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International Business Management (Chinese Business)
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EN 101 Everyday English
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Practice basic language structures and everyday expressions, including how to give informative
self-introduction, describe personality, talk about interests and personal passions, as well as how to
express opinions about general issues. Enhance language skills-speaking, listening, reading, and writing—

through integrated methods.
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EN 102 Social English
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Practice speaking and writing frequently used expressions for social interactions, exchanging
information, making comparisons, and explaining ideas in social and business-related contexts, with

emphasis on developing discussion and presentation skills along with digital skills and creativity.
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EN 103 Global English
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Intensive practice in portraying detailed experiences and expressing opinions about living and

working situations, and discussing global issues, with concentration on intercultural communication skills

and digital communication skills, which are vital to becoming global citizens.
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GE 101 Thinking Skills for Lifelong Learning
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In this course, students will learn about theories and practical thinking tools such as critical
thinking, creative and innovative thinking, analytical thinking, synthesis thinking and problem-solving
thinking, including how to link and select appropriate thinking tools and effectively adapt to their daily

life, professional undertakings and lifelong learning.
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In this course, students will learn about definitions, attributes, rights, civic duties and freedom
associated with citizenships and social transformation of Thailand and global communities in current
times and in the future, such as digital society, multicultural society. To be able to live peacefully and

happily with others, it is important to understand evolving changes and learn about 4 dimensions of the

environments affecting health, namely, body, mind, society and wisdom.
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GE 103 Technology and Innovation for the Future
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In this course, students will learn about concepts and innovative technology and applications
aiming to better a quality of life of people in a new society, including how technology and innovation
affects our livelihood. The course also covers information on intellectual property protection as a result

of technology and innovation.

a’mﬁmmﬁmawqaﬁ%wdnﬂwmﬂ



an. 104 guvidsamiugunnsiiledin 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
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In this course, students will explore relevant theories and concepts of aesthetics related to
life and society and learn to cultivate positive outlook and attitude and understanding of different forms
of taste and beauty, which will enhance their perception of diversity and enable them to appreciate art,
music, literature, images, films and other forms of art. Students will also learn how to depict their
imagination via communicative design using images, colors, calligraphy and other related tools to create

value-added identity and characteristics to services, products and media.
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GE 105 Global Alliance and Emerging Issues
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In this course, students will learn about international economic and political collaborations

and developments affecting/constituting changes globally, in order to understand key global issues.
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GE 106 Financial Literacy and Sustainable Development
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In this course, students will learn about management and effective financial decision making,
including personal finance management and sustainable development and personal finance literacy, with
special attention on integrated knowledge for local community and society, in order to highlight key

issues and offer practical solutions.
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GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁmﬁLLazﬁ’wm@mé’ﬂwmﬁﬁwﬁmiumsa%’wﬁm%zymwmamﬁuﬁﬁszﬂaums 1AELTUNITAALUY
$ves UszneumenisiinnuAnaineassd uaznsuaamlonalumsBuuazsuiuiansesnadinusssuuay
Wusya finngfihitansnihuasyhanuduiiulfegiiusyaving soud wagndrdindulaviuseivnnisl
In this course, students will study and develop important characteristics of entrepreneurial

mindset, with an emphasis on a combination of creativity and entrepreneurship and explore
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entrepreneurial opportunities while learning about business best practice and ethics including leadership
skills and qualities, effective leadership characteristics which will enable them to effectively work as a

team and be able to make well-informed decision when required.
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AC 200 Business Accounting
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Study of the evolution of accounting, the role of accounting towards society, criteria, analysis,
record-keeping, classification of financial reports and preparation of financial data, including study of the

use of accounting data for business and limitations of accounting data, as well as ethics in the accounting

profession.
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EC 203 Introduction to Economics
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Study of economic principles related to economic events in daily life; study of pricing of goods,
production factor prices, production theories, national income, composition of national income, finance,

dealing internationally, as well as the use of different policies to stimulate economic development.
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LA 102 Business Law
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Study of legal principles and practice of civil and commercial law relating to business, business
models, procedures for establishing and operating business organization models, important contracts such

as sales contracts, property contracts, loan agreements, and including laws relating to digital markets.

nu. 301 N13ATHOINT 3(3-0-6)
LA 301 Taxation
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Study of concepts and history of taxation, characteristics, criteria, assessment methods,
calculation and collection of various duties and taxes under the Revenue Code and other related taxes:
personal income tax, corporate income tax, withholding tax, VAT, specific business tax, stamp duty,
customs duty, excise tax, and other related taxes such as inheritance tax, real estate tax, double taxation

agreements, including different tax submission deadlines.
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MA 102 Business Mathematics
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Study of calculus, functions, gradient of curves, formulae for finding function derivatives,
maximum and minimum values of functions related to business, partial derivatives, integration and
application of integration understanding to business, series and using knowledge of series in business in
order to provide students with sufficient mathematical knowledge in business studies, both theoretical

and applied.
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Us. 207 MAeTgivnsadAiiensindulaniessia 3(2-2-5)
BA 207 Statistical Analysis for Business Decisions
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Study of fundamental concepts of statistics relating to data analysis for forecasting and decision-
making in business, with study of methods of data storage, measures of central tendency, measures of
data distribution, probability, estimation, testing statistical hypotheses of mean and proportion, analysis

of variance, testing hypotheses using chi-square statistics, regression and correlation analysis, and time

series analysis.
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MG 111  Organization and Human Resource Management
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Study of concepts, theories and main functions of management: planning, organization, guidance,
motivation, communication and business control, as well as international business management, including
study of personnel management systems consisting of manpower planning, personnel recruitment and
selection, training and performance evaluation within the organization, by considering environmental

changes that affect management both domestically and abroad.

M. 212 M19EUGsNe 3(3-0-6)
FI 212 Business Finance
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Study of the roles, duties and business ethics of financial managers, financial management in

business organizations to achieve organizational goals, analysis of major operational assets such as cash,

working capital, trade receivables, basic financial ratio analysis, financing from both short-term and long-
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term sources, calculation of capital costs, efficient investment, as well as concepts of the value of money
over time.

S a
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FI 222 Managerial Accounting
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Study of the use of accounting data and financial statements for management, investment project

analysis, budgeting, concepts of cost, cost and profit analysis for planning and decision-making by

management.
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MK 101 Principles of Marketing
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Study of concepts related to marketing, definitions, scope, importance, functions and services of
various market types, product classification, planning, selection of distribution channels, pricing and sales
promotion policies, analysis and selection of target markets, environments influencing marketing, as well

as finding methods to control marketing and study of basic knowledge about international marketing.

AN. 212 ANSIANITUNEALAZNITALTIUIIU 3(3-0-6)
MG 212 Production and Operations Management
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Study of basic knowledge of the production process of goods and services, from the decision-

making process on product selection, finding a location, plant and office layout, planning capacity,

production scheduling, inventory management, and quality control of goods and services.
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n. 222 MsUuEUsENOUMIHAENTNAUIGINA 3(3-0-6)
MG 222 Entrepreneurship and Business Development
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Study of definitions, roles, types, characteristics and skills of entrepreneurs, analysis and assessment
of business opportunities for developing entrepreneurship, defining business operating practices in the
form of a business plan to be used as a guideline for setting the direction of actual business operations

and assessment of risks that may affect the business.
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MG 429 Strategic Management
Jdsfunou : @euld 9n.111 9n.212 #a.101 uay N4.212 vselasuniseudRanAwUA

Anwngul 8NN3 uaznsFUILNMINUELNAENS Tieseianiizuindeuianielunazniuenasinmsd
dsnasionisivuanagns LazysaINsMansFuAsUTMIEIAasne Weldnununagnslunisadisain
IHUssunensutedu dunsldinudasimsgsia viensddnuififatusimnessiauidueiesdiolunns
AATIT MUHUNAENSHarNSARFULIN195A9

Study of theories, principles and strategic planning processes, analysis of internal and external
environmental conditions of the organization affecting strategy formulation, and integration of business
management fields in order to plan strategies to gain a competitive advantage, through the use of business

simulation games or real business case studies as analytical tools, business strategy planning and decision-

making.
NG
an. 014 mwdangudmiunisiseuslan 3(3-0-6)

EN 014 English for Exploring the World

Wauiauasatunisieus wardrsrnuduluveddan wu duuinnssy dutmusssuway
wwrAuAn tenssiusazdeuniundinguuaznislimaluladusenounsBsudidlusasuonioniou saum
AnvinwzsnunsilauagyaluaniunisalivainaisannsFeudeauesuriesufoinsmaeniun

A competency-based English course that focuses on student- centered exploration of the world
through the use of English language and technology. Reading about a variety of topics provides a
springboard for tasks both inside and outside the classroom. Students are equipped with knowledge

about the world especially about its different cultures, peoples, and ways of thinking. Self-study learning
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in a language laboratory will allow the students to improve their listening and speaking skills in different

situations.

an. 331 AMW9INQuTIN AT R 3(3-0-6)
EN 331 Practical Business English

Bouiuagiinldnussnqussiaifiefnsedearslilananudifoanis wu msldnwsanguil onisve
Yoyansdsdoaudmeanmneviodumedidn uasnslimudmgulunisdoasnelussdng sy

This course will look at the English needed to achieve business communication; for example,
studying and practicing English in ordering merchandise by mail or on the Internet and practicing the

English structures that are needed when communicating within organization.

an. 332 NWNg TN TN 3(3-0-6)
EN 332 Professional Business English

Feufuaziinnslinwdingussialdednaiieadn e luldfndedoarsniagsialuaniunisal
e 9 1wy Msldnundinguionisiasadesemisnsin nmsldnundingulunsiiaueduduazuinig (Ju
A

Learning and practicing business English in a professional manner for communication in a variety

of business situations, such as the use of English for trade negotiations and the presentation of goods

and services.

90111 pwIuiientsdeanssedusiu 33-0-6)
CBL 111 Elementary Chinese for Communication
AnWIAIANTA19I1AU 600 A1 HFkazlATIaTIen1wIAUsEAIUAY Hnrusinweile wa 814 Wey wazgy
Uselonitugiu unaununluuiunvesdinUses iy
A study of elementary Chinese 600 words, phrases, structures. A practice of the grammatical

structure and conversation in daily life including skills of listening, speaking, reading and writing.

950.213 MWIIUTIRATTIUAUY 3(3-0-6)
CBL 213 Elementary Business Chinese

AnwrAIANTA191Y 1200 A1 HFuazlaTIaiien1w13ugsne Rnduvinwedls wa 81w Wy u
TuaaunsainisdeanaiBegsnasziud

A study of elementary business Chinese 1200 words, phrases, grammatical structures.

A practice of listening, speaking, reading and writing skills in business situations.

a’mﬁmﬂﬂi%’@ﬂﬂiqiﬁ%ﬁzwdwnﬂigmﬂ



15

950.314 AMYITUTINITLAUNAN 3(3-0-6)
CBL 314 Intermediate Business Chinese
FwdeRuneu: deuld 950.213 wseldsun1seudRnInAnUA
AnwrAAnTin1w13u 1850 A1 78 warlaseasianiwiduseaunane Bnduiinweils wa 81w Wauy
Tuaanunisalnsdeansisgsiaivannmane
A study of intermediate business Chinese 1850 words, phrases, grammatical structures.

A practice of listening, speaking, reading and writing skills in various business situations.

1 a ¥ o ) a
NRUATURNIZANU-UIAU ( 27 WU8AR)

5U. 321 MSIANSEIATENINUSEINA 3(3-0-6)
IB 321 International Business Management
AnwuwiAnkarisnislunisianisvnegsivsenineuszma enululaniidnyd nssungumaasegia
fddny meengitafuanmundeniinadensilugsiasenitalsema mellengsikasAnudetladed
danasionIuaInsalunIsudatuseaulsene ngu)n1sasenitelsene wleuiguasngseliouniegsng
5¥NINUTTINA T30 gﬂLLUUﬂWiﬁﬂﬂﬂiamu N1FINLHUNALENENINITAAA 3‘5ﬂ1ﬂ‘14ﬂﬁﬁ7ﬂ@j@]ﬁ7ﬂﬁhﬂﬂizL‘vm
N133AN1INNMITRY N153ANTITILERUNIULAZNITUTIMINTNEINTUYwdsenItssene nasnaulyivise
YadfintunisvingsnakazasseussalunsiiiugsiaseninaUsewme
The study of concepts and methods in international business management, globalization, major
economic groupings, analysis of environmental factors affecting international business operations, analysis
and study of factors affecting international competitiveness, theories of international trade, including
forms of trade and investment, planning marketing strategies, methods of accessing international markets,
financial management, supply chain management and international human resources management, as

well as problems or limitations to conducting business and international business ethics.

5U. 322 MSIANINNSRUTENINUSEINe 3(3-0-6)
IB 322 International Financial Management
AnwiAnumuneLarANNdIAYTeINITUTININTRUTENINUSENA Tasaasnsluyunasfunutuuly
inadsene uvasiluuazunaslilurosiuussninaUssineg udninausinsseaumureauTsndnuni szuusan
uaniUdsu aannliulagaaianuszninasema uaztadesng q fiwansenudenisdnnismensdusening
Usena Tadafnuiiinisudmsanudsmismaiussninssema msudmsdanisduumguiou nsdndula
awu /nsleuRuseninadsena n1sldganssuninistuseninussmerunisesulall wagnsimsenlaym
MAINIRUTENINUSEINe
Study of definition and importance of international financial management, capital structure and
foreign capital costs, sources and recipients of international finance, funding guidelines for multinational

companies, exchange rate systems, international financial and capital markets, and factors affecting
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international financial management, including study of risk management methods for international
finance, management of working capital, investment decisions, methods of international money transfer,

conducting international transactions online and analysis of international financial issues.

5U. 323 NagNsMINAINTENINNUseme 3(3-0-6)

IB 323 International Marketing Strategies
ANEIAUMNIELAZAUAIAYTDINITANTUIIUNNNITIAINTENINUTEINA UNUINVDIANINLINA DL

V]’lﬂﬂ’]iﬁ]ﬁ’]@i%ﬂ’j’mﬂi%LWﬂ%ﬂIUigﬁUQJMﬂ’lﬂLLﬁ%f\!aﬂ’lﬂ mﬁﬁmimﬁawqaﬂﬁmﬁﬁiﬂﬂ lenawarauassa

N9N39AATENINUTENA NITITENNNTNAIATENINUTENA N1TUUsEIURaIn Msivuanguidinung s

MruaduvisEniue nsiruanagnsdILYTEaININIIAIA NTETNAMAT NFUTINIATIAUA TBn151Ung
naAf19UsENA N133Rsruudeya N15ad19rulaUTEUNaNITUYITUN9NITRATIN SINTINITIKUNITIA
D9ANT MTUIMNTHALNITATUANNINITAAIATENINUTENA

Study of the definition and importance of international marketing operations, the role of the
international marketing environment at the macro and micro levels, consideration of consumer behaviour,
opportunities and barriers to international marketing, international marketing research, market
segmentation, setting target groups, product positioning, formulating strategies for marketing mix, value
creation, brand management, gaining entry to international markets, data management, building a

competitive advantage in marketing, including organizational planning and international marketing

controls.

5. 324 N1SIANITOIANITANTRIUG I 3(3-0-6)
IB 324 Cross Cultural Organization Management
FsAunew: aould su. 321

Anw1AunIney AUEIAY AIUTBNINAVRITWUTITU JULUULAZAULANAINYDITAIUSTTY
aunsuaznsvasusumaiausssy wasnguilunisuimsianisesdnsiteganeldanmiandendifiaing
WANA1IMIUT LTI Ade AuAn wazviruARveI U JladsAuTnuuasinauduid suis
SULUUMTUIMITAIUTALERIINANULANAN I TRUSTTU MTIATIENNITIANTTOIANTITINALNS N1TIATIZN
‘wqaﬂiimmm%msmmaa@U%miaaﬁﬂiﬁjﬁmzmwﬂﬁsw]ﬂLLazwqaﬂiimmQU%Iﬂﬂuuﬁugﬂuwwaimuﬁsiuﬁ
WANAINU

Study of the definition, importance and influence of culture, cultural evolution and integration,
and theories of management of organizations in environments with cultural differences, beliefs, thinking
and attitudes of management, subordinates and multicultural teams, including management of conflicts
arising from cultural differences, analysis of strategic organization management, analysis of management

behaviour in international business organizations and fundamental cultural differences in consumer

behaviour.
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§U. 422 MFI95INTENINUTENA 3(3-0-6)
IB 422 International Business Research
Fy1deruneu : @aule Us. 207 way 5U. 321

=2 a

Anwiwulfiniazdunaunsvinideiienisdndulanigsiaseninalsemeanusenausie Nuiuay

1Y o

mudey Mafsundam Saguszasd Uselowifiazldsuainnside naenaunsmuminssanssuuas i
AAefes mMsivuamLUsagaILRgIY miaaﬂLLUU@W?%’SLLa3Lﬂ%‘laﬂﬁamﬁi’ﬂumﬂﬁm’mi’mﬁaga AU
UTEvINTUarN1SaNsIegs l,ma'qLLaﬁ%slumﬁLﬁUﬂUﬂwﬁayja MyATIzilazLUang miﬁ%aua%auual,l,azmi
I91918971UN15398 naenIUNITTEULATITININITE N19T8EE198 kazasesIIulunN1TIeN19gIAasENIng
Useine

Study of the concepts and procedures of research for decision- making in international business,
consisting of the source and importance of defining problems, purposes and the value of the research as
well as reviewing the literature and related research, defining variables and hypotheses, research design
and data collection tools, specifying population and sampling, sources and methods of data collection,

analysis and interpretation of results, data presentation and research reports, as well as writing research

outlines, references and ethics in international business research.

§5U. 423 dUUUIMNNNNTINNITTINTENINUTENA 3(3-0-6)
IB 423 Seminar in International Business Management
F10sAuneu : aauls Jvtanizau-Uiduegstoy 2 39

AnwUszifiu wmmsaluaztlapddgluteqtuiifinadentsinnismagsiaseninsUssina saudsdng
wfn FBnslunisufdgmuagnszuiunisdndulaludiuding 9 veanisdanismisgsiaseninadsema v
VIAIUNITINURUNITARIA N1TTANITBIANIT NITUTUIINTNEINTUYWE N153ANIIN1INTTREU ToUeAunIs
QMY Asnfunensi naenumalulad TaednAnuidesinuiiazanudlafeaiugsfiasening
UszimanniniaeAnwinuszgnalilunisudletgmasegluguvesnsdfnwinazannsaeduselulssiiu
PNUNITIANISTINTEN U SEINA

Study of the current issues, events and major problems affecting international business
management including the study of concepts, problem-solving methods and the decision-making process
in various aspects of international business management including marketing planning, organization
management, human resource management, financial management, legal regulations, trade barriers, and
technology, with students applying their knowledge and experience of international business from
subjects already studied to solve problems in the form of case studies and discussion of issues in

international business management.

a’mﬁmmﬁmawqaﬁ%wdnﬂwmﬂ



18

5U. 426 msIan1slggunuuazladaindseninaUsene 3(3-0-6)
IB 426 International Supply Chain and Logistics Management
FUsAuneu : aeuld ma. 101 wag sU. 321

ANWIANMUNNIY UNUIN APUAIAYVBINITUIITVILERUN LA N1TINAITENINaUTEma 5IUR9
wulinvesanrunsalnaznslaUselorura udun 9@y N19INNIAL N1T90AKUY NITHEINTAUILAZNITUIUIA
o M3dntle Manan nisdsuou Mavuds m3Useiude msuivsaudeaeds addud nsuseiae ns
Jns¥an MsAudui masmuauuazdediiavessruudldgumMu MuUinsdu 4 fafuayunisindassming
Usewe Lazn1sATIeuall

Study of the definition, role and importance of international supply chain and logistics
management including situational trends and use of major routes, planning, design, forecasting and order
management, procurement, production, delivery, shipping, insurance, warehouse inventory management,
warehousing, packaging, management of materials, returning goods, control and limitations of supply

chain systems, other services supporting international shipping and border trade.

5U. 430 N3IANININEINTUUBETENTNUTEMA 3(3-0-6)
IB 430 International Human Resource Management
Fwdadunew : aeuld su. 321
ANYIANUNNNBLAL AU A VBILUIAALUNITIANITNINYINTUYBETENTNUTENA  AUUANFAINVDY

N133nNsnSneInsuyednslulssnaiun1sInnNsnineInsuyedseninseme $IuBnseuINnIslunINg

[
a va o '

wleve seilsunarifuianuinszsuiunisassmuaznisAniiion nsuszliunansuiaenu n1sgala n1s
Hnausy NMsimu MY ks uduiius aufiin1siuaIney AaeAUFULUUYRIdYQINTITINIU NTUIINT
AABULML UMUMYBsEfuIs MsAnsedeans waznsudmsiuanutmmilussamudmneuas iagusvasd
UYBIDIANT

Study of the definition and importance of concepts of international human resource management,
the differences in human resource management in domestic and international contexts and the process
of setting policy, regulations and procedures from the recruitment and selection process, performance
assessments, incentives, training, development, healthcare, labour relations to dismissal, employment
contracts, compensation management, the roles of management, communication and the management

of multinational teams to meet goals and organizational objectives.
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5U. 439 waluladdmiun1sdnn1sgsnaseninalsewme 3(3-0-6)
IB 439 Technology for International Business Management
wdsduneu : aeuld sU. 321

ﬁm‘:ﬂLLu%ﬁ@ﬁuiWULﬁlﬂ’JﬁUL‘VIﬂI‘LlIagLﬁ@ﬂ’]iﬁ@ﬂﬁﬁqiﬁﬁ]iz%’j’]ﬂ‘ﬂismﬂ AMUAIAYLAZTUNUINTDA
weluladiifivensdiugsivseninesana Tnewiunisuivamaluled dusdnsumasnmelulad madaduls
onlduarnsusziiuanuduavesmaluladiiozinldlunmsdniugsiaseninsUssna sudsdnuadaisi
n3AsEnIsUssnAme sz drddidnvsetind goamsnsaniiugsivseninsssimariunisesulal n1s
UszgndltineluladifionsvaussdonisivdsunamwesanimundounsifauagnsiiuUssansainlunis
ALIUgINATENINUsEINA

Study of fundamental concepts of technology for international business management, the
importance and role of technology in international business operations, focusing on technology
management from reviewing technology, decision-making in selection and assessment of the value of
technology to be used in international business operations, and including the study of international trade
through e-commerce systems, international business through online channels, the application of
technology to respond to changes in the business environment and optimize the efficiency of

international business operations.

ngudYNanIzaIu-taan ( 24 wilehin)

5Ua. 181 Jululangalual 3(3-0-6)
IBC 181 China in New Era

Anundoyarmluferiunie giieans wsugia mafleanisunases denufmusssy wazanuduius
syl szmavesduluuTunlan

Study in general information about the language, geography, economy, politics and government

and also Sociocultural China with international relations as a global context.

5U9. 182 Jausssun1sAIu 3(3-0-6)
IBC 182 Chinese Business Culture

AnwTmusssunanugsfiansitne-Fuluusunaneg wu Jausssuni1edua Jausssunianmnain
Sausssulunsinnisesing Yausssulunisinsedviefurniiu wasdsedunisdeanstuTausssy

A study of Thai-Chinese business cultures in various contexts including products and marketing,

organization management, doing business with Chinese people and cross-culture issues.
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5UA. 283 Toyaidednguslnadu 3(3-0-6)
IBC 283 Chinese Consumer Insights

AnwmgAnssuguilanyniduluusazvieaiu nouinginssuguilan Ainsizsitademelulazaneueniil
dvdnasenginssuvesiuilnavndu lnerunsiFeuiandeuneuntviusineg

A study of Consumer behavior theory and Chinese consumer behaviors in each locality through
the various media. To analyze the factors influencing Chinese consumers both internal and external

factors.

5U4. 284 NITUIUNITNNNTAITENINUIZINATY 3(3-0-6)
IBC 284 China International Trade Process
ANwIoyaRUNITATENINUTENA NTTUIUAITNNITA Fomnasuazdoulunsdevieszninsena
UIUNYIF N3V QYN nsdade U5590091 N159158RUN N1svuds MsUseiunsvudsagnisdieantid way
wnansTieadadlunsiifiunissewinssene sy
A study of international trade in contents and process of international trade conditions and
agreements, contract, ordering, packaging, payment, transport, shipping insurance, and import and export

including the relevant documents.

5U3. 385 nagnsnisnatadulunanalan 3(3-0-6)
IBC 385 China Market Strategy in Global Market

Anwndeyamsnaanisivesiunazedlan Anwiuuamenisinhnagndyansiidanuunnsiisiulu
wiagUsena UnummInaaIuiidoiasugialan

A study of China and global market strategies. The purposes of this study are to understand the
methods to plan different effective business strategies in each country including the role of China market

in global economy.

5U8. 386 Msfmuazn1sauluiy 3(3-0-6)
IBC 386 Trade and Investment in China

Anwrszilounisén nguane eulefiiAsadesnisduasu uaznseunsdniugsnalulssinadu
sULUUgINRNUTEINATY Fumeun1sTamausen ssuun dryaninanansesnuy WWudu

A study of trade laws and regulations related to investment and operating business in China.
Including Chinese business model, the process to set up the company, tax system, employment contract

for labors.
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5Us. 487 manmaldailennarta 3(3-0-6)
IBC 487 China Digital Content Marketing
ﬁm?ngﬂLL‘U‘UﬂTﬁmmmL%aLﬁammeWm‘] nsimsamelaeemiiondedenandidnmseiind
A study of China Digital content marketing in different types. Students are assumed to practice

marketing plan by utilizing electronic media.

5U3. 488 msluguszneunsgdgsiaiu 3(3-0-6)
IBC 488  Entrepreneurship for China Business
Anw1isnsassuagiangInavesiedinIgnainnsA1ay nsaieanuauisalunsudsduegis
JathlifugsRivesiiosavensefunansnsiilinuruasyarlunain wieufufnwudyuasguandivesns
\Juguszneunisseninssemelnedu nszuiunisvesnsiluduszneuns msadrsassduinnssuiilegsia nns
AATIEABNIENINGIND FTTUIUTIUNNGIND UagAuTuRnveudediaun1sAgsnalasegnalvedu
Study of methods of building and developing a business to enter the Chinese market, creating
capabilities of sustainable competitiveness for the business and raising product and market values, also
study of aspects and qualifications of leading Thai and Chinese entrepreneurs, the process of becoming a
global entrepreneur, creating business innovations, analysis of business opportunities, business ethics and

social responsibility for businesses in the Thai-Chinese economy.

A. MNINIVUADNLET (6 WEfin)
Unfnwrzdeadonisounedvduilaasuluumiverdenguvm lideendn 6 wiiefn seldeniteuly

1e3vRaselUll

350, 121 NMSUaEMIWANI B IUTEAUS 3(3-0-6)
CBL 121 Elementary Chinese Listening and Speaking
Anvinwenisilalaznisnan1wuseduiy n1seendes A Useleaitugiu unaunuiiiieulansniny
a < aa o w
A lutinyusedniu
A practice of speaking and listening skills focusing on pronunciation, vocabularies, basic sentences

and conversations for expressing ideas in daily life.

980. 222 M5TLAYNITNANTIAUTEAUNANY 3(3-0-6)

CBL 222 Intermediate Chinese Listening and Speaking

Fdadunew: aeuld 950.121 vivelasumseusRnnanud
Ansuwinwgnsilauaznmsnaniundussdunans emsedungluhidefinanvane

A practice of listening and speaking skills for discussion in various situations.
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