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International Business Management (Chinese Business)

1. laseadramdngns

LAUNSANYILUUUNABAZAUNSANYILUUENNIANYI

UIUNUILANTINAGDANENGAT 135 wiaenn
n. vdvAnynaly 30 waehn
- NIV WBINGY 9  wmhdin
- AYUAIVIYTINTINYLINTN 21 wihene
Y. AUINIVUANE 99  wienn
- NANAV LAY 48 I
- NN IEAU-UAY 27 e
- NIV IANIEAU-LEEN 24 viein
A. UUINIYURDNLES 6 wlenn

2. e lunangns
N. NNINIVIRNYINILY 30 UUEAR

NguINIWBINgE (9 wienn)

mhefin (Ussene-UfUR-Anwisienued)

an. 101 Medanguluiinuszaniu 3(2-2-6)
EN 101 Everyday English

an. 102 Mwdanguluusumsdsny 3(2-2-6)
EN 102 Social English

an. 103 Mwdinguluusunaina 3(2-2-6)
EN 103 Global English

NFUAIYPIYIAUIMININELIVAN (21 Wein)

miefn (Ussene-UjuR-Anwnienuies)

AN, 101 vinwgnsAniiionisSeudnanatin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

An. 102 anudunaifios uagnsidsuulavesdsny 3(3-0-6)
GE 102 Citizenship and Social Transformation

. 103 welulaBuazuianssuiieaunan 3(3-0-6)
GE 103 Technology and Innovation for the Future
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AN, 104 quvsnmiugunnziledin 3(3-0-6)
GE 104 Aesthetics and Well-being for Life

An. 105 WusdnsnedsnunazUssuinlmvesdan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues

An. 106 mmﬁmﬂm'ﬁLGuLLazmiﬁwmasmé’faﬁu 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

fn. 107 Imgaramnududusznauniswasinuensdugi 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills

Y. RUINIVUANIE 99 HUIBNA

ngNTLAY ( 48 WUWAA)

mhefn (Ussene-UiUa-Anwiaienues)

NguAYULYT

U200 MsURyAgsia 3(2-2-5)
AC 200 Business Accounting

NFIYATHFPANANT

fir. 203 aswgenansidesdy 3(3-0-6)
EC 203 Introduction to Economics

NGIAVINYNINY

nu. 102 nMUEEsna 3(3-0-6)
LA 102 Business Law

nu. 301 ANIAERINg 3(3-0-6)
LA 301 Taxation

NANIYUTIUTIIU

AN 102 AdineNanssIna 3(2-2-6)
MA 102 Business Mathematics

Us. 207 mFengieadAiiensindulanisgaia 3(2-2-5)
BA 207 Statistical Analysis for Business Decisions

NANIYIUIMNIFING

an. 111 N15IANITRIANSLaENITNEINTUYYE 3(3-0-6)
MG 111 Organization and Human Resource Management

ne. 212 nSEUEIN9 3(3-0-6)
FI 212 Business Finance

ne. 222 ASURTUIMG 3(2-3-6)
FI 222 Managerial Accounting
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ma. 101 NANNIIHAIN 3(3-0-6)
MK 101 Principles of Marketing
an. 212 AFIANITUNAALAS N TANLTLIUY 3(3-0-6)
MG 212 Production and Operations Management
an. 222 madugusgnaunisuasnisiauigsia 3(3-0-6)
MG 222 Entrepreneurship and Business Development
N, 429 NSIANITINagENG 3(3-0-6)
MG 429 Strategic Management
NALAYININ
thinwasdendendou 3 o3 Mnmeinselul

an. 014 mwdangudwmiumsiseuslan 3(3-0-6)
EN 014 English for Exploring the World
an. 331 AWBINGYTINATIUUR 3(3-0-6)
EN 331 Practical Business English
aN. 332 29I uIINILLITN 3(3-0-6)
EN 332 Professional Business English
U211 awnduilenisdeansuIunmagsia 1 3(3-0-6)
B 211 Chinese for Communication in Business Context |
251.212 mwﬁmﬁamﬁamw’%wmqqsﬁa 2 3(3-0-6)
CIB 212 Chinese for Communication in Business Context Il
wU313  mwIuilensdoansuiunmnagsia 3 3(3-0-6)
CIB 313 Chinese for Communication in Business Context Il

ngulvnanIziU-UsAY ( 27 midein) miefn (Ussene-UjuR-Anwnienuies)
5u. 321 N3IAN5§3NATENINUSEINA 3(3-0-6)
B 321 International Business Management
5U. 322 N1FIANITNNNITHUTLIINUILNA 3(3-0-6)
B 322 International Financial Management
5U. 323 NAENENITNAINTENINUTENA 3(3-0-6)
B 323 International Marketing Strategies
5U. 324 NNFIANITOIANITHNITAUTTI 3(3-0-6)
B 324 Cross Cultural Organization Management
5U. 422 MTIT8gsNasEnIlseine 3(3-0-6)
B 422 International Business Research
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5U. 423 qUNWINNNTINNNTTINATENIIUTEINA 3(3-0-6)
IB 423 Seminar in International Business Management
sU. 426 ns¥ansilggumuuarladafndsevineUseine 3(3-0-6)
IB 426 International Supply Chain and Logistics Management
5U. 430 NFIANIINTNENTUYWETERINIUTTINA 3(3-0-6)
B 430 International Human Resource Management
5U. 439 walulagdmsun1sdnnisgsiaseninalsene 3(3-0-6)
B 439 Technology for International Business Management
nguAYNawIzAIu-tian ( 24 wilenin) mdefin (UssEne-UjuR-Anwnignuies
5U.325  Usgaunsalgsnasneusemne 3(0-9-5)
B 325 Global Business Experience
5U. 421 Asugenansuazuleutensmseninalseme 3(3-0-6)
B 421 International Economics and Trade Policies
5U. 424 wgdnssuguslnalunainsineUseime 3(3-0-6)

B 424 Consumer Behavior in Global Market

5U. 425 NIANITNARSUTILAE T1ATEIINIUSEINA 3(3-0-6)
B 425 International Product and Price Management

5. 427 MsdeansnmanainseninaUseine 3(3-0-6)
B 427 International Integrated Marketing Communication

5U. 428 nagnsteamnen1sindimvingseninelsemne 3(3-0-6)

B 428 International Distribution Strategies

5U. 429  msUnynaznngsznineuseina 3(3-0-6)
B 429 International Accounting and Taxation

sU.431  ngvanefeniugsiessrinsussme 3(3-0-6)
B 431 Legal Issues in International Business

5U. 432 gsiesesvhslsenalunguussmeiloleuUiie 3(3-0-6)
B 432 International Business in Asia-Pacific Countries

5U. 433 gsieseminsUsswmelunquussinaglsy 3(3-0-6)
B 433 International Business in European Countries

5U. 43¢ gsiesevisUsenAlunguuseimeanfiueiaing 3(3-0-6)
B 434 International Business in Latin American Countries

5U. 435  M3dnnsnagnssenineUseme 3(3-0-6)
IB 435 International Strategic Management
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§U. 436
B 436
§U. 437
B 437
5. 438
B 438
§U. 440
1B 440
5. 442
B 442
6. 443
B 443
§U. 444
B 444
5. 445
IB 445
5. 446
B 446
Y. 325
FI. 325
Us. 325
BA 325
@, 301
CO 301
AN. 430
MG 430
an. 417
MG 417
5. 472
B 472
§U. 448
IB 448
5. 449
1B 449

ns¥anIngurannInguaznIamusEnINy TN
International Investment and Portfolio Management
Usziuddglutagiumenisdanisgsiaseninadssma
Current Issues in International Business Management
NsANYIANITYARS

Independent Study
NsENMUMIMuUEIAITENINIUsEINA

International Business Internship
madugusenaunissediulan

Global Entrepreneurship
nsAnsedeansuazn1sasandiuiaussey

Cross Cultural Communication and Negotiations
gsnasenIUsEwAlunguUssmang Jusannand
International Business in Middle Eastern Countries
gsnvsenhesemalunguusemenensng
International Business in African Countries
MIINVIUNUGIATEN IS SEINA

Developing an International Business Plan
ﬂ’]iL‘auL‘ﬁlaﬂ’ﬁﬁ’]L“ﬁ’]LLﬁS?ﬁ@@ﬂ

Import - Export Financing
MSENUAUEUTENRUNT

Entrepreneurial Internship

W3UANAAANY

Pre-Cooperative Education

auiaAny

Cooperative Education
Vinwedmsutingsialleanan

Business Professional Skills

GRCUTRLERREY

Seminar in Business Issues
gsnvsenhslsenalunguussmenanainln
International Business in Emerging Countries
gsnvszRulanuazuinngsy

Global Business and Innovation
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3(3-0-6)
3(3-0-6)
3(0-6-6)
3(0-9-0)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(0-9-0)
3(3-0-6)
9(0-35-0)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)



§U. 450

1B 450
§U. 451

B 451

5. 452

B 452
§U. 453

1B 453
§U3.181
IBC 181
§U3.182
IBC 182
§Ua. 283
IBC 283
5Uq. 284
IBC 284
§Ua. 385
IBC 385
5Ua. 386
IBC 386
§Ua. 487
IBC 487
§U. 488
IBC 488
5. 455

IB 455

5U.456
IB 456
§U.457
IB 457
§U.326
IB 326

N3IANITEIRBNWAZUILTN 3(3-0-6)
Export-Import Management

LONANTNITAIEINUTZINA 3(3-0-6)
International Trade Documents

WBNISAANING 3(3-0-6)
Customs Systems

gsnasemIUsewAlunguUssmAeLTuY 3(3-0-6)
International Business in ASEAN Countries

ululangalu 3(3-0-6)
China in New Era

TAUTTIUNTANAY 3(3-0-6)
Chinese Business Culture

Toyaeanguslnaiu 3(3-0-6)
Chinese Consumer Insights

NTEUIUNITNNNITANTENINUTZINATY 3(3-0-6)
China International Trade Process

nagnsn1snarnIulunaialan 3(3-0-6)
China Market Strategy in Global Market

nsAuaznzamuluiu 3(3-0-6)
Trade and Investment in China

nsnaadasiiennaTa 3(3-0-6)
China Digital Content Marketing

maduguszneunisdssnaiu 3(3-0-6)
Entrepreneurship for China Business

mMsdansgaRserinsUssmatumne s figdu (SDGs) 3(3-0-6)
International Business Management and Sustainable

Development Goals (SDGs)

WNTFIUANAMNIENIUsEmAd TS UNEA AN ST UIUNTHER 3(3-0-6)
International Product and Process Standards
nMsdansgsfasziUssmatunsasunlassadeulanin 3(3-0-6)
International Business Management and the Changing World Order
nagnsnIsingeanasinaUseing 3(3-0-6)

Foreign Market Entry Strategies
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A. MUINIYUADNLES 6 Mefn
thinwazdesdenGouneindundeaeuluuminerdongamn Litosnin 6 miefn wielden
Seuluneinduiolud
mhein (Ussene-UiUa-Anwiaenued)
380, 121 MsilauagnsnAN T IUTEAUAY 3(3-0-6)
CBL 121 Elementary Chinese Listening and Speaking
/0. 222 MTLAENTNANBIFUTEAUNANS 3(3-0-6)

CBL 222 Intermediate Chinese Listening and Speaking

wnewin: n1edvfiiu 3 (3 - 0 - 6) wuadunisussens 3 Falusdedunv lnelin1sinUgyu

o

UnAnwikarenasdiaaunaznsAnyIenuleIvetindny 6 VilusedUnv

3. AN95UNYSIUIVN

N, NuINIBIRNEIN2LY (30 wuqefia)

NguIYINIWBINgE (9 idefin)
an. 101 ;wdnguludinuszaniu 3(2-2-6)
EN 101 Everyday English

Ansunslflaseairsfugiuuasdaunvdanguildludinsedifu Usenaudienisyanuz
nueuazlidoyadiud msussereynandnue nswaiasesiiaule Besidunuveunazussudndudius
YoudazAY TdnsuansruAndiuludeaily aﬂﬁv’nﬁwmﬁﬂwmmﬁ N1598 M58 LAz TsURIID
\BYIUINTS

Practice basic language structures and everyday expressions, including how to give informative
self-introduction, describe personality, talk about interests and personal passions, as well as how to
express opinions about general issues. Enhance language skills-speaking, listening, reading, and writing—

through integrated methods.

an. 102 ,wdanguluusunvediny 3(2-2-6)
EN 102 Social English

Andunisyanaznisideulssloauazduiui Iidudsedr i ensdujduiusniedsay
nMsuanasudeya nmsiwisuifieu uaznseduisarmAnisdfuiesiie q luusunmedsauuazgsia lng
datunsiawyineenseduMekasnsiaue Mmeuwaluladuasnufnasassa

Practice speaking and writing frequently used expressions for social interactions, exchanging
information, making comparisons, and explaining ideas in social and business-related contexts, with

emphasis on developing discussion and presentation skills along with digital skills and creativity.
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an. 103 awdsnguluuiunaina 3(2-2-6)
EN 103 Global English

AndunsussersUszaunsallaessyseasidenatuayy uaruansauAniuisnduiinainy
oy msvhau wagdseutgmilussdvanna Tnegatfunsimunsinugnsdoasseninsiausssy uazns
deanslulaniavia Jsddgensidunadiodan

Intensive practice in portraying detailed experiences and expressing opinions about living and

working situations, and discussing global issues, with concentration on intercultural communication skills

and digital communication skills, which are vital to becoming global citizens.

NFUIPIYIAUIMINNBLIVIN (21 wein)

. 101 vinwznsAniiiensBouinaendin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwnged] ndnnsveanisan awinisanegraluszuu 09 Msfaddnng n1sAnadeassd
MsAnTased nsAndaaszi nsAnuddam Wudu nufinmsdenlesanudnuasaunsadeniadasile
auAnTivnzanludszendldlutinusediu mevhauesmsiFounaendinlsegsiuszavsam

In this course, students will learn about theories and practical thinking tools such as critical
thinking, creative and innovative thinking, analytical thinking, synthesis thinking and problem-solving
thinking, including how to link and select appropriate thinking tools and effectively adapt to their daily

life, professional undertakings and lifelong leamning.

an. 102 anuunaiiies uarnsivdsunlaswesday 3(3-0-6)
GE 102 Citizenship and Social Transformation
AnwAumng Aadnyae avs mihiuaziasnmvesanudunadiesdintudinulve dpulanuay

@ (% (%

dsruduiiilutogtunazeunan 1wy dudivia dsaumyiamsssu Wudu Wedviviumsdsuuasueadny
#199 BaFeudituiedin dunadeuiidmariequanny 4 f7 fe ne Ta dsau uaz Jyan endeuuiusey
sfuipuludsaldognsdamnuguuayliidondouidu

In this course, students will learn about definitions, attributes, rights, civic duties and freedom
associated with citizenships and social transformation of Thailand and global communities in current
times and in the future, such as digital society, multicultural society. To be able to live peacefully and

happily with others, it is important to understand evolving changes and learn about 4 dimensions of the

environments affecting health, namely, body, mind, society and wisdom.
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an. 103 waluladuaruinnssudieatnan 3(3-0-6)
GE 103 Technology and Innovation for the Future

ANYIUNUIN WWIAA N193W19U 5IuTan1sUseynd [ imaluladuasuinnssudusieg
fjaumsinaunmiinludsaualiolel nansznuiifidonisdiiudin &eu uaziasugia naonaufnwinig
I%Uwkmﬁl,l,azmiﬁmmaw%’wé?ﬂumaﬂiyzyﬂﬁl,ﬁmmﬂmﬂiuiaﬁLLazui’mﬂﬁm

In this course, students will learn about concepts and innovative technology and applications
aiming to better a quality of life of people in a new society, including how technology and innovation
affects our livelihood. The course also covers information on intellectual property protection as a result

of technology and innovation.

. 104 guvissamiugunngiilei 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
Boudnslidinednafiauranauialzuazianssudunuims WaysmesniluSosauydsnmi
AendeaiuTinuasdiaunnauiadesiigg wagim ﬁﬁwasiaﬂﬁoﬁ’ﬁqayfum%‘im Faputay InusI
In this course, students will explore relevant theories and concepts of aesthetics related to
life and society and learn to cultivate positive outlook and attitude and understanding of different forms
of taste and beauty, which will enhance their perception of diversity and enable them to appreciate art,
music, literature, images, films and other forms of art. Students will also learn how to depict their
imagination via communicative design using images, colors, calligraphy and other related tools to create

value-added identity and characteristics to services, products and media.

AN, 105  WusinsnedsmusazUseimuinluivadlan 33-0-6)

GE 105 Global Alliance and Emerging Issues

a a

ANYINITNALIAMUTINLDTLAVUIUIMIANILATYAILAL NS DI dIRaNTENUR BN SR ULUAS

' [
v A

nedanutazmusssuludinulan e laussdudduiindulviveslszaneulan

o

In this course, students will learn about international economic and political collaborations

and developments affecting/constituting changes globally, in order to understand key global issues.

An. 106 mmﬁmqmiLﬁuLLazﬂﬁﬁwmastéﬁﬁu 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

[
a a @ (% a 1

Anwinsianisuazandulanianisiuegeliuss@nsua Man133nnsnsRnduyAnaLayNITaImu

o o

Fvansimuegedsdu lnegadunsysannsesianuiiaenndesiuusuniiug gusu wasdenuluddgy
wielimdudedamuazuumensuilvegradugussu
In this course, students will learn about management and effective financial decision making,

including personal finance management and sustainable development and personal finance literacy, with
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special attention on integrated knowledge for local community and society, in order to highlight key

issues and offer practical solutions.

An. 107 %miigiyﬂmmmLﬁuﬁﬂizﬂaummaxﬁﬂwm'ilftdﬁJw}gﬁﬂ 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁm;cmLLazﬂ’wmﬂmé’ﬂwmzﬁﬁﬂﬁz:g’lumia%ﬁm?fgzywmmn‘i‘ﬁlu;\ij’ﬂixﬂaumi Taetiun15AnLUY
W1vee Usznoumensiinnudnaineassd waznisumemlenalunsBuuazdiiufanisesnsiinusssuuay
Wos3n Tnmeihiannsathuagianuduiilfesnafiusyaviuna soud waznédaaulasiusiomnnisal
In this course, students will study and develop important characteristics of entrepreneurial
mindset, with an emphasis on a combination of creativity and entrepreneurship and explore
entrepreneurial opportunities while learning about business best practice and ethics including leadership

skills and qualities, effective leadership characteristics which will enable them to effectively work as a

team and be able to make well-informed decision when required.

Y. NUINIVNANE (99 wienin)
NHUYILNY (48 ViI8NA)
AT RYeRORVATK
U%. 200 M3URYTTINT 3(2-2-5)
AC 200 Business Accounting

AnwndTauinismianisdad unumnistydiddedeny wdninast n1s3aszid n1svuiin Sauun
UsgLMTIB9LnINTIaiu wagn1sdarhisnunntsiu sasAnwininihdeyanedyFluliusslenidmiu
3309 wardadninvesteuaninsUind naonIuasesssuYeIninnisind

Study of the evolution of accounting, the role of accounting towards society, criteria, analysis,
record-keeping, classification of financial reports and preparation of financial data, including study of the

use of accounting data for business and limitations of accounting data, as well as ethics in the accounting

profession.
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NALAYUATYTAIENT

Aif. 203 LAsugAnansilowu 3(3-0-6)
EC 203 Introduction to Economics
= ) s o o 3 a Na o v = = °
Anvmdnnismaasegeansnineliulsingnsaimaesegialy Fadsedniu Anwdanisiiuesini
durn 51a1U9d8nsuEn nquin1nas s1elauseevifdiulsznouresselauszref n138Y NIRRT N9
AnsiariusinsUszina naonaunsldulounasigg e lmanaNuasyiIntnILasYgna
Study of economic principles related to economic events in daily life; study of pricing of goods,

production factor prices, production theories, national income, composition of national income, finance,

dealing internationally, as well as the use of different policies to stimulate economic development.

Ng13YINHYLNE
nil. 102 NUNNETIND 3(3-0-6)

LA 102 Business Law

]
ca

Anwnannguinguar B URmurdnngvaneuvisazndlvdMiiedtunisusenaugsia JUkUUesAns

33519 TUABUNNITIARILAZNNTALTLUYBITULUUDIANTNNNGINT LenmAdayad1AyuITes Wy dygnteuey

)

3
o ¢ o vy 'y}

g ning GRTATEREE Judu ﬁmﬁqﬂgwmalﬁmﬁ’umwmﬂaﬁ a
Study of legal principles and practice of civil and commercial law relating to business, business
models, procedures for establishing and operating business organization models, important contracts such

as sales contracts, property contracts, loan agreements, and including laws relating to digital markets.

A, 301 NSAERINT 33-0-6)
LA 301 Taxation

a

AnwuuAnuaranuduinvesnidens dnway udnnuet 35nsUsEEU MsALIaLaEMSIANUANE
913914 9 AUszanaTuINg waxaFdu  MAwdes Suldun mERuldyarassIum MERUlATRYAna MTGEY
g o Aidne Byadiiin MssRaans ensuanud mEnaning MSassnaniin waznEdu 9 MAvades
Wy MEnsiunsen MSedwnumindeudyandeu Wudu sudstmuananduluuiansnenisiisend
UIZLONA 9

Study of concepts and history of taxation, characteristics, criteria, assessment methods,
calculation and collection of various duties and taxes under the Revenue Code and other related taxes:
personal income tax, corporate income tax, withholding tax, VAT, specific business tax, stamp duty,

customs duty, excise tax, and other related taxes such as inheritance tax, real estate tax, double taxation

agreements, including different tax submission deadlines.
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nAXAYNTIUTIIU

AR 102 ANRAANTTINA 3(2-2-6)
MA 102 Business Mathematics

Anwdndaada Wity Anuduresdiulas gasnismeyiusvasilendy NMsmegsgawazignves
Handunduiusiuniegsia suiusuediu Buiinstu wasn1suseendluniegsna eunsy wagn1sune1nN;
a a P Yo = v P a s 1 = = a o =
Seseunsululdluniegsia wielvindnyilddanuiniednmanseganeiiiosduns@nuigsianslunimgug

L3

waznIIUTEyne

Study of calculus, functions, gradient of curves, formulae for finding function derivatives,
maximum and minimum values of functions related to business, partial derivatives, integration and
application of integration understanding to business, series and using knowledge of series in business in

order to provide students with sufficient mathematical knowledge in business studies, both theoretical

and applied.

Us. 207 myeTgivnsaiaiiensindulaniessia 3(2-2-5)
BA 207 Statistical Analysis for Business Decisions
AnvunAnfiugunaadafifaiunsihdeyauiinnesiiftellunmennsauasnisinaulanagsia
IngdAnwrIEnsdaiivdeya nmsiauuiliudngdiunas msfanisnszarevestoya mnuasdu nsuszana
A1 MsneasUaNNAgIUNIERAIABIfUARABLAL AR NMTIATIEVANLLUTUTIN NMTTRdBUANNRF UM e
adAlAaRAIT NFIATILVINTTANBELAYAVENITUS SIAINITIATIENBUNTUIAT
Study of fundamental concepts of statistics relating to data analysis for forecasting and decision-
making in business, with study of methods of data storage, measures of central tendency, measures of
data distribution, probability, estimation, testing statistical hypotheses of mean and proportion, analysis
of variance, testing hypotheses using chi-square statistics, regression and correlation analysis, and time

series analysis.

NGIAVIUIMSG3Y

n. 111 mi%’@ﬂ’liaﬂﬁmmaw%wmﬂiuwwﬂ 3(3-0-6)
MG 111  Organization and Human Resource Management
AnwILuIAn mqng warntifindnnienisdants Wiua n1sneuny M59ReeAnig st msi“]\ﬂf\]
158013 LAYANTAIUANTING MADAIUNITIANNTTIAITENINIUTEWMA TuFsAnuseuunsuImsuyana
UTENoUMIBNITINUNUAEIAY miaiimLLazﬁmﬁaﬂqﬁmﬂi NITNNDUTUWRILN wazNsUsTluNaNSUJURL
meluosins TnemisdimsdeuulamesdnmumindeuiiiinasonisdnnsisluUsymenazseninasyne
Study of concepts, theories and main functions of management: planning, organization, guidance,
motivation, communication and business control, as well as international business management, including

study of personnel management systems consisting of manpower planning, personnel recruitment and
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selection, training and performance evaluation within the organization, by considering environmental

changes that affect management both domestically and abroad.

N4 212 N3RUEsHa 3(3-0-6)
FI 212 Business Finance
A10sAUneu : @ould uY. 200

Anwunum wihiuaraSesssuniegsnavessdnnismanisiiu msumsnistiulussdnsgsiauiiols
ussqumeesdng mslienesidunindfiddylumasiiunu 01 Guan Sunurgudou Fud gniinisd
MwTssaTdumanstudesdu m'ﬁmmlﬁunumﬂLmé&ﬁunuﬁu’qswzﬁgul,l,aziwzm’s N1IAUIUAUNY
Yoaliunu MIawueeaiuszdniam nasnau wnAnfeIfuyaAveIRuALTEBEIAN

Study of the roles, duties and business ethics of financial managers, financial management in
business organizations to achieve organizational goals, analysis of major operational assets such as cash,
working capital, trade receivables, basic financial ratio analysis, financing from both short-term and long-
term sources, calculation of capital costs, efficient investment, as well as concepts of the value of money

over time.

M. 222 MsUQAIUINIT 3(2-3-6)

FI 222 Managerial Accounting

FwTeduneu : @auld U, 200 way N4, 212
Anwinisldusslevdandeyaniadyduazsunisiiuionsuiniseu msdeseilasinisamu

M5z WnAnRafuduy Ml neidunuuasilafonsnausulaymsdadulavesie Uivs
Study of the use of accounting data and financial statements for management, investment project

analysis, budgeting, concepts of cost, cost and profit analysis for planning and decision-making by

management.

pa. 101 UANNITHAN 3(3-0-6)
MK 101 Principles of Marketing

AnwwanuAniielfunisnan Auving veuls AdRY Wikasuin1svemanilamieg
AFIAUITLLANEUAT A1TINUHY NITLEDNYBINIINITINNRUY UIE’JU’IEJﬂWiG;Jﬁ']ﬂW LaZAISANESUNITIINUIY NS
Iinneginazmsidennaiaitiving dwndeufiidnsnanisnisnain aasaaunismIsnsmuguAIIAIALAE
ﬁmﬂﬁﬂ?’milﬁax‘iﬁuLﬁ‘U?ﬁUﬂ’]iMﬁ?ﬂiszNﬂizmﬂ

Study of concepts related to marketing, definitions, scope, importance, functions and services of
various market types, product classification, planning, selection of distribution channels, pricing and sales
promotion policies, analysis and selection of target markets, environments influencing marketing, as well

as finding methods to control marketing and study of basic knowledge about international marketing.
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AN. 212 NIFIANITNUNEALAZNITALTEUIU 3(3-0-6)
MG 212 Production and Operations Management
Anwennudidesiuieafunssuiunsidniuduaruini dudusdunouvesmsinauladensan tost
Mg N153RRlseuLazdInmY MSINUNUAIEINSNER NTAEIFUNISHAN NSUSITALAIAIRET
AABAIUNITAIVANAMAINYBIAUA AT UTNNT
Study of basic knowledge of the production process of goods and services, from the decision-

making process on product selection, finding a location, plant and office layout, planning capacity,

production scheduling, inventory management, and quality control of goods and services.

qN. 222 miLﬁuﬁjﬂisﬂaumsLLazmiﬂ’wmqiﬁﬁ] 3(3-0-6)
MG 222 Entrepreneurship and Business Development
teduneu : aauld an.111

ANYIAUNLNY UNUIN Uszian QmﬁﬂwmxLLﬁzVTﬂwxﬁuaﬁﬁUizﬂaums Anseiuazysziiiulanianig
ﬁqiﬁﬁ]Lﬁ@ﬂjGNU”lmiLﬂwgﬂi%ﬂa'Uﬂ’]i ﬁmumLLuamﬂﬂﬂﬂiﬁWLﬁuqﬁﬁﬂiugﬂLLUUﬂJadLLmuqiﬁaLﬁai%LﬂuLme\ﬂ,uma
fvuafianansiiiugiiants naenaulssiuanudsdiionnasinansevusogsia

Study of definitions, roles, types, characteristics and skills of entrepreneurs, analysis and assessment
of business opportunities for developing entrepreneurship, defining business operating practices in the
form of a business plan to be used as a guideline for setting the direction of actual business operations

and assessment of risks that may affect the business.

an. 429 NFIANSTNALNG 3(3-0-6)
MG 429 Strategic Management
Fwdaduneu : @auld an.111 9n.212 #2.101 war n9.212 v3elasuniseudAvnAnuf

Anwmnud HENNT uaNIFUIUMITILAUNAYNS Tesgiannzwindeuianielulas meuanasAntsd
danasionsimuanagns LagysuINIManifun1sUIITsInaEiag Weldiaununagnslunisaiienim
IFFeunsnsudedy dunisldinusiaemisgsia viensdlfnunfiAad uasmsgsiaunduedesdiolunis
AT MIuHUNagNSLarniindulaniegsia

Study of theories, principles and strategic planning processes, analysis of internal and external
environmental conditions of the organization affecting strategy formulation, and integration of business
management fields in order to plan strategies to gain a competitive advantage, through the use of business
simulation games or real business case studies as analytical tools, business strategy planning and decision-

making.
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NGIAINN
an. 014 mwdanguamunisiseuslan 3(3-0-6)

EN 014 English for Exploring the World

waauasalunsseus wardrsraanudulivedan wu duuinnssy audmusssusay
wwauAn TnsmsuwesdsunwdnguuarnsléimeluladussnounsiBeudilunaruenioniou s
AnvinwesunsilaegwaluaaunmsaiivannvansainnsSeuimenueduiesUfoRmsmaniwm

A competency-based English course that focuses on student- centered exploration of the world
through the use of English language and technology. Reading about a variety of topics provides a
springboard for tasks both inside and outside the classroom. Students are equipped with knowledge
about the world especially about its different cultures, peoples, and ways of thinking. Self-study learning
in a language laboratory will allow the students to improve their listening and speaking skills in different

situations.

aNn. 331 MWD uIINATIUUR 3(3-0-6)
EN 331 Practical Business English

Bouduasiinlinwnsinqugsiaiofadedeaslrlinamudisiomis wu msldnusinguifienisve
foyansdstoaudmammneviodumedidn uaznslimudngulunisoasmelussdng sy

This course will look at the English needed to achieve business communication; for example,
studying and practicing English in ordering merchandise by mail or on the Internet and practicing the

English structures that are needed when communicating within organization.

an. 332 MWBINGUTINALeIN 3(3-0-6)
EN 332 Professional Business English

Fouduariinnsldnwsenqugsialdedsiionrdn ilevluldfnsedoasnsgsisluaniunisal
g 9w nslEnundnguiienisiasadesemianisd nslénmmdngulunaiiaueduduaruinis Wy
Ay

Learning and practicing business English in a professional manner for communication in a variety

of business situations, such as the use of English for trade negotiations and the presentation of goods

and services.
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wU211 MwiFuilensdeansuiummigsia 1 3(3-0-6)
CIB 211 Chinese for Communication in Business Context |

Anwikaginiuinueils wa 81 Wau gﬂﬂiﬂaﬂﬁ”ugm nsfufFuTusuuURugIY Wy nsuuzh
Fae9 MIUTIERITATUTEIITL NsauuazaeumaieIfueazdondiuiiuaziSosing 4 Wiedeasly
FinUszdriusasusunnisiufduiusluniniegsioegieiieg

A study and practice of elementary Chinese of words, phrases, structures in speaking, listening,
reading and writing skills. Learning the basic communication skills for self-introduction, describing daily
routines and activities, asking questions and giving answers about personal information and simple social

interactions/scenarios and to interact in a simple business circumstances.

95U.212 mMwiduiiensdoansuiunmiegina 2 3(3-0-6)
CIB 212 Chinese for Communication in Business Context |l

AnwineFunaiinduiinueils ya 81u @eu suUstleniiugiu msldUssloaunzduauilives 1
Rerfunsiufauiusmaesudsay nisuaniasudeyaiiiesdosiuyanadu wazanmindeuvesyanaduly
WININGINT

A study and practice of Chinese words, phrases, grammatical structures in speaking, listening,
reading and writing skills. How to form and use simple sentences and common phrases for social

interactions/situations, including exchanging of information about others and environment relating to

others in a simple business circumstances.

U313 mwiduiiiensdeansuiunmagsia 3 3(3-0-6)
CIB 313 Chinese for Communication in Business Context |ll

AnwinwIunaginruinuedle we 81w Weu gﬂﬂiﬂ,aﬂﬁ%ﬂ%auﬁ'ﬁulu%’imszﬁﬁuLLax‘Luamumiai
nMsdeansdegsiafivanviany

A study and practice of Chinese in speaking, listening, reading and writing skills. Learning more

complex sentences in everyday life and in a variety of business communication situations.
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1 a ¥ o ) a
NANIYUINIZANU-UIAY ( 27 WUBAA)

5U. 321 N15IANSEINRTENIUTENA 3(3-0-6)
IB 321 International Business Management
AnwuAawazisnislunisdanismagsnassnineUseme anudulaniAdng n1ssungunaesygia
Ad1fey mlenzitadvaninuindeniiinadon1silugsiaseninasema mlengiuasAnuiedaded
danasionuaIu1TalunIsuYITusEAUUTEmA NuN15AIENIalsEmA wleuisuasngssdoun1egsia
JENINaUTEMA TIUH JURUUNITAINITAMUY NITINURLNAENENIINITAaTR F5n15TunsididnanasineUseme
N133AN5N9NITRY MTTIANILERUNIULAZNITUT M INTNEINTUY B TEninaUsema nasnaulynivie
Tednfnlunisgsnauasasseussalunisaiiiugsnasenitsssina
The study of concepts and methods in international business management, globalization, major
economic groupings, analysis of environmental factors affecting international business operations, analysis
and study of factors affecting international competitiveness, theories of international trade, including
forms of trade and investment, planning marketing strategies, methods of accessing international markets,
financial management, supply chain management and international human resources management, as

well as problems or limitations to conducting business and international business ethics.

5U. 322 N3NNIV INITHUTENINUIZNA 3(3-0-6)
IB 322 International Financial Management

AnwANUNINELAEANLAIAYTBINITUTININTRUTEN I TEWe Tassasieduyuiazaunuduyuly
aUszine uvasiiinuazuvadldluresfunuszuinaseima ndninasinisseauyuresTEniiuni ssuudam
LaniAsu naralulazaaInnussniny s uazladesng 9 Ailnansgnudenisdnnismianisiiusening
Ussna Tadafineiiinisuimsmnudsamismaiussninesema msuimsdanisduunuiou n1sdndule
awu Bnsleuuseninalseing n1sldgsnssuniein1stuseniusemeriumsesulal wavnslasenlam
NUNTRUTENINUTENA

Study of definition and importance of international financial management, capital structure and
foreign capital costs, sources and recipients of international finance, funding guidelines for multinational
companies, exchange rate systems, international financial and capital markets, and factors affecting
international financial management, including study of risk management methods for international
finance, management of working capital, investment decisions, methods of international money transfer,

conducting international transactions online and analysis of international financial issues.
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5U. 323 nAgNSNITRAIATENINaUTEINA 3(3-0-6)

IB 323 International Marketing Strategies
ANYIANMUNLBUAALAIAYTDINITANTUIIUNNNITAAIATENIUTENA UNUINTDIANTNLINA DY

MINTIAINTENI9UsEINAT Sl uTEAULVA LA AR nsiasandanginssuduslaa lenauazguassa

NININAIATENINUTLNA NTITENNNIIAANTENIUTEIMA MTWUsEIURaIn s uangudivung n1s

MvuAmuIEandue NMsimuanagnsaiulszaunIniIsnatn Msasauen N15UTmMInTIaua Bn15dng
AANNAIIUTELNA mﬁmzuwﬁa;&a NM58519A LA LU BUNINTUYITUNNITAAIA TILTINTITINURUNITIA
99ANT MIUITMIUALNTAIUANNNNNTAAATENINUTENA

Study of the definition and importance of international marketing operations, the role of the
international marketing environment at the macro and micro levels, consideration of consumer behaviour,
opportunities and barriers to international marketing, international marketing research, market
segmentation, setting target groups, product positioning, formulating strategies for marketing mix, value
creation, brand management, gaining entry to international markets, data management, building a

competitive advantage in marketing, including organizational planning and international marketing

controls.

5U. 324 N15IANITOIANITAISTAIUGTIN 3(3-0-6)
IB 324 Cross Cultural Organization Management
wtdunow: aouls 5. 321

AN¥IAUNNIY ANUAIATY AIUTENTNAVRITAIUSTTU JULUULATAIIULANA 19U TRIUTTIY
Wannisuaznsvaeusamaiausssy wasnguilunisuimsinnisesdnsieg meldanimuindesifinaig
LANANMSTU TS TN Aude AwAR uasiruRRveuIng JlATeduTymLasTinau YA suds
SULUUMTUIMSANHTALERINALUANA 1N TAILETIH N1TIATIENNTTIANITOIANIIBINAYNS N1TIATIZY
‘wqaﬂiiuﬂWiu%msmuéuaaﬁu%wwsaaﬁmsqsﬁmwdwﬂwmmazwqﬁﬂiimENQU%IﬂﬂuuﬁuEWUMWQ’?musiiuﬁ
WANAIANU

Study of the definition, importance and influence of culture, cultural evolution and integration,
and theories of management of organizations in environments with cultural differences, beliefs, thinking
and attitudes of management, subordinates and multicultural teams, including management of conflicts
arising from cultural differences, analysis of strategic organization management, analysis of management
behaviour in international business organizations and fundamental cultural differences in consumer

behaviour.
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5. 422 n153pgsNATEMINeUseine 3(3-0-6)
IB 422 International Business Research
JysAunau : @aule Us. 207 way 5U. 321

= a

AnwwuiAnkaztunaun1sIdeiien1sdndulaniegsiaseninalseman Usenounde fuiuway

[y o

AnudAty nsimuadam Tngusead Uselenifioglisuanmsive naenaunsnumuIssanssuwazeide
fiAedes MSATUAFILUT LAz aUNRgIY miaaﬂLLUUQW?%’EJLL%m%ﬁaﬁiﬂumiLﬁmaumwﬁaaﬂa N1AUA
Uszansuazn1sgumedns unaakagdslunisifiusiusindeya nsinsisiuazudana nsdlauedeyauaznis
019189415338 AABAIUNTTWEULATITINUITY N15I0BUB19BY LazasessTulunTITeniegsiasening
Usewne

Study of the concepts and procedures of research for decision- making in international business,
consisting of the source and importance of defining problems, purposes and the value of the research as
well as reviewing the literature and related research, defining variables and hypotheses, research design
and data collection tools, specifying population and sampling, sources and methods of data collection,

analysis and interpretation of results, data presentation and research reports, as well as writing research

outlines, references and ethics in international business research.

5U. 423 SLUIMNNNTIANTTINTENIUTEINA 3(3-0-6)
IB 423 Seminar in International Business Management
wteduneu : @auld Ianzau-dinuegidey 2 311

AnwiUszifiu wansaluasdamddnllutiagtuifinadon1sdansmnagsiseninsUssinea saudsfng
wwade 18nslunsudtyminaznssuaunsdadulaludusiig 4 vesnsdanismsgsiaseninasema v
NIAIUNITINBHUNITAFIN N1TTANITBIANIT NTUTMIITNTNEINTUYRE N15TANTITN1NTRN ToUeAunIg
g Msfndun1ansi eaesaumnalulad Tnednfnwdenihaiuiiazanudlafoatugsasening
Usgimanninilinefnuuuszgnaldlunsudladiamd seglusuvesnsd@nwuazannsasiunelulseiiu
VIAUNITIANITTINITENINNUTENA

Study of the current issues, events and major problems affecting international business
management including the study of concepts, problem-solving methods and the decision-making process
in various aspects of international business management including marketing planning, organization
management, human resource management, financial management, legal regulations, trade barriers, and
technology, with students applying their knowledge and experience of international business from
subjects already studied to solve problems in the form of case studies and discussion of issues in

international business management.
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5U. 426 msdansildgunuuarladafndsenineUseine 3(3-0-6)
IB 426 International Supply Chain and Logistics Management
Judsduneu : gauld ma. 101 waz sU. 321

ANWIAMUNNIY UNUIM AUEIAYVBINITUTIININE R UNIUKAENNTIRE 1 TeNINaUTEmNa TIuD
wulinvesaa unsalnaznsIaUTElorive LdUN AR N1TIUHY ATOBNLUY NTNYINTAILAEAITUSINTAM
dade nsdadle nawan n1sdeuey nisvuds MsUsEAusy NMsuTnsAuA A AdtALA N300 N3
Jnn1s¥an Msdudui Mamuauuazdedfnvesszuuisldguniu suinsdy 9 faduayunisdndesening
Uselna Lagn1sAeLaL

Study of the definition, role and importance of international supply chain and logistics
management including situational trends and use of major routes, planning, design, forecasting and order
management, procurement, production, delivery, shipping, insurance, warehouse inventory management,
warehousing, packaging, management of materials, returning goods, control and limitations of supply

chain systems, other services supporting international shipping and border trade.

5. 430 N1FIANININYINTUYWITENINNUTENA 3(3-0-6)

IB 430 International Human Resource Management

Fdaduneu : aeuls su. 321
ANYIANUNLIBLAEANUAIAYVRUIANTUNITIANITNTNEINTUL RO TENTNUTENA AILLANFINVBY

ns3nnsninensuyednglulssmaiunisdanisninginsuyedsenitasena Taufenszuiunslunisie

ulune seidsunasdsufuRdusnssuiunsasmuarn1sdndon nsUszsdunanisufofau nsgsla s

HnausH MR MY WIRUEITLS WHINITAUIINIY ARBAFUFULUUVBIAQYINITINNGIU NTUTNNS

[

AABULYML UMUIMYesEuIns MsAnsedeans uaznsudmsiinanutrumniliussamutmnewas Sagusyasd
UYDIDIANT

Study of the definition and importance of concepts of international human resource management,
the differences in human resource management in domestic and international contexts and the process
of setting policy, regulations and procedures from the recruitment and selection process, performance
assessments, incentives, training, development, healthcare, labour relations to dismissal, employment

contracts, compensation management, the roles of management, communication and the management

of multinational teams to meet goals and organizational objectives.
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5U. 439 walulagdmiun1sdanisgsiaseninalseina 3(3-0-6)
IB 439 Technology for International Business Management
Fwdsduneu : aeuld sU. 321

ﬁm;cnLLmﬁﬂﬁyugmLﬁmﬁ’uwmiuiaﬁLﬁamﬁmmiqiﬁmwdwﬂizwm ANUEA Y UATUNUINYDY
walulaidsomssiiugsivsewieusena neiumsuimamelulad fausnisuansnmelulad nisindula
donlduaznsusziiuanuduavesmaluladfiaziunldlunmsduiussfeszuinsema suf@nwdaddm
nsfnsEmInUszmemessuUmdivgdidnnseding fesmnenisaniugsiaseninsUssmeriunisesulal ns
Uszgndlfinaluladiiionsuaussronisiuasundaswesaninuindennisgsiauasmsifinussansamlunns
Allugsnasennelseina

Study of fundamental concepts of technology for international business management, the
importance and role of technology in international business operations, focusing on technology
management from reviewing technology, decision-making in selection and assessment of the value of
technology to be used in international business operations, and including the study of international trade
through e-commerce systems, international business through online channels, the application of
technology to respond to changes in the business environment and optimize the efficiency of

international business operations.

nguvUANIEAU-1REN ( 24 ERA)

5U. 325 Uszaunisalgsnasnalsene 3(0-9-5)
IB 325 Global Business Experience
J1dsAuneu : @auld an. 111 waz 5. 321

ANWYIANINUINA BUNNTINATENINUTEINA LATHININITLT 09 dean TRIUSTIUU IV ALAENAYNS

n13aiugsiasendnelsema laeideuiandszaunisalase annsAnwinazgauludissena nield

Ao a

nsdldnuassvesuiemiandugifeseninaszina nasnaunissuilsussensanineinsgmssnandill
Usgaunsalnss eesdinsueumngliilasinsdenenumuiidefisenndearrionisiiisululasens
fivavd aduanuiandeseninavinduniisauianislusagsiisUszng iedunisfiamuanuiuas
Uszaumsnimsgsiauasiloduaniasns dninwasdosimimenuiasiiaue

Study of the international business environment, economics, politics, society, multinational
culture and international business strategies, learning from real experience through studying and field
trips abroad or through real-life case studies of companies operating international businesses, as well as
lectures from qualified experts with direct experience, with projects or reports assigned corresponding to
the topics and/or participation in a special project in interdisciplinary collaboration with both domestic
and foreign agencies in order to expand business knowledge and experience; on completion of the

project, students must make a report and presentation.
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5U. 421 iasugAmaniiarulou1ensiseninseme 3(3-0-6)
IB 421 International Economics and Trade Policies
Anunfanunfauaznnuinisdnssuinassina Jadefugiuithlugnisdiseninassmauasaannag
FianuananmsiinisnszrinsUsene liiezdunanmedunsudn s1andun nslimsneinsvesssme way
51A1U29UNITHER MADAFUULEUIBLAZNIATNITAG 9 NIIAITANTENINIUTENA Qamsﬁﬂ AAN139158RU SEUY
A% nalnszuudnsuaniasuseninasema dod1fnn1snnsinseninalsema MsTINNgUNITAIUITENING
USENA NMITINAIMNIAUATYFNAVDINGNUTNAR I UNUIMUAzANEArasanTunsRusenIaUseme
Study of concepts and methods in international trade, Basic factors leading to international trade
and various effects that followed from doing international trade, Production results, Product price, Using
the resources of the country, Price of production factors, International trade policies, Trade balance,
balance of payments, Tax system, International exchange system , International trade restrictions,
International investment integration, Economic integration, The role and importance of international

financial institutions.

5U. 424 ngAnssuguslnalunanssUseme 3(3-0-6)
IB 424 Consumer Behavior in Global Market
wtaduneou : @auld ma. 101 waz sU. 321
AnwAUMINeYeINgANITUUTINA ATEnlnluunuInvelanInLIndoun AU IRUSII LATEENA
Msiiles gy uaranadeunInIsRaIndu AdsualiAnmuunnsiwomginssuguilan lufums
Boud n3sud sauad arande wasnginssunstedud musdnudnuusanzremginssuduslnangusing
7 yhlaniiduademiutsdiunan nMsfruanguidivang MIMiLimaNIImaTn kagnagusnanIsans
Study of definitions of consumer behavior, awareness of the roles of cultural, economic, political,
legal environments and other environmental conditions for marketing leading to differences in consumer
behavior, in terms of learning, awareness, attitudes, beliefs and purchasing behavior, and including study
of specific characteristics in the behaviour of different consumer groups around the world that affect

market segmentation, definition of target groups, market positioning and marketing strategy.

5U. 425 N13IANITHENSUILALIIATENINNUTENA 3(3-0-6)
IB 425 International Product and Price Management
FwdeRuneu : aeuld ma. 101 uay 5U. 321
ANWIAIIUNUIY UNUIN hagAUdIAYYaUleUIgNEAA M9 LAI1A1TENI1UTEMNA N1TBBNKUY
HARTUI NITUTTNTIAUAT UTITUI UazaaniimangadiunuaeIn1svesgnAbIeUssnavegsnakae

ANWaENIIALEUUYIEY Global Brand 2935T3nnans uginauseing dunsuniswauinandaeiivg Jguins

s
a a a

ALLINAYANTHAYNNITAB N YUBUUNAR AN MU TENAN IS INAIL UBNINNTTIRNYDIUTgUIB WAL IATALUNTS

AT NENSUNN8TETIIANIAIUNISETBY NOUUNE @NTNLATEERY LA IAUSITUVBIRNUITENA
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Study of the definition, role and importance of international product and price policy, product
design, brand management, packaging and labelling to meet the demands of international customers and
characteristics of global brand operations, international product life cycles, the process of new product
development, copyright problems and counterfeit products in developing countries; in addition, the study
of the policies and techniques for setting product prices under political, legal, economic and cultural

restrictions in different countries.

5U. 427 msfeansnisnainszninalssine 3(3-0-6)
IB 427 International Integrated Marketing Commmunication
Ardsauney : g@auld ma. 101 way 5. 321

ANYIANUMUIEY UNUIN kaEANUEARYYDINITALATUNITAAINEIMTUTIA TENINUTENA N1TIUNY
A159ANIT WaEN1TRNLUUAIUYSTAUNSALEsUNITRaInd ulsnouludiunislawa nsUsEBIEUNUS NS
duasunsue nsvelagldninaung N1IRaINIemse LLazﬂﬂimawmﬂwuwwaﬁaaaulaﬁIﬁaamé’aaﬁwﬁu‘ﬁm
aelddediameinuimusssy nsides ngrunewastamdu ﬁqiﬁmwdwﬂigmmzﬁaaLm%aﬂumiu‘%ms
NTENLESNNNTRAIATUUTZINARY 9

Study of the definition, role and importance of marketing promotion for international businesses,
planning, management and the design elements of a marketing campaign consisting of advertising, public
relations, sales promotions, selling with sales staff, direct marketing and online marketing consistent with
consumers under the cultural, political, legal and other restrictions faced by international businesses

managing marketing campaigns in different countries.

5U. 428 NAgNFYBIMNITINIINUNETENINNUTENA 3(3-0-6)
IB 428 International Distribution Strategies
1sAuneu : aaula ma. 101 waz s5v. 321

Anwngud) nagns TeduaztaidsvediinmiiignainnsusswaluisazUssian taun n1sdseen n1s
AINUNNATI N15TIUU NISMEFILUIINeLasUSEMINISAN gnadnsUnslunisaiiunis wisulyd dyqdng
ARl ﬂ?iLﬂUWﬂﬁﬁﬁﬁV}Nﬁjﬁﬁ] sulUansanuunumeazniniivesesdnsiiiesdestunsudmsteamnnisia
Svineszaialsemd Juneun1sumItenan1sinsiming seuinsimuamadeniilululs nsdsediy
980N ﬂﬁii]\ﬂ,ﬁ] A15IANITAINTALE AL N1SUTLRUUTEANTANVDIYDINIINITINT MUY

Study of theories, strategies, advantages and disadvantages of different methods of entry into
international markets, including exports, direct investment, joint ventures, use of distributors and trading
companies, business method patents, franchising, manufacturing contracts, business partnerships,
including study of roles and duties of organizations involved in management of international distribution
channels, procedures for managing distribution channels from identifying possible alternatives, evaluating

alternatives, incentives, conflict management, and evaluating effectiveness of distribution channels.
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5U. 429  nsUgBuazn1@seninalszina 3(3-0-6)
IB 429 International Accounting and Taxation
FvsAuneu : aeuld sU. 321

ANYITEULNINTFINNURTVRWNUTEINA Ng TetaRukarIsNMTIUnlid msugsiaseninalseine
MsdnviaunIsius Sninavesdnsiuile snsuaniUdeu wardnmnEseninasumadenisdavhsenu
HANFANEUINULAZFIUENINTHY

Study of foreign accounting standards, rules, regulations and accounting methods for international
businesses, preparation of consolidated financial statements, influence of inflation rates, exchange rates

and international tax rates on reporting of operating results and financial status.

5U. 431 nguaneifeafugsfasenineUssmea 3(3-0-6)
IB 431 Legal Issues in International Business
FsAuneu : aauld nu. 102 uay 5. 321

Anwinguane detsdu AdesufuRlunsdidugsfeseminsUsmalasiungyane dotadu dennaq
wAENTBUNIALTUTINIVBIBIANTNITALAN (WTO) ﬂawmaLﬁ'mﬁ’umiammwﬁwwmﬂ LU ANATUNINI
N13RUsENINNUTEmA N1sUsEAufeauA kN STIRUMNFYYIMINISATENINUTE A NTANATRIMSNEFU
ety Wudu

Study of laws and regulations that must be observed in international business operations,
specifically the laws, regulations, agreements and business framework of the World Trade Organization
(WTO), international investment laws such as those relating to international financial institutions, product

insurance, enforcement of international trade contracts, and protection of intellectual property rights.

5U. 432 gifasenislseinalunguussmeiodiowddiia 3(3-0-6)
IB 432 International Business in Asia-Pacific Countries
J1dsAuneu : @euld . 321

Anwinsadugsivlunguusemaoifouddfla lnoufufinisd suulaswesaninuindouuay
anrunsalsgsialutiegiuidnadensdiugsfessnisUssmalonauarguassainuluisazsemaluuoy
BB UTA paenaulwImawildymdsnany nsAnwagiiunisiseuiainnsaldng

Study of conducting business in the Asia Pacific region, focusing on changes in the current business
environment and circumstances affecting international business operations, opportunities and obstacles
encountered in each country in the Asia Pacific region, as well as solutions to those problems, with a

focus on learning from case studies.
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5U. 433 gsnasenialsemalunguuseimaglsy 3(3-0-6)
IB 433 International Business in European Countries
Fwdsduneu : aauld sU. 321

Anwinmsdudugsislungudsemaglsy Tnsufinislasuiaswesanimuindeulaganiunisainig
g3faluilaguiidnadenisiussiszuinssmna lemauazguassainuluudazysemaluglsy naonau
wwnmauntedymdanans nmsfinwasidunisseuiannnsdlfing

Study of conducting business in Europe, focusing on changes in the current business environment
and circumstances affecting international business operations, opportunities and obstacles encountered
in each European country, as well as solutions to those problems, with a focus on learning from case

studies.

5U. 434 gtasenialseinalunguusemeanAuewsn 3(3-0-6)
IB 434  International Business in Latin American Countries
wtdunou : aauld suU. 321

Anwinsddugsialunguussimaariuewinn Tngnfudenisiua sunUasuesaninuindouuay
anun1sainagsialuiiagiuiidnadenisiiugsieszuinssme Temauazguassainulunsazyssinaly
anfueliENT naeraukuImsAlylymdinay msfnwazitunsiseusannsdfnm

Study of conducting business in Latin America, focusing on changes in the current business
environment and circumstances affecting international business operations, opportunities and obstacles
encountered in each Latin American country, as well as solutions to those problems, with a focus on

learning from case studies.

5U. 435 NsIANINAENSIEnINeUseme 3(3-0-6)
IB 435 International Strategic Management
F1dsAuneu : aauld su. 321
AnwuAgatunsivuadderiad asiagsfa Tnguszasduazidmung dmiumsdndussiassning
Uszinea nsUszilindnunisaiiasAsuInday nseuny miﬁmuﬂuiammazﬂaq‘wﬁﬁhﬂ6] Aenfunisaiu
gsfasEndneUseme TuauMIeaIn N1sUTMIasRNMsasninensuyed 15U wagn1SHER sauﬁgqmsmuau
T dulunmuusuiaztvinenisssia Taslindnwasdesannsalszondlinguiild@nwunldfunsdlfn
Study of defining vision, business mission, objectives and goals for conducting international
business operations, assessment of local conditions and environment, planning, policy making, and
various strategies related to international business operations in marketing, administration and human
resource management, finance, and production, and including control in following business plans and

goals; students must be able to apply theories they have studied to case studies.
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5U. 436 MIIANSNGUUANNINGUAZNNTaUTENINUTEINA 3(3-0-6)
IB 436 International Investment and Portfolio Management
Fudaduneu : aeuld ne. 212 uag 5u. 321

Anwlaseadne unumiaznisatiusuresnatanannsng nelulszimelazasuszine laglaniz
Ussnafl wainudanazUssinad iialul (Emerging countries) Aa0A3UARAN1TUSELIULALA1TILASIEY
waNnsng N133N13IRNGUNSNNTNE

Study of the structure, roles and operations of domestic and foreign stock exchanges, especially
in developed and emerging countries, as well as techniques for assessment and analysis of securities and

portfolio management.

5U. 437 UszwudAgludagiumenisdamsgsiaseninaszme 3(3-0-6)
IB 437 Current Issues in International Business Management
Fdaduneu : aeulsl su. 321

AnwUszifiulazdnansrieg meiiunsdanisgsiseninsUsemaniiadlalutlagdu nasnaums
Wasuwasanzwndeuvnagsialuiseime wnfnuazmadansdanisadiglviiloaunsniunussgndiy
gsnvsenhwsemelvaonasasiunzdagiu

Study of a variety of current issues and news stories in international business management, as
well as changes in the business environments of foreign countries, new concepts and management

techniques that can be applied appropriately in current international business conditions.

5. 438 MsANwIANIZUARA 3(0-6-6)
IB 438 Independent Study
Fdaduneu : aaulsl su. 321
AnwiAuaii vovinideluin miedeiAsadesiunsdanmsgsiaszninsemaluideiith@ne,
aulangldduinu uazquasinernsdiuinwiilafunoumneainaei

Study or research into subjects or topics related to international business management of the

students’ own interests, under the supervision of an advisor assigned by the department.

5U. 440 MSRNUMEUgIRAsENIeUsena 3(0-9-0)
IB 440 International Business Internship
FwdeRuneu : aeuld nquiviinuaniz-YiRusgatey 2 3
AnufRnuatdluiusingg MiReadestunsianisgsiessritaUssndlussdnsgsfailésuniseysifiann
e Tneflinnududnulsidesndn 200 dalug
Real practical training in fields related to international business management in business

organizations approved by the department, with an internship of not less than 200 hours.
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sU. 442 nsduguszneumsszdulan 33-0-6)
IB 442 Global Entrepreneurship
Fwdsduneu : aauld sU. 321

AnwnBmsaanaziaungsisvesinediiingnaielan lnegatudesmsdignaiaiissemea as
a¥amuansalunisustuegedaduliifugsiavesiaies nioufufnviniyuuazauantivesnisidu
%Uizﬂaumiixé'fuiaﬂ ﬂizmum?uENmiLﬁuQ’Uisﬂaumiizﬁﬂaﬂ ﬂ’]iﬁ%’lﬂﬁ'ﬁ'ﬁﬁuijﬁlﬂiimLﬁ@qiﬁﬁl MTIATIZN
lon1avn9gsna A5seusIUmegInaseaulan uazanusuRaveusedmulusedulan

Study of methods of building and developing a business to enter the global market, focusing on
entering the international market, creating capabilities of sustainable competitiveness for the business,
also study of aspects and qualifications of leading global entrepreneurs, the process of becoming a global
entrepreneur, creating business innovations, analysis of business opportunities, global business ethics and

global social responsibility.

5U. 443 nsfndodeansuasnislasndiuiaiusssy 33-0-6)
IB 443 Cross Cultural Communication and Negotiations
FdsAuneu : aauld su. 321

Anwvdnns nszuaung nagnd uazmadaferiunsfndedeasuarnnaiasanfiuyanaianneis
TUUTTTU ﬁﬂﬁﬂmaﬂéﬁwiﬁgﬂmﬂmwﬁuazﬂﬁﬁa MIEIBN1TUTIEY BAUTIY NIAANY NITUAAIUNUINANNA
nsdiaeumsn1al [udu

Study of principles, processes, strategies and techniques related to communication and

intercultural negotiations; students will learn both theory and practice througsh methods including

lectures, discussion, case studies, role plays, and simulations.

5U. 444 gfasenislseinalunguussmeng Juoennans 3(3-0-6)
IB 444 International Business in Middle Eastern Countries
F1dsAuneu : aauld sU. 321

Anwinisanugsialunguussivangiusannais TnewiuiensUasunlaesan nuindeuuay
anumsainsgsfeluilagduiiiinasiensiiiugsiaseninasema Temauazguassafinuluusazyszimely
Ay ueeNNa1e naendukImsAlulgmdina mfnwasidunmsiteuiannsaldnm

Study of conducting business in the Middle East, focusing on changes in the current business
environment and circumstances affecting international business operations, opportunities and obstacles
encountered in each country in the Middle East, as well as solutions to those problems, with a focus on

learning from case studies.
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5U. 445 g3iaseniauseinalunguuszimauensn 3(3-0-6)
IB 445  International Business in African Countries
FUsdunien : aeuld su. 321

Anwinsaifussislungulsemanenin Taouufsmsiasullamesaninundouuazaniunisalnis
g3faluilagtuiifinasionsduiugsiaseninteUszina lomauazgUassaiinuluusazUsemaluuen3ni nasnau
wwnmauiledymdangts msfinwasidunisSeuiannsdlfinm

Study of conducting business in Africa, focusing on changes in the current business environment
and circumstances affecting international business operations, opportunities and obstacles encountered

in each African country, as well as solutions to those problems, with a focus on learning from case studies.

5U. 446 MIIRVIUKUEIAITENINNUTENA 3(3-0-6)
IB 446  Developing an International Business Plan
FwdsRuneu : aeula sU. 321
Anwanudifuay Tnguszasdaasnmsdaiusugsissninassma aaonauduneunsinviumugsia
spisUsgmaiiuszneulumenmsfnwinas s eidandennigsia msszyUssmativine deganginsy

£

fuilnavosaulutszmeitvane uazdmuszneudug Mfetestuiunugsie lastnAnuidosianuiua
anuilafefugsiasninassmanninitneinvandszandldlunsidadetam Jnsgianiumssl way
NIINUNUNAENSTULNLEITA

Study of the importance and objectives of making international business plans, as well as the
process of making an international business plan, including study and analysis of the business
environment, specifying target countries, consumer behavior data for the target countries and other
elements related to the business plan; students must apply their knowledge and understanding of

international business from subjects they have studied to diagnose problems, analyze situations and

employ strategy planning in a business plan.

ne.325  msludiensiidnuazdsenn 3(3-0-6)
FI 325  Import - Export Financing
F0sAuneu : aeuld ne. 212
Anwiunum suuuy Bamsdudunsvesaariunsiulunisliinsmenstusasdudeiioni s
wavdasen niouTIsnsanAIds1a ity LAZNI319MNEN 1N TREIUNM S IRaTE NI TEme
Study of the role, models, methods of operation of financial institutions in providing financial
services and financing for import and export, including methods of risk reduction and financial planning

in international business operations.
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Us. 325  nsEnausugUseneums 3(0-9-0)
BA 325  Entrepreneurial Internship
FUsduneu : deuldnguiviamesiu-Usivegnetiay 2 3u1 vizeldueudAnnAmUA
ﬁﬂwﬁmﬁzgmﬂmﬁamﬂﬂizﬂaumi ANANESNATIA miLLmWﬂamaIumiaﬂnuqiﬁﬂiwﬁ“] AEETTR
9IANTT NI9IHAY N1FUHURUATS miu%m'iﬁjﬁf\]asjwlﬂuiwu wazyuumslunsui ey Taetdndng
wfodnnilulasinsiinanuvesmineds meldnsquaresnanansdfivinumlasns viernmulusadnis
w97 iusadlaidesndt 200 Halus wastihAnudesdavhaenuasuianisiinnudleduganisiinnu
Study of entrepreneurial spirit, creative thinking, seeking out new business investment
opportunities, setting up an organization, planning, real-life operations, systematic business management,
and guidance for solutions to problem; students must train in the university’ s internship program, under
the supervision of the faculty advisor or train in an organization for not less than 200 hours and, upon

completion, students are required to submit a report summarizing the results of their internship.

am. 301 WWSHUANAIANY) 3(3-0-6)
CO 301 Pre-Cooperative Education
AnwuAnLazAudilaessruvaniafnwnaen U lun SRS suANUNS aULA TN WEAUATSY 919
AT PUIANUNILETATIU N1SEBNanIUUSENEUNTT WATANISIUISUNITENA19alU NSTAINITNEE NS
doans yadnam mahauduiiy afeassdnsinudieiangsy 5 a Jausssuesdns wadanisAned
a519855A wiadansdeussnunarnsiiaue fnvensluduszneuns Ansssuasesssy 5uiwsseusin
Twdgnan demsufuluseninamsujinnu uazanudasadeluaniulseneunis
Study of concepts and understanding of the cooperative education system, and the preparation
of various skills such as writing job application letters, selecting a workplace, job interview techniques,
developing communication skills, personality, team work, creating work through 5 S activities,
organizational culture, creative thinking techniques, report writing and presentation techniques,
entrepreneurial skills, ethics and professional codes of conduct, conduct while working, and safety in the

workplace.

a1u13N5IAN15INTENINUSEINA (fatiuFu) V.67.1



30

aNn. 430 @ufAAN 9(0-35-0)
MG 430 Co-operative Education
Fwdaduneu : @euld am. 301 waznguivanziu-UiRuegeioy 3 3
Anwsyuunisiauessluaniulsenaumsgaislugiueninauvesaniulsenaunis \Wiwasuadali
thanwammieudunueninannisuitRouiugueshaindnnsuandussuu dnfinwaedesitalins
Muegafunasialiddosni 16 dUai ise 1 mansane TautdinsUszdiunanisyhenuaine1aisd
AvinuTwduanuuszneuns dnAnwidesdmiduiinauimii lunsufoaauluseninsnisufoRem
muﬁgﬁw&Jmuagﬂmamsﬂﬁﬂ’ammasﬁﬂLauawamiﬂﬁﬂ’amu Lﬁ'aéuqmmiﬂﬁﬁﬁmu
Study of real-life work systems as an employee in a business to enhance students’ professional
readiness through basic principled and structured practice; students must work full-time for not less than
16 weeks or 1 semester, including performance evaluations by their advisor and workplace; students must

record their progress at work during the internship and both complete a report and make a presentation

on their performance at the end of the internship.

an. 417 vinwedmiuingsnadleanan 3(3-0-6)
MG 417 Business Professional Skills

Anwwagilnuusinuegsingg Asudusensidiuainsyndnnmyssanudutingsiaileendn e nswaun
yadnnmanglunazaiouen uyveduius insemmadsay msyaluiiyuey msinsedeaisniagsia uas
wiatiAn15UEUe 019N TN

The study and practice of various skills necessary to enhance the personality of business
professionals, such as internal and external personality development, human relations, social etiquette,

speaking in the community, business communications and professional presentation techniques.

5U. 448 gataseniclseinalunguussmenaininlig 3(3-0-6)
IB 448  International Business in Emerging Countries
F1sAuneu : aaula 5. 321

Anwinsandugsialunguuszmanaiainluy Tngudufenisiudsuulaswesaninuandounay
amumsaﬁmaﬁqsﬁﬂuﬁﬁ]ﬁ;ﬁ’uﬁﬁmamﬂ’lsﬁﬂLﬁuqsﬁaizwﬁﬂﬂﬂsszﬂ IamaLLazqﬂaisﬂﬁwuiuLLGiamJ'izmﬁma’m
Wnlvad saeasuwuInunlelymaing1y msfinwasidunisiieudannsaldnm

Study of doing business in emerging markets, focusing on changing environments and current
business situations affecting international business, opportunities and obstacles in countries with emerging

markets, to methods for solving those problems; the course focuses on learning through case studies.
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5U. 449 g3faseiulantasuinnssy 3(3-0-6)
IB 449  Global Business and Innovation
Fdsduneu : euld sU. 321

Anwmdnns nszuruns wagnagvdiigtestunmsdnnsuinnssy msuimsiudnidowasiaun T
udsilsuignmsdanmamingaumadggiteifiuussansnmlunisdidussiaseninsseme agiilewugsia
Wanunsadignainlan naenauausaegseauazutstulunainlanle

Study of the principles, process and strategies relating to innovation management, the
management of research and development teams, including intellectual property management policies
for effective international business operations and to enable businesses to enter the global market and

to survive and compete in global markets.

5U. 450 NM5IANTTAIDRNLATLNIN 3(3-0-6)
IB 450 Export-Import Management
Jrderuney : @aule sU. 321

= [

AnwDanann1s AudIALY Fumeuriionisdwosnuazidn nszuiunisin auladennainuazdudn
ngszideu devadu dofmuniiiendestunsdeenuagin nMsvdandons Bevlunsdweudud ns
$15913u Audorf ensdeeenuaziitn fiSn13gan1ng wazn1sdnnisienarsnisdsoenuaziutiegad
Uszansamw

Study of the principles, importance, import-export procedures, decision-making processes in
selection of markets and goods, rules, regulations, requirements relating to export and import, trading

contracts, terms of delivery, payment, loans for export and import, customs processes and the efficient

management of export-import documents.

5U. 451 ONA1TNITANTENINUTZNA 3(3-0-6)
IB 451 International Trade Documents
F1sAuneu : aaula 5. 321

AnwIfena1sNIsAdInTUN1TALNgINATENIUsEINA 919 Lena1InNIsuYI LNa1INsdseRn
LONAITAITVURS 1ONA15A15UTEAUNY LONAITEUIAIT Gla’E]@ﬁmﬂﬁ&’U’JUﬂ’liLLa%%ﬁJW@uﬁJaﬁL@ﬂﬁ’]iﬂ']‘é?’f]j’liﬁiﬁ’hﬂ
Uszine i’Jmlgﬁ Incoterms (International Commercial Terms) a"lfjm

Study of international trade documents for international business operations such as import
documents, export documents, shipping documents, insurance documents, bank documents, as well as
the processes and procedures for international trade documents, including the most up-to-date

Incoterms (International Commercial Terms).
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5U. 452 WN15AANINg 3(3-0-6)
IB 452 Customs Systems
FdsRuneu : geuls suU. 321

ﬁﬂmwuuﬂamm mmflﬁ'mﬁmgwmaLLazizLﬁ&JUf{gamﬂ'ﬁ UINTNITAIUANNNAANINT Won15nveg
\Wn-daveseen Angusylevinienidens Winiseaninsaniznsadansuseleyiveinisiusoswnasinia
ﬂ’ﬁ%U’Juﬂ’]iﬁI%ﬁ’]Lﬁuﬂ’]ﬂuﬁ%miﬁ]amﬂi waIEUU E-Customs AUATUAANING

Study of customs systems, customs laws and regulations, customs control measures, import-
export clearance, duty entitlements, customs clearance for benefits from certificate of origin, procedures

used in customs clearance and the E-Customs system with the Customs Department.

5U. 453 g3fasenineUsemalunguussinmondeu 3(3-0-6)
IB 453 International Business in ASEAN Countries
wtsduneu : aauld sU. 321

Anwinisadugsivlunquuseimeedon TneltufansiAsuuladuesanInuIAgDaLAL A0 LN TN
gafvlutlagiuifinasdensiuiugsiaseuilszing Temauarguassainuluusiazssina aaonaunuiniaudly
Tagmndanany msfinwagiiunisseuiannsding

Study of business in ASEAN countries, focusing on the changing environment and current business
conditions affecting business operations between the countries, opportunities and barriers in each country,

as well as solutions to these barriers; the course focuses on learning through case studies.

54, 472 duaungsnau 3(3-0-6)
IB 472 Seminar in Business Issues
Frderuneu : @aule sU. 321 way 5U9. 181

v [ a a

Anvinwrn1sAniaTes n1sedusowaziansnuAaiululsshud Ay eadesiuu Sundulu
annsailagiu
Practice in critical thinking skills, discussion and expressing opinions on important issues related

to the Chinese context in current situations.

5uUa. 181 Fululangalu 3(3-0-6)
IBC 181 China in New Era

AnundeyaviluiAeafuaw giimans iwswgia madlesnisunases danufamsssy wavauduius
syinsUseinavesIuluusunlan

Study in general information about the language, geography, economy, politics and government

and also Sociocultural China with international relations as a global context.
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5U3. 182 TAIUsTIUNITANAU 3(3-0-6)
IBC 182 Chinese Business Culture

AN Tmusssun1eugsian1sAne-FuluuTund99 1wy TausssunIedui TausITunInIsnaIn
Saussslunsdanisesdns Sausssulunsiasesaeiurniu wasussiunsdoastufausssy

A study of Thai-Chinese business cultures in various contexts including products and marketing,

organization management, doing business with Chinese people and cross-culture issues.

5UA. 283 Toyardednguslnadu 3(3-0-6)
IBC 283 Chinese Consumer Insights

Anwmganssuguilaasniduluudazyiesdiu nquingdnssuiuslne Jnsgidedonelunasneueniil
SvdnadengAnssuesiuilnaraiu TarumsiFeudandounaunmiusingg

A study of Consumer behavior theory and Chinese consumer behaviors in each locality through
the various media. To analyze the factors influencing Chinese consumers both internal and external

factors.

5U3. 284 NITUIUNIITNNNITANTENINUTELNARY 3(3-0-6)
IBC 284 China International Trade Process
ANy aRIUNITANTENINUTENA NTTUIUNITNNITA FomnasazideulunmsferesenineUssna
WA MsThd N3dage U509 N13971588U N1suuEs MsUsEiuNMsTuddLazn1sdseeniddl uax
wnansiiiededumsiudiunstsewinaseme Wusu
A study of international trade in contents and process of international trade conditions and
agreements, contract, ordering, packaging, payment, transport, shipping insurance, and import and export

including the relevant documents.

5Ua. 385 nagnsnismaindulusaialan 3(3-0-6)
IBC 385 China Market Strategy in Global Market

Anwndeyamsnmansivesiunazvedlan Anwiuuamensininagnmanisiidauunnssiulu
wiazUsema UnummInaaIuiitdoiasugialan

A study of China and global market strategies. The purposes of this study are to understand the
methods to plan different effective business strategies in each country including the role of China market

in global economy.
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5U8. 386 MImuazn1sauluIy 3(3-0-6)
IBC 386 Trade and Investment in China

Anwiszidounisan NHUUY Lﬁaulmﬁﬁmﬂ'admiﬁuamu LLagﬂia‘Uﬂ’]ﬁ@f’]LﬁUQﬁﬁﬁﬂuUizmﬁ%u
sULUUgINRUTEINATY FunoumsInausn szuum® dyanindrauseen Wud

A study of trade laws and regulations related to investment and operating business in China.
Including Chinese business model, the process to set up the company, tax system, employment contract

for labors.

5Us. 487 manmmdaileminara 3(3-0-6)
IBC 487 China Digital Content Marketing
ﬁmengﬂLLuumimmmL%ﬂLﬁammeWm6] nsvmsamelneiiemiiondedenancdidnmseiind
A study of China Digital content marketing in different types. Students are assumed to practice

marketing plan by utilizing electronic media.

s5U3. 488 mslugUszneunisgasnaiu 3(3-0-6)
IBC 488 Entrepreneurship for China Business
AnwIBn1sadauasiimungsiavesdiuedinnignainn1sAdu Msasianuauisalunisudaduegng
Jathlifugsivesiiosarnseiunansusilidanuruazyadlunain wiouduAnuiuiyuuasauanifiveanis
Wuguszneunisseninssemelnedu nszurunsvesmsfugusznouns msadassauianssuiilossiio ms
AATITRLBNIANINGIAD FITYIUTIUNNGIND kazausuRavaUsedInun1sAIgsATtuAsegRaledy
Study of methods of building and developing a business to enter the Chinese market, creating
capabilities of sustainable competitiveness for the business and raising product and market values, also
study of aspects and qualifications of leading Thai and Chinese entrepreneurs, the process of becoming a
global entrepreneur, creating business innovations, analysis of business opportunities, business ethics and

social responsibility for businesses in the Thai-Chinese economy.

5U.455  msdanisgsnaseninslseinaiuidivanenisiamnfdagu (SDGs) 3(3-0-6)

IB 455 International Business Management and Sustainable Development Goals (SDGs)

a a

ANwWINI5IANIINAYNENI9gINTENIUsEINA Wlsureuazngseifouniegsfaseninseinauay

P
a o

anmuandeuszninsUszimalutagdu suluwauiainitmunenisiaunfdadu (SDGs) 113 17 imneves

2IANTaNUTEI A lnansAnwiazasauaquye 5 Tfvesdimnensiaundady Jamudiny Jasuwesygna

'
a v a a v a v

fAmuAsnaey JAsuduinmwazan1ty wasliinuiudiunsimu weon1sanlugsnasenitasenaagiadl
Uszdndnin Uszdnswna tazdaeu
Study of strategies, policies, and regulations in international business and the current international

environments, as the results of ‘The 17 Sustainable Development Goals (SDGs)’ of the United Nations
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(UN). This course covers five dimensions (The 5P’s) of SDGs, including People, Prosperity, Planet, Peace,

and Partnership; for efficiency, effectiveness, and sustainability in international business operations.

5U.456  119351UAMANIERINUsEnAd S UNERSaeiLaznsEUIUNISHER 3(3-0-6)
IB 456 International Product and Process Standards

ANWIANAIAYVDILINTFIUAMNIN mmwmmawizmwummmg?uqmmmﬂiimamﬁmﬁm%uas
N3rUIUNIHARdIMSUTIRTENINUsEInA AaenIuYstlevivainIsiuIveIInTgIUANAIN @135 UNEAINY
WANANNTENINUIATTIUAMNINTEAUYIALAL TENI1UTEINA FINDIANTUINTFIUANAINGN 9 naoaidla
NILUIUNITUINTTIUAUNNTENINUTENA N15UTUUTIWINTFIUAMAN Lazi30meTsEssIuTiadas

Study of the definition, importance, and types of industry standards of product and processes
for international business, as well as the benefits of acquiring the industry standards. Students will be able
to explain the difference between national and international industry standards, introduced to industry
standards organization, along with the understanding of the process of international industry standards,

the improvement for industry standards, and related ethical issues.
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IB 457 International Business Management and the Changing World Order
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Study of international relations in the dimension of the changing world order, international
trade and investment, dispute resolution mechanisms of g¢lobal and regional business; as well as
international issues resulting from the geopolitical tensions among superpower countries, which resulted
in business implications that appeared in political, economic, social, and cultural, leading to economic
integration on various levels, including increasing number of trade agreements and non-tariff barriers in

order to promote or restrict of international trade, as this is an important international issue that will affect

international business management and investment decisions of international investors.
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IB 326 Foreign Market Entry Strategies
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Study of the in-depth assessment of different modes of entry, such as exporting, licensing,
franchising, and joint venture (JV) to select foreign market entry strategies, as well as developing business
operations suited to various modes by comparing advantages and disadvantages of different modes of
entry. This course also specifies the importance and opportunities between emerging markets for the

ability to achieve the competitiveness of business on the international level.
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CBL 121 Elementary Chinese Listening and Speaking
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A practice of speaking and listening skills focusing on pronunciation, vocabularies, basic sentences

and conversations for expressing ideas in daily life.

960, 222 NIFTLAZNITNANIITUTEAUNANS 3(3-0-6)
CBL 222 Intermediate Chinese Listening and Speaking
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A practice of listening and speaking skills for discussion in various situations.
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