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Bachelor of Business Administration Program in International Business Management
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A. NUINIVIRNYINILY 30 UUeAA

nguvINIINgE (9 vienn)

Medanguluidanuszdniu
Everyday English
Mwdanguluusunmisday
Social English
Mwdanguluusunaina

Global English

NQUAVIUTUINITNNELAVITN (21 wdwnin)
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Thinking Skills for Lifelong Learning
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GE 104
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welulaBuaruinnssudieawnan

Technology and Innovation for the Future
quvssAmuguANzIie T

Aesthetics and Well-being for Life
WusinsnedsnunazUsziiuialmivesdan

Global Alliance and Emerging Issues
mmiﬁmqmiﬁuLLazmimeaéNE“Jl'ﬂﬁu

Financial Literacy and Sustainable Development
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Y

Entrepreneurial Spirit and Leadership Skills

. AUINIVUANIE 99 UUI8NA

nauvwnu ( 48 wienn)

nasvUnyT

U, 200 MsURAgsna

AC 200 Business Accounting
nRuIvIATESAENT

Ar. 203 aswgenandidesdu

EC 203 Introduction to Economics

NFIAVINONINY

nu. 102 AQWNNESsNa

LA 102 Business Law

nu. 301 ANIAERINT

LA 301 Taxation

nauIrTIUTIIL

AR 102 AdlAANERSTINg

MA 102 Business Mathematics

Us. 207 mﬁmeﬁmqaaaLﬁamiﬁ@aﬂwwﬁjﬁﬁ]
BA 207 Statistical Analysis for Business Decisions
NAYIYIUINSFING

an. 111 mﬁ@miaﬂﬁmiLLam'%“Wsnﬂimgwé

MG 111 Organization and Human Resource Management
ne. 212 N1SHUEINY

FI 212 Business Finance

3(3-0-6)
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3(3-0-6)
3(3-0-6)
3(3-0-6)

mhefn (Ussene-UjUa-Anwisienues)

3(2-2-5)
3(3-0-6)
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ne. 222 nsURAiusms 3(2-3-6)
FI 222 Managerial Accounting
ma. 101 NANNITNAN 3(3-0-6)
MK 101 Principles of Marketing
an. 212 ATIANITNURAALAZNITALTUIU 3(3-0-6)

MG 212 Production and Operations Management

an. 222 msduduszneunisuaznsiangsia 3(3-0-6)
MG 222 Entrepreneurship and Business Development
AN, 429 MITANMSLTINaENs 3(3-0-6)

MG 429 Strategic Management

NAIAYINT]

thinwezdeadondou 3 189 Mnednsolul
an. 014 ;wdangudmsumsiseuslan 3(3-0-6)
EN 014 English for Exploring the World

an. 331 AN UTINATIUUR 3(3-0-6)
EN 331 Practical Business English
an. 332 mwdangugsnaleandn 3(3-0-6)

EN 332 Professional Business English

60.111 MeIuiionsieansseiusiu 3(3-0-6)
CBL 111 Elementary Chinese for Communication
990.213  2WITUTINITEAUAU 3(3-0-6)

CBL 213 Elementary Business Chinese

WA314 AWIRUFINITZAUNANS 3(3-0-6)
CBL 314 Intermediate Business Chinese

NEUABNANIZAIU-UIAY ( 27 wUEnn) mhefin (Ussene-Ujua-Anwisignuieg)
51. 321 M33IANIIEINTENINUTEINA 3(3-0-6)
B 321 International Business Management
5U. 322 NATIANITNNNITRUTENINUTEINA 3(3-0-6)
B 322 International Financial Management
51. 323 NAENENITNAINTENINUTENA 3(3-0-6)
B 323 International Marketing Strategies
51. 324 NNFIANITOIANI AN TAUSTI 3(3-0-6)
B 324 Cross Cultural Organization Management
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5U. 422 MTIETINTENINUSENA 3(3-0-6)
IB 422 International Business Research
5U. 423 qUNWNNNTIANNTTINATEIINNUTENA 3(3-0-6)
B 423 Seminar in International Business Management
5U. 426 nsdnn1svlgaUnuuazladafindseninalseine 33-0-6)
1B 426 International Supply Chain and Logistics Management
51. 430 NsIANIMINgINIUYYdsEnINUTEINA 3(3-0-6)
IB 430 International Human Resource Management
54. 439 walulagdmiun1sdnnsgsiaseninalseme 3(3-0-6)
B 439 Technology for International Business Management
nguITUNIEAU-1RBN ( 24 Wiehin) g (Usee-UuR-Anwimenuies
5U.325  Uszaumsalgsiadnslseine 3(0-9-5)
B 325 Global Business Experience
5U. 421 Asugenansuasuleulunsmssninalseme 3(3-0-6)
B 421 International Economics and Trade Policies
5U. 424 wgAnssuguslaalunanasiaUseine 3(3-0-6)

IB 424 Consumer Behavior in Global Market

5U. 425 NNFIANITHARAUIUALTIANTENINNU LN A 3(3-0-6)
IB 425 International Product and Price Management

5. 427 MsAeansnsnaInsEninsUsene 3(3-0-6)
B 427 International Integrated Marketing Communication

5U. 428 nagnstesnensindmingseninuseme 3(3-0-6)

B 428 International Distribution Strategies

5U.429  asUnBnaznngsenineusziva 3(3-0-6)
B 429 International Accounting and Taxation

5U. 431 ﬂmimSLﬁsaﬁuqiﬁ%smNU'ﬁmﬂ 3(3-0-6)
B 431 Legal Issues in International Business

5U. 432 giiesgminaussinalungulseimaediouddila 3(3-0-6)
B 432 International Business in Asia-Pacific Countries

5U.433  gsivseninUssmdlunguuseinaglsy 33-0-6)
B 433 International Business in European Countries

5U. 434 gsieseninauseinalunguussimeanfueiiing 3(3-0-6)
B 434 International Business in Latin American Countries
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3. 325
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Us. 325
BA 325
dfl. 301
CO 301
AN, 430
MG 430
. 417
MG 417
5. 472
B 472
§U. 448
IB 448

NsIANINagNEIENINeUseime

International Strategic Management
ns¥anIngurannInduaznsausEnIU TN
International Investment and Portfolio Management
UsziudAglulagiunienmsdnnisgsiasswineUsemna
Current Issues in International Business Management
nMsfnwanzynng

Independent Study
MFANUNIUEINITENINIUTEWA

International Business Internship
maduguszneumsseiulan

Global Entrepreneurship
ﬂ’]iaﬂG]Iaéaﬁ’liLLa%ﬂ’]iLﬁ]iﬁﬂ%’]M’?@Nuﬁiiu

Cross Cultural Communication and Negotiations
gsfasenIUsswAlunguUssmeang Jusannand
International Business in Middle Eastern Countries
gsnaseninUsemalunguuseimanensn
International Business in African Countries
MSIAVIUNUTINTENIUSEINA

Developing an International Business Plan
ﬂ’]'ﬁL‘EULﬁaﬂ’]iﬁ’lLsi’Jj’lLLag’ﬁ'ﬂE]EJﬂ

Import - Export Financing
nsEnumMugUsZNOUNS

Entrepreneurial Internship

W3UANAAANY

Pre-Cooperative Education

annafne

Cooperative Education
Winwedmsutingsialieandn

Business Professional Skills

GHEGYRLERREI!

Seminar in Business Issues
gsnaseninUszmalunguuseinanaiaiall

International Business in Emerging Countries
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§U9. 385
IBC 385
5Ua. 386
IBC 386
§Uq. 487
IBC 487
5Uq. 488
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gsnaszAulanuazuinnssy

Global Business and Innovation
N3IANITEIRBNLAZUILTN
Export-Import Management
LONEIINIIATEIINNUTEINA
International Trade Documents
#5N13AaNINg

Customs Systems
gsfaseniUsswAlunguUssmeae gy
International Business in ASEAN Countries
Jululangalu

China in New Era

TAUSTTUNTANY

Chinese Business Culture
Toyaigaanguslnaiu

Chinese Consumer Insights
NITUIUNTNNNITANTEIINNU TN AU
China International Trade Process
nagnsnisnatadulunaialan

China Market Strategy in Global Market
nsmuazn1asmuluiu

Trade and Investment in China
mMsnamdailemasiia

China Digital Content Marketing
maduguszneunisdgsiaiu

Entrepreneurship for China Business

a = =) 1 a
A. NUINIYLABDNLET 6 WUUIYUNA

3(3-0-6)
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3(3-0-6)
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3(3-0-6)
3(3-0-6)
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Seulusredneasaldil

50n. 121
CBL 121
AN, 222
CBL 222

nsilaLagnIsNANIAUTEAIURY
Elementary Chinese Listening and Speaking
NsflalarNITANBITUTZAUNANS

Intermediate Chinese Listening and Speaking
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vuew: ns1edniidu 3 (3 - 0 - 6) wiadunmsussens 3 HlusdedUa nednsinufoRTamfuszring
thAnwinaze1nnsdiaeunaznsinvimenuiewesindnu 6 aluswedUanm

AB5UYTI8UN

n. vuadwAnuiialy (30 iaefin)

NEUIYIN1W1BINGH (9 Mein)

an. 101 ;mwdanguludiinuszaniu 3(2-2-6)

EN 101 Everyday English

Ansunslilassadrsiiugruuardununmdanguililudiauszsiiu Usenoudaonsyanuz
mmamaﬂﬁ%yjaﬁ’méﬁ NIUTTYIUYARNANWAY miwjmﬁﬂﬁaﬂﬁaﬂﬁ] Sosfidunnureunasusandniudium
votuslarau TudamsuansauAndiuludesialy Sndaiauinuenisn msils gy wagnsdoudaeis
WY IS

Practice basic language structures and everyday expressions, including how to give informative
self-introduction, describe personality, talk about interests and personal passions, as well as how to
express opinions about general issues. Enhance language skills-speaking, listening, reading, and writing—

through integrated methods.

an. 102 awdanguluuiunmeding 3(2-2-6)
EN 102 Social English

Andunisyanaznisidsudszloauazdiuiud 1919 uused 1 onsiufduiusnisdan
nswandsudeya nsiisuiiiou waznseSursmnuAniieituiiesing q luusunmadsauuazgsia lng
YadumsnawrineenseAusewasnsiaus mewelulaguasaufnasieessa

Practice speaking and writing frequently used expressions for social interactions, exchanging
information, making comparisons, and explaining ideas in social and business-related contexts, with

emphasis on developing discussion and presentation skills along with digital skills and creativity.

an. 103 ;edsnguluuiunaina 3(2-2-6)
EN 103 Global English

AndunisussereUszaunsailaessysisazidenaiuayy uaziansauAniuisfudinany
Hueg mavhau wazusziuiymiluszdvanna lnogadunmsiamuinugaisdearssznineiansssa uagnns
doanstulanidva Fedfasonmsfunadiodan

Intensive practice in portraying detailed experiences and expressing opinions about living and

working situations, and discussing global issues, with concentration on intercultural communication skills

and digital communication skills, which are vital to becoming global citizens.
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fm. 101 finwemsAniiion1siFeuinasndin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwvgud] ndnnsvesnisia iauinsAnegradusyuy 019 MIRABININY N1sAREs9ETIA
N3AATATIER NsRRduATIZI NsAautan Wudu Tudnsdenlesanufauasaiinsadenedasie
awAnfivnzanluyszendliludinusedriu mavhauwasmsSeudnaentinlsedsliuszansam

In this course, students will learn about theories and practical thinking tools such as critical
thinking, creative and innovative thinking, analytical thinking, synthesis thinking and problem- solving
thinking, including how to link and select appropriate thinking tools and effectively adapt to their daily

life, professional undertakings and lifelong learning.

an. 102 anuunadies uavnisidsunlaswesdnu 3(3-0-6)
GE 102 Citizenship and Social Transformation
AnwiAunang Andnvae ans niiuazidinmvesnnuilunadefludinulve dinulanuay

a o [

derndunfiludagiuuareunan wu danudidvia deeunyiausssu Wudu WedwiviunsldeunUaswesdsny
G

9

#1199 TIfaSeuawiedin Sundeuiidmaniogua1ie 4 IR e n1e la dew uway Ty endeuuTudieg

pufuipuludsaldognsdamuguuaslidondouddu

In this course, students will learn about definitions, attributes, rights, civic duties and freedom
associated with citizenships and social transformation of Thailand and global communities in current
times and in the future, such as digital society, multicultural society. To be able to live peacefully and

happily with others, it is important to understand evolving changes and learn about 4 dimensions of the

environments affecting health, namely, body, mind, society and wisdom.

an. 103 walulaBuazuinnssudioatnan 3(3-0-6)
GE 103 Technology and Innovation for the Future

ANWIUNUIN WUIAA N5V Saudan1sUsegnatdinaluladuazuinnssudumigg
fajaunsianauan@inludsavaliolml nansznuifonsiidudin deu uaziasugia naonaudnuinis
THusgloniuasmsfunsominddunstygifinnnmeluladuazuinngsy

In this course, students will learn about concepts and innovative technology and applications
aiming to better a quality of life of people in a new society, including how technology and innovation
affects our livelihood. The course also covers information on intellectual property protection as a result

of technology and innovation.
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fm. 104 guvieniniuguaiziiledin 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
Bouinislidinedsdnuaanauialziazianssutunuins Wayssedwsiluesqunionin
Rendosiuinuasdsauanauiauzingg uazfvn Anasonisdsseguesdin denmuas Tausssy
In this course, students will explore relevant theories and concepts of aesthetics related to
life and society and learn to cultivate positive outlook and attitude and understanding of different forms
of taste and beauty, which will enhance their perception of diversity and enable them to appreciate art,
music, literature, images, films and other forms of art. Students will also learn how to depict their
imagination via communicative design using images, colors, calligraphy and other related tools to create

value-added identity and characteristics to services, products and media.

fN. 105  WusinsnedsrunazUseiiuinlmiveslan 3(3-0-6)

GE 105 Global Alliance and Emerging Issues

a a

ANYINITAAUIANUTINTDTLAUUIN VAN UATFAaT NS BsTIdINANsENUioN1 IR ULUAS

v A

madenunaz Tausssuludaanlan wWethlaussiiudAniiadullvesuszanaulan

In this course, students will learn about international economic and political collaborations

and developments affecting/constituting changes globally, in order to understand key global issues.

An. 106 mmifmqmiL'EuLLazmiﬁ@umasmé’fﬁu 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

1%
a a g [ a ]

Anwin1sianisuazindulanienistued1aiussdnsuna NIN153nnN19N1TRUEINYARAKAENITAIVL
sasnianeg it Tnegudumsysannsesdenuiiaenadestuuiuniiug yuvu wasdsaududdy
weliiudedgmuaziuamsnsuilvegiadususs

In this course, students will learn about management and effective financial decision making,
including personal finance management and sustainable development and personal finance literacy, with

special attention on integrated knowledge for local community and society, in order to highlight key

issues and offer practical solutions.

an. 107 Indyayrannudugusznaunisuaginuenadui 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁﬂmLLasﬁwmqmé’mmﬁﬁﬁmlum'ﬁa'ﬁ”’m%m?miymm'stJuﬁngizﬂaumi Tatdun1sAaLuy
1ves Uszneusmemsiiannufnaiiassd waznsuaamlenmalunisiiulagsiufaniseadgasssunas
sy finngfihitannsnihuasyhonuduiivlfesniiusyaving soud wagnddindulaviudemnnisol
In this course, students will study and develop important characteristics of entrepreneurial

mindset, with an emphasis on a combination of creativity and entrepreneurship and explore
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entrepreneurial opportunities while learning about business best practice and ethics including leadership
skills and qualities, effective leadership characteristics which will enable them to effectively work as a

team and be able to make well-informed decision when required.

. KUINIVNANIE (99 hUWAR)

NaNTILAY (48 %UBAA)

naudvIvl

NALIVIUYY

U%. 200 N5URYATIAI 3(2-2-5)
AC 200 Business Accounting

a0 [ v 13

Anw1ITAUIN1T190150YT unumnsUydndaedean naninagl n193LATIEY n1sTuTn Iuun

v
o v v a

USEANTIHNUNNNITRY g sTavingeeun1enistiy siunsdnenisideyaniedndluldusslosidmsu
33509 wartedninvestouanin1sUnd naonIulTesTILYeININNNTURYY

Study of the evolution of accounting, the role of accounting towards society, criteria, analysis,
record-keeping, classification of financial reports and preparation of financial data, including study of the
use of accounting data for business and limitations of accounting data, as well as ethics in the accounting

profession.

NALAYUATYTAIENT

e 203 LAsugmansilowiu 3(3-0-6)
EC 203 Introduction to Economics

Anwvdnnsmaasugmanitinendulngnisainaasugialy Fedsedriu Anvdansimunsian
dufn sadadunisndn ngudnisuds selauszvfdiulsznauresnngliuszyvif 158U N13ARY N9
Anseifuinalseina naensumsldulounesiie evhlAnanuaiyimmihmaasygia

Study of economic principles related to economic events in daily life; study of pricing of goods,

production factor prices, production theories, national income, composition of national income, finance,

dealing internationally, as well as the use of different policies to stimulate economic development.
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NAXIYINHYLNE
nil. 102 NUNNETIND 3(3-0-6)

LA 102 Business Law

[N}
6 al

Anwnannguuneuay iU iRnuvannguunsunakaznftg NNeIiun1sUTENoUsia JULUUBIANS

1% ' '
[ [ A

3513 TunBuNTIARILaYNTANTUNUYRITULUUBIANTYNNEINY nnAdyyTd1AYUINEes W dygidevie

Qe

Y

doyyndming dyayrddu Judu sdangrineiestuniseainddvia
Study of legal principles and practice of civil and commercial law relating to business, business
models, procedures for establishing and operating business organization models, important contracts such

as sales contracts, property contracts, loan agreements, and including laws relating to digital markets.

nu. 301 N19ATHOINT 3(3-0-6)
LA 301 Taxation

AnwuuAnuaranuduinvesnideins dnway wdnNMe F5n15UsEEIN MIALIMLaEMSTIANUANE
9INTA 9 AUUTEIIRTUINT LarnEBu q MAedes Sulsud mEtulsyarasssum MERUlFTARYAna MERY
Ieiin o fidne anSyadniiy MBgshaewz ensuanud aSaaning MBassnania uaznFdu « MAsTes
wu 8nsiunsen MmBedmnsunsndeudygrnmddeu [udu SFIAUANA B UL UIULANIIENN T 5T NS
UsLLNneg 9

Study of concepts and history of taxation, characteristics, criteria, assessment methods,
calculation and collection of various duties and taxes under the Revenue Code and other related taxes:
personal income tax, corporate income tax, withholding tax, VAT, specific business tax, stamp duty,
customs duty, excise tax, and other related taxes such as inheritance tax, real estate tax, double taxation

agreements, including different tax submission deadlines.

NAXAYTIUTIIU

AR 102 ARIRAENTTINA 3(2-2-6)
MA 102 Business Mathematics

Anwindanda ity auduvesdinlds gasnmsmeyiusyesiladdu msmeaigegauazignves
flerduitduiusfunegsia oyusursdu Suiinsdu wagnsUszondlunisgsia eynsy uagnsiiennmg
Bosoynsululilumagsha welitnAnwlddanudmendamansosameifioslunisinungsiaislumengud
wazmsUsEena

Study of calculus, functions, gradient of curves, formulae for finding function derivatives,
maximum and minimum values of functions related to business, partial derivatives, integration and
application of integration understanding to business, series and using knowledge of series in business in

order to provide students with sufficient mathematical knowledge in business studies, both theoretical

and applied.
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Us. 207 M3lATIgvneadfiiensindulaniegsia 3(2-2-5)
BA 207 Statistical Analysis for Business Decisions
AnwwAauguneadinineiumsiiteyauinsziie ldlunismensaliaznisindulaniegsia

IneAnwn3snsdmiudeya nmstanwiliudngaiunans nsianisnszarevesdeya aruuivzlu nsuszann

aa o

A MInegevaLLRgIUNsEiARsfuALadsuardadI NIl TEiANULUTUTIU MIvedeUaLNRgIusIY
adAlaaLAIs N1TIATILNNITONNRULAZANFUNUS FIUTINTIATIZBUNTULIAN

Study of fundamental concepts of statistics relating to data analysis for forecasting and decision-
making in business, with study of methods of data storage, measures of central tendency, measures of
data distribution, probability, estimation, testing statistical hypotheses of mean and proportion, analysis
of variance, testing hypotheses using chi-square statistics, regression and correlation analysis, and time

series analysis.

NAYNIYIUIMIFIND
N, 111 A15IANTRIANITUAENTNEINTUYEE 3(3-0-6)
MG 111  Organization and Human Resource Management
Anwuuifn ngud wazmfindnnianisdanis 1dun nseuey n13dnesdnng T 133413
M1589a13 LALN1SAIVANTIAY AABATUNNTIANTTEIARTENINIUTEIMA TITsAnwnsEuuAsUTMINUYARA
Us2NaumenITaRumaIny NsassmuazAnaanyaaIng nMsneusuiau uaznsusediunanisuginnuy
meluesdnig Tnefdidimsivdounlamesanmnedeuitnadensdnnsniluussmanasseninassine
Study of concepts, theories and main functions of management: planning, organization, guidance,
motivation, communication and business control, as well as international business management, including
study of personnel management systems consisting of manpower planning, personnel recruitment and
selection, training and performance evaluation within the organization, by considering environmental

changes that affect management both domestically and abroad.

M. 212 AMSKRUGINY 3(3-0-6)
FI 212 Business Finance
Fwdsduieu : euld uv. 200

Anwunun mhiinesa3esssumegsinvesdansmnsiy msusmsmsiuluesdnsgsiauiolsd
ussqumneesdng msleneidunindfiddylumasidunu 019 Guan Sunumuudou dud gnudinndi
mslanesisandumniudou mﬁmmLﬁunumﬂLma'qLﬁunuﬁﬂiwzg’mmziwwn NIATLINAUNY
Yoaliunu MIawueeeiuszavinin naenau wnAnREIRUYaAveaiuAwsEET AN

Study of the roles, duties and business ethics of financial managers, financial management in
business organizations to achieve organizational goals, analysis of major operational assets such as cash,

working capital, trade receivables, basic financial ratio analysis, financing from both short-term and long-
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term sources, calculation of capital costs, efficient investment, as well as concepts of the value of money

over time.

N4, 222 NUQYIUING 3(2-3-6)
FI 222 Managerial Accounting
dsAuneu : @auld U, 200 uag ne. 212

v

Anwinslivseleviandeyaniadyduazaunsiiui onsuimsay msieszsilasinisamu
Mssulszanas wnAmABIRURuYY Mnseiiuuiarilaiionisnausutazmsiaaulavesing U3ms

Study of the use of accounting data and financial statements for management, investment project
analysis, budgeting, concepts of cost, cost and profit analysis for planning and decision-making by

management.

#a. 101 nannIsnan 3(3-0-6)
MK 101 Principles of Marketing

ANWLIAMUAMAEITUNTIAIN AUNLNY YaUWA ANNdIRY MiTiazusnIsYeImaInYinmiaY
A153AUTLLANAUAT A1TINKY N1SEDNYRINNITIINUNEY uIEJUWEJﬂ’]'i(?lgﬂ'i’Iﬂ’I LaZAISALESUNITIINUIY NS
Aipzinaznsdennainidivang dawedeudidsninanianisnain maa@%ummﬁ%‘mquumwmmLLas
ﬁmzﬂmmifﬁmﬁuLﬁsaﬁ'umimmmwiwﬂizL‘vm

Study of concepts related to marketing, definitions, scope, importance, functions and services of
various market types, product classification, planning, selection of distribution channels, pricing and sales
promotion policies, analysis and selection of target markets, environments influencing marketing, as well

as finding methods to control marketing and study of basic knowledge about international marketing.

AN. 212 NIFIANITNUNAALAZNITALTEUU 3(3-0-6)
MG 212 Production and Operations Management
Anwenudidosuisfunszuiumandnduduazuins dudusidunouvesmsdinauladonudn st
mMsmiaiing Msdadalsinuuardinmy MINWUELEINISHER MSTRSIFTUNMSKER MU IAUAAIASS
AABATUNITAIUANAMNINVBIFUAILATUTNTS
Study of basic knowledge of the production process of goods and services, from the decision-
making process on product selection, finding a location, plant and office layout, planning capacity,

production scheduling, inventory management, and quality control of goods and services.
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an. 222 maduuszneunisuagn1siauIgsng 3(3-0-6)
MG 222 Entrepreneurship and Business Development
FyrdeRuneu : aauls an.111

ANWIAIUNUIY UNUIM Uztan ﬂmﬁﬂwmzLLazﬁﬂwma&Qjﬂizﬂaumi TesziinazUszidulaniania
qiﬁﬁnﬁaﬁwmmi@uﬁﬂizﬂaumi ﬁ’mumm’mwmiﬁﬁLﬁuqiﬁﬂugﬂLLUU‘U@&Lquqiﬁﬁ]Lﬁﬂ‘ffLﬁuLLmeTumi
Avuafismansdiiugsiants naonsuyszidiunndeiienaazinansenudessna

Study of definitions, roles, types, characteristics and skills of entrepreneurs, analysis and assessment
of business opportunities for developing entrepreneurship, defining business operating practices in the

form of a business plan to be used as a guideline for setting the direction of actual business operations

and assessment of risks that may affect the business.

n. 429 M3IANSTINAYNS 3(3-0-6)
MG 429 Strategic Management
Fwdauniew : @euld 9n.111 An.212 #a.101 uae N9.212 wIelasuniseudAvINAnUR

ﬁﬂmmwﬁ WINNIY LLﬁSﬂ'ﬁgU?uﬂ’ﬁ’J’NLLB»J‘L!ﬂaEg‘V]ﬁ" %Lﬂ'ﬁ’l%ﬁﬁﬂ’ngLLU@EZ]}EJNV]&JIQﬂ’IEJIULLagﬂ’]Suaﬂaﬂﬁﬂ’]iﬁl
damariensimuanagns wazysanmsmanssiiunisuImsginanieg ieldnaununagnslunisainaniig
IHU3sunenmsudadu iunsldinudiaesmagsia viensdAnwifiAatusinagsiaundundesdieluns
AT UNUNAENSLAENTEnaRlaNn19gIia

Study of theories, principles and strategic planning processes, analysis of internal and external
environmental conditions of the organization affecting strategy formulation, and integration of business
management fields in order to plan strategies to gain a competitive advantage, through the use of business

simulation games or real business case studies as analytical tools, business strategy planning and decision-

making.
NRXIYINI
an. 014 mwdangudmiunisiseuslan 3(3-0-6)

EN 014 English for Exploring the World

Wawanauisalunaseus wazdrsiaauduluvedlan wWu Auuinnssy duduusssuuay
wuauAn Tnsniseuuasdsunwsnguuasmsliivaluladuszneuniaifoudidlulazuonvioadou s
AnvinwzsnumsilauagyaluaaunsalivanmaisannsdeudieauesluriesUfoinmamaeniu

A competency-based English course that focuses on student- centered exploration of the world
through the use of English language and technology. Reading about a variety of topics provides a
springboard for tasks both inside and outside the classroom. Students are equipped with knowledge

about the world especially about its different cultures, peoples, and ways of thinking. Self-study learning
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in a language laboratory will allow the students to improve their listening and speaking skills in different

situations.

aNn. 331 MWIPINWIINATIUHUR 3(3-0-6)
EN 331 Practical Business English

Bouduasiinldnwdinqugsiafiednsdodeanslilinanuiideanis wu msldnwsinguiienisve
foyamsdidedudmsaaneviodumesiin uaznisldnundingulunisdeansmeluesdng dusu

This course will look at the English needed to achieve business communication; for example,

studying and practicing English in ordering merchandise by mail or on the Internet and practicing the

English structures that are needed when communicating within organization.

an. 332 Mw18angugINviion 3(3-0-6)
EN 332 Professional Business English

Fouuarinnsldnwndnqugsialdediefiontdn et luldfndedearsmisgsialuaniunisal
e 9 i nslEnedinguiienisiesaidesesmanisi nsldmwdaingulunisinaueduiuazuinng Wy
A

Learning and practicing business English in a professional manner for communication in a variety

of business situations, such as the use of English for trade negotiations and the presentation of goods

and services.

90111 nwIuiienisdeanszdudiu 3(3-0-6)
CBL 111 Elementary Chinese for Communication
ANwIAANYIA1¥ITY 600 A1 FFLALLATIETINWITUSEAUAY RNluinweila wa 81U Weu wazgy
Useloaitugiu unaunnluuiunvesdinusesiiu
A study of elementary Chinese 600 words, phrases, structures. A practice of the grammatical

structure and conversation in daily life including skills of listening, speaking, reading and writing.

950.213 NMW1AUTINATEAUA 3(3-0-6)
CBL 213 Elementary Business Chinese

ANWIAIANYTN181TY 1200 A1 2dLaglATIas19an 1919 us 5N Hnelurinuweils wa o1u 1WWeu
TuaaunsninisdeanaiBsgsnaszdudu

A study of elementary business Chinese 1200 words, phrases, grammatical structures.

A practice of listening, speaking, reading and writing skills in business situations.
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350.314 MW1IUTINATEAUNAY 3(3-0-6)
CBL 314 Intermediate Business Chinese
Fdsduneu: aeuld 950.213 viieldsuniseudAnnaAmu
AnwrAdnia1widu 1850 A1 28 warlaseasieniwidussaunas Andurinueila wa 81y 1Weou
TuaaunsaimsioansBsgsiainainvans
A study of intermediate business Chinese 1850 words, phrases, grammatical structures.

A practice of listening, speaking, reading and writing skills in various business situations.

NHUITNANIZAIU-TIAY ( 27 HUwhn)
5U. 321 MSIANNSINRTENINUSEINA 3(3-0-6)
IB 321 International Business Management
AnwuwaAauazdsnislunisdnnmemsgsiaseninsszma anudulamadad mssungumaesvgia
fiddny MmngidadsanmuindondiinasonisddugsivseninsUsema MsiasgnasAnunfadadodn
danasionuaInTalun1suYatusEAvUsEmA Nun13ANTEnIUsene ulsuiguwazng sedoun1egsng
5enIUTENA TIUAS JULUUNITAINITAMNU N1TINMRUNAENENIINTIAIR T3sTunsidignainsineUseme
N139AN1INNNITRU 11339157919 g UNIULEE NITUTIINTNEINTUYBETENIU sEwmA naondulynivse
Fodnialunsingsialazasserussalumsaidugsiaseniinseme
The study of concepts and methods in international business management, globalization, major
economic groupings, analysis of environmental factors affecting international business operations, analysis
and study of factors affecting international competitiveness, theories of international trade, including
forms of trade and investment, planning marketing strategies, methods of accessing international markets,
financial management, supply chain management and international human resources management, as

well as problems or limitations to conducting business and international business ethics.

5. 322 N15IANINNTRUTENINUSEINA 3(3-0-6)
IB 322 International Financial Management
AnwiANunIekarANdIAYYeINITUTIMINTRUTENINUSEmA Tassasieduuiasiuutuyuly
ssUsEine undsisnuazuvasliluvesiunusevinaUssma néninasinissyasmuvesuTInimed szuusng
LaniUdsu aaniiuuazaaInnusEniaUsEma uagtadesng q Afnansznusonisdanismianisduseming
Usgna saufafnunBmsuimsanudsmanmaiussniaussma msuimsdamstunumuiou msiadule
awu FBnsteuRusenheseme MsldganssumeamsBusenineUsemaniuniesulal waznsiwseidam
NINTRUTENINUSEINA
Study of definition and importance of international financial management, capital structure and
foreign capital costs, sources and recipients of international finance, funding guidelines for multinational

companies, exchange rate systems, international financial and capital markets, and factors affecting
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international financial management, including study of risk management methods for international
finance, management of working capital, investment decisions, methods of international money transfer,

conducting international transactions online and analysis of international financial issues.

5U. 323 NagnsMInaInsEninelssme 3(3-0-6)

IB 323 International Marketing Strategies
ANYIANULEKAEANMUEIAYVINITANTUNUNNATAAINTENINUTENA UNUINVDIANINLINR DY

yan1snaIasEislssmaislussAuanatauazgania nsasaniengAnssuduilaa lemauazgUasan

NININAIATENINUTENA N1TITENNITAAINTENINUTEMA NSkUsdIunaIn mMsivuangudvung ns

MvuAkUHEni M MSTINUANAENSEILUTEANNNITNAIN NTATNANAT NTUITMITATIFUA FBN15Ung
Aa1AR19UsENA N133AsEULTaYa N13a319ANUlMUTEUNIANITUYITUNINTAAIA SIUTINITINUNLNITIN
D9ANT mi‘u%‘miLLazmim‘u@umdmimmmzmwﬂizmﬂ

Study of the definition and importance of international marketing operations, the role of the
international marketing environment at the macro and micro levels, consideration of consumer behaviour,
opportunities and barriers to international marketing, international marketing research, market
segmentation, setting target groups, product positioning, formulating strategies for marketing mix, value
creation, brand management, gaining entry to international markets, data management, building a

competitive advantage in marketing, including organizational planning and international marketing

controls.

5. 324 NIANIT0IAN TR TRILG I 3(3-0-6)
IB 324 Cross Cultural Organization Management
FytaRuneu: @ould ou. 321

AN¥IAUNNIY ANNEIATY AUTTNTNAVDITRIUSTTY JURUULAZAULANG19YDITUTTTY
FaunisuaznsvaensIumeimusssy wasvgquilunsuimsiansesdnsiiegmeldanimuindesiiining
LANANIMSA L IAILSTTH ANaLTe AnwAn uagiAuaRvewUIMS FlETsAutyvuasinanud i siude
SULUUNTUIMIANNTAEAINAIULANANIEINLTTTH N1TIATILVNITIANITBIANIBINAYNS N1TIATIEN
ngAnsIumsUIMsUResuImsesAnTIRTE I UsEIMALas i Anssuvesfuilnauuug e s TILT
WANAINU

Study of the definition, importance and influence of culture, cultural evolution and integration,
and theories of management of organizations in environments with cultural differences, beliefs, thinking
and attitudes of management, subordinates and multicultural teams, including management of conflicts
arising from cultural differences, analysis of strategic organization management, analysis of management
behaviour in international business organizations and fundamental cultural differences in consumer

behaviour.
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5U. 422 n153ugsNATEMINeUsEIne 3(3-0-6)
IB 422 International Business Research
urdasunauy : @aule Us. 207 way s5U. 321

= a

AnwinuiAaLazdunaun1svinideiienisdndulaniegsfaseninaUsemaniusenaunie Nuiuaz

[ o

AwdAy nMsimvuadamn Tngusease Uselenifinzldisuanmside naenaunsnumuissanssuuazuise
ffeades matmuafulsuazaunigiu mseenuuunideuaziaiesiionldlunsifusiusadeya nisimun
Usznswagn1sguiegns wiasazdslunisiiusiunindeya malinsgiuazulana n1sdiauedeyauaznis
I019189°UN15398 naenaun1deulasesnsnuide nalgudede LagasusssluniiTeniegsiasening
Useine

Study of the concepts and procedures of research for decision-making in international business,
consisting of the source and importance of defining problems, purposes and the value of the research as
well as reviewing the literature and related research, defining variables and hypotheses, research design
and data collection tools, specifying population and sampling, sources and methods of data collection,

analysis and interpretation of results, data presentation and research reports, as well as writing research

outlines, references and ethics in international business research.

5U. 423 dUNUIMNIMSINNNTIIATERINSUTEIMA 3(3-0-6)
IB 423 Seminar in International Business Management

Y] 1

F10sAuneu : aaula Jvansau-tiiuegstoy 2 39
AnwUsziiu wmnsaluasdymiddglutlagiuiinadensdansmmassfiossrinaszime saudsfng
wwadn A8nslunisuntgmnaznszurunisandulaluaiusig 9 YBINFIANITNGINVTENINUTEANA W
NATUNITINUHUAITAAIN A1TIANITOIANIT ﬂ’]'ﬁU?WIiV]%JWEJ’mimeT ATIANITNINITEU ToUIAUNIS
e Msindunanisén aaenaumalulad Tasdndnwidesiiauiuazanudlafeadugsiasening
UsginanniniaefinwanyssgnaldlunmsudladymadsedlusuvesnsdfnwinazannsoeAuselulsz iy
NIAUNNTIANTTTINATENINNUTENA

Study of the current issues, events and major problems affecting international business
management including the study of concepts, problem-solving methods and the decision-making process
in various aspects of international business management including marketing planning, organization
management, human resource management, financial management, legal regulations, trade barriers, and
technology, with students applying their knowledge and experience of international business from

subjects already studied to solve problems in the form of case studies and discussion of issues in

international business management.
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5U. 426 msdanmsiildguniuarladafndsevineUseme 3(3-0-6)
IB 426 International Supply Chain and Logistics Management
FyrteRuneou : aauld ma. 101 waz sU. 321

ANWIAMUNNIY UNUIM AUEIAYVDINITUTIM IV R UMIULAEN1TIndesEnineUseina sauda
wunlunvesda U salkaz NS U lovUvRLEUNINEIAY N1SINGHAL N1SODNLUY NMSHEINTAUILAZNNITUIUISAN
dide ndnde nsuAn nMadwwoy MIvuds MUszufe MsuImsAudaads adidud N15U55YAIN N3
Fans¥an msAudui msmuesuazdediinvesszudlsgUIMU uUnTY 9 Aefuaumsdndeszning
Uselna Lagn13AN8LaL

Study of the definition, role and importance of international supply chain and logistics
management including situational trends and use of major routes, planning, design, forecasting and order
management, procurement, production, delivery, shipping, insurance, warehouse inventory management,
warehousing, packaging, management of materials, returning goods, control and limitations of supply

chain systems, other services supporting international shipping and border trade.

5U. 430 N13IANISNINEINTUYBETENTNUTEMA 3(3-0-6)
IB 430 International Human Resource Management
Fdsduneu : aeuld sU. 321
ﬁﬂmmmwmEJLLazmmﬁﬂﬁ'iysuadLLu’Jﬁﬂumﬁmmw%Jwmﬂiuﬁwéiwdwﬂizmﬂ ANULANH VDY
ns3nnsnsnensuywdanglulseimaiunisdanimineinsuywdssninalsama saudenszuiunislunsig
wlgune seilgunagisuion TusnsruIunIsasIRazn1sAniden n1sUseiliunan1sujifeu nsgela nns
Hnausy MsmuT MIThY wSINUFANTUS UANITIUAINIY AFEAFUFURULVBIFYYINTINNGIU N1TUTINT
AABULYML UMUIMYBIEUIS Msfnsiadeans waznsuimsiinnutme@liussanuidmneuas ngussasd
UYDIDIANT
Study of the definition and importance of concepts of international human resource management,
the differences in human resource management in domestic and international contexts and the process
of setting policy, regulations and procedures from the recruitment and selection process, performance
assessments, incentives, training, development, healthcare, labour relations to dismissal, employment
contracts, compensation management, the roles of management, communication and the management

of multinational teams to meet goals and organizational objectives.
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5U. 439 walulagdmiunsdnnisgsnaseninadseina 3(3-0-6)
IB 439 Technology for International Business Management
FyrdeRuneu : aauls su. 321
ﬁﬂmumﬁmﬁugmﬁmﬁumﬂIuIa5Lﬁaﬂ’ﬁ%’ﬂﬂ’ﬁqiﬁ%mﬁ’mﬂizmﬂ AR YLATUNUINTOS

7

weluladidromssuiugsirsswheUssne Tneiunisuimamalulad dudnsuasmalulad msfadula
donldaznsussidiunnuduarveaneluladiagihnlflunmssuiussasewinssna sanfs@nunfelsvin
nAsEIUsEmamessuUMasgdiannselind YeanienisandugsivseninsUszmeriunisesulal n1s
Uszgndldinaluladifionouaussdenisildsunamwesaninuindesnsgsiataznsifinussans alunis
ALlugsAasEnIlsene

Study of fundamental concepts of technology for international business management, the
importance and role of technology in international business operations, focusing on technology
management from reviewing technology, decision-making in selection and assessment of the value of
technology to be used in international business operations, and including the study of international trade
through e-commerce systems, international business through online channels, the application of

technology to respond to changes in the business environment and optimize the efficiency of

international business operations.

1a ¥ = 1 a
NANIYPUANIZANU-LADN ( 24 KUIVNA)

5U. 325 UszaunsalgsnaseUseine 3(0-9-5)
IB 325 Global Business Experience
FrdsRuneu : aauls an. 111 waz sU. 321

ANYIANINUINGBUNINGINVTENINUTEINA LATEFAINITIT0e deaN Tausssud1uvIALasnagns
n1sadugsnasenitasema lneiTeuianndszaun1salase annsAnwinazgaulusisdseina nield
N5l An w195 1v0eUTENA AT ugIATENI1UTEINA RaBAIUNNTTUTIUTIIIBANINEINTENTIR A AT A
Usraunsaings deazdinisuevnnglivillasinsvdesenunuiideiienadetuazudenisidrsalulasenis
fivAwd awdunnusiudesyninevdtumhsuianelusazsieUsyina LﬁaLﬁumiLﬁumummiLLaz
U'ﬁzam’mﬁmaqiﬁwasLﬁ'a?:uqmimami UnAnwagdesdavihsenuwaziiaue

Study of the international business environment, economics, politics, society, multinational
culture and international business strategies, learning from real experience through studying and field
trips abroad or through real-life case studies of companies operating international businesses, as well as
lectures from qualified experts with direct experience, with projects or reports assigned corresponding to
the topics and/or participation in a special project in interdisciplinary collaboration with both domestic
and foreign agencies in order to expand business knowledge and experience; on completion of the

project, students must make a report and presentation.
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5U. 421 Aswgmansiaruleu1ensiseninelseme 3(3-0-6)
IB 421 International Economics and Trade Policies
Anunfeuunfauagnguinnsdisenindsema JadeiuguiitilugnisinseninsUssmanasasieg
‘ﬁﬁﬂlllﬂ%ﬂﬂﬂ?iﬁ?ﬂ?iﬁ’]'ﬁgﬁ’j’]ﬂﬂitWlﬂ lahww‘flumamaﬁ’mmiwam SIAAUAT ﬂﬂii‘lgijl'%’WEJ’]ﬂ?UENU'igLVlﬁ LAy
5901U338N5HEN naRULlEUIBLATIIATNITAE 9 NNAITANTENIUTENA AANITAT AANIITITERY TeUU
¥ nalnszuudnsuaniUasusznineszing Tas1ianen1sAsEnineUssing ANTINNGNNITAIUTENING
U NMITINAINIIAUATYFNIVDINGNUTENARI UNUINKAANNdIAYUeIan1 TuN1TRUTENINNUseme
Study of concepts and methods in international trade, Basic factors leading to international trade
and various effects that followed from doing international trade, Production results, Product price, Using
the resources of the country, Price of production factors, International trade policies, Trade balance,
balance of payments, Tax system, International exchange system , International trade restrictions,
International investment integration, Economic integration, The role and importance of international

financial institutions.

5U. 424 woRnssuguilaalunanasieUseme 3(3-0-6)
IB 424 Consumer Behavior in Global Market
Jrtsduneu : @auls ma. 101 uag suU. 321
ANWIANUNLIBVRINGANTTURUTINA AT TUUNUINVBIANINLING DUNIIATUTRIUGTTTH LATYFAA
nsiles ngvane uaranmwIndennanTIRaInduY fdenaliAnauunninwomginssuduilaa ludunis
Boud n13¥ud sauad arande waengiingsunstodud Muednvdnuuzanzvemginssufuilnangusing
9 hlanfifinasiensuisdiunann NsMuANguLdImIng N13FUILIININITAAIN LaENALNSNINITHATA
Study of definitions of consumer behavior, awareness of the roles of cultural, economic, political,
legal environments and other environmental conditions for marketing leading to differences in consumer
behavior, in terms of learning, awareness, attitudes, beliefs and purchasing behavior, and including study
of specific characteristics in the behaviour of different consumer groups around the world that affect

market segmentation, definition of target eroups, market positioning and marketing strategy.
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5. 425 A5IANITNARAUINLAZIIATENINNUTELNA 3(3-0-6)
IB 425 International Product and Price Management
FyrdsAuneu : @auld ea. 101 way svU. 321

ANWIAIUNLIY UNUIY LagAMNEAVOIUlEUIENANA MU LAZIIAITENINNUTENA N1T9ALUY
HAASI N1TUTMIIATIAUA UTTYA wazaanilvagauiuauAednITvesgnA1IssenAvesgsiauas
Snwaznsiuiduaues Global Brand 299583nnandneinnszimng Junoumsimuinansasiing Ugynng
azidedvavsuaznisaendeunuunansaurluusanai idtau venanidsdnvdalevsuasmaialunis
Fasrmudntsimelidesitamadiuniadios nguane anmiaswgie uasTaussanvesieUssme

Study of the definition, role and importance of intemnational product and price policy, product
design, brand management, packaging and labelling to meet the demands of international customers and
characteristics of global brand operations, international product life cycles, the process of new product
development, copyright problems and counterfeit products in developing countries; in addition, the study
of the policies and techniques for setting product prices under political, legal, economic and cultural

restrictions in different countries.

5U. 427 msfeansnsnanseninaUseme 3(3-0-06)
IB 427 International Integrated Marketing Communication
FdsRuneu : @aula ea. 101 way suU. 321

ANYIANUNLY UNUIN WAAUEIAYIDINITHLATUNITNAAEIMTUTINITENINUTENA N15IUNY
A159AN1T wagn1TeRnuUUdINUTEaNnITduasun1snaindulsynaulufenislawan nsUsEEUNUS s
daeiumsvie mswelagliminaue msmaimanss wazmssanarumsdessulat liaenadosiuguslan
melddedrinmeiuiamusssy madles ngmansuariymdu ﬁqiﬁﬁrﬁmﬁwﬂizlwméfmLw%qﬂ,umw%mi
nsdaEsuNITRaIAlLuUIZIAAN 9

Study of the definition, role and importance of marketing promotion for international businesses,
planning, management and the design elements of a marketing campaign consisting of advertising, public
relations, sales promotions, selling with sales staff, direct marketing and online marketing consistent with
consumers under the cultural, political, legal and other restrictions faced by international businesses

managing marketing campaigns in different countries.
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5U. 428 nagnsYesmnen1sindmieseninaseme 3(3-0-6)
IB 428 International Distribution Strategies
FyrdsRuneu : @auld ea. 101 way 5uU. 321

Anwngud nagns TefuaztaiduveisnisingaaadissemaluudasUsenn loun msdeeen n1s
AMUNNSE N33 NSLEFIMMUT N BLasUTENNISAN §3ReansUnsTunsaniiunis wisuled dygidng
Nan milfluﬁuﬁﬁmmﬂqiﬁa sullUianmsdnwunumuazminiivesesdnsifieadasiunisuimsvemnanisin
StnesewineUsena JunounsUIMsTemnsSasiming sausnsimuemadendidulule msuszii
maden n1533la Msdansanudaudauarnisuszliudssdnsnmuesdemiinsindming

Study of theories, strategies, advantages and disadvantages of different methods of entry into
international markets, including exports, direct investment, joint ventures, use of distributors and trading
companies, business method patents, franchising, manufacturing contracts, business partnerships,
including study of roles and duties of organizations involved in management of international distribution
channels, procedures for managing distribution channels from identifying possible alternatives, evaluating

alternatives, incentives, conflict management, and evaluating effectiveness of distribution channels.

5U. 429 nsUluazn19szwineussina 3(3-0-6)
IB 429 International Accounting and Taxation
Fandaruneu : @ouls su. 321

AnwszuuNInsgIunddvewnelseine ng Yedsdunazidn1sinyddmsugsiaTeninalsemea
M3TRsunsdusiy dvdnavesdnsduiie shuanUasy wardhmnSseninsymeren1seavh ey
HANSALEUULAIUENINTHY

Study of foreign accounting standards, rules, regulations and accounting methods for international
businesses, preparation of consolidated financial statements, influence of inflation rates, exchange rates

and international tax rates on reporting of operating results and financial status.

5. 431 ﬂgmnSLﬁsaﬁuqiﬁﬁﬁzijium 3(3-0-6)
IB 431 Legal Issues in International Business
FyrdsRuneu : @auld nu. 102 wag 5. 321

Anwingrne detadu fidesufiRlunisdifugsiasevinsemalaodungmng dovadu dennas
LaznsouMIALiugIAavesesdnsnIsiilan (WTO) nguaneifsdfunisamuseninaseine 1wy Imasufang
N13dusEIelsena nsuseiudeduaiuaznstaduaudyymen1seseninalsewme nsAuATaImnsngdu
madayay 1udu

Study of laws and regulations that must be observed in international business operations,

specifically the laws, regulations, agreements and business framework of the World Trade Organization
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(WTO), international investment laws such as those relating to interational financial institutions, product

insurance, enforcement of international trade contracts, and protection of intellectual property rights.

5U. 432 gatasewhelseinalunguusewmeieloutdiia 33-0-6)
IB 432 International Business in Asia-Pacific Countries
ArdsRuneu : @euls suU. 321

Anwinisandussialunguuszimaeidouudila Tasufufenisdsunvassesaninuindouuas
anunsalnagsisludagiuiiiinadensiidugsivseninassmalomanazguassaiinuluusazUsemeluiny
wFsLUEA aaenaunwInwiledymdngy msfinwziiunisteuiannsdling

Study of conducting business in the Asia Pacific region, focusing on changes in the current business
environment and circumstances affecting international business operations, opportunities and obstacles
encountered in each country in the Asia Pacific region, as well as solutions to those problems, with a

focus on learning from case studies.

5U. 433 gatasewislseinalunguussmeslsy 33-0-6)
IB 433 International Business in European Countries
Fdsduneu : @auls suU. 321

Anwmssiugsialunguusemaglsy lnewfufinsidsuiasuesanmuindouuazaniunisainis
gsfaludaquiifinasionisdndugsasewinasema Temauazeuassaiinuluusazdsemeluglsy aaenay
wwnmauntedgymdangts msfinwazdunsSeuiainnsalfing

Study of conducting business in Europe, focusing on changes in the current business environment
and circumstances affecting international business operations, opportunities and obstacles encountered
in each European country, as well as solutions to those problems, with a focus on learning from case

studies.

5U. 434 ganasenielseinalunguussmeanAuawsn 33-0-6)
IB 434  International Business in Latin American Countries
FyrdeRuneu : adaula 5. 321

Anwinsdndussialunguuszimaaduowsin Tnowfufianisd sunlasmesaninwindouuas
anumsainagsialutiagduiiiinadonisadugsieseninasema Temauazguassainuluusazdseimalu
a1AuBEM saanaukuIdltymdna nsfnwaziunisiseuinnsdfinw

Study of conducting business in Latin America, focusing on changes in the current business
environment and circumstances affecting international business operations, opportunities and obstacles
encountered in each Latin American country, as well as solutions to those problems, with a focus on

learning from case studies.
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5U. 435 M1sIANSNagnsseninalseme 3(3-0-6)
IB 435 International Strategic Management
FyrdeRuneu : aauls su. 321
AnwuAgaiunsinuaidediml n1sfagsie Taguszasduasidiming dvfunisdiugsfasening
Uszina mIvszidiuaniunisailazAunndon M3y matmuaulouigiagnagndineg ineiunsduiu
53R9sEnIUTEWe TUAUNIIAATIN NITUSINTBIANITLALNINEINTUY LY MY LaLNITHER 'ﬁumgamimuau
Tdulumaunuuaziimnemagsie TaotdnAnwazdesaunsaussgndlinguialddnuanldfunsaifom
Study of defining vision, business mission, objectives and goals for conducting international
business operations, assessment of local conditions and environment, planning, policy making, and
various strategies related to international business operations in marketing, administration and human
resource management, finance, and production, and including control in following business plans and

goals; students must be able to apply theories they have studied to case studies.

5U. 436 MIIANINGUVANNINGUAZNTaMUTENINUTEINA 3(3-0-6)
IB 436 International Investment and Portfolio Management
FrdsRuneu : a@aula ne. 212 uaz 5. 321

Anwlaseasne unumuaznisatluauresnaianannsndnelulszimelaznisUszma laganie
Ussimaii wauuduazUssinaiiialng (Emerging countries) naanauwmadanisuseiiunaznisiiasizi
wannng N13INN1SIANGUNSNNING

Study of the structure, roles and operations of domestic and foreign stock exchanges, especially
in developed and emerging countries, as well as techniques for assessment and analysis of securities and

portfolio management.

5U. 437 Uszduddgludagtunanisdanisgsiseninaseme 3(3-0-6)
IB 437 Current Issues in International Business Management
dsAuneu : @euld suU. 321

AnwUsgiiunardnasing nedunssanisssiaseninssmafiuiadlaludagdu naenaunis
Waruulasanmzuindoumagsivlusnaszma wnfauazmadansdansadislmifioamnsmianyszgndi
gsnaseninUszmdaliaenaqasiunnytagiu

Study of a variety of current issues and news stories in international business management, as
well as changes in the business environments of foreign countries, new concepts and management

techniques that can be applied appropriately in current international business conditions.
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5U. 438 nsfnwuanizynng 3(0-6-6)
IB 438 Independent Study
Fwdaduneu : aeuld su. 321
Anwifuai vievinideluie viededifetestumsinnisssfaseninsUssmaluiadofidnfnw
aulameldduinu uazquannernseiuinmildsuseumneanmein

Study or research into subjects or topics related to international business management of the

students’ own interests, under the supervision of an advisor assigned by the department.

5U. 440 MSRNMUMEIUGINATENINUTEImNA 3(0-9-0)
IB 440 International Business Internship
Jdsfunou : @euld nquiviinuanz-UiRusg1tay 2 3
AnufuRnuaidugusingg Afedesiumsinnisgsfseninssemalussdnsssiafldfuniseysifan
e Taginnududwaulidesndt 200 9l
Real practical training in fields related to international business management in business

organizations approved by the department, with an internship of not less than 200 hours.

sU. 442 nsduguseneumssziulan 3(3-0-6)
IB 442 Global Entrepreneurship
FyrdsRuneu : aaula su. 321

Anwnisnsaaasimungsisvesiaediinigaatalan Tassjatuseansidigrainsiaszme ns
a¥anuaunsalunisudsiueged B uliiugsiavesiaies nfeudufnviiyuuazuantivesnisidy
FuszneumssEiulan nszuaumsvesmsiduguseneumssdulan msaisassduinnssuilegsio malase
lon1avn9g30 A3581UTIUNNGINTEAULAN UaranusuRaveusedsnuluszaulan

Study of methods of building and developing a business to enter the global market, focusing on
entering the international market, creating capabilities of sustainable competitiveness for the business,
also study of aspects and qualifications of leading global entrepreneurs, the process of becoming a global
entrepreneur, creating business innovations, analysis of business opportunities, global business ethics and

global social responsibility.
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5U. 443 nsPadedeansuasnnasadiuausssy 3(3-0-6)
IB 443  Cross Cultural Communication and Negotiations
FyrdsRuneu : adaula su. 321

ANYINGNNIT NIZUIUNIT ﬂasmé LLazmﬂﬁmﬁ'mﬁumiamiaﬁ'ammaxﬂ’]ilﬁ]imﬁuqﬂﬂaﬁmmﬂﬁi’m
TUUFTTU ﬁﬂﬁﬂmwlﬁﬁauﬁﬁamﬂwqwﬁLLazﬂﬁﬂ’a PREIBNITUIILY 8AUTIH NIUANYY NTUAAIUNUINAULG
ﬂ’riﬁ?’maﬂl,wgﬂ’ﬁai Judu

Study of principles, processes, strategies and techniques related to communication and
intercultural negotiations; students will learn both theory and practice through methods including

lectures, discussion, case studies, role plays, and simulations.

5U. 444 gataseniclseinalunguussmenyg Jueennans 33-0-6)
IB 444 International Business in Middle Eastern Countries
FyrdsRuneu : aaula su. 321

Anwimssdugstalunguuszmans fusennans Inewufisnnsiddsuutasuesaninindesuaz
amum'ﬁiﬂm&qiﬁﬂuﬂ%ﬁ;ﬁuﬁﬁmaﬁiaﬂ’]iﬁ’ll,ﬁuqiﬁﬁ]im’hwizmﬁ IamaLLaquaiiﬂﬁwﬂuLw\'awwmﬂiu
Ay iueanna1e naendukIsAlulgmadinas mfnwasidunmsiteuiannsildnm

Study of conducting business in the Middle East, focusing on changes in the current business
environment and circumstances affecting international business operations, opportunities and obstacles
encountered in each country in the Middle East, as well as solutions to those problems, with a focus on

learning from case studies.

5U. 445 g3fesemIUsewmelunguussinanensng 33-0-6)
IB 445 International Business in African Countries
Fwdauneu : aeuld su. 321

Anwinsdifussislungulsemanening Tagiudsmadsunlasmesaniniindesuaraniunisainig
gsfelutligiuifnadensduiugsiaseninssema lomauazeuassainuluusazysemealuuening naonau
wwnmauntedymdangs msfinwasdunsSeuiainnsalfing

Study of conducting business in Africa, focusing on changes in the current business environment

and circumstances affecting international business operations, opportunities and obstacles encountered

in each African country, as well as solutions to those problems, with a focus on learning from case studies.
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5U. 446 MSIMVIUNUGIARTENINSUSTINA 3(3-0-6)
IB 446  Developing an International Business Plan
Fwdauneu : aeuld su. 321
AnwanudAywaringUseanrain1sinriwaugsnaseninssne maamu%umaumﬁmﬁ']Lquqiﬁﬁ]

q

seiUssinanuszneulumenmsfinuuasin e idunadeunegsia nMsseyUssmadmung doyanginssy

¥

guilnavesauludsemadivine uavdiulszneudug MAstestumunugsia Tnstndnwdenianuiuay
mdlafefugsiasieUsamanninieeinuunussgndlflunmsidadedam Iinsesianumsal uas
mﬁNLLNuﬂaqwﬁ‘iuLLNuqiﬁﬂ

Study of the importance and objectives of making international business plans, as well as the
process of making an international business plan, including study and analysis of the business
environment, specifying target countries, consumer behavior data for the target countries and other
elements related to the business plan; students must apply their knowledge and understanding of

international business from subjects they have studied to diagnose problems, analyze situations and

employ strategy planning in a business plan.

ne.325  msludiensidiuazdionn 3(3-0-6)
FI 325  Import - Export Financing
Fdsduneu : @auld ne. 212
Anwrumum JUiuy Bmsdudunsvesaadumsulunisliuimsmamsiusasaudodienisini
uazaseen wiouiiENIsaAA I ABYNINSEY LAZNI319NENeN1TRElUN S ENgIARTEnIeUsEme
Study of the role, models, methods of operation of financial institutions in providing financial
services and financing for import and export, including methods of risk reduction and financial planning

in international business operations.

U8. 325  nsEnausugUsEneuns 3(0-9-0)
BA 325  Entrepreneurial Internship
Jdsfunou : aeuldnguivanizanu-Uiduegiaios 2 31 WielasusuliRanAnud
Anwdnigaiaesiusznauns AnuAnaiiaassd mauasnlomalunsamugsfalmig nsdads
83AN1S N132198KNU NMSUHTRNUAZS N1suimsgsnaegrnduszuy uwasmuwmslunisuddeym aetdndnw
wseilnnululasinsiinauvesmineds aeldnisquaresaanassivinwlassnis vieflnaulussdns
sne7 i adlaidesndt 200 $alas wasthAnundesiavhsenuasuiansiinnudeduganisiinnu
Study of entrepreneurial spirit, creative thinking, seeking out new business investment
opportunities, setting up an organization, planning, real-life operations, systematic business management,

and guidance for solutions to problem; students must train in the university’ s internship program, under
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the supervision of the faculty advisor or train in an organization for not less than 200 hours and, upon

completion, students are required to submit a report summarizing the results of their internship.

ar. 301 LeRENAnNIANY 3(3-0-6)
CO 301 Pre-Cooperative Education
AnwuwiAnwarAuUdnlavessruvariaAnwInaenUduNSIWSBNANUNS DULAYTINYEAUATS 811
ﬂ']iL%EJUﬁ]@WZJ']EJﬁﬁﬂN’m ﬂ’]iLg’ﬂﬂﬁﬂ’]uﬂi$ﬂaUﬂ’]i L'Vlﬂﬁﬂﬂ']3L%}W§Uﬂqiﬁuﬂ’]wﬂjﬂ’]u miﬂ’@umﬁ’ﬂwﬂumi
doans yadnnm mevhauduiin afrsassdnsihausiiefanssy 5 @ Tausssuesdng madanisaned
a59assd wedanmadeusenuwasnisinaus invensduluszneunts AMSIINTSESTIN TINERTIEIUTIN
Tl Toasufuluseninamsuiimnu wazanulasadsluaniulsznouns
Study of concepts and understanding of the cooperative education system, and the preparation
of various skills such as writing job application letters, selecting a workplace, job interview techniques,
developing communication skills, personality, team work, creating work through 5 S activities,
organizational culture, creative thinking techniques, report writing and presentation techniques,
entrepreneurial skills, ethics and professional codes of conduct, conduct while working, and safety in the

workplace.

aNn. 430 @ufaAnw 9(0-35-0)
MG 430 Co-operative Education
dsfunou : aeuld ae. 301 waznguivieniginu-UiRueg1tay 3 39
Anwisyuunisiauasiluaniudseneunisssialugiuentnauvesaniulsenaunis iewaSuadsli
thanwammieudunueninannsujiRnuiuguedisdndnnsuasduszuy dhdnwvezdeidaluemis
nuegafunaTmudlitesnit 16 dUavi vie 1 AansAne) sadedinisUssdunanisvinnuaine1ansd
Ausnursaufuanuusenauns WnAnwidesdaviiduiinauimvdlunsujofanuluseninsnsufoia
'ﬁfmmgﬁflmmagﬂwamiﬂﬁﬁammmsﬁ']Lauawamiﬂﬁﬁamu Lﬁa?:uqmmiﬂﬁﬁamu
Study of real-life work systems as an employee in a business to enhance students’ professional
readiness through basic principled and structured practice; students must work full-time for not less than
16 weeks or 1 semester, including performance evaluations by their advisor and workplace; students must
record their progress at work during the internship and both complete a report and make a presentation

on their performance at the end of the internship.
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an. 417 vinwedmIudngsiaideadn 3(3-0-6)

MG 417 Business Professional Skills

Anwuagiinaluvinuesineg idndusenisatuaisyrdnnmuesanuduingsiafioandn 019 n1sfiaun
yadnannslulaznieuen dyweduius usemniadeny miwjmiuﬁ'ﬁ;mu nsfnsedoasniagina uas
wiAtiAN1TUNELD 0190 TN

The study and practice of various skills necessary to enhance the personality of business
professionals, such as internal and external personality development, human relations, social etiquette,

speaking in the community, business communications and professional presentation techniques.

5U. 448 gatasewirslseinalunguussmenainiintig 3(3-0-6)
IB 448  International Business in Emerging Countries
FsAuneu : aauls 5. 321

Anwinsandussialunguusemanaiaiinlug Tnouianisddsunvasvesaninuindeunas
an1umsainsgsivludeguiifinadensduiugsiaseninssema lonauazguassaiinuluudazUssinanain
Wnlvad saensuwimenlalgmaaingn msfinwasidunmsiBeudannsaldnm

Study of doing business in emerging markets, focusing on changing environments and current
business situations affecting international business, opportunities and obstacles in countries with emerging

markets, to methods for solving those problems; the course focuses on learning through case studies.

5. 449 gsfasziulanuaruinngsy 3(3-0-6)
IB 449  Global Business and Innovation

Fudsrunau : @aula suU. 321

s Y o 9}

ANWIENNIT NIEUIUNNT waznagnsMgItesiun1sdansuinnssy nsusmsiudnidewasiam 1J
auﬁauismamié’@miw%’wéﬁumqﬂ%wLﬁaLﬁuﬂizam%mﬂumiﬁwLﬁuqiﬁaiwdwﬂmwﬂ LLasLﬁaﬂ’@uuﬂqiﬁﬂ
Wanunsadignainlan naenauaiunsnegsenuazudstulunanlanta

Study of the principles, process and strategies relating to innovation management, the
management of research and development teams, including intellectual property management policies

for effective international business operations and to enable businesses to enter the global market and

to survive and compete in global markets.

a’vuﬁémﬂ’]i%’ﬂﬂﬁqiﬁ%w*jwﬂﬁzmﬂ



31

5U. 450 NMSIANTSAIDBNLATLNIN 3(3-0-26)
IB 450 Export-Import Management

Fuedunau : @auls suU. 321

1% '
= Y o o v A

ANWI9aUann1S ANuEIAY Tunsuiion1dteanLaridl nsevIunsia dulaldennannlardun

£

'
¥ v o ¥ o a

ny szl ToUsAu FormuaiAedesiunisdeenuasiiugn ﬂ']'ﬁﬁ’]é’ﬁyiy'l%ama Joulunsdswoudud ns
P15213u Aud ol en1sdeeanuaziindy A5n19Aan1ng wazn1sdanisienatsnisdseenuaziutiegned
Usgansan

Study of the principles, importance, import-export procedures, decision-making processes in
selection of markets and goods, rules, regulations, requirements relating to export and import, trading
contracts, terms of delivery, payment, loans for export and import, customs processes and the efficient

management of export-import documents.

5U. 451 ONA1TN1TANTERINUTZING 3(3-0-6)
IB 451 International Trade Documents
dsauneu : gauls su. 321

AnwifaenaisnisArdmiunsanidugsiasenitalseme 019 Lena1sn1suidn nansn1sdseen
LONENINNTVUES LeNaNTN1SUTEAURY LENANTEUIATT AABATUNTEUIUNTTLAZTURDUYDUENATTNIANTE NI
Uszine iamﬁy’ﬂ Incoterms (International Commercial Terms) aﬁqm

Study of international trade documents for international business operations such as import
documents, export documents, shipping documents, insurance documents, bank documents, as well as
the processes and procedures for international trade documents, including the most up-to-date

Incoterms (International Commercial Terms).

5U. 452 WEN13AANINg 3(3-0-6)
IB 452 Customs Systems
sAuneu : aauls 5. 321

AnwIsEULAANINg mmfﬁmﬁmgmmaLLazizLﬂsuqamﬂi UINTNITAIVANNAANINT NIN5UIVDS
Wn-deveseen Anguselevinianigens An1saaninsianenstlaniusylevivenissusesnasiia
nszuuMsldFdunsluiiBnisaaning uazszuu E-Customs AunsuAanIng

Study of customs systems, customs laws and regulations, customs control measures, import-
export clearance, duty entitlements, customs clearance for benefits from certificate of origin, procedures

used in customs clearance and the E-Customs system with the Customs Department.
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5U. 453 g3naseninussinalungulseinae1igeu 3(3-0-6)
IB 453 International Business in ASEAN Countries
FyrdeRuneu : aauls suU. 321

Anwinsdifussivlunguuseimaendeu Tagiudsmadsuilasesanminadentazaniunisainis
qiﬁﬂuﬂmﬁuﬁﬁmaﬁamiﬁwLﬁuqiﬁaiwﬁ’mﬂixmﬂ IamaLLaquaiiﬂﬁwﬂuLLﬁiawixmﬂ AADAIULUINIIUALY
Tggmndanany msAinwagiiunisiseuiannsdlng

Study of business in ASEAN countries, focusing on the changing environment and current business
conditions affecting business operations between the countries, opportunities and barriers in each country,

as well as solutions to these barriers; the course focuses on learning through case studies.

54, 472 duaungsnadu 3(3-0-6)
IB 472 Seminar in Business Issues

Aurdasunauy : @aule 5U. 321 way sU. 181

TN}
(% a a

AnnwrnsAniasIzd nsedvsisLazuansanuAnviululssinuddgiineatdosiuuiuniulu
annnsaidagdu
Practice in critical thinking skills, discussion and expressing opinions on important issues related

to the Chinese context in current situations.

5Ua. 181 Fululangalvl 3(3-0-6)
IBC 181 China in New Era

Anwdeyaialuifieafuniu glimans wsugia msidesnisunases dauiamsssy wazanuduiug
syminUszimavesIuluusunlan

Study in general information about the language, geography, economy, politics and government

and also Sociocultural China with international relations as a global context.

5U3. 182 TAIUsIIUNITAIIU 3(3-0-6)
IBC 182 Chinese Business Culture

Anwrimusssuneniugsiansatng-FuluuTund199 Wy Tausssun1dudi Twusssunenisnain
Sausssulunmsinnisesins Tausssulunishnseduiefurniiu wasdsediunisieanstu Tausssy

A study of Thai-Chinese business cultures in various contexts including products and marketing,

organization management, doing business with Chinese people and cross-culture issues.
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5UA. 283 Yoyaidedniuslnaiu 3(3-0-6)
IBC 283 Chinese Consumer Insights

AnwmgAnsauguilaeuniduluudasyiesiu noufngdnssuguilon Tiesgitaduaelunasneueni
SvdnasengAnssuvesiuilnariiu TasrumsiFeudandounaunwiusingg

A study of Consumer behavior theory and Chinese consumer behaviors in each locality through
the various media. To analyze the factors influencing Chinese consumers both internal and external

factors.

5U4. 284 NTTUIUNITNNNITANTENINUTZINFY 3(3-0-6)
IBC 284 China International Trade Process
Anwdayadunafiseniassme nsruiunmanensi feanasuazdeulunistovissevineUssne
WA nMsvhdeya n13dede U509 N397152RU N1svuds nsUseiunsvudsagnisdseanidid uaz
wnansTiieadaslunsaidiunsisewinssene gy
A study of international trade in contents and process of international trade conditions and
agreements, contract, ordering, packaging, payment, transport, shipping insurance, and import and export

including the relevant documents.

5U3. 385 nagnsnisnaindulunaialan 3(3-0-6)
IBC 385 China Market Strategy in Global Market

Anwndeyanmisnaansivesiunazyedlan Anwiuuamnanmsdnvinagnsnismsidifienuuansiafuly
uiazUsEna UnummInanIuiitseiasugialan

A study of China and global market strategies. The purposes of this study are to understand the
methods to plan different effective business strategies in each country including the role of China market

in global economy.

5U8. 386 Msfmuazn1samuluiy 3(3-0-6)
IBC 386 Trade and Investment in China

Anwrseideunisan nguung Lgauimﬁlﬁmsﬁ’admiﬁuamu LLazﬂiaumiGﬁLﬁuﬁqiﬁﬁﬂuﬂizmﬂ%u
sUMUUgIRaTeUTEmARY Tunounisindauith szuunm® dygnidieussnu Wudy

A study of trade laws and regulations related to investment and operating business in China.
Including Chinese business model, the process to set up the company, tax system, employment contract

for labors.
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5Ua. 487 nManaalaieminana 3(3-0-6)
IBC 487 China Digital Content Marketing
ﬁﬂmg‘dLmumimm@L%mfamﬂizmwmq mahmsaaalagiiomiionfedenanididnnseiing
A study of China Digital content marketing in different types. Students are assumed to practice

marketing plan by utilizing electronic media.

5U9. 488 mslugusznoumsgysiaiu 3(3-0-6)
IBC 488  Entrepreneurship for China Business
AnwIsnisadiuasiwungsnavesiiedinignainnisddu nsasieanuaunsalunisudatuegig
fathlvifugsRavesiiosnazenseunansusiitinaAuazyarlunatn nieufufnuudyuazguandivesns
Lﬁuﬁgﬂixﬂaumiiwd’mﬂixmﬂlmﬁu ﬂizmuﬂWiﬁumﬂ’mﬂuﬁgﬂixﬂaumi m'ia%f’ma'iiﬁu%ﬂiimﬁaqiﬁﬁl N9
AT1lEN1aN19g5A A5581UTIUNNGIND wazANuTURAveUssdiaunsAngsATluAsegialnedu
Study of methods of building and developing a business to enter the Chinese market, creating
capabilities of sustainable competitiveness for the business and raising product and market values, also
study of aspects and qualifications of leading Thai and Chinese entrepreneurs, the process of becoming a
global entrepreneur, creating business innovations, analysis of business opportunities, business ethics and

social responsibility for businesses in the Thai-Chinese economy.

A. YNNIV UABNLET (6 MI8fn)
Unfnwrzdeadonisousedvduilnasuluumiinerdengavn livesnin 6 miefn visedoniseuly

183 RenelUil

350. 121 MfaLazMIYANYITUTEFURY 3(3-0-6)
CBL 121 Elementary Chinese Listening and Speaking
Anvinwen1silauaznsnanwIIuseauiy Mseanides Adny Ussleaiiugiu unaunuiineulanininy
a < aa o
Anwiu TudinUszaniu
A practice of speaking and listening skills focusing on pronunciation, vocabularies, basic sentences

and conversations for expressing ideas in daily life.

980. 222 MSTLAYNITNANTITUTEAUNANY 3(3-0-6)

CBL 222 Intermediate Chinese Listening and Speaking

Fdsfuneu: aauls 250.121 vielasuniseudAnINAnUA
Ansluinuwznsilauazmsyamuiuszdunans ienseduseluidodivarnmane

A practice of listening and speaking skills for discussion in various situations.
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