viadenseuanigseiv
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mjfsmmmaﬂﬂLawwﬁmmi%’@mimwiaqLﬂ?‘ian
1. 102 mimmmaaﬁaLﬁ'aqmmmimmwiauﬁm M3IAINTIANTWALNTUTEYN 3(3-0-6)
™ 102 Digital Marketing for Tourism and MICE Industry

Anwiuuadn unumveamaluladuazdedivia naonasuguuuy msidenld uaznswanndeddva s
Janrsnseatnuudsaunoulad ImaﬂizqmﬁﬁﬂmLLazm’mimwmmmm giiu’lﬂ’liﬂ’s’]uiﬂﬁ"\iﬂ’quwﬁl,l,as
maUFoATunslisslonildads un mslinsevingdnssuguilaelulansoulerd msdmusnagnsms
doansn1snain n1siauszaninanisiuiunis NAADULNUIINNITAINY LLazmiﬁmimmﬁuﬁuéqﬂﬁmw
NIRAIAAINA

A study of concepts and roles of technology and digital media, online digital media forms,
selections, development, applying marketing skills and knowledge, integrated both theories and
practicals in order to utilise them in the real world; analysis of online consumer's behavior,

implementation of marketing communications strategies, evaluation of efficient procedures, return on

investment, and customer relationship management in digital marketing.

1. 103 msvieafisamaden 3(3-0-6)
T™ 103 Alternative Tourism

ANYITTRILINGT ¥ANNTS WUIAINAR JULUY LLazUizmwuaqmivfaqLﬁsmwﬁaﬂiuqﬂﬂmﬂ’u
nasnaungAnssuinviond vanguilmneiaoandesdunisviedioaguuuusing suumsvioadien
sAUsENEUYRIgIRaTiAEITes warlassairswasnsvisadiealuguuuulng

A study of evolution, principles, concepts, various forms of alternation tourism,; different types
of tourists and their behaviors consistent with the particular tourism forms; current tourism systems,

components of tourism related business and current tourism structures.

w104 msauINSieTlendaseasse 3(3-0-6)
™ 104 Creative Tourism Development

Anwraranduun wuafe warndnnisnisvendiendsad1assd aaonau AMANYUE UTeinnyes
N3NeINT wargULUUYRIN oo ndsainsassd p9fUsznaULazIUIIN SR o len luflufi 7
fnenm iethlugnmsaayadifiuegisaivassiuazdsdu nainssuuazyszinnvesinvionilondeainaassd
st Wesdunuusagnsdifnunfiiendes

A study of background, concepts and principles of creative tourism; types of tourism resources,

characteristics and particular forms of creative tourism; core components and guidelines to develop and
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create added value in potential areas creatively and sustainably; types of creative tourists and their

behaviors. Examples of successful creative cities and case studies.

y. 105 msvieadisalaeyuvuy 3(3-0-6)
T™ 105 Community Based Tourism

AnwiuuiAn #énnns waNIENU WazesdUsENeUYBINTiaadienlnsYuvL nABAIL NTEUILNNTIAY
wdesiielumsnsunuinnsmavieaiiorsussilugnsimususuegieddu mslienesiiuiiidnenmuay
NANTEMUIINASYIBATAEY Unum Anuduius uaznstidusnmesiifdulddmudslunsiansvieadivalag
YUY

A study of concepts, principles, impact and components of community- based tourism; process

and tools of tourism management planning leading to sustainable community development, analysis of

potential areas and impacts from tourism; roles, relationships and participation of stakeholders.

. 106 mMsvieafindaonms 3(3-0-6)
T™ 106 Gastronomic Tourism

AnwImdnns uufn ULUL wazUszianvesRianssumvioniiendse s anuduiususieimsuay
Famusssu Ndawarden1vsvieddu uagormsUszdnd nasnaufnwinginssvesnguidiving n1seenuuy
emsvieafisnionsSeudineatueims

A study of principles, concepts, forms and types of gastronomic tourism activities; food and
culture relationship affecting local and national food, characteristics and behaviors of target tourists. A

practice of designing gastronomic tourism programs.

. 107 msdenisnsvieadiendeiausssy 3(3-0-6)
™ 107 Cultural and Heritage Tourism Management

Anwmnudidyueseudidu deuuasiausssu JULUUNTIANG RaenaunuInefiinansEnude
msdamsmsvesisndeinmssalugramnssunisieniiss msdndnssanisuaznisUsey

A study of the significance of sustainability, sociality, cultures, management forms and laws

affecting cultural and heritage tourism management in the tourism and MICE industry.
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NaLATANNAU]YANILAIUNITIANITENTIANITUALNITIANTUTLYL

. 422 m'ﬁé’]’mﬂ’limiﬂimgmmﬂmauwmLﬁamﬁu'ﬁ’]ﬁa 3(3-0-6)
™ 422 Meeting and Incentive Travel Management

AnwarudAnyuarUssnmainulssgusausseduesdng duneuuarisnislunisdnaud sz s
Fonan1udl msvszanuauiumisauiiietes naenau Anvivszanvesmsdanisgsiaviesisaiiodu
9% Yaduatiuayu nszuaumsinmsviesiisufiodusela msmvuangudmineg msnausy msAaduny
gasnsdalusunsuvioniion msfinsieuszanuiu nswisuarumdon nsadanufimelaliiunhsnuuae
finvieadien

A study of importance and types of meetings; procedure and protocol in operating meetings,
selecting venues, cooperating with related organizations; types of incentive tours, supporting factors,
procedure in managing incentive tours, specifying target groups, planning, calculating the costs of

travelling programs, and creating satisfaction for related organizations and tourists.

. 423 MIIANTUTERANTINTEAUUINIYR 3(3-0-6)
T™ 423 Convention Management

AnweudAguazuszianvesnulssgaindnssiuunnd gsiafiietes Fumerlunisdneu
MsUTNITANIIUNMIIY 01MsLaziATedl AansauuariEnsvesUssYl MsUszaunuiumiignud
Aendos wazmsiauediiledugfudnnisussgussiuuunna

A study of importance and types of conventions, related business, production process, financial
management, food and beverages, activities and procedure of convention, coordination with relevant

agencies and proposing to be a professional convention organizer.

. 424 MsUdmMsan NS 3(3-0-6)
T™ 424 Venue Management

ﬁﬂ‘t‘f}’]ﬂ?i%@ﬂ’l'ﬁﬁﬂ’]ﬂﬁﬁ@ﬂ’]ﬂﬂ'ﬁt‘qw ULNTIANS miaammuamuﬁlﬁmm ULAANSFUAT LAY
Aonssufitawnanmsmaaluguuuulsausy Saesv qudussyy qudolunuszasd (MPF) waganiuiidnanuuuy
Ju9 wazAUAAUOIE T TANUTTAUUTEIMALAZUIWIIR Tnuen13reTes N15USmsTan1sninenns
anudiuazyanaiiietesiuaulunisdndnssanisuaznsussyu ssdUsznauvesaauiifidnaienisiden
dnufidnau vnnvesaEnuiisaey Muiinevesdanuiidney uwulwesdauiisnnu Imaa%ﬁqﬁugmmaa
anufidaay madunisganiuiidnnu uagmsuimsdanisaniuiidaussguuasuansdudn Gudivimufng
wonaauil)

A study of venue management for MICE business; designing venues for tradeshows and special
events at hotels, resorts, conventional centers, multi- purpose function halls other service venues,
significance of national and international venues; human resources in MICE venue business, negotiation
skills, MICE resource management; key factors for selecting appropriate venue, size, location, floor plan,

infrastructure, transportation, management forms. This course includes field trips.
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. 425 N15IANITANTIANT 33-0-6)
T™ 425 Exhibition Management

AN ndnn1saingsants NsEUIuNISTAINISANIS NMSILELLELNISAZENNTS MSdonan1uiidn
ns3AnN1s N15RONUUUINTIANIT §37AN1TIATINTIANTT HUanFUAULALHYNIU NANTENUYBINTIATNTIANS
nsUszauLiumhenuiiieates JniinfnujoR

A study of principles and process of exhibition management including planning, preparing,
selecting and designing venues and events. Information on exhibitors and participants, impacts upon

operating exhibitions, communications with related organizations. This course offers practices.

ym. 426 gidwuRedesiugramnssumsininssanisuaznsUsz 3(3-0-6)
T™ 426 Service Providers in MICE Industry

Anvunumniifivesilduivadomanlugaamnssunsdndnssanisuagnsusza 1wy Travel
Management Company (TMC), Destination Management Company (DMC), Incentive Organization/
Incentive House, Professional Convention Organizer (PCO), Professional Exhibition Organizer (PEO),
Convention and Visitors Bureau (CVB) wagunumwiingiveaddiutisadesduq saudeunummitives
ymhsnuMATLareIrngieg filduaivayulugramnssunisiaivssenisuaymsussy

A study of roles of the key stakeholder in MICE industry such as Travel Management Company
(TMQ), Destination Management Company (DMC), Incentive Organization/ Incentive House, Professional

Convention Organizer (PCO), Professional Exhibition Organizer (PEQO), Convention and Visitors Bureau

(CVB), and other related stakeholders including supporting government units and organizations.

. 427 msdanisnisvuddlufianssunsdntnssenisuasn1susey 3(3-0-6)
™ 427 Logistics for MICE Management

ANEITULUUVBINITVUAINIIBINTA NN yn9u1 szuuIs wazssuuladafnduagnisvuds Tu
gnavnssINsIRinssAnIsuaznsUsz naeaitidmRntesiddyluszuladafnduaymsvuds

A study of logistics forms, including air, land, water and rail transportation in MICE business.

Relevant stakeholders in logistics and transportation in MICE business.
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- N@UAVINTWIAUSTSNALNBINUBITN (15 WUIwRR)

tndnwanunsadenseuldannguinawdnaseinaiienue@nla 1 nguainnguivisieluil
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y50.001  awermidnitugiudmivyeainslugraminssunisieaiieauaznisuims 1 3(3-0-6)
HTA 001  Fundamental Arabic for Personnel in Tourism and Hospitality Industry |

n1siinn1981u warnndsudasnuwiniwiensdnd osdu nieustaFsudedws warlaeinsal
spduiugiu wunstinaunnlu@iaussdiu mssiuternudug wdaunsaneuanls

A study of reading and writing basic Arabic characters as well as vocabulary and basic grammar.

This course emphasizes daily conversation practice, short message reading and answering question.

759. 002 m'mmiﬂ'ﬁﬂﬁugmﬁm%’uqﬂaWﬂﬂuqmammiumwiENLﬁaaLLazmiU%mi 2 3(3-0-6)
HTA 002  Fundamental Arabic for Personnel in Tourism and Hospitality Industry |l
FsAuneu: welseu 9. 001

s nineeludiun1seu nseuy N3N LLasmiﬁﬂaEJ"NG]'EJLﬁaﬂmﬂmma’li’]ﬁﬂﬁug’mﬁ’m%
yaanslugaamnssnuinms 1 wieuiadsuimdn suusslon diuau warlwinsaifiieadestuuiungsia
uIMsTEAURL Wumsaunun nseudoanuluuiungsfauinis W ssRaviondss nsdu nrslseusy
FamAs uazgsnaudn1saug Mideades udrannsoagidem uazroumanuld swiinndeudslonetis
Nele

A continuous practice of Fundamental Arabic for Personnel in Tourism and Hospitality Industry
in reading, writing, speaking and listening skills. The course provides a study of vocabulary, sentence
structure, idiom and grammar which are used in basic hospitality business context such as tourism
business, airline business, hotel, restaurant and other relevant businesses and emphasizes conversation,
message reading. Students are expected to be able to summarize the message content and answer

questions including writing basic Arabic sentences.
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n50. 003  Awerndnfiugrudwivyeansiugravinssunmsvieadisaaynsuinig 3 3(3-0-6)
HTA 003  Fundamental Arabic for Personnel in Tourism and Hospitality Industry Il

v v ! a

F1UIAUNDU: LABLIEUIY N8, 002

'
a o o I3

Winpuinweluaun1se sy Msye kagnisils nseunauseus mdny sUuselea d1uiu uaz

Y
]

hensaifiRsadestuuiungshauinslussduiigludeninawerndniiugudmivyaainslugnainnssu
U313 2 Tneuiusinuensils warnseruunany Msfiny nssvaumsdeuiiefndedoans LATNITNALAAS
anuAniLluUTUNMNGIRUINT WU gsRvieaien n3Tu nrslsausy fanias wazgsnauinisdus 1
Aeados

Enhancing reading, writing, speaking and listening skills as well as learning vocabulary, sentence
structures, idioms and grammar which can be found in the context of hospitality businesses in a higher
level than Fundamental Arabic for Personnel in Tourism and Hospitality Industry Il. This course

emphasizes listening skills, article reading and interpreting, communicative writing and opinion expressing.

799. 004 m‘mm31'13ﬂﬁugmﬁm%’uuﬂaWﬂiiuqmmﬂiimmiviaqLﬁ&JaLLazmiU%mi q 3(3-0-6)
HTA 004  Fundamental Arabic for Personnel in Tourism and Hospitality Industry IV
IUsAunew: LAsL3eU N9, 003

wduassaud g luinuediuniseu madeu mayn waznisils wieuiadeuddny sulsslon
duu LLazlasmiaiﬁ'Lﬁ'm%qﬁUU%Uwqiﬁw%ﬂ’1'ﬂuizé’uﬁsgu%au%umfmwwa’15’1ﬁﬂﬁu§’1uﬁ’1u%’uuﬂa’m'ﬂu
9REVNTIIUINS 3 Whafumuussansnmsinugdunsils Mgty madeuumany 11 dwu ddwianns
miﬁmmﬁy’uqq wazmsaumuluaniumsainieg luuiunmagsiauinis wu gsfavieadien msdu mslsawsy
famnens wargsAauinsdu Miades

Enhancing reading, writing, speaking and listening skills as well as learning vocabulary, sentence
structures, idioms and grammar which can be found in the context of hospitality businesses in a higher
level than Fundamental Arabic for Personnel in Tourism and Hospitality Industry lll. This course
emphasizes listening, news article reading and writing, idioms, technical terms, high-level interpretation,
and conversation in various situations in tourism business, airline business, hotel, restaurant and other

relevant businesses.

#1UIYINTIANITATVIDUTY? ﬁmiﬂmmazmiﬂiwu



27

n50. 005  awierndnilensufiRnulugnanvnssumsieaiivanaznisuinig 3(3-0-6)
HTA 005  Arabic for Service Operations in Tourism and Hospitality Industry
F1UsAuneu: LAsL3euIY e, 004

Annslivinuenmersdnlusumsils msya mseu waznsifeusgisysanns WensuFuRau
Tughusineg vesgsiauins W gsfvieuilen nsdu mslsausy fmas uaggsiaudnisdug Mieades ns
nouilymidudounazdeasdovesgndn naemaunsinuiausssunsuinmsdniugni

An integrated practice of Arabic listening, speaking, reading, and writing for professions in
hospitality businesses such as tourism business, airline business, hotel, restaurant and other relevant
businesses. This course emphasizes answering complex questions as well as service culture and

etiquettes.

NFUITINIHIUIEI YNNIV DLNEIMALIUUINIS

75U. 001 m‘muWaﬂm'ﬁugmﬁm%’uqﬂaWﬂﬂuqmmmimmwiaﬂLﬁ&J?LLasmiU%ﬂﬂi 1 3(3-0-6)
HTB 001 Fundamental Bahasa for Personnel in Tourism and Hospitality Industry |

nMsfinnise wasmadeusiasnusnsuioe ey
noustagousmdny waghensaiszduiiugy iWunsfinaunuiludiousesiiu nisenudonnudun uds
aunsanauanule

A study of reading and writing basic Bahasa characters as well as vocabulary and basic grammar.

This course emphasizes daily conversation practice, short message reading and answering question.

7N3U. 002 mﬁmmmm‘ﬁugmﬁm%’uqﬂmﬂﬂuqmmﬁmiiumiﬁmLﬁaaLLazmiU%mi 2 3(3-0-6)
HTB 002  Fundamental Bahasa for Personnel in Tourism and Hospitality Industry |l
AsAuneu: reLseu Nsu. 001

s ninuzlua1unisenu nsideu NN LLagﬂ’liﬁdaEJ"le@L‘ﬁIENR]Wﬂﬂ’lw’m’]ﬁ’l?j’]ﬁ%’ug’mﬁ’m%ﬁ
yaanslugaamnssnuims 1 wieuiadsuimdn suusslon diuau warleinsaifiieadestuuiungsia
uIMsTEAURL WumMsaunun nseudoanuluuiungsfauins W ssRvondss nsdu nrslseusy
Famans uazganauinsdug MiAerdes udramnsoasuiden wasroumould sauiinmadeulsslonagnsdne
it

A continuous practice of Fundamental Bahasa for Personnel in Tourism and Hospitality Industry
| in reading, writing, speaking and listening skills. The course provides a study of vocabulary, sentence
structure, idiom and grammar which are used in basic hospitality business context such as tourism
business, airline business, hotel, restaurant and other relevant businesses and emphasizes conversation,
message reading. Students are expected to be able to summarize the message content and answer

questions including writing basic Bahasa sentences.
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n5U.003  awwiseniiugudmiuyaanslugnanssumsieaiivauaznisuinig 3 3(3-0-6)
HTB 003  Fundamental Bahasa for Personnel in Tourism and Hospitality Industry Il

v v ! a

FFIVIAUNDU: LABLIEUIY NTU. 002

'
a o o I3

Winuinweluaun1se sy Msye kagnisils nseunaseus mdny sUuselea d1uiu uaz

Y
]

hensaifiRsadestuuiungshavinslussduiigeludeninawuiseiugudniuyaainslugnainnssu
U35 2 Tnewfuinuensils wazn1seruuneay nsfieay nsvuIunsleudiofndedoans WAZNITWALER
AnuAniLluUTUNM9GIRUINT WU gsRvieaien n3Tu nslsausy faniAs wazgsnauinisdus 1
et

Enhancing reading, writing, speaking and listening skills as well as learning vocabulary, sentence
structures, idioms and grammar which can be found in the context of hospitality businesses in a higher
level than Fundamental Bahasa for Personnel in Tourism and Hospitality Industry II. This course

emphasizes listening skills, article reading and interpreting, communicative writing and opinion expressing.

3. 004 ﬂ’ﬁﬂ’]U’]ﬁ’]‘U’]ﬁug’]uﬁ’m%UQQa’]ﬂﬂuqmﬁ’]ﬁﬂiiumiﬂmLﬁ&J’JLLﬁ%ﬂ’]iU%mi 4 3(3-0-6)
HTB 004  Fundamental Bahasa for Personnel in Tourism and Hospitality Industry IV
10sAunew: heLseu NIu. 003

wduassaud g luinuediuniseu madeu mayn waznisils wieuiadeuddny sulsslon
duu LLaﬂw’m'ﬁiﬁﬁL?{m‘i’faaﬁuu’%umqiﬁaﬁm'ﬂu'ﬁxé’uﬁ%u%au%umfmwwmamﬁugwuﬁm%’uuﬂmﬂﬂu
9AEVNTIIUINS 3 Whafumuussansnmsinugdunsils Mty madeuumany 11 dwu ddwianns
miammﬁy’uqq wazmsauyuiluaniunsainieg Tutdunmmagsiaudnis wu gsfavieadien msdu nislsausy
famens wargsAauinsdu Mieades

Enhancing reading, writing, speaking and listening skills as well as learning vocabulary, sentence
structures, idioms and grammar which can be found in the context of hospitality businesses in a higher
level than Fundamental Bahasa for Personnel in Tourism and Hospitality Industry lll. This course
emphasizes listening, news article reading and writing, idioms, technical terms, high-level interpretation,
and conversation in various situations in tourism business, airline business, hotel, restaurant and other

relevant businesses.
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n5u. 005  awwiseiilenisufiRnulugramnssunisiesiisaznisuing 3(3-0-6)
HTB 005  Bahasa for Service Operations in Tourism and Hospitality Industry
10sAunew: Wwelsey Nu. 004

Annsldvinuamsuienenlusunisits msya Mse1u wazmslsusgraysanms WensuftRnu
Tudhusineg vesgsRauins W gefvieufien M3ty mslsausy fanims wagssiauinisdun MAvades s
nouilymidudounazdeasdovesgndn naemaunsinuimusssumsuimsdniugni

An integrated practice of Bahasa listening, speaking, reading, and writing for professions in
hospitality businesses such as tourism business, airline business, hotel, restaurant and other relevant
businesses. This course emphasizes answering complex questions as well as service culture and

etiquettes.

NFATINTTUNENM TVBUNIUALUUTNS

M53. 001 MWIAUNUFIUEMTUYAINSLURRAIMNTINNSYBUTEILAENITUTNT 1 3(3-0-6)

HTC 001 Fundamental Chinese for Personnel in Tourism and Hospitality Industry |

¥
=

N15ANN15814 warN1sleudidneInwIulewy nieunuseuimdni uaglieinsalseauiugiu
wunsinaununludinusedniu mseudennudus waraunsanouaiaule
A study of reading and writing basic Chinese characters as well as vocabulary and basic grammar.

This course emphasizes daily conversation practice, short message reading and answering question.

799. 002 mwﬁuﬁugmﬁm%’uqﬂaWﬂﬂuqmamﬂiiumiﬂmLﬁﬂ’;LLazmiU%mi 2 3(3-0-6)
HTC 002  Fundamental Chinese for Personnel in Tourism and Hospitality Industry |l
wdadunaw: laglSey N33, 001

nsiinifnweludunissiu nadeu maye uagmsiliegdeiiosnnawduiugiudnivyaaing
Tugpamnssuuins 1 wionadeuddwi suuselon dunu uarhensaififsndestuuiungsiauimsssdy

A LuN1saNnLY 1136 uTeANTuUSUNEINAUINIT Wi g3faviewfien N133alnssANIs wagn1suseyu n1s

a

Ju nslsausy frnang uazgsnauinnsdus MAeades LLﬁ'gmmiaaqULﬁam waznounuld oy
Uszlomagnsdnele

A continuous practice of Fundamental Chinese for Personnel in Tourism and Hospitality Industry
| in reading, writing, speaking and listening skills. The course provides a study of vocabulary, sentence
structure, idiom and grammar which are used in basic hospitality business context such as tourism, airline
business, hotel, restaurant and other relevant businesses and emphasizes conversation, message reading.
Students are expected to be able to summarize the message content and answer questions including

writing basic Chinese sentences.
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n59. 003 awduiugudmiuyasnslugnanvnssumesvieaiioanaznsuinig 3 3(3-0-6)
HTC 003  Fundamental Chinese for Personnel in Tourism and Hospitality Industry Il

A UsRUNBY: LABLTEU 1153, 002

'
a

dinnuinueluiun1sey Msleu Msne wagnsile wieuviaseus Mmdnd suuselen d1uu uas

s a Yy o

1’anﬂizu‘v|LﬂamaaaﬂUU'%UmqiﬁaU%mﬂuizﬁuﬁqaﬁuﬁiamﬂmwﬁuﬁugmﬁm%’wﬂmﬂﬂuqmmmiimﬁmi
2 Tnentfusinuensils uaznnseuunANL N3AAIN NszUIUMSdeuieAnsedoans WAZAITNALAAIAINL
AniuluuIunmisgsiauinns Wy gsfaviesilsn msdninssants uaznsuszys M3y nslsausy Samens
Lay§IAauINIsau At

Enhancing reading, writing, speaking and listening skills as well as learning vocabulary, sentence
structures, idioms and grammar which can be found in the context of hospitality businesses in a higher
level than Fundamental Chinese for Personnel in Tourism and Hospitality Industry Il. This course

emphasizes listening skills, article reading and interpreting, communicative writing and opinion expressing.

753. 004 mwﬁuﬁugmﬁm%’uqﬂaWﬂﬂuqmamﬂiiumiﬂmLﬁﬂ’;LLazmiU%mi 4 3(3-0-6)
HTC 004  Fundamental Chinese for Personnel in Tourism and Hospitality Industry IV
IUsAuneu: WweLseu N33, 003

wsuaianutiugluinugluduniseru nsifeu nsna waznisie ndeustassuddwi
sUUselen d1udu warlensaifiAsadostuuiungshauinislussduiidudouiuanaumdufiugrudimi
UAaINslugnaIMnIsuuINIg 3 ImsLﬁuLﬁmmuﬂizﬁm%ﬂwwﬁﬂwxé’f’lum'ﬁﬁq N384 MITLUUNAIY U173 @1
iy nsinudugs uagnsaunuiluaniunisairieg Tuuunmnagsiiauinig Wy gaiaviendien
Msdndnssanisuaznisuszyn msdu mslsausy fmmans uaggsiauimsdug Mfedes

Enhancing reading, writing, speaking and listening skills as well as learning vocabulary, sentence
structures, idioms and grammar which can be found in the context of hospitality businesses in a higher
level than Fundamental Chinese for Personnel in Tourism and Hospitality Industry Ill. This course
emphasizes listening, news article reading and writing, idioms, technical terms, high-level interpretation,
and conversation in various situations in tourism business, airline business, hotel, restaurant and other

relevant businesses.
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n52.005  awduilensuftRnulugramnssunisviesismaznisuing 3(3-0-6)
HTC 005  Chinese for Service Operations in Tourism and Hospitality Industry
IUsAuneu: LAsL3eu 99, 004
Annsldinuznrmduludunsila mswe mse wezmsidoustisysanns Wensujtinulu

dusin99 19953A9UNS 19U gIRieien MIdndinssanis waznsUszan n1sTu mslsausy Ansans way
qiﬁw%mi?{uq fAerdes nmsnevilymiidudounasdeasdveainvoniien aaenaunisdnurimusssunis
USnsdmsuinviondien

An integrated practice of Chinese listening, speaking, reading, and writing for professions in
hospitality businesses such as tourism business, airline business, hotel, restaurant and other relevant

businesses. This course emphasizes answering complex questions as well as service culture and

etiquettes.

NFITIN YNNG NEIMALIIUUTNTS

M35 001 MU uNUgIUEMTUYAINS LR MNTINNSYIBUTIEILAENTUIT 1 3(3-0-6)

HTJ 001 Fundamental Japanese for Personnel in Tourism and Hospitality Industry |

v
=1

N13ENN1587U warn1seuddnysmwgUuloswu nieunauseusmdni uagleinsalseAuiugiu
wunsinaununludinusedriu mseudennudus waraunsanouaiaule
A study of reading and writing basic Japanese characters as well as vocabulary and basic grammar.

This course emphasizes daily conversation practice, short message reading and answering question.

MRy 002 AwdUuNugudmMTULAaINSlUgRAIMINTINNTVBUIEIMALNITUINNS 2 3(3-0-6)
HTJ 002 Fundamental Japanese for Personnel in Tourism and Hospitality Industry I

sdunew: eFeu 3001
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] o (%

nsEninwelunIunIseIu nsIReu NN LLasmiﬁ&ashwiaLﬁaﬂmﬂmisf’mj{juwug’mmmuqﬂa’mi
Tugpaminssuuins 1 whonadeuddwi suusslon dunu uarhensaififsndestuuiungsiauimsssdu
#u wWunsaunun mssudeaaluuiungsiauing wu gsfwvieadien m3dainssanis uaznsuszan s
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A continuous practice of Fundamental Japanese for Personnel in Tourism and Hospitality Industry
| in reading, writing, speaking and listening skills. The course provides a study of vocabulary, sentence
structure, idiom and grammar which are used in basic hospitality business context such as tourism
business, airline business, hotel, restaurant and other relevant businesses and emphasizes conversation,

message reading. Students are expected to be able to summarize the message content and answer

questions including writing basic Japanese sentences.
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Enhancing reading, writing, speaking and listening skills as well as learning vocabulary, sentence
structures, idioms and grammar which can be found in the context of hospitality businesses in a higher
level than Fundamental Japanese for Personnel in Tourism and Hospitality Industry II. This course
emphasizes listening skills, article reading and interpreting, communicative writing and opinion

expressing.
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Enhancing reading, writing, speaking and listening skills as well as learning vocabulary, sentence
structures, idioms and grammar which can be found in the context of hospitality businesses in a higher
level than Fundamental Japanese for Personnel in Tourism and Hospitality Industry lll. This course
emphasizes listening, news article reading and writing, idioms, technical terms, high-level interpretation,
and conversation in various situations in tourism business, airline business, hotel, restaurant and other

relevant businesses.
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An integrated practice of Japanese listening, speaking, reading, and writing for professions in
hospitality businesses such as tourism business, airline business, hotel, restaurant and other relevant
businesses. This course emphasizes answering complex questions as well as service culture and

etiquettes.
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A study of reading and writing basic Korean characters as well as vocabulary and basic grammar.

This course emphasizes daily conversation practice, short message reading and answering question.
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A continuous practice of Fundamental Korean for Personnel in Tourism and Hospitality Industry
| in reading, writing, speaking and listening skills. The course provides a study of vocabulary, sentence
structure, idiom and grammar which are used in basic hospitality business context such as tourism
business, airline business, hotel, restaurant and other relevant businesses and emphasizes conversation,
message reading. Students are expected to be able to summarize the message content and answer

questions including writing basic Korean sentences.
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Enhancing reading, writing, speaking and listening skills as well as learning vocabulary, sentence
structures, idioms and grammar which can be found in the context of hospitality businesses in a higher
level than Fundamental Korean for Personnel in Tourism and Hospitality Industry II. This course

emphasizes listening skills, article reading and interpreting, communicative writing and opinion

expressing.

73n. 004 m‘mmeﬁ‘ﬁugmﬁm%qﬂmﬂﬂuqmmﬁmiiumiﬂmLﬁsaLLazmiU%mi q 3(3-0-6)
HTK 004  Fundamental Korean for Personnel in Tourism and Hospitality Industry IV
IUsAUNeU: ABLFEU 15n.003

auaamudgluinuediuniseny nadieu nmawn waznisils nieurtaFeudmin suusElon
duu LLashmﬂiaiﬁLﬁ'm%aﬁw%wqiﬁ%U%m'{Luizéfuﬁ%%’auﬁumﬂmmmmﬁﬁugmﬁm%’uqﬂmﬂﬂu
9AEVNTIIUINT 3 Wufiuyuuszansawinuesunisils e madeuumany 112 dnou ddwianny
msfiaTtugs wagnsaunuluaounsaiingg luuiumnagsieuinis wu gsfviendisn nsdadnssans
waznsUszey M3y mslsausy Annias uazgsiaudnisdue MAertos

Enhancing reading, writing, speaking and listening skills as well as learning vocabulary, sentence
structures, idioms and grammar which can be found in the context of hospitality businesses in a higher
level than Fundamental Korean for Personnel in Tourism and Hospitality Industry lll. This course
emphasizes listening skills, article reading and interpreting, communicative writing and opinion

expressing.
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An integrated practice of Korean listening, speaking, reading, and writing for professions in
hospitality businesses such as tourism business, airline business, hotel, restaurant and other relevant
businesses. This course emphasizes answering complex questions as well as service culture and

etiquettes.
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A study of reading and writing basic Russian characters as well as vocabulary and basic grammar.

This course emphasizes daily conversation practice, short message reading and answering question.
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A continuous practice of Fundamental Russian for Personnel in Tourism and Hospitality Industry
| in reading, writing, speaking and listening skills. The course provides a study of vocabulary, sentence
structure, idiom and grammar which are used in basic hospitality business context such as tourism
business, airline business, hotel, restaurant and other relevant businesses and emphasizes conversation,
message reading. Students are expected to be able to summarize the message content and answer

questions including writing basic Japanese sentences.
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Enhancing reading, writing, speaking and listening skills as well as learning vocabulary, sentence
structures, idioms and grammar which can be found in the context of hospitality businesses in a higher

level than Fundamental Russian for Personnel in Tourism and Hospitality Industry Il. This course

emphasizes listening skills, article reading and interpreting, communicative writing and opinion expressing.
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Enhancing reading, writing, speaking and listening skills as well as learning vocabulary, sentence
structures, idioms and grammar which can be found in the context of hospitality businesses in a higher
level than Fundamental Russian for Personnel in Tourism and Hospitality Industry Ill. This course
emphasizes listening, news article reading and writing, idioms, technical terms, high-level interpretation,
and conversation in various situations in tourism business, airline business, hotel, restaurant and other

relevant businesses.
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An integrated practice of Russian listening, speaking, reading, and writing for professions in
hospitality businesses such as tourism business, airline business, hotel, restaurant and other relevant

businesses. This course emphasizes answering complex questions as well as service culture and

etiquettes.
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A study of reading and writing basic Vietnamese characters as well as vocabulary and basic
grammar. This course emphasizes daily conversation practice, short message reading and answering

question.
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A continuous practice of Fundamental Vietnamese for Personnel in Tourism and Hospitality
Industry | in reading, writing, speaking and listening skills. The course provides a study of vocabulary,
sentence structure, idiom and grammar which are used in basic hospitality business context such as
tourism business, airline business, hotel, restaurant and other relevant businesses and emphasizes

conversation, message reading. Students are expected to be able to summarize the message content

and answer questions including writing basic Vietnamese sentences.
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Enhancing reading, writing, speaking and listening skills as well as learning vocabulary, sentence
structures, idioms and grammar which can be found in the context of hospitality businesses in a higher

level than Fundamental Vietnamese for Personnel in Tourism and Hospitality Industry Il. This course

emphasizes listening skills, article reading and interpreting, communicative writing and opinion expressing.
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Enhancing reading, writing, speaking and listening skills as well as learning vocabulary, sentence
structures, idioms and grammar which can be found in the context of hospitality businesses in a higher
level than Fundamental Vietnamese for Personnel in Tourism and Hospitality Industry lll. This course
emphasizes listening, news article reading and writing, idioms, technical terms, high-level interpretation,
and conversation in various situations in tourism business, airline business, hotel, restaurant and other

relevant businesses.
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An integrated practice of Vietnamese listening, speaking, reading, and writing for professions in
hospitality businesses such as tourism business, airline business, hotel, restaurant and other relevant
businesses. This course emphasizes answering complex questions as well as service culture and

etiquettes.
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CO 301  Pre-Cooperative Education
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The course provides concepts and knowledge related to pre-cooperative education system
while prepares students to be able to possesses different skills such as job application, firm selection,
interview techniques, communication and people skills, personal grooming and personality, activity-
based project, organizational culture, creative thinking, writing and presenting skills, entrepreneurial

skills, moral, ethics, and work protocol as well as work safety.
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HT 101  Competencies Development for ASEAN Tourism Professional
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A study of logistics forms, including air, land, water and rail transportation in MICE business.

Relevant stakeholders in logistics and transportation in MICE business.
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A study of roles and importance of personality for service professionals. Principles of
personality developments in many areas such as communication, grooming, social etiquette, and

human relations development are focused.
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A study of general principles and components of passenger logistics management including
land, water, and air transportations. Planning, pricing, and marketing management, distribution, and

service development. Related organizations and related laws will be studied in this course.
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A study of the fundamentals of tourism and factors that influence tourism. Components of
tourism such as lodging, food and beverage, logistic systems, souvenir, tourist attractions, and tourism
business.  Study of operations in MICE industry, current value of MICE industry, the policies of

government and other organizations that are related to MICE industry, and factors that influence the

growth and trends of MICE industry.
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TM 445 Cruise Business Management
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A study of evaluation, facilities, service procedures, recreational activities, marketing

strategies and cruise-related businesses and trends of cruise businesses.
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TM 452 Festival Management
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A study of planning, designing, coordinating, marketing for various festival arrangements;
solving different unexpected situations during the management process; evaluation of the festival

events. This course includes practical learning.

. 453 ANTIANITUIANNISIRIUTITY 3(3-0-6)
TM 453 Cultural Heritage Management
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A study of guidelines for cultural heritage management, implementation of cultural heritage

tourism programs and activities, and planning sustainable cultural tourism.
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TM 454 International Tuurism
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A study of planning, sales management, and international tourism marketing for increasing
student’ s experience in international travel management. This course offers learning opportunities
in tour guiding, customs clearance process, interactions between host and guest, and solving an

unexpected situation during travel.
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TM 455 Cross-Cultural Experience
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A practice of using foreign languages with native speakers and learning ways of life and

cultures of people in the destination by interning overseas.

n. 456 msvienfisanielulseima 3(3-0-6)
TM 456  Domestic Tourism

ANWINITIUAY N5U18 M3TNseatadmsunsvieadisaneluyssmne LﬁaLﬁuwquitﬁUm‘ﬁiﬁ
msdamsvienfisaniglulszima dndnwegldilenmaiouinmsinien mujduiusseninadnvesilen
fuauluiosiu uagnsudladgmiamenirlussnininisinies Tnednsinaaufoanisdainien
nelulszina

A study of domestic tourism planning, sales and marketing to gain experiences in domestic
tourism operations. This course offers learning opportunities in tour guiding, interactions with tourists
and locals, and solving unexpected problems during trips. A practical training on domestic trips is

included.

V. 457 N1SAUAINDATY 3(1-6-6)
TM 457  Independent Study
AnwnazduailulssidunamsvienisaiitnAnwdauauladuiiey aeldnisguauas
nslimiunwesenansdiaou
Students study and conduct research or project based on individual’ s interest related to

trends and issues in tourism context under the instructor’s supervision.

. 458 ipsugAnansilassuienisvisaiien 33-0-6)

TM 458  Basic Economics for Tourism
ANYIANUMINY ANEIARLAEANLTULEITDIUUIAANINATYTANENS TR0 ININTVIBUN YT

Aaa a

sfadadei daninadogUasduargUniuvesn1sviediiier naenauunUIMsnTILaNIUA suLTUAT)
ieUszmafifidegsiansvieaiien Inemsuszendndniaswgmansidniugsiansvioadiedlumasiieg 1gu
Tsausu $1uemns waranonsiu iusu nuismanszvuresgsiamaveafiendifivennsasvsialass
Tngldegnavasmsviendienlulsemalneuagsiasemea

A study of definitions, importances and interrelations between economic concepts and
tourism businesses including factors that influence tourism demand and supply and also influence

of currency exchange rate on tourism businesses by applying economic concepts to tourism sectors
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such as hotels, restaurants, and airline businesses, effects of tourism towards macroeconomics by

using case studies of domestic and international tourism.

4. nunIvUsEaunIsallIvndn (6 wulein)

¥
U Y v A

JnAnwranusasaenmsinuszaunisaivdnle sail
- WRUNNSANELUUUNR AeAasaanzidewseuivn TM 464 wag TM 465

- BRUNNSANYLUUANNAANE 9LApametTousguivn TM 466

. 464 m'ﬁ'E’]ﬂmuiuqma’mmiumiﬁmLﬁm 3(0-35-0)
™ 464 Internship in Tourism Industry
wdefuneu: welseu M5.161
\unsfnwaeufoaielflenmaindnuliiianug anutiledildianFeululdluaniunisad
93 tAnwannsoinelugaamnssumaendionidonhsruiifededliidulssmawagsinassme
msfnwilazegniglinmuauguasasUssiiunavesauiniwiumisnuiisutnAnyid@ney
Students apply the studied theories to real working situations in tourism industries or related
organizations in both domestic and overseas. The internship is under the faculty’s supervision and

evaluated by both faculty and training organization.

. 465 nsEnaulugnaInIsunsIAtingsAnIsuazn1sUTEYY 3(0-35-0)
T™ 465 Internship in MICE Industry
wdsRuneu: welseu M3.161

Wunsfnwameufoaielflenmadndnuliiiaug anudiledldianFeululdluaniunisol
93¢ UnAnwamnsaiineilugaamnssumsdninssanisuarnisUszguuiontasauiiisitesldvily
UspinAkazinsUsena msAnwidazegnigldmanunuguatazysuiliunaresavinamiumiaeay
fsurindnwtiine

Students apply the studied theories to real working situations in MICE industries or related

organizations in both domestic and overseas. The internship is under the faculty’s supervision and

evaluated by both faculty and training organization.
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nN. 466 a‘wﬁaﬁﬂwﬂuqma’mﬂﬁm’mﬁaﬂLﬁaa MIIAUNTIANTUALNTUTE Y 6(0-35-0)
™ 466 Cooperative Education in Tourism and MICE Industry
FtaRunow: relFeu 3,161 waz @ould ae.301

Anwszuumsvihaeidduaniudszneunislugugwiinanuvesaniulsynauns Welasuainaly
dnAnmianundoudunuerdnannsUjifnuiuguesaiindnnswasdussuy WnAnwiagsosd
nsEnujuRnusunaluaaiulsznaunis lnefisseznatlddesnin 1 aenisdnes w3e 16 dUav
6’?&LﬂudmﬁﬁﬂmmwﬁaLﬁumuﬁt,ﬁuﬂizaumizﬁﬁwm (Work Integrated Learning) finsaffuannivdn
yostin@nwdelasesu (Project Based Learning) iduaufiduuselemisensing srudadinisuszidiuna
N159119119NAMNATETINAUAIUUTENOUNTS Wastindnwagdesdnvisenuaunanisu iR nuania
ﬁﬂmwé’ua%éuﬂ’liﬂﬁﬁamu

The study of actual working processes in a real-world establishment in the capacity of an
employee to prepare the student for future careers in the most systematic manner possible. The
student will be assigned to a full-time position at an establishment for a minimum period of one
educational term or sixteen weeks. The job is one of quality which offers the possibility of relevant
work-integrated learning or project-based learning and contributes to the benefit of the entity. The
student will be evaluated for their performance by the faculty and the establishment. As well, the
student will be required to deliver a report summarizing their performance following the conclusion

of their co-operative education work assignment.
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