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Bachelor of Business Administration Program in Entrepreneurship
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EN 102 Social English

an. 103 Mwdanguluuunaina

EN 103 Global English

NFUIYPIYIAUIMINELIVIUN (21 Wdein)

30 #UIWNA

132 wene
30  wUwnA
9  WUYAR
21 wuenn
96 wulYnA
54 WA
30 wedn
12 wenn

6 wUwnR

mhefn (Ussens-UfUR-Anwisienued)

3(2-2-6)
3(2-2-6)
3(2-2-6)

miefn (Ussene-UjuR-Anwnienuies)

AN, 101 vinwgnsAniiion1siSeudnasatin
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Global Alliance and Emerging Issues
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Financial Literacy and Sustainable Development
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Entrepreneurial Spirit and Leadership Skills
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EPT 103 Understanding Accounting for Entrepreneurs
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EPT 201 Entrepreneurial Finance
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EPT 205 Advance Finance and Accounting for Entrepreneurs
NANIVUATHFAIENS
N&9.301 \iSugAAR ST 3(3-0-6)
EPT 301 Fundamental of Economics
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N&#.404

NOMINYEMTUIRYRIEINT 3(3-0-6)

EPT 404 Legal Aspects in Entrepreneurship
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EPT 202 Basic Research Methods in Entrepreneurship
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EPT 204 Business Research for Entrepreneurs
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EPT 101 Creative Thinking and Developing Entrepreneurial Opportunities
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EPT 102 Foundations of Entrepreneurship
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EPT 203 Business Planning
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EPT 206 Entrepreneurial Marketing
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EPT 207 Production and Operations Management
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EPT 302 Innovation and Technologies for Entrepreneurs
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EPT 303 Social Entrepreneurship
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EPT 401 Business Strategy and Sustainable Growth
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EPT 402 Entrepreneurship and Global Opportunities
N@.403 N153ANINULLEGTNTURIIV8355A
EPT 403 Human Capital Management for Entrepreneurs
NANIYINIYY
Nae.304  Mwdangudmniuidivesssiaseaulan
EPT 304  English for Global Entrepreneurs
8n.100 La%mﬁﬂ§WUﬂwwqéhﬂqwfl
EN 100 Supplemental English for Entrepreneurial Student |
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EN 200 Supplemental English for Entrepreneurial Student |l
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NgR.151
EPT 151
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N&.452
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nsneusHWU RN swaznstiAUSnwgsia 1
Business Workshop and Consulting for Entrepreneurs |
nsneausuBUURnsuaznstaAUnwgsie 2
Business Workshop and Consulting for Entrepreneurs |I
n1sasrsfanislal

New Business Venture Creation
nsEneusHls RN suaznsaAUSnwgsie 3
Business Workshop and Consulting for Entrepreneurs |ll
nsneausuUURnsuaznstaAUSnwgsie 4
Business Workshop and Consulting for Entrepreneurs IV
N13UTNINTIAUM

Brand Management
nsEneusHW RN swaznsiiAUSnwgsia 5
Business Workshop and Consulting for Entrepreneurs V
nsEnausHW RN swaznstiAUSnwgsia 6
Business Workshop and Consulting for Entrepreneurs VI
AAUENISVLLALNITLDTANNDTDN

Art of Selling and Negotiation
NAYNSLATYFNINIASMTURVRTINA

Digital Economy Strategies for Entrepreneurs
Uszaumsainsidudivesssi 1

Entrepreneurial Business Experience |
Uszaunsainadudivesgsia 2

Entrepreneurial Business Experience |l
N139AN1SNNTAIALTNAENTANTUIIVRITIAT
Strategic Marketing Management for Entrepreneurs
NsEneUsIBU URnswansiiAUSnwgsia 7
Business Workshop and Consulting for Entrepreneurs VII
nsEneusIlU RN suaznstaAUSnwgsie 8
Business Workshop and Consulting for Entrepreneurs VIl
NMIMUMASRIUYUEUTUGIAA

Entrepreneurial Venture Funding

§5N9ATRUATY

Family Business

ELELPRHIE IR ﬂﬂazaﬂqmuazﬂﬁiaﬂduNUﬂaﬂuﬁauﬁQQMWQQiﬁﬂ

Risk, Crisis Management and Business Continuity Planning
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EPT 512
Ng.513
EPT 513
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Asia Countries and New Emerging Market Countries Study for Entrepreneurs

nswAsudelulanAdva

Digital Transformation
anudugusenaunisluesdng

Corporate Entrepreneurship

NSUSMIENANEUTLS

Customer Relationship Management
WeAanstoyaLaENTIATIENgINe

Data Science and Business Analytics
N139A1ALARTTIAINNTURIYRITINT

Digital Marketing for Entrepreneurs
nyfaduanuUsEnaumskaliAIUSNYIgIna
Entrepreneurial Diagnosis and Business Consulting
nsEnudmIUUsENRUMS

Entrepreneurial Internships
mMadudvesgsishuesugialangsia
Entrepreneurship in the Global Economy
nsdnnsaanndevetnsdidunazanuiuiinveusodny
Environmental Sustainability and Social Responsibility
fugmunisdnnis

Foundations of Management

NsAn¥IRNITYARR

Independent Study
winnssusazanudugusznounisluesdns
Innovation and Intrapreneurship
maduiuazngAnssuesdns

Leadership and Organization Behavior
nsdansgsiafiidaiule

Managing a Growing Business

N159ANTSIATOUY ANNFNTUS waznqy

Networking, Relationships and Cluster Management
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N&.521
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Ng.522
EPT 522
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EPT 523
N§.524
EPT 524
Ng.525
EPT 525
N&.526
EPT 526

NSUINNSIANISNSRUEILYAAR

Personal Finance Management
MdEmMuRUIENaUNS

Research in Entrepreneurship
é’uummﬂﬁuﬁwmqiﬁa

Seminar in Entrepreneurship
deiaviurnududusznaunis
Special Topics in Entrepreneurship
nsdansilggununaznisdnnisladafng
Supply Chain and Logistics Management
Ms¥ANIsALTIAS

Wealth Management

MinyegNsuLaue

Pitching and Presentation Skills
NINMUNERS Az uINIslm

New Product and Service Development

YoanennandmsugsisrUanadelmidmiuidivesssia

Marketing Channel and Retail Business for Entrepreneurs

NIRNKUULAHALNUTIY MR e aTsAd MU veegsRa

Creative Packaging Design for Entrepreneurs
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Ne.571
EPT 571
Ng.572
EPT 572
N&.573
EPT 573
ne.574
EPT 574
Nefa.575
EPT 575
N&g.576
EPT 576

nsasledeadndsnlulanAvva
Building Social Network in Digital World
nwedmiuingsna

Business Professional Skills
UNANwAlAERSE MU VRITAR
Enneagram for Entrepreneurs
SayudlenansdmiuTinuazgsia
Gemology for Life and Business
mﬁmmiqmmwLLazmmqmamyiiﬁ
Health and Wellness Management
usanualAnansiar e
Physiognomy and Fengshui
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EPT 577 Real Estate Management

NER.578 deruUfduiusiaznsimuIyAGNNIw 3(3-0-6)
EPT 578 Social Interaction and Personality Development
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an. 101 nwsanguludinuszd1iu 3(2-2-6)
EN 101 Everyday English

Ansumslilassaisfiuguuardununndinguildlufinusesiiu dsenoudensnauusi
nuleuarlvifeyadiudn nMsussensyaananuae mayaiaiesiiaule Fesiiunurounasusmdndy
duiesusazay siinsuansnnuAaiivludesialy Sniaimuninugmane mails m138 1y wagns
Weurg BBy sanIg

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as well

as how to express opinions about general issues. Enhance language skills-speaking, listening, reading,

and writing—through integrated methods.

an. 102 awdanguluuiunmnsdang 3(2-2-6)
EN 102 Social English

Ansumsyanaznadoulszloauagduiui lfiduused i emsfufauiusniedany
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yadumaiawinegnmsefusewasnisiiaus mawmeluladuarauAnaseassa

Practice speaking and writing frequently used expressions for social interactions, exchanging
information, making comparisons, and explaining ideas in social and business- related contexts, with

emphasis on developing discussion and presentation skills along with digital skills and creativity.

an. 103 awsanguluuiunaina 3(2-2-6)
EN 103 Global English
Anrun1susseeUszaunisallagszysvasiBonaiuayy uazuaninnufaiui eafudinaiy

Juey nmsvinnu wagdseiiulgmluszavana lneyadunisiaunineensdeasseninaiausssy way

'
=

nsdeanslulanaavia JedrAymenisdunaiiedan
Intensive practice in portraying detailed experiences and expressing opinions about living
and working situations, and discussing g¢lobal issues, with concentration on intercultural

communication skills and digital communication skills, which are vital to becoming global citizens.

audvmadudivesgsia_V.67.1



NHUIYIYIAUINITNNBLIVIIN (21 W2ein)
M. 101 VinwzmsAnuiienisi3ouinasndin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwvged] wannisveen1sn Mawin1sAnegadussuu 019 NMsAalainng nshnasnsassa
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In this course, students will learn about theories and practical thinking tools such as critical
thinking, creative and innovative thinking, analytical thinking, synthesis thinking and problem-solving
thinking, including how to link and select appropriate thinking tools and effectively adapt to their

daily life, professional undertakings and lifelong learning.

fn. 102 mwmi‘]uwmﬁaa wazn1sivasuLlas e sdsau 33-0-6)

GE 102 Citizenship and Social Transformation
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In this course, students will learn about definitions, attributes, rights, civic duties and
freedom associated with citizenships and social transformation of Thailand and global communities
in current times and in the future, such as digital society, multicultural society. To be able to live

peacefully and happily with others, it is important to understand evolving changes and learn about

4 dimensions of the environments affecting health, namely, body, mind, society and wisdom.

fn. 103 waluladuazuinnssuiioauian 3(3-0-6)
GE 103 Technology and Innovation for the Future

Fnwunum wnfAn Msfviviu sadansussgndldmaluladuazuinnssudusineg isjariunis
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In this course, students will learn about concepts and innovative technology and
applications aiming to better a quality of life of people in a new society, including how technology

and innovation affects our livelihood. The course also covers information on intellectual property

protection as a result of technology and innovation.
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. 104 guvissamiugunniitedin 3(3-0-6)
GE 104 Aesthetics and Well-being for Life

BoudnslitinedsiinuinanaualzuazAanssutununns WayswesmiluiSesquysonn
fAetosiuiinuazdiauanauiauing q uaziw Mnadenisiisieguesdin danuuay Tansss

In this course, students will explore relevant theories and concepts of aesthetics related to
life and society and learn to cultivate positive outlook and attitude and understanding of different
forms of taste and beauty, which will enhance their perception of diversity and enable them to
appreciate art, music, literature, images, films and other forms of art. Students will also learn how to
depict their imagination via communicative design using images, colors, callisraphy and other related

tools to create value-added identity and characteristics to services, products and media.

Av. 105 RusinsmsdianuazUseinuinlulveslan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
AnmaiauanusuiloszduumnmimaassgiaagnsilesidamansevusenaiuAsunyag
medemuuazinusssuludnlan dedilaussdiudduiintulmivesszannslan
In this course, students will learn about international economic and political collaborations

and developments affecting/constituting changes globally, in order to understand key global issues.

. 106 ANNFMIssRuLarMsTRLNegnaddy 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development
Anwinisdanisuardnaulaneninivedsfivszdnina fen1sdnnianisiudiuyenauas
nsasu T sRmunegnadiiy Tasgatiunisysuinisesdeuiiidenadosiuuuniud vuru uas
depiduddy wleliiudsdamuasiumsnsuilvegiadugusssu
In this course, students will learn about management and effective financial decision
making, including personal finance management and sustainable development and personal finance

literacy, with special attention on integrated knowledge for local community and society, in order to

highlight key issues and offer practical solutions.
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an. 107 Indgyarannuduiiszneunisuaziinvenisidudih 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills

Anwuaziannnudnuaziiddglunsahdaiggramaduiusznoums lnounsaauuy
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In this course, students will study and develop important characteristics of entrepreneurial
mindset, with an emphasis on a combination of creativity and entrepreneurship and explore
entrepreneurial opportunities while learning about business best practice and ethics including

leadership skills and qualities, effective leadership characteristics which will enable them to

effectively work as a team and be able to make well-informed decision when required.
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EPT 103  Understanding Accounting for Entrepreneurs
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The study of the importance of accounting for entrepreneurs, roles of accounting in
business, the importance of accounting data, accounting system, accounting process, the document
used for recording accounting transaction, financial statement, and application of technology in

accounting.

Na3.201  MsRudmIUIRIYedgINa 3(3-0-6)
EPT 201  Entrepreneurial Finance
Anwnsuuuulumssiiiugsie wasunAnmanisiuiidfydaivesgsianss leud msdnm
Runulun1svgsia unaskuyy SUNSRLYelaIMAavuInge NMINEINTININNITREY MTUTMSRUER
NTIAAMUANNY HAZHANDULVUIINNITAMU NTUIMTHaTNITARAUTaINIINTRUEMTUTsAlLRsTIn
Auaneineiu wagmsiuiiAeadeatunsiungsia
The study of the practical aspects of corporate finance. Topics covered include the
mathematics of finance, security valuation, investment and financing decisions, risk and return
tradeoff, and the fundamentals of international financial management that involved with a business

plan.
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naR.205  msuuazmstyddugadmiidivesgsia 3(2-3-6)
EPT 205  Advance Finance and Accounting for Entrepreneurs
AU : AELTEU NER.103
mwimﬁﬂmﬂmsmﬁqiﬁﬁ] ATUNITINAIT NITNER NITIRU A1TRAN MIYARINT LATANAN
VNALATYEN709LATINTT NIIATIAAINBUWILYBILATINIG NnaeinIsindula sudanstlostuauides
mﬁﬁmmilﬁuslugmwwha W N15AAAIILEBIINALRUNILVDINAAETY ARIANU LaTLATYNALaN
yullUismssunadeyadavhienuiiodutoyalunsdnduladiensnaununisasu
The study of the business project assessment, management of production, finance,
marketing, personnel, and economic value of the project. The calculation for project compensation,
decision rules including how to reducing the risk of Financial fluctuation in various ways, markets

capitalization and the economic globe. The course includes data collection of reports for the

investment decision planning process.

NAUIY AT HANANT

NAR301  LAsugAAnSug Y 3(3-0-6)
EPT 301  Fundamental of Economics
Anwinsounquudniasgeansiugruiioldlunsiinneinasdlanisdadulavesyana
iegsNa warsguraluszuulaTegia Msfnwiuseneumensiinsgviguaiduarguniu nguedduslan
WAENUNHER naRIUAnYIANYMEURIlATEI1IRNA1AYIAM19Y LU AAALITUANYTH] ARIAKNYIA AATA
wistuiagnun naaguetosss uiaBvsnaveslasiaianaInsinen dniirensiivun s1adudn
Yoemi1egIAa uenand SsAnwduATYgMARsIvAIA Wy AmnuduiTussearinesefunanEn N3
Snsmenidy T naenaunanszuvesuleuIsNsiulaznsndeifidensindulavesniegiiae
The study of fundamentals of economics in order to analyze and to understand
personal decision- making, a business unit, and a government in the economy. The study includes
demand and supply analysis, a consumer theory, a supplier theory, types of market structure such
as perfect competition, monopoly, monopolistic, and oligopoly. Furthermore, the study also includes
the effect of each type of market structure on a market price. From the macroeconomics perspective,
the study focuses on the relationship among the outputs, employments, interest rates, prices, and

the impact of monetary and a fiscal policy on the business unit’s decision making.
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NaR.404  ngysnedmsuiIesssia 3(3-0-6)
EPT 404  Legal Aspects in Entrepreneurship
Anvmdnnguneddyiiivesgsiassdomuiiioystlomilumsnunudenusziavesinig
gsnabimungauiunisaiuau ﬁgqgﬂwaamﬂﬂaﬁﬁmmLLazﬁﬁqﬂﬂa swfansafugnalagende
ffnssudaduedesdelunisuszneuionis %aﬁawﬁﬂaﬁwé’ﬂﬂgwmaﬁﬁﬁ@muﬂazmamgmmEJLL‘W'Q
wazwdind uonandl dafinwdmdnngunefiAeadestuiituluguuuuildfuegisunsvansluiag iy
sUMUUNE Matem® nisdnungmneiaiunindaumstiyan nagnsnslaianiseiegniesiay
nnuanedug Adendestunmsdadegsialuguuuusine
The study of the key legal principles that business owners must know for the sake of
planning the type of business organization to suit the operation both forms of each person and
juristic persons, including the business by contract law as a tool to operate. It also needs to
understand the key legal principles of the Civil and Commercial Code, as well as the laws related to
bills in today's most widely used forms of taxation, taxation payments, and intellectual property law

including strategic closure and other laws regarding the establishment of various types of businesses.

NAIRTTIUTIN
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Na3.202  53Juileswudmiuidnvesgsne 3(2-2-5)
EPT 202  Basic Research Methods in Entrepreneurship
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This course provides a basic knowledge of research methods so that the students will
have more mathematical and statistical knowledge. Qualitative and quantitative methods are learned

in this course so that students will adapt the knowledge gained, such as an investigation of

assumptions, applying to the business areas such as pricing, discounting, and business integration.
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Ne3.204  n1539e§3NAdmTURIYeIEINa 3(2-2-5)
EPT 204  Business Research for Entrepreneurs
ITIAUNDY : ALY NEQ.202
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The course is to study and do research on the truth of business operations, such as a
study of customer needs or market needs by using a reliable process in accordance with the correct
methodology of the research. The purpose is to provide primary and secondary data analysis to

explain and improve business performances for entrepreneurs.

NAUAYIUINITFING

na9.101  msAndsassassauaznisimulenalunisdudivesgsiv 3(3-0-6)
EPT 101  Creative Thinking and Developing Entrepreneurial Opportunities
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The study of the meaning of creativity, fundamental characteristics of creative people,
the nature of creativity, the process and development of creativity, creative thinking to design
products or services as market needs, also including strategy and techniques for developing creative
ideas in order to prepare for becoming a business owner who creates innovative products and

services for target customers.

N&9.102  wugiwvesnsiudivesgsia 3(3-0-6)

EPT 102  Foundations of Entrepreneurship
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The study of the pattern of business establishing from a sole proprietorship to partnership
and limited company. Study the nature of the business environment, business activities in
manufacturing, marketing, finance, accounting, and human resources management, laws related to
business, financial institution, commercial documents and management. The study aims to build the
foundation of the concept of business operation and to gain an understanding of each business
activity which will be beneficial to academic studies as a business owner, including the study of

environmental factors that promote the success of entrepreneurs.

Ne1.203  NSIWEULAUTINT 3(3-0-6)
EPT 203  Business Planning
F10IAUNY : LABLIEU NAD.201 WAL NER.206
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The study of the importance and the process of business plan writing for business as a
planning tool, and review the concept of business to be systematic and united. It also includes the
principles of business plan writing and how to present a business plan to the bank or the financial

institution for seeking financial supports or inviting others to come to the venture.

Ne9.206  NsRaIR@INTUIIYRIEINa 3(3-0-6)
EPT 206  Entrepreneurial Marketing
IAUNDY : LABLTEU NEAR.102
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The study of basic concepts of marketing, its meaning and its importance of marketing,
consumer behaviors, market research, market and environmental feasibility that affects marketing
planning of entrepreneurs, the nature and pattern of market segmentation, target market selection,
product placement, and marketing mix strategies including product, pricing, distribution channels,

and integrated marketing communications including social marketing concepts and methods.
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NE9.207  ANFAANITUNERLAZNITANLTUIU 3(3-0-6)
EPT 207  Production and Operations Management
aAuADY : LABLTEU NER.102
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The study of the basics and scopes of production management, production predicting or
forecasting, product design and development, location selection, plant layout, purchasing,
production capacity management, inventory management, project management, quality

management system, and maintenance of machinery.

Ne9.302  winnssukazwaluladdmiudnvesssng 3(3-0-6)
EPT 302  Innovation and Technologies for Entrepreneurs
a v W U =
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The study of innovation and technology, new ideas and processes which never existed,
or the development of an adaptation of the original to be more effective when used in the business.
Also, the course is to learn how to innovate and to create new ideas, practices, or actions, either its

brand new or some parts, in order to apply to start a business or to run further a business.

ne.303  nrsUsEneuNsIiiodeny 3(3-0-6)

EPT 303  Social Entrepreneurship
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The study is about business, in both profitable and non- profitable, adhere to social
benefits as a business approach. Business in the form of Social Enterprise or S.E. will focus on the
distribution of the income to the production unit in society, social responsibility, integrity, sharing,
distribution of technology, knowledge, and information among members. Be a business that
introduces innovative technology as a component in reducing production costs and using various
production resources to the worth value. Business in the perspective of a social enterprise looks at
the value of each human being, rather than the status of income. Each production potential of
humanity is brought out as the owner of a social production unit. Sometimes the word "Social

Entrepreneur” is used to convey the meaning of the business of Social Enterprise to be clearer.

NAR.401  nagninisgsRanazmaiulnegnadadiu 3(3-0-6)
EPT 401  Business Strategy and Sustainable Growth
AU : ABLTEU NAR.203
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The study of a theory and a strategical planning process for the entrepreneur by
determining the organizational goal and missions in order to create sustainable competitive
advantages. Alliance and Joint Venture strategies are included in this course. Internal and external
analyses are applied in this course to be used for creating a strategy concerning marketing, finance,
production, managing, and human resource management in order to transform the strategy into
implementation. Case studies are used to be one of the means of study so that they will be used as

a guide to success.

na9.402  msfudnvesgsiauazlonianiagsivlussaulan 3(3-0-6)
EPT 402  Entrepreneurship and Global Opportunities
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The study of how to be a business owner in the global market by analyzing and evaluating
economic, political, social, legal, and technological environmental factors affecting the opportunities
and threads of business operations. Study theories and case studies are to help students understand
how to plan and evaluate the feasibility of developing a business in the global market. Also, it is to
study how to organize marketing management, finance, human resources management, knowledge
management, and cultural management of multinational corporations for effective business

management.

Ne9.403  N15IANITYUNYBTAIMTULIIV095IAA 3(3-0-6)
EPT 403  Human Capital Management for Entrepreneurs
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The study of roles and responsibilities of the human resource department in the organization
including job designing, job analysis, human capital planning, recruiting, human resource
development, job evaluation, payroll management, and information technology which can be
adapted to human resource management. Furthermore, it is to study on personalities, groups, and

organizations in order to understand behaviors of people who work in the same organization.

NGV
Na3.304  mwdangudniudivesgsiaszaulan 3(3-0-6)
EPT 304  English for Global Entrepreneurs
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The course provides students with opportunities to participate in common business
English to be ready for becoming a word-wide entrepreneur including presentations for information,

appropriate speeches to present for the purpose of business situations, business reading, and writing.
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8n.100 La%mﬁugfmmmé“aﬂqw 1 0(3-0-3)
EN 100 Supplemental English for Entrepreneurial Student |
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The course aims to enhance students with basic grammar, vocabularies, phrases, and

expressions for every-day conversations. The course also boosts students' language skills including

listening, speaking, reading, and writing.

8n.200 LESUNUFIUNI BTN Y 2 0(3-0-3)
EN 200 Supplemental English for Entrepreneurial Student |l
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The course aims to enhance students with basic gsrammar, vocabularies, phrases, and
expressions for basic business conversations. The course also boosts students' language skills

including listening, speaking, reading, and writing.
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EPT 151 Business Workshop and Consulting for Entrepreneurs |
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The study of the research, problem-solving approach providing to groups of students with
common interests. Participants must have basic business knowledge for a self-study to create
specialized knowledge in business and in-depth information in their interested knowledge. Students
need to know how to solve problems together by reasoning and existing experiences for mutual

benefit in solving problems and business development including a discussion, seminars by external

experts, to be practiced and encouraged students to work together as a team.

audvmadudivesgsia_V.67.1



20

nes. 152 nsHneusudsufuinisuaznisliausnengsia 2 0(1-0-23)
EPT 152 Business Workshop and Consulting for Entrepreneurs |I
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The study of the research and problem-solving approach and provide to groups of
students with common interests. Participants must have basic business knowledge for a self- study
to create specialized knowledge in business and in-depth information in their interested knowledge.
Students need to know how to solve the problem together by reasoning and existing experiences
for mutual benefit in solving problems and business development including a discussion, seminars

by external experts, to be practiced and encouraged students to work together as a team.

Ne9.153  nisasrenanislul 3(3-0-6)
EPT 153 New Business Venture Creation
I 0IAUNDY : LABLTEU NEAR.102
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The study of meanings, roles, types, and special attributes of business ownership. Analyze
and evaluate the environment both inside and outside the organization which consists of strengths,
weaknesses, opportunities, and threads in the business. Analysis and evaluation of business
opportunities. Also, it is to study the legal conditions, concepts, processes for establishing new
businesses,  its operations, and problems in the business including the importance
and procedures for writing a business plan as well as guidelines for sustainable business planning

and development.
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EPT 251 Business Workshop and Consulting for Entrepreneurs |il
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The study of the research and problem-solving approach and it is provided for groups of
students with common interests. Participants must have basic business knowledge for a self- study
to create specialized knowledge in business and in-depth information in their interested knowledge.
Students need to know how to solve problems together by reasoning and existing experiences for

mutual benefit for problems solving and business development including a discussion, seminars by

external experts, to be practiced and encouraged students to work together as a team.

Ne.252 nsHneusIAsUURn1suassiaA1Usnygsia 4 0(1-0-23)
EPT 252 Business Workshop and Consulting for Entrepreneurs IV
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The study of the research and problem-solving approach and it is provided for groups of
students with common interests. Participants must have basic business knowledge for self-study to
create specialized knowledge in business and in-depth information in their interested knowledge.
Students need to know how to solve problems together by reasoning and existing experiences for
mutual benefit in problems solving and business development including a discussion, seminars by

external experts, to be practiced and encouraged students to work together as a team.
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NE9.253  NIUSIINIIAUA 3(3-0-6)
EPT 253  Brand Management
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Study and understand the importance of positioning and differentiating products and
services for the entrepreneurial business. Learn the name management system, operational planning
in order to meet market needs. Brand assessment and measurement and brand equity management
to be accepted in the long run. Creating the right understanding about the benefits of brand
management to entrepreneurs including the use of marketing communication techniques to create

strategies to develop brand value.
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EPT 351 Business Workshop and Consulting for Entrepreneurs V
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The study of the research and problem-solving approach and it is provided for groups of
students with common interests. Participants must have basic business knowledge for self-study to
create specialized knowledge in business and in-depth information in their interested knowledge.
Students need to know how to solve problems together by reasoning and existing experiences for

mutual benefit in problems solving and business development including a discussion, seminars by

external experts, to be practiced and encouraged students to work together as a team.
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EPT 352 Business Workshop and Consulting for Entrepreneurs VI
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The study of the research and problem-solving approach and it is provided for groups of
students with common interests. Participants must have the basic business knowledge for self-study
to create specialized knowledge in business and in-depth information in their interested knowledge.
Students need to know how to solve the problem together by reasoning and existing experiences

for mutual benefit in problems solving and business development including a discussion, seminars

by external experts, to be practiced and encouraged students to work together as a team.
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EPT 353  Art of Selling and Negotiation
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A study of the sales process management and the negotiation process in various forms, and
the process of the person looking to solve the problem peacefully. To make a compromise, try to
find a mutually acceptable agreement between the two parties. Also learn the interaction process is
voluntary. When one or more parties want. One or more things from the other party or parties. In
order to get a mutual agreement. To be used for negotiation. And use the basics of negotiation to

send, learn the process of selling in various forms. Use sales techniques to gain the benefits that

both buyers and sellers are satisfied. And can be used to promote the business for maximum benefit.
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Nd9.354  nagvsLATYENIRRTad M uLIY095IAe 3(3-0-6)
EPT 354  Digital Economy Strategies for Entrepreneurs
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The study of the networking, basic elements, applications used in electronic business
systems, and legal issues, ethics related to the security of electronic business systems. It is including

a network marketing strategy as well as an electronic business administration from planning,

organizing organization, commanding and controlling at the operational level.

ne9.355  Uszaumsalmaiduidnvesgsia 1 3(0-6-6)
EPT 355  Entrepreneurial Business Experience |
AwdeAuneu : LAY NER.203 Uay NER.205
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A study of the enhance in a real business with practice and learn to be a business
entrepreneur by investing in a real business to learn deeply and fully integrated. Students will gain
real-world experiences in business processes from start-up to business management. The study may
use a business plan that is taught in the business plan courses for a business owner for getting the

actual result of the business with a team of advisors as consultants. Students will be assigned to the

project or business outcome report at the end of the project.
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Na9.356  Uszaumsalnsiludivesgsna 2 3(0-6-6)
EPT 356 Entrepreneurial Business Experience |l
AU : LAELIEU NER.355
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A study of the enhance in a real business with practice and learn to be a business
entrepreneur by investing in the real business to learn deeply and fully integrated. Students will gain
real-world experience in business processes from start-up to business management. The study may
use the business plan that is taught in the business plan courses for a business owner for getting the
actual result of the business with a team of advisors as consultants. Students will be assigned to the
project or business outcome report at the end of the project or present plans to outside organizations

to find funding sources to expand the business that students have studied and acted on.

Na3.357  N133ANITNNNITAAIATNALNSAMTUIIEIRA 3(3-0-6)
EPT 357  Strategic Marketing Management for Entrepreneurs
IsAUNRY ; AELIEU NER.206
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The study of the meaning, concepts, and functions of strategic marketing management.
Analysis of external factors such as consumers, customers, competitors, and factors within the
organization, such as entrepreneurs and business groups in the organization, marketing strategies,
sales strategies, and business unit strategies which have an impact on strategic marketing
management in order to be able to formulate strategic marketing plans such as cost leadership,
strategy to make a difference, focus on strategy, strategic to expand to other businesses and global
marketing strategies. Including the process of managing and operating marketing effectively to

maximize the competitive advantage.
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Ne9.451 nsneusH@UURnsuaznsliaUsnwgsia 7 0(1-0-23)

EPT 451 Business Workshop and Consulting for Entrepreneurs VI
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The study of the research and problem-solving approach and it is provided for groups of
students with common interests. Participants must have basic and in-depth business knowledge for
self-study to create specialized knowledge in business and in-depth information in their interested
knowledge. Students need to know how to solve the problem together by reasoning and existing
experiences for mutual benefit in problems solving and business development including a discussion,

seminars by external experts, to be practiced and encouraged students to work together as a team.

Ne9.452 NsEneUsIBsU URnswansviAUSnwgsia 8 0(1-0-23)
EPT 452 Business Workshop and Consulting for Entrepreneurs VIIl
Anwnfsuuanisduaii 3do wazudledgm Biindnwinguiifianuaulasiuiu fidhsmdumn
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The study of the research and problem-solving approach and it is provided for groups of
students with common interests. Participants must have basic and in-depth business knowledge for
self-study to create specialized knowledge in business and in-depth information in their interested
knowledge. Students need to know how to solve the problem together by reasoning and existing

experiences for mutual benefit in problems solving and business development including a discussion,

seminars by external experts, to be practiced and encouraged students to work together as a team.

audvmadudivesgsia_V.67.1



27

Ne.453  msmuvaadunudmiugsne 3(3-0-6)
EPT 453 Entrepreneurial Venture Funding
Anwuvdsiiunveaiuny vhanudhlafsfuumdsiuyuuasUssnnveunasiuy naondu
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FEmsfiiunnuvasiunu wazAnudadofidsmadensldiunu sudsnsuimsianisuaznisaranm
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The study of sources of funds, types of funds, and the behavior of source of funds in
order to be able to understand sources of funds and to explain how to select the appropriate sources
of funds and how to loan from the sources of funds. Furthermore, this course also provides the study
of the factors influencing funding. Managing and building the image are also learned in this course in

order to be successful in the access to funding.

ne.454  gsianseundd 3(3-0-6)
EPT 454 Family Business
Anwrzuiuuuarn1sailuugsnaluuasauai’ TAINTITUDIANITVBITINILUUATRUATY
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The study of the patterns of family business, family business organizational culture, roles
and relationship of family members. Furthermore, planning and development of family business,
managing family business organizational structure, communication, laws, taxation, how to behave
with professional executive, leadership in family business, conflict management, improve strength
and decrease weakness in order to build the team for a successful family business, and the
preparation of planning and strategy in building the successor in the family business are all covered

in this course.
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Na9.455  N15IANITAMLLAES A1ILINOALAZNITINUNUAIINABLLDINIIGIND 3(3-0-6)

EPT 455  Risk, Crisis Management and Business Continuity Planning
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The study of the risk and crisis management, and learn the condition of the abnormal
incident and dealing with different crisis situations. Let the owner be ready to deal and manage crisis
and risk without causing chaos damage to business including a realistic simulation to achieve critical

management skills.
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na.501 msAinwinguuszmeedeuasUssinanaininaldmiuiinvesgsna 3(3-0-6)
EPT 501  Asian Countries and New Emerging Market Countries Study for
Entrepreneurs
Anwinszuiun1stunsiAsssikas s duialadean niindoun1n 1 uLATEENY 115404
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The study of the process of analysis and economic, political and demographic factors
evaluation. Also, society and culture, law, competition, technology, risks and consumer Behaviors in
Asia and countries that have started to open the country to trade in the world market, such as United
Arab Emirates, India, Middle East, Vietnam, etc. The study of theories and case studies. It is to
understand the process of entering the international market and to establish a business in preparation
for organization management, marketing, production, financial management, human resources
management. Logistic management in the context of global marketing, which is a factor affecting the

success of running a business in new market countries efficiently and competitively.
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nea.502  mswasudielulaniava 3(3-0-6)
EPT 502  Digital Transformation
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Information Technology is one of the most significant factors that drive a company’s
success. This course will provide knowledge of the changes in information technology, how
information technology plays an important role in the business world, and how to win the business

world with the help of information technology.

na9.503  anudugusznounisluesdns 3(3-0-6)
EPT 503  Corporate Entrepreneurship
AnwianuuanisvessliuugUsznaunsiuesdng N1sIanTIinusITIaeAnsvaeEUTEnouNs
Tuesdng uwamnslunsimdnnuaziadesfloluldfuesAnsludnuaizane 1wy eadnsvosiguia oedns
LNy waresAnsiiiedans [Hudu
This course will provide knowledge on the different forms of corporate entrepreneurship,
how corporate entrepreneurship handles corporate culture and human resource functions, how to
apply the concepts of corporate entrepreneurship and its tools to the different types of business

such as public organizations, private organizations, and social enterprises.

Naa.504  msuImsanenduiug 3(3-0-6)
EPT 504  Customer Relationship Management
Anwimsaiauazudmsdnnsgsiefislgndiduguinans nagnsnmsadedesusliiunsuing
anf MsaanazmsiAuinwgndl msihuuvasuawdniugnd1 Mlesizsiuas st deiausiusi
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The study of establishing and managing the customer-centered or customer-focused
business, successful customer service strategy, methods of acquiring and maintaining customers,

customer survey development, and analyzing and applying the customer feedbacks to the business.
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Na9.505  AneenanstoyauaznITIATIENgIna 3(3-0-6)
EPT 505  Data Science and Business Analytics
nsfnwianuddyvestoyauazmsthdeyaluldifiewmuigsia nmsifudeya nsads
sudeya nsidenteya msilenesideya uarmnhansaumaildannmsinsideyaunyszgndldiu
3319
The study of the importance of data, and how to use the data to improve the business.
Furthermore, topics such as data collection, database construction, data selection, data analytics
and utilization, and the techniques of applying the information from data analyzation to the business

is all covered in this course.

Na9.506  N1IRAIRLARITAAINTURNYRIEINT 3(3-0-6)
EPT 506  Digital Marketing for Entrepreneurs
Anwianumng wundn uazniiivesnsnaislugaddia nisliludeaiideviodumnesiin
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The study of meaning, perception, roles of digital marketing, the use of social media and
Internet for marketing, components of social media and the Internet in marketing such as UX/UI,
user’ s data storage, segmentation, promotion methods in digital channel. Furthermore, digital

marketing provides more understanding of how to do marketing through social media or the Internet

which is vital for an entrepreneur in this decade.

Naa.507  misifladuaniuuseneunsuagliaiUinwasng 3(3-0-6)
EPT 507  Entrepreneurial Diagnosis and Business Consulting
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The study of the principles and processes of diagnosis and business consulting. Focus on
student practice diagnosis, establishment, and business consulting by applying the knowledge gained

from multiple learning fields to the synthesis of new knowledge. Starting from the study of real
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business problems selected as a case study from the actual establishment. And to let students
analyze the cause of problems and find solutions. And to summarize how to solve problems. To
leads to synthesis, consulting, solutions to entrepreneurs, and supervisory advisor. Students will learn

theories from the classroom and practice at the workplace.

Na3.508  misenaudmsuusenaunis 3(3-0-6)
EPT 508  Entrepreneurial Internships
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UiURuae o anulseneunns suilin@nvfiRasasetuaunivwazanudenadesiuanusdiomns
vostindnw FelitianuaenadosivAamsithAnwdamnuauls neunsGouslagliuszaunsaiannns
viaruatadundn vie villassuiiay Afusslovdduaniuusenounis wu n1sUfuuse wionsiiu
UsgAnSam videmsuitomussnszurunisviienu 1 dafnwannsaufuiaulidusalunmanisfine
viliinAnwanunsaiioud Yssaunisalannmisiinu wasdnanmnssudiiaaiuuszneunisdesnisunn
fan
It is a practical, systematic study of the workplace by providing them with real work
experience at the workplace. The work that the student performs will be in line with the subject and
the students’ needs, which is consistent with student’ s interests by focusing on learning from real-
life experiences or special projects, useful to establishments such as updating or optimizing, or work

process solution. Students can complete within the semester so students can learn, have work

experience, and meets the most quality needs of establishments.

na9.509  madudivesgsfaluasugialangsia 3(3-0-6)
EPT 509  Entrepreneurship in the Global Economy
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The study of how to be a business owner in the global market by analyzing and evaluating
economic, political, social, legal and technological environmental factors affecting the opportunities
and threads of business operations. Study theories and case studies to help students understand

how to plan and evaluate the feasibility of developing a business in the global marketplace. It
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includes how to organize marketing, financial management and human resources management,

knowledge management, managing multinational corporations for effective business management.

N#9.510  msdanisAwindensgsdidiusazanusuiinveusedny 3(3-0-6)
EPT 510  Environmental Sustainability and Social Responsibility
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This course will provide knowledge of environmental sustainability, business impacts on
the environment, strategic responses to environmental sustainability, conflicted outcomes of

maximizing financial returns, and an impact on society, and social responsibility activities.

naRs1l  flugiunsdans 3(3-0-6)
EPT 511  Foundations of Management
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The course is to understand the basics of effective analytics, management, planning,
resource management in student’s organization. It includes changing management in a dynamic
context, an analysis of data to change management process, a management according to the
philosophy of sufficiency economy, a development according to new theories and a sustainability
integrative approach for organizational balancing in response to globalization and sufficiency

economy.

Nda.512  msAnwianizynna 3(0-6-6)
EPT 512 Independent Study
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To study and to do in-depth research or to do research on topics related to business

ownership that interest students under the guidance and care of the advisors. Students will undertake

research in specific subject areas and present them to their advisors.
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ng9.513  winnssuuazaududussnounisluesing 3(3-0-6)
EPT 513  Innovation and Intrapreneurship
AnwinazhanudlalunisadrsuTanssudslngd wWilanszuaunisadiautanssuluesdns
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The study of innovation, innovation processes in organizations, utilizing resources from
outside the organization and within the organization to maximize the benefits, the concept of creative
working ideas. Students are able to innovate in the organization and to understand the concept of
working as a business owner with an innovative and impactful mindset for their organizations and

others’ benefits.

nge.514  asiufihuasnginssuesdns 3(3-0-6)
EPT 514  Leadership and Organization Behavior
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The study of the leadership, types of leadership, the foundation of effective critical
thinking, components, planning, human resource management, dynamic changing, data analysis for
changing, sufficiency economic management, development in the new theory, sustainable
development, building the balance in an organization in order to respond to globalization and
sufficiency economy.
NaR.515  msdanisgsiafiddaduls 3(3-0-6)
EPT 515  Managing a Growing Business
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ninens egredivszAnsam itoxariuluesdnsannsaursdusuguisldediediussanamm uonanided
nMsfnwnnsdifog1svesnsdansgsfefiussauanudnie welvldFeuitanszuiunmslansfnuay
NunuYeiiansgsie st anEam
The study of growing business organizational management such as components, planning,

effective human resource management in order to have a competitive advantage. Furthermore, to

audvmadudivesgsia_V.67.1



34

study case studies from successful business management which will be used for students to learn

the process of thinking and planning from the effective business management case.

Naa.516  N153ANSATRYNE AVLAUTUS Lagngy 3(3-0-6)
EPT 516  Networking, Relationships and Cluster Management
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The study of the clusters of groups such as business groups, enterprises, or enterprise
networks. The study of each cluster consists of different types of characteristics. Also, the study of
building a business network between multiple businesses in various ways, as well as how to build

relationships and do co-business in various forms.

Neéa. 517 AsUIMsIANTNSRUAINYAAG 3(3-0-6)
EPT 517  Personal Finance Management
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The study of wealth management planning and management, personal finance, for
example, retirement planning, tax, an education fund for children, investment, inheritance, and risk

management. Also, to study the proper management of personal financial planning, based on the

financial status information.

nav.518  msidumudUsznaunis 3(3-0-6)
EPT 518  Research in Entrepreneurship
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To understand research processes for entrepreneurs and the use of existing data by
various sources to optimize the analysis to create a competitive advantage. Also, students are able

to determine the future direction of the business, to be able to know how to access useful and
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reliable sources of information for entrepreneurs. They are able to analyze and evaluate research
from useful information. Also, they know how to act in a real data store to understand effective data

collection practices and to connect with an international network and world-class research institutes.

nav.519  dunwinsdudivesgsna 3(3-0-6)
EPT 519  Seminar in Entrepreneurship
AN ILAININTT AR NIANEUNITTIND eludowetuaia nsuarmlona Avudes
ATTINUNY LLasmama‘Umeua\‘im3Lﬂuﬁwaﬂﬁﬁﬁﬁﬂuma’miaﬂ AARAUNTILATIERUYMILazLUINISLALY
fiAnduatetufifudmesgsio nfsnsdanisesdnsuisniad sud uaziedesilolunisdanizenug
ot lultfuuumdumsdidugsie Yiuusudly uazianngsiaeradussuu meidnisBoudan
n3dlfinwn NMsszaaLes uaznseiUTengy Wewdsuanuwdeuneuhlulszgndlilunmsduiugiiaats
The study of the guidelines for the establishment, business operations in terms of
concepts, seeking the opportunities, risks, planning and return of business ownership in the global
marketplace. As well as analysis of the problems and solutions that actually happen to the business
owner. The study includes learning organization management and knowledge management tools to
be used as a guideline for conducting business, updating to unlock and systematic business
development by ways of learning from case studies, brainstorming, and group discussions in order to

prepare before applying them in a real business.

nd9.520  defiveiwinuanuduiuszneunis 3(3-0-6)
EPT 520  Special Topics in Entrepreneurship
ns@nwinaznislinnufideatummnisaifiinauladieg Miteadestunadugusznounns
LidrezdumsAndumaluladlnig antunisaliasvgAatagdu uleunesneg fiAeadestunay
fuseneums wagthideiihavlasineg MAedestunsduguszneunis
This course will provide up-to-date situations in entrepreneurship such as the innovation
of new advanced technology, recent economic situations and policies related to entrepreneurship,

and other interesting topics related to entrepreneurship.
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naa.521  misdensvalgaunuuasn1sdnnislaldadind 3(3-0-6)
EPT 521  Supply Chain and Logistics Management
Anwidsnnumang anuddy uaznszurumslumsuimsislegunuuaznnsdnds lagisu
MngsRatunsauiagsinatens nuisdnuisanudidguenisivaisuresteyanisdads uaznns
Ivaivuveaiu Susztdulszlemisonsaiisealiuioulunsutsdu msu3nisgni wagnmsiiiunuen
Tifugsne
The study of meaning, importance and a process of supply chain management, a delivery
from the start to the end of business logistics and a demand-supply chain. Also study of the
importance of the circulation of shipment information and the flow of money, which will be

beneficial to create a competitive advantage, customer service and value-adding of the business.

N#9.522  msdanisaanusians 3(3-0-6)
EPT 522 Wealth Management
N15UsENANUENINITRUAIUYARR UANNITINNITAIUYAAR N1TANUANIATTIN N15TR
SanranauLNuLazANLdEwITIaNINIRY nuidaassiuamu vannsdandumdnnindamu
nsfmuauleuieamu nMsasuluedmmsuning NMsUssliunanIsuTmTNem U N15IuNUNBeMeIgY
N5enETeUAMUTIAT MIIURLTANITUTAN NNTIIUNLUFA
Study of personal financial evaluation, personal income tax, investment life cycle, retumn
rate and risk evaluation in financial instrument, investment portfolio, investment policy, real estate
investment, evaluation of fund administration, retirement plan, wealth transferring, inheritance

management plan, and donation plan.

NF9.523  yinwgnisuaue 3(3-0-6)
EPT 523  Pitching and Presentation Skills
Anw13UlUU 35015 N15IGUHY mmamwu%‘iugﬂuwdwq Snwagvoesmslddndes nsld
ying AmeiidinnusngaundonninauslvinsinuTnguarasdvosaniunisaiidesnisiaueiun
ansaltinaianaiiausiitensiiausluguuuusingg liiesdumsiiausiionsmunuiuinasmu
mMsiauaiiion1sue mstiausilonslitoya iudu
The study of the patterns of media design planning in various ways, the nature of the
tone, the use of gestures, the appropriate speech to present for the purpose of the situation to be
presented. Students will be able to use presentation techniques to present in various ways whether

to raise money with investors, to make a presentation for sale or for information, etc.
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Nd9.524  sWauINERSuILaz UL 3(3-0-6)
EPT 524  New Product and Service Development
ﬁﬂmﬁ\‘mizmumsﬁ&umLLamNLLNumiﬁﬁNﬁmﬁmeﬁuaw%mﬂ%ﬁLsﬁ'ﬂajmam AURUNY LD
AUAUNUSIZNINNTIATIZRlON AN NN THAA ﬂ’]iLLﬁ’N‘V]’]LLﬁZUiSLﬁuI@ﬂWﬁWNﬁjﬁﬁ] Anwuunliiag
AUABINITVDINAA ﬂ’l'ﬁLﬂ‘i’]%ﬁ"di%Lﬁuﬁﬂ’lWLLﬁﬂéjamW’Nﬁﬁﬁﬂ ﬁﬂmzjmia%ﬁﬂl,l,u’gmmﬁ@ nsndunses
WWIAHAR NMsUsElURALWIANLARlUNSARAUREASMTLarUIN1sIva hludgmsimunndndaueisuiuy
nMsnageunan warnMnhedadueilriidigaain sufmsiausdadusiuazuinislriviessialniega
dededliaanndostuanusiainisvemann
The study of the process of developing and planning new products and services into the
market, meaning, and relationship between market opportunity analysis, the pursuit and evaluation
of business opportunities including study trends and needs of the market. This course provides an
analysis of the business environment assessment which leads to the conceptualization, moderation
concept conceptual assessment of new products and services. It leads to the development of
prototype products, market testing, and introduction of new products into the market. Include the
development of new products and services or new business continuously to meet the needs of the

market.

NaR.525  geanunsnaindmsugsiamuanadeindd miugivesgsia 3(3-0-6)
EPT 525  Marketing Channel and Retail Business for Entrepreneurs

NANAITUTMIINITAUEN wednssus uslaauaznsud sty nMsidenviiadidefud1van
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Fndmie deamanisindmnedunagnsnismain mssenuuutsmnInsTad e RfiusEAEa ™ A3
fiaiun muawazUszdunaludeimnisdnsimheimainduilnauasaaiagsna iteasrsailfiviey
WazfayannNgINIVRUTENBUNTS

Study the elements that comprise the retail business management and retail mix,
including types of retailers, multichannel retailing, consumer buying behavior, retail marketing
strategies, selecting retail site locations, supply chain management, merchandising, pricing, store

management, store layout & design and customer service. In order to create the advantages and

extend the business for entrepreneurs.
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Na9.526  N15PDNLUUKATHAILIUTTYN UL 1NEN9ETTAd T UT1UR355A9 3(3-0-6)
EPT 526  Creative Packaging Design for Entrepreneurs

=

ANWIUTTNVRIUTIVAMY MaNN15URIAUYDINITEBNLULUTTAN N LATeadhe sUuuu Tan &

Al Teyandndasiogneaiassdluguvesusznouns iensvaussnsldaumuingUszasd
TneuiunsadeassdnanuesnuuuusTatasiduiusfunwdnvalvesausiAnmiuhaulanngsdu

The study of packaging basic principles of packaging design, packaging materials and the
importance of color. Print product information such as details on Primary use according to the
purpose of the packaging. By focusing on the creation of the packaging design for entrepreneurial

thinking that follows, this will help these goods to be received in good order.

A. NuIAIvIADNLET (6 wdaEnA)
naa571  msasaludeadaisnlulanadva 3(3-0-6)
EPT 571  Building Social Network in Digital World
Anwusyifanuduuvedadeaddnisn ATauinsvedadeadnisn Ussinnvesduea
Wadsn seuvvedadeadnisn nansynuvedladeadaisn nsuansravesinadluledealinisnmige
welflumsaaladoaidndsnedisiivszansnmuasfuusslovideanisesnagean
The study of the history of the social network, development of the social network, types
of the social network, a system in the social network, the impact of the social network, user interface
in each social network in order to effectively create the social network to be fully used for the

greatest benefits of the business.

nev.572  yinwedmiuilngsia 3(3-0-6)
EPT 572 Business Professional Skills
Anwuazilnsuinuesiusineg Adudusensiaiuaiisyndnamuesanuduingsiafioondn
oA msnalufiguu mstiausnany msiadedoasnegsialuguuuuvesnsyn msils nssnu uaz
N3 @8Y WATANTUTE YUY 19TUTEANTAIN NITAHMUIYATNAIN UITEIMNFINY AADAIUAMSITULAE
AITYIUTIUVBIUNTIND
The study of the patterns of media design planning in various ways; the nature of the
tone, the use of gestures, the appropriate speech to present for the purpose of the situation to be
presented. Students are able to use presentation techniques to present in various ways whether it is

offering to raise money with investors, presentation for sale, presentation for information, etc.
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Nav.573  uwanwalmanSanTuRIvedgsia 3(3-0-6)
EPT 573  Enneagram for Entrepreneurs
Anwimansuian1svinaudn ldIndn gy runeluvesauies yadn ANlnAn waznIs
uansenvasLLes naemaudeslsdnuduiusiugduludusu fail Weldhedensidnaueuasidila
{ou uaziileumasdsumnuniesliiussneunisaun sadsusiReafuauesuazgdu yiliidladamg
winssgdlaluBinsuasiilugnisnssvhuesyarausarau Snvisaunsatienmanidlutssgndldlunig
UImIau waznsliauIaun il eduadudnenind azasvildauesdnnuguilieegludsan uaze
iesuaeemudlaifseninefiuny Weusuay uazasauads
The study of the science of understanding the inner life of one's own self, thoughts,
and expressions. As well as linking up with others, in the beginning, to make it easier to know oneself
and to understand others. The course is to prepare entrepreneurs to learn about themselves and
others. The course encourages them to understand the motives of life that lead to individual actions.
It can also be applied to the science of applied management and counseling to promote the

potential to make themselves happy in society. Also, it helps build a better understanding between

the team, colleagues, and family.

Naq.574 Syudlenansamsudinuazgina 3(3-0-6)
EPT 574  Gemology for Life and Business
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The study of the basic principles in gems analysis and precious stone with simple methods
and tools, so that students can have the basic knowledge of the selection of gems to use in daily
life to enhance the personality of being a leader and a businessman. The students can also apply

the knowledge gained to the business or create a new business.

Na575  M1sINISEUAMMALANNEUANYTal 3(3-0-6)
EPT 575  Health and Wellness Management
ANwndnN1T wasnAtANSARAYAIN N5 MNSIIgNUANlATEINIT MINBUAINEIINTY
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The study of the principles and techniques of health care, nutrition, how to relax body
and mind, and relieving tension. The course prepares the physical and mental to balance the physical
and mental energy used in daily business running. Also, it stimulates and promotes the physical and
mental powers of living in the business world in accordance with physical and mental conditions. In
addition, the students will also be trained in yoga, meditation, Chinese boxing, and reflexology to

relieve stress. The students can apply these to their daily lives.

Naa.576  usdnualenansuayaIee 3(3-0-6)
EPT 576  Physiognomy and Fengshui
Anwmdniyvusanualamans laun n1swlanuvinevessnuaysUswasnin e sens
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The study of the principles of Nalaksatth which is the interpretation of the shape and
appearance of the five aspects of the eyebrows, ears, eyes, nose, mouth, and facial components,
shapes such as walking, sitting, lying, talking to use as information for consideration in the qualified
candidate’ s selection to work. It includes the use of business ethics in business negotiation. They

also study the basic principles of Feng Shui in the knowledge of natural sciences and the relationship

between humans and nature and the environment for office organization.

NAL577  psdanIsadamsunsng 3(3-0-6)
EPT 577  Real Estate Management
miﬁauilﬁ'mﬁ’wé’ﬂmﬁmmiaﬁ’wﬁm%’wET WU A1TIRNITEFIMNSUNS e lulundaLiie
msdansifgatunismuguuagnsssinmedaniuming msdanmsuazmanaaisatuasulaiideu
nnuanesneg MiAeadestuedmmiuming JgmiliistestulassadeiugiulugramnssuedamIuming
wazNISUTEHUTIAVOIRFAIRITUNS NG
The study of real estate management concepts such as urban property management,
controlling and maintenance, management and marketing of condominiums, legal issues related to
real estate industry, technical and infrastructure issues in the real estate industry, and real estate

valuation.
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Naa.578  FepuufduniusiaznisimuIyaannIm 3(3-0-6)
EPT 578  Social Interaction and Personality Development
Anwnsaduaianaziaunyadnnmvosmadutngsfetieandn Foudnmaddsenodieiule
LATQNABINIUNIALNALAILAINTTUAN Avangay wsemnadrdeay unsemunlizems M3UsuUse
YAANA LA UNITUAINE AU ZEANTDINTNYTYLAZENINERS N1FUIISNIFUATIN 11521961
The study of how to develop self-personality in order to be a professional business
person, how to appropriately interact with confidence, social etiquette, table manner, appropriate

grooming for both male and female, and how to behave in society.
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