nangnsRaUransUndin d1v1YN18ITUTIAY
Bachelor of Arts Program in Business Chinese

1. lassadraméngns

NANGATNIIVINNG
uKUN1SANEIMUUUNG
UM TIUARDANANENT 135 mhedin
n. wuan3viAnealy 24 wqein
- NRNIVINYIBINGY 9  whein
- NFNIVIYTNINTTINYLIN TN 15 vleia
U NUINIVANE 105  wulenn
- NRYIYILAY 39 A
- AW UANIZAU-TIAY 57 wweia
- NI NANIEAU-LREN 9  wihefn
A. NUINTVUADNLES 6 wlenn

2. s lunangns
n. wuIndvIAnEINlU 24 wdoehin

nguAN1MBeng (9 viaefin) wdein (Ussene-UjiR-Anwaienuie)
99n.101  AwBInguludInuszdriu 3(2-2-6)
CEN101 Everyday English
99n.102  A1WBINgEluUIUNNEIRAL 3(2-2-6)
CEN102 Social English
90n.103  ,wanguluusunaina 3(2-2-6)

CEN103 Global English

NEUAYIYIAUININNBEIVIUN (15 MiIefin) wgin (UTsee-UuR-Anwimenuie)
wWmMo1l  vinwgmsaAaiensiSeudnaentin 3(3-0-6)
CGEO11 Thinking Skills for Lifelong Learning
9rn.012  anudunaiedludsnuuasyuruseninasyme 3(3-0-6)
CGEO12 Citizenship in Society and International Community
9n.013  wialuladuazuinnssuiiioauian 3(3-0-6)
CGEO13  Technology and Innovation for the Future
WMO0ld  guvSenmiazaunziiiedin 3(3-0-6)
CGEO14 Aesthetics and Well-being for Life
9Am.015  Imganarnudugusenaunisuarannuininstu 3(3-0-6)

CGEO15 Entrepreneurial Spirit and Financial Literacy
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. RUINIVINANIZ 105 KU
AaNBILLAU (39 W28nA)

3n9.111
CCL111
909.121
CCL121
909.131
CCL131
909.141
CCL141
N9.112
CCL112
909.122
CCL122
909.132
CCL132
909.142
CCL142
9N9.213
CCL213
N9.223
CCL223
9N.233
CCL233
9n9.251
CCL251
9N1.352
CCL352

Myl sdeanssysusiu

Elementary Chinese for Communication
nsflalazNITNANIBIIUTEAUAY
Elementary Chinese Listening and Speaking
NF9IUNWITUTEAUA

Elementary Chinese Reading
NSIWYUNIAUTEAUAY

Elementary Chinese Writing

My Fuilen1sdeanssyiunas
Intermediate Chinese for Communication
miﬁ\‘iLLazmmﬁmwﬁuizﬁuﬂmq

Intermediate Chinese Listening and Speaking

NI3OIUNITUTEAUNAN

Intermediate Chinese Reading
NSWHUNITUTEAUNA

Intermediate Chinese Writing
mwﬁmﬁamsﬁamﬁzﬁugﬂ

Advanced Chinese for Communication
MITLAZNTNANIITUTEAUGS
Advanced Chinese Listening and Speaking
N391ULALNTTYUNBIAUTAUG
Advanced Chinese Reading and Writing
Tensaldu

Chinese Grammar

MwFuiionisaeu HSK

Chinese for HSK

1 = v s L 1] =
NAUIYUINIZAIU-UIAY (57 RUWNA)

95U.211
CBC211
95U.221
CBC221
95U.231
CBC231
95U.241
CBC241
95U.312
CBC312
9/U.322
CBC322

AMYIIUTINT 1

Business Chinese |
nsilaLaznIsNANIBIAUTIAT 1
Business Chinese Listening and Speaking |
N1581UNWITUTIAT 1
Business Chinese Reading |
NIEUNILIIUTINA 1
Business Chinese Writing |
AYIFUTIND 2

Business Chinese |l
N3TaLAENITNANILIAUTIAT 2

Business Chinese Listening and Speaking |l

mhefs (Ussene-UjUa-Anwisienued)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

wdein (Usseng-UuR-Anwsienuie)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
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95U.332
CBC332
95U.342
CBC342
95U.351
CBC351
95U.352
CBC352
95U.453
CBC453
395U.261
CBC261
95U.362
CBC362
95U.363
CBC363
95U.364
CBC364
95U.365
CBC365
95U.366
CBC366
5U.367
CBC367
95U.468
CBC468

N1591UN1IUTIND 2

Business Chinese Reading |l
NWEUNIIUTIND 2

Business Chinese Writing |l
Awukiiensiauenegsie
Chinese for Presentation in Business
m‘lﬂﬁmﬁ'amimimﬁmmmaqaﬁa
Chinese for Business Negotiation
NskUauaENITANUNTYITUDIGIAI

Chinese Translation and Interpretation for Business

aruidosdugsiadu
Introduction to Chinese Business
AnudvhluRefuYssnaiy
Overview of China
Toyaieanguslaaiu

Chinese Consumer Insights
TAUSTINATANTU

Chinese Business Culture
NANNIINAN

Marketing Principles

NAYNENITNAIATUKALNITADAITNITAAIALUUYTUINIS
China Market Strategy and Integrated Marketing Communication

UlPUIENTAELNITANUYDITY
China Trade and Investment Policy
Fudagdu

China Today

! a b4 = 1 a
NAUIYIUANITAU-LADN (9 NUIBNA)

NENAIYINITANTENINU 2N

958.411
CBS411
959.412
CBs412
958.413
CB5413

szidyun1siIdn-deoonu

China Import-Export Regulations
ATEUIUNININIIANTEIINUTENATU
China International Trade Process
malvddiannseinddu

China E-Commerce

NEUIYINIINAIAATINAIY

958.421
Bs421
959.422
CBS422
959.423
CBS423

NAYNSNIINAINAINATU

China Digital Marketing Strategies
MseenuUULemNsMaNAR TRy

China Digital Marketing Content Design
winsdlonavwalanisnannidnadu

China Digital Marketing Tools and Techniques

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

wdein (Usseng-UiR-Anwsienuie)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
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nguIvINIAAIANITVIRLNEIFINTUgNARU

959.431
CBS431

958.432
CBS432
958.433
CBS5433

nsmanAmsvieaiisawazuImsdmiugnAniy 3(3-0-6)
Tourism and Hospitality Marketing for Chinese Customer

MINSUNLULAZBENLUUHARS TN YD TioadmiugnATu 3(3-0-6)
Tourism Product Planning and Design for Chinese Customer
mimﬁmLﬁammwﬁuﬁm%’uqmmwnﬁwiml,ﬁmuaw%mi 3(3-0-6)
Chinese Content Creation for Tourism and Hospitality Industry

A. AUINIVURDNLET 6 WA

tnfnwdenseungividundeaeuluuninerdangavm liteendt 6 wiledn wiaiden

Bouseivaelul
mhefn (Ussene-UiUa-Anwiaienues)

9a5.001  prwIuludetiudis 3(3-0-6)
CCFo01 Chinese in Entertainment Media
9a5.002  nwIuludedsnuesulal 3(3-0-6)
CCF002 Chinese in Social Media
9%3.003 m‘wﬁmﬁamiﬁﬂLauasﬁgu‘ﬁugm 3(3-0-6)
CCF003 Chinese for Basic Presentation

nuewin: Mnsedvidu 3 (3 - 0 - 6) wundunisussens 3 Galusaduad InedinisinuuRsiuiu

seritnAnwwazannsdiaeuuaznisinysienuiesveindnw 6 Tilusdeduain
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3. AN95UN85187N

n. vandvdnenaly (24 misein)
ngudvIMWdINge (9 wilehia) dein (Usseng-UjuR-Anwsienuie)
90n.101  awsanguludinuszdniu 3(2-2-6)
CEN101 Everyday English
Andunisldlassadisiiuguiasdaunudanguiililudiausesifu Ysenaudieniswn
wuzthausazlidoyadiud nsusseeyadndnuaz myaiaiesiiauls Sesiidunnuveunas
wsmdndudiuivesisiazau samdinsuansanuAndiuludesialy Snfaanndngnaya msits ms
81U WAZNSWLUMEIBTYIUINTT

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as well
as how to express opinions about general issues. Enhance language skills-speaking, listening, reading,

and writing—through integrated methods.

99n.102  NwBInguluuIuNIdIny 3(2-2-6)
CEN102 Social English
Andunisyauazmsifeuuszloauazdruiuilfiduused ionsfiujauiusvisdny
ﬂ’]iLLaﬂLUSEJwZJJmJ“a mMsFeuiisu wagn1sesuneanuAnietuEomsing 9 luusunnadannuasgsna Loy
yedunmsiawinegmsefusewasnisiiaue mowmeluladuarauAnasassa
Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-related
contexts, with emphasis on developing discussion and presentation skills along with digital skills and

creativity.

99n.103  ;wdanguluusunaina 3(2-2-6)
CEN103 Global English
Andunsussensuszaumsallnoszyneasionativayy uazuansnnuaaiiufoafudi
audueg e wasdssiiutigvilussdvanna Tnesjatunmsiauninues msdoa ssgninsTmusssu
warnsdeanslulanidta Feddaysenadunadiedan
Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural

communication skills and digital communication skills, which are vital to becoming global citizens.
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NUITIYTAUINITANYEABTN (15 wldefin) mhefin (Ussee-UjuR-Anwinienuie)
011 Yinwn1sAnLioNsSeuInaenTIn 3(3-0-6)

CGEO11 Thinking Skills for Lifelong Learning
Vg d] HANN15VINTAN RuIN1sARneE1RduszUY RNNUN1sAABAINING NsARas9as3A
MIARTATIEI N3ARduATIER MsRnuddym TaufinadeulesrnudauasideniaIesioninudnd
wingaulyuszgndldluiinUsedniu msvihnulasnisSeuinaentinliegedivssdnsam
Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to link
and select appropriate thinking tools and effectively adapt to daily life, professional undertakings

and lifelong learning

9012 anudunadiosludipunasyususzninassme 3(3-0-6)
CGEO12 Citizenship in Society and International Community
AvaNY Anudnwaly s wihil mnufuiaveuvesmaunaidesis ludselng deslan
wardanuRdvia nieuflasusuiaifioagutuBuldesnediaugy mudsduiviunnfnduvesusuifulm 4
Tudany iosesiunadsunlasesuiunindeuiiazinadedinuaznisviiau nasnaunseminly

(% 1

auddreinsadeeusnileludeuseiuma o AeuwanemIcTRus Ty

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping abreast
of and adapting themselves to societal changes which may affect livelihood and working life;

awareness and cooperation at different levels among people of diverse cultures

9n.013  welulaBuaruianssuiioaunan 3(3-0-6)
CGEO13 Technology and Innovation for the Future
UNUIM WaAn Mefiniu wagnsuudidiiunsivasuudasvedlaneuinn e
Uszgnaldimaluladuazuinnssudusng 9 wessfunisuarsmanug mswaunaaunndialudsay
afelugd nMsuidymiiatuluiinusesTusarnsvhauegsadneessd nanssureunaluladuas
uinnssuiididonisdiniuiin deu uasiasvgia naenaufnuinsldUssloviuasmadunseamindauma
Hyafiiaanmaluladuazuinngsy
Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of quality
of life in a new normal society including ways to solve life complexity and challenges, and to enhance
creative working life; impacts of technology and innovation on our livelihood, society and economics,

and how to optimize and to protect the intellectual property arising from technology and innovation
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wmM0ld  guvisnwuargunaziieTin 3(3-0-6)
CGEO14 Aesthetics and Well-being for Life
mMs3andates msliFiniinuesdesnsedisiinuen Tanudnairsassdlunsadisnnuay
HIUAUNTENIMAINOUAAUE AANTTUTUNUINIT wazAn ifl,vhﬁumimﬁmmm WaEIHUANLE TN
AUV UVBDINULDY
How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’ s mind and how one may plan a
path to success from one’s passion

9An.015  Imgaarnuduiusznoumsuaanuiniinisiu 3(3-0-6)
CGEO15 Entrepreneurial Spirit and Financial Literacy
Qmﬁﬂwmsﬁﬁ’ﬂﬁ’zyiumsa%’wﬁm?zyfymmmﬂusﬁ’ﬂssﬂaumi 1AELUNITAALUULI1UDY
Uszneusemsiianudnadieassd waznmsuarsmlenialumsiiuuazdidufanisesdnusssunas
2385554 An1sInnTsuardndulanianistuegeilussdnsng ‘17?\‘1ﬂ”li‘:fﬂﬂ’]iﬂ’]iﬁuﬂl’JUQ?ﬂﬂaLLazﬂ’ﬁaﬂVJu
satsnstmutognedsdu danefiiamsaduayhauduiinldesivszAnsua sous uazndn
Andulariusewmnnial
The development of character traits that are vital to cultivating an entrepreneurial
spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start and run
a business with on the basis of ethics and moral grounds, how to effectively manage and make
financial decisions, personal financial management and investment, including sustainable
development, effective leadership skills development, teamwork, bold, prompt and well-informed

decisions-making

. NUINIVNANIZ (105 KUBNR)

nguvINY (39 i8in) wdein (Usseng-UuR-Anwsienuie)
A90.111 AwAULiBN1TFOaITIZAUAU 3(3-0-6)
CCcL111 Elementary Chinese for Communication

Ay 113U 600 A1 28 Usrleanarlassadiantvduiugiu Andusinuenisils
M3we Mse1u MaTsumuniuildluiinysedriu aseunss nusiisn Asseusiiauls

600 Chinese vocabularies, phrases, sentences and basic Chinese structures. To practice
listening, speaking, reading and writing Chinese skills used in daily life, family, hobbies and things

which interested in.

0.121  MsilauaNsNANTIUTEAUAY 3(3-0-6)
CCL121 Elementary Chinese Listening and Speaking
Anduinvznisilawaznisyaaindrdniniwduiiugiu 600 @1 @nviunaunuildney
Mu3uililuTinusesiu aseunis vuefisn dsousiiaula
To practice listening and speaking skills from 600 basic Chinese vocabularies. Be able
to communicate in conversations in Chinese that are used in everyday life, family, hobbies, and

things which interested in.
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09.131 NI BITUITAUAY 3(3-0-6)
CCL131 Elementary Chinese Reading
wafianseu Anuineeniseuesndeaardulanudfydeonwivanméninivniu
ﬁugm 600 FAgtesfuTInUszdru Aseunia Muefian Awseusiiiaula
Reading techniques. To practice reading aloud skills and to grasp Chinese media from
600 basic Chinese vocabularies related to everyday life, family, hobbies, and things which interested

in.

09.141  MIRBUNTYIUTTAUAY 3(3-0-6)
CCL141 Elementary Chinese Writing
= =2 v = a a 1 gj o o I3 a
'E‘ULL‘UUﬂ’]SLSUEJULLagr}JﬂNu‘V]ﬂ‘l%miLSUEJ“L!‘UWIEJF]@’N?,JL’ﬁEJ\'m’M’H]uaEJ’NﬁuT\]’]ﬂﬂ’]ﬁWVlﬂ’]“t%}’lf\]u
& o o a 1% Na o o o a a o o
WugIU 600 ANNEITaeluTinysed1Iu AsaUATY MUBRLIN dvsaudinauls
Writing style and practice of writing short Chinese essay sentences from 600 basic

Chinese vocabularies related to everyday life, family, hobbies, and things which interested in.

00,112 awdwdienisdeansszdunans 3(3-0-6)
CCL112 Intermediate Chinese for Communication
wdaduneu : aeuls 903.111 viselafunmseydAananuf
Prerequisite: CCL111 or Dean’s approval
ANFNIN1813U 900-1,200 A 28 Uszleanazlassasiahiennsainiwiduseaunans Rneuy
Vinwensila n1sue N1senu mMsdeunuIuiiierdestuding Msdsedin nmsvhou Moy
900-1,200 Chinese vocabularies, phrases, sentences and intermediate Chinese grammar
structures. To practice listening, speaking, reading and writing Chinese skills related to society, living,

working, and studying.

nR.122  msiluagnsnan1IUTEAUNANS 3(3-0-6)
CCL122 Intermediate Chinese Listening and Speaking
FwdsRuneu : aeuld 909.121 wseldsun1seulRnnAnUA
Prerequisite: CCL121 or Dean’s approval
Hneuinwen1silanazn1snaanAENIn1eAY 900-1,200 A1 HNHLATAUNULY UTIEY LR
auAaiuluzessmifesdestudian nsmsedin nsvhau nsiFeu
To practice listening and speaking skills from 900-1,200 Chinese vocabularies. Be able
to converse, describe, and express opinions on matters related to society, life, work, and learning in
Chinese.
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09,132 N199IUNIWITUTEAUNAN 3(3-0-6)
CCL132 Intermediate Chinese Reading

FwdsRuneu: euls 909.131 viselasuniseydfanaAmuA

Prerequisite: CCL131 or Dean’s approval

'
v A

wallan1se1u AnduinvenisenutazdulanudiAgdaniwvIuainAdwnaiwidu 900-
1,200 Afipenteaiudeny nsmsaTin M9y nmsiSeu

Reading techniques. To practice reading skills and the comprehension of Chinese media
from 900-1,200 Chinese vocabularies related to society, living, working, and studying.

09.142  MISWHUNIYIAUIEAUNAN 3(3-0-6)
CCL142 Intermediate Chinese Writing
FwdsRuneu: euls 909.141 viselasuniseudfainaAmus
Prerequisite: CCL141 or Dean’s approval
sUuvumMaduuasnduinuznindeunandssnwdunindidwsiaiudufiugiu 900-
1,200 AflAgadosiudann nsdsedin nsviheu nsdey
Writing style and the practice of Chinese essay writing skills from 900-1,200 basic
Chinese vocabularies related to society, living, working, and studying.

09.213 mwﬁmﬁamsﬁaaﬁizﬁugﬂ 3(3-0-6)
CCL213 Advanced Chinese for Communication
Fwdadunew: asuld A09.112 vIelasun1seudAanAMUA
Prerequisite: CCL112 or Dean’s approval
fdmiasiuy 1,500 ¢ 28 UseleauaglaseasndhennsalnunIuiidudoutu dnduinuy
ns#la MIya 81U MadunmwiuiiieidesiuusSimans AauTausssn Ussuiagtiuvesiuuas
Tan
1,500 Chinese vocabularies, phrases, sentences and more complex Chinese
grammatical structures. To practice listening, speaking, reading and writing Chinese skills related to

history, arts and culture, and current issues of China and the world.

03.223  NSHIUAZNITNANTHITUTEAUES 3(3-0-6)
CCL223 Advanced Chinese Listening and Speaking
wdedunew: aeuld Ana. 122 vivelasumseusAananud
Prerequisite: CCL 122 or Dean’s approval
Aneuinyen1siaLazn1TNANAANTA1¥ITU 1,500 A1 ANHUNITAUNYT UTTENE Uan
anuAaiiuluFessnfiAsadesfuussiimand Aautausssu Ussiutligturesduuaslan
To practice listening and speaking comprehension. To be able to converse, describe,
and express opinions on Chinese media related to history, arts and culture, and current issues of

China and the world from 1,500 Chinese vocabularies.
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AN2.233  NITULAENISITEUNTIIUTEAUGS 3(3-0-6)
CCL233 Advanced Chinese Reading and Writing
FwdsRuneu: ould 909.132 wag 909.142 vialasuniseudiainaAuuf
Prerequisite: CCL132 and CCL142 or Dean’s approval
Ansuniseudulaninud ey Ainsgiuazideunanianudndivandentuiuiiferdestu
Usgifmans Aauimusssu Uszhulagiuvesiuuazlan annddniniwdu 1,500 A1
To practice reading comprehension, to analyze and write opinions from Chinese media
related to history, arts and culture, and current issues of China and the world from 1,500 Chinese

vocabularies.

n2.251  lensaldu 3(3-0-6)
CCL251 Chinese Grammar
Iassaseliennsal wuaea A1 28 Usglen wagnmsiasigidiulsznauvesszlen
Grammatical structures, morphemes, vocabularies, phrases, sentences, and sentence

analysis.

909.352 MenIuiiensaau HSK 3(3-0-6)
CCL352 Chinese for HSK
fdne drunu Tassadishennsal nsils nseu waznsdeu Wewsisuanundeslunis
#UTRTEAUANINIYITUTEAUNGNY
Vocabularies, expressions, grammatical structures, listening, reading and writing in order

to prepare for the intermediate level of Chinese proficiency test.

nau3vIANIEAIU-UIAU (57 wiiqefin) wlein (Usseng-UuR-Anwaienuie)
/U211 MWIFUTINA 1 3(3-0-6)
CBC211 Business Chinese |
AN 38 Taseasian1wIugsia dnvinwenisile wa 814 Weudegsialuaniunisalnis
?iamit,%aqiﬁﬁ]ﬁﬁu%umwmmﬁm‘a NNTTULIA ATHUZUIAD NSUULUNDIANT miﬁamﬂummgmmqqiﬁﬁ]
wagfanssudu q fieates n1saedlsasulvidugndn msdavunggnan nmsdiauendnsdue n1sfnw
JULUUTDIANEIRBUSU AINE1IAT AINE1IDIENT Fnamvouaalunudsgsia nadeutuiindony
MenIEN MsoSurensmMaziauNiingegsia nsUsey
Business Chinese words, phrases, and grammatical structures. To practice listening,
speaking, reading, and writing skills in various business situations, welcoming, greetings, self-
introductions, company introductions, communication in banquet launching and other related
events, hotel reservations for customers, making an appointment, and product introducing. To study
in context of welcome speech, farewell speech, thank you speech, speech for blessing, taking and

leaving messages, describing charts, graphs and diagrams, and setting meeting.
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5U.221  MslauaEnINANTYIAUGINA 1 3(3-0-6)
CBC221 Business Chinese Listening and Speaking |
'E’JﬂsluﬁﬂwmiﬁﬂLLazmiwuﬂsluuwaummﬁﬁﬁgmjwmEJLawwﬂuamum'ﬁzﬁmﬂﬁjﬁaﬁmesha
fiu Mawauuziaueaiionisasinsay msduawaliainseu mayauaznisdulannalsenaansisae
nauden1sUsegn maudaruuansvesnu msuusi mslideyaseaziBonvesndnsuet n1swatuas
Feulvdonnawing 9 miﬁamﬂmmlﬁmqiﬁﬁ] s
A practice of listening and speaking skills in the specific- purposed conversation for
effective correspondence in different business situations, self-introductions for job interview, job
interviewing, public speech announcement, meeting notification, work schedules notification,
providing product information and details, explaining the term and conditions of various agreements,

a communication in business events.

9FU.231  N1SOIUNIWITUTIND 1 3(3-0-6)
CBC231 Business Chinese Reading |
Andutnuzniseruuasianudleduo em deuienss warsesandonddnludwe
g3 Juiinge Usenasing 9 aavsneily aamnenisssia Aadunisenudulaeuiiodumuadugdeya
fiFoanslumaane fvuans uaziuurleduvnagsiase q wuurediden wuuvesualinsem wuuvedu
nsan Wudu
A practice of reading and understanding expressions, content, facts and important
details in business emails, notes, announcements, general letters and business letters. To practice
reading comprehension by finding and matching required information in schedules and business

forms, visa forms, job application forms and leave request forms.

95U.241  NSWEUNIIAUTINA 1 3(3-0-6)
CBC241 Business Chinese Writing |
FBuazguuvunsidoudegsiaiiegammnoans Tnsunsdeunseimuanisuazasng
WHUSIUDE19918 MSWEUAATIENNTMUAUNUNT N1 PsUnTadauds NMsWguYsENIA IAaNeNBUNINg
szt msdewanmneandesiu anmneartie a1ia Madeumidedydninenu Msdeunide
vounal fimsdouniideuustnueaiioatinseu anneasinsny uazisgul
Method and pattern of business writing. To practice writing skill in context of simple
working schedule program, graphs and charts analysis, notification, announcement, formal letter,
assignment letter, sick leave letter, personal leave letter, invitation letter, and thank you letter,

including writing recommendation to apply for a job, cover letter and resume.
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/U312 AMWYIFUTIND 2 3(3-0-6)
CBC312 Business Chinese |l
FwdsRuneu: gould a5u.211 vielasun1seudAnINAnUA
Prerequisite: CBC211 or Dean’s approval
Adnn 8 uarlassaianiwugsia Anduiinweils wa 61w Weu Tuaniunisalnisiasan
POTDY LLaxmiaﬁUﬂEJL%aqiﬁ%ﬁmaﬂﬂMmEJLLazs?stgau A1sLELesIAAUAT N1IANasTevEau fuumin
TudswauFudi Jusuunisvuds Aureussydaet nsiesavedudunuuaiiesdifeivesu3gngdi n1s
Wsreseaianadudyan nssensasavaeaInuIsnef W
Business Chinese words, phrases, and grammatical structures. To practice listening,
speaking, reading, and writing skills in complex and various business situations related to negotiation
and discussion in business issues price quotation, purchase agreement, scheduling a delivery
appointment, mode of transportation, packaging, sole representative agreement, contract negotiation

and signing, and partnership liability claim.

U322 MsHlauagMINANIWIIUGINL 2 3(3-0-6)
CBC322 Business Chinese Listening and Speaking |l
FwdeRuneu: geuld 95U.221 wiseldsun1seudRnINANUA
Prerequisite: CBC221 or Dean’s approval
Anvinyen1silaazn1snaegsia TuanunisalnisiasamegsianuusunvegnaI Mns sy
Uszlaming 9 M1slsangstaiugdn nseduieseaidenveslasanis msdeasiuiieusinauuay
vnthauRgadudymluiivheu msdeasludssiiunsdndunszuiunmegane Wy auamues
HANAUITLAZUTNIINAINIIVIE N150ULTR Lazn1sFenseu saiinsiladulszinulazuansnuAniiu
Rerfutngsiaudons 9
A practice of listening and speaking in business negotiation situations according to the
context of various industries, business negotiation with partners, project description, communication
with colleagues and supervisors regarding workplace conflicts, communication in business processes,
such as product quality and after-sales service, approvals and complaints. To practice listening

comprehension and opinions expression regarding business news through various media.

5U.332 N1591UNIWIAUTIAR 2 3(3-0-6)
CBC332 Business Chinese Reading Il
Fwdadunew: asuld A5U.231 vivelasuniseyliRainamus
Prerequisite: CBC231 or Dean’s approval
Anun1seruulanudeyadifyluaavuieseussy annuieUsvtn Alon1siaunig
Auuginsnansug fuugihdunounisviiay Ay 91997UlATINT $1897UNNTE1999UAENT
dounny iﬂadﬂuwwqiﬁﬁ]gu ‘] fifeatos nnszlouiaztannaniegsna saudEniunseukagying
dladlevluunanu 13ans vievilideianigsia
Practice of reading comprehension in complaint letters, cover letters, travel guides,
product manuals, workflow instructions, contracts, project details and reports, survey and inquiry
reports and other related business reports, business rules and agreements, including practicing

reading and understanding content in articles, journals or business newspapers.
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9/U.342  MSREUNIWIAUGINR 2 3(3-0-6)
CBC342 Business Chinese Writing |l
FwdeRuneu: geuls a5U.241 viselasun1seudAINANUA
Prerequisite: CBC241 or Dean’s approval
Ananun1sideuldnouidegsaaluaniunisalsng 9 7 narnnate nsuiaued U
nsEpUANLTIEazEEA MInEUSURaYANTIRsTeus Mg M3l anmnedeadey wilideRnany
NNAUA MlsFRRAMINN1TTITEAIFUAT NMTTBUTIBNUUTEANANN 9 NMTTEUTINUNMTUT Y 518970
1ATINTT FI8IUNITAITIILETNITADUANN S18UANUAUNTIVINTUHURANY T30TIn50eutanIu
dyay1 nMsewinsgvidelaugsluunsitegsie
Practice of writing skills in complex and various business situations related to product
introduction, sale-purchase reservations and notices, making an appointment, complaint letters,
collection letters, meeting and meeting minutes, survey and inquiry reports, project reports,

agreement and agreement cancellation, including writing an analysis of business topic arguments.

WU351 MwIufionsiauennagsia 3(3-0-6)
CBC351 Chinese for Presentation in Business
VANNITWAZYTUINTVINEEA UMW 9 Tunsdlauetaya 918901 WHUY 1ASIN1S
yagsialnglidefivarnuans
Introduction to principles of integration in Chinese language skills for presentation. The
areas include the techniques of business data presentation, business planning presentation, and

business project presentation.

A5U.352 m‘m%ﬁuLﬁamimmfﬁiaimmqqiﬁﬂa 3(3-0-6)
CBC352 Chinese for Business Negotiation
A1 3U SAusTIN 1159 waginalafl lH1a59d 050495 IAANIAY TiaTevitgm
TuN9199979909 laztausiuziunanisiilatymainnsdifinw
Chinese language, culture and etiquette in order to negotiate for trade and business.

Including the analysis for problem solving in negotiation from case study.

95U.453 NsuUaLaENITANUNTYITUTIGIAT 3(3-0-6)
CBC453 Chinese Translation and Interpretation for Business
wann1s wada Minvensiulanaznisay Bnadunisudalne-3u Ju-nelusugsia
Interpretation and translation principles techniques and skills. To practice Thai—Chinese
and Chinese—Thai translation in Business.

wu261  arwiideugsiady 3(3-0-6)
CBC261 Introduction to Chinese Business
Usztnngnavesdu JULUUVRI0IANT nsuImssanisialy 29AUTENBUVRITIND Uae
F3essulunsUsenaugsia
Chinese business, type of organization, general management, business elements, and
business ethics.
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wWU362  mwihluRedulsnaiy 3(3-0-6)
CBC362 Overview of China
Foyaiieiunwiu glimans iaswgia maleanisunases deuimusssy AauTmusss
Ysseumd aiUagan gnviediu Msinw AnuduiussEinsUsemevesiu welulaBuazuianssy

General information about Chinese Language, geography, politics and government,

sociocultural and international relations in global context, Technology and Innovation.

U363 UayaladnguIlaadu 3(3-0-6)
CBC363 Chinese Consumer Insights
YoyadednngAnssuguilnavniuluusazyiesiu nguingdnssuguilan Jiaszvidade
melutazneueniifininaienginssuvesiuslnavndu lnrunisiouiandeunanuniuIusing 4
wagn1sNUlayadeide
Consumer behavior theory and Chinese consumer behaviors in each locality through
various media and collecting research data. To analyze the factors influencing Chinese consumers

both internal and external factors.

WU.364 TAUSTINNITAITUY 3(3-0-6)
CBC364 Chinese Business Culture
Tusssu 18930 wanta Ysend anmde MiAsadaasunsdnidugsAanisdilng -3y
TuUSUNANY 9 TUSTIUNINAUAT TAUSTTUNIINITRAN TausTsHlun1Tdnn150AnT Tausssulun1sAnme
Fanefurnadu wavUssdiunsdeansiuausssy
Culture, way of life, festivals, traditions, beliefs those related to Thai-Chinese business
operations in various contexts, product culture, marketing culture, in organization management

culture, dealing with the Chinese culture and cross-cultural communication issues.

A5U.365  MANNITAAIN 3(3-0-6)
CBC365 Marketing Principles
KUIARLEEUANNITNITAAIN AIUNUIY UNUI ANNEIATY wihflvesnisnan MsuUsdI
Aane NsiaennaIal1ving NMTIATIEREN NI BULaENSUTEIUENUATINIINIIRAIR duUTEa
NIMSAANA NMSIAUSTLAVELAT NsiEendomamsinsmuie Wleuienshisia waynsaaEsLnsnans
HNel U191 U UL ALY UL LN TAATA
Concepts and principles of marketing, definitions, importance, functions, market
segmentation, selection of target markets, analysis of external and internal environments related to
market, the marketing mix, product classification, selection of distribution channels, pricing and sales

promotion. Students are taught and practice ways to plan and write in Chinese marketing plans.
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A5U.366 ﬂaqm‘mmmm%uuazms%msmsmmmqugm’]ms 3(3-0-6)
CBC366 China Market Strategy and Integrated Marketing Communication
nagnsNIsnAInTEnIalsEnAluna1ndu nagnsnisnatnvendndnmIulunaialan sUkuy
mn%ﬁq'mmmmﬂimﬂ Mé’ﬂm'ﬁLLazSﬁy’umaumﬁmﬁﬁLLNumuﬂaqwémimam HAZNISADANINITAAIALUY
YIINIT
International marketing strategies in the Chinese market. Marketing strategies of Chinese
products in the global market, patterns for entering foreign markets, principles and procedures for
creating a marketing strategy plan, and integrated marketing communications.

U367 ULBUIENITALAENITAUVBITY 3(3-0-6)
CBC367 China Trade and Investment Policy
ulyung L'ﬁ'aulmmﬂmiﬁﬂmaamu LLNuW‘”@umLﬂiwgﬁfaLLaza‘”\mmm'asmﬁsuaﬁu
waAswgiamiavueadu sulsuieuluisadestunisiuay msasmuvesiy EULLUUmﬁI@ﬁzﬂﬁqiﬁﬂ‘Uaﬂ
UssnAiu JunsumsdascusTmitensfniuiu
Policies, trade, and investment conditions, China's National Economic and Social
Development Plan, China's special economic zone, trade and investment in China regulations, China's

business establishment model, and procedures for setting up a company to trade with China.

950.468  Fudaqglu 3(3-0-6)
CBC468 China Today
Anineen1sAniasen n1seivse waskansanudndiulusyfiuddy 9nasiifeides
fuusunuluannmsaldagdu
A practice of analytical thinking skills, discussions, and opinions on important issues,

and news related to the current situation in China.

nEuITURNIEAIU-1RBN (9 WEhn) wlein (Usseng-UuR-Anwaienuie)

NEUAIYINITANTEN I TENAU
wa.411  suleunisini-deesniu 3(3-0-6)
CBS411 China Import-Export Regulations
Poyan1nsiu Useidllunain seiloutetadu nginaeinisiididseenudndusiduaingdu
29AUIENOULAzIENasE A Nszidsutedsaulunsuidndiennainiu
Overview information on evaluating the market, regulations for importing and exporting
Thai- Chinese products, elements and important documents according to importing, and exporting

regulations of the Chinese market.
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59.412 ASTUIUATNNNTATENINUTENATY 3(3-0-6)
CBs412 China International Trade Process
wdntaludun1sAsENINUsEINA NSEUINANINIINISA Tannatiay eulunisdeuns
FEMINUTLINAUIUIYIF NIV Msdede U599 1139715830 N15auEs N13UTEAUNITUUES Lay
wnansfidetedlunsaifiunisiidideenseninUsemedu Wusu
International trade in contents and process of international trade conditions and
agreements, contract, ordering, packaging, payment, transport, shipping insurance, and import and

export including the relevant documents in China.

958.413  widlvgdidnvsedindiu 3(3-0-6)
CBS413 China E-Commerce
AUNNNY UNUW ANEIAEY NSEUIUNTVRIWIEvddanvsoling unanweosun1svisdu
Inglusewadu wwalduvesdsgdiannsolindiu
Meaning, role, importance, and process of E-Commerce including platform to sell Thai

products in China and trends of Chinese e-commerce.

NFUIVINITNAINATN AU
A.421  NAYNSNIINAINARTATY 3(3-0-6)
CBS421 China Digital Marketing Strategies
N9 mﬁﬂmiu,azLLmﬁﬂﬁugmﬁummimmﬂﬁ%ﬁa AATIAANIENNNTAAIAFINATY LD
ArlunTaRuILNAYYS SunsunsftiunuarUTEiuRaUNLUNAENS
The theories, principles, and basic concepts of digital marketing. Analysis of the China
market digital marketing situation, the concept of strategic planning, implementation, and evaluation

of strategic plans.

9959.422 msaamwuLﬁammimmma%ﬁa%u 3(3-0-6)
CBS422 China Digital Marketing Content Design
ﬂi%u%umi@@mmmﬁ@ﬁﬂmwm(ﬂaﬁﬁaﬁﬂugmwumiﬁEJ‘LJLLazﬂﬁWuG]E]EJ'NLﬂquU ey
YadoiidemanemnudidalunmsahaifommsnanidvalulssmeRuannsdfine
Chinese digital marketing content design process in written and systematic oral form

and the factors affecting the success of creating digital marketing content in China from a case study.

950.423  \a3esdlowavivelanisnainfaviadi 3(3-0-6)
CBs423 China Digital Marketing Tools and Techniques
wiadla wardsnmsldmueiesdlemaihmsamedivaiudiehdangudivne uasndndoiilo
weunsULLAasiiold
Technique and how to use Chinese digital marketing tools to reach the target audience.

To produced media for distribution on the tools.
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nguirInsAaAnsvisafisadmiugniniu
wa.431  mImaansvieaieauazuinsdmiugnniu 3(3-0-6)
CBS431 Tourism and Hospitality Marketing for Chinese Customer
wdnnisialy NaYNS N1531UNY LaENSTUIUNITTBINITAAIATBUTABINAZUI NN Tl
YosmaAnsviadisanarUinsdmiugnindu uazlinzsimgAnssutnvioufievniuannsdfnw
Principle, strategies, planning, and processes of tourism and hospitality marketing
including trends in tourism and hospitality marketing for Chinese customers and analyze the behavior
of Chinese tourists from the case study.

959.432 mimqLLmuLLasaaﬂLLUUNSmﬁméﬁmwiauﬁ&nﬁm%’wqﬂﬁﬁu 3(3-0-6)
CBS432 Tourism Product Planning and Design for Chinese Customer
WANNS ’eNF"T‘Ui%ﬂ’eJ‘U LLazUssmmamﬁmﬁmsﬁmiﬂauﬁm Lﬁﬁ]ﬂ’]i?’]ﬂLLNULLﬁ%@@ﬂLLUU
wAndusinsieufiendmiutinveadinsniiu
Principle, component, and type of tourism products for planning and design of tourism

products for Chinese tourists.

959.433 miwﬁmLﬁammwﬁuﬁm%’uqmammsw’mLﬂ‘/‘imLLazU‘%mi 3(3-0-6)
(CBs433 Chinese Content Creation for Tourism and Hospitality Industry
ﬂixmummazmwﬁmmnd%‘%mﬁgﬂugﬂLmemmLLazmiL%u Bnsdenlduasisauizes
5aaﬁ1LﬁawﬁmL{famﬂ1wﬁw‘z‘mmﬁﬁamimimmmiuu‘%wﬁmqmammiums‘vimL‘ﬁmuazu‘%mi GRVGT
weunsuayUszrduiusuudonarunanoduussiansing q ielnzndutinviouilenvnniu
Process and techniques of storytelling both oral and written, methods for selecting and
arranging words for producing Chinese content for marketing communication in the context of the
tourism and service industry for publishing on various types of media and platforms to target Chinese

tourists.

A. NNV NABNLET (6 wfin)
undAnwndeniseunedndunleaeuluuminerdonsann lidesnd 6 nulefn viaidenseu
Fedgsaluil

995.001  mwduludeduiia 3(3-0-6)
CCF001 Chinese in Entertainment Media
et Usslen druaunenIusgnedie ludeduifissudssansing masiu aavdu avas
ANBUAT
Basic Chinese words, sentences, and expressions in various types of entertainment

media in China, Chinese songs, short clips, dramas, movies.
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985.002  mwiduludediauesulall 3(3-0-6)
CCF002 Chinese in Social Media
Asmnevesi Uslon suuuuvesmsdemsmuivludedsaueeulativesiu awndudld
deansludumesiinildluTinuszdntu
The meaning of words, sentences, and patterns of Chinese communication in Chinese

social media. Chinese used to communicate on the Internet that is used in everyday life.

9§3.003 mm%mﬁ'amsﬁwLaua%y’uﬁugm 3(3-0-6)
CCF003 Chinese for Basic Presentation
g"dqumiﬁwLauamué’wmwﬁu%uﬁyugm L?&Jug"sifumauuasmaﬁﬂmiﬁ%auamuéfaa
w3esflemaluladoadelifinuiaula
Presentation styles in basic Chinese. Learn the steps and techniques of presentations

with simple technology tools to make them interesting.
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