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. NUINIVIANEINIL 24 NU8AA

ngudyn1wdenge (9 viaehia) wgin (UTsene-UuR-Anwimenuie)
IEN106  fAausnisideu 3(2-2-6)
The Art of Writing
IEN107 ATOIULATNTIWYUTTIATE 3(2-2-6)

Critical Reading and Writing
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IEN108 mstnauetiioltutinla 3(2-2-6)

Persuasive Presentation

NFUIVIYIUININNWLIVIIN (15 niIefin) i (UTsene-UiR-Anwimenuied)
IGE011  vinwgn1sAnilen1sSeusnaenTin 3(3-0-6)

Thinking Skills for Lifelong Learning

IGE012 anuunaedudinuuasguruseninaseme 3(3-0-6)
Citizenship in Society and International Community

IGE013 welulafuaruinnssuiieaunan 3(3-0-6)
Technology and Innovation for the Future

GEO14  guyieniwuarguniziiiedin 3(3-0-6)
Aesthetics and Well-being for Life

IGE015 Iy dudusenounisuazanuivnenisiu 3(3-0-6)

Entrepreneurial Spirit and Financial Literacy

. RUINFVUANIE 99 KUIWNA

N§uUVINY (36 87A) mhefn (Ussee-UjUR-Anwisienued)

IMK150  gsiaidosiu 3(3-0-6)
Business Fundamentals

IMK151  widnnisaanaiboedu 3(3-0-6)
Essentials of Marketing

IMK152 wdnn1sdansibesdu 3(3-0-6)
Essentials of Management

IMK153  Sayfidessy 3(2-2-6)
Fundamental of Accounting

IMK156  wdniasugmansidesiu 3(3-0-6)
Fundamentals of Economics

IMK250  nsdanisnswennsuywduazannudugil 3(3-0-6)
Human Resource and Leadership Management

IMK251  A159an15A18luaInnshay InusssuraInane 3(3-0-6)
Organizational and Multicultural Adaption in Business

IMK252  msiuiiiessia 3(3-0-6)

Corporate Finance
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IMK253

IMK254

IMK255

IMK256

UsmsTndiiiensdnnis

Managerial Accounting for Business Management
ﬂgmeJLLazmﬁqiﬁa

Business Law and Taxation
mssfiunuiienisndn

Operations Management

mMsnanlinsuLau

Global Marketing

1 a }% o o ' a
NAUIVUINIZAIU-UIAY (45 Ru8nH)

IMK200

IMK201

IMK257

IMK300

IMK302

IMK350

IMK351

IMK352

IMK353

IMK354

IMK355

weluladifion1snaa

Technologies for Marketing
adffion1snann

Statistics for Marketing

WoANTIH warInIneuslag

Consumer Psychology and Behavior
Yoyailonismnann

Data Driven for Marketing
NTIATIEIRRR Lavguslng

Consumer and Market Analytics
N133ANINTIAUAILASNEN AU

Branding and Innovative Product Development
N13UAILATNIINTEALFUA

Logistics and Distributions Management
ﬂaqwélﬁamidﬂlﬁ%mmimmm

Promotional Mix Strategies
ﬂaqwﬁ‘miﬁgﬂim%ﬁamimmm

Pricing Strategy in Marketing
mimmmLﬁamiu%mil,l,azﬂssaumiiﬁgﬂﬁﬂ
Services Marketing and Customer Experiences
nsnaInlugARTIa

Marketing in Digital Era

3(2-2-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

mhefn (Ussee-UjuR-Anwisienuie)

3(2-2-6)
3(2-2-6)
3(3-0-6)
3(2-2-6)
3(2-2-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-6)
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IMK356

IMK450

IMK451

IMK452

FUNUINITNAAN LAZLTUA
Seminar in Marketing and Trends
P3ussuiionsnain WAYgINa
Corporate Ethics for Marketing
msusmslasimsiiientsnana
Project Marketing Management
mMswmwRUeLiaUsznavendn

Professional Self-Development

1a 14 = [ a
NANIYNINIZATIU-LABN (18 KRUWAR)

IMK401

IMK402

IMK403

IMK478

IMK479

IMK460

IMK461

IMK462

IMK463

IMK464

IMK465

YnAnwianusaaenseulitesnin 18 niein annsieivinesalull

mﬁ@mi%yjatﬁamimmm

Application for Database Marketing
Suuumaluladuasdoyaiiienisnain

Seminar for Data and Technologies for Marketing
i3nsiontsdumanslu

Modern Tools for Searching
msdansuazinaluladiiienisue

Sales Management and Technologies
nsdansanuduiusgnAadeiv

Modern Customer Relationship Management
msdansasielyaiienuynitusvesgndi
Modern Customer Engagement
ANESsassATesansway Aoyl

Modern Media and Creative Content

A58 LLasmimeLﬁaﬁﬁﬁﬂ

Sales and Business Negotiation
dewnsmsnanadelvl tavaaamdsddiannsedng
Modern Marketing Channel and E-Commerce
NTATRAN LaTVTUALUD ITY

Business Development and Trends in ASEAN
NTATNRAIN LAZINTUA LU TZINATU

Business Development and Trends in China

3(2-2-6)
3(3-0-6)
3(2-2-6)
3(2-2-6)

mhefn (Ussene-Ujua-Anwisienued)

3(2-2-6)
3(2-2-6)
3(2-2-6)
3(2-2-6)
3(2-2-6)
3(2-2-06)
3(2-2-6)
3(3-0-6)
3(2-2-6)
3(3-0-06)
3(3-0-06)
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IMKa66  msuimsaandsasazingalugsia 3(3-0-6)
Risk and Crisis Management in Business

IMK467 13U 3 uazn1snaInnsyee uabin gy 3(2-2-6)
Web3 and Decentralized Marketing

IMKA68  329N14N15U8ULALNTAAIANTNT 3(3-0-06)
Luxury and Retail Marketing

IMKA69  UsgliuiilAuiazinguanIsnaln 3(3-0-6)
Special Topics in Marketing Trends

IMKAT0  nnsfuandassiiientsnann 3(0-0-12)
Independent Study for Marketing

IMKA71  4HugINIMaENITRAINEImMTULINvedgINa 3(3-0-06)
Business and Marketing Plan for Business Owners

IMKAT2  Ansmanauvidi 3(3-0-6)
Fashion Marketing

IMK473  3ninenuazdszamineniionsna 3(3-0-6)
Psychology and Neuro Marketing

IMK474  nsmanasilondnsasidnuasianis 3(3-0-6)
Speciality Product Marketing

IMK475 mﬂmwmLLazﬂﬁgimmsmsﬁamsmﬂmimmﬂ 3(3-0-6)
Advertising and Integrated Marketing Communication

IMK476  gRauazmsnaaiieanudsdy 3(3-0-6)
Sustainable Business and Marketing

IMK477  mseanasiienisudsduuudidnnsedind 3(2-2-6)
E-sports Marketing

ICO301 w3suaniafnel (@usuunun1sAnsLuuaniafng) 3(3-0-6)
Pre-Cooperative Education

IMK430  @nnafinw (@ususkunIsAneLuuaniafng) 6 (0 -35-0)

Cooperative Education

A. MUINIYURDNLET 6 Iefn
tnfnwagdeadontousedvdunlaasuluumiverdenguvm lidesndn 6 miedn
wnewn: sy 3 (3 - 0 - 6) wundunisussene 3 Talussedunni InednsinujiRsiudu

FEINUNANYILAEENTIRULALNSANYINEAULEIYRINANY 6 WilusadUnv
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5. AN95UNYSIEIYI
N. NNINIYIRNYINILY (24 nuein)

N§UIYINW1DINGE (9 enn)

IEN 106 Aauznsiluu 3(2-2-6)
The Art of Writing
nMadsudentuagiFesnuruduneuntsnuny Madou wazn1sUfuusnudeuds
UF9818 ULV ULTINTTULILAZ T UTBULTETUY
Paragraph and essay writing through planning, drafting, and revising narrative, descriptive,

and expository writing

IEN 107 A1TBIULALNISIYULTIINT 3(2-2-6)
Critical Reading and Writing

N1391UkATNISTEUTINIAVDUIBIT NN UATEUATUTINYE 58T TUUTZIA U AryLay

= |

nsasuiilenu Msleseiynsinewagnisaeensualvesillsundenisdeasinguy

q

e N3
Ainevienivesiifou sudwinuznsiuilavanyiude divasuuazdeyaiinideu

Critiquing any reading materials: identifying main ideas and summarizing texts; analyzing
the intent, tone, bias, and intended audience of the author; and recognizing propaganda, fake news

and disinformation

IEN 108 msthiaveiieltiutiila 3(2-2-6)
Persuasive Presentation
15190 N5I3BUI3BIANAR NseonUuULLAzstausiiiedngdla Tayadunisld
nagnsnsiiaue malfivuasnalunisliugs msdenldniwinme dndsuazdma swdsnislddolan
Vieifiaseassduseneunsaue
Planning, organizing, designing, and delivering persuasive presentations, with an emphasis

on using persuasion strategies, deploying effective arguments, and mastering body language, voice,

and word choice, as well as innovative audio-visual media.
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NEUAPYIUININNBLIVAN (15 weiin)
IGE011 vinwgnsAniionisiSeuinasntin 3(3-0-6)
Thinking Skills for Lifelong Learning
Vg i] HANN15VINTAN RUIN1sAReE1RduszUY RNNUN1sAABAINING NSARas19a55A
MIAATATIER NMIARdRATIZI MIPawddyn sudinisdeulesrufnuazidenadeslennnufad
wingauluusegndldluiinysedniu mevinusasnisiSeuinaentinldeg1aliusednsam
Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to link
and select appropriate thinking tools and effectively adapt to daily life, professional undertakings

and lifelong learning

IGE012 eudunadosludinunazyguruszninsyne 3(3-0-6)

Citizenship in Society and International Community

ANY AdNwALE A3 winil arwsuiiaveuvesmsidunaiileia Tudsaulne dseulan
wardanuRdvia nieuflasusuiaifioag utuBuldesnediarugy mudsduiviunafeduvesusuifulm 4
Tudsp iesee3unsdsunlasvesusunwindeniisziinadodinuarn1syey nasnsunseniinly
audAreIntsaisauuiioludsnnseiueig 9 Aflanuuandnamneiansssy

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping abreast

of and adapting themselves to societal changes which may affect livelihood and working life;

awareness and cooperation at different levels among people of diverse cultures

IGE013 weluladuazuinnssuiioauan 3(3-0-6)

Technology and Innovation for the Future

UNUM WaAn M3y wagnssuddiiunisivasundasvedlaneuinn 5N
Uszgnadldimaluladuazuinnssuduing 9 wessdunisuarsmanug mswaunaunndialudsay
afelugd nMsuidymiiatuludinUsesTusarnsvhauegsadneessd nanssnureanaluladuas
uinnssuiifidonisdiiuiin deu uasiasvgia naenaufnumsldUssloviuasmadunseamindauma
Haideannaluladuazuinnssu

Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of quality
of life in a new normal society including ways to solve life complexity and challenges, and to enhance
creative working life; impacts of technology and innovation on our livelihood, society and economics,

and how to optimize and to protect the intellectual property arising from technology and innovation
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IGEO14 quw%ammasqmmamﬁa%ﬁm 3(3-0-6)
Aesthetics and Well-being for Life

v

mMs3andates msliFiniinuesdesnsedisiinuen Manudnairsassdlunsadisnnuay
HIUEUNTENINAIINOUAAUE AINTTUTUNUINIT wazin ifl,vhﬁumimﬁmul,m WAEHUANLE TN
AUYDUUDIAULDY

How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’ s mind and how one may plan a

path to success from one’s passion

IGE015 Indyayrannududusgnaunisuasanuimenistu 3(3-0-6)
Entrepreneurial Spirit and Financial Literacy
Qmﬁﬂwmsﬁﬁ’ﬂﬁ’zyiumsa%’wﬁm?zyfymmmﬂusﬁ’ﬂssﬂaumi TG UNITAALUULI1UDY
Usznausmemsiiaudnadieassd waznmsuarsmlenialunisifuuagdiiufanisesdnusssunas
9385590 fimsdantsuazdndulanisnisiusgnedivssdnsaa Hansdansnisfuduyanauasnsamu
satsnsimutognedsdu danefiiamsaduazyhauwduiinldessivszansua sous uazndn
Andulariusewmnnial

The development of character traits that are vital to cultivating an entrepreneurial
spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start and run
a business with on the basis of ethics and moral grounds, how to effectively manage and make
financial decisions, personal financial management and investment, including sustainable

development, effective leadership skills development, teamwork, bold, prompt and well-informed

decisions-making

Y. NUINIVNANIL 99 WULAA
NANIYILAY (36 WUILTA)
wdein (Usseng-UiR-Anwsienuie)

IMK150  g3haLdossiu 3(3-0-6)

Business Fundamentals

‘ﬁugwmqqiﬁ% ﬂ’]‘Wi’nJﬂ’]i@oﬂLﬁUQiﬁﬂiuaﬂWWLL’méjauﬁf\]ﬁ;ﬁu gULLUUMWLﬂuLﬁ'WE}ﬂqiﬁﬁ]
MUIMITANITYARING NMsRaNA MsHAR N5ty gsnaseinsUssma nmsdussdnsifuiiaveusiodsay
ilemnudaiumnagsia

Business foundation: conceptualizing the business environment; legal forms of ownership;
human resource management; marketing; production; finance; international business; and socially

responsible organizations for sustainability
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IMK151 wénnsnanabosdu 3(3-0-6)
Essentials of Marketing

FwdeRuneu: IMK150 viielasuniseydfainaau
Prerequisite: IMK150 or Dean’s Approval

nquimamarnidosiu msliesegsinain WlangAnssuduilon Tinseingugnédinung
af1anagnsiaingaalignd dudunnunsnainsiendn 4P: nsdnnsanendndnel nagndsiusian
Wleu1enIINTZLEUAT mig@ﬁ’]imimaﬁﬂLL‘U‘U‘lquiﬂmﬂﬁ MInaeLiiodnLuarauIndo

Fundamental marketing principles:  analyzing marketing environment; comprehending
consumer behavior; defining target market groups; designing customer value-driven strategies;
implementing the 4Ps marketing mix; managing product line, price strategy, distribution policy,

integrated marketing communications, and social and environmental marketing

IMK152 wdnnmsdanisidosdy 3(3-0-6)
Essentials of Management
Fwdadunaw: IMK150 viselasuniseyiRainauud
Prerequisite: IMK150 or Dean’s Approval
ndnmsdanisisndudegsiadosiu manmaun n1sdanms nsidudinuaznisarunungud
n1sdnntsesAnsaNelmlinazsanals n1590219lAT9E51909ANT N1TUSMITANTALE I e luBIANg
msdeansmelusing uazn1siaLNeAng
Fundamental management concepts: planning, managing, leading, directing, and mastering
modern and contemporary organizational management theories, organizational structure, conflict

management within the organization, internal communication and organizational development

¥
a A ¥

IMK153  UgyaiUasn 3(2-2-6)
Fundamental of Accounting
ANt Tuazn19iu Madanisnszuaiuan msvinUgdiAsadunisiiu mswensal
NAITRY AITWITATIAIUNNITIEU AITILATIEAIUAITIRY TEUUNITIRULAZAITTANITTZUUNITIU
N15AIVAN NITTIEUNANINITRY ITTYIUTTUNIVTNTYT Uazn15nTI9a80UN15¥30N 10y
Accounting and financial concepts: cash flow management; financial accounting; financial
forecasting; financial ratios; financial statement analysis; financial systemn management; financial

control; financial reporting; accounting professional ethics; and accounting fraud investigation
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IMK154 vidniasugmaniiiodu 3(3-0-6)
Fundamentals of Economics

wdniaswgaIaniganiauazavaiai sududenisigsia dnvaznisuilan wuadafoafy
nsuilan uazmsidennsuilaaiiteliiAneufisnelagega msndnuaznisuandneifieliifnnayszlov
a3an Ulkuumnann mmé’tﬁméfntﬁmﬁ’uLﬁwgmam{mwmﬂ mwgmami‘azwh&ﬂwLV]ﬁ‘V"ﬁiU WALNAN
\ATEgANAnSEnSUgIAa

Principles of microeconomics and macroeconomics required for conducting business:
consumption style, concept of consumption, consumption choices to achieve maximum satisfaction,
production and distribution for maximum benefits; market patterns; fundamentals of
macroeconomics, general international economics, and the economic integration and principles of

economics for conducting business

IMK250 n1sdan1sninennsuywduazanudugiin 3(3-0-6)

Human Resource and Leadership Management
Fwdadunaw: IMK152 viselasuniseyliRainauud
Prerequisite: IMK152 or Dean’s Approval

N5ass Anden uareiurisyaains msliusagslanaraduayuyaaing nsusmsyAaINg
ynagsia mafauyaang warmaesAngdesiu ngfinsswesdnsiisniu Jymanudaudsluosng
Svnavesngu nsaieanudiusluesdng msdaadunazgslamsvihnusmiuduiiy wegnquiieaiu
woRnsINedns Tudsdnvaranulufinuasuimsedns

Human resource management: Recruitment, selection, and placement; motivation and
support; business personnel management; personnel development; initial organizational
development; essential organizational behavior; conflicts in the organization; group influence;
relationship building; encouraging and rewarding teamwork; theory of organizational behavior; and

leadership and organizational management

IMK251  nsdanisanglussdnsias TuusssuvaInvaty 3(3-0-6)
Organizational and Multicultural Adaption in Business
Fwdadunew: IMK152 viselasuniseydiiainauud
Prerequisite: IMK152 or Dean’s Approval
TYIULAZANYULVDIBIANT NANTIUNITYINNIUYBIUAAALUDIANT N15aT1auTeRelanasimun
yaansluesdng msuimaanutandawesyaainslussdng ngudifsafunisuimsuasiauiesdng

TRgRNILBIANSNIANUMAINATY
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Organization definition and features; organizational personnel behaviors; inspiring motivation;
developing organizational personnel; personnel conflict management; organizational management

and development theories, particularly the organization with diversity

IMK252  n1sRuiilegsnia 3(3-0-6)

Corporate Finance

N33U§INg Snsrmenidonuuseg nsARduNLYeINSRLNN9ESAY Mseenviul nsifiuuny
st mslduuasldluveaiuan Aude malimgidnmdmumanmstudowy swfesnsuaranity
yensunddusions

Business finance; various interest rates; cost estimation; issuing corporate bonds; obtaining
market share; loaning; acquiring and utilizing cash and credit; fundamental financial ratio analysis;

fundamental knowledge of financial organizations and institutions

IMK253  U3mssayTiiten1sdnnis 3(2-2-6)
Managerial Accounting for Business Management
Fwdadunew: IMK153 viselasuniseyiiainauud
Prerequisite: IMK153 or Dean’s Approval
TdiAsatunisuinsgsia viavessunu msvimsdansdyditvafumlsuaznisue
N13UIMTIANIsAIUANUTreIUsEN n1sdnnisuagldluveaiunu nsuusiils uwasyu wazn1slddnyd
\ion13sinaula
Accounting for management; various categories of costs; managerial accounting for profits
and sales; managerial accounting for controlling company finances; cash inflow and outflow

management; profit, equity and capital allocation; and managerial accounting for decision making

IMK254 ngvisnglazA18gsna 3(3-0-6)

Business Law and Taxation

ﬂgwmﬂaqsﬁﬂﬁaiﬂﬁﬂwﬁ'umu?uﬁuﬁﬂﬁjﬁﬁ] UTTLANVDITIND LBNFITNINISTLIY AsAUsE
M3 e ﬂ’nuiﬁaqé}’uﬁm%mﬁuqsﬁﬁ]LLazﬁaﬂiiu NVENeFsNa AseuUARuTalsAULaYNNUIEURY
msdafiumSuazandfiAeitestugsalusuiuuingg msaamdeunfuesifiynnauazynnasisun
sudedymifentunSuasnsinifiun®

General business laws for starting businesses; business types: financial documents; guarantees
and mortgages; business and legal fundamentals; business law encompassing regulations, taxation
laws, and various categories of business taxes, tax relief for corporations and individuals, as well as

tax and taxation issues pertaining to legal entities and individuals
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IMK255  nnsanifiuauiionsuae 3(3-0-6)

Operations Management

MstansmskdauaznsUfoRnsAeIRUATHER @89uNTHER FULUUANTHER MINARLUY
asiane msndauuudeiowarlideos MSIANITINHULALATUANNTNAATIUTUNULALLTIA AN
wé'ﬂmiu%mi@mmwimaimLLazmﬂﬁﬂﬁmmumqmiwam

Management of productions and operations: production routing; production model;
continuous and non-continuous production; quantitative and qualitative management of production

planning and control; and total quality management principles and production control techniques

IMK256 ~ nsmanalinsauuay 3(3-0-6)
Global Marketing
FwdeRuneu: IMK151 viielasuniseydfainanu
Prerequisite: IMK151 or Dean’s Approval
nsdansgsAasenineszina nsdndulaidenyszimadiazamu nsiinsziidanagns
NNITHAIA NTIANTITHALATHIAD N1TUTMNTTINVTLNINUTEMNALALNITIANTTTINININTAIUTITU UUIAR
Aeafunsdansgsfanuuaiisassdiazmsuuimnagsisvesgsisadelnl msdanisaridsmisgsie
seriUszing TudeUssduifrtugsiaseninsseme
International business management: selection of a country in which to invest in; strategic
marketing analysis; management and economy; international business administration and cross-
cultural business management; concepts of creative business management and business adaptation

to modern business; management of international business risks; and international business issues

1 a }7%4 o o ] a
NAUIYUINITAIU-UIAY (45 RUIENA)

IMK200  wialuladiionisnann 3(2-2-6)
Technologies for Marketing
fugnlunislémaluladifiensnarnuasiiindseansamlunisviienu nstnseidayaly

LYLIE9Y YB9gIAT MsuAnIHanise LA lugULUUANeY SIFssmeaziuLarUsilusaLiiogsAauay

n15AAA
Fundamentals of employing technology for marketing and enhancing work efficiency;

analyzing data from a variety of business domains; presenting findings in a variety of formats; business

and marketing assessment and forecasting
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IMK201  adfifionismana 3(2-2-6)
Statistics for Marketing

Adarans adf Auutazdu warlusunsunisldaulugsia fvade nguuuildudig
Augnans affdanssaun aifigaoyunu MInTenauwUsUsIN uniaunsuaan nsnensaluuiliy
#19  ndeya TIfewendnnd warTusunsumneadaniesgvadAilensusyiiunanansnain

Mathematics, statistics, probability and programs in business; algebra; centripetal tendency
theory; descriptive statistics; inferential statistics; analysis of variance, regression, introduction to time
series; probability and statistical for marketing software for statistical analysis and other prevalent
programs
IMK257  Wg#inssu wagdningnguilag 3(3-0-6)

Consumer Psychology and Behavior
FwdeRuneu: IMK151 viielasuniseydfainaau
Prerequisite: IMK151 or Dean’s Approval

noAnssu warininewesfuiinauardeiiidnnadoduslaaisantadunelunazansuen

NTIATIEN TUNNGANTTUARANA1NYRIUTIAA wazn1smiUadedamansenuden1sBodual n3en1s

LY =

fndulandanunainvany
Consumer psychology and behavior influences on consumers from both internal and
external factors; analysis and classification of various consumer behaviors; and identification of factors

that influence the purchase of products or the making of diverse decisions

IMK300  deyaitenisnain 3(2-2-6)
Data Driven for Marketing
Fwdadunau: IMK200 viselasuniseydifainauud
Prerequisite: IMK200 or Dean’s Approval
nsiAseideyaludinie uaznisuaneue iWun1suszgndldnuluusunase msdanisuag
nagnslumsiannlassadsiiugiu madlld wesmedanisvuwiiosdeyaluszdumsdans waznisman
Multiple dimensions of data analytics and data visualization with an emphasis on real-
world applications; infrastructure management and development strategies; implementation; and

marketing-level data mining techniques
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IMK302 n153tAs1e9ina10 wagduslng 3(2-2-6)

Consumer and Market Analytics
FwdeRuneu: IMK201 viselasuniseydfainaAnus
Prerequisite: IMK201 or Dean’s Approval

MI08NLUY NSNUTaYa N1FATILT N5TEUTIBNUNMTIEN AR Suddasaiugamng e
wazBsUszdnifiearswuudseidiunaziihlaguuuuy foRvesnismainaseungunnsute nsUssidiugene
Auianelagnan n1suszanaAuAens Msiaundndueiva waglusunsungudvanemanismana
MEITNTBIRUAMLAZUTUIN

Designing, collecting, analyzing, and writing market research reports; theoretical and empirical

structures to evaluate and comprehend the practice of marketing, including sales, sales evaluation,
customer satisfaction, demand estimation, new product development; and target market programs

utilizing qualitative and quantitative methods

IMK350  n159an190518UAazNans s 3(3-0-6)
Branding and Innovative Product Development
Fwdadunew: IMK151 viselaiuniseyliRainauud
Prerequisite: IMK151 or Dean’s Approval
NINAIUINANS UL NT9NLUUNERANY N1FINNITNTVIBNEAAY NIINAFDUNNNITAIAA
msthiauevenanfasivinsyiuauadlauazmsuilnavesdte sfauuamenisinmananSusadels)
AsOUARUNNTIANINARA TR ATeTsdsandeutarnssanisnsaud msWauiuazainuadud
Iianmandn warnsiawdulsznaulun1sdnnisnsdue
New product development: product design; product sales management; marketing test;
product offerings that attract buyers; modern product management encompassing environmentally
conscious product management, brand management, product value creation for customers to

remember, and brand management components

IMK351  N199UaIazn1sNT2a188u 3(3-0-6)
Logistics and Distributions Management

Fwdadunew: IMK151 vselasuniseydifainamud

Prerequisite: IMK151 or Dean’s Approval
N1305LAUAUALUINITATOUARUNIINTEANLAUAIINUVAINENGHUTINA N13NTEALEU

WUURuALNaIsIaNe U et wiAed n1snsranedudiiudesidnmsednd msvudsduduasladannd

Aeatunsnainid esdy n1sdareamenisnain FITEN B FULUUYRIYBINIINITIATINUILUAENTS

IMIHUNITINFLALNTLINBAUAN
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Distribution of products and services encompassing the distribution of products from
production sources to consumers; multi-layered or single-layered distribution; distribution of
products through electronic media; freight forwarding and basic logistics of marketing; management

of marketing channels; form of distribution channels; and delivery and distribution plans

IMK352 ﬂaqwﬁ‘lﬁamidalﬁmmmmm 3(3-0-6)
Promotional Mix Strategies
Fdsduneu: IMK151 visalasuniseyifananus
Prerequisite: IMK151 or Dean’s Approval
N13UTMIINITALATUNIINAINATOUARUITNITAUATUNITVIY TFN1TI199UUTEUN NTBUIUNTT
AUETUNIRAAAINITUGIND UagMTUTEEIUNANTTALESUNITAATA
Management of marketing promotions, including promotional strategies, company

budgets, business marketing promotion processes, and evaluation of marketing promotions

IMK353 ﬂaqwﬁ‘mi@?ﬂmﬂ%ﬁammmm 3(3-0-6)
Pricing Strategy in Marketing
Fwdadunew: IMK151 viselaiuniseyliRainauud
Prerequisite: IMK151 or Dean’s Approval
uAauaznagnsnsminalasdisidnuazaain 2995 iamEn S 1nssadesan udnines
flugrureaasugmManiania aif uardningr nsdnauladmuaaiia Tnedfaisnmauaznisutedu
M130931A1 NIRITIAINTIAANATE AR LU SWaE TN AN LLasmsﬂszL:ﬁumaﬂaqwﬁmi?}y’\‘iﬁhﬁm
Pricing concepts and strategies based on market characteristics, product life cycles, price
structures, fundamental principles of microeconomics, statistics and psychology; sound pricing
decisions that take value and pricing competition into account; price set for market that is changeable

and varied; and evaluation of pricing strategies

IMK354 mimmmLﬁamw'%mmazﬂszaumizﬂgﬂﬁﬂ 3(3-0-6)
Services Marketing and Customer Experiences
Fwdadunew: IMK151 vselasuniseydifainamud
Prerequisite: IMK151 or Dean’s Approval
Msnanuinsfiuenmiioannsnaindudn Jamuazdoaisinnsaienfunisraindiuu3nng
nsdifnuiliisatesiunisnainuinisangeamnssulsnsy gRamNIIUNITULAY 9RaNUnTIINNTOU

LAZNISUSUITANTNANAUSANS
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Service marketing other than product marketing; service marketing issues and
considerations; service marketing case studies from the hotel industry, transportation industry, and

aviation industry; and service marketing management

IMK355  mM3na1nlugnfisia 32-2-6)
Marketing in the Digital Era

Fdsduneu: IMK151 visalasuniseyifananus

Prerequisite: IMK151 or Dean’s Approval
mMsUszenAldiATeailen1INIRaIARITALT BLAI I ANAMLNELAYHAN1ANIAAINIINNA AT

Yausiaa MsiaukaznsRunInaIalagliteyalundnnIsnaIkuuNEay
Application of digital marketing tools to derive meaning and marketing outcomes from user

behavior; development and creation of a marketing plan based on the marketing mix

IMK356  §UlUIN15AaA Laglnsun 3(2-2-6)
Seminar in Marketing and Trends
nsdunudumseaiai srfuigmuazaniunisainisaanafiddnlagldesdanuiidunay
BIAANF IAUNTNAN
Seminar on marketing addressing substantial marketing issues and situations utilizing both

existing and new marketing knowledge

IMK450 q3e5953iien1snann uaggsna 3(3-0-6)

Corporate Ethics for Marketing

ms‘vi’wmsmmmuuﬁugmﬁuammﬁﬁmLLazaﬁEJﬁisu Ty uduiideasesssulugsia nguune
wagdevsduiidndudemsimuindndast msinisnan qusssukazaiesssululanlaiuef saudanis
IANIMITULD MIBANANTENULALNITAUBLUINUATYHIUNAENSNINITNAIN

Marketing based on morality and ethics, with an emphasis on ethical topics in business laws

and regulations required for product development, marketing, and cyber morals and ethics;

managing, adapting, mitigating impacts, and proposing solutions through marketing strategies
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IMK451  nsuimsiasanisiitenisnana 3(2-2-06)

Project Marketing Management

MsAILINAgNEMNINIIAAIALaTIAnT NsWaLsinwefunslddeya wazdevduiisndy
FBNTEUIUNTVINIATHIUATOUAGUNITINLAY N1589T0YIN N1IAIVANALE wazn1TUTEIEIUNA Lﬁaﬂ%’uﬂgﬂ
lassulvineuaussrumaniigna uazgildladiude

Development of marketing and organizational strategies; development of information skills
and regulations necessary for the project process, which includes planning, execution, supervision,

and assessment to enhance projects that meet customer and stakeholder expectations

IMK452  mssimunnuiesiloszneuendn 3(2-2-6)
Professional Self-Development
N19A38UANUNT o IUNITUTENDUDIIN LATUITEINNIIGSA NTATIAENITTNININEN Yl
Tunavhaufudiianldduieiaiessnssm awne nMausene msdeans uagvinugdug Asuu
Career preparation and business manner: constructing and maintaining professional images

when working with stakeholders, including etiquette, body language, attire, and other essential skills

1a ¥ = 1 a
NHUAYNANIZAIU-LRBN (18 Wi2enn)

dnfnwannsadeniseulsitosndt 18 miefn Mnneinduelud
mheAn (Ussene-UiUR-Anwaienues)
IMK401 mi%’ﬂmﬁa;&alﬁaﬂ'ﬁmmm 3(2-2-6)
Application for Database Marketing
Fwdadunau: IMK200 viselasuniseyiiainauud
Prerequisite: IMK200 or Dean’s Approval
andidosiuroinislilusunsuuardoyaiionisdnnisuagnsnann aseunqumslinmuiusunsy
mMwiane iinsianngiuteya invznsiansdeyaiiielflumsnaauasnsdawieussnumagsie
Basic programming, data management, and marketing: programming languases; query

languages; database creation; marketing-related data management; and business report preparation

IMKa02  Fusmnmelulafuasteyaiionisnans 3(2-2-6)
Seminar for Data and Technologies for Marketing

Fwdadunau: IMK200 viselasuniseysiiainauud

Prerequisite: IMK200 or Dean’s Approval
Msdusiden1sdan1snianisaatn wmsudnisean wasmeluladifienisaatn saudslenia

TumsTuimuesRaNuIiuuTEneaY
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Seminar on topics pertaining to marketing management, marketing trends, and marketing

technology; the chance to develop knowledge with various businesses

IMKA03  ipdasiionmsiumadielva 3(2-2-6)
Modern Tools for Searching
FUsduneu: IMK200 viselasuniseyifanaAnus
Prerequisite: IMK200 or Dean’s Approval
nsassnagnimenisnaindeLnseslensfumiiaseungudemivainuats wannisldny
wdeadiodum miilddumiiivseansan uaziadededufiieadastumdesdionshum Weadwmadns
95519
Developing marketing strategies with search engines that encompass various channels;

usage principles; potent search keywords; and other business-generating tools

IMK478  msdanisuazinaluladiitonisune 3(2-2-6)

Sales Management and Technologies

UsggnifldinelulafiioTinneinnudesnisvesie nsidendudifiasiunie n1suims
115918 MIIALA EIUUUINTVIE NSIHIRGABULNUNIINITYIY SNEazEINAIUNTUEY MIARUITINIY
P18LarNITUTTEUNANITVIHVOINLNITUVIY TINAINITDHULNUIIUNITUIAITAITVIY AITHAIUNTANDIE
MATiANISUNY WarNSsIFeseiiovIeAuA

Apply technologies for analysising consumer requirements; selection of products to be sold;
sales management; quota arrangement; sales share; sales return; sales leadership traits; sales team
development; performance evaluation of sales personnel; composing sales management plans;

developing sales teams and sales techniques; and negotiating the sale of products

IMKA79  nsdamsanudusiusgnatadelvl 3(2-2-6)
Modern Customer Relationship Management
nsUIMsgnAmduusLsangud vy NM1311958UUNSUTISANAALTUS N1sasalasgnan

@

Tl MsshwgnAuasimuauduiusivgnAnsy MsasiafanssuieduaSuauduiusnaiugnan

[y [

nsyflugrunsnsadnnuduiusgndlussezen wegnslimuddyiugnéndususunds
Customer relationship management for each target group: establishing a customer
relationship management system; building and acquiring new customers; retaining and nurturing
relationships with existing customers; developing activities to foster good customer relationships;
laying the groundwork for establishing long-term customer relationships; and putting the customer

first
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IMK460 nsdanisadelvsiitennugniusvegne 3(2-2-6)

Modern Customer Engagement

s s .:4' o saa o o Y s & &

NAYNSLUUBIATINLNDATNUIZAUNITUNAGINIUGNAT NTYTUINITUNEANDIN LU NITEDANT
) s 12 a a B & a o | 4 o a 9
wiatnlalaalagd woRngsu LLazﬂizmummmmmmﬂum58601EJGUENwmiuiasamﬂmLLazaa‘mmmwu
nsivuALRUAELOY aznidonasismsimuzanlun signaviaseaugsiakasgnAlaenss
Weshwanunwlunisdedussely

Holistic strategies to create an exceptional customer experience: integrating platforms,
content, and communications to comprehend people's lifestyles, behaviors, and thought processes

in a network of modern technologies and related media; devising an action plan and selecting the

right strategy to approach both business and direct customers in order to sustain product purchases

IMKG61  pauadsassrvesansuazdeadsln 3(2-2-6)

Modern Media and Creative Content

nsadedenmuudodmiuduilan wdndust uazuusudlimnzaufiunginssy wasdnine:
Gumaliu‘ﬁmstLﬂ%"aqa‘jaLwﬂIuIaﬁ w3nslolunisudnuazdnsedeifiodnenanansiugdeadivln srudenis
LNEJLLW{LU"U'@W]NVIIL%MﬁzﬁuﬁwgﬂﬁﬂﬂLLaxmﬂ‘fﬁﬂ%@dﬁ@ﬂimﬁuwaﬂ’l”mﬁ”lL%’«J

Creation of media messages for consumers, products, and brands that are tailored to
consumers' behaviors, and psyschology using technological tools, media production, and editing
tools to convey messages to modern media; dissemination through consumer-appropriate channels;

and evaluation instruments

IMK462  n1521e LLazﬂWSLasaﬂLﬁaqsﬁ% 3(3-0-6)
Sales and Business Negotiation
N13d1aTuN15V 1898190001 NLAL 8E19TATTYIVTIU ATEUARUNITVIBUTELANGIAANUTINT
uazgsRafugnAlnenss ngldvinuznisiesadeseaaznisdeans
Fostering professional and ethical sales: business-to-business and direct consumer sales

through negotiation and communication skills.

IMK463  desmenisnannadelvil uazaainmndlugdidnnsedngd 3(2-2-6)
Modern Marketing Channels and E-Commerce
nsmselduarnisdlutemnsaielng nisnaunaiugsanisesulatduazeslaiii ovey
Uszaunsalfialiiugnd afennuasinAnfuazatiuayunusud uasnsihginssuiudedidnnsetind
Generating revenue and trading in modern channels: omni - channel to deliver positive

customer experiences and build brand advocacy, and electronic commerce.
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IMKG64  NN5E519RAALAZINTUA MIB LT 3(3-0-6)
Business Development and Trends in ASEAN
¢ ° a a v A A o o A a =
L‘V]iu@LLa%ﬂ’]iVI’]ﬁﬁﬂ"\ﬂuEﬂLsﬁﬁJu m'ﬂsuLmawammammawm AINNYIYU LLa%q3ﬂﬁ] JIUON
N13leY LATEERY N1IRY warTmusTIuINzaslunaInveINgNUsEINAD LT YY
Trends and business practices in ASEAN: facilitation tools, sustainability, and enterprises; as

well as the market's unique political, economic, financial, and cultural characteristics

IMKG65  n15a319naatazmIunlulssinedu 3(3-0-6)
Business Development and Trends in China
ﬂﬁ]é]"sJﬁrugmLLazé’ﬂwmmaqmiﬁﬂﬁjﬁﬂuﬂssmﬁuuamwﬁ"uqﬁmﬂ AINUAIYBITRIUTTTY

neANIIUHUSINA N15aTAresekarn1sui il walulad warunugsia nisvinisawuulng sauds

mnuddiuvesdamuazaaunsaiiintulunainu %nﬂu@m@uéﬂmﬂmaé’ww
Fundamentals and characteristics of conducting business in China and the regions: cultural
differences; consumer behaviors; negotiation and problem-solving; technology; business plans, new

trades; and the fundamental significance of problems and situations that arise on the Chinese market,

the world's trading hub

IMKa66  n1suimsaandeuasingelugsia 3(3-0-6)

Risk and Crisis Management in Business

MSUTELIUND ﬂ’]ﬁLﬁaﬂeﬁﬂ’liLLazL%ﬂﬁﬂIUﬂﬂiaﬂﬂﬂiﬂ’J’mLﬁlEJQLLaz’qumﬁaﬂﬁ]LﬁWﬁuﬁ}Uﬁﬁﬁﬁ]
ﬂ’]iﬂ’mﬂ:ﬂﬂ’ﬂmLﬁlmﬁl,ﬁﬂf\]’]ﬂﬂ’ﬁﬁlaaﬁ mwm?{mizﬁuqaﬁﬁﬂqm 1AT9A519N15VINIUTDINITUT I
ﬂ’NlIL?iEN ‘Vﬁj’ﬁ?i ANMUSUNAYDU LagnILUIUNIT

Evaluation, selection of methods and techniques to mitigate potential business risks and
crises; communication risk control; critical high risk; risk management operational structure: duties,

responsibilities and processes

IMK467 13U 3 Wagn1snannsynee el 3(2-2-6)
Web 3 and Decentralized Marketing
Fwdadunaw: IMK355 viselisuniseydiiainanud

Prerequisite: IMK355 or Dean’s Approval

1

AMUSNEINULU 3 N15N5E18B1UNTMN U ulUnSIEankagdnnis sudawnaluladlvg

Y

@

3
Y
AdAgaunIInaIn A3 ollonaznsuniastenausylevilidunisiinaindumesiin

LATDIAAINUY

Tusuan
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Knowledge of web 3; decentralization for users to choose and manage; new technology and

essential marketing knowledge; tools and trends benefiting future Internet marketing

IMKA68  %24M19N15U8ULALNTAAIARUUNITNT 3(3-0-6)
Luxury and Retail Marketing
mamamﬁm%’mwiuﬁmgmﬁ AUNELaAENITAEYee Aruranratevemaialuldmy
ﬁuﬁ%miuﬁ%gm? ﬂaq‘wﬁmﬁmimam miﬁi’mu'wLLazﬁadmﬂ‘ﬁ'L‘Vi:uWsamamwwmamﬁm‘ﬁ%gm? 59009
Pafoiamelumsidendodudmns
Marketing for luxury brands: meaning and associated terms; diverse new markets for luxury
brands; marketing strategies; distribution and suitable channels for selling luxury products; precise

reasons for opting to purchase premium items

IMKA69 ~ USELAURLAWLAZIISUANITRATN 3(3-0-6)
Special Topics in Marketing Trends
U AUNABLAZIVTUANITAAIN N15A59ANATLALADUANDIAILABINITANAT MITIMUNGNA
waznduidmung anudlandndusiuazesdusenauveaLusun
Special topics and marketing trends; value creation and satisfaction of customer needs;

customer and target group segmentation; comprehension of products and brand characteristics

IMK470  n15AUAIDaTELNENITAANN 3(0-0-12)
Independent Study for Marketing
mahlasnunieddmudsedevesdiSeulaedaoududuusi

Student-led research or projects under teacher supervision

IMKA71  WWUSINIUALNITAAINEINTULIIVDIGINT 3(3-0-6)
Business and Marketing Plan for Business Owners
nsthesdaufnunsdnnismineInsayws mamind wesmeluladinuimsdants 1wy

LLazLE‘LJ‘VJWUENﬂ’]iLﬂuﬁ’mmﬁﬁﬁﬁl‘UUﬂmﬁﬂLLazstJu’mﬂa’N iﬁmﬁﬂﬂmﬁﬂﬁa’]ﬁ]Lﬁﬂsﬁuiuﬂ’]ﬂﬂuﬁ?mmﬁﬁﬁﬁ]
Knowledge of human resource management, location, and technology in order to

manage, plan, and finance small and medium-sized enterprises, as well as business ownership

issues
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IMKAT2  nn3maaund 33-0-6)

Fashion Marketing

nagndnisnanfiimungaudniugsiaundulundassedu ddnsidldlugsiaundu taieadle
3m'ﬁwﬁmwﬁuw&ﬁ"uhsLawwm'ﬁuﬁﬁﬁﬂﬁm?{EJuLLUmasJ'NimL%LﬁamauaumﬂmmLLazmméfaqmi
URNATRET

Appropriate marketing strategies for each level of the fashion industry; business
terminology; instruments for analyzing fashion trends, particularly trends that change swiftly to satisfy

the values and needs of consumers

IMKA73  sinetuazlszannivendionisnain 3(3-0-6)
Psychology and Neuro Marketing
FwdeRuneu: IMK257 viielasuniseydfainamu
Prerequisite: IMK257 or Dean’s Approval
wAinssuazANFeInIsUsIaAkLUsTamMINg AT Ininen nsmeuausianIsnatn Bve
HANSU warn1sTuTgluguuuusingg %aa'qwam’ami%’uiuazﬁﬂuﬂaﬁﬁmas{aﬂﬁ%ua FIUDIAUADINT
awdndunazgauenfifuslnamands
Consumer behaviors and needs through neuroscience and psychology; responses to
marketing, brands, and various forms of purchasing that influence perceptions and attitudes affecting

purchases; and anticipated consumer needs, requirements, and values.

IMK474  nseaauiiondnfausidnuazians 3(3-0-6)

Specialty Product Marketing

nagnsn1InaInd M unandaeidnuzianiz drudsraunisnain i da1dysend nd
AnwuzlanIg iamﬁﬂwqﬁﬂﬁu@:ﬁiﬂﬂ ANTINLEUNITAAIN N153T8N1IN150a19 N15vilawan 1n3eaile
walulad uavanuidssiteaiiatumudadeinysluvemanfuridnuaziane

Marketing strategies for specialty products; marketing mix relevant to specialty products;
consumer behaviors; marketing planning; marketing research; advertising; technology tools; and risks

that may arise based on variable speciality product characteristics
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IMK475 mﬂ‘mwmLLa3mmizmmsmsﬁamimﬂmimmm 3(3-0-06)
Advertising and Integrated Marketing Communication
FwdeRuneu: IMK352 viselasuniseydfainaAmu
Prerequisite: IMK352 or Dean’s Approval
mslawanuazysuINIsNsaeasiiunsnain vinavesdesoluilaa Tefdoidsvesdenin
singq msimunderiienseuiiuslan madenldderiteliiAnuszavsningegn Tnefiarsanisanuanunsaly
nsBouiuazandivesiuilan uarmsUssiiunadodildvnanisnain
Advertising and marketing communication integration; media influence on consumers; pros
and cons of various categories of media; media development to stimulate consumers; media selection
optimized for effectiveness, taking into account consumers' learning and memory capacities; and

evaluation of employed marketing media

IMKA476 qiﬁf\lLLazmimmmﬁammﬁﬁu 3(3-0-6)

Sustainable Business and Marketing

nsvhmInaInTEiesdnTgsiaiAnANudiEy vuunAniiuguresninaadanagsdmsy
osAnsifiodsnn Vinwemsimuanagnsnsnismanaiiuansstulunsiazosdng wndnuazsinuzuesenay
FUsznoumsludenadnsvnegsia annnsiniseatndenagnsdnsuesdnsiiledsaunazannud iy
Tnefileddundey dey LASHIND LALAMSITUIILTITY

Sustainable cross-business marketing based on the fundamental concepts of strategic
marketing for social enterprises; skills of formulating diverse marketing strategies in each organization;
concepts and skills of entrepreneurship in terms of business outcomes from strategic marketing for
social and sustainable organizations with environmental, social, economic, moral and ethical

considerations

IMK477  msaaafion1sudstuuudidnnsedind 3(2-2-6)
E-sports Marketing
Fwdadunaw: IMK335 viselasuniseudfainauud
Prerequisite: IMK335 or Dean’s Approval
MshnsRanansRsarAsuRsty E-sports mslduauily nisdwungnéuaznslfiedesile
aannudiiudiugniifidnuasuaneine semstwandusiuasiususuiuly

E-sports and competition marketing; use of campaigns; customer segmentation and customer

relationship building tools with diverse customer characteristics via product and brand adaptation
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ICO301 Ww3suannafine (Fusuununsfnekuuaniafne) 3(3-0-6)

Pre-Cooperative Education

WUIRALAEAIULT 1 IUDITEUVANA AN INa0AULT UNITIAS BUAIUNS DULAE TN YL AU
A9 9 9191 NMSIWIUANRLNLENATINU NSEENENUUIZNBUNT WMATANISINSUNTAUABAINUY ASWRILN
inwglunsdoans YANNN msvihaududiy Tausssuesans wallan1sAneg1eaieassa wallanisidou
318974 wazn1suaue vinwensildudussneunis wardenisujualuseninanisuf iR wasaau
Uaonssluaniulsznounis

Concept underlying the cooperative education system and the development of readiness
and various skills, including job application letter writing, employer screening, job interview
techniques, communication skill improvement, personality, teamwork, organizational culture,
creative thinking techniques, report writing and presentation techniques, as well as entrepreneurship

skills, recommended workplace practices, and workplace safety.

IMK430  aufiafinwn (dusuiaunisfnwikuuaniadngn) 6(0-35-0)
Cooperative Education
Fwdadunau: ICO301 w3alasun1seudAnINAMUR
Prerequisite: ICO301or Dean’s Approval
nsEnufuRnudunaluaatulszneunislidosnidt 1 aiansiine) wie 16 dUanii 1w
ffudsraunisalvinau work-integrated learning finsefuanwninndnvesin@nwingelassanu project-
based leaming ML uUszlowinonsdns dnAnuwivissnuasunanisufUiRauaniafnunduasadu
N15UHURNY waTuNTUTEEILNAN1SYINIUINAMNASETINAUAINUTENBUNT
Full-time internship in the workplace for at least one semester or 16 weeks, with a focus
on work-integrated learning in the student's professional discipline or project-based learning initiatives
that benefit the organization; summary reports by students upon completion of the internship along

with a performance evaluation from the instructor in conjunction with the company

Marketing (IP)_V.67.2



