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ng. 101 Audidosumeudind
PL 101 Introduction to Accounting
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Characteristics of work in accounting, accounting nature, fundamental concepts in
accounting, double entry system, the accounting equation, changes in assets, liabilities and capital,

posting to ledgers, financial statements, meaning of financial statements, analysis of financial

reports and discussing of relevant laws and regulations.
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PL 103 Fundamental Statistics for Business Research
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Concepts relating to the subject of statistics for business research, data and data types,
definitions of descriptive and inferential statistics, frequency distribution table, measurement of
central tendency, distribution measurement, computing methods and use, use of out-of-the- box

statistics software, data entry, running commands, reading results, hypothesis testing, variance

analysis, chi-squared testing, regression and correlation analysis.
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PL 108 Introduction to Academic Writing
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Writing for academic purposes in preparation for research writing, introducing basic research
skills: document research, note-taking, paraphrasing, summarizing, literature review and references
as specified by the curriculum, including the structure of academic writing, paragraphs, coherence,

and the use of appropriate language for academic writing.
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BA 611 Organization Leadership and Human Resource Competencies
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The importance of organization leadership, characteristics of leadership to drive
sustainable organizations; role of the leader in effective organizational management; internal and
external environments that enhance the organization’s human resource competencies; desired
personnel competencies for change and critical situations; creation of strategies to enhance
personnel performance within the organization; indicators of successful competency creation at
leadership and operational levels; assessment of leadership and performance for use in

organization development; re- skill and up- skill building to support the future growth of human

resources with artificial intelligence.



US. 612 NFIANIINNNITRY
BA 612 Financial Management
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Financial principles and their application for analysis and problem-solving in financing from
traditional and new platforms according to business needs; crowdfunding; investment decision
making with associated risk, risk management, financial management under the framework of
business operations that take into account the environment, society and corporate governance
(ESG), as well as planning and specification of financial control guidelines for both short-term and

long-term capital for maximum benefit to the business. The course focuses on the use of case

studies.
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BA 613 Financial and Management Accounting
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Concepts and sources of accounting data in financial statements; study of management
accounting data including types of cost, cost accounting methods including variable costs,
standard costs, production cost variance analysis, using costs in decision- making, cost volume

profit relationship analysis, responsibility accounting, analysis of accounting information for

planning and control, with performance analysis and reporting.



US. 614 N1FIANITNNNITHAIN
BA 614 Marketing Management
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Study of theories and strategies covering practical guidelines for all forms of marketing and
digital marketing management, including the paradigm shift from traditional marketing with changes
in technology and database marketing, information systems and marketing research, marketing
environment analysis, consumer behavior analysis, market segmentation, demand analysis and
forecasting, planning and policy formulation, integration of marketing and digital marketing strategy

with marketing mixes that lead to value creation and competitive advantage through the use of

social networks and modern media, and analysis of problems to reach solutions.

Us. 615 M5IANNTNSUHUANIS
BA 615 Operations Management
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Production analysis systems, decisions regarding factors of production, predicted demand
for goods or services, production capacity planning and plant location, specifically plant planning,
job design and measurement, planning and workflow, inventory planning, transportation planning

and quality control, supply chain management and lean manufacturing, including management of



modern information technology and innovation with various intelligent systems, and the
application of knowledge in planning and operations in logistic manner as well as applying

information technology and innovation to develop and improve to increase operational efficiency.
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BA 712 Strategic Management and Business Policy
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Study of the environment and value chain in business management for use in the creation
of strategies and policies, including analysis of organizational strengths and weaknesses,
assessment of opportunities and obstacles in the prevailing environment, crisis and risks, concept
of creating value through innovation and creativity, application of value creation concepts to make
project management processes, success and failure factors of value creation, models and
approaches of innovative value creation, feasibility analysis and project accomplishment,
determining and evaluating strategies and policies to compare competitiveness under existing
resources. Case studies and games for situational analysis, identifying problems, options and

solutions and decision-making in business.

US. 713 LATHEANEASINBNITIANTS
BA 713 Managerial Economics
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Application of economic theory in line with the principles of microeconomics and
macroeconomics for policymaking, model of aggregated demand and aggregated supply, monetary
and fiscal policy; characteristics of profit and profit management; characteristics of competing
markets in different countries; demand analysis and forecasting, impact of short-term and long-
term economic changes on business operations; setting policies on simultaneous manufacturing of

multiple products; capital budgeting, advertising and product pricing, and game theory.
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BA 716 Information Technology for Business Management
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Study of concepts and theories related to information technology; effects and roles of
information systems on organizational management; operational control; decision support and
corporate strategy management; management of changes related to the adoption of information
technology in the organization; gathering and managing the knowledge existed in the organization
that is dispersed in order to develop a system for everyone can access knowledge and to be
knowledgeable person who works efficiently, and manage the information technology resources in
the organization systematically in order to use the information system for creating competitive

advantages.
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BA 717 International Business
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Operating processes of multinational companies involved in analyzing the role of
international business; analysis of countries and guidelines for international business development
focusing on legal, economic, infrastructure, global competition and cultural conditions, diversity of
markets and consumers, including economic cooperation and the impact on international business
management; the impact of European and ASEAN economies on opportunities and barriers to

business expansion; business opportunities and difficulties for Thai entrepreneurs following

Thailand’s entry to the ASEAN Economic Community.

Us. 718 MTITIUTEeNANIGIND
BA 718 Applied Research in Business
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Applied research methodology for business research, covering research planning and
design: setting the conceptual framework, creating hypotheses, defining populations and sampling,
data collection and creation of data collection tools; analyzing and testing hypotheses with

statistical tools, verifying the reliability of research tools, discussion of the findings and effective

application of research results to business operations.
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BA 811 Digital Marketing Analytics and Strategy
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Application of advanced digital marketing concepts and strategies to marketing operations
in a growing digital society; opportunity analysis; consumer insight and behavior from digital
database; integrated digital marketing strategies to create value and competitive advantage; design
and creation of digital marketing activities that keep up with current rapid changes; creating

experience and managing customer relations through digital marketing tools and use of online

social networks and new media.
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BA 812 Integrated Marketing Communication
LLu’JaﬂLﬁﬂ?ﬁUﬂ’]i%@ﬁ’ﬁ%Nﬂﬁ@ﬁ’]ﬂLﬁ@ﬁﬂmﬂﬂumiﬁ%ﬂﬁaiiﬁgﬂLLUUﬂ’]iéaa’]iV}’Nmima’mLL‘U‘U
YIUINIT mMylaTeilszansnnvetesdusyneuasAsesiienan1sdeansnianisnain end n1slawan
msUsEanduiug nsldmiinauee uagnisduasunisue Tudeianssudug fiauefienisdeatsnig
Msmann MsszynguimnedFuans maliesgitadoiidsatensainsguuuumsioasmsnisnain
LUUYIUINIT ﬂ’m’mLLNULLazﬁ'ﬂﬁWLLN‘UﬂaqwémsﬁamimqmmmﬂLLuugsmﬂﬂﬂiﬁﬁUizaw%mw A3
INATIHAYUIINTIVUTEU ‘i’mﬂzﬂmiﬂﬁﬁaﬂ’l‘iLLa%ﬂ’liﬂib’LﬁuNa
Concepts related to marketing communications for use in creating an integrated marketing
communication model; analysis of the effectiveness of marketing communication elements and
tools such as advertising, public relations, use of sales personnel and sales promotions, and also

presenting other activities for marketing communication; identifying a target audience; analyzing

factors that affect creation of an integrated marketing communication model, planning and



formulating an effective integrated marketing communication strategy, budset allocation and

management, and implementation and evaluation.

US. 813 MIATNANAILAYIATINTNNNITAAIATLINNTTY
BA 813 Value Creation and Innovative Marketing Project
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Concepts of value creation and innovation and connecting these concepts to the process
of project management; factors in the success and failure of value creation and innovative
marketing projects; models and approaches for value creation and innovative marketing projects;
analyzing project feasibility and success, covering analysis of the target consumer group, economy,
society and culture; competition as well as other relevant business environments, project planning

and implementation, and assessments of investment and project performance.

Us. 814 MSNANALALNTIANITTINAINNG
BA 814 Service Business Marketing and Management

anuazkarUsELANUINIIALTNIULINT ANUAAYLaTNISIAUINYRISINAUINNT NMSBRNIUY
NFLUIUNIADIAUINIT NITINUNUNALNSNIIANTUNMTAAIAUINNT MTIATIZVGNAMALENINLINS DY
VINTRAIAUINIT NSAIMUAFINUTEAUNINITNAIN dmTUgsAauInIg nsassuszaunisallaginw
ANudEITUsiugnAn Tssasneesdnsiasnsusmsning nsuyuddniugsnauinig mshmununsgiu
LAENNIAUANAMNINAITUINT MABmaY uinnssumen1smaInuInsilensuedu

Characteristics and types of service operations, importance and growth of service
businesses, service marketing process design, strategic planning for service marketing operations,

customer analysis and analysis of the service marketing environment, defining marketing mix for

service businesses, building experience and maintaining customer relations, organizational structure



and human resource management for service businesses, service standardization and quality

control, and service marketing innovations for competitive advantages.
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Investment management through modern trading channels, applying investment theory to
decision-making in portfolio management; types of securities, investment tools; portfolio theory;
effective market theories; securities valuation; equities analysis; bonds analysis; mutual fund

analysis; cryptocurrency analysis in coin and token; investment in non-fungible token (NFT) ; and

investment in alternative assets, including evaluating portfolio performance.
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BA 822 Data Analytics for Finance

nMynTenteyatavinaluladvoyanianisiu ieaseyarniinaindeya vannisuazlasaasng

=

Y94IEUUKANTIANTTTayanen1sRuluasing nsudsUssiandeya uaresrusenaurasszuLToya
Rendosiulassaauasmsufifinisvesesdns nszuaunsvesnsifiuniusudeya mswandiedeyanis
iU unumvesinensadelmideninfvuaznsraiedeya susuualturesnisimuszuudeyaly
2UIAR

Data analysis and financial information technology to create added value from data;
principles and system structure, and organizational financial information management; data
Classification and information system elements relating to an organization’s structure and
operations; data collection processes; distribution of financial information; the role of modern
science in data storage and distribution; and future trends in the development of information

systems.
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BA 823 Business Valuation for Decision Making
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Basic concepts of financial and business analysis; objectives of business valuation; business
valuation framework including techniques and tools for business valuation, relationships between
business valuation and business strategy; problems in business valuation and financial

performance; application of valuation techniques for analysis of other business decisions including

credit analysis securities analysis and analysis for mergers.

Ug. 824 WATANIITNEINTAIEMTUTININATNITIRY
BA 824 Forecasting Technique for Business and Finance
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Study the prediction of business transactions, linkage in financial role, business operations
development, financial policies related to business policy and strategy formulation through
econometric models. Practical problems of forecasting, such as data acquisition, model selection,
appropriate software and platform consideration, analysis and interpretation of the results;
economic and financial forecasts related to the internal and external business environment;
factors that affect business operations; techniques for applying financial forecasting results to

apply in strategic planning; investment decisions for business expansion and performance

improvement for competitive advantage.
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BA 825 Real Estate Investment
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Fundamentals of the real estate business; real estate project development and
management; finance and investment; legal regulations for the real estate business; methods of
real estate appraisal; factors affecting real estate prices and demand; credit sources and policies

for acquisition; economic conditions and operation of real estate businesses.
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BA 831 Human Resources Analytics and Insights
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Study of the principles and process with decision-making analysis of a database
information, from the necessary tools and skills to connect data for the systematic management of
human resources, convenience of planning and effective forecasting of organizational manpowver,
including insight using statistical techniques for data analysis; interpretation and reporting to
decision makers for use in predicting personnel resignations and recruitment of applicants with
appropriate qualifications, skills and experience; and methods to make the organization appeal to

applicants, as well as methods of maintaining the happiness of organization’s employees.
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Us. 832 wnanvesuAdviadmsunszuIumMImunineInsuywdarnMsdnnisteys
BA 832 Digital Platforms for Human Resources Processes and Information Management
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Study of the principles and processes with the use of technology to manage the human
resource management learning process to meet ongoing changes; support and promote exchanges
of news through digital platforms, and integration with different technologies and digital platforms
suitable for human resource management to provide convenience in information management,
data storage, data retrieval, including the ability to analyze, interpret and make rapid use of data,

which is stored in the form of a database and used for decision-making in the management of

human resources.
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BA 841 Innovation and Organizational Development
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Concepts of innovation management for organizational development; models of
innovation within the organization; application of innovation and new technologies for
organizational development with organizational efficiency and competitiveness that is sustainable
in changing internal and external environments, and including problems and impediments to
innovation and organizational development; guidelines and strategies for organizational

development and measuring the effectiveness of the organization post-development.
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BA 842 Intelligent Decision Support Systems
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Concepts and roles of intelligent decision support systems; design and development of
intelligent decision support systems through the integration and application of artificial
intelligence, statistical models, and knowledge from business databases; tools and techniques for
the development of intelligent decision support systems; the relationship of intelligent decision
support systems to administrative information systems, including applications or software for

developing intelligent decision support systems.
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BA 851 Data Analytics in Supply Chain Planning
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Study of the process of quantitative analysis using scientific principles, design and
modeling for technical analysis and decision-making and strategies for various supply chain
activities in order to assist with logistics and supply chain decision-making. Systematic thinking for

problem-solving and decision-making, application of mathematical models for analysis of

transportation and distribution for maximum benefit to the supply chain.
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BA 852 Cost Optimization in Distribution System
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Relationships and distribution management in supply chain operations, focusing on cost
control in all processes and stages of the entire supply chain distribution system, both domestic

and international, meeting the customer’s requirements and providing maximum satisfaction.
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BA 853 Retail Supply Chain Operations
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Development of a retail business operations system by applying basic topics from
operations management. Content covers demand forecasting, supply chain response, motivation,
planning, testing and operating retail stores with effective VMI; online retailers and innovation;
technology such as RFID in management; risk and business growth management, including

assessment and measurement of operations in accordance with organizational policies.
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Us. 861 anudugusznaunisiunisadnegsie
BA 861 Venture Initiation for Entrepreneurship
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Study of the role of entrepreneurs towards economic and social development;
entrepreneurial characteristics and skills, types of entrepreneur, types of business, environmental
factors that influence business, opportunity evaluation and development of business models,
establishing businesses and writing business plans for micro, small and medium-sized enterprises,
models for operations and business network expansion, various operational problems and

obstacles; access to funding from high-net-worth individual; angel investor; creating innovation,

ethics and social responsibilities of entrepreneurs.
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BA 862 Strategic Management for SMEs : Business Model and Strategy
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Study of the process and procedures of strategic management, assessment of both the
internal and external business environment; assessment of competitive conditions and business
related factors; the use of analytical tools, modeling and strategies for micro, small and medium
sized enterprises under resources of various operations and external environments; implementing

strategies and evaluating for control.
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BA 871 Special Topics in Business Administration
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Study and discuss knowledge in business administration. Topics or subjects may include
current issues in various fields of business administration such as marketing, finance, accounting,
Business law, economics, management, logistics, and information systems. International business or

operations management which is a new science or knowledge that is not in the current course.
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BA 715 Independent Study
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Independent study on issues in business management, case study research, business
planning strategy, feasibility studies of business projects and decision-making under the supervision

of an independent research advisor.
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Research and writing research papers in the field of business management with detailed

content focusing on a type of business of the student’s interest, under the supervision of the

thesis advisory committee.



