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NEuAIYIN1B1DINGW (9 vein)

an. 101 aMwdinguluiinuszaniu

EN 101 Everyday English

an. 102 M egangeluusunvnedany
EN 102 Social English

an. 103 Awdsnguluusunaina

EN 103 Global English

NFUAPIYIUINTINWLIYIN (21 Miqein)

@n. 101 VinwgMIfnien1sSeuInaenTIn

GE 101 Thinking Skills for Lifelong Learning

@n. 102 Anudunaiiod wazn1silasuwlasvedeny

GE 102 Citizenship and Social Transformation

dein (Ussee-UuR-Anwimenies)

3(2-2-6)
3(2-2-6)
3(2-2-6)

iein (Ussee-UuR-Anwimenies)
3(3-0-6)

3(3-0-6)



fn. 103
GE 103

fn. 104
GE 104

#n. 105
GE 105

An. 106
GE 106

fn. 107
GE 107

waluladkasuinnssuiaaunn

Technology and Innovation for the Future

AUVTEANAUFUNILNDY N

Aesthetics and Well-being for Life

HusTnsn1edanuwazUsenuinlvdvaian

Global Alliance and Emerging Issues

ANUININTRULEENISHAILIDE9EY

Financial Literacy and Sustainable Development

a a & v LY [ Y o
I IANLlUNUIZNRUNM LA INYENITIUUNWY

Entrepreneurial Spirit and Leadership Skills

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

. RUIAIVIANIE 99 wUenn

nauNvInUY (36 %ULAN)

an. 303
EN 303

uA. 001
CA 001

uf. 002
CA 002

uA. 003
CA 003

uA. 004
CA 004

uA. 005
CA 005

uA. 006
CA 006

ue. 700
CA 700

AWSINuAMmMTUINTNTNAAIENS

English for Communication Arts Profession

N15deaNs: wnAangukazn1sULUR

Communication: Theories and Practices

NOMLBUALITUFTIUHE
Media Law and Ethics

Aadguranisyn

Art of Speaking

ANSNYNTNAINE

Digital Photography

Aauzwian1sLatseg

Art of Storytelling

nsdeaINITRANLULARTTA

Marketing Commmunications in Digital Age

o

nsiviviudelugaddvia

Digital Literacy

mhefn (Ussene-UfuR-Anyimeniued)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-6)
3(3-0-6)
3(3-0-06)
3(3-0-6)



Ul 008 wwaltumelulad@unisdeans 3(3-0-6)

CA 008 Trends in Communication Technology

uA. 900  Aavy satley waydwusssuivady 3(3-0-6)
CA 900 Art, Taste and Contemporary Culture

um 011 UfTRn1snseenuuuaseassfiideom 3(2-2-6)
CA 011 Creative Design Workshop

yA. 013 LEUN9989USTAUNSAILUUAITA 3(3-0-6)

CA 013 Digital Experience Journey

nguAYNaNIEAIU-UIAU (42 wiidein)

iein (Ussee-UuR-Anwimenies)

wln. 201 A laugIuRAE VNS SEAUWILYA 3(3-0-6)
CDE 201 Understanding International Content Industry
uun. 202 msiansedudeniva 3(3-0-6)

CDE 202 Digital Media Narrative

uUn. 203 ATORNMUUNUAS @ MSUNSNAneMaSsaTIALaz UsTaUN Tl 3(2-2-6)
CDE 203 Production Design for Creative Content Production and Digital Experience
wln. 204 wintianugiunsuannuludenivia 3(2-2-6)

CDE 204 Digital Media Foundation Techniques

yum. 205 AFRRNLUULUIAAWAE AN I9ERSUNISNARLLaMAS19assALas UsTaunNITal 3(3-0-6)
fava
CDE 205 Conceptualization and Direction for Creative Content Production and

Digital Experience

wun. 206 N9BNLUULALASENYNNLARDULND 32-2-6)

CDE 206 Moving Image Design and Production

uun. 207 UFURNIIVIReNITIeIi 3(2-2-6)
CDE 207 Post-production Workshop

uun. 301 ASUSMITIANISIASINISIUNSHARTDMNES19asTAkArUSEaUNSRIRIYA 3(3-0-6)
CDE 301 Project Management in Creative Content Production and Digital

Experience



wle. 302 Jgyausshvgdmsunuilvanmans 3(3-0-6)

CDE 302 Artificial Intelligence for Communication Arts

wun. 303 Inensteyadmiunuiinamans 3(3-0-6)

CDE 303 Data Science for Communication Arts

yun. 304 Asuandeanuulswalousaza s wasuaieonassassanas 3(2-2-6)
Uszaunsainavia

CDE 304 Virtual Reality and Augmented Reality for Creative Content and Digital

Experience

wup. 401 MU wasnsiduussneunsinunsndaiiemaiisassduaslszaunsal - 3(3-0-6)
Advia

CDE 401 Fundraising and Entrepreneurship in Creative Content Production and

Digital Experience

yua. 402 HnausunsHanLemaseassAmas Ussaunisalinva 6(0-36-6)
CDE 402 Creative Content Production and Digital Experience Internship
=
VED)
yun. 403 1ASINNSASRNUSIUNSHANL LB AS 19SS AR USEaUNISAIR YA 6(3-6-28)

CDE 403 Degree Project in Creative Content Production and Digital Experience

nguIvNRNITAIU-LFBN (6 NUILAN)

infnwanunsadeniseuivianizau-aen Mnnquivianizau-aen naule 1 nay
dein (Ussee-UuR-Anwimenies)

' a & v ¢
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uun. 311 msmﬁmLﬁamﬁummégw,ms?falmi 33-0-6)
CDE 311 Short Form and New Media Production

wun. 312 nswandesulnngFin 3(3-0-6)
CDE 312 Infographic Production

%

® ngunsEANUUUYTEAUNIAIATYA

yua. 321 nsuandeldldnou 3(3-0-6)
CDE 321 Interactive Media Production
yum. 322 nsuandwnufwIBdnnsetingd 3(3-0-6)

CDE 322 eSport Event Production



ngudwln (15 wiqein)
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ue. 013 LEUNNVDIUTEAUN SR UURDYA 3(3-0-6)
CA 013 Digital Experience Journey
wln. 201 A laiugIugRaI N TIULeM SEAUNIUNYIA 3(3-0-6)
CDE 201 Understanding International Content Industry
wlp. 302 JgyauseRvgdmsunuilmeaans 3(3-0-6)
CDE 302 Artificial Intelligence for Commmunication Arts
wun. 303 Anemsteyadmiunuilinamans 3(3-0-6)
CDE 303 Data Science for Communication Arts
wlp. 322 msuansLiuiinufwndidnnseling 3(3-0-6)
CDE 322 eSport Event Production

a. nuRIVIAINLES (6 wiawnn)

tnfnwazdesdensouneivdunlaasulunminendenjamm vieselvidenasnauedvenans

WaNAITduvaIREladeu litleenin 6 nuleien usedenSeulusieivneralil

uun. 509
CDE 509

uua. 511
CDE 511

uum. 512
CDE 512

uun. 513
CDE 513

dein (Ussee-UuR-Anwimenies)
NunERFeMULEeS 3(2-2-6)

Audio Production

WANARLAYN 1N INBAL NITLAE 3(2-2-6)
Color Grading and Visual Effect

Ufduiusseniyudiuaeuiimesdmiunuivaans 3(2-2-6)

Human-Computer Interaction for Communication Arts Practices

s leulAndvsuanamnIsuaseEssa 3(3-0-6)

Coding for Creative Industry



uun. 514
CDE 514

uA. 551
CA 551

Uuel. 552
CA 552

uA. 553
CA 553

ue. 554
CA 554

uA. 555
CA 555

Uuel. 556
CA 556

uA. 557
CA 557

ue. 558
CA 558

uA. 559
CA 559

QRPN IVE BIGHR LT

Audience-based Planning

ASAUAINDETY

Independent Study

NSADENTUIATUIZTIINUTE LA

International Mass Communication

ASERANTHNDNITHAILN

Development Communication

ANSUSNNTIVINISHARIAL

Integrated Academic Social Responsibility

A59RLATINSIENSTEINSIUAUAIAL

Social Engagement Project

N1FIANITINANIAAUAS

Music Festival Management

nsUfURNsnantanuns

Music Festival Workshop

INYINITNUNT

Military Science

ANSHAIUIANNLUAILAIYR

National Security Development

3(3-0-6)
3(0-0-12)
3(3-0-6)
3(3-0-6)
3(00-6-6)
3(0-6-6)
3(3-0-6)
3(0-6-6)
3(3-0-6)
3(3-0-6)
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3. A1UNYSIBAY

N, MINIBIANEINIY (30 waena)

NguIPIN1WBINGE (9 niEn)

an. 101 MudenguludInuszaniu 3(2-2-6)
EN 101 Everyday English
Andlunslilassarsfiugrunarduunwndnguildluiinsesiiu Ussneudenmswauusihaueuay
Tidoyadius msussesyadndnvaz mwadaFesiiauls Sesiidumnuveunazuswdn fudiudiveusazay
swdimauansarudndiuluFesial Snivimunitnurnisya nsils mseu warnsBeudieiBiTaysuins
Practice basic language structures and everyday expressions, including how to give informative self-
introduction, describe personality, talk about interests and personal passions, as well as how to express
opinions about general issues. Enhance language skills-speaking, listening, reading, and writing through

integrated methods.

an. 102 Mudenguluusunmsdeny 3(2-2-6)
EN 102 Social English
Anstunsyauaznsidoulsslonuasdnnuilfidulsedn ilemsiufauiusvadenn msuanidsutoya
nsLTsuiioy wagnsesutsanuAnieafuiFowing 4 luudummsdsauuaggsia Tasssfunsiauninegnis
aAuTBkaznITiEue muwmaluladuazauAnaseassn
Practice speaking and writing frequently used expressions for social interactions, exchanging
information, making comparisons, and explaining ideas in social and business-related contexts, with

emphasis on developing discussion and presentation skills along with digital skills and creativity.

an. 103 aMwdenguluviunaina 3(2-2-6)
EN 103 Global English
Anlunisusseneyszaunisallaesyysvazdenalivayy uaswansenuAndiuiesiuiinanudued n1s

o wazUsznulymiluszavaina Tnsyadunsiauinesnisdeanssenineimusssy waznisdeanslulan

'
C R 1

favia FedAgysensilunadiodan
Intensive practice in portraying detailed experiences and expressing opinions about living and
working situations, and discussing global issues, with concentration on intercultural communication skills

and digital communication skills, which are vital to becoming global citizens.

NFUVIYTAUNTINELAWTN (21 wiIefin)

fin. 101 ﬁnwzmsﬁmﬁan’mt’%aui’maaﬂﬁm 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anvngud] nann1svein1sin WaiunisAnegraduszuu 917 Msfaldning n1sAnai1eassA n1san
AR NMsAnFuATIEI nsAeun U WWudu swdinmadenlssauAnuazainisadeniaiodionnuani

wingadlduszgndldludinuse 3Ty mehnulaznsSeuinaentinlieegadlusedngamn



In this course, students will learn about theories and practical thinking tools such as critical thinking,
creative and innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to their daily life,

professional undertakings and lifelong learning.

fin. 102 anutdunaiins wazn1sasuwlasuasdany 3(3-0-6)

GE 102 Citizenship and Social Transformation

'
a a Y

Anwianuming audnvuz ans wihvavasnmessanudunadie swidludinulng dseulanuazdany

N aa o o o

Suiiflutiagtunazounan 1y deruddva denunninusssy Wudu eiviviumsasunlasuesdsnusingg
sufaSeudituiedin dunedeniidsmaroguanis 4 I3 Ae no Ta e was g lendonuudlegsmiy
gouludanilsignstimuauuaslsiondouldy

In this course, students will learn about definitions, attributes, rights, civic duties and freedom
associated with citizenships and social transformation of Thailand and global communities in current times
and in the future, such as digital society, multicultural society. To be able to live peacefully and happily

with others, it is important to understand evolving changes and learn about 4 dimensions of the

environments affecting health, namely, body, mind, society and wisdom.

fAn. 103 waluladuazuianssuiioouan 3(3-0-6)
GE 103 Technology and Innovation for the Future
Anwiunum uuada msfviniu mfinsuszgndldeluladuazuinnssusdusingg Ayjadunsimun
A inludeuadislusl nansgnuifisenisaidudin dsau uaziasugia naemaufnwinsldussloviuasnis
duasewmindaunsdygifnnninaluladuazuinnssu
In this course, students will learn about concepts and innovative technology and applications aiming
to better a quality of life of people in a new society, including how technology and innovation affects our
livelihood. The course also covers information on intellectual property protection as a result of technology

and innovation.

An. 104 guvieniwiugun1iziiadin 3(3-0-6)
GE 104 Aesthetics and Well-being for Life

FouimsliFinedisdinumanaufalzwazianssutiumunins WesusedmiluFesquvisnmiliieades
AUTIRLATAIANIINIURAULHANN 9 Lazinn ﬁﬁma@iaﬂﬂiﬁ1§aa§maﬂ%ﬁm fAAuuay IuusIIu

In this course, students will explore relevant theories and concepts of aesthetics related to life and
society and learn to cultivate positive outlook and attitude and understanding of different forms of taste
and beauty, which will enhance their perception of diversity and enable them to appreciate art, music,
literature, images, films and other forms of art. Students will also learn how to depict their imagination via

communicative design using images, colors, calligsraphy and other related tools to create value-added

identity and characteristics to services, products and media.



An. 105 wuslinsnedsauuazUszinuialuvaslan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
Anwinsiaunanuiudesefuuumniniaassgauasniniesiidsmansevnudenisiudsunlamg
FimuuarTausssuludaulan dedlasuiuddgiiintulmivecszaaulan
In this course, students will learn about international economic and political collaborations and

developments affecting/constituting changes globally, in order to understand key global issues.

fin. 106 ﬂ'nuimamiﬁuLLasn'liﬁmmaeheé]"\aﬁu 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwinisdnnisuazndulanienisiuedsiussdning ﬁamﬁﬂmimiﬁumuqﬂﬂaLLasmiamu Tt
msmunegediBu Tnesjatunsysainisesdmiuiiiaenadosfutiunind guru wardsnuudday el
fadgymuazuuamensuilveginlugusssu

In this course, students will learn about management and effective financial decision making,
including personal finance management and sustainable development and personal finance literacy, with
special attention on integrated knowledge for local community and society, in order to highlight key issues

and offer practical solutions.

An. 107 Indyaraunnududusznaumsuaziineenisilugii 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁmanLLa3ﬂ’wmv-qmé’ﬂwmzﬁﬁwﬁ"zy’l,um3&%’N<§‘mizyzyﬁmﬂmﬂuﬁﬂixﬂaumi TaLiuNISAALUULE1V0Y
Usgnousensianufnaiaassd uaznsuainnlenalunisuuasdidufanisedsfinusssunazaiusss
amgiifiannsnihuagyhanduiilfedeiiussansua seu uaznddindulavusiomsnisal
In this course, students will study and develop important characteristics of entrepreneurial mindset,
with an emphasis on a combination of creativity and entrepreneurship and explore entrepreneurial
opportunities while learning about business best practice and ethics including leadership skills and qualities,
effective leadership characteristics which will enable them to effectively work as a team and be able to

make well-informed decision when required.

. KNI ANIE (99 WIENA)

NANAVILAU (36 WUWNA)

an. 303  MwndeanguaIusuITINIWAAERS 3(3-0-6)
EN 303 English for Communication Arts Profession

Souduariinnslinmudnquitisadosivindndmamans msflsuaznsoruduussiiuanudile
domludomarutssananeg nsfuland nsfeanstenailuninasafugndl madides safamstiaue
9y Goudnslinwssnguludeinarunazdeindetnsdsaussulategnaumnza

In this course, students will explore communicative English used in communication arts related

careers including listening, reading, and making sense of media content and key messages as well as taking



a brief from the client, pitching, telling stories, and giving a presentation. The course also introduces students

how to use proper English on media and online platforms.

uA. 001  MsARES: uuIAAMgERuAzNsUFTR 3(3-0-6)
CA 001 Communication: Theories and Practices
sw%mﬁﬂﬂﬁﬁﬂﬁﬂmﬁmmLﬁﬂ%ﬁaaﬁ’wqwﬁmiﬁams LIALAN LAYNITEONLUUNNTA A 571H
UszAnSnn Bnvsannsofinsseynduazdssiiunanisdoansld dndnwiagldFouinguinne wu nqufnis
domsvenngud msfomsinavu nuddeuasieluladivl
This course aims to ensure that students understand communication theories and effective
communication approaches. Students will learn how to measure the effectiveness of communication. The
course also focuses on human communication theory, mass communication theory, and new media

innovations.

uA. 002 ngwmauaza%asﬁiuﬁa 3(3-0-6)
CA 002 Media Law and Ethics

a

'3'1sﬁmwﬁqqawWﬂﬁwé’ﬂmiﬁugmmamgummmm%aﬁiimaﬁa iedrrufduiusseninangving (@Gns
LaTiaTnI) Lara3esTey (95381UTINNeNINITW) Seiinatude Tnslimnuddyfudvdmanguung Avavima
P wazdosiinsneg suieandnvazianzesdousazUsuny

This course emphasizes on critical analyses of fundamental principles involving mass media laws
and ethics. Students will explore interactions between laws (rights and freedom) and code of ethics
(professional ethics) that affect media. The course also puts emphasis on legal rights, intellectual property

rights, and legal restrictions on the media.

uf. 003  AaUsuviensya 3(3-0-6)
CA 003 Art of Speaking
AnwmdninaeiuazsUiuunTuAUTEANa1 Maeseutaya N1sULaueAINARKIUNITNA warnsldde
Uszneu msiindunswanainguszasduazlenaiiuansnaiu e lanusoululludinyse s uasnisuszney
o13nlsogediusedndnm
In this course, students will learn about the principles and types of speeches, preparation,

presentation, and visual aids. The course also provides students with hands-on experience in speaking for

different occasions and purposes, on a daily basis and in the workplace.

uf. 004  NISENEANAINA 3(2-2-6)
CA 004 Digital Photography
ednilsinvmdnnisiuguuasnisussgndldnstenimida demaieunsaeulsznauluse
n1sldndes n1sanenmuuusingg nsusuugsitannlagldwaniuag nasiurinim anudilaluaunies uas

NANSENUVBININO8ADEIAY



The course aims to provide students with an understanding of the basic principles and application
of digital photography. Topics include camera operation, shooting styles, image adjustments and corrections
using image editing software, digital photo printing, aesthetic understanding, and applying them for different

types of photography.

uf. 005  AaUzursnisianies 3(3-0-6)
CA 005 Art of Storytelling
Anwsuuuumsidndesiiunngludeussianingg maadesiudosd amuazides audnuagiins
Y0413 09481 mmﬁﬂmna"]L%‘anLﬁaﬁlam‘immwm&LLaxmmiﬁﬂiﬁa'&J'Nﬁﬂixﬁm%m‘w nsldiuauInIsuas
‘U38?1‘Uﬂﬂiiﬁi@Uﬁ’ﬂuﬂ?iﬁ%’NﬁiiﬁgaﬂLal’] SIWDWINwEN15He ﬂﬂiu@ﬂﬁ?ﬂi%lﬁu ﬂWiLaaﬂﬁiiLﬁl@ﬁ’] ASARIATIEI
wazmsasulannuiidaaiunsandesedisdifaty
The course aims to examine various forms of storytelling in contemporary media through both
verbal and non-verbal communications. Students learn the techniques of how to develop listening and
seeing skills and how imagination and personal experiences can be utilized to create a unique and effective

communication.

ufA. 006 mi?{'amimsﬂmﬂhqﬂa%ﬁa 3(3-0-6)
CA 006 Marketing Communications in Digital Age
AnwiAnumuneveinIsaatn ndnnisaatnatelvl anuduiusseninanisnainiunisdeaisnisnain
LLu’ﬂﬁM“Uaﬂﬂﬁiﬁlaﬂ’ﬁﬂﬁiﬁla’]ﬂLLaZWi]aﬂﬁiJng%Iﬂﬂ aaﬁﬂizﬂausuaﬂmﬁﬁamimsmmm Lﬂ%“aﬂﬁ@ﬂ’ﬁgaﬂ’ﬁﬂﬁmaﬁﬂ
seninsounauitdfvanlatuardfeaulavindounsdifng
The course aims to provide students with an understanding of the meaning of marketing and
marketing communication, the principles of modern marketing, relationships between marketing and
marketing communication, trends of marketing communication strategy. The basic theories of human
communication, mass communication, and new media and technology are explored.
uA. 700 msiwiviudelugadiiia 3(3-0-6)
CA 700 Digital Literacy

d aa v 1o !

Ainw 385550 ANuSURaveUlYdeRdIviadodinN nansenudaldtansiarysuas seaLvnAdvia (Digital
Footprint) Anuvasnsdluiues (Cyber Security) n1snduundsuulaneaulay (Cyberbullying) n1sviAuidila
LATMSWUI1IA (Fake News) 3la31e4 Inndaamdnnisuazuuidnvquiunsdeans

This course explores social media users’ ethical consideration and social responsibility, their impact
on society and audiences, digital footprint, cyber security, cyberbullying, media literacy, and awareness on
fake news. Students will learn how to analyze and critique content using critical approaches and

communication theories.



ur. 008 wwdldumaluladdunisdenns 3(3-0-6)
CA 008 Trends in Communication Technology
Anwfeguuuuuaziualiumeluladmadiunsdearsyandiaduddaguluaudsowian uinnsu
yaugUnsaldanoy (Smart Devices) JUnuusing 9 Mdsuuvadlusg1e3niss seuunsunsam uaznszae
dosiifunuaudags 3dle 360 e uazmaluladaimiaiiouads (Virtual Reality) Bv3naainimaluladifiy
ganssueaular] (Blockchain) awnsnthmaluladnsdoasdananlulszgndlilumsvhausudeluynguuuuls
The course aims to introduce various platforms and the future trends of communication technology
in digital age. Students will learn the background of new communication and information technology, and
explore the way how technologies influence our everyday lives these days. Emphasis is on the rapid growth

of smart devices and broadcasting technology, new media, convergent media as well as 360 video, and

virtual reality (VR) technology.

ufA. 900  Aave salleu wardnusIINIINELY 3(3-0-6)
CA 900 Art, Taste and Contemporary Culture
AnwiRauzmainguuvuuazyaaliy wazanuindoulmvesdauzlugaaaaiiig 4 iisluofnuazdiagi
sufsuwAnvesdaliuauddny nasesadouvesynalio Sninavesdavzuazdaliy Afsesusonuuy 3593n
widu Audn Saussauswady Woaunsndandssendllumsvhauedsiisaden
In this course, students will learn about different art styles, art movements from the past to the
present, and notable artists’ influences on values, tastes, design, lifestyle, fashion, merchandise, and

contemporary cultures.

ud. 011 UfiiAnmsniseenuuuadiassdiidom 3(2-2-6)
CA 011 Creative Design Workshop
ninn1sidosiuvesnseenuuuadeassdduniln Tngldvenduriiteuldluusdnduniseonuuy
977l TneasdliifiunnuuansiesnsinuuumnosuaysIanes naufd maian1seenuuukarNISUTENBY
a§WJﬁULLUULLa$LMﬂﬁﬂ5Uﬁ fsndulunuesnuuy
In this course, students will explore basic graphic design concepts, popular graphic design software,
the difference between vector and raster graphics, color theory, design techniques, model construction, and
other key design techniques.
uA. 013 wunnevesUszaunIsaliuufvia 3(3-0-6)
CA 013 Digital Experience Journey
Anwuwazyanudilanginssuvesguilaelulangaddvia msdhdsdenasdovvesiuilan edfves
d0udl hanan wazunasedy Wemimnzauiudema ﬂammiaiLLazmmﬁmmwaﬂﬁﬁim
In this course, students will discuss and understand about consumer behavior in the digital age,

access to media and content anytime, anywhere, and on any platforms. Students will also learn about the

right content for the right channel, situations, and consumer needs.



NANIYMANIZATY-TIAY (42 WUIBAA)
uua. 201 ﬂmwﬁ'ﬂaﬁugquqﬂmwnsiuLﬁamsxé’ummﬂmﬁ 3(3-0-6)
CDE 201 Understanding International Content Industry
5'1ﬂ%wﬁaﬁﬁmﬂﬁfmmmsqmammimﬁamigﬁummm& Imqa%ﬂaqmmumﬁuLﬂfamizé’ummma
u,mﬁmLLazg‘ULLUUﬁqiﬁwaw%ﬁQOﬁmLLa:LmaLst'Lﬂ'famszﬁummﬂmﬁ alunvusafuuareoulad narailon
seduueR swddrdnaveanaluladlulanyefavia AdnaseRaunisveamsainsassdevuastomisli
In this course, students will explore the evolution and structure of the international content
industry, international production and distribution companies’ business practices in traditional and online
markets. The course also discusses international content markets and the impact of digital technology on

content development and distribution.

up. 202 AnswanFesludeniia 3(3-0-6)
CDE 202 Digital Media Narrative
AnwuaziSouindnddy wermadensidouunluguuuusing ludeddvia neflingussasdiiientsious
Aenfumsiaies mlnszinagnsmadeu uaransalszgndlisuuuuvesunldegiamnzan SaTeEINTa
iddesldogadneassd
In this course, students will study core principles and techniques of digital content writing,

narratives, analysis of writing strategy. The course also focuses on script formats and creative storytelling.

uln. 203 nseenuuuLEi s muNsEnitemadedssAuasUsTaunsalAtia 3(2-2-6)
CDE 203 Production Design for Creative Content Production and Digital Experience
Meiniisdnwifugiunisesnuuunuaiveaieassdludiaunismansuagludanaia sud
flugruniseanuuuasUsznousneg vesuadisludens Tnsial ameund nmeunslavan msdasiiud
panLuuLAnlunsdLEaLe NsinuLazaawlasuneanulunm nmseenuuululsesdusenevAal waznis
DAL UULEILATUTIENNA
This course puts emphasis on the aesthetic and technical aspects of creative design and design
elements for screen media, television, feature films, commercial films, and events. Students will also explore

presentation concepts, interpretation, adaptation, art composition, lighting and ambience.

uua. 204 Lwﬂﬁﬂﬁugwmswﬁm'mluﬁaa%ﬁa 3(2-2-6)
CDE 204 Digital Media Foundation Techniques
Anwmgud AnUATA wasfnmgnusumaiiatuiugumanananuludeddva nislégunsaindvaadelm
dielvftusewmeluladnisudmdevludsuntasiuogasnii Anvdssnnuazsluuureaniasie gunsal
$i199) fmneauuasivsravinmsednuarmsnanidemsudenadesfuunuiundsauuas Tausssy
This course introduces students to fundamental theories, practices and techniques of digital media
production. Students will learn how to use the latest digital production equipment in order to keep up with

today's fast changing technology in media production. The course also emphasizes on all types and formats



of production equipment that are suitable and effective for content production while aligning with social

and cultural contexts.

uln. 205  MseRnuUUKLIRAKAiAMsEmMSUNsEtiomadsassiuasUssaunsal 3 (3-0-6)
A
CDE 205 Conceptualization and Direction for Creative Content Production and
Digital Experience
Ma”ﬂmﬂumiaaﬂLL‘U‘ULLmﬁmLLazﬁﬂmwaqmsmﬁm?{auazmiaaﬂLLUUUs:aUﬂWim‘IuIaﬂqﬂﬁﬁﬁa N9
ammmméfmﬂﬁLLazklmﬂmﬁﬁjﬁa ﬂ’]ﬁ@@ﬂLLUUL“ﬁ@ﬂ’]ﬁzﬂm%ﬁﬂgu’]wuazﬂmﬂ’]‘w m‘amuquﬁﬂmwmﬁam
ﬂ’]'ﬁﬁ%ﬂﬂﬁi'ﬁﬁaﬂﬁﬂi%ﬂaU ATLUIUNITULEUD LLa%ﬂ’]iﬁ']ﬁUﬂﬁiNamL‘ﬁa‘Vﬂ
This course focuses on how to conceptualize ideas for creative content production and digital

experience. Students will learn how to interpret business briefs and customer needs, quantitative and

qualitative approaches for content design, presentation process, and content direction.

wUp. 206  MIPBNKUUKATNNSENBANIAGEULWY 3(2-2-6)
CDE 206 Moving Image Design and Production
AnwmgufuagnanUJuRlunisaienmmiendenavialselansingg  N1398NWUUNIN NITTALEY N33R
asdUsznaunm mildiedoslowargunsaiseneu BnufiRnisarevdedunm
In this course, students will study the theoretical and practical aspects of digital cameras, moving
image design, lighting, composition, production equipment. The course also offers moving image shooting

workshops.

wdn. 207 UJURANIUAINISEEYi 3(2-2-6)
CDE 207 Post-production Workshop
ANYIFUNTLLUALNENNITVDINTLUIUNITUAINITANEY HAILINITNIIANUAALAZINATANTARFREAU
Awiledenuving Meavinain Jvaena nsudd nisindides maamuﬁﬂL’%Wfﬁﬂgumumiﬁwm nsla
gunsnluazlUsunsuindesreuianesfilifuodrsunsvansluaanisindn
This course introduces students to the aesthetic principles of post-production process. Students
will familiarize themselves with editing concepts and techniques, graphics, visual effects, color correction,

sound mixing, workflow and process, and professional digital video editing software and equipment.

wln. 301 MsUSMnssansiassnsénunswdaievnaineassauazUszaunisaladia 3(3-0-6)
CDE 301 Project Management in Creative Content Production and Digital Experience
ANYINANNITIUURNUNTEUIUNTHER NMSATUANIVUTTUINU AISATIUIYAAINT AITUIMITUAAD N3
Uszilunalasenig wmwuENmnﬂu;ﬁé’ﬂmamimém’lﬂmamiéﬁumimamLﬁama%qaaasﬁuasﬂwaummiﬁ%ﬁa
In this course, students will study production planning and process, budgeting, talent and crew
recruitment, human resource management, project evaluation, and executive producer’ roles in the creative

content and digital experience industry.



ula. 302 Ugyqyusshngamsuanuidmanans 3(3-0-6)
CDE 302 Artificial Intelligence for Communication Arts

saa a

Anwllgnvemginssumigaain evsnaveslygiuszivgilsonuidmanians n1suAdeyminlenis
fum msdumuuubifideya msfumuuuiideya msfvuaieuluiiedislunisudtam ssnuuuuinnssudu
douaznseeniuulszaunisal IneUszgndlfineluladondogywszfiug

In this course, students will study Artificial Intelligence’s smart behaviors and its influences on
communication arts. The course instructs students how to solve problems through searches, innovative

media design, experience design using Artificial Intelligence.

uln. 303 Inensdeyadimiusuilmarnans 3(3-0-6)
CDE 303 Data Science for Communication Arts
Anwndow Wauins anudfyuesinerimanideyaifdenulinamans nsiinsizsideya Big Data
vinwridndulunmsiiununudeya msdnszuudeya mswammumnedena mslivsslevdandeya msuomn
Tenannagsia iensviranudiladnuazuazngins sugfuslaalumaimeamans nnsuszgndldinaluladann
Ingmsdeyariionuimamans
In this course, students will be introduced to the definition, development, and importance of data
science for communication arts. The course also trains these following skills to students—big data analytical
skill, information gathering skill, data organization, data interpretation, data leveraging, seeking business

opportunities, consumer behavior, and the application of data science for communication arts.

uln. 304  nsudndennudusiuafiounazaruiussudSuiodomatrsassduaz 3(2-2-6)
Uszaunisalfana
CDE 304 Virtual Reality and Augmented Reality for Creative Content and
Digital Experience
AnwUsyiRaansiavimuinisvesnsidmaluladaiisaudussaniiou (VR) war mnuduasuasuy
(AR) Tunundndouazusenuuuain nsaNEAMaIuURLA (Projection mapping) Msldseruasuazansnuas
dionswan mssenuuuiieviiviuaty uimnssudeilensuans sudnaSumInatn nslitoyauaznsdeansiil
Uszansnw
In this course, students will study the history and development of Virtual Reality (VR) and
Augmented Reality (AR) for media production and scenic design, projection mapping, production software
and hardware, innovative content design, innovative media for performances, sales promotion, and effective

communication.

wun. 401 mswmu waznsitudusznaunmsiundniiomaivassduazuszaunisal 3(3-0-6)
Avvia
CDE 401 Fundraising and Entrepreneurship in Creative Content Production and

Digital Experience



ﬁﬂi&)’]ﬁﬁﬂﬂ?i@@ﬂLLUUﬁqiﬁﬁ] ﬂ’ﬁll@\‘iﬁﬂﬁ]ﬂ?ﬁ’\ﬂﬂ‘ﬁaﬂdﬂﬂ%ﬂﬂﬂﬂiﬁaﬂ@ ﬂ']iLLﬁ’NﬁWV!u E‘ULLU‘Uﬂ']iiS@lI‘Vun
sUkuUgsna meviuaugsia mslduszlevdainmaluladiiugsnssuesulad (Blockchain) unuivveanisidu
Feuwensnan uaznsdugfussneumsmnudenasgsiatiuiis

This course explores business designing principles, business opportunities, capital funding, types of
fundraising, business models, business plans, Blockchain, roles of producers, creative content and

entertainment business entrepreneurship.

ule. 402 Hnausiunisnasilenadisassanazdszaunisalfldvia 6 (0 - 36 -6)
CDE 402 Creative Content Production and Digital Experience Internship
FurUsaunau: Un@nwtuti 4 Ul wasimbednasadlusiedvanizau-garuliteenia 27 wileia

Prerequisite: Fourth-year student or higher and passed at least 27 credits of major required courses.

msfinauvastinfnmiu fuseneuns vieeasdnsdunssdnidomateassduasmsUszaunsaifdvalu
aaZeugevineteuduianmsfing Weliindnwiivszaunisellunudwilneudunsudademaiassduay
Uszaunsaidvialaetndnuagdesihmenulsznaunisiinaiulag/mieAnuduainisiuunaanguiiie
asvasadlasinisduansfine Tatazegmelinismusuuarnisussdiuatesenassmiumisnunisuen

In this course, students will pursue internship opportunities with creative content or digital
experience providers or organizations in their last semester prior to graduation. Students will gain hands-on

experiences through real life experiences in the field. Upon completion, students will write an internship

report or an individual paper under the supervision of their advisor and outside professionals.

ula. 403  TAseN1sEsINUSAUNSHARaNNaSeassARazUSEaUNISalRAINa 6(3-6-8)
CDE 403 Degree Project in Creative Content Production and Digital Experience
Furdeaunau: WnAnwItuTN 4 JulY waziimheinazadlusieivianzanu-vsdulddesnin 27 wiieds

Prerequisite: Fourth-year student or higher and passed at least 27 credits of major required courses.

faa o o ¢ v '

ﬂﬁﬂ’mmiﬂiqmsﬁ‘wuﬁ‘ﬁmﬂﬁwﬁmL‘ﬁvama%’waisﬁuazﬂisaumsmmwamamgsmwaamwmmsm’a
a3 wazdlTngUusrasdiileneuauaslandanudonisvesgramnssy wenelulssmeanay sefunumni
WiamAnaszRuIuR  Thanvasdeninauedeiauslasenuli anznssunsfiuss daeniadenisuande
uinnssufinnsaneysi® uazdesdnvhansdnusfidaunseinsGouimendnisainsassdlassnuinusdanaioiasa
Au

In this course, students will develop a degree project in creative content production and digital
experience and present it to the general public upon completion. A degree project is expected to align with
real industry needs in local and international markets. Students will need an approval from the faculty
committee on a chosen topic for their degree project. Following a successful completion of their degree
project, student will be required to submit a thesis that critically discusses their projects and its contribution

to building body of knowledge in the field.



NaNIYMANIZATY-LEBN (6 WUBAA)
o nguivimandniomaineasad
wla. 311 nsuandemuunaduuasdelus 3(3-0-6)
CDE 311 Short form and New Media Production
AnwuariinufoRnsudedovuadu (Short-form) emsunsludodufuuazdolmivszinndnag léun
Aneuniau alensmsed (Spot) fadadile (Music Video) a1saiiosiing (Corporate Video) aaulada (Viral Clip)

o '

Fret19518m13 (Teaser) warsnensauduginaa (Filler) Tnawfunisauanudn Msiaseinardansze
Youa Big Data UuUUMTIEUBTaT1sasIAkazRoulandaudBINsTBIAgIRaNaL IRy

This course aims to expose students to broadcast and new media short-form formats, e.g., spot,
public service announcement, music video, corporate video, viral clip, teaser, and filler. The course
emphasizes idea formulation, big data analysis, synthesis, scriptwriting, and creative style of presentation

that align with industry, business, and social needs.

ulp. 312 nswAndedulrinaiin 3(3-0-6)
CDE 312 Infographic Production

o

Anwnisinszideya Seudnsiseutedeyanieg sgnalussuuriunmstiauedmedydnualnin ns

[

iFesheunumazidnys sudsdnuftRmseenuuuiiietiaustoyaliansademstoyaiifiniududon
Tindnladeuazdusednsnm

In this course, students will learn how to analyze data and systematically present them by incorporating
symbols, charts, and text. They will also be trained to effectively design and present complex data in a

digestible and simplified fashion.

* ngudYINITRRNUUUYIEEUNITAIATYA
uln. 321 n1swAndeiddldney 3(3-0-6)
CDE 321  Interactive Media Production
Anwinuvang fauinis madsegndliinaluladifieaidedaldnou iefanssumisnisnain a1
Ins3en1s ukansdaly winnssude AnUfuiRnmsnsooniuunisndn nsnuaunInEn Mdanisduanui
wargunsalinalulad
In this course, students will explore the definition, development, and application of interactive
media innovations and technology for marketing activities, exhibitions, art fairs, media innovations. Students

will also gain practical experience in production design, producing, and venue and technology management.

wla. 322 Aswandiusiinufwididnnseding 3(3-0-6)
CDE 322 eSport Event Production
ANWIAUNLNY WAILINT LazeIrUIenauveINITInBL I UMNUAWIBIANNTBNNE N15INIUNUNISHER NS
TANITNITUY ST Y mﬁmmﬁmamuﬁ'uazqﬂﬂﬁﬂi A1979LHYUNITAAIN N1TEIBNBANITUYITY N15YED

Usguduwus



In this course, students will learn about the definition, development, and elements of eSport event
production, production planning, competition organizing, venue, and equipment management, marketing

plan, competition broadcast, and publicity media production.

A. NUINIVNFDNLES (6 Mehn)
wun. 509  uNaAndedIude 3(2-2-6)
CDE 509 Audio Production

a

ednitsfnunsaisassduasUssgndl i douasaundiftoaisassddonnnssy siivdoineuay
Insvim] iiledeansuazinevenizessniifoimsiiausludsfuilnasgrsaiiassiasiivssdvsnm dndnwiayls
AnuftRnsnandssss kulsunsuneufinmes saensunsndnmanuiilduneunnedieiesufiins Snit
tnAnudsaninsoeenuuuuardndonidsmieUssinnaunslimngautunguidimnsfiaenadasiuanimnisnl
RN GEGRITRES TG EEHY

In this course, students will learn how to create and apply sound and music for innovative media,
radio, and television in order to communicate and narrate creative stories. Students use computer programs

in the school’s sound laboratories for audio production while also learning how to design and choose the

right sound for the right programs, audiences, and socio-cultural context.

ula. 511 WMATANAYNIAINLAZNISWAR 3(2-2-6)
CDE 511  Color Grading and Visual Effect
Anujdinisasramadiaiiavnenimiasnsuid dnAnwazlaBeuinguld vdnnisuidmevenduis n1s
a¥renm 3 T35 mawndeulm msadeiuRy nsdauds waliansdeunn Tuduuadweiidesdiu (Motion Capture)
nsadamalafiawiuiugiu
In this course, students will learn how to create visual effects and implement color grading. This
course will also teach students about color theory, color correction software, 3D visualization, motion,

texture, lighting, basic motion capture, and fundamental special effects.

ule. 512 Ujdunusseninuysdiuasunanasdmniuanulimanans 3(2-2-6)
CDE 512  Human-Computer Interaction for Communication Arts Practices
Anvuieutaduveayud dnenmuywduazresiames fdwaroniseenuuudumesingvesgnduds
13M13 (touchpoint) MseenuuUUsTauMsaivesild mssenuuudsiBwmeuliiieataussaunisaliiiiand
In this course, students will study human potential and computer and their influences on
touchpoint’s interface design, user experience and interactive media design that help create memorable

experience.



ula. 513 nssulAnduiugnamnssuasneassh 3(3-0-6)
CDE 513  Coding for Creative Industry
AnwUsyTRmans anudeuulamanaluladuaruiunmedinuiiodilavauinisveanisideuldnd
Tlugnamnssuaineassd anudAyvosnndouldafeuddam nieasrassduinnssude sastadla
N3ELINNT wafa uazdsylevivesnadoulin ndeusudnujsinsdeuldadosiusienisldseniuasi
wianzau ansnsauszendlinszuiumstnuuulinfsiuganssaaineassd
In this course, students will study the history and development of technology as well as social
context in order to understand the evolution of coding in the creative industry. The course emphasizes on
the importance of coding for solving problems and creating innovative media. Students will explore the
process, approaches, and benefits of coding while familiarizing themselves with basic coding using suitable

software.

uln. 514 msnaunudelaeBanug 3(3-0-6)
CDE 514  Audience-based Planning
Anwiuuafn noud wargunuvveansesflonievemisnsnanudeansineg lagiunisianudila
noEnIIURUILAA nsdsarmaandeiieeuladiazeenlad Anvmdnmsmsiienesianunsalnanisaans
ﬁaqwﬁsﬂuadmﬂ‘ﬁagﬂLL‘U‘UI‘M;JL‘W'aa%wmm@ﬂﬁuuaza'uﬁmmi‘ma
This course explores the principles, theories, and channels involving communication planning.
Emphasis is put on consumer behavior, how audiences access and use online and offline media, market

scenarios, and media consumption strategies to engage audiences as well as sales promotion.

ud. 551 N1SAUAINDETS 3(0-0-12)
CA 551 Independent Study
Anwduaiietisandon wieiduluite Ussifundetlywmelimemansiindneieuauladufive
Tngdavhasrumeldniseueiueenansdiiuinm
This is a course of individualized study under faculty supervision on the topic regarding

communication or student’s special interest.

uf. 552 MsAessulaTUsININaUIEmA 3(3-0-6)
CA 552 International Mass Communication
ﬁmemz‘uumiﬁamimmumawizmmi'm8] WayNSAeANTIIATUSI IR Wi ueuaumiouuay
anuuanAslagunsiuingnszeidsaazinglnsviayd Jinseilasiaiisesszuulundazuszimaid
ANUFUTUSHadIAY LATHENY wazN19Liles
The course aims to introduce Mass Communication system in national and international levels,
compare the similarities and differences of broadcasting system of certain countries, as well as analyze the

Mass Communication structure and its influence on the society, economics and politics of the country.



uf. 553 A1sARaNSiaNISWAIL 3(3-0-6)
CA 553 Development Communication
Anwunuimmihiiveansdeasididonsiauiyana ey deuuazUssvanid Jym guassaluns
doansifl omunazuuaniauile ﬁmsnLLaﬁmeﬁuismﬂms?{am‘mmmﬁﬁumiﬁﬁuumﬂﬂa YUY FeAy
wiswsRa warmailes usdumunnisthmsaeansluliaundsunalfodnedusydnsna
The course introduces roles of communication in the development of personnel, community,
society and nation, identifies difficulties and challenges of the communication for development, and
explores national communication policy, as well as discusses the effective communication strategy to

develop the country.

ue. 554 MISUINITAVINSUAHIAN 3(0-6-6)
CA 554 Integrated Academic Social Responsibility
Anw Beuimsdalasimsuimsivimsungusuiasdeadlusuuuusingg wu nstiaiusne nseusu
nsdaUszyn Msdnniian waznsinAanssusine Adnsysannsdanineinissauiunsisounisasy ms
Wy wagnsviginsaRaUimusssy
In this course, students will learn how to organize several types of Academic Service projects for

community, such as consulting session, workshop, meeting, seminar, and integrated activities.

ur. 555  asdnlasemsiientsidauiiuiuden 3(0-6-6)
CA 555 Social Engagement Project
AnufiAnisdalassnsiiienisildiusiudediny nsussanuduiusiugdfidduladiudelunisiaun
nszuILMsEdNT Boud $wdn s Swafsassdnulsslomilusiusingg fineuaussrenimdosnisuay
H0AARDINUUTUNYDIBIANIINIATTUAZIONYU DIANNTTATE DIANITANTITULYNYY BIANTITIVITN Uazdenulaening
agadugusssy
This is a practical course where students will be provided the opportunity to organize Social
Engagement Project. They will understand the cooperation and relation among stakeholders and develop

the project that suit the need of the society, and comply with the context of governmental bodies, private

associations, independent organization, community public organization and professional organization.

uA. 556  N1SAANMTNANIAAUAT 3(3-0-6)
CA 556 Music Festival Management
Anwndev uwinudn Uiven SULUYRINUIIANAAUAT TiTlauuanaemuUsEnauRS N
numAnanusigana gitatuiisiiieadesiumanianus’ Anvifdsmsanaieassd saenaufnwinszuauns
wAsnntumeu e ldufiRas Iferegnieadila
This course provides students concept and category of music festival. It also presents the diversity
of music, the approaches to develop music festival to international level, music and entertainment business,

and the complete production process for the future practice.



ufl. 557 A1sUfuRnismAnianunT 3(0-6-6)
CA 557 Music Festival Workshop
AU oRn1sn1sdamAnIanunslusUkuUa1e) N13ARETNETIA N159BNKUY NITATENNIT N1TUINIS
JUUsEII MIERde N13Aa1n N1UTENEURLES MIALIUNTAIULELIIL maamuﬂizmumﬁmmﬂmamum?m
Gﬂzumau
This practical course provides students the opportunity to organize the actual music festival. The
practice covers brainstorming process, design, preparation, budget management, media production,

marketing, public relations, and running the real event.

uf. 558 ANeN1smng 3(3-0-6)
CA 558 Military Science
AnwiliAnnruiaudlannuduiudseimmatunadeulumsdostulsame saiainnugao
laeganiwnafeiuineinismms awnsadumdeiiands marudile aaonsuanunsoussidudoya
wudn wazndnglual nundsdoyaiivarnvans Tneihdeyailldluldlumsudlatymseaniuntsaidiiatn
waztausuuzmunldgmilaetnsadnsassa
This course aims to build a better understanding regarding the relationship between military and
civilian in protecting the country. It also provides wide range of knowledge about military science, such as

searching for evidence, investigating, analyzing data and creative problem solving.

UA. 559 AITRAILNANMASIUAIUIE 3(3-0-6)
CA 559 National Security Development
AnwliiAnauianudilaludesauiialunmms anuiuasUaendousisfnasensmans s
Tueafufsmnudniu vesmusufiewarnmsuszarunmsufoRseninmaieutasnng Suasneliinauiiuag
Uaannauwiaia
The course provides students concept and general knowledge regarding military service and
national security. It highlights the importance of the cooperation and collaboration between civilians and

military establishment which will lead to the greater national security.




