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Bachelor of Arts Program in Event Production and MICE Management
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Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as well
as how to express opinions about general issues .Enhance language skills-speaking, listening, reading,

and writing—through integrated methods.
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Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-related
contexts, with emphasis on developing discussion and presentation skills along with digital skills and

Creativity.
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Intensive practice in portraying detailed experiences and expressing opinions about living
and working situations, and discussing g¢lobal issues, with concentration on intercultural

communication skills and digital communication skills, which are vital to becoming global citizens.
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In this course, students will learn about theories and practical thinking tools such as critical
thinking, creative and innovative thinking, analytical thinking, synthesis thinking and problem-solving
thinking, including how to link and select appropriate thinking tools and effectively adapt to their daily

life, professional undertakings and lifelong learning.
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In this course, students will learn about definitions, attributes, rights, civic duties and
freedom associated with citizenships and social transformation of Thailand and global communities in
current times and in the future, such as digital society, multicultural society .To be able to live
peacefully and happily with others, it is important to understand evolving changes and learn about 4

dimensions of the environments affecting health, namely, body, mind, society and wisdom.
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In this course, students will learn about concepts and innovative technology and
applications aiming to better a quality of life of people in a new society, including how technology
and innovation affects our livelihood .The course also covers information on intellectual property

protection as a result of technology and innovation.
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In this course, students will explore relevant theories and concepts of aesthetics related
to life and society and learn to cultivate positive outlook and attitude and understanding of different
forms of taste and beauty, which will enhance their perception of diversity and enable them to

appreciate art, music, literature, images, films and other forms of art . Students will also learn how to



depict their imagination via communicative design using images, colors, calligsraphy and other related

tools to create value-added identity and characteristics to services, products and media.
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In this course, students will learn about international economic and political
collaborations and developments affecting/ constituting changes globally, in order to understand key

global issues.
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In this course, students will learn about management and effective financial decision
making, including personal finance management and sustainable development and personal finance
literacy, with special attention on integrated knowledge for local community and society, in order to

highlight key issues and offer practical solutions.
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In this course, students will study and develop important characteristics of entrepreneurial
mindset, with an emphasis on a combination of creativity and entrepreneurship and explore
entrepreneurial opportunities while learning about business best practice and ethics including
leadership skills and qualities, effective leadership characteristics which will enable them to effectively

work as a team and be able to make well-informed decision when required.
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This course provides understanding towards basic concepts of photography and visual

composition. Students will learn several photography techniques such as portrait photography,
commercial photography, and artistic photography. In this course, students will practice taking photos,
managing image files, retouching, and presenting their ideas through visual communication.
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In this course, students will study different styles of storytelling that are presented in
various media. Students will learn techniques and characteristics of storytelling through verbal, visual,
and voice. In particular, the course will teach students the techniques for effectively conveying
meanings and feelings. They will be able to create stories based on their imagination and experience.
The course will also provide knowledge assets that enhance students’ listening skills and ensure that
students are able to gather points, choose the right content, think critically, and summarize the themes

for artistic storytelling.
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In this course, students will learn the principles of fundamental marketing and the
components of marketing focusing on the concept of data driven marketing. Students will be able to
understand their target audience using Persona strategy and Customer Journey tactic. In addition,

students will learn how to build a brand and implement tools of digital marketing communication.
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This course will teach students types of information and a process of data collection.
Students will use real data retrieved from social media as well as from a Customer Data Platform
provided by organizations. Additionally, the course will give an emphasis on data preparation and
evaluation. Students will be able to use basic tools for analyzing data and implement the data for

creating a communication plan.
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In this course, students will learn about the importance of various art forms in different
eras. Students will understand art movements from the past to the present. In particular, how the art
concepts produced by famous artists influence design, fashion, and contemporary cultures in the

context of globalization.
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In this course, students will study the principles and styles of speech for business
presentation. Students will learn the process of making a presentation including setting points,
structuring content, designing and producing materials for a presentation. Furthermore, students will
get a chance to practice and build their presentation skills as well as cope with situations that may

arise unexpectedly during the presentation.
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In this course, students will learn concepts, theories and techniques of graphic design.
Students will use computer graphic software to create their own graphic works based on references.
The concepts of creative design and design development for Event production and MICE management

will be discussed.
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This course will teach students basic knowledge of structural design which covers the
design of stage, backdrop, props, and other decorations. When creating the design, students will need
to take consideration towards client brief, objective, safety, aesthetics, as well as limited budget and
time. Students will acquire hands-on experience from producing the structural design and props for

the Event production and MICE management.
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In this course, students will learn about the principles and legal measures related to
event business and MICE management which include Building Control law, Supervision of the
Exhibition, Consumer Right Protection, Intellectual Property, and Labor Rights. In addition, students

will learn practices related to personal data protection and professional ethics.

nauIvIANIEAU-USAU (45 miaeiin)
owi. 500 awdanguiiionisdeansdmiudliun uazmsdamisinssanisuaznsssrn 3 (2-2-6)
EDM 500 Communicative English for Event and MICE

Boudmdwimaina InUfianisldnwsinguitisadostudiiui uaznsdanisingsans
waznsUsz ion133uland (Brief) msthiaussu (Presentation and Communication Skills) Lazn15Y1e
37U (A Pitch) Hun1538d15 n1548 14309 (Storytelling) N15L9597 (Negotiation) waznsldutiale
(A Persuasive Speech) gnén tlelussauiimsneynanisdeans

In this course, students will learn technical terms used in the field of Event production
and MICE management. The course will encourage students to practice using English when getting a
brief, having a presentation, and selling a pitch through storytelling techniques, persuasion, and

negotiation in order to achieve communication objectives.

onu. 101 gsfediiust uazmsdansinssamsuasnisussgadesdu 3(2-2-6)
EDM 101 Introduction to Event and MICE Business

AnwwIANAn Uszian sUluy fumeu dnwmenssniuey Aumisvthiivesynaing
psAUsENoUTRIgINY wardadeiifinadennaiyiulnvesgsfionsnandiiui uaznisdanisinssanisuas
N5UsEYH TIEINTEUINNITHERNY wazn1sinnsaudes InufuRaunisdafanssudiiud waznns

IanInsUszyNuaznsInidngsanis dnsfinwigaruuenaniui



This course will provide knowledge assets towards concepts, types, and working process
of Event and MICE business. Business components and job descriptions of people working in this
industry will be discussed. In addition, students will enhance their understanding towards risk
management and factors impacting the Event and MICE business. In addition, an off-site study visit will
be included.

Ny, 102 NI99DNLUULAZAT NATIAUTZAUNITAINUBLIUN 3(2-2-6)
EDM 102 Event Experience Design and Creation

ﬁﬂmummmﬁmﬁmmiaaﬂLLUUU'ﬁzaumizﬁLL‘uuﬁﬁuﬁgﬂl,wwm 5] welufifvesiiuiiuas
187 HIuNsaFeasIALLANTIneUANFDINTIULUUANS q AanTT nsidenassaniuiiuaziian
N159BNLUUANILT NMsANUAsENINWIndeNLazdAUszNaUANs 9 TneddafeUszaunisalveaditngay
Lﬁ@ﬁ%’ﬁﬂmmfﬁﬂrﬂﬂﬂ’u (Engagement) flodudn u3n1s vierthmanedu q AnufoRnnsdavinningas (Sketch)
MIAINE934 (References) N13¥iAN19n1508NLUY (Mood Board) itedeansainuAnnisuniauenu
BUunt wazn1sdansingsans wasmsuseuldiognadiussansain dnsfinwigauuenaniud

This course will provide knowledge assets for experience design for event production
considering both space and time. Students will be encouraged to create and design the event
corresponding to several requirements and audience experiences. The course will also focus on the
creation of event activities, venue selection, and design. Audience engagement with a product or
service embedded in the event will be discussed. Students will also learn how to make a sketch, find
references, and design a mood board for presenting ideas for Event and MICE management. In addition,

an off-site study visit will be included.

oW, 103 N13IANITUALNITINNUBLILY LarN1TIANITINTIANITLaENTUTEYY 3(3-0-6)
EDM 103 Event and MICE Management and Planning

Anwuwifa sULuy waznszuanmstunsuImsianisTusieaiiotsnussgndldiunisuan
AL iuYl wagn15IANITINTIANITUATNITUTEYN N1TINUKY NITANUAIUYTEUIN N1TUTUITNIUYAAR
mMsUszauuiuiieates nsuimsanuduiusiugidilfdrunds msleszidoyadiunisnai
ﬂﬂi%ﬂﬂ’liﬂ?’ml{:’{iﬂx‘i lazn1susziiiung

In this course, students will learn concepts, types, and a process of project management
that can be applied to Event production and MICE management. In particular, the course will teach
students about project planning, budget allocation, human resource management, and negotiation
with stakeholders. Also, students will be able to analyze marketing data, and have understanding

towards risk management and project evaluation.

ony. 106 madeuumiionudiiut uasmsdanisinssanuagnisussa 3(2-2-6)
EDM 106 Scriptwriting for Event and MICE

AnwmanniswaginufuiAnisiloudszianedis 9 awn n15geua1duau nslguuniians
MITEUFUNINIY NSRsUUNIATALag1liRavs waznssnudimunevean1sdnau saddanudaauly
nsldnwuarmaduieilUldlunmssuiununswdndiin uasmsdpinssanisuaznisuszyu

In this course, students will study concepts of scriptwriting and several types of script
(e.g., sequence of an event, MC script, speech, artistic video script). When writing the script, the clarity

of the script and the purpose of an event will be taken into consideration.



aw. 212 mwseanuivasladaind 3(2-2-6)
EDM 212 Venue and Logistics Analysis

Anuiiesziiui viedauiilunsinnuiitmnzaufunuussiandig o Wi wdnnae]
Tun15RIITU N1 19LHUAIVDIAAUTTRIY Iﬂiﬂﬁ%ﬂ&ﬁugmﬁuaqamuﬁ%’mm wuumﬁﬁ%ﬂiﬂﬂ
wwanenstesiu wazunlvaaiunisalaig 9 dielimungfuauyszanalun1sdneu naonauItawmy
fofinrsuilunishade vuds uaghfdruiertedluszuuladafindedelivardnsam dnnsfnwigeu
uaﬂamuﬁ

This course covers essential knowledge about venue analysis. Students will learn how
to choose a suitable venue for setting an event considering general guidelines, floor plan, venue,
infrastructure, utilities, and safety policies. Students will be manageable in designing the event within
the limited budget and effectively dealing with all parties involved in the logistics system. In addition,

an off-site study visit will be included.

onu. 213 URTAmsiesndiiu uasmsdanisinssensuagnnsusseu 3(2-2-6)
EDM 213 Event and MICE Workshop

Anwuuafn wariugunsldgunallunismdnnudiiui msfinufofnisdnnudifus uas
N139AN1583955AN15U893 1A8319HUN15ANTUNEE19TeNAN H1UN1TORNLUULATHANDIAYSENOY
A4 9 Tawn n1saseasIfannuazil sruuuas & 1@ee dafdife adafilay N1585193UIRINIANIUAIT
dnau sdsnslaflansuludunannesuosulail

This course aims to provide knowledge assets about principles of fundamental
equipment usage for Event production and MICE management. Students will get hands-on experiences
from designing and producing materials for the event such as stage and backdrop, lighting and sound
systems, multimedia, special effects, and other event ambient. Also, live streaming through online

platforms will be discussed.

any. 301 nsHARFen nLalduu eI wagnsiamsinssamskasmsUsegn 3(2-2-6)

EDM 301 Audio-Visual Production Workshop for Event and MICE

AnvnuiAnuazgUuuvresnslddenin uazdedlunsudnaudiiud AnujtRnsdeuun
Msnenn warnsinse saudin1snandenin nsfinedeulm nsesnwuuides warnsldaunivsznau
UBVIWN Lagn1sTANSinTsANswaENISUTEYN

This course aims to establish and cultivate a comprehensive understanding of audio-
visual production for Event and MICE management. Students will learn about scriptwriting,
cinematography, editing, audio and visual production for public relations and event promotion. The
course also covers essential knowledge about sound and music design for Event production and MICE

management.



any. 302 wiAlulagn1snandLIum wazn13INIUNIIANIIHAENTUTEYN 3(2-2-6)
EDM 302 Technology for Event and MICE Production

Anwmaluladuazuinnssudiude Foudniainau dnvagnisldiunagnisinfees
\n3esiieuazgunsal mslddenau ieliluniseaniuunsuaniuund nmsadieain uas @es wadaiiay
wialuladlifinanuenlanwisenuduaiadidulaniaiiou (Virtual) Wy Anuesaaiiou Virtual Reality (VR)
AI1U93 830 Augmented Reality (AR) 5208981115090 nLUULKURIN15Y19Y (Data Flow) Liielsidnla
amsILazNusuMsBeusiogunsal AnUftRnmsldutanssy wazmaluladriunisinfanssufivey

This course teaches students about media technology and innovation. Students will be
able to use and install tools and equipment. Students will also learn how to use mixed media in order
to design stage, backdrop, light and sound, as well as special effects. In addition, new innovative
technology such as Virtual Reality (VR) and Augmented Reality (AR) technology will be used in the

development and production of special events.

any. 303 U{URAN1500NkUUUsTaUNSABIIUNRUUNANNEATY 3(2-2-6)
EDM 303 Hybrid Event Experience Workshop

Anw waginUURdnaudLTunilugunuunaunay fupounsduiiunu msadenisdidusa
mMsBoufszuunsaevendyyiuninuazides mslafaniunudiiuilugunasesuseuladiinanvans
sudimaiudeyanuszuveeulatiuvuisealng uaznisszydnuresdsimuaudiiui nsfinwigauuen
annuil

In this course, students will learn about hybrid event workshop including a working
process, event engagement and participation, as well as visual and sound broadcasting systems. Live
and streaming through several online platforms will be discussed. The course also includes knowledge
assets towards real-time data collection and audience identification tracking. In addition, an off- site

study visit will be included.

o, 304 mmLsﬁﬂaﬁugmqmmmsmmﬁ@msﬁmmmmazmiﬂssﬂ;m 3(3-0-6)
EDM 304 Understanding MICE Industry

Anwianudidny warUssianvesiulssyy mavissdienieodueda vuduuuiuazaiu
AnssAns sadwhanudiladduney waziignislun1sdnauguiuusig 9 madenanuiiiieldlunis
Fneu MsUszauufumhenuiisndes nssuaunmsdaduls dadeiidmadonginssuguilan daym
AANINAMUUANAIVITAUSTTH AADAIULLIAR NQuin1sininefiAiedes waztldefiidninareay
U313 swiedaduaivayuanaivnssulud manmelu uwasnsuenUszng

This course will teach students about the importance and types of MICE, reward travel,
seminar, and exhibition. The steps of operation, sequence planning, the selection of event venues,
and partnership collaboration will also be discussed. The students will also learn about the
consumer’ s decision making process and factors affecting consumer behaviors, cultural differences
and conflicts. In addition, relevant psychological theories, as well as internal and external factors

affecting the MICE industry will be reviewed.



NU.305 NNWENITINY 3(3-0-6)
EDM 305 Research Skills

ANWILLINIG VOULYA UaZNITUIUNNTIVBUSTIUNG (Evaluation Research) #ann1sitAsIEH
Gﬁa;ga%maq wadauazisnidouuusiieg eldlunisusziliunouFuanaunuanu (Pre-event Assessment)
A13AARIUATTYI197U (Monitoring) wagn15inUsz@nsna (Effectiveness) 99991UBLIWY LAaZNIIANIT
InssAmsuayn1suseya

In this course, students will learn about scope and approach of research, a process of
research evaluation, secondary data analysis, and research techniques and methods. Students will use
these knowledge assets for pre-event assessment, monitoring, and measuring effectiveness of the

event and MICE management.

21,306 NS MKUNSAES NS AL UB L

uazNNTIANSINTIANITULAENTUTEYY 3(3-0-6)
EDM306 Promotional Planning for Event and MICE

ANYINTEUINNITNTINUHUNTANET UM IIIADNUETUY Lagn3dan1sinssanis uay
nsUsErn Aaudnsiesgidiitdiuieados nsssyinguarasd nsreununagns nsiaauladentd
\3eaile 1wy MsUszaduiug nslavan mslddungleuwes msdaaiunisue nMsnaamange uas
\n3esiledus ieussgingusrasdlunsduaiunismain

This course will provide knowledge assets towards marketing communication planning
for Event production and MICE management. The course will teach students how to analyze
stakeholders, identify marketing objectives, and plan strategies for promoting the event. In order to
achieve communication objectives, students will learn how to choose the right marketing tools such

as public relations, advertising, influencer marketing, or integrated marketing communication.

any. 421 BuvidmsueeAns 3(3-0-6)
EDM 421 Corporate Event

AnwzUnuy Tuneunsduiueu wadadslunsuandiiut wagmsdnnisinssanisuaznis
Useral Lieasdng anassuazniaonty ionaneunsUssenduius NIAsNANURNHUTENINDIANTURY
anNAMSERUUSNT MsduaSunsuguiduAlarnIsuing nsilamduiuasnmsuinisivg 9 nisade
mansentindlunsidudn Anufoalasldfuamg mamausy nsvndeya MInuANIUUIEIIM NTUIUNTT
M3uERBLIWA uLazn1sdan1sinssanisuaznisusey eussginquizasdnuiiiivun n13u3ms
AnuduiusAudiiauladiuds msinseideyanunsnaaLazdunaINsAuTInvedusian N1sIans
Auds nsUszidiusa

In this course, students will learn about steps of event operation and techniques for
Event production and MICE management for organizations - both government and private sectors.
Knowledge assets about public relations, relationship management, new product launching and
promotion, and brand awareness will be included. Students will be able to apply the knowledge
about event planning, information search, budget control of Event production and MICE management.
Also, stakeholders relationship management, marketing data and customer journey analysis, risk

management, as well as event evaluation will be discussed.



aNnu.422 ADULESALATLNANIAAUAS 3(2-2-6)
EDM 422 Concert and Music Festival

Anw wagdnUUR Useinm anudAny JULUU NSEUIUNTT ATIULANATS WaZLUIAATUNTT
Uﬁﬂ’amuﬁumqiﬁﬁmama%mLLazmﬁmamﬁﬁqLﬁawﬁﬂ (Front-Of-House) waztdesvs (Back-Of-House)
ieliidnlanmsruazsufsasnsaufoinuaie liud nnsidowgnssuguilan nsvietng n1sm
avouwed nadnvhusuenundn nmsdenaniudl mstuuauaAn e nseenuuund Tassais uas a
doe nsndnuaziinge n159adduRadu (Line Up) nsuswiswaradisannuduiusiuaatu (Artist’s
Management) Warnn3Uszanduiusau nasnaumsuImsianisarsisalag Anmidss wazaniunisal
liimnAn fnsAnwgauuenanud

In this course, students will study the importance, types, process, differences, and
principles of concert and music festival operations. To provide an overview, a front-of-house and a
back- of-house of the operation will be discussed. Students will get hands-on experiences from
researching consumer behaviors, selling tickets, fundraising and finding sponsorships, creating a plan
and main theme, finding venues, designing a stage and structure, producing ligsht and sound, lining up
a performing sequence, and managing relationships with artists. Also, students will further develop
skill sets related to public relations, utility and risk management. In addition, an off-site study visit will
be included.

1A 14 = 1 a
NAUIVRNIZAU-LABN (15 KRU8nm)

any. 423 Burilanizyans 3(2-2-6)
EDM 423 Private Event

Anwn warlnUJUuRn1sIeuEL A1s8aNLUY MsAngULUY fumeu wadaislunsndng uy
fimwdienguimineions ileneuausinufeINIsameivegFuuins U NuUIMIdsnsneua
NURULNLNAAMTULUTUFALATIAE uFsIRnesdui CuTuie Ouussny Tusien auaw
visoau Biuiiileneuaussanudesnisvesdensuuuunsld@iaiduuvatuane fnsfnuigeuuen
aonuil

This course will provide knowledge assets towards planning, designing, concept
development, and a working process of private event production. Students will learn special
techniques that are designed for serving the needs of niche customers. These private events are, for
example, an after-sales service event or a private event for luxury consumers, a private party (i.e.,
birthday party, wedding celebration, hobbies party event) or a special event for people with niche
lifestyles. In addition, an off-site study visit will be included.

Nl 424 wNtules 3(2-2-6)
EDM 424 Fashion Show

Anwndnuasians Tuneunseiuny s9UsEneu warnsnaRuNsKaRuLTlYS die
a%ﬁ\nli“aumsaﬂamﬁLmﬂﬁﬁ’uﬁLGﬁﬁ'ammLstﬁl’uPn’i Wy Msauandulyifiedomany nsiauanundy
T iifielduansdud msamamuﬂmﬂmLaam%um msﬁmLLamLLW%uIEU'JLaammL'ﬁﬁ]iU MISAuanLNg
Immﬂammmam AnuFoAnausunsdneundulyd mmmﬂmmmuaﬂamum



This course will enhance students’ understanding towards unique characteristics,
components, as well as working and planning process of fashion show production. Students will learn
several types of fashion shows such as a fashion show for the press, a fashion show for product launch,
a fashion show for promoting high fashion brands, a fashion show for ready-to-wear clothes, and a

fashion show for celebrities. In addition, an off-site study visit will be included.

any. 425 NNIRRNUUUAUENTSISEUI LAY TS 3(2-2-6)
EDM 425 Knowledge Center and Museum Design

AnwIMdnnis Usiav n3EUaun1sesnkuy nsinuaiiien n1sianies waznisadn
UIENIA AUIN1SSEus waritiisioe SiufsseuinsussendldmaluladuazuinnssulugUuuualsiava
(Digital Art) iieoonuuUTIEd9assd wazaseUszaun sl dusius (Interaction Experience) s
fidnsau AnufRniseanuuuiiion wagnisadisuszaunisalufduius qudnisdoud uasdi fisfud
ﬁmiﬁﬂmgmuuaﬂamuﬁ

This course will provide knowledge assets towards concepts, types, working process of
knowledge center and museum. The design process of storytelling and ambience for the knowledge
center and museum will be discussed. Students will learn how to apply technology and innovation in
digital art, as well as how to create creative designs and memorable interactive experiences for

audience. In addition, an off-site study visit will be included.

Ny, 426 BLIUVAW 3(2-2-6)
EDM 426 Sport Event

AnwuarfinUiR suuuy dunsumsduiuau wededslunsudadiiuilulsnisfin iwu
N13IANTITHUITUANY N139AUTITUDaUDSA NELUANITUWTITUANT Ty InTaN1TUAAITENINNITUTITUARY
ﬁmiﬁﬂmg}muuaﬂamuﬁ

This course will provide knowledge assets towards concepts, types, and a working
process of sport events such as sport competition, opening ceremony, or performances during a sport

event. Students will also learn from an off-site study visit at a sport event.

aNY. 427  N139AYIENINAINNANY 3(2-2-6)
EDM 427 Beauty Contest
Anw warlnUJUR sULUU N151euaY kavnaladtlun13dndseninndNuel naenaunis

DONLULLLIAR Fu Hof mauandlyd was 3 wasdes nsmialiuayu wavasdusznaudug lun1sussme
auusEiuTavde sefulseme seduniiane wagsziulan finsAnwiguuuenaniud

In this course, students will learn about types, a process of planning, and techniques for
operating a beauty contest event. The course will cover the knowledge about sponsorship and the
creation of a concept, theme, clothes, performance, light and sound. Other related factors that are
relevant to the operation of a beauty contest event on a local, national, regional, and global scale

will be discussed. An off-site study visit will also be included.



any. 428 Bduviifieusanmaimusssy uazUseing 3(2-2-6)
EDM 428 Event for Cultural Heritage

FnvnaziinufoR dumeuntssniiuay weilaislunsuansiuritonts neuns Tamusssu
uazUszInl chumﬂﬁﬁamuﬁﬁwé’mmaﬂmi’@mam% wsanlan Waufefausssuusemdsvats Wousslom
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This course will provide knowledge assets towards production techniques and a working
process of an event for cultural heritage. The course will focus on how to operate an event at a
historical landmark or at a world heritage site, and how to include contemporary culture into cultural
tourism. Students will be able to create a value chain for the tourism industry by presenting local

wisdom in their event concept. In addition, an off-site study visit will be included.

oy, 431 MIeRnLUUAlnaDL iU 3(3-0-6)
EDM 431 Event Styling

Anwindnniamisdninenfiiinadouunfnueinisesnuuuiiieoadnaussennia e1sualuay
mnuiAnsuiliaudiuidanulany azviousuuuu dlad uaziendnuaiianizusany awnsadeansuas
a519AuAINUNEBLITUY #ARAUNGANTTUIUANINLIASDUNINIEAIN Bullnadon1TeaNkUUYJFuRUS
17'iLﬁm%uswdw@%uw’%a@’ﬁﬁ'ammﬁ’uﬁLif‘u‘v‘l

This course will provide knowledge assets towards psychological concepts that affect
ambient design as well as the audience's emotion and experiences. Event uniqueness considering
styles and characteristics that convey event values will be discussed. Students will also learn the

audience’s behaviors in a physical environment that could impact the design of an interactive event.

oy 432 msdadsafienudiiut uagnsdansinssanisuaznisyse 3(2-2-6)
EDM 432 Catering for Event and MICE

Anvwagyiarnudl uasflnufoRiduamuditugusunstaissisidulugsiadiius
waENITINNITINTIANITWAENTUTEYL 19Tl UTEANTA N LU Uspnnueen1siniaes Ussinnuee msuas
W30y g‘LJLLUUﬂ’]i%’ﬂI&VzLLazmwmuumzmmi ﬁmiﬁﬂmamuuaﬂamuﬁ

In this course, students will enhance their understanding towards fundamental
knowledge of catering for Event and MICE. Types of catering, food and beverage categories, table

settings, and table manners will be discussed. Students will also learn from an off-site study visit.

any. 433 nsdansfatiu wavBungieuwes 3(3-0-6)
EDM 433 Artist and Influencer Management
ANTULUUNTINNTAaTU wazduvlgeuwesdmMIUNUAIW kAaN15IANTUNTIANITHAL
msUsen Tagvianudiladnuae uasuusudduyanavesiatiu uardurlgiouwes eiden uazinauny
nsldAatu uazdungieuwesliodiamnzay siwfinsuimsianisluFesitisatessineg wu [euly
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fugiferdeamnde



This course focuses on artist and influencer management for Event production and
MICE management. Students will understand characteristics and personal branding of artists and
influencers and be able to choose or plan to utilize these people in the event suitably. Other related
activities including terms of employment, copyright, payment agreement, and image publicity will be

discussed.

any. 434 FTUUNINAALADY WA WaZAN 3(3-0-06)
EDM 434 Sound, Lighting and Visual Production System

AnwiAunNIY ANEIAY LazinlaUTEANYBITTUULADY LAILAZAIN \Wooanuuy
Usvaunisal afeonsuniuazanuidnagrsliaunsonn lngaievend uias d dee wazainlivanziu
UselnvesusLiut

In this course, students will learn about the meaning and the importance of sound,
lighting, and visual production systems. Students will be able to design a user experience that

generates emotion and aesthetic feelings among the audience through the light and sound.

any. 435 URURNITNUDBNLUULAY 3(2-2-6)
EDM 435 Lighting Design Workshop
Anw wagHnuuRse U‘UﬂﬁaaﬂLLUULL&QIWE%’W%’WW%L”J’WT L’%%Ju%faﬂmaism 9 imﬁ”’q
aaﬂLL‘UULLNummimamaaﬂﬂimi zUULN (Flow chart) Li&JUiLsawqwami@amwuLLmeamiaami
nsEniEes Msgenenensuaing 9 Y9EUBLIU dMsAnwinauuenanIud
This course focuses on lighting design for event operation. Students will learn about lighting
theory for communication and how to design an electrical flow chart. Storytelling techniques that

convey different emotions will be discussed. Students will also learn from an off-site study visit.

BN, 436 NNTLEAINAITIUNIIDBALUU miwﬁmﬁammamﬁm 32-2-6)
EDM 436 Audiovisual Production Showcase

Anwn wagiinujoAdananinasiuniseonuuy daue nsldain 1Fee uas donould
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In this course, students will acquire knowledge about audiovisual production. With an aim to

create an interesting event that meets the client’ s need as well as impresses the audience, they will

practice designing and creating an interactive audiovisual production through multimedia. Students

will also learn from an off-site study visit.

any. 437 URURMInuUNEndIwiiaiiowas 3(2-2-6)
EDM 437 Virtual Production Workshop
Anw1 uagfinUftRdnnudiiuivulaniasiouads (Virual Reality) Lileadiassduszaunisal

wuulaniadiou Ialseudniseeniuudsyaunisal n13asnanisildusin aunsaluazmalulagdmsunism
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This course teaches students about a virtual production workshop for events. Students will
learn about interactive experiences as well as tools and equipment for virtual reality creation. Students
will be able to create immersive experiences by suitably applying the Virtual Reality (VR) technology
into the event production. Students will also learn from an off-site study visit.



Ny 438 N385 MANANLAYNIININ 3(2-2-6)
EDM 438 Visual Effects
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This course will provide fundamental understanding toward components of visual effect.
Students will learn how to assemble a picture with visual effects and be able to create techniques
and presentations that are suitable for the event and MICE management. They will also practice
combining 3D elements to create moving images and transition. The design of visual effects, images,

colors, music, and other elements used in motion graphics will be discussed.

aNy. 439 ASHARFRNaRLLAY 3(2-2-6)
EDM 439 Multimedia Production
AnwininweauinugufeItvdedadiiag 819 Yea1uns iin (Graphic) Amiadeulna
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This course provides knowledge assets towards fundamental skills of multimedia
production including the design of graphic, animation, sound, video, and other media for Event
production and MICE management. With an aim to produce mixed media that create interactions and
drive engagement among participants, students will also learn a process of planning using computer

management in order to convey a specific meaning and deliver expected outcomes.
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EDM 440 Professional Internship
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This course is offered to the final year students. It will introduce students to the actual
working system of event and MICE management business. Students will be able to enhance their
career readiness skills. They are required to prepare either a report explaining what they have learned
after the completion of the work or a report for developing their degree project. Students will be

under the supervision of a lecturer together with people from the corporate sector.
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EDM 441 Degree Project
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In this course, students will apply theories and concepts to produce works through
research, Students will create a project proposal and produce creative works under supervision and

evaluation by the lecturers.
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EDM 451 Self and Personality Development
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In this course, students will study the importance of self and personality development
and be able to apply it when working in the Event and MICE management industry. Students will learn
the concepts of personality development, leadership, teamwork, dress etiquette, social manner,

emotional and mental development, as well as relationship building.
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EDM 452 Festival Marketing and Branding
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In this course, students will learn about the principle of place making for festival
marketing and branding, the analysis of motivation and decision-making process. Students will be able
to create a unique selling point for a festival. Also, ticket pricing and distribution strategy, concept
development of event merchandise, and marketing coommunication strategy for promoting the festival

will be discussed.
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EDM 453 Gamification for Events
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This course provides knowledge assets about definitions, components, motivations, and
types of gamers and gamification. Mechanics of gamification including point and badge collection,
leaderboard, and gaming engagement will be discussed. Furthermore, notices of gamification for event

production will be reviewed.
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EDM 454 Related Business in Event and MICE Industry
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In this course, students will study the variety, importance, types, process, and principles
of operations for related business in the Event and MICE industry. To provide an overview of the
operation, a front-of-house and a back- of-house of the operation will be discussed. Students will
enhance their understanding of a supply chain and get hands-on experiences from learning about
ticketing, registration, and payment gateway. Other related businesses including food and beverage
and catering service, manpower service, construction and props service, show and entertainment

service, and travel agent and lodging service will also be reviewed.
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EDM 455 Event and MICE Sponsorship Management
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In this course, students will study the role and type of sponsorship. Students will
understand the importance of sponsorship and how to use persuasion skill in convincing the promising
sponsors. Financial management, promotion, public relations, and sponsorship management will also

be discussed.
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EDM 456 Event and MICE Sustainability Management
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In this course, students will enhance their understanding towards the importance,
meaning, and process of Event and MICE Sustainability Management. This course aims to educate
students about how to balance responsibility for environmental, social, and economic aspects. For
the environmental aspect, waste reducing, reusing, and recycling will be emphasized. Concerning the
social aspect, the course will focus on human resources, local community participation. For the

economic aspects, students will be encouraged to think about promoting innovation and creating jobs.
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In this course, students will study principles and several types of E-sport event management.
The course will provide knowledge about how to plan and create the E-sport event, how to set
objectives and strategy, as well as how to evaluate the effectiveness of the event. Students will be
encouraged to design creative activities related to the E-sport event. Sponsorship strategy, budget
estimation, human resource management, problem-solving skills, cause-effect analysis, and trends of

E-sport business will be discussed.
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EDM 412 Independent Study
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In this course, students are expected to deeply study or conduct a research study
focusing on current issues or problems in the Event production and MICE management. Students will

explore a topic of their interest and develop a report under the supervision of an advisor.



