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HT 501  English for Graduate Studies in Hospitality and Tourism
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A study of English vocabulary and idioms in Hospitality and Tourism as well as communicative

English, reading comprehension and writing reports in English to be able to apply to higher education

and research work.

n3.502  MIIANIINITUSNISwarANsYieaien
HT 502  Hospitality and Tourism Management
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A study of the role, importance and components of the hospitality, tourism and hotel industry,
including characteristics and type and the management of tourism and hospitality businesses, the role
of organizations in developing the hospitality, tourism and hotel industry including government and

public organizations and problems relevant to hospitality and tourism and future trends.

3. 503 MENNUFIUNTIENNNITUINITUAENTIDNTNEN
HT 503 Principles of Hospitality and Tourism Research
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A study of research components in the hospitality and tourism industry, for example, different
types of research methods, variables and how to develop tools for searching for information, writing

references, reviewing the literature and ethics for researchers.
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HT 511 Strategies Management and Innovations in Hospitality and Tourism
Marketing
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A study of concepts of marketing strategies for hospitality and tourism about the characteristics
of business consumer behavior, market segmentation, concepts of consumer demand, market share,

sales techniques, market strategy, digital marketing strategy, marketing innovation and information,

integrated marketing communication, ethics in marketing and case studies.
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HT 512 Human Resource Management in Hospitality and Tourism Industry
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A study of principles in human resources management in hospitality and tourism, design,
analysis, planning, recruiting, selecting, orientating, evaluation, training, development and leadership.
The process of health, safety and labour force relations, focusing on applying theory for planning and

solving human resource issues occurring in organizations through case studies.

N3. 526 mi%’ﬂmiﬂmmwLLazu’imﬂiizumiu%mﬂuqmammﬁmﬁmiLLazmi‘viaﬂLﬁsn
HT 526  Quality Management and Innovative Services in the Hospitality and Tourism
Industry
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A study of the principles and management of Service Quality Management with a focus on the

innovations of systematic process, success and effectiveness. The course also aims to suggest guidelines



for controlling and managing quality, the importance of creating quality in the service industry,
increasing the satisfaction level of customers, analysing the strategies applied in quality management

and standards through case studies.
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HT 514 Information Technology and Innovations Management in Hospitality and
Tourism Industry
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A study of the effective use of technology and innovations for the hospitality and tourism
industry such as reading and understanding reports and information from the Management Information
System, Decision Support System, and Online Travel Agents. The necessity of technology in creating
competitive advantages for the business. The use of technology and innovations in designing the service
system and communication for improving the efficiency of service. The link of information between the
organizations through case studies.
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HT 522 Financial and Accounting Management for Executives in Hospitality and
Tourism Industry
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A study of the fundamental of financial management in tourism and hotel businesses. Executive
roles for funding, calculating capital costs, asset and debt management, application of accounting and
financial information to manage, plan, control and decision making for business, analysis of cost, profit,
break even points. Understanding and being able to read budgets, capital and risk management in

industry, through the use of case studies.



3. 524 madufuszneunsealudlugnamnssuuinis
HT 524  Cutting Edge Entrepreneurship in Service Industry
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A study of the definition, roles, and characteristics of cutting edee entrepreneurship. Principles
of management for modern entrepreneurs, conducting business plans and start-up opportunities,
environmental analysis and assessment of both internal and external organization, enhancing creative
ideas in business, licensing in service business, and determining strategies for long-term success through

case studies
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HT 525 Research Methodology for New Era of Hospitality and Tourism
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A study of research approaches for the new era of hospitality and tourism industry. Guidelines
for formulating research questions, research objectives, hypotheses, research formats, the process of
research design, population and samples. The design of questionnaires, how to collect and analyse the

information, how to translate the data including how to write and present the data for the new era of

hospitality and tourism.
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HT 675 Seminar in Hospitality and Tourism Industry
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A study and analysis of important current issues or topics of interest in the hospitality and

tourism industry. This subject is conducted through discussions and seminars.



3. 602 SaussauiumduazwgAnssuiuslaalugnanmnssunisuinsuaznsvieadien
HT 642 Cross Culture and Consumer Behavior in Hospitality and Tourism Industry
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A study of the differences of tourists’ cultural diversity, domicile and tourist destinations and
the cultures of different regions and continents. The roles and importance of consumer behavior in
hospitality and tourism, segmentation, sample target value, factors impact on their purchasing, types of
purchasing, decision of processes, the attitude, satisfaction, honesty and risk, including the importance

of consumer research through case studies.

5. 604 Msdamsnmginguazanudedugsiauing
HT 644 Crisis and Risk Management in Service Industry
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A study of crisis and risks in hospitality and tourism including crisis and risk management,
identifying and analyzing the causes of crisis and risk, alternative problem-solving strategies, compliance

with risk and crisis evaluation through the use of case studies.
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HT 676 MICE Management
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A study of characteristics and categories of the MICE business and an analysis of the current
business situation, market segments, budget planning, managing procedure and the coordination with

other agencies involving in the industry, including case studies.



3. 653 N1TIANISNTVIRTELUUEIEY
HT 653 Sustainable Tourism Management
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A study of research relating to sustainable tourism management, sovernment policies and
related regulations, appropriate tourism activities, problem analysis of tourist destinations, tourism

impacts on the community, guidelines for development and tourism resource conservation through the

use of case studies.

3. 654  nsIan1snansINAv nsneeundeula wazunuing
HT 654  Leisure and Recreational Activities and Sports Management
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A study of concepts, principles and research relating to sports, leisure and recreational activities,
including planning, development, investment for finance and marketing, and the analysis of business

trends through the use of case studies.

N3. 655  NNIIANITNITUVUAINIIBINA
HT 655  Air Transportation Management
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Usgansnnlunisusmsdnnisvine nieeu m?u‘%ﬂ7ip:ﬂmsmsﬁ’amﬂﬁuuawum’%aa NSVUAEUAINIDINA
wazaiTeiiiAendes Snsdfnw
A study of aviation business management, flisht planning strategy, pricing, ticketing and the
optimization of airport management on ground, in-fligsht and cargo management through the use of case

studies.

V3. 672 winssumsnsuawisadien
HT 672 Innovative Tourist Destination Management
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A study of the principles and concepts of innovation tourist destination management, the
development, planning, implementation, operation strategies, modern marketing, renovation, and

related tourism policy and regulations, including case studies and site visits.

N3. 673 UTRNTIUNITIANITIZUUD I THAZLATOINL
HT 673  Innovative Food and Beverage System Management
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A study of food and beverage systems, principles of innovation management, quality control
and menu development, cost control, innovative marketing, problem analysis and corrections through

case studies.

3. 674  nsdansTununas Tl
HT 674 Café Management in the Cutting Edge
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A study of café management systems in cutting edge, principles in the management process,
raw materials selection, types of coffee, branding creation, innovative marketing, networking, problem

analysis and trends in the café business through case studies.

3. 663 g3nalal
HT 663  Wine Business
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A study of overall wine production, types of wine, vocabulary and phrases for the wine business,
reading wine labels, wine testing, how to set up a wine business, pricing, marketing and wine sales,

trends in the wine business, including site visits.
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HT 664  Events Management
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A study of the principles and managing events in hotels and the tourism industry as well as
organizational structure, the marketing planning process, risk management and the team spirit needed

for successful jobs in the events business, through the use of case studies.
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HT 665 Hotel Safety and Security Management
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A study of the theory and policy of hotel safety and security management, safety laws and
regulations, principles of emergency and crisis management, including risks and threats to hotel safety

sanitation through case studies.

9. 666  NTRNUIZTAUUTINT
HT 666 Management Internship
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A study and practice in management levels in different organizations in the hospitality and
tourism industry. Students are required to complete at least 500 working hours, with a letter acceptance
from the hotel for a Management Trainee Position before registration. The internship is monitored and

evaluated under cooperation between the school departments and the work placement organization.



3. 667  msdamsnisvieadiendeiinalngymy
HT 667  Community Based Ecotourism Management
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A study of the meaning and management of ecotourism and related research and community-
based communication in the management and maintenance of natural resources, including cooperation
between the local community, government and private sectors, the planning and marketing of
ecotourism by the community, the analysis of problems for tourist attractions, impact on the

community and guidelines for development and conservation through case studies.
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HT 668 ASEAN Studies for Hospitality and Tourism Industry
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A study of the history and objectives of the ASEAN Community and the pillars of the political,
security, economic, social and cultural diversity of ASEAN members. The analysis of trends to adapt and
cope with changes the service and tourism industries and collaboration focusing on management
frameworks such as ASEAN MRA Property Professionals (MRA) with case studies examining ASEAN

relations.

5. 660  msnamRdvianarlnduaiiilugramnssunsviouieanaznsuing
HT 669  Digital Marketing and Social Media in Hospitality and Tourism Industry
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A study of digital marketing, websites and other types of social media including the use of social
media for hotel businesses, two-way marketing communication, online brand creation, the creation of
brand relationship between hotel brands and customers and promotion or activities arranged through

websites or social media.

5. 670 wadanadeunuidouarmalinnesideyaiiieineninusuarnsruaindasy
HT 670  Research Data Analysis and Writing Techniques for Thesis and Independent
Study
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A study of research data analysis and writing techniques in the hospitality, tourism, and hotel
industry, including data processing, interpreting, and writing of the findings and implications for the

independent study and thesis purposes.
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HT 671 Creative Content Production for Traveling Experience Enhancement
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A study of videography and creative content production techniques using storytelling to share

travel journeys for tourism promotion.

Inginus

3. 583 Avenlinus
HT 583  Thesis
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This subject requires students to conduct research on topics that of their interest that are
related to the tourism and hotel industries by selecting and developing the appropriate research tools

such as developing questionnaires or interview questions.
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9. 581  n1sAuADasTy 1
HT 581  Independent Study |
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A study and research on topics undertaken by students interested in the tourism and hospitality

industry under the supervision of an advisor. Problem issues analysis to be developed as research and

the presentation of results.

3. 582  msAuAIBasE 2
HT 582  Independent Study II
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A study and research on topics undertaken by students who are interested in the tourism and

hospitality industry in continuation from HT581 in order to gather data and in-depth analysis result of

study topics.



