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EN 101 Everyday English
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Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as well
as how to express opinions about general issues. Enhance language skills- speaking, listening, reading,

and writing—through integrated methods.
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EN 102 Social English
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Practice speaking and writing frequently used expressions for social interactions, exchanging

information, making comparisons, and explaining ideas in social and business-related contexts, with

emphasis on developing discussion and presentation skills along with digital skills and creativity.
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Intensive practice in portraying detailed experiences and expressing opinions about living

and working situations, and discussing global issues, with concentration on intercultural communication

skills and digital communication skills, which are vital to becoming global citizens.
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GE 101 Thinking Skills for Lifelong Learning
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In this course, students will learn about theories and practical thinking tools such as critical
thinking, creative and innovative thinking, analytical thinking, synthesis thinking and problem-solving
thinking, including how to link and select appropriate thinking tools and effectively adapt to their daily

life, professional undertakings and lifelong learning.
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GE 102 Citizenship and Social Transformation
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In this course, students will learn about definitions, attributes, rights, civic duties and
freedom associated with citizenships and social transformation of Thailand and global communities in
current times and in the future, such as digital society, multicultural society. To be able to live peacefully

and happily with others, it is important to understand evolving changes and learn about 4 dimensions

of the environments affecting health, namely, body, mind, society and wisdom.
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GE 103 Technology and Innovation for the Future
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In this course, students will learn about concepts and innovative technology and
applications aiming to better a quality of life of people in a new society, including how technology and
innovation affects our livelihood. The course also covers information on intellectual property protection

as a result of technology and innovation.
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GE 104 Aesthetics and Well-being for Life
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In this course, students will explore relevant theories and concepts of aesthetics related to
life and society and learn to cultivate positive outlook and attitude and understanding of different forms
of taste and beauty, which will enhance their perception of diversity and enable them to appreciate
art, music, literature, images, films and other forms of art. Students will also learn how to depict their
imagination via communicative design using images, colors, calligraphy and other related tools to create

value-added identity and characteristics to services, products and media.
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GE 105 Global Alliance and Emerging Issues
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In this course, students will learn about international economic and political collaborations

and developments affecting/constituting changes globally, in order to understand key global issues.
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GE 106 Financial Literacy and Sustainable Development
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In this course, students will learn about management and effective financial decision making,
including personal finance management and sustainable development and personal finance literacy,
with special attention on integrated knowledge for local community and society, in order to highlight

key issues and offer practical solutions.
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GE 107 Entrepreneurial Spirit and Leadership Skills
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In this course, students will study and develop important characteristics of entrepreneurial
mindset, with an emphasis on a combination of creativity and entrepreneurship and explore
entrepreneurial opportunities while learning about business best practice and ethics including leadership

skills and qualities, effective leadership characteristics which will enable them to effectively work as a

team and be able to make well-informed decision when required.
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Study of the evolution of accounting, the role of accounting towards society, criteria, analysis,
record- keeping, classification of financial reports and preparation of financial data, including study of
the use of accounting data for business and limitations of accounting data, as well as ethics in the

accounting profession.
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EC 203 Introduction to Economics
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Study of pricing of goods, production factor prices, production theories, national income,

composition of national income, finance, dealing internationally, as well as the use of different policies

to stimulate economic development.
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LA 102 Business Law
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Study of legal principles and practice of civil and commercial law relating to business, business
models, procedures for establishing and operating business organization models, important contracts
such as sales contracts, property contracts, loan agreements, and including laws relating to digital

markets.
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LA 301 Taxation

v <

AnwnAauaranuduinvesndenns dnway nannuet 35a5Useliy nsAUIMKaEANSIALAY

Yaa

AMBINTHNN 9 AuUsvaIasuIng weenPau q Mnetes suldun MERuliyarasssun nMERuladiyama

9
'

BRI o 91 MByaeiiin aSgsiaane ensuanud MSaaning MBasania uaza S q 7
Aeates Wy mEmsiunsan MBedandumindouydyanedeu udu sudafvuanarduluunana
F19N3TITENIBUITLLONGN

Study of concepts and history of taxation, characteristics, criteria, assessment methods,
calculation and collection of various duties and taxes under the Revenue Code and other related taxes:
personal income tax, corporate income tax, withholding tax, VAT, specific business tax, stamp duty,
customs duty, excise tax, and other related taxes such as inheritance tax, real estate tax, double taxation

agreements, including different tax submission deadlines.
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Study of calculus, functions, gradient of curves, formulae for finding function derivatives,
maximum and minimum values of functions related to business, partial derivatives, integration and
application of integration understanding to business, series and using knowledge of series in business in
order to provide students with sufficient mathematical knowledge in business studies, both theoretical

and applied.
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BA 207 Statistical Analysis for Business Decisions
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Study of fundamental concepts of statistics relating to data analysis for forecasting and decision-
making in business, with study of methods of data storage, measures of central tendency, measures of
data distribution, probability, estimation, testing statistical hypotheses of mean and proportion, analysis

of variance, testing hypotheses using chi- square statistics, regression and correlation analysis, and time

series analysis.
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Fl 212 Business Finance
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Study of the roles, duties and business ethics of financial managers, financial management in
business organizations to achieve organizational goals, analysis of major operational assets such as cash,
working capital, trade receivables, basic financial ratio analysis, financing from both short-term and long-
term sources, calculation of capital costs, efficient investment, as well as concepts of the value of

money over time.
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Fl 222 Managerial Accounting
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Study of the use of accounting data and financial statements for management, investment

project analysis, budgeting, concepts of cost, cost and profit analysis for planning and decision- making

by management.
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MG 111 Organization and Human Resource Management
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Study of concepts, theories and main functions of management: planning, organization, guidance,
motivation, communication and business control, as well as international business management,
including study of personnel management systems consisting of manpower planning, personnel
recruitment and selection, training and performance evaluation within the organization, by considering

environmental changes that affect management both domestically and abroad.
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MG 212 Production and Operations Management
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Study of basic knowledge of the production process of goods and services, from the decision-
making process on product selection, finding a location, plant and office layout, planning capacity,

production scheduling, inventory management, and quality control of goods and services.
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MG 222 Entrepreneurship and Business Development
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Study of definitions, roles, types, characteristics and skills of entrepreneurs, analysis and
assessment of business opportunities for developing entrepreneurship, defining business operating

practices in the form of a business plan to be used as a guideline for setting the direction of actual

business operations and assessment of risks that may affect the business.
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MG 429 Strategic Management
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Study of theories, principles and strategic planning processes, analysis of internal and external
environmental conditions of the organization affecting strategy formulation, and integration of business
management fields in order to plan strategies to gain a competitive advantage, through the use of
business simulation games or real business case studies as analytical tools, business strategy planning

and decision-making.
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MK 101 Principles of Marketing
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Study of concepts related to marketing, definitions, scope, importance, functions and services
of various market types, product classification, planning, selection of distribution channels, pricing and
sales promotion policies, analysis and selection of target markets, environments influencing marketing,

as well as finding methods to control marketing and study of basic knowledge about international

marketing.
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EN 014 English for Exploring the World
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A competency-based English course that focuses on student-centered exploration of the
world through the use of English language and technology. Reading about a variety of topics provides
a springboard for tasks both inside and outside the classroom. Students are equipped with
knowledge about the world especially about its different cultures, peoples, and ways of thinking.
Self-study learning in a language laboratory will allow the students to improve their listening and

speaking skills in different situations.
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EN 331 Practical Business English
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This course will look at the English needed to achieve business communication; for example,

studying and practicing English in ordering merchandise by mail or on the Internet and practicing the

English structures that are needed when communicating within organization.
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EN 332 Professional Business English
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Learning and practicing business English in a professional manner for communication in a variety
of business situations, such as the use of English for trade negotiations and the presentation of goods

and services.
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MG 221 Business Environment and Management
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Study of the characteristics, setting up and management of various forms of business including
sole proprietorships, partnerships, limited companies and public companies, management objectives
and concepts of different types of business such as community enterprises, state enterprises, small and
medium-sized businesses (SMEs), multinationals and social businesses; the ability to analyze the roles
and duties of businesses at various levels in terms of value of global production and social role, as well
as understanding the economic, social and political environments affecting business operations and
organizational changes; knowledge and understanding of the skills necessary to manage various areas

of an organization’s business activities in order to develop the basic knowledge and skills for students

to use in adapting to the changing business environment in the future.
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MG 319 Global Business Strategy
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Study of strategic management processes of international businesses from analysis of
environmental conditions affecting formulation of strategy, formulation of strategy, implementing
strategy, control and evaluation, and including utilization of various strategies and techniques in
management according to the level of international organizations to increase competitiveness of

multinational organizations.
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MG 321 Management Planning and Control
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Study of the importance and process of planning, defining organizational objectives and policy
and decision-making processes within organizations, the importance of control, methods and design of

control systems, as well as performance evaluation based on various job control techniques.
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MG 322 Business Research
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Study of definitions, types and scope of business research, writing research proposals, the

research process, defining problems and objectives, research design, data collection and sampling, data

analysis and presentation of results, application of research results to formulation of business strategy,
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common research problems and solutions, including new research techniques and the use of modemn

technology to increase the efficiency and quality of research.
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MG 323 Leadership and Team Development
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Study of definitions and models of being a leader, the role of leaders in determining the
direction and enhancing operational efficiency of the organization, creating feelings, attitudes and
motivation, employee work satisfaction in order to create cooperation between personnel at all levels
of the organization, developing teamwork for executives to learn to be good leaders, including case

studies of leaders of leading global organizations and management of diversity within organizations to

meet organizational goals effectively.
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MG 329 Intelligence Tools for Modern Management
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Study of business process management through integration of intelligence tools for successful
management within organizations, trends in technology affecting modern management or modern
business processes, techniques, opportunities and obstacles in the use of intelligence tools for work,
efficient management using virtual teams, collaboration between departments or organizations through
information technology and the Internet, including case studies in ethical and legal issues related to the

use of intelligence tools in modern business management.
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MG 411 Digital Business Management
Fwdeunew: aeuld an.111

Y

AnwUsznmuesgsiafdnaniegsiedidnvsednd wgfnssuduslnanaznainvesgsnaniia sauds

9

o A

Auleddniagy dedemuseuladuazunasvosusing ldlunisdnfiugsfania nsasiarudidedowasnis

[
o [ s a a

$Nw1ANUaDASBURITTUUTINNINEG TINVIINUNUNALNTNINIUNITAAIAKATNITUTINTTINAATNEG NS
Uimsauduiusiugndi nsd@nwivesgsiendnaludagdusniaussiunisadesssuuasngvune
AAedostumsiniussiafaa

Study of types of digital or electronic businesses, consumer behaviour and digital business
markets, including off-the- shelf websites, social media and various platforms used for digital business
operations, establishing credibility and maintaining the security of digital business systems, with strategic

planning for marketing and digital business management, customer relations management, case studies

from existing digital businesses, including ethical and legal issues relating to digital business operations.
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MG 420 Innovative Business Project Management
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Study of concepts, theories and types of innovation and the application of innovation in
business operations, understanding the importance of research and intellectual property, the process
of planning operations and job control in innovative business projects, setting up innovative business
projects that aim to create and seek out business opportunities, analysis of investment feasibility,
resource allocation within business organizations, procurement, creation of standards indicators, analysis
of obstacles to project implementation and risk management in order for projects to be carried out with

maximum efficiency and effectiveness.
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MG 421 Seminar in Modern Business Management
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Study and analysis of significant management issues in current situations through the
application of management concepts, theories and techniques to problem-solving or proposing
appropriate solutions to management issues through discussion, giving opinions in class and making

reports.
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MG 224 Business Ethics
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Study of the concept and origin of ethics, reasoning and the need for ethics in business,
management systems and good corporate governance in business organizations, roles, duties and
awareness of corporate social responsibility, business ethics towards stakeholders, and discussion of

case studies in various issues relating to business ethics.
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MG 313 Motivation Techniques
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Study of the definition, role and importance of motivation in organizations, as well as theoretical
concepts of motivation, both monetary and non- monetary; study of concepts related to motivation in

employees’ work, and the application of incentives to increase productivity or profit for the organization.
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MG 316 Service Operations Management
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Study of the principles, importance and roles of service work, including service management
processes of design, development and service improvement; learning techniques, strategies and
effective service management, as well as the application of technology to enhance service efficiency,

creating value and satisfaction for users and the ability to apply service concepts to the work of a variety

of organizations.
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MG 324 Family Business Management
sAunew: aould an.111

ﬁﬂw’m’mﬁuﬁgﬂixﬂaumﬂuqiﬁﬁmiam%”s diethunwaulunisnany sufdurnusasiesziudly
Ussiuilgmilieduiugsinvesasouailimnzautuanmundoumaasughalutiagiu wieuieiaun
unAnlmitaznuuiilensvenegsivlriaiaivlnesiundusuan

Study of being a family business entrepreneur to develop planning, operations, analysis and
solutions of problems occurring in family businesses appropriate for current economic conditions,

including developing new concepts and planning for future expansion and stable growth.
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MG 325 Professional Internship
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Study real work systems in the workplace and approaches to problem-solving in business

operations to enhance students’ professional readiness through basic principled and structured practice,

with students taking an internship of not less than 200 hours in a workplace or organization; students
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are required to keep a record of their progress during the internship, with a performance summary report

and presentation at the end of the internship.
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MG 333 Risk and Change Management
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Study of methods of knowledge management and adapting within organizations to deal

with changes in environment, both internal and external to the organization; study of concepts, theories
and techniques for planning and developing risk prevention systems within organization, strategic
planning and action plans for risk management and dealing with organizational changes, as well as study

of principles of crisis management, crisis and impact assessments, crisis response and resolution

planning.
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MG 351 Organization Management and Behavior
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Study of concepts, theories and modern organizational structures for internal organization
management consistent with organization behaviour, using knowledge, ability and leadership skills in
organization management, creating teamwork, attitudes and feelings of being part of the organization in
personnel, as well as learning skills and processes for managing conflict within the organization in order

to achieve goals in efficient management.
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MG 352 Knowledge Management for Business
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Study of concepts of knowledge management, types of knowledge, creation and acquisition of
a body of knowledge and innovation, the process of knowledge management, applying stored
knowledge for the benefit of business operations, factors in successful knowledge management and

case studies in knowledge management in business organizations.
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MG 353 Information Technopreneurship
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Study of the process of starting out as an entrepreneur and models of successful

entrepreneurship in businesses using information technology and creativity for the development of
innovations, assessing business opportunities, planning and developing techniques; learning work
models, as well as new models of business investment in industries related to information technology.
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MG 354 Management for Aging Society
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Study of general knowledge relating to businesses for seniors, an overview of both domestic
and international senior businesses, trends in senior businesses, related businesses, changes in senior
consumer behaviour; the ability to understand, develop and manage elderly businesses efficiently and

sustainably.
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MG 355 Social Enterprise Management
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Study of concepts and roles of social enterprise, both local and international, that drive
creative change in society; learning systematic thinking skills, entrepreneurial spirit, starting and
managing social enterprises, including developing creative approaches to solving social and

environmental problems through modern innovations.
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MG 357 Business Communication and Negotiation
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Study of communication skills and styles, both internal and external to the organization, with
regard to individual communication behaviour and organization structures that affect effective

communication; study concepts, techniques and systematic negotiation planning, as well as strategy

selection and evaluation in negotiations for effective negotiations in complex situations.
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MG 410 Business Analytics for Strategic Decisions
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Study of the definition, types and scope of business data analysis and business forecasting,

various techniques and tools for analyzing business data, the relationship between business data
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analysis and business forecasting, data collection, various forecasting techniques and tools, including
applying business forecasts to business decisions, focusing on decision- making, applying statistics to
decision making, inventory planning and control, transportation planning, network and project

management through the use off-the-shelf software in instruction.
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MG 415 Current Issues in Modern Business Management
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Study and analysis of interesting issues and current events occurring in the management of
executives and staff of organizations, development and integration of various management processes,

through seminars and debates, to be applied for maximum efficiency in organization.

an. 417 vinwedmiuingsiadleandn 3(3-0-6)
MG 417 Business Professional Skills
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The study and practice of various skills necessary to enhance the personality of business
professionals, such as internal and external personality development, human relations, social etiquette,

speaking in the community, business communications and professional presentation techniques.
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MG 418 Business Experience
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Study of concepts of knowledge management, practices and techniques for success in the
organization; learning from study trips, real case studies or lectures from business experts, as well as
setting up business projects that reflect problem-solving and dealing with genuine business

environments.
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MG 423 Management Information Systems
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Study of concepts, theories, principles, definitions and the role of management of management
information systems, components, development, the use of management information systems to
increase efficiency in various areas of managing a business; in addition, study of strategic management
in the use of information systems in organizations, the use of information systems to support decision-
making, ethics in the use of management information systems, including trends and the direction of

information management systems in the future.
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MG 425 Independent Study
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tiauenanuideviessuiliaieauysalseeiansdiaou lnsenansdiaouazidugifugua Iiduuzih
Renfumsisenuwitdnneg
Independent study of topics of students’own interests related to major subjects in management

field, and approved by the student’s advisor. Student must carry out the research, collect data, and

present the research results under the supervision and guidance of the advisor.
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MG 430 Co-operative Education
Fdsuneu: deuls a@d. 301 uaglanzau-Usiveisioy 3 391
AnwnszuumsianuaiduanulszneunsgsivlugiusniinnuesaniuUszneunis weiaduaiils
dndAnwdanundoudiunuendnannisujifnuiugiuessindnnmauasdussuy dnfnwasdesddilug
mMsvinuegradunatsLallitesnit 16 davi wse 1 MAnsAne Saudeiinisuseiliunanisinauann
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Ufjumau iauﬁ“ﬁ’]ENwuaqﬂwamiﬂﬁﬂamuumﬁwLauamam'ﬁﬂﬁﬁammﬁa?:uqmmiﬂﬁﬁamu
Study of real-life work systems as an employee in a business to enhance students’ professional
readiness through basic principled and structured practice; students must work full-time for not less
than 16 weeks or 1 semester, including work evaluation by their advisor and workplace; students must
record their progress at work during the internship and both complete a report and make a

presentation on their performace at the end of the internship.

an. 431 mssanisesnsiasuudategsdul 3(3-0-6)
MG 431  Business Transformation Management
Fuderuneu: @auld an.111

a

AnwdsunuimveamaluladuasmaUAsunamisiuuianssuiidmadenisdniugsfa Iauinis
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faunfnenimuazanuaninsavesyaanslimieunazannsavhnuasasuiuamuasuuasegnsduliluge
fvia

Study of the role of technology and innovative changes that affect business operations, the
evolution of business organizations into the digital age, necessary skills and forms of work, values and
organizational culture in the digital age, the development of the capacity and abilities of personnel to

be ready and work in response to the rapid changes of the digital age.

M 432 ngrneiefugsiadidnnseting 3(3-0-6)
MG 432 E-Business Transaction Law

Anwinguineiferfunmsihgsnssumdidnnsednd areflededidnnsedind msfuazuinsifeatu
g3nsauneBidnnsednd samszavdygAssnisumedidnmsednduarsufengmneduiiisadostunisin

gsfanedidnnseiind nasnaudnwinazilndunsldanuiiieriunguuneitdisesdnsgsiannusuldlunis

9 Y
JawnSeuionansenge wisldlunisdasisesdnsmegsialngd sisluduinduenarssvnis wazdyarsewineidu
Viuduvsediony sumiadygnnsgiudug Adwludedddmsudiuszneugsionelnd

Study of laws relating to electronic transactions, electronic signatures, trade and services relating

to electronic transactions in accordance with the Electronic Transactions Act and including other laws
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relating to electronic businesses; study and practice in applying legal knowledge on business
organizations to the preparation of documents for use in establishing new businesses, for both official
documents and contracts between partners or shareholders, including other standard contracts required

for new business owners.

9n. 433 msdnsmsnandviugsiamdivddidnvseiing 3(3-0-6)
MG 433 E-Commerce Marketing Management
Fwdedunew: aauld an.111 uag wa. 101
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Study of the role, importance and managing marketing strategies for e-commerce businesses;
learning principles and theories related to digital marketing mixes, analysis of consumer behaviour in
transactions through electronic media; study of online marketing processes using various digital tools
such as search tools, website design to attract customers and email marketing in order to be able to put

effective strategies into place for e-commerce businesses.

. 434 msdansiuldeumunasladafinddidnnsednd 3(3-0-6)
MG 434 E-Logistics and Supply Chain Management
dsruneu: @eula an.212
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The study of concepts and processes of supply chain and transportation management for e-
commerce; learning about the flow of electronic data and technology in supply chain and logistics
management from upstream to downstream businesses, as well as warehouse management, storage
and product distribution in e-commerce businesses to increase efficiency and building a competitive

advantage for the business.
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MG 435 E-Commerce Payment System

Jdsduneu: @auld an.111 uaz na. 212
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Study of the importance and use of electronic payment systems such as electronic money
transfers, payments through gateways, electronic banking, banking via mobile phone, electronic money,
OR codes and the PromptPay system; ability to apply payment services to improve business efficiency
such as providing electronic evidence, proof of transactions, methods of showing confidence of delivery

before making electronic payments, ability to assess risk and manage major risks in payment systems.

an. 436 SN AIvEBLanNsoTind 3(3-0-6)
MG 436 E-Commerce Management
Furdasunau: @auld an. 111, n4. 212 wag 9a. 101
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Study of the process of setting up businesses in electronic trading systems and business
management in the form of trade between businesses, between businesses and customers and
between customers; learning about setting up websites, domain name registration, security systems,
problems and obstacles of electronic trading systems, as well as the application of knowledge of
electronic marketing, accepting electronic payments, inventory management and product distribution
from online orders, and laws related to electronic transactions conducted by businesses in true e-

commerce models.
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CO 301 Pre-Cooperative Education
AnwnwAsuazaudilavesssuvanisdneinasnaudunsnssuanunseulagyinye AR
9191 NMSWHUINMBALATINY N1SIEBNan1UUTZNIUNIT WATlANITNTUNISAuAT¥alNU NMsTaIuYIneely
msdeans yadnnm mevhauduiin afeassdnmahaudeianssy 5 @ ausssuesdng madanisAnegns
a519855A WATANITIIUTIBIULAZ NI TUILEUD ﬁﬂwmilﬂuc@izﬂaumi ANTTTNATHTTIN TN
9538153l TanrsufURlusEnInnsUfuReu wazanulasndeluaniulssneunis
Study of concepts and understanding of the cooperative education system, and the
preparation of various skills such as writing job application letters, selecting a workplace, job interview
techniques, developing communication skills, personality, team work, creating work through 5 S
activities, organizational culture, creative thinking techniques, report writing and presentation
techniques, entrepreneurial skills, ethics and professional codes of conduct, conduct while working,

and safety in the workplace.
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MG 101 Introduction to Business

o '
(g a =

Anwsuuuumsindigania Sensounquisiomanaud Wvesnuien eudiu wasuTEnsin S
ANNUINGONVRITIND NINTIUNTINIUMTHEN N15A1A NI1THY UAZNITUTVITIIUYAAR NYVINERIL
iAgatosiugsfa an1dun19iu lonasasAnd19q uagn1suImsianig msduiugifasgeiiaiesssy
Lﬁ'aqﬁugwuumﬁmaqﬂ’liu'%wrﬁ'o;'ﬁﬁwazLﬁaiﬁl,ﬁmmmLﬁﬁ’ﬂﬂuﬁﬁmmLwiasﬁmmaqqiﬁa suazluuselow
Ran1sAny I anIzausely

Study of business models covering sole proprietorship, partnerships and limited companies, the
nature of the business environment, production activities, marketing, finance, and personnel
management, laws relating to business, financial institutions, credit and management documents, ethical

business practices, to provide a foundation in concepts of business management and provide

understanding of each area of business activity, which will be useful for further study in specific subjects.
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