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Logistics and Supply Chain Management (Digital Commerce Logistics)
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an. 101 ;wdnguludinuszaniu 3(2-2-6)
EN 101 Everyday English
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Practice basic language structures and everyday expressions, including how to give informative
self-introduction, describe personality, talk about interests and personal passions, as well as how to
express opinions about general issues. Enhance language skills-speaking, listening, reading, and writing—

through integrated methods.

an. 102 Mwdanguluuiumsdeny 3(2-2-6)
EN 102 Social English
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Practice speaking and writing frequently used expressions for social interactions, exchanging
information, making comparisons, and explaining ideas in social and business-related contexts, with

emphasis on developing discussion and presentation skills along with digital skills and creativity.
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EN 103 Global English
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Intensive practice in portraying detailed experiences and expressing opinions about living and
working situations, and discussing ¢lobal issues, with concentration on intercultural communication skills

and digital communication skills, which are vital to becoming global citizens.
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In this course, students will learn about theories and practical thinking tools such as critical
thinking, creative and innovative thinking, analytical thinking, synthesis thinking and problem-solving
thinking, including how to link and select appropriate thinking tools and effectively adapt to their daily

life, professional undertakings and lifelong learning.

av. 102 Anudunaidies uazmsidsunlasvesdany 3(3-0-6)
GE 102 Citizenship and Social Transformation
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In this course, students will learn about definitions, attributes, rights, civic duties and freedom
associated with citizenships and social transformation of Thailand and global communities in current
times and in the future, such as digital society, multicultural society. To be able to live peacefully and

happily with others, it is important to understand evolving changes and learn about 4 dimensions of the

environments affecting health, namely, body, mind, society and wisdom.
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GE 103 Technology and Innovation for the Future
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In this course, students will learn about concepts and innovative technology and applications
aiming to better a quality of life of people in a new society, including how technology and innovation
affects our livelihood. The course also covers information on intellectual property protection as a result

of technology and innovation.

A, 104 guvissamiuaunziiiedin 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
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In this course, students will explore relevant theories and concepts of aesthetics related to
life and society and learn to cultivate positive outlook and attitude and understanding of different forms
of taste and beauty, which will enhance their perception of diversity and enable them to appreciate art,
music, literature, images, films and other forms of art. Students will also learn how to depict their
imagination via communicative design using images, colors, calligraphy and other related tools to create

value-added identity and characteristics to services, products and media.

AN, 105  WusinsnedsmusazUseimuialuivadlan 33-0-6)

GE 105 Global Alliance and Emerging Issues
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In this course, students will learn about international economic and political collaborations

and developments affecting/constituting changes globally, in order to understand key global issues.
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GE 106 Financial Literacy and Sustainable Development
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In this course, students will learn about management and effective financial decision
making, including personal finance management and sustainable development and personal finance
literacy, with special attention on integrated knowledge for local community and society, in order to

highlight key issues and offer practical solutions.
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GE 107 Entrepreneurial Spirit and Leadership Skills
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In this course, students will study and develop important characteristics of entrepreneurial
mindset, with an emphasis on a combination of creativity and entrepreneurship and explore
entrepreneurial opportunities while learning about business best practice and ethics including leadership
skills and qualities, effective leadership characteristics which will enable them to effectively work as a

team and be able to make well-informed decision when required.
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AC 200 Business Accounting
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Study of the evolution of accounting, the role of accounting towards society, criteria, analysis,
record-keeping, classification of financial reports and preparation of financial data, including study of the

use of accounting data for business and limitations of accounting data, as well as ethics in the accounting

profession.
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EC 203 Introduction to Economics
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Study of economic principles related to economic events in daily life; study of pricing of goods,
production factor prices, production theories, national income, composition of national income, finance,

dealing internationally, as well as the use of different policies to stimulate economic development.
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LA 102 Business Law
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Study of legal principles and practice of civil and commercial law relating to business, business
models, procedures for establishing and operating business organization models, important contracts

such as sales contracts, property contracts, loan agreements, and including laws relating to digital markets.

nu. 301 A1INNBeINT 3(3-0-6)
LA 301 Taxation
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Study of concepts and history of taxation, characteristics, criteria, assessment methods,
calculation and collection of various duties and taxes under the Revenue Code and other related taxes:
personal income tax, corporate income tax, withholding tax, VAT, specific business tax, stamp duty,
customs duty, excise tax, and other related taxes such as inheritance tax, real estate tax, double taxation

agreements, including different tax submission deadlines.
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MA 102 Business Mathematics
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Study of calculus, functions, gradient of curves, formulae for finding function derivatives,
maximum and minimum values of functions related to business, partial derivatives, integration and
application of integration understanding to business, series and using knowledge of series in business in

order to provide students with sufficient mathematical knowledge in business studies, both theoretical

and applied.

U5. 207 MITiRsgvmsadaiienisdndulamegsie 3(2-2-5)

BA 207 Statistical Analysis for Business Decisions
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Study of fundamental concepts of statistics relating to data analysis for forecasting and decision-
making in business, with study of methods of data storage, measures of central tendency, measures of
data distribution, probability, estimation, testing statistical hypotheses of mean and proportion, analysis

of variance, testing hypotheses using chi-square statistics, regression and correlation analysis, and time

series analysis.
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FI 212 Business Finance
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Study of the roles, duties and business ethics of financial managers, financial management in
business organizations to achieve organizational goals, analysis of major operational assets such as cash,
working capital, trade receivables, basic financial ratio analysis, financing from both short-term and long-
term sources, calculation of capital costs, efficient investment, as well as concepts of the value of money
over time.

a a
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FI 222 Managerial Accounting
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Study of the use of accounting data and financial statements for management, investment project

analysis, budgeting, concepts of cost, cost and profit analysis for planning and decision- making by

management.

pa. 101 NanNNIIAAN 3(3-0-6)
MK 101 Principles of Marketing
AN IUIANUAMAEITUNIIAEIN ALY TEULYA AudIATY MﬁﬂﬁLLaw%mimammmﬁmmﬂS]
MsTaUsTANALAT NM519UEY MSiEentoaeaniss g Wleunensnesa warnsauasinssIvne ns
Anneginaznsidennaialivineg dandeuiiisninanninisnain naeaaunisiBnsauauNNIIAIALaE
ﬁﬂmmmﬁlﬁaqé’uLﬁ'mﬁummmmwi’mﬂsmm
Study of concepts related to marketing, definitions, scope, importance, functions and services of
various market types, product classification, planning, selection of distribution channels, pricing and
sales promotion policies, analysis and selection of target markets, environments influencing marketing,
as well as finding methods to control marketing and study of basic knowledge about international

marketing.
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an. 111 mﬁmmimﬁm'ﬁl,l,aw%'wmﬂimqwé 3(3-0-6)
MG 111 Organization and Human Resource Management
ANWILUIAR MUY warntnindnmenissanis Tdun nsauny mssnesdnns mstin ﬂ’ﬁ’fgjﬂfﬂ 19
40815 UALN1IAIVANTIAD AADAUAITIANITTIARTENINUTEINA T2TafnwIszUuNITUIMINUYAAS
UT2NoUMBNITINUNUAIEIAY miaiﬁmLLazﬁmﬁaﬂqﬂmﬂi NsHnaUsAILT kazn1sUsediunan1suRURnu
melusarnig Tnerildensisuulamesdmnnndoniiinasontsdamnlulsymauaysswinsseime
Study of concepts, theories and main functions of management: planning, organization, guidance,
motivation, communication and business control, as well as international business management,
including study of personnel management systems consisting of manpower planning, personnel
recruitment and selection, training and performance evaluation within the organization, by considering

environmental changes that affect management both domestically and abroad.

M. 212 N1SIANITIUNEALAZNITALTHUIU 3(3-0-6)
MG 212 Production and Operations Management
ﬁﬂmmm@ﬁy@qﬁmﬁmf‘ﬁ’mixmumsmﬁmﬁuﬁwLLas‘U‘%ms TR ustuneuvesnisinauladennansdios
nMsmaise mstaddssnuuarddnay MSINUHYREINSHER NMSTABIFUNISKER NSUSSAUAAIASS
AADAIUNITAIVANAMAINYBIFUA AT UTNNT
Study of basic knowledge of the production process of goods and services, from the decision-

making process on product selection, finding a location, plant and office layout, planning capacity,

production scheduling, inventory management, and quality control of goods and services.

an. 222 MUUEUTENOUMIHAZNTNAIUIGINT 3(3-0-06)
MG 222 Entrepreneurship and Business Development
wtdunow: aouls an.111
An¥IAUMINY UNUIM Useian Audnwuzkarinyevasilsenaunis Insgkaruszilulonianis

sanadfieimunmsduiuszneuns dmuakuimnmsaiugsiluguiuuvesnugsiadielfiluuumislunis

9

o

MuafiansnsRiugiasss maemaulsziliuaudesiionvasiinansnusiogsia

Study of definitions, roles, types, characteristics and skills of entrepreneurs, analysis and
assessment of business opportunities for developing entrepreneurship, defining business operating
practices in the form of a business plan to be used as a guideline for setting the direction of actual

business operations and assessment of risks that may affect the business.
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an. 429 N1FINNITINAYNS 3(3-0-6)
MG 429 Strategic Management
FwdeRuneu: @ould an.111 9n.212 #a.101 uaz N4.212 vselasuniseydfainaAmus
ANWINGEY MANNIT WAZNTEUIUNITINUHUNALNS Anngianmzmndenuasluuasneuenesdnisd
dsnasionsimuAnagns uarysuINsMansfunsuIIsgstanien weldnununagnslunisaiisany
IFSeumanisutstu kunsldinudaesnsgsia wiensd@nuiAatuasomeshanndueiesdieluns
AT UHLNAgNSwaznsRndulaniegsia
Study of theories, principles and strategic planning processes, analysis of internal and external
environmental conditions of the organization affecting strategy formulation, and integration of business
management fields in order to plan strategies to gain a competitive advantage, through the use of
business simulation games or real business case studies as analytical tools, business strategy planning

and decision-making.

NGUAYINIW
an. 014  awdsngudmiumsiseuslan 3(3-0-6)

EN 014 English for Exploring the World

Wawiauansalunisiseus wazdrsraanudulivedan wu duwinnssy duiausssuuas
wauAn nenssuesiBsunsdinguuasnsldmaluladussnounisSeudidlusarusntiesFou st
AnvinuwesnunisilswaznaluaaiunmsaiivannvatsainnsSeudmemuieduriesU foRnsmanim

A competency-based English course that focuses on student-centered exploration of the world
through the use of English language and technology. Reading about a variety of topics provides a
springboard for tasks both inside and outside the classroom. Students are equipped with knowledge
about the world especially about its different cultures, peoples, and ways of thinking. Self-study learning
in a language laboratory will allow the students to improve their listening and speaking skills in different

situations.

an. 331 AW uEINATIULUR 3(3-0-6)
EN 331 Practical Business English

Bouduasiinldnwdingugsiaefadedeaslilduanuiifeans wu nmslénwdnquilonisve
foyansdsdedudmaaineviedumediin uazmslinusingulunisdeasniglussdng (udu

This course will look at the English needed to achieve business communication; for example,

studying and practicing English in ordering merchandise by mail or on the Internet and practicing the

English structures that are needed when communicating within organization.
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aN. 332  ,YI9INEIINNBDNTIN 3(3-0-6)
EN 332 Professional Business English
Gouduagiinnslinwsangugsialdegnaiioondn itethluldAndedeansmsssAsluaaiunisalsing
wu nslinudinguiionisiasaidesemienisd msldnudingulunninauedufuazuinig usu
Learning and practicing business English in a professional manner for communication in a variety
of business situations, such as the use of English for trade negotiations and the presentation of goods

and services.

1 a b7 L 1 =
NEUIVURINIEAIU-UIAY (27 iaefin)
na. 311 nsdanisladanduasldauniu 3(3-0-6)

LM 311 Logistics and Supply Chain Management

a ¢ A

Anwianumingkazrann1sNsIanstadainduazlgauniu anudAyvedladafnduazldaununise
DIANTHATITUULATYEND 3AUTENOUVRITEULlaTafnduazlgdauniu 1y n1539%e N1snensalguatd 13

a v (9 a

IANTAUAAIATY NMINER N15UTTUTN MIvudILarnIsNIEALdUA n1shiuInsgna nsinsiedeanssula
Jafnd n1sdanisladainduarldguniusedulan iueaentanmsdiemaluladasaumnainuszenaldlunis
Jansladafnduazleguniu

Study of definitions and principles of logistics and supply chain management, importance of
logistics and supply chains for organizations and the economic system, elements of logistics and supply
chain systems, such as purchasing, demand forecasting, inventory management, production, packaging,

transport and distribution, customer service, logistics communications, global logistics and supply chain

management, including the application of information technology in logistics and supply chain

management.
na. 312 N15IANIINITIAN 3(3-0-6)
LM 312 Procurement Management

tdunow: @euls na. 311
Anwflanud1 Aty IngUTEAaRYBINISIANT NIEUIUMIAIMUAAINABINITWAZNTINUAUNTIA
N3¥UIUNSTIUNTIAMUALUselugIndning Mylasieiiasileuiisumsiamatelulsemataznsdam
NARUTZINA 115195979950 UNTTAMN MSdASBLTERNatlazdyyT NSUSMTToRnasiarANENRUSHY
HARI Y uRReRiIINLNLNTRTe I TidmwasensasemliiUssunamsuteiuetesdng
Study of the importance and purpose of procurement, requirements determination processes
and procurement planning, the procurement process and evaluating distributors, analysis and comparison

of domestic procurement and procurement from overseas, negotiation in procurement, preparation of
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agreements and contracts, managing agreements and relationships with distributors, including

procurement planning affecting creation of an organization's competitive advantage.

na. 313 NsIaN1sauAAIAdILa ASIALA 3(3-0-6)
LM 313 Inventory and Warehouse Management
FdsRuneu: @ould na. 311

AnwnAsfundnmadesfunasifomuesmstanisaudninds aseunquialeuisuay Tnguseasd
YBINITINNITAUAIAIATT AUVUVBIAUAIAIATY UTBLANVDIFUAIAIAGY TEUUNTATUANAUAIAIATS NISAINUA
US1NauasduA1AIAa N1IHEINTAIAINABINIT ATINLKNUANNABINITIAN NAENSIUN1IAIUANAUAIAIASY
uanantl Safnufsianssundnuesndsdudn n1seanuuuadsdudi TnUszasduasiusiaveanisdanis
AfaAUA nagmsndenyhialinaresdsiudn Ussamvesndedudn uazUssloviivaandedudn

Study of basic principles and content of inventory management covering policies and purposes
of inventory management, inventory costs, inventory types, inventory control systems, determining
inventory quantity, demand forecasting, materials requirements planning, strategies for inventory control;
in addition, study of primary warehouse activities, warehouse design, objectives and mission of warehouse

management, strategies for selection of warehouse location, types and benefits of warehouses.

na. 321 NNFIANITNITVUELAZ NTZAUAUA 3(3-0-6)
LM 321 Transportation and Distribution Management
dsRuneu: @euld na. 311

AnwnAeitundnmadosuvesnsvuds aseuaguimihiivesssuumsuuds esusEnouvaITEULNS
Yuds JULUUNTUUA LarUseinnueesUsznaunsuuds 1ofinsanniaasugiawazn1susnIsuesgukuunis
YUAUUAY MTEDNUTENBUNTIUA MIIEDNEUNILAZANTIIN1TVUAS MTIURLIURaATLT NS
yuds Famdsunagnraaeuienatsnisvuaddingfunmsldau massgndldmaluladasaumeaiionns
IANITATVUEN AUEIAYVDINITNTTAIBAUAT LAZTDINNNITINTIMUIDNITINFTTAUAIAIASS NITARIAUAT
nagnsdemsnsindming msdindulaieafunisesnuuutesnanisindivine unaeniansiinszsiiunu
Tunsnszaeduan

Study of basic principles of transportation covering the functions of transportation systems,
elements of transportation systems, modes of transportation and types of transport operators, economic
considerations and services of various modes of transportation, selection of transport operators, route
selection and transportation schedules, planning transportation times, preparation and inspection of

transportation documents, application of information technology for transportation management,

importance of product distribution and distribution channels, inventory allocation, warehousing,
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distribution channel strategies, decision- making regarding distribution channel design, and including cost

analysis of product distribution.

na. 322 AsAkasladaRndseninauseind 3(3-0-6)
LM 322 International Trade and Logistics
Jurderuneu: @aula na. 311

o w A

AnwdanguinianisaiazuleuneniinisiseninaUseme anuddgyvedladaindniinessnassning

UssinauazmindiniAgades nagnslunisdnnisuaznisuimsssuuladafindseninaszima ssuunisd
idansednduazngmuneiiisndes deyaasaumanasnsumaluladiisidoslunsdanisssuulaiaind
sewineUsene uarnsalfnuieades

Study of trade theories and international trade policy, the importance of logistics to international
business and related functions, strategies for management and administration of international logistics
systems, electronic trading systems and related laws, information technology as well as related
technologies for management of international logistics systems, and related case studies.
na. 411 welulafansaumeadieladadind 33-0-6)
LM 411 Information Technology for Logistics
FyrdeRunew: @ould na. 311

Anwitansdnnisweluladansaume giudeya wagnsihluldlumsnaunusasnisaiivauladadind
wu nsUseyndldlusunsy ERP TUsunsudmsunisnensal n133nn1smsNnIsHas N1susmsaumaAIngs n1s
AndunuuazAUIMsIUds MIudmInsiaiuauiuasiedoudeduf uaznsiamsanainisuinu s
naoatsnsimaluladansaummndssgndlflunsiauasifiuussansnmszuuladafndniagaamnssy

Study of management of information technology, databases and their use in planning and logistics
operations, such as the application of ERP programs, forecasting programs, production schedule
management, inventory management, costing and freight charges, product storage and transfer
management and scheduling operations including the application of information technology to develop

and increase efficiency of industrial logistics systems.
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na. 430 aunadnw 9(0-35-0)
LM 430 Cooperative Education
FurdsAuneu: @ould a. 301 uarivlaniziu-UiAusEetion 3 2
Anwisruumshauaiduanulszneunsgsfelugiugniinauvesaniulszneuns ieiaduainslor
tnAnwilenundeudunueinanmsuiiRnuiugiuessdivinnauandussuy dndnwasdesddalunis
Meueg1sfunanTnLallddosnin 16 dUav wie 1 aAnsAnyy sauds dnsuseiliunanisvinauain
9191587 nw T fuanuUszneuns ﬂ’ﬂﬁﬂmﬁaﬁmﬁﬁﬂmmaqﬂmamiﬁwmlﬁaéuqmmﬁﬂﬁﬂ’ammaz
iauenan1sUfURu
Study of real-life work systems as an employee in a business to enhance students’ professional
readiness through basic principled and structured practice; students must work full-time for not less than
16 weeks or 1 semester, including work evaluation by their advisor and workplace; students must record
their progress at work during the internship and both complete a report and make a presentation on their

performance at the end of the internship.

nguvNANIEAU-IREN (24 iIein)
na. 323 nMsdnnsiienisdseanuagiingi 3(3-0-6)
LM 323 Export-Import Management
FtaRuneu: aould na. 311

Anwdeszsidey 1eUsdu ninainisdseantaziiinaanIussliguisn1AanINg N13INBIANISY9
wHUNaAseBNLAzLII189IANNSTINY NszUtuNsAndulaionaaawazduA mallavTodSnnsAnAwINAUYY
LAYMIRITIAAUA SuneuLaEITN13ANg 9 lunstrsedu dudelumsdseenuaztidn muddyresenmune
duid (Letter of Credit) nsituvie nsdaaiun1svte nsvuds Msuseiuds wagn1swiosenanslunisdeeen
wazUILLn

Study of rules, regulations, export and import regulations, as well as customs clearance regulations,
organization of export and import departments in business organizations, decision- making processes for
selection of markets and products, techniques or methods of cost calculation and product pricing,
procedures and methods of payment, credit for exports and imports, importance of the letter of credit,

packing, sales promotion, transportation, insurance, and document preparation for export and import.
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na. 412 nagndladafinduazlaguniu 3(3-0-6)
LM 412 Logistics and Supply Chain Strategy
Fdadunew: aauld na. 311
AnwdawnAniarunuImveInagnsmunsianisiadainduazldauniu nagnslun1sinnisauasAuas

loguniu msluaisuvesianuasdunainds Nnagnsn1sinn1sAasdufuasn1sNIzIeduaInaonaunisiden

]

a s

vadinadanagns uenaini dadnudsnasnsnisruds nagnsmsldnaluladansaumalunisdanisledafng
waglggumu nsnunuladafnduasligunuluszduaina saunaeaianisuiuasunagnsliaenadasi
frnnauazwuliunsnunmsiauiladafinduazldguniu

Study of concepts and roles of logistics and supply chain management strategies, strategies for
supply and demand management, flow of materials and inventory, strategies for warehouse management
and product distribution, as well as strategic location selection; in addition, transportation strategies,
strategies for use of information technology in logistics and supply chain management, international
logistics and supply chain planning, and including modification of strategies to respond to directions and
trends in logistics and supply chain development.
na. 416 mIleTgideinaienisianisladafnd 3(3-0-6)
LM 416 Quantitative Methods for Logistics Management
FtaRuneu: aould na. 311

Anwduedesdionsadamansuazadnfianunsauldlunsianiswazudladammeinuladadind su
Usznaulumielusinsuidady FIuuuduaInIngs SauuunIsvuds Fakuun1sdInn1sn1338a0Y N139AAULTI
Y wazmadaniswensal

Study of mathematical and statistical tools that can be used to manage and solve logistical
problems. consisting of linear programs, inventory models, transportation models, waiting management
models, recruitment and forecasting techniques.
na. 421 duuuwnesnunsinnisladannd 3(3-0-6)
LM 421 Seminar in Logistics Management
FwdeRuneu: deuld nguiviemgiu-Uiduegetos 2 3v1

AnwtaUsenunazdgmena 9 ‘17'iLﬁmsﬁuiuﬂa@ﬁuﬁﬁmaeiami%’mmﬂa%aaﬂé I@a;@uﬁuﬁy’aﬂmwﬂué’m
nM3dnde dudeinds nsTanisadsdud manszatedudiuaznisvuds fediunangunediieitesiu
Ta3afind TnetndAnwidesiiaudanniveig q Alddnvandszgndlunisudledymmesuladafndgeeglusy
YDINIAUFANE

Study of current issues and problems affecting logistics management, focusing on problems in

purchasing, inventory, warehouse management, product distribution and transportation, and legal
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regulations related to logistics, with students applying their knowledge from various subjects already
studied to solve logistical problems in the form of case studies.

na. 422 msUsedudeiiensiuiunladafind 3(3-0-6)

LM 422 Insurance for Logistics Operations

FdsAuneu: @euld na. 311

v U [ a ¥

AnwianuazuAraUIATRIgINAYTTANANY 9 ARgtesiunsandununaiuladadngd wu §5u

a s ¥ 1

Fansvuds fuszneunsvuddudn viFouazmesiiva flviuinsladafind fundrdeeen 1Judu iensiu
dnwazmnuidsstelunsuszneugsfialazreulnaNAuATeIInTusTaiUTAuSe MR Tes

Study of characteristics and scope of various types of business connected to logistics operations,
such as freight forwarders, transportation operators, port and terminal operators, logistics providers, and
importers and exporters, in order to understand the nature of risk in running businesses and the scope of

coverage under relevant insurance policies.

na. 423 NN9ONLUUKALNIANTUNUARIEUM 3(3-0-6)

LM 423 Warehouse Design and Operations

dsfuneu: aauld na. 311
Anwfeniseanuuunasduduaznisldmaluladarsaumalunisdanisadsdu gunsalnisdmiuuay

nsenvuAud mMisenuuuiildmumeluienmsadsdud dunounsufiRneedsdud nsdaasminens

elundsdud walian1sinsgrinisinaiouresdum nseenwuussuukagmMsidonidaunsaivudiedus
Study of warehouse design and use of information technology in warehouse management, storage

and material- handling equipment, work space design inside the warehouse, warehouse operating

procedures, warehouse resource allocation, material flow analysis techniques, system design and

selection of material-handling equipment.

na. 424 AMUUaDANYLaTANINIINA DU UNITUUES 3(3-0-6)
LM 424 Transport Safety and Environment
dsduneu: @euld na. 311
AnudaunUnygRuardetidunisnnuvaendouardunndeufiiierfunisdudunsdunisvuds s
fvuauinsnisdesdutazudly n153mseidyninazn1suszldu n15AIUANNITHEAR N1STALAY
Msddeaarnsvudeduidunse welwlafatelvdlunsdanisdiudanndey
Study of safety and environmental provisions and regulations relating to transportation

operations, defining preventive and corrective measures, problem analysis and evaluation, production
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control, storage, handling and transportation of dangerous goods and new technology in environmental

management.

na. 425 MsEReIAuArN1SUTIYAMe 3(3-0-6)
LM 425 Material Handling and Packaging

Jurderuneu: @aula na. 311

'
1 =

AnwnfaviifivesnisdidesTaguaznisussaiiviie dedenasouszansamlunisdanislaiafind nns
panuuukarnIsUsTendldmalulagdmniuinuiussyiue nsdenldaunsallunisdndesasyuduagned
Usgdnsnw sudanaliadaguninlunisandunuresussgioe

Study of duties of material handling and packaging affecting logistics management efficiency, design
and application of technology for packaging development, selection of equipment for efficient conveying

and transfer, and including quality techniques for reducing packaging costs.

na. 427 ngvaneiiieladafnd 3(3-0-6)
LM 427 Legal Aspects for Logistics
dsAuneu: aauld na. 311

Anwdangrneuasngunasininetesiunstanisladaing iwu msdadedadisdmivduduazusns
nsgeueauAsEwInsEIna MstiszsailumensaseninaUsame msvudsEuRsTInasTIA nnsTuEs
duvelomansguinuy madihauduagmsdseondud msdafvluadsdufuazimosiiva Wus

Study of laws and regulations relating to logistics management, such as procurement for goods
and services, international trading, settlement in international trade, international shipping, multimodal
transport, import and export, and storage in warehouses and terminals.
na. 432 nTeneaulalafnd 3(3-0-6)
LM 432 Logistics Research
FdsAuneu: @euld Us. 207 way na. 311

1Y)

ANWAIruIng UsTinnuazueuuneansise anuddyrensidenidnenisinnisiadadind n1s
WeulAsIsen1sIve nseUIUMTITELarnIsidenisn1s3elinuigauiunisidenieniuladadngd n1sninua
Uymuazingusyasd nseenuuuide mafusiusindeya nsiwszideya waznmsiauenanIside wagnis
twadsglulglunsdndulanisnisdanisladaingd saunaenfien1sANYI93U5IIULAITIUIUTIUVBIUNITY

Study of definitions, types and scope of research, importance of research for logistics

management, writing research proposals, the research process and selection of research methods suitable

for logistics research, defining problems and objectives, research design, data collection, data analysis and
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presentation of results, and application of research results to decision- making in logistics management,

and including study of the researcher’s ethics and conduct.

na. 433 msIamsvinSeuasinesiila 3(3-0-6)
LM 433 Port and Terminal Management
Fdadunew: aeuld na. 311
Anwfsanudidnuesinieuazmesidaiiiveladafind sUuuuvesmsvudImamziauarJULUUT8Y

Y

wosiita UsednSninuazn1sinused@nsamueinisdannisniieuasinesita aAnudunusiarnisuseaIuau
vaaszuuluRinuruaedusluinianazmesiva malulagasaumadiviunsdanisvinseuazimesia
FunaeniaN1sIANIsIEULALMARSTiAETesTuSowasinesiita

Study of the importance of ports and terminals for logistics, types of marine transportation and
terminals, port and terminal management efficiency and efficiency measurement, relations and

coordination of cargo handling systems in ports and terminals, information technology for port and

terminal management, including management of inventory systems related to ports and terminals.

na. 435 N13IRNIINITVUAINIDINTA 3(3-0-6)
LM 435 Air Transportation Management
JdsAuneu: @ould na. 311
Anwndernudfyreanisuudwnsennediiseladafind dnvasuwarUsuinnuesinenee nsinnis
ANNIVBIVINBINIAE Y ;nJLLUULLaz33‘U‘U6uaqmﬂﬂwsﬂuﬁ’qmsﬂuﬂsxmmam’wﬂizmﬂ sULUUMIALHIUULAY
nMsUfiRnuiemasutazanensiu saufnisianisnisvudsdudmseinaieliifnyssavamgsga
Study of the importance of air transportation in logistics, characteristics and types of airports,
airport capacity management, domestic and foreign airline models and systems, operations models and

operation of airports and airlines including air freigsht management for maximum efficiency.

na 446 mMsileTgiazinihunugsiaiiensinnisladafnduaslagunu 3(3-0-6)
LM 446 Business Analysis and Planning for Logistics and Supply Chain Management
Fdadunew: aauld na. 311

Fnwnsuuuuvesuwugsiaiietluldlunisdansladafinduasldgunu msfmuaiminessia msng
laseadeunugsnanIsUseiliulen1an19gsna NM15ATIERANLENTESI¥nI9gINTULATYEAY N15IATIEN
ANINWINRBUTIAY NTIATIENARINGNALATARYITN N1TRUEINRAIA N1sidenaaad e n1sUseLly
ANEAIMNBIANTT NTUTLLIUNITUALIATILVNNITEY N1TINITHER kaeNITIANIINTNEINTULEE NMTTnLay
nsUseLdunagsie diauskuAalunisdiiugsianfoulausnaugsnanagnisiasgsiit v Ul lunns

Jansiadadnduazleguniu
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Study of business plan models for use in logistics and supply chain management, setting business
goals, business plan structure, business opportunity assessment, analysis of the relationship between
business and the economy, analysis of business environment, market analysis of customers and
competitors, market segmentation, selection of target markets, assessing organizational potential, financial
projection and analysis, production management, and human resource management, measurement and
evaluation of business results, presentation of ideas on business operations together with a business plan

and analysis for use in logistics and supply chain management.

na. 448  N15IANITHATALTUIUYINEINIABY 3(3-0-6)
LM 448  Airport Management and Operations
JdsAuneu: aauld na. 435
ﬁmsng“dLLuumﬁmmiLLazmsﬁﬂLﬁu\ﬂuvhmﬂﬂﬂsﬂu N139ANITUINITATUNITTU msﬁmitzﬁﬂammaz
Aufn N13IAN1TRNANEUITUS
Study of models of airport management and operations, aviation services management, passenger

and freight management and customer relations management.

na. 449 mimu@uﬁmﬁﬂmmﬂmu%uﬁugm 3(3-0-6)
LM 449 Basic Aircraft Load Control
F1sAunew: @ould na. 435
Anwmihi mm%’uﬁmawaawﬁmmmuQuﬁmﬁﬂm’%mﬁu Usslnvuazfuveaaieadu mallesgiilay
?ﬁ’ﬂmmﬁmﬁfﬂuuLﬂ%laaﬁuma‘iﬁamumsai@m€] nsindtudomds mstufindmdnusasUszian
Study of responsibilities of aircraft weight control staff, aircraft types and models, analysis and

calculation of weight on planes under various conditions, refueling, and each type of weight recording.

na. 450  NIFIANIINITVUAIAUAINIDINIA 3(3-0-6)
LM 450 Air Cargo Management
FUsAuneu: aeuld na. 435

ANWINSNNITTANITVUAIEUAINIDINIA N1TUTTYNUM D IN13TUARAIUITBLANAEY N1sUGURAeFRA
Suns1e MsfvuATIA1 MImuINsaTASaaning npvaesLasdeTifuiigatunisvudedudiniseine
PR RN HIUIC

Study of principles of air cargo management, packing, different methods of receiving cargo,

handling hazardous cargo, pricing, calculation of customs tariffs, laws and regulations regarding the

transportation of goods.
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na. 451 n1sdanisladafndsieszuudiannsednduasldguniumessuudidnnsetnd 3 (3 -0 - 6)
LM 451 E- Logistics and Supply Chain Management
FwdeRuneu: deuld na. 411

'
(% =

Anwedesdadesdiomduddidnnsetindsing q uasmealuladansaumnaiiddny Feldlunisianislad
afnduazuarldguniu 1wu msdadie nisnensaiguasd matan1sdudiased niswan maussatoet msvuds
waznsnsEAnedAud Msliuinisgnd uazdu nmsdansledafnduarltgunuszdulan saumaenianisiiien
\n3esfloindesilomdlvdidnnseiindsing o uazwaluladansaumaunyszgndlilunisdanisladainduasla
2UNU

Study of various e- commerce tools and the main information technology used in the
management of logistics and supply chains, such as in procurement, demand forecasting, inventory
management, production, packaging, transportation and distribution, customer service and others, global

logistics and supply chain management, including the application of different e-commerce tools and

information technology to logistics and supply chain management.

Na. 461  NMIAIUANAUYUNITHAN 3(3-0-6)
LM 461 Operations Cost Control
FyrtaRuneu: aould na. 311

ﬁﬂmﬁﬂmiﬁﬁmmﬁunumimﬁm '3§m§ﬂ’m@uLLasaﬂﬁuVJum’iNﬁm ﬂ?iﬂw@mé}}unuija@ AT LAZAD
Tarfelunsudn nstwmuamessuuarn1sUsuUssnuliiheiu msmuadsnmsfifnu wadansmuauuas
anfuLNISHEN MaliunEananarnsinmaruuamnim TenisaueulaeBmnansinduagnisdanis
9u 9 Wu MIdnesAmsuarsEUUNUIRENIIANTHUNL MIandunuaumian waznsaaduyulagldly
730U

Study of production cost calculation, methods of controlling and reducing production costs,

controlling materials costs, labour costs and production overheads, making standardization and work
adjustment easier, controlling methods of operation, techniques for controlling and reducing production
costs, increasing productivity and quality cost management, including control by accounting and other
management methods, such as organization and work systems for cost management, cost reduction by

work tasks and reducing costs by using a check sheet.
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na. 462 N1SIANITAUAMN 3(3-0-6)
LM 462 Quality Management
tadunow: @ould na. 311

ﬁﬂmﬁﬂmmﬁuwé’ﬂmiﬁugm ANUAIAYVDINUAMAIN UAENITUTEENA LY TEUUAMAMNLUUBIATIN
S8UU TIaRsIY wasiatesdiorag fiAadeatunuamua Wy MIUSmInuALUUBIAT (TQM) Bnd
Fnun (Six Sigma) 11nsg1uletoale (1509000) 1a3 osilelunisadddilélunisaruguaunin uazUsulss
N3EUIUNISINL Tadesdasmuann ndmsvesdnsidusneiaMalcom Baldrige kags193aAMNINLAYIATDS
Uszielny (TQA)

Study of knowledge in basic principles, the importance of quality work and the application of
organization-wide total quality systems, including various standards and tools related to quality work
such as total quality management (TQM), Six Sigma, ISO standards (1SO9000), statistical tools for quality
control and improvement of work processes, including quality awards for organizations such as the

Malcom Baldrige Award and the Thailand Quality Award (TQA).

na. 463 msanduladmiunisianisladafinduaslgauniu 3(3-0-6)
LM 463 Decision Making for Logistics and Supply Chain Management
FsAunew: @ould na. 311
Anwnsruiumdesmeidainalaglindninenmans anuiasdu adfdiedislunisdndule
Tuiuladafnduarligunu msdnegradussuuieuddymuaznisdndula msvszgndldlumaniandn
adinmanslunisieneinisvudaasnszaeduiiiieifnysslovigeanluiilyguniu
Study of quantitative analysis processes using scientific principles, probability and statistics to
help in logistics and supply chain decision- making, systematic thinking for problem solving and decision
making, application of mathematical models to analyze transportation and distribution of goods to
maximize benefit to the supply chain.
na. 464 syuuatiuayudatesiiieladannd 3(3-0-6)
LM 464 Intelligent Support for Logistics
FdsRuneu: @euld na. 411
Anwndsyuvaduayudaaiozangg 1w Al, Big Data \Uusiu mmiﬁugmﬁmﬁumiﬁwmeﬂizqmﬁ
ssvvatuayudaaierliliAnUssloviludnuladaind WelrldGeudissuatuayudaniosiuamsatunld
Tuladafnduazanunsaifiuauaninsovedadafndlsiognsls uasiielidanutilafsfunnhssuuaivayy
Sansezuimuszuuladafndiiviuadiolsd
Study of various intelligent support systems such as Al, Big Data, etc., basic knowledge of

application of intelligent support systems for logistics benefits, in order to learn how intelligent support

1
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systems can be used in logistics and how to increase logistics capabilities, and to have an understanding
of how to use intelligent support systems to develop modern logistics systems.
na. 466 nsInn1smalulaguaruinnssueganyaandmsussiandadanngd 3(3-0-6)
WAYYNEINNTIY
LM 466 Smart Technology and Innovation Management for Logistics and
Industrial Business
ArtaRuneu: @ould na. 411
Anudinsdanmsmeluladansaumenasuinnssuniviuaty sudesyuusaniessineg Wy Al Big Data
Hudu satansihanudluldlunsnssuuagmsduidueladaind wu n1susegndldlusunsy Erp
TUsunsudmniunisne1nsal MITANITANTINITHERN N1SUTITAUAIAIATT N1SARAUNUKAZATUINITVUEL N3
uImInsdaLivauduasziadoudedudn warnisdansanainsujsinu sunaeaianisiimelulad
asauwekazwinnssuanyUssendldlunisiaminasUsuuse LﬁlaLﬁmﬂi%ﬁ%%ﬁﬂWi%UUiﬁ%ﬁaﬂéﬂ’]ﬂ@qmﬁﬂ%ﬂi’m
Study of information techonogies and innovation management as well as various intelligent
support systems such as Al, Big Data, etc., apply knowledge in planning and logistics operations, such as
ERP program applications, forecasting programs, production schedule management, inventory
management, costing transportation management, product storage management and scheduling
operations including the application of information technology and innovation in the development and

improvement to increase the efficiency of logistics systems

na. 467 msdnnsladainduasldgunuidsdulugafinoa 3(3-0-6)
LM 467 Sustainable logistics and Supply Chain Management in Digital Era
FrtaRuneu: @ould na. 411

Anufawndsladainduazldgumuuuudsdulugaiines Mdumnsaunasmeluladiiuadoniaduad
Anuansatunsudsduliiussuuladainduarldguniu wu msdamsanuiiudouazldamua nagnsnis
Jnn1sAudaInda nagndnisiansnisuuds nagnsnsdnningiu nagnénisuimsanandes nagnéinalulad
wazasaumAluN1TIANISuazN1ARMNlEaUNIU NAENSNITINNITUUL lean Nagns n15dnn1snsAadeln
sudwidedug fieades

Study of concepts of sustainable logistics and supply chain in the digital age, using innovative and

modern technology to enhance competitiveness of logistics and supply chain systems, such as
cooperation management and value chains, inventory management strategies, transportation
management strategies, raw material procurement strategies, risk management strategies, technology and
information strategies for managing and tracking supply chains, lean management strategies, modern trade

management strategies, and including other related topics.
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na. 468 AFIANITUIUNINUEL 3(3-0-6)
LM 468 Fleet Management
tadunow: @ould na. 311

Anwuglunmsuimsianseunmugililunsuuduasnsznedu masussgndldvdnnsdiun
nsingmaniiiioliussloviandunugunugidata nmsdilafengsefouteifuiiaenadostuns
AUANNNTALEUIUYBIYTUN N nsudvseudsdunmsdidunudernudaensielunisuudsdudi wiou
fnauimsdamssuuanlddevesnmssuiunuilelildusyansnmuas Ut lovigean

Basic study of management of vehicles used for transportation and distribution, application of
principles of scientific calculation for best use of a limited number of vehicles, understanding rules and
regulations consistent with vehicle operation control, operational risk management for transportation

safety, including management of operating costs for maximum efficiency and benefit.

na. 469 N13IANIINITUINITENAIEmTUSINATEAULAN 3(3-0-6)
LM 469 Customer Service Management for Global Business

Irderuneu: @aule: na. 311

' o
AN o v W v

ANYIN13IANIINITUINITYNAT NSVINUTIAUFvUdINsaduayuenalsnsvudn dfynameniuy

o

v Y = =

NSUNTILAZ #900N V'?ﬂi’jlmma\mmiﬁmmmﬁ'fﬂﬂﬂ’imisuua'ﬂ"mlfi’hLLaz"maaﬂfmﬂii\imuﬁﬂﬂﬁﬂauﬁwmﬁ
Tusnmsmeinuladaind uazdaihnsAnuiieaiunsiuile wazneuaussionufednisy 8sgna l1umg
aud Insdnyl uagn1sidgyntiugnAlagnse il dnAnudarlddnuiienfuisaiiunsiseiotudym
yosgnAuazdeaimiausuumaAluasUdandudsslovd

Study of customer service management, working with shipping carriers supporting important
transport documents for import and export; study of management by logistics service providers of
inbound and outbound transportation between factory and warehouse; also study of responding to
customer needs via email, telephone and direct face-to-face contact; students will also study methods

of conducting research on customer issues and must present useful practical solutions.

na. 470 msvudstugareluhaldgumudwiugshanduddidnmseting 3(3-0-6)
LM 470 Last-Mile Supply Chain in E-Commerce Omni-Channel Retailing
FwdsRuneu: deuld na. 311

ﬁﬂ‘l?ﬂLﬁIEJ’Jﬁ"ULLu’Jﬁm/]’Nﬁ”mmi‘Uuﬁlﬁ%u?jG'W’]J’lEJ widlvdBidnnsednd uaznisindedeansiugnand
varnvaneteIns sensdidnwsziulan AnwiRfunsivunyueswesuitimsiulassaiaaiete nns
navouadodne mafifuguannuduiug uazaniinenssudiunsuinisdmiuildgumudugniine Taed

fugIuMshnuniisvsnaseUssaninmuenisindedeasiugniivainviaieyeanis
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Study of concepts of last-mile transportation in e-commerce and omnichannel communication
with customers, using global case studies; study of defining the company's perspective on network
topology, network flow, Relationship supervision and service architecture for the last- mile supply chain
by having a working foundation that influences the effectiveness of omnichannel communication with

customers.

na. 471 msdansnalggumuiiienuduiisdmiugsiaseaulan 3(3-0-6)
LM 471 Entertainment Supply Chain Management with Global Business
Jutsdunew: @eula na. 311

AnwiRedumsuimsneld weifindlslaglinsnensmeiniladafindfiflogetnadin Anvuieiiu
msuImsneldagsaluyuuesiunnieiy Fufvafunisuiengugnd nanlunsldony wandus viomds
nsuan Wlewiiunariilsvewndldgumuszdulan

Study of revenue management to increase profits using limited logistics resources; study of
revenue and price management from different perspectives in terms of customer segmentation, length

of time of product use or production capacity in order to increase profitability of the global supply chain.

na. 472 msdansnalggumnunisiesisuaznisuinmslunaiaialnl 3(3-0-6)
LM 472 Tourism and hospitality Supply Chain Management in Emerging Market
FsAunew: @ould na. 311
AnwiRedumsuimsneld eifiuilslaglimsnensmesiladafinddiflegedradin Anvuiedu
msuimsneldagsaluyuuesiunnieiy Fufvafunisuiengugnd nanlunsldonu wandas wiomds
nsuan Wlawiiunarilsvewndldgunmuszdulan
Study of revenue management to increase profits using limited logistics resources; study of
revenue and price management from different perspectives in terms of customer segmentation, length
of time of product use or production capacity in order to increase profitability of the global supply chain.
na. 473 myleseideyaideihueluladaind 3(3-0-6)
LM 473 Predictive Analytics in Logistics
FdsRuneu: @euld na. 311
Anwuazdiszideyaidndulumsmanisaliieldlunsdamssnuladafndlaglivinuzlunisdnands
adineansuazaifuUszgnildiulusunsudniaguilosiu nsaddlnaniseinnisaliesdu nieuis
ngunasinsidentdlumanisainnisallivanzaniudeyailian msdnBsuasinausteyaliieiennuitile
Study and analysis of data required to make predictions for use in logistics management using

mathematical and statistical calculation skills applied through basic off-the-shelf software, creation of

o a ¢

a1vivnsInnIstadafnduayigauniu daduiivianeuliseladasind



30

basic forecasting models, including rules for selection of appropriate forecasting models for data provided,

organization and presentation of data for ease of understanding.

na. 474 msdansmsuimsladainduarn1sdnnisanuduiusmenulgguniy. 3(3-0-6)
LM 474 Logistics Service and Supply Chain Relationship Management
AwdeRuneu: deuld na. 311

AnwAednyarYeINITUINITTINIAIe 9 Tugnamnssuusnis Msdnn1sgsnausnisvedladadind n1sass
M MFIATIeR Msdaduls Tun1silfend nslasaseses aaenIumaliauazIsnisTunisaisanuduiusiue
é uenaniigsfnwdanadauarBmslunmsianisanuduiusiugndn

Study of characteristics of business services in the service industry, logistics service business
management, recruitment, analysis, decision-making in partner selection, negotiations, and techniques
and methods for building relationships with partners; in addition, study of techniques and methods for

customer relations management.

na. 475 mseaandisddidnnselind 3(3-0-6)
LM 475 E-Commerce Marketing
F1sAuneu: @ould ma. 101

Anwadesflenduddidnnsedindsng q wielidlavewmninisuie msifivsenans wavn1snszans
Audriuszuudumesiuntszinneing q nuadlanginssumstevesgnéuulanseulat uenani dafnw
NN ULAZNITUSINTAUAT I ULABZADININITVIY ATAALEDNHAAN LY NITUTUITYDINIINITUIBLARE
unavivlasu NMIBNLUULAEMTANLAS IUAMMETEBIansedind naonaumsliusmsiarnssugaNazaIn
wnandtu dnfnwidesAuaii sausiudeya Iesent waziauewnunsnandatunsldndivddidnnseiind
\ensiiiugenuy

Study of various e-commerce tools for understanding of sales channels, increasing sales figures
and product distribution through various types of internet systems, including understanding online
customer purchasing behavior; in addition, study of planning and management of products in each sales
channel, product selection, management of sales channels on different platforms, design and decoration
of e-commerce stores, as well as providing customer services and convenience; students must carry out
research, data collection, analysis and presentation of a marketing plan focusing on the use of e-

commerce to increase sales.
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na. 476  SEUUNSTISERUdEnNIaling 3(3-0-6)
LM 476  Electronic Payment System

o a '

Anwflanud1AreesEUUNIITITERUARTEUUNTRULALIATYENY asAUsENoUkATENeITadlusEUY

(9

A5tseidu awnsuasnaluladiddlusruunistisedu wu nsvrsedudiunietiedidnnsednd
LASDU1898I5UIANTLALATIEUIUNIBLIaNNTednd A15P915EuUNUNALE (Payment gateways) 5UNATS
318nnsefing (ElectronTic banking) surm1skIulnsAnTLadaufi (Mobile banking /Payment) Judidnvsofind
(Electronic money) QR code sxuunfoumng LHudu msuszgndliuinisdisyRuiieiiuusdnsnmvesnie
53509 19U N15uANIMANgIUN9BEnNTaling (Electronic presentment) m'ﬁﬁﬁjﬁlﬁi’lﬂﬂ’]i%ﬁ]sﬂﬂﬁl ABuAnIAIY
fhlansdsmesnoudisetudidnnsednd siuds amidsauaznisinnseudssitddnlussuunistrssitu
Study of the importance of payment systems for financial systems and the economy, components
and stakeholders of payment systems, development and the primary technology of payment systems,
such as electronic network payments, bank networks and electronic money transfers, payment gateways,
electronic banking, mobile banking/ payment, electronic money, QR codes, the PromptPay system; the
application of payment services for increased efficiency in the business sector, such as electronic
presentment, proof of transactions, a method of showing confidence in delivery before making an

electronic payment, as well as risk and risk management that is important for payment systems.

na. 477 wdnmsdfgresdessulatwaynisnainiavia 3(3-0-6)
LM 477 Essentials of Social Media & Digital Marketing

Anwinaziingsiundn nawl wazuvgdiunisdeasnisnainfdviafiiamin1suainns
ﬁamsmmamﬁgﬂ@m éﬂﬂiﬁ@ﬁﬁﬂ?iﬁﬁﬂﬂLLUﬂ%ﬁLL‘U‘U 2 "4 (Two way Marketing Communications) Uy

¥
1 g

nnuwannedu waiuled A4 lwuisled uazueundindu kiugunsaideansildemuing Wudu saud
AnngingAnssunisdeasvesddsansuasduarsadva iWevnfitiauesiunsdeansnanainAdad
donAnaaiuguilag

Study and analysis of concepts, theories and philosophies of digital marketing communications
that have evolved from traditional marketing communications to new two- way marketing
communications on all platforms, websites, PCs, mobile sites and applications accessed through
personal communications devices, and including analysis of the behavior of senders and recipients of

digital communications, content presented through digital marketing communications that is matched

to consumers.
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na. 478  NagnsNIINaINAINA 3(3-0-6)
LM 478 Digital Marketing Strategies
wdsduneu : geuld na. 477

ﬁﬂmnaqws‘ﬁ'ﬁmmﬁ’] ”iyﬁiammﬁ%%ﬁ]‘umﬁﬁﬁﬁ] NTBATIERNTIRLILAEUSEYNAldNagnsn1snaia
Tugsianss et sinuzuazyszaunisallumsimunnagndnsnaiainzasluaniunisaisneg msdnw
nsrUIUNIsluNIsMuANagNsSNIsAaInRavia N1saiunagnslun1euion T MamTRdeULarUsHIduNg
Tngldnsdnwiduedestielunsusznaruiuazmaiaiofmunnagnsnisnainaasiale

Study of strategies important to business success, analysis of development and application to
marketing strategies in real businesses to build skills and experience in developing appropriate marketing
strategies for different situations; study of the process of formulating digital marketing strategies, the
implementation of strategies, including monitoring and evaluation using case studies as tools for
processing knowledge and techniques in order to formulate appropriate digital marketing strategies.

@

na. 479 manandeRaviadIniugIAaRIsa 3(3-0-6)
LM 479  Digital Media Production for Digital Business
Anwinadanarinisdearsiiunin n1seenuuunin Midauas n1sdnesduszneunin nsld
\nsesflouargUnsniseney sufinsdidunsdnnunmiiowsunsiiudedivia dwiultlugsfandsa
The course aims to introduce techniques and the principle of visual communication through
image, design image, lighting design, composition, how to use various tools and props and creating the

production for use in Digital Business through digital media.

Na. 480  MANNIINITODNLUUNTIAN 3(3-0-6)
LM 480 Principle of Graphics Design

ANWINANNIT0RNKUUNTIAN N ud a3AUTENBUNN EULLUULLazalmﬁmaﬂmiaaﬂLLUUﬂﬁWﬂ
Uszgndldndnnisesnuuunsiinilonissdn susenuuunmusznevdmiunisdeanslugsianasia

The course aims to introduce the principle of graphic design, color theory, composition, form and

style of graphic design, including illustration de-sign for use in Digital Business.
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