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PL 118 Introduction to Digital Marketing Communications

AnwinisdeansnismainAdviauazdedsaoaula 1iun nsea1snsn (Brand Communications
N333uman (Market Research N153tA18¥53RA ( Business Analysis wnuAaluinagsia ( Business Model
Canvas) M3ANYINGANTTUEUSLAALTIEN ( Consumer Insights) N33 1MMNULEEN1TIANTSHUTINA
(Audience Planning) Wiothindmunns ez iauidemuardelfogramnyay msadanieddle
ara Tnsiona saonaunseusadinanudistlunmunudodivauaslasanssusedine ileliigsia
Uszauanudita weluladsunisdeansnisnainnasia Wi Al Chatbot, Programmatic, Biometrics
wunliunsdeansnsnainddvaluouian

This course introduces students with digital marketing commmunications and social media
Including brand communications, market research, business analysis, business model canvas,
Consumer insights and audience planning so that students are able to plan and create content
and platforms appropriately. Students will also know about how to build measurement tools and
measure communication success and failure and also learn about key performance indicators for
evaluating digital planning and campaigning. Students also study about digital marketing
Communications technologies including Al, Chatbot, Programmatic, and Biometrics and future
trends of digital marketing communications.
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PL 119 Introduction to Graduate Studies
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This course introduces students with introduction to digital marketing communications
theories and principles, practice- based research, academic writing, thesis and independent study

process, academic and research publications, and creatively academic presentation.
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DC 651 Practice-Based Research
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Students study practice- based research, research design through hands- on experience,
format, approach, and structure, the importance and relationship between academic scholars,
researchers, and business and industry, and experience and contribution students and industry

receive from the practice-based research.
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Students explore the world’s important search engine tools in order to know how to do
a market and optimization which are good for their personal business and career about strategic
planning. They are also given to know about search engine optimization (SEO), search engine
marketing (SEM), and online advertising for buying potential keywords, gimmicks, and techniques
for creating successful campaigns, keywords selection and planning, copy writing, quality score,

statistical analysis for further development, and competitive analysis.
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Students learn about content strategy and brand storytelling presented on digital
platforms for the purposes of viral communication and an increasing numbers of customer
engagement towards brands. These can be created through advertisements, public relations, and
campaigning, short-form and long- form planning and writing, script writing, articles writing, and
keywords that can draw attention and engagement and also increase customer database on social
media for enlarging brand perception and sale volumes through electronic tools. This course,

likewise, covers evaluation on success or failure depends.
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DC 654 Audience Planning and Channel Planning
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Students learn about market segmentation, target segmentation, analysis of consumer
behavior, consumer path of purchase, analysis of data and information, data management
platform, and data analytics for defining target consumers and audiences, designing strategies
to reach audiences and communication strategies for audiences through customization and
personalization, and also through a variety of advertising media. Campaign evaluation is also taken

into granted in this course.
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Students learn tools and approaches to evaluate success of digital marketing and plan

return on investment (ROI) to evaluate the effectiveness of strategic plans on business and

consumers through Google Analytics, Facebook Insights, and other measurement tools for further



strategy development. Students also compare campaign effectiveness with other standard tools in
the markets and study social media monitoring tools, search engines, and social listening for

managing digital marketing activities and events.
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DC 656 Strategic Planning
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Students evaluate a scope of digital marketing tools, elements of strategic communication

plans, develop strategies for increasing the effectiveness of digital marketing, and also learn about

roles of social media, digital media, and interactive media for introducing brands to markets.

Students, likewise, study effects of social media on customer journey, understand and evaluate

roles of consumers, online communities, crowdsourcing, and digital content marketing techniques

to boost interaction on social media and other platforms.
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DC 658 Digital Public Relations
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Students examine analysis and planning of strategic public relations plans on digital media,
key opinion leader (KoL) marketing, evaluation of crises on social media that can affect brands and
companies, planning and execution of strategic communication, and analysis of preparedness and
counterargument strategies in order to maintain valuable brand and corporate images through the

application of social media monitoring tools.
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DC 660 Marketing Technology and Innovation
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Students learn about technology and innovation affecting on marketing and advertising.
Students also examine human machine interface including augmented reality, virtual reality,
Voice recognition, image recognition, face detection, biometrics, robotics, and technology that can

help increase proficiency level of analysis, learning, and prediction for better marketing

effectiveness including artificial intelligence and internet of things.
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Students exercise planning, strategizing, one-to-one marketing skills for building a
relationship between consumers and brands including small and big companies. Students study
innovative technology for creating interactive media and database and that can be applied to a

variety of marketing activities.
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Students examine framework of managing and developing online communities for the

effectiveness. Students also learn how to increase community members, create content, boost



interaction between community members, and build well-accepted brands through rational
analysis and application of community- based tools including expectation management, working
under constraints, information seeking for content development, and community management

during crises on worldwide internet behavior basis.
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DC 619 Electronic Commerce
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Students study breadth of technology and management relating to electronic commerce
and understand different types of transaction that requires a variety of technologies and
applications.Students also learn about strategic perspectives and Internet laws that are needed for

electronic commerce and marketing techniques that can drive business success.
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Students are taught about how to store data and tools and about tools that can transform
descriptive and narrative as well as statistical data that is difficult to understand into pictures,

graphs, and the like so that audiences can understand such data clearly and effectively.
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DC 621 Digital Marketing Communications Seminar
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Students examine trends, issues of digital marketing communications, and also other digital

marketing communications agenda including ethics and morale of communication, digital literacy

of senders and receivers, and the like.
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Students have to develop good- quality, digital marketing communications research papers

that match with their interests and give academic and professional communication contributions.

Students are encouraged to publish their works in national and international events.
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DC 600 Independent Study
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Students have to create and develop good- quality, digital marketing communications
That respond to the ever- changing world of digital marketing communications and create
academic and professional communication values and contributions and digital marketing.
Students are encouraged to publish their works in national-level events through academic

presentation, competition, and the like.



