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PL 111 Academic Writing
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Study principles and academic writing process to enhance ability to produce academic works in
master’s level, e.g., academic report, academic articles, research proposals, research articles, and thesis
by emphasizing practice principles and formats of paragraph writing, presentation writing, explanation
writing, logical explanation writing, process conclusion writing, comparative writing, definition writing,

opinion writing, and concept or issue summary writing.
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Study data analysis process and interpretation of quantitative research data, e.g., determining
characteristics of data, levels of data measurement, data condensation, and data summarization. Study

interpretation of research findings by packaged software, including the implication of the findings.
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PL 113 English Application in Strategic Communications
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Study principles and techniques to improve English listening, speaking and reading skills in
relation to communication strategies of organizational works by emphasizing on interactive
communication in real-life situation practice, as well as application of English for informative
communication, and strategic expression toward social issues, cultural issues, economic issues,

technological issues, and environmental issues.
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Study total communication process, including roles, responsibilities, and principles of behavioral
communication which are basic elements of strategic communication, as well as factors that have
impacts on efficiency of communication. Study theories and research literatures relevant to basic

communication skills and daily communication process.

#UNIYIVIAY

uAm. 651 ansEnnuivenIsdeans

TCA 651 Content in Communication Theory
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Study philosophical concepts and communication theories emphasizing content, an important
element of communication process, that varies according to contexts and social phenomena. Including

studying applied theories and theories related to changeable behavior of audience.
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Study concepts and methods of conducting quantitative and qualitative research, e.g., statement
of problem, review of literatures to develop frame work of the research, research design, sampling
methods, research instrument design, and data collection, as well as, data analysis design and big data

analytics for academic and operational application.
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TCA 653 Advanced Strategic Communication Planning
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Study concepts and principles relate to importance, benefits, and planning process of strategic
communication, including data gathering, situation analysis, vision setting, objectives defining, samplings,
communication strategies and tactics, operation, and evaluation, as well as, practice various types of

communication planning according to current situations.
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TCA 654 Current Issues in Communication
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Discussion study to initiate ideas of solving problems occurring at present time, and/or extra
curriculum, such as case studies of morals and ethics in communication, media literacy, balancing

communication in crisis situation, etc.
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TCA 655 Connected Strategy
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Study strategic communication concepts and process to manage relationship, and to establish

organizational networks within the perimeters of social environment and interest of stakeholders.
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TCA 656 Crisis Communication
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Study strategies and tactics to manage issues that may lead to crises according to vision, mission,
and policies of organization, and also study strategies and tactics of communication to regain confidence
and trust of stakeholders and general public. Study principles of change management by emphasizing
impacts of the change in various dimensions, from case studies, in order to utilize the gained information

for planning effective communication strategies.
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TCA 657 Transformation of Advertising in Digital Era
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Study processes, concepts, and goals of advertisement strategy determination in collaboration
with  marketing communication among new media environments. Study edgy advertising tactics to
effectively and efficiently organize an intriguing advertising campaign plan in response to constant

changes of consumer behaviors.
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TCA 658 Brand Authenticity and Equity
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Study strategic concepts and processes of brand establishment and brand communication,
stemming from searching for real identity of the brand to determine brand essence that will implant on

the audience’s mind with the implication of brand communication synergy.
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TCA 659 Political Communication Campaign
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Study concepts and principles of political communication campaign planning to determine public

agenda or public expression related to political issues.
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Study concepts and processes of effective scientific content communication, such as, world
climate change, novel pandemic, and advanced technologies, through print media, broadcasting,

infographics, social media, exhibition and festival, entertainment media, and other trendy media.
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TCA 661 Health Communication
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Study concepts and application of health communication theories, fundamental health
knowledge, communication policy management to enhance health literacy. Study health content design,
as well as, application of new media technologies to deliver accurate, credible, and constant information

to stimulate health concern among audience.
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TCA 662 Intercultural Communication
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Study diversity of culture and flow of overloaded information in the Globalization era by
emphasizing patterns of tentative cross culture communication problems that may occur in interpersonal,

organizational, and social contexts.

UAN. 663 NTIWITUTBYAYIANT UAZATETITY
TCA 663 Information Literacy and Ethics
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Study importance, elements, and process of information literacy, factors affecting the literacy,
relationship between society and ethics, construction of meaning, evaluation of content’s worth, as well

as, media criticism principles and techniques to enhance effective content creation.
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TCA 664 Communication Management in Entertainment Business
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To study strategic communication in entertainment business, entertainment management,
resources allocation, marketing, rating management, evaluation of investment value, business competitive
advantage strategies, as well as, planning campaign to establish bonds between the corporation and

audience to raise business gain.
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TCA 665 Creative Interdisciplinary Project
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Creation of arealistic project deriving from systematically collaborating interdisciplinary
knowledge by issuing problem related to community, organization, or country. Students will learn steps
of creating a project: including project initiation, situation analysis, objectives setting, communication
strategic planning, resources and budget allocation, and evaluation of the project success with concrete



indicators. Interested students from other departments are welcome to join the project under the

supervision of advisors.
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A candidate for the Master of Arts in strategic communication is required to perform a study,
emphasizing developing a topic and conducting a research. A written thesis and an oral presentation

defense are required to be submitted under the close supervision of an advisor.
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TCA 701 Independent Study
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A candidate for the Master of Arts in strategic communication is required to develop a well-
conducted research in a topic of interest that is beneficial to academic area and/or communication arts
profession.Students are also encouraged to present the research study in national and/or international

level.



