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1. lassairaméngns

TNNUMNYNIATIARRANANGRAS 135 wiaeiia

n. vuandviAnymaly 30 videin
NANIMNYDINYY 9 mhefin
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A, NUINIANEINI 30 wUqein

NEuAIYIN1B1DINGW (9 vein)

iein (Ussee-UuR-Anwimenies)

an. 101 aMwdinguluiinuszaniu 3(2-2-6)
EN 101 Everyday English

an. 102 M egangeluusunvnedany 3(2-2-6)
EN 102 Social English

an. 103 Awdsnguluusunaina 32-2-6)
EN 103 Global English

NFUAPIYIUINTINWLIYIN (21 Miqein)

An. 101 ﬁﬂwzmiﬁﬂLﬁamiﬁaui@]aam%ﬁm 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

fin. 102 audunadies uarnsasunasuesdany 33-0-6)
GE 102 Citizenship and Social Transformation

iein (Ussee-UuR-Anwimenies)



fn. 103
GE 103

fn. 104
GE 104

#n. 105
GE 105

An. 106
GE 106

fn. 107
GE 107

waluladkasuinnssuiaaunn

Technology and Innovation for the Future

AUVTEANAUFUNILNDY N

Aesthetics and Well-being for Life

HusTnsn1edanuwazUsenuinlvdvaian

Global Alliance and Emerging Issues

ANUININTRULEENISHAILIDE9EY

Financial Literacy and Sustainable Development
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Entrepreneurial Spirit and Leadership Skills

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

. RUIAIVIANIE 99 wUenn

nauvIwnY (30 %UBNA)

uf. 100
CA 100

ur. 101
CA 101

ufe. 200
CA 200

uA. 300
CA 300

uA. 004
CA 004

uA. 005
CA 005

uA. 006
CA 006

ue. 700
CA 700

WIARNUFIUAUNTHRAS

Conceptual Foundation for Communication

Wumeguanideuarn1sdeans

Journey to Media and Communication

NOVENg 938555 wazAusuRinveulun1sdeans

Law, Ethics and Responsibility in Communication

AauzhtanIULEUD

Art of Pitching & Presentation

ANSNYNTNAINE

Digital Photography

Aauzwian1sLatseg

Art of Storytelling

nsdeaINITRANLULARTTA

Marketing Commmunications in Digital Age

o

nsiviviudelugaddvia

Digital Literacy

mhefn (Ussene-UfuR-Anyimeniued)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-6)
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3(3-0-06)
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Ul 008 pulduwaluladaiunsdeans

CA 008 Trends in Communication Technology

uA. 900  Aavy satley waydwusssuivady
CA 900 Art, Taste and Contemporary Culture
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3(3-0-6)

3(3-0-6)

mhefn (Ussene-UJuR-Anwmeniued)

uA. 021 Feineuaznginssuguilan

CA 021 Consumer Psychology & Behavior

ue. 022 ANMUARLTININYHALANUANFS19ATIA

CA 022 Critical and Creative Thinking

uA. 023 ANSERANSHIUFDdIAL

CA 023 Social Media Communication

uAl. 024 walulagnianisnam

CA 024 Marketing Technology

we. 025 msRnUUReenwuunITin
CA 025 Graphics Design Workshop

o

uA 026  MsAnUfURN1SHARAeRITA
CA 026 Digital Media Production Workshop

um. 031 nIdeUszend uarnisimsideyaiiiensindulaianagns

CA 031 Applied research and Data Analysis for Strategic Decision Making

WA 032 WUU918093509 BReulisy Lasn1naalenagns

CA 032 Business Model, E-commerce and Strategic Marketing

w033 nsRnufuRasenufnnesivasdmivasnisuimsuuuelad

CA 033 Idea Generation Workshop and Agile Management

Ul 034 AFASUTUADIANTS
CA 034 Corporate Branding

ur. 040 MsdEuNWIUITTRURZLEaESANURUR

CA 040 Special Topics Seminar and Workshop

ue. 201 Awdengudmsunsaeansegnelieantn

CA 201 English for Professional Communication

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-6)
3(2-2-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-06)
3(3-0-6)
33-0-6)



ud. 041 lasssansinus 6(2-8-6)
CA 041 Degree Project

ED)
uA. 042 NSENOWIT TN 6(0—35-0)

CA 042 Professional Internship
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mhefn (Ussene-UfuR-Anyimeniued)
* ngud¥nsasisuTuAduNglaUIYRs
anl 021 msadauusudBuigeumesuaziiivedes 3(3-0-6)
BF 021 Celebrity & Influencer Branding

anl. 022 MseenuUULENANUAlLUTUAB UGS 3(2-2-6)
BF 022 Influencer Brand Identity Design

an. 031 msusIngii Aavensliides wasmaifaunyadnnwdviudurgoues 3(2-2-6)
BF 031 Appearance, Voice Work and Personality Development for Influencer

anl. 032 mevhenudlgdEndmsusungieuwes 3(3-0-6)
BF 032 Human Insight for Influencer

an. 033 nswAndedwiuremisesulal 3(2-2-6)

BF 033 Media Production for Online Channel

an. 034 nsaseasseiiievioaulall : vden, 1800 wAEAITIN 3(3-0-6)

BF 034 Online Content Creation : Blogging, Vlogging and Reviewing

an. 035 MsERwaNIsUIMIAINENTUSAULRAn 3(3-0-6)
BF 035 Follower Acquisition and Engagement
anl. 036 nagmsdaedmiudurqouiwe’ 3(3-0-6)

BF 036 Media Strategy for Influencer

anl. 037 nagnsmmseaakaznsasengladmivdungeuwes 3(3-0-6)

BF 037 Marketing Strategy and Monetization for Influencer

ngudvin (FwsuinfAnenlidldBeulundngastimanans)

tnfnwanunsadenisey 5 31 nnguivianizau-aen
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infnwagdesdensoueivduntaaeuluuminedunsumn vieseivideniasnauedvanans

WsaNAIduYeIRMznFey kitssnii 6 wuein usewdanseulusieivneenelull

uf. 551
CA 551

UuA. 552
CA 552

ue. 553
CA 553

uA. 554
CA 554

ue. 555
CA 555

UuA. 556
CA 556

ufe. 557
CA 557

UuA. 558
CA 558

uel. 559
CA 559

uA. 561
CA 561

Uuel. 562
CA 562

UuA. 563
CA 563

uA. 564
CA 564

ASAUAINDESY

Independent Study

ASARENTUIATUTEWINUTEINA

International Mass Communication

ASEDASHNDAITHAIUN

Development Communication

ANSUSANSIVINTNFIAL

Integrated Academic Social Responsibility

A159RLASINISIaNSHEINS WA USIAL

Social Engagement Project

NNSIANITINANIAAURS

Music Festival Management

nsufuRnIsmanIanues

Music Festival Workshop

INYINITNUNT

Military Science

ANSHAILNIAINNL YA

National Security Development

ﬂ'1ﬂwwm’]ﬁm%“uQﬂizﬂaumwmmﬂmaLLammmJau

Advertising for SMEs

wWiHLNAINUAS9ETSA

Creative Portfolio

nseenuuuLiensauedeya

Information Graphic Design

ARFIC R R IR TR CT- RPN SIRYFY

Advertising for Modern Trade

mhein (Ussee-Uj

UR-AnwmenuLed)
3(0-0-12)
3(3-0-6)
3(3-0-6)
3(0-6-6)
30-6-6)
3(3-0-6)
3(0-6-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-6)
3(3-0-6)



UuA. 565
CA 565

UuA. 566
CA 566

ue. 567
CA 567

UuA. 568
CA 568

Uue. 569
CA 569

uA. 570
CA 570

ue. 571
CA 571

ue. 572
CA 572

ue. 573
CA 573

ue. 574
CA 574

ue. 575
CA 575

ue. 576
CA 576

Uuel. 577
CA 577

uA. 578
CA 578

ue. 579
CA 579

nseneamluagale

Studio Photography

Asasranmedaulmluanulayan

Motion Graphics in Advertising

AINTTUNLAWNIAITAAI

Event Marketing

Vinyen @ mTuUszEnouInTnlawan

Language Skills for Advertising Practitioner

Anvdslszaunsalgsnalavanseninauseme

International Field Study in Advertising

NsUsEdNiuSegsAavwIANaIeas YUIAL DY

Public Relations for Small and Medium Business Enterprises

AsUsEYIEURUSN9NSLEBe

Political Public Relations

NSUsEENTUSRAAMNTINATIETIA

Public Relations for Creative Industries

NUSTV IR LSV INUILIIUTIVNTUAL BIANITAITITUN Aid

Public Relations in Governmental Institutions and Charitable Organizations

nsdeaTNegUAIN

Health Communication

AMsUsEIIELRUSWAEN1SLTIMRTBIUsYa U S eY

Public Relations and Lobbyist

ﬂ’]i@ﬁ]ﬂLL‘U‘Uﬁqiﬁ‘ﬂ LAZNITETILUTUA

Business Design and Branding

nsasnusuAgInatuiie

Entertainment Business Branding

NN5ASNNUTUATEAUNS

Luxury Branding

AFASNMUTUALNTY

Fashion Branding

3(2-2-6)
3(2-2-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)



ueL 580 enamswiinisduineuasnisdoans 3(3-0-6)
CA 580 Buyology and Communication
uA. 581 n1saauusuAgIAvieadien 3(3-0-6)
CA 581 Tourism Branding
WAL 582 NM9aaMUTUAlLGIAINSUSNISARUSY 3(3-0-6)
CA 582 Hospitality Branding
WA, 583 NIATINMUTUALAYORNKUUTINTBIMS 3(3-0-6)
CA 583 Food Business Design and Branding
WA, 584 N19A3ALUTUARINRNW 3(3-0-6)
CA 584 Sport Branding
uA 585 msEiaLUTUAdmiUgsiaLiediny 3(3-0-6)
CA 585 Branding for Social Enterprise
uelL 586 M1sASuUTURegnaiEy 3(3-0-6)
CA 586 Sustainable Branding
uA. 587 g3quiunsaiauIuR 3(3-0-6)
CA 587 Feng Shui and Branding
UA. 588 NNSANWINNUAMUNITATIUUTUA 3(3-0-6)
CA 588 Branding Field Trip
ue. 589 MSHNURURNIIIMUNITAS L UTUA 3(3-0-6)
CA 589 Branding Workshop
WA 590 MIANWIUSEAUAMIEAUNTAS 1 ILUTUR 3(3-0-6)
CA 590 Selected Topics in Branding
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N, MINIBIANEINIY (30 waena)

NguIPIN1WBINGE (9 niEn)

an. 101 MudenguludInuszaniu 3(2-2-6)
EN 101 Everyday English
Andlunslilassarsfiugrunarduunwndnguildluiinsesiiu Ussneudenmswauusihaueuay
Tidoyadius msussesyadndnvaz mwadaFesiiauls Sesiidumnuveunazuswdn fudiudiveusazay
swdimauansarudndiuluFesial Snivimunitnurnisya nsils mseu warnsBeudieiBiTaysuins
Practice basic language structures and everyday expressions, including how to give informative self-
introduction, describe personality, talk about interests and personal passions, as well as how to express
opinions about general issues. Enhance language skills-speaking, listening, reading, and writing through

integrated methods.

an. 102 Mudenguluusunmsdeny 3(2-2-6)
EN 102 Social English
Anstunsyauaznsidoulsslonuasdnnuilfidulsedn ilemsiufauiusvadenn msuanidsutoya
nsTsuiioy wagnsesutsanuAnieafuiFowing 4 luudummsdsauuargsia Tnsgaduniswamuineenis
aAuTBkaznITiEue muwmaluladuazauAnaseassn
Practice speaking and writing frequently used expressions for social interactions, exchanging
information, making comparisons, and explaining ideas in social and business-related contexts, with

emphasis on developing discussion and presentation skills along with digital skills and creativity.

an. 103 aMwdenguluviunaina 3(2-2-6)
EN 103 Global English
Anlunisusseneyszaunisallaesyysvazdenalivayy uaswansenuAndiuiesiuiinanudued n1s

o wazUsznulymiluszavaina Tnsyadunsiauinesnisdeanssenineimusssy waznisdeanslulan

'
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favia FedAgysensilunadiodan
Intensive practice in portraying detailed experiences and expressing opinions about living and
working situations, and discussing global issues, with concentration on intercultural communication skills

and digital communication skills, which are vital to becoming global citizens.

NFUVIYTAUNTINELAWTN (21 wiIefin)

fin. 101 ﬁnwzmsﬁmﬁan’mt’%aui’maaﬂﬁm 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anvngud] nann1svein1sin WanisAnegruduszuu 919 N1sAMBANING N3ANE319ETIA N3An
AR NMsAnFuATIEI nsAeun U WWudu swdinmadenlssauAnuazainisadeniaiodionnuani

wingadlduszgndldludinuse 3Ty mehnulaznsSeuinaentinlieegadlusedngamn



In this course, students will learn about theories and practical thinking tools such as critical thinking,
creative and innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to their daily life,

professional undertakings and lifelong learning.

fin. 102 anutdunaiins wazn1sasuwlasuasdany 3(3-0-6)

GE 102 Citizenship and Social Transformation
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Suiiflutiagtunazounan 1y deruddva denunninusssy Wudu eiviviumsasunlasuesdsnusingg
sufaSeudituidin dunedeniidsmaroguanis 4 33 Ae no 1o deaw uas Jyan endeuufudegsudu
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In this course, students will learn about definitions, attributes, rights, civic duties and freedom
associated with citizenships and social transformation of Thailand and global communities in current times
and in the future, such as digital society, multicultural society. To be able to live peacefully and happily

with others, it is important to understand evolving changes and learn about 4 dimensions of the

environments affecting health, namely, body, mind, society and wisdom.

fAn. 103 waluladuazuianssuiioouan 3(3-0-6)
GE 103 Technology and Innovation for the Future
Anwiunum uuada msfviniu mfinsuszgndldeluladuazuinnssusdusingg Ayjadunsimun
A inludeuadislusl nansgnuifisenisaidudin dsau uaziasugia naemaufnwinsldussloviuasnis
duasewmindaunsdygifnnninaluladuazuinnssu
In this course, students will learn about concepts and innovative technology and applications aiming
to better a quality of life of people in a new society, including how technology and innovation affects our
livelihood. The course also covers information on intellectual property protection as a result of technology

and innovation.

An. 104 guvieniwiugun1iziiadin 3(3-0-6)
GE 104 Aesthetics and Well-being for Life

FouimsliFinedisdinumanaufalzwazianssutiumunins WesusedmiluFesquvisnmiliieades
AUTIRLATAIANIINIURAULHANN 9 Lazinn ﬁﬁma@iaﬂﬂiﬁ1§aa§maﬂ%ﬁm fAAuuay IuusIIu

In this course, students will explore relevant theories and concepts of aesthetics related to life and
society and learn to cultivate positive outlook and attitude and understanding of different forms of taste
and beauty, which will enhance their perception of diversity and enable them to appreciate art, music,
literature, images, films and other forms of art. Students will also learn how to depict their imagination via

communicative design using images, colors, calligsraphy and other related tools to create value-added

identity and characteristics to services, products and media.



An. 105 wuslinsnedsauuazUszinuialuvaslan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
Anwinsiaunanuiudesefuuumniniaassgauasniniesiidsmansevnudenisiudsunlamg
FimuuarTausssuludaulan dedlasuiuddgiiintulmivecszaaulan
In this course, students will learn about international economic and political collaborations and

developments affecting/constituting changes globally, in order to understand key global issues.

fin. 106 ﬂ'nuimamiﬁuLLasn'liﬁmmaeheé]"\aﬁu 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwinisdnnisuazndulanienisiuedsiussdning ﬁamﬁﬂmimiﬁumuqﬂﬂaLLasmiamu Tt
msmunegediBu Tnesjatunsysainisesdmiuiiiaenadosfutiunind guru wardsnuudday el
fadgymuazuuamensuilveginlugusssu

In this course, students will learn about management and effective financial decision making,
including personal finance management and sustainable development and personal finance literacy, with
special attention on integrated knowledge for local community and society, in order to highlight key issues

and offer practical solutions.

An. 107 Indyaraunnududusznaumsuaziineenisilugii 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁmanLLa3ﬂ’wmv-qmé’ﬂwmzﬁﬁwﬁ"zy’l,um3&%’N<§‘mizyzyﬁmﬂmﬂuﬁﬂixﬂaumi TaLiuNISAALUULE1V0Y
Usgnousensianufnaiaassd uaznsuainnlenalunisuuasdidufanisedsfinusssunazaiusss
amgiifiannsnihuagyhanduiilfedeiiussansua seu uaznddindulavusiomsnisal
In this course, students will study and develop important characteristics of entrepreneurial mindset,
with an emphasis on a combination of creativity and entrepreneurship and explore entrepreneurial
opportunities while learning about business best practice and ethics including leadership skills and qualities,
effective leadership characteristics which will enable them to effectively work as a team and be able to

make well-informed decision when required.

. KNI ANIE (99 WIENA)

naNVILAU (30 KUeNA)

uA. 100 WWIRANUFIUAIUNTHRENS 3(3-0-6)

CA 100 Conceptual Foundation for Communication
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wihil pusuiinveu waztladeiifidvdnasenisdeanslussusing 4

The course aims to introduce theories of communication, process, model and other elements of
communication, development, roles, responsibility, and factors that have influenced over different levels

of communication in organization.



ue. 101 Lé'umagﬂmma%uasmsﬁams 3(3-0-6)
CA 101 Journey to Media and Communication
Ayt oviranudladsnsieuluniniswesdiamansieondnludagiulsznauldaenis
Uszanduifusaasia mslawandda nsasmansada msdoasuusud uaznsaauususdurigleuyes
The course aims to provide students with an understanding of the way in which the current
communication professionals works whether in digital public relation, digital advertising, digital journalism,

brand communication, and building brand influencers.

uA. 200 ngVaNg, 938535 uaz AnufuRaveulunisiesns 3(3-0-6)
CA 200 Law, Ethics and Responsibility in Communication
Anwauidestudsatungmne Anviainmluniswansmudndiu veunvesnsldans wavaa
Fuflnveunienguunevedeiasy msﬁﬁug’mﬁm%ﬁﬂmﬂimﬁ wyesnQuunefiaduiiisadesiudomany
ﬂgvim*aLﬁ‘mﬁumsﬁmﬂiaﬂ@:ﬁim WU, ABNIMES NU.ANATEsayAdIuYAna NINdAun ey esTIN Ly
ANUTURRYRUYRINTAR RS
The course aims to provide students with an understanding of the fundamental law, freedom of
speech, boundary of rights, and responsibility of media by the laws, consumer protection law, cyber law,

personal protection act, intellectual property, ethics and responsibility of media professionals.

uA. 300  AauzwvisnisueEue 3(3-0-6)
CA 300 Art of Pitching & Presentation
AnwAavglunisiiaueyssianda 4 nswseudeya n1sunausnudn n1sldides mslddeuszneu
nsflndumstiauenuingUszasduaslontaiiuandneiu welfanunsothluldludindsedr fulagnisuseney
91@wlanensliusz@nsnm
The course aims to provide students with an understanding of the principles and different forms of
presentation. Emphasis is on the preparation and the delivery of thoughts through the use of speeches.
Upon completion, students will be able to prepare and deliver well-organized speeches in various occasions

and be effective communicators in everyday life.

uA. 004  N1ENEANAIIA 3(2-2-6)
CA 004 Digital Photography
AnwmguinarufiRnisaneniw dauusznousing q veandesiiviaarviounmaudife iaud gunsaiady
ﬂ’]ié;ﬂf’i%mﬂ syuutufinnA Anuaztden Lazn1suufinlig n1sdnesAusenaunnlRANAIILIRNULASANLAININ
Tulusunsuiviuarte Wethludszondldfunisaeniwlundasyussinvildivanga
The course aims to provide students with an understanding of the basic principles and application
of digital photography. Topics include camera operation, shooting styles, image adjustments and corrections
using image editing software, digital photo printing, aesthetic understanding, and applying them for different

types of photography.



uA. 005  AaUzursnisianiGes 3(3-0-6)
CA 005 Art of Storytelling
Anwsuuuumsidndesiiunngludeussaningg maadesiudosd amuazides audnuagiin
Y0413 09481 mmﬁﬂmn&hL%‘aaLﬁaﬁlam‘immwuwLLamami’ﬁﬂlﬁ@&i’mﬁﬂixﬁwﬁmw nsldiuauInIsuas
Uszaunsalseusilunsasiassdidendt saufioinvemsilc mstesnussdiu nmsdenassiifom msandiasizd
wazmsasUlanuiidaaiunaadosedisdifaty
The course aims to examine various forms of storytelling in contemporary media through both
verbal and non-verbal communications. Students learn the techniques of how to develop listening and
seeing skills and how imagination and personal experiences can be utilized to create a unique and effective

communication.

uA. 006  MsAeEIIMIAAIRlUYARTYIA 3(3-0-6)
CA 006 Marketing Communications in Digital Age
AnwiAumunevein1saatn ndnnseatnatelnl anuduiusseninsniseaindunisdeaisnisnain
LL‘LHIﬁ?,JSUaﬁﬂﬂigaﬁ’]iﬂﬁimﬁﬁﬂLLazwqaﬂiimﬁgU%Iﬂﬂ @Qﬁﬂizﬂ@‘U‘Uaﬁfﬁiﬁ@a’ﬁﬂﬂima’m Lﬂ%‘laﬂﬁ@ﬂ’ﬁﬁaﬂ’ﬁﬂ’]imﬂﬁﬂ
seninsounauitdfvenlatuardfesulavindounsdifng
The course aims to provide students with an understanding of the meaning of marketing and
marketing communication, the principles of modern marketing, relationships between marketing and
marketing communication, trends of marketing communication strategy. The basic theories of human
communication, mass communication, and new media and technology are explored.
uA. 700 msiwiviudelugadiiia 3(3-0-6)
CA 700 Digital Literacy
Ainwn 23537u mm%’uﬂ%awﬂ%’ﬁaa%ﬁaﬁiaé’mm HANTENUABKNAIATWALHTUANS S08LINATVA (Digital
Footprint) auvasnsdulaiues (Cyber Security) nsnduundsunlansaulay (Cyberbullying) n1svianundla
LATMSWLT1IA (Fake News) 3la31eA Inndaamdnnisuazuuidnvquisunisdeans
This course explores social media users’ ethical consideration and social responsibility, their impact
on society and audiences, digital footprint, cyber security, cyberbullying, media literacy, and awareness on
fake news. Students will learn how to analyze and critique content using critical approaches and

communication theories.

ud. 008 wwdldumeluladdunisdedns 3(3-0-6)
CA 008 Trends in Communication Technology
AnwgUuuuiazuulimelulamadumsdeasyandviadaudiigulusuisewen uimnssumediu
gunsnidaaiey (Smart Devices) JUWUUAN 9 fdsuuadluegesnds ssuumsunsamuaznsznedesiiy
AuANtRgs szuudumesida Aol devaousiuluaudainle 360 aem wavimealuladaimasiouads (Virtual
Reality) inalulagyn19n15mana (Marketing Technology) waganunsadnnalulagisnardluuszendldlunisvinau

sudeluyngduuule



The course aims to introduce various platforms and the future trends of commmunication technology
in digital age. Students will learn the background of new communication and information technology, and
explore the way how technologies influence our everyday lives these days. Emphasis is on the rapid growth
of smart devices and broadcasting technology, new media, convergent media as well as 360 video, and

virtual reality (VR) technology.

uA. 900  AaUy sAlUN LASIAIUSIINIINALY 3(3-0-6)
CA 900 Art, Taste and Contemporary Culture
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The course aims to provide students with an understanding of arts in various styles and periods,
and movement of arts in different periods from the past to the present, including the concepts of important
artists that influence the taste of the public in different era, as well as the influence of artists and arts that

have upon design, life styles, fashion, commodity, and contemporary culture in order to apply in each

person work tastefully.

nguAYNaNIEAIU-UIAU (42 wiidein)

uA. 021 InIneuaznginssuguilan 3(3-0-6)
CA 021 Consumer Psychology & Behavior
Anwianudilaunia nguiniedniner dauinerfiieadunginssuguilan Jedeidawade
nszuumsanaulavesiuslang wadnssuduilaaussianeng 9 uazuuamemsUszgndlinginssuguilaaiiienis
doans
The course aims to provide students with an understanding of the concept, theory of psychology,
sociology that relates to consumer behaviors, factors that influence the process of making decision of
consumers, different types of consumers, and the way in which to apply the consumer behaviors for

communication.

. 022 AMUAALTIININBUAZAMUANAI19ETIA 3(3-0-6)
CA 022 Critical and Creative Thinking
AnvuwmAnfiugiulunisadeassdony FeuinsrviunisAnnuegadsassdiiunisdienenain
Jusunisgaulianansadeaslsognamnzay swadnutRnsaiisassdnanusemadaisniseine 9 Audan
Tmidielildnuiiunnsrsuazsimats thlugmsinndinsaiuazstihauenanuiideansldedisdusyansam
The course aims to introduce the concept of creative works, the creative process from imagination
to communicate to public appropriately, including the practicing the creative works with different techniques
in order to create the unique and contemporary works which lead to criticism and presentation of the work

effectively.



ufl. 023 msfeansrudedanu 3(3-0-6)
CA 023 Social Media Communication
AnwinnudnuazyesdedinuUszianing 9 1wy wedn Suanunsy viawes gyu man Anwifeguuuuly
nsltnuliAsussloniludsnsdoasmnain mslesegideya waAnssumsldnuvesiuilan nagnnisdeu
17'immzauﬁugmwumiﬁ%aua ARDATUNITVIUNUNT SNSRI LA sPNaEaiuszAnEnm
The course examines the characteristics of different types of social media including facebook,
Instagram, twitter, youtube, etc. and study the way in which to use them for marketing communication, data
analysis, consumer behaviors, writing strategy that suitable for each type, including efficiently planning for

social media campaign.

uA. 024 wAlulagn1ensnang 3(3-0-6)
CA 024 Marketing Technology
Anvunaluladiiaunsoldiil edaasufanssunenisaatn weluladid onslavauaznislustian
(Advertising & Promotion) waluladiitaglunsassreumusivarueulszauniselava (Content & Experience)
wieluladiAeafunmsanduiudduyana (Social & Relationships) maluladfiigatesiunisue (Sales uay E-
commerce) mﬂiuiaﬁﬁLﬁmsﬁaﬂﬁ’umﬂﬁmxmﬁmwﬁ%@a&a (Big Data) wmaluladiiuselowuiun1syinauaiunig
UIM3 (Management)
The course aims to introduce the technology that uses for marketing pro-motion, technology for
advertising and promotion, technology that helps creating the digital content and experience, technology
for social and relationship, technology involves sales and e-commerce, technology that relates to data

analysis, technology that useful for management.

uf. 025 msenUfUReanuuunsiin 3(2-2-6)
CA 025 Graphics Design Workshop
Anwnannisesnuwuunsiin noud ssddseneunin sUkuLkazdladveInITeoNLUUNTIAN WagnIsin
UftRnsuszgndlindnnisesnuuunsifiniionsuanausuimamans 1wy vusenuuunmuszneudmiuns
deansludedivia nseanuuuidnus waznudulringiin
The course aims to introduce the principle of graphic design, color theory, composition, form and
style of graphic design, and the practice in graphic design to produce works for communication arts, including

illustration de-sign for digital communication, typography, and infographic.

uA. 026  msEnUfURNsHARHeRIA 3(2-2-6)
CA 026 Digital Media Production Workshop
Anwmadauariinisdearsiiunimadenlm n1seenuuunin Msinuas n15dnesAUsznauntn n1sld
Lﬂ%ﬂﬁauazqﬂﬂiaﬁﬂizﬂau ?JﬂﬂﬁﬁamiaaﬂLLU‘tJmWLLazmia"]sﬁﬂﬁ'aﬁ’mmmﬂﬁ'aﬂma&haﬁﬁa‘dz U093
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The course aims to introduce techniques and the principle of visual communication through moving
image, design image, lighting design, composition, how to use various tools and props, practice image design

and creating the production artfully, including practicing the production for publishing through digital media.

uA. 031  mMeATeUszend uaznslieiteyailenisdnaulaidanagns 3(3-0-6)
CA 031 Applied research and Data Analysis for Strategic Decision Making

1 1 a wva 3

Seuinisdmansideudssendldedeaineassa AnufuRnisiiudeya nmsduaudeya n1slddeyaan
uasing ) ToyangAnssunsidniudeniavessiuilaa %aagjawqaﬂﬁumi%ya ilomsdmdulavnanisnaununis
domsidanagnsegneiiuszavEnm

The course aims to provide students with how to use the research results to apply creatively,
collecting data, research for information, use different sources of consumer behaviors in opening up to

digital media, trading behavior record for making decision to plan for strategic communication efficiently.

uA. 032 WUUTIARNFIND BABNWISY waTN1IAIALTNALNS 3(3-0-6)
CA 032 Business Model, E-commerce and Strategic Marketing
Anwosdusznauvesnisaiauuiiasmnagsiafiuszneulufe suuuugsiafinelmasuarils (Profit
Site) AasAnuaulifugnd (Customer Value) n1simuns A1 (Pricing) va Ul (Scope) unafisnveasield
(Revenue Source) 1an 3534 aules (Connected Activities) n1511 1 U149 ( Implementation) A0 @11190
(Capabilities) mudfsBu (Sustainability) uazlassa¥1asiunu (Cost Structure) WlelUaauunsiMInaIALUY
dnousy LasNIINAIATNNAYNS
The course aims to introduce the elements of the business model, that generate profit, customer
value, pricing, scope and revenue source, connected activities, implementation, capabilities, sustainability,

cost structure to plan for e-commerce marketing and strategic marketing.

ua. 033 msinufiRadeanudafeatuidmitaznmsuimsuuusled 3(3-0-6)
CA 033 Idea Generation Workshop and Agile Management
AM3ANYINTZUIUNISVOI S AR eeanuuY (Design Thinking) n1sAawddeymifianuisatladieassd
uInNTIN WaEn13AALT953AD (Business Thinking) L lAnuimnssududuazu3ng uasnsusuUsenssuIums
aeulaglduuiAnnisusmsnuiuuelad (Agile)
The course aims to provide students with an understanding of the process of design thinking,
problem solving that can be used on creative innovation, and business thinking to creative product and

service innovation, and the development of process by using the concept of Agile.

udl. 034 AN5E3IUTURBIANNS 3(33-0-6)
CA 034 Corporate Branding
Anwarunang ANU@IAY JULUU NT8UIUNIARaNTLilaN15aTIMUTUABIANTT NAENTS N1SEBA1ITY

nelulazngueniioasnmanuaiuaziny1TeldeIresedAn1s N1sMvunndy wusuAdenAdosiuNagnsasne



YBIBIANIT N1FATIMUTUANIETY N1TETIUUTUALABNAENENITHAAIAUSURATOU ABFIAN N1TATIUUTUANIY
yans sansaiauususogedady

The course aims to examine the meaning, value, form, process of communication for branding of
organization, strategy of communication both within and outside the organization to creative the right image
and sustain their image, position and the brand that goes hand in hand with the organization’s strategy,
creating the brand within the organization, creative brand by strategy to be social responsible, individual

branding and how to sustain the brand in the long run.

wA. 040  MsAuNUIUsTAURNITKaznSENU{UR 3(3-0-6)
CA 040 Special Topics Seminar and Workshop
Anwfiaunum anudAguesnsauLLT Tesganmdgm AuaiuuiAa Ussiiusng o ﬁaq’iumm
aule wlethandansdunuilutsaifusing 4 annsadayinensinsiqurdunsiuuaniudsuainug yuueuas
UszaumsaiuasgSousiusouandsumnudniussninagaeuiugFou serisdiGouseiuies
The course aims to examine the roles, value of seminars, analysis of the problems, researches, the
concepts, various issues in the current interest to organize the seminar on various topics and be able to

invite the speakers to exchange perspective and experience to the students, the exchange of ideas between

the lecturers and the students, and among the students themselves.

ufd. 201 Mesengudmiunisaeansagiedioandn 3(3-0-6)
CA 201 English for Professional Communication
Bouduagiinnsldmmdanguiiieitesivindndmamans msilswazmseruduusiiuanudile
domludemasuuszansing 4 mssulang ms?{amsﬁ’hmwﬂummsmﬁugﬂﬁw MsiaEes afnsiiaue
1 Bouinmslimwdsnguludomasusasdeindoinsdinussulatesnaumnzay
The course aims to provide students with opportunities to practice English that relates to
communication arts, critical listening and reading, under-standing the contents of various media, given the
tasks, communication through conversation with customers, storytelling, including presentation, learning to

use English in communication with media and social media appropriately.

uf. 041 lAsansanstinug 6(2-8-6)
CA 041 Degree Project
Ardsdunaw: Inheinazaulivesndt 90 mihein waziSeunguivianizanu lidesndn 27 vileda (Seulu

AMANSANYLREINULR)

N3G asnaNNTIT e UL NaNEA YUY Iaan15AnwAuAT) YauelaTanIThasNENT UUNL
anwrIENasasIAlagaragnelin1sAIUANLaEN1TUTHIIUNAYRIBINTEAIUANIY
Applying theory and concepts to produce works through research, project proposal and produce

the creative works undersupervision and evaluation by the lecturers.



ufl. 042 ANSHNUIBITN 6 (0 -35-0)
CA 042 Professional Internship

Fdsduneu: Inheinavaulivesnii 90 mihefs wavSeunquivianzanu lidesndn 27 wiefn

nmsfnaurestinAnwifuuszneunismuaivivienveindne luniaseuaavieneudusansiing
WielsiinAnundvsraunisallunuivdn lnednAnwagdosihsenulszneunsinnuuag/viefnwiduaiuiie
asassAlasanmsduiansine satregnelinismusuuasnsUssiiuaresernsgsmfunhsnumeusn

Internship for students with entrepreneurs in each major in the last semester before graduation,
the students can gain professional experiences in which the students need to hand in the report and/or
creative research graduation project that under supervision and evaluation of lecturers and private

organizations.

nguvNANIEAIU-LTBN (27 wiehin)

* ngud¥nsasiuTuAdUNgLaULIYRS
aw. 021 nsadrauusuddungeuwefuazdiideides 3(3-0-6)
BF 021 Celebrity & Influencer Branding
Anwunum anudidy nénnsveamsaisuususyaeaieliidudungieueesuagi i iuyanadil
Fordes Uszinmvosdurigeuees nsyuiumsnmsaiauususduigleuwe’ msasdndnualsamfanisdanissny
nsmanalitudurigeusesitonsliiinneldnufinisdesenuusuddungioumeludigsianiag uazaiesssy
vosmafudungLouwesiia
In this course, students will study concepts such as the importance of celebrity and Influencer
branding. Topics will cover Types of Influencers, the Influencer-building process, Identity designing for

Influencers, marketing, business and ethics.

an. 022 n1seanuuUNANEAlLUTUABUN LIS 3(2-2-6)
BF 022 Influencer Brand Identity Design
AnwUssnvuaresddsznouvanendnualiusudildlunisawendnvalliiudurgionmosiilugu
ndnvalfineaiuld londnualnusudidudals lendnuwaliBengAnssy wazlondnuwalifeessausslovd fin
UftRn1seeniuukarnsinvinasguendneaiveswusundumlgioues (influencer Guideline)
This course provides examples and an understanding of identity designing for Influencers. Influencer
Identity Design includes visible and invisible identity. Students will learn from professionals and follow their

Influencer Guidelines.

an. 031 n1susngaa Aauznsldides uazniswauiyainamdmiuduigiouwes 3(2-2-6)
BF 031 Appearance, Voice Work and Personality Development for Influencer
AnwidernumetiakasAalzlumsusingi nsnevedungeuwesiunislidunivalde msdsing

lufanssuanssae AgHin elauazAalzniseenides nisldidedlunsailiusensuarussenamnnisal ®n
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This course will allow students to hone techniques for voice work and personality development as
Influencers. Leadership skills, basic acting and public appearance will be key focus topics in this course.

Students will be able to develop their personality as well as these skills.

an. 032 mshanudiladedndmiuduigiouwes 3(3-0-6)
BF 032 Human Insight for Influencer
Anwuazianudladdnanuluayvdvesngudivaneg waflawarIsnstufumenudeanisfiuiase
LﬁaﬁﬂmLL‘LJiamWLﬂUﬂaqwéﬂﬂiﬁaaﬂimaﬂﬁuWQLaulﬁzja% laiﬂwzﬂﬁa%”mLﬁamLLazﬁﬂLauaﬁmuﬁuaﬂﬁm\lgwuwa%
WeliiAnanue1 saudsnistmaanmsvhanudladdnlvldlunmsaauas umlonamanismansliiudumg
LOULDS
This course focuses on the understanding of human insight. Students will study techniques and
methods to search for human wants and needs. Then, students will develop influencer strategy, such as

creating unique content and seeking market opportunities.

an. 033 nrswAndedmiutesmeaulay 3(2-2-6)
BF 033 Media Production for Online Channel
AnviAeatumsiandeaiiomriiuady s1ens Wnledesduseneuvesnisianies nssuunsHaRde N3
SunesAUszneudatl mssaseddunm sdanaiias q fevtedivaruhadsldtudeniieldludomis
souladlvimenadesiuiendnuaiiaryndnnmuenusudsungouges
In this course, students will learn and practice production design, art direction, video editing and
other skills. Students will also apply techniques that are useful for influencer branding to assure that content

properly represents the brand personality and identity of the influencer.

aw. 034 msadreassAsionnoaulatl : uden, 28en uaznsII 3(3-0-6)
BF 034 Online Content Creation : Blogging, Vlogging and Reviewing
ﬁm:m,azLSéTﬂfﬂwmmsuaaLﬁamaaulaﬁﬁa’[,ﬁumia%qLLUiu@‘@quLauma% nsTUILIMIAeEssAiem
dmudulgoumeivislugluuuresnadeuunenuludessulal vion 28en gy vieidonluunaniesy
poulating q Taufanagnsuavinallalun1ssImanine Uin1s wsegsnana o
Students will learn about the importance of online content and influence as well as the process
of creating content on digital platforms. The course also allows students to create content online such as

Youtube, blogs, vlogs or other platforms.



an. 035  n1sEFuAzmMIUSIIANduRUSiUdAnau 3(3-0-6)
BF 035 Follower Acquisition and Engagement
Anwvharudladedniungudmnelugusidudfiony maengidoyaiiieatiegu uazuims
IanseAanaluinanlasudng q nagnsnisaiwiinniu wag Msnwgugiaaulvaieyg MsuImsinnisn1y
3ﬂq§17'il,ﬁ®%uﬁu§uw§muwa§
This course teaches students how to understand and engage with audiences & followers. Also,
students will be able to understand the concept of follower database and management of databases on
different platforms. In order to increase and keep followers, students will learn the right approaches to

manage followers. Lastly, students will learn how to cope with crises that may occur with the influencer

and follower relationship.

aw. 036  nagnsdedmIuduigiouive’ 3(3-0-6)
BF 036 Media Strategy for Influencer
Bouiuasiilagivimivesde Ussinmuesde Anvimdnnisuazuumdumsidenlddelunsaiauusuddu
wgiowwes Matmusnagnsdedmiudurgiouees manaunaunsliderooulal uay sawlai
In this course, students will gain an understanding of the media landscape and media strategy that
impacts influencers. Students will be able to plan media strategy to promote influencers both online and

offline.

an. 037  nagnsnienismaiauazn1saieselddmsudungeutes 3(3-0-6)
BF 037 Marketing Strategy and Monetization for Influencer
Anwnaziinlanannisnain E{"JumaumﬂmimmﬂLﬁaﬁ’]‘mucﬂﬂaqmémdmimmmaﬂﬁuWQLaumjai‘ Ak
YnseRduminuiniese Anuansandn uddenalunmsiauinassesandungieuwesiuseen nsivua
naud e duifnny daduayudegsio msdumlemanamsaanaiiiensliiinels nagndnisueuas
VinYenN151939 W sImNegshanuaTuayy
This course focuses on marketing strategy and monetization for influencers. Students will learn
marketing principles and marketing mixes. In order to define marketing strategy for influencers, students will
have to understand marketing analysis, marketing opportunity and marketing sustainability. Students will

also have to understand the roles of stakeholders and learn negotiation skills.

A. ANINIYUADNLES (6 NUIBAA)
ud. 551 N1SAUAINDETY 3(0-0-12)
CA 551 Independent Study
Anuduaietisandon wieiduluite Ussifundetlywmelimemansiindneieuauladufive
Tagdnvhsssunelinsemunsuetenansdfivinm
This is a course of individualized study under faculty supervision on the topic regarding

communication or student’s special interest.



UA. 552 MsdesnIulaTUsIHiNaUsEmA 3(3-0-6)
CA 552 International Mass Communication
ﬁﬂhﬂiz‘u‘umigamsmmu‘uaﬂ%zmmha6] WavNTAeANTIIATUST IR Wi usuaumilouuay
ANULANALABLTUNITUINE NTEAEL T8 shaz Ing Insyimy TaszilaseadimessyuuluusazUssmed
ANUFUNUSHadIAY LATHENA wazN19Liled
The course aims to introduce Mass Communication system in national and international levels,
compare the similarities and differences of broadcasting system of certain countries, as well as analyze the

Mass Communication structure and its influence on the society, economics and politics of the country.

ue. 553 msdeasiienIsWan 3(3-0-6)
CA 553 Development Communication
ﬁﬂmummm%ﬁwﬁmanmaﬁlamiﬁﬁm'amiﬁwumﬂﬂa YUy denuuazUsemava Jaym guassalunis
domaiiloiauaziuinauily Anwinarlinsgsiuloutonsdomsuisnadunisiauiyana guvu daau
wAsugia warmades mudumLuamahmsdeasluliauussmalfesnsdiusyviua
The course introduces roles of communication in the development of personnel, community,
society and nation, identifies difficulties and challenges of the communication for development, and
explores national communication policy, as well as discusses the effective communication strategy to

develop the country.

ufl. 554 MISUINITAVINTUAT AN 3(0-6-6)
CA 554 Integrated Academic Social Responsibility
Anw Beuimsdalasinisuimsivimsuwngusuiasdeanlusuuuusingg wu nshiaiusne nseusuy
MsdaUszyn Msdaniian waznsinAanssusine Adnsysannsdanineinissauiunsiseunisasy ms
Wy uagnsviginseRaUTmusss
In this course, students will learn how to organize several types of Academic Service projects for

community, such as consulting session, workshop, meeting, seminar, and integrated activities.

ud. 555  asdnlasemsiientsidiusiuiudenu 3(0-6-6)
CA 555 Social Engagement Project
Anufuinnsialassnsiiienisiidiusandedeny msuszanuduiusiudifidnlsdmdelunsiam
nszUILNsEdILTIN Bouf $wAn sauvh Swasassdnaslonilususingg fineuaussdeniudosnisuay
A0AARDINUUTUNUDIBIANITNATTUAZIONTU BIANNTDATE DIANTITANTITUL YUY DIANTITIVITN Uazdenulaening
aghadugusssy
This is a practical course where students will be provided the opportunity to organize Social
Engagement Project. They will understand the cooperation and relation among stakeholders and develop

the project that suit the need of the society, and comply with the context of governmental bodies, private

associations, independent organization, community public organization and professional organization.



uA. 556  N1IAANITNANIAAUAT 3(3-0-6)
CA 556 Music Festival Management
Anvnilem wwarruda U539)1 JURUUYBIUNANIAAUAT fifianuuandeuUsTINAUAS SR
numAManUETgana gstatuisiiintesiumananus’ Anunidsmsanaiiassd aaensufnwinszuiuns
wAsnntuneu e lduiRas Ifedregnieadila
This course provides students concept and category of music festival. It also presents the diversity
of music, the approaches to develop music festival to international level, music and entertainment business,

and the complete production process for the future practice.

uel. 557 A1sUfuRnismAnianunT 3(0-6-6)
CA 557 Music Festival Workshop
AnUfuAn1sn1sdamantanunsluguuuunie NM13ARETNETIA N1598AKUY NSATENNIT N1TUINNS
JuUseu miwﬁm?‘%a A998 NMSUSEEURUS NTAUNTUAITATULNLITY maamuﬂszmumﬁﬂmﬂmaﬂum%'iqn
GETI’LJG]EJU
This practical course provides students the opportunity to organize the actual music festival. The
practice covers brainstorming process, design, preparation, budget management, media production,

marketing, public relations, and running the real event.

ud. 558 ANBININUNT 3(3-0-6)
CA 558 Military Science
AnwliAnnruiaudlannuduiudsenimmatunadeulumsdostulsmne sauiainnugao
laegnaniwnafeiuineinismms awnsadumdeiiands manudila aaonsuanunsoussidudoya
wwdn wazndnglual nundsdoyafivarnvans Tnsihdeyailldluldlumsudlatymseaniunisaidiiadn
waztauswuzuun lutymlsedsadneassa
This course aims to build a better understanding regarding the relationship between military and
civilian in protecting the country. It also provides wide range of knowledge about military science, such as

searching for evidence, investigating, analyzing data and creative problem solving.

UA. 559 NTRALNAMUSIUAIUTR 3(3-0-6)
CA 559 National Security Development
AnwliAnanusardilaludesnnuditilunmmms enusiuasaenfouimfuasgmsaans s
Teafiufismnudniu vesmnusufienarnmsuszarunmsufoRseninmaieulasnng suazneliinauiiuag
Uaonfeuana
The course provides students concept and general knowledge regarding military service and
national security. It highlights the importance of the cooperation and collaboration between civilians and

military establishment which will lead to the greater national security.



uA. 561 Nslawadmsudusznaun1suuIAnaNLazILIAgaN 3(3-0-6)
CA 561 Advertising for SMEs
AnwuwiAn Ussian unumiazanudiAguesnisiavansenisigsiwaznisdudusynaunisuun
nanuazrIAgey wieuadnwimetauwnAsuas nagrsnslavanifieaiiassduaroonuuunulaaniiay
HainuAmAuidnseunguiinsiesziaaunsaimasnainuaznsdui mswdidy nginssuguilan
fidawasrion1svingshauaznislavan uasAnwdansnausunagnsuazisnisdoanslavaniiieatuayunisyngsia
AaenaUNTaIaTIAdemaNsdeaslvl 9 Mnzaufugsiauazadusifetieuilnadmmnelsogiedl
UsgaAnsnnuazUseandua
The course addresses concepts, features, roles and the importance of advertising for Small and
Medium Business Enterprises (SMEs), and explores several kinds of advertising strategies for those businesses

to compete in the market and to win their consumers.

uA. 562 urlanauaseEsIn 3(3-0-6)
CA 562 Creative Portfolio
AnvuunAnuariinufiRifetunisaiauiiuasaumanudiuyana nadalunmaeien mIsenuuuuag
afassauivazaunanuliiianuiawls Inensldlusunsureuiinnesiunisesnuuy sauludnisuszyndin
Fandu 1 wldadassdliAnaumainuans Tasliin@nwnunimanuresmianaauivasauna o
lUlduseneunisainsauiasfnyisieluouian
This is a practical course for creating students’ own portfolio. Students will learn a variety of

techniques to design and create the attractive portfolio by using computer programs and applying other

creative materials.

UA. 563 miaanLLUULﬁan'lsﬁ'nﬁua%'aga 3(2-2-6)
CA 563 Information Graphic Design
Anwinisiinszideya Seuinisleusedoyanie) egradussuuiiunsiiausdedydnualnm
(Pictogram) unuAMuAzFISAYs uddlnufiinseenuvuiietiausteyaliamisadearsteyaldogie i
Uszavsnmdmsuihluldfudess
In this course, students will be able to analyze data and sort all information needed, then present
it with Pictogram, diagram and character set. Also, they will be trained to develop and apply those designs

to several kinds of media.

ur. 564 nslawaiian1snasieln 3(3-0-6)
CA 564 Advertising for Modern Trade
Anwanumng unum Anuddvestemansinsmierunsiadeluifiinannnisiudsunyas
AULASYENA TonNamnen1sA AAuuas TRUsTIY ﬁgﬂmhzmmmwm‘dszmﬂﬁﬁ'ﬂma&iamﬁmiwﬁﬂﬁaﬁﬁﬂuﬁ
auddtlumsdsasmsnmaiiiensnusukarnsidunulasanifielaeandestunginssunissadulate

dumvasnaudmng



In this course, student will explore concepts, roles and the importance of modern trade as a result
of the change in economics, trade agreement, society and culture locally and internationally in order to

plan the suitable advertising strategies.

uf. 565  nsanenmluanile 3(2-2-6)
CA 565 Studio Photography
Anwmguuaginuuinisluanaleaienin Ine@nwikuinnudn N133A9HLNIN N1TTALEILAZRIN
917 AmAUR1 1 MEIMIT MyARa ML FendesRiviaaziieuniniaudiden (DSLR) Tngldausmiu
Tsunsumesiiomes uas Trunavdidnnsednduuuiltluagileliogisgnis
In this practical course, students will be trained in photo studio situations. They will learn how to
set the composition, light and setting for several kinds of photo shoots, how to use DSLR camera and studio

flash, and how to apply with editing programs.

uA. 566 n1sasenmadevlvaluslaivan 3(2-2-6)
CA 566 Motion Graphics in Advertising
Anwiduudnuazmstinufiduiiugiulumsaisnimedeulmieeouiume sitedlulflunulawan
Tidanniaula TasAnwinssuiunsnisaiuassdnudeeeufiunes e nsanm msafisiu nsairede
Usvan uazadranimiedeulilinssnuaiugeanevesalavan
This practical course provides students the basic knowledge of motion graphics such as drawing,

modeling, multimedia and animation to make their advertising works more attractive.

ue. 567 NINTIUNLABNINTIAAIA 3(3-0-6)
CA 567 Event Marketing
Anwuuian Audidty JULUU nszuIumsdnfnssufitiwiiioatuayunislawan FoufnuasiinU iR
TagATaUARLNT LAY NSzuauNsTumsaiuassd uasduiumsdnfanssufiewiteatiuayunislavanlinsaiu

1Y

ANuFeINsYRIgnA1 Meldaulsvanauasszernaiindn ieaiaszaunsaluazaianuduiusiuguilaa
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The course examines concepts, forms and process of organizing an effective special event for
advertising. The learning topics include event planning, event organizing, customers’ expectation, budget

and time management.

uA. 568 MinweNMEIEmMSURUsENaUIvITNlaBaN 3(3-0-6)

CA 568 Language Skills for Advertising Practitioner
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In this course, students will develop their Thai and English language skills in all areas (speaking,
listening, reading and writing), which are needed for being an efficient advertising practitioner. Throughout
the course, they will learn literary style and technical term in advertising industry, and practice presenting

and writing reports for Thai and non-Thai customers.

uf. 569  Anwndeuszaunisalzsnalawansendnlssine 3(3-0-6)
CA 569 International Field Study in Advertising
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This course encourages students to broaden their experience in advertising area through workshops,
seminars and field study at national/international advertising company. Students will be able to select the

topic they are interested in for further research and writing a report.

uf. 570 msﬂsmﬂ5uﬁ'uﬁ‘l,ﬁas§ﬁwmﬂnmqu,awmmiau 3(3-0-6)
CA 570 Public Relations for Small and Medium Business Enterprises
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This course reviews concepts, roles and process of Public Relations (PR) for small and medium
business enterprises, focusing on establishing PR team for the company, creating an company image, and

organizing PR activities with stakeholders.

ue. 571 n1sUszyrdunusnienisidio 3(3-0-6)
CA 571 Political Public Relations
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This course reflects concepts, roles and process of Public Relations (PR) for Political organizations
and activities, including political education, political cooperation, public hearing, political campaign, and

image and reputation strategy for politician and political party.

WA. 572 nsUsduNUSanaInnsINENETIA 3(3-0-6)
CA 572 Public Relations for Creative Industries
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The course reviews concepts and strategy of Public Relations (PR) for creative industries, especially
in Thailand, seeing how PR process could drive and build up opportunity for business players. This course,
moreover, includes PR strategies to enhance Thai business to show cultural uniqueness and innovation to

compete and to be stand out in a global stage.

WA. 573 N5USEYaNNUSYRIINIEIIUIIBNTUALRIANTAISITUN AR 3(3-0-6)
CA 573 Public Relations in Governmental Institutions and Charitable Organizations
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uA. 574 msﬁaamﬁaqmmw 3(3-0-6)
CA 574 Health Communication
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Since heath is one of the main public concerns, the course aims to teach students the
communication strategy in notifying health related issues from governmental and private bodies to public,

and the importance of informing accurate data and information.

uf. 575 MsUssndunusuasn1siasadeseslszaulszlevi 3(3-0-6)
CA 575 Public Relations and Lobbyist
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The courses studies concepts and communication strategies for Public Relations and Lobbyist,

especially to be influential on the decision of governmental bodies and political groups, and to create a



good image and acknowledgment for personnel, politician and party through both offline and online

channels.

UA. 576  N139ONUUUTINILALNITATINUUTUA 3(3-0-6)
CA 576 Business Design and Branding
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The course explores concepts and features of business entrepreneur, including behavior,
motivation, risk and opportunity assessment, business context and structure, conditions and challenges, and
consumers’ insights, in order to write an effective and well-rounded business plan which will lead to the

start of the new brand and business success.

WA. 577 ASAINMUTUAGINAUULAN 3(3-0-6)
CA 577 Entertainment Business Branding
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The course provides concepts and characteristics of entertainment business (music, television

series, stage performance and film) to develop suitable brand strategies and effective communication.

UA. 578  N1TATNUUTUATZAUNS 3(3-0-6)
CA 578 Luxury Branding
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This course is designed to help students understand the concepts and trends of luxury branding
locally and internationally. Students will learn the characteristics of being luxury brand, customers’

expectation and behavior, and brand’s key performance indicator (KPI) in order to determine the effective

brand strategies, impressive customers’ experience and build long-term brand loyalty.

UA. 579  NISES1MUSUALNTY 3(33-0-6)
CA 579 Fashion Branding
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In this course, students will be equipped with the concepts and knowledge of fashion business.
They will learn the differences between general brand and fashion brand management, the trends of fashion
industry, consumers’ behavior, fashion branding process, marketing strategy, business challenges and

local/international case studies.

uA. 580  ANEATUIINTIVIIBUALNITTRENT 3(3-0-6)
CA 580 Buyology and Communication
Anwwuidn el nyuNesve iduieitemndeiifertesiulanvesnisiuing  laun

£% s a o a

Wrvesuusud fudn Ungsia dnniseann §AnUan uazduslaa Insd@nviiunsdifnwideitunginssulunis
dndulavesnyed mahanudilafesutadouasmmualunisdinaulalunstevesusinaluuuniiunanseiu
LﬁalﬁfJuLmea’Luﬂwsﬁmumﬂaqwﬁmsﬁami

The course explores concepts, theories and viewpoints of stakeholders in the world of shopping,
such as brand owners, product developers, investors, marketers, retailers, and consumers. The real issues
relating to consumer behaviors are applied to the classes as case studies in order to understand conditions
and reasons of consumers’ decision making and to develop effective communication strategies.
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uA. 581  NIAINUUTUATINAYINYT 3(3-0-6)
CA 581 Tourism Branding
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The course provides concepts, theories and basic knowledge of tourism branding. Communication
strategies for brands in tourism industry will be discussed. Also, customers’ experience management, brand

value establishment and tourism related case studies will be reviewed.

uA. 582 NMIATINMUTUA lUFINAINTUINSHRUTY 3(3-0-6)
CA 582 Hospitality Branding
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The course focuses on exploring and developing strategy for brands in hospitality industry, creating

and managing customers’ experience, brand management and brand promises. The learning from the real

case studies and/or the filed trips are offered.



UA. 583  NIAINUUTUALAZBBNUUUTINIDMNS 3(3-0-6)
CA 583 Food Business Design and Branding
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The course introduces students to the concepts, features and analysis of food business in order to
create and determine brand strategies, positioning, unique selling points, and communication tools for
brands in food industry.

uA. 584  NIAINMUTUAGINANKN 3(3-0-6)
CA 584 Sport Branding
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The course explores context and characteristics of sport business, focusing on brand strategies of

certain sport clubs and sport players, reputation management, fans loyalty, and sponsorship.

uf. 585  n1saduusuddmIugiailadeny 3(3-0-6)
CA 585 Branding for Social Enterprise
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In this course, students will learn more about the brands with the visions to solve social issues

and/or become community or environmental-friendly brand.

uA. 586 MsadaLUsUAREnedsEy 3(3-0-6)
CA 586 Sustainable Branding
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In this course, students will study how to build and develop their brands sustainably. They will

understand the concept of reserving to the next generations and social responsibility through the study of

Sufficiency Economy Philosophy.



uA. 587  82938AUNITASUTUA 3(3-0-6)
CA 587 Feng Shui and Branding
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The course aims to review concepts, features and roles of Feng Shui towards the business and
branding establishment. The course also explores the influences of Feng Shui on the design of brand’s logo,

business card, office building decoration and other brand related elements.

UA. 588 NISANEIRIIUAIUNITATIUUTUA 3(3-0-6)
CA 588 Branding Field Trip
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Branding Field Trip is a chance for students to explore the branding process from the real
organization workplace domestically and/or overseas. They afterwards will analyze, discuss and present

what they learn from the field trip.

uA. 589 NSENUHURANITAIUNITESIUTUA 3(3-0-6)
CA 589 Branding Workshop
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This branding workshop provides students the opportunity to learn from the real case studies, the
real brand owners and the real practice. Throughout the course, they will understand how to analyze
brand’s problems, create suitable brand strategies, plan the right brand touchpoints, and work with the

team.

uA. 590  nsAnEUsEAuRNIZAIUNISESIwUSUA 3(3-0-6)
CA 590 Selected Topics in Branding
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This course aims to provide students concepts, theories and interesting branding issues, and keep

them up to date on the current and upcoming branding trends.




