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n. vuaa3viAneialy (24 misefin)
N§UIYINWIDINGE (9 enin)
IEN 106 Aavznsileu 3(2-2-6)
The Art of Writing
nafeudeniiuag Fesaushudunounisaunu madeu wasnsuiuusanudends
U588 NUTHUTINTINU Uagulegudaesuiy

Paragraph and essay writing through planning, drafting, and revising narrative,

descriptive, and expository writing

IEN 107 N1381UKAENITREWTIIT0] 3(2-2-6)
Critical Reading and Writing
mseuuaznadeuddnssiveaisssniiounseunguinuznssuiiodulssiiud iy
warnsagihiionu Msdinesianssnenas Msdenrsunivesdidouiifesnsdeansianduierudmane
mMslnsesienRveidou swdsinuzmssuilavanyiuie Trasuuardeyaiitadeu
Critiquing any reading materials: Identifying main ideas and summarizing texts;
analyzing the intent, tone, bias, and intended audience of the author; and recognizing propaganda,

fake news and disinformation

IEN 108 maiaueiioltfitinla 3(2-2-6)
Persuasive Presentation
MINaUNL MIFeuBsnnuAn Mssenuuuazmsiausilodngdle Taesjatunsly
nagnsnisiiaue malfimmuagnalunisliugs msidenldniwime dndssuazdma saufenislddelan

Ll q
Y

MirinaswassAsznaunIsiLaus
Planning, organizing, designing, and delivering persuasive presentations, with an
emphasis on using persuasion strategies, deploying effective arguments, and mastering body

language, voice, and word choice, as well as innovative audio-visual media

NFUAVIYIUINTNNBLAVIAIN (15 wieiin)
IGEO11 Winyen1sAnieNITTeusnaenTIn 3(3-0-6)

Thinking Skills for Lifelong Learning

v nann1sveImsin AmwinsAnegiuduszuy Bnlunsfndadnind nsfeadieassd
MIAATATIZN NMsARdUATIEE NsRauddam Taudinsdenlssanudnuazideniadesiennudai
winzaulyuszgndldluiinUsedniu nsvhauiaznsSeuinaendinlaegaiiusednsam

Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to link
and select appropriate thinking tools and effectively adapt to daily life, professional undertakings

and lifelong learning
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IGE012 eudunaidiosludinunasyususzningszme 3(3-0-6)

Citizenship in Society and International Community

AvaNY Andnwalz s wihil mnufuiaveuvesmaiunaidesia ludsaulve dnslan
wardipuRdvia nieuflasusuiaifioa hutuldulfesiedinrugy sudsdivviunafnduressadulml 9
Tudsp Wiesesdun1sdsuulasvesusunuindeniivedinadodinuarn1svieu nasna unseninly
auddyveinsadseuuieludinuseiuna o AleuwanemIsTussy

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping abreast
of and adapting themselves to societal changes which may affect livelihood and working life;

awareness and cooperation at different levels among people of diverse cultures

IGE013 welulafuaruinnssuifieewnan 3(3-0-6)

Technology and Innovation for the Future

UNUIN WA M3ingiu uaznsufusaddunisasuulaswedlaneuian saufianns
Uszgnaldimaluladuazuinnssudiusing q ey adfunisuaramanug mswaununmdisludsay
afelugd nsuidamiliaduludinusesrfunasnnsyiouegsadneesss nansznuvesnaluladuay
uinnssuiifidonisdniudin danu uaziasusia naensudnuinislivsslomitaznisduasomingaunis
Jyafiiaanmaluladuazuinngsy

Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of quality
of life in a new normal society including ways to solve life complexity and challenges, and to enhance
creative working life; impacts of technology and innovation on our livelihood, society and economics,

and how to optimize and to protect the intellectual property arising from technology and innovation

IGE014 qUVIIAMLATEUA 0TI 3(3-0-6)
Aesthetics and Well-being for Life
mMs3andates msldTinfinuesdiosnisedisiinuan TdeuAnadaassdlunsarsaiugy
H1uEUNIEnIMIINMUAaUs Aanssutdunuinis waghm ifwi’lﬁumsmjmul,m WaEIHUANLE TN
ANUYDUVDINULDY
How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’ s mind and how one may plan a

path to success from one’s passion

IGE015 Iy unuduiuszneunisuaganuimenistiu 3(3-0-6)
Entrepreneurial Spirit and Financial Literacy
aadnuaziddglunisairsinigarannduduszneunis lasiunsAnuuuidiives
Uszneusemsiiaudnaiieassd wagnsuarmnlonalunsiunazdniufanisegeinusssunas
2395550 AnN1sInnsuazdndulanianistiued1eliuse@nsnag 17?&mﬁaﬁ’ﬂmimilﬁudauqﬂﬂaLLazmsamu
stsnsfmuegedsiu fanefifennsoiuagiauduiivldessivszansaa soui uazndn
Andulariusewmnnisal

The development of character traits that are vital to cultivating an entrepreneurial

spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start and run
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a business with on the basis of ethics and moral grounds, how to effectively manage and make
financial decisions, personal financial management and investment, including sustainable
development, effective leadership skills development, teamwork, bold, prompt and well-informed

decisions-making

Y. NNV NANE (93 Wein)
NguAY N (36 ENR)
IBE 101 anufiesiuieatussi 3(3-0-6)
Business Essentials
aufid osduiAsatugsie Insaseunauuszianvesgshaazmdiianu udnns
11953509 1A59a$19v035309 WeAdusina 9 ¥89n1359AN155379 wudufudfvetesdnsgsiaadelvd laenis
vianudlaanmundeumagsislunmen nufsesduszneuiiddydndu lunmsduiunuy vesudin
fajarinls wardeinmesing o Tumanadidinnsudeduiululaniagiu
A broad introduction to business, covering a business type and its definition, business
principles, a business structure, functions of management, and practices of modern business
enterprises, conceptualizing overall business environment, exploring functional and essential
elements of a for-profit company and the challenges presented by current competitive global

marketplace

IBE 102 waluladfdnianiegsne 3(3-0-6)

Digital Technology in Business

nslilusunsumeuinwefidudu ot luldlunmsvingsiauagnszurunisiau Téun
nsfiudeya sruunsdansienats nsUssananadoua nsliaszsiteyadaeiladduil ugiunisada
nsdnaueteya Mudsanuddguarnsiinalulagadnaluflsidusing q luldlunmsdniuaunisgsia
Tufun15118 NIRAIN LAZNITUTNTIANIT

Utilizing necessary computer programs for doing business and working processes,
including data collection, filing management system, data processing, data analysis by using basic
statistical functions, and data presentation, the importance and implementation of a digital

technology in business functions relating sales, marketing, and management.

IBE 103 msiiauegsfeflideyaduindon 3(2-2-6)

Data-driven Business Presentation

msimunsinu siauenisgsia Insiiausuareiursdeyalunuuiiindsvuls
ogsliUszAnS I mseAuneuaiindumadauaziadadusing q ileliiuladisussansamwssnsdedoya
sufsuumafianafaadmiunisaiisdlad nisdunlasuies madenlasaifes Avuadmang
foru wazmsldusuniuasnsmihaulaifeamivayunisiaides

Developing compelling and impactful narratives for business presentations, how to
present and explain information in a way that can be effectively received by the audience, several
techniques and tips to ensure the effectiveness of information delivery, practice of crafting slides,
finding plots, choosing storylines, targeting messages, and using compelling charts and graphs to

support a narrative
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IBE 104 N13891UkALNAYNSNSLTLUTLAUDITN 3(2-2-6)

Professional Reading and Writing Strategy

n15lENagNsNI581ULALNITWEULUUAI 9 Lﬁ'mﬁumummmmm Tunseuuas
mMsilleu nseuteninuiinarnvaneifielfsudmdmsinazlaseainaniu nasnsuitmuinuAuLAE
Tudennu sufamsdouiieavvieunudaiu lagldnagnsmsidouiensuideuazuseifiusiig
NN

The uses of different reading and writing strategies to enhance reading and writing
proficiency, reading a variety of texts to learn vocabulary and language structures as well as develop
text familiarity, practice of producing reflective papers using writing strategies to respond to topics

and issues raised from their reading

IBE 201 M3IANTgINUATUTANTTH 3(3-0-6)

Business Management and Innovation

nann1sdan1si sdusegsfa Useneudie n1snauny n1sdans msiduduiuay
n1smuAN AaenaungensianisesAnsadelminagsiwady n1sdninddaseaineesdns n1suImsaiy
Toudanieluasdng NMaiwueRng uazuinnssuiiunsinnismiegsia

Key principles of business management, including planning, organizing, leading, and
controlling, modern and contemporary organization theories, organization structuring, managing

organizational conflicts, organization development, and business management innovation

IBE 202 winnsea1admsugsiaseaulan 3(3-0-6)

Principles of Marketing for Global Business

VANNITAAA N1TIATIERANINUIAGOUNINITAAIA N3Vl langAnssuduslaa
mstmuangutvenemamsnaanisesnuUUnagnsTiiiuauAilignd msnunazuansliiuiisnng
ihnagnduaziniosfionisnismaialuldluesdns TneiFoudannuuiujoaiafgaaindessmludagiu
Uizﬁ“umiﬂjmﬂmaﬂﬂwawmﬂd’auqmammim ﬁmﬁgjﬂﬂﬂﬁ’@umaﬂﬁﬂizﬂauﬁyugmsuaﬂLLNumimmm
dmsugsnaseiulanmuanuaulaveisey

Marketing principles, analyzing marketing environment, understanding consumer
behavior, defining target market group, designing customer value-driven strategy, exploring and
showcasing how to incorporate the marketing strategy and tools into organizations by learning best
practices from current case stories, gaining experience with a variety of industry sectors and practice

of how to develop the primary elements of a marketing plan for a global business of their choice

IBE 203 ﬁug’mmﬁmswﬁ%@ya 3(2-2-6)

Data Analytics Fundamentals

Anudfgvestoya wagdsnislideyalun1sandunuiiugsia wiyud1Ayan 9 veens
Ainspidaya Augiunismusmdeya nsmvuaundsdoya nisTiesizsideya nisihdeyaluld
mMsuansHatons uasidesdiouansisaguieoya

The importance of data and how to use data in business and the tools that are used
to perform daily functions, the key aspects of data analysis, the fundamentals of gathering data,

identifying data sources, data analytics, data utilization, data visualizations, and dashboard tools
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IBE 204 MwgangudmsuAsygnakaznsasuseaulan 3(2-2-6)
English for Global Economy and Investment
msinldarwdainguiiten1sdeanslusduasssiauagnisasmulusedvaina fade

msiFeufiisitesdugsiaemeiiunisamu Anlduiinianiw mdwinldluuiunluodnnisamu

AfnkarEnnsldnwdeng wdmsuauasugiasenissemanarluiansnmsity
The use of English language for global economy and international investment,

functional language and vocabulary used in specific professional investment contexts, terminology

and practice of English language usage for international economic and financial environments

IBE 205 amiausé’wums%’mmitﬁaﬁjﬁa 3(3-0-6)
Managerial Competency for Business
ngufuazsinuenisdanisufoaisududonisnauau msffugua nsiana nsasa

w3993la uwagn1sensedunansaiuay Weflagivuadeidinssduynaanazesdnsliaonades

fuidwang ﬁamﬁqmamiﬁﬂLﬁumuﬂu’aizﬁuqﬂﬂau,azaqﬁﬂi

The theoretical and practical managerial skills necessary for planning, monitoring,
measurement, motivation, and performance improvement defining and developing individual and
organization-level performance indicators to align individual and organizational performance goals

and objectives.

IBE 206 nsthiaueifionsviefunundngy 3(2-2-6)
Sales Pitching in English

a

vinwzuaznagvéfsndudmivmstiauonisuensgsionidussansam amdiasiinue
n3u18 nagnsnnslduinla ndaduuaziadaieliussgTnguszasdnisgsiaams Indinsizi
naudnuBLazUIUN STURdILazyneauveIndniu Jinsiziuasinuanwinislimnegdugile
WAZUIUN ‘W{mmL‘ﬁﬁLmﬁﬂlﬁ@ﬁd@ﬂmmaﬂﬁ]sﬂaﬁw warnstnualasseIUsyneuvesdassniisndy
Msaus MIamansEULiensEAusenYY uaznnauensUanisuy MsdnnisAiany

The skills and strategies required for business sales presentations, knowledge and
selling skills, persuasion strategies, tips and techniques to achieve specific business objectives with
the practice of analysing the target audience and context, identifying the strengths and weaknesses
of products, adjusting messages and approaches to suit an audience and the context, developing a
hook to capture the attention of an audience; outlining the story elements necessary for a cohesive

presentation, creating impact to boost sale, delivering closing as well as handling questions

IBE 207 UNBIUNNTINITTAUlaNUALNITIFY 3(2-2-6)

Global Business Readings and Research

Aavglunisenu ms@eukuulawds wuuliud1y N1581UUNANNITEN1E TN
derunudeyadwiunmsedune msfinnsienesidemuasnmsfnuduaidoya suuesinmseiy
UNAY UNUTIaNIshu 1sans waslineansluianisgsiaanna

The basic principles of rhetoric, including the elements of argument for reading and
writing argumentative and persuasive texts in business, reading various business research articles to
gather information for discussing and analysing content and researching information and propositions

in business journals, magazine articles, and editorials
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IBE 208 mi%’ﬂm5LLazﬂWiﬁaaWiﬁﬂuIa%aaﬂéLﬂuﬂﬁwﬁ5ﬂﬂqw 3(2-2-06)
Logistics Management and Communication in English
asrUsEnauddnuessruuladafnd waznuSinguiildifienisdeansiuailuannunisal

fivannuanelugpavnssaladaing mdwidideadesezdaunnitlilunnduneunshauluanis

yud Tansiindinuetensitann e1u Beulunulaiaind

The main components of logistics systems as well as the English language used to
communicate with people in a variety of situations in the logistics industry, the practice of using
relevant vocabulary and jargon used for each stage in the logistics process, discussions and activities

focusing on listening, speaking, writing and reading in the context of logistics work

N§uIYNANILAIU-UIAY (36 Wiaehin)
IBE 211 ydnnsaeaslegania 3(2-2-6)

Business Communication Essentials

M58 eaIN1953Aa UseLanuesnisdearsmegina mdrfaanm invenisaunun
45309 Tuidesng o nslaneu lagldnwlvimungan uagniseduse lauds uagldnsdldnwisunis
doasvagaia weduimdniuarduuildludegsio nuiadlnlesgianiunisel uazuanan
AnLAunIolALSS

Principles and types of business communication together with their definitions and a
practice of various business conversations, givin responses with appropriate language usage and taking
part in discussions based on business communication cases, the practice of applying business terms

and expressions, analyzing situations, and exchanging ideas or make arguments.

IBE 212 NNIOUTUNINGING 3(2-2-6)
Business Training
NURwazuEINIUHURAE 9 ¥9IN150UTNEINT T3UTIN15UTELTUAIINABINAT
‘U@ﬂfgL%’]il’JﬂJﬂ’]i@UﬁJ A39NUUUNTITEUTH NMSANLTLIUY Aaenaun1sUsElluNalATINISIANITOUTY
Theory and practice of business training approaches, training needs assessments,

training design, implementation and evaluation of the training projects

IBE 213 nagmsnsioansiunndeudgsia 3(2-2-6)

Communication Strategy in Business Writing

mMsdeasrenwsanguniegIna eduaieinvemadeu waznslddmdnsinrusangy
Fagsia tinstinnagndnisioans Tnemsthdmiuazduulldluiungsia

Communicating in business English, enhancing skills in business writing and phrase-
usage together with practice of communication tactics through using terms and expressions in
business contexts
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IBE 214 N8N EEIMITUNSUTEYUNINGIND 3(2-2-6)
English for Business Meeting
nsndunsldnwsanguitldlunisdanisuseyui b unisnisuazidunianig

N13m3BUNITUSTYN N15as1915En1sUsERL AMuuanaIn1suseay n1slansuszyu nsidudsesiu

n1sUszay Jan1suseau N15AaR1N152015Us880 N158AUI8 N1558ANANDY N1TRAAIAINAALIAY

nsdndula warn1sdninsenunsuseyy

Practice of English language used in conducting informal and formal meetings,
preparing for a meeting, creating an agenda, scheduling a meeting, opening/ chairing a meeting and
closing a meeting, following the agenda, having a discussion, running a brainstorming session, stating

opinions, decision-making, and preparing meeting minutes

IBE 311 N13A15ENINNUTENALAZNITINNITNAWNTTY 3(2-2-6)
International Trade and Industrial Management
dvimada UnuuUszlen dwau waz enansang q Altlulinisgsfaseninasena
nsna1nsEnIelseing madidiiazdeen uazn1sianissenineusema Iinwenisile wa 81w uazideu
Technical terms, sentence structures, expressions appearing in documents
commonly used in international trade, international marketing, import/ export procedures and

international business management, implementing skills in listening, speaking, writing, and reading

IBE 312 ANNAUNUSTEN I sEnAlLIIN153IAT 3(3-0-6)

International Relations in Business

ANMUFURUTTENINATEEAALAN ANINLINGOUNNITLDY NAYNTNITINT N15d159
FausssuuaznIA1TEMI U sEmAfi v naden1aidenuesesdnslusruuiasusialan nsufduius
MaATugRasEnIelsemna wazanuduiusidenlesieUssiiusedulanlutiagty uagisnsnovaues
setlymimaniluanmuindeuvesesdnsuuuiieandn

Interrelationships between the global economy, the political environment, and
business strategy, investigating how cultural and international trade influences corporate choices in
the global economy, international economic interactions and how they connect to current global

issues as well as how to react to these problems in a professional organizational setting

IBE 313 Mslanizediiegina 3(2-2-6)
Storytelling for Business

fa Bnsanseslaglinagnsdmsu

MsiaiFesiiuszansnm Fesr9Bemnamdninermansiazuu JURMA

LN JUReas 1030951 LantA ud 1S UgS

Practical guidelines to produce outstanding tales for business endeavors, how to tell
stories using strategies for effective storytelling based on science and best practices
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IBE 314 NI UTBLAUDLATIIHIUNINGINT 3(2-2-6)

Business Proposal and Report

VANNISYDINITHTEUTBLAUBNINTINAA 9 N1TIATIEanIunIsalkas il n15v13de
ﬂ’liLﬁUﬁfJJE]Z,;IJa mﬁmiwﬁﬁi’fayja ‘i’Jﬂ,ngﬂ'U‘igLﬂVlLLa32‘0LLU“UleEN‘i’JJE]Lau@%’mﬁjﬁf\]ﬁﬁa’mwaw AL YULUY
Tideya wagns@eunuulduin

Principles of writing business proposals, situation and audience analysis, collecting,
researching and synthesizing information, formats and features of business proposals, and different
kinds of business reports, including informative and persuasive

IBE 315 N15L9591ADTBINNTIAI 3(2-2-6)

Negotiations in Business

nannshazinalalun1asaresesluniegsna MsRnldlasasimeniwludssan
#19 9 109M151959weTetarnsITNTY Ms Ul uUnuInTIaetlunisdeans Ussianvedsiuna
Tun13reses Jasud1uinusssufiiinansznuron151959198509 KAZNTEULLINILALNAITIUNI51959
sosesithlUUfURLs

Principles and techniques in business negotiations, practice of language structures,
different types of negotiations and persuasions together with the implementation through the roles
of communication, different types of negotiating power, cultural factors affecting negotiations, and

practical negotiating frameworks and tactics

IBE 411 Funufnfuanmuindounisgsiaszsulan 3(2-2-6)
Seminar in Global Business Environment
nsdasunisnsendng wazanudrlaaniniindeuniessnaseaulan Luues
sunsddumwaesiauinsnunslasuuasgdulanmenunisdes audasads uazduiasugha
Enhancing awareness and understanding of global business environment, the functions and

development of global dynamics including political, security, and economic perspectives

IBE 412 m%wmwsﬁ%LLazmsaﬁmmwﬂummﬁﬂﬂqw 3(2-2-6)

Business Professionals and Job Application in English

Fnuarr09e1Tne1g 9 119539 wagnsininuenwsengui sdudenisaiasay
nawssnlszifge nsnsentuadas wazn1sdismduniveiany

Characteristics of different business professionals and the practice of English language
skills necessary for job applications, preparing resumes, filling out application forms, and participating

in job interviews
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IBE 413 miﬁlamﬁmﬁmuﬁﬁﬂmqmsqsﬁf\] 3(2-2-6)

Intercultural Communication in Business

mMswWaLinyy Arwansasuinssaieaudusalunisiigsie dunisfinu
AuLANANNIITasTsy AlBnSnalunsiufdusiusszvninayana 53579 03AnT way MsuImIse
Tudmusssulazaniun1salang o uq'qLﬁuﬁammd’wﬁ’muawé’ﬂmiﬁmﬁumiﬂ%mi 1A 1909ANT
MSNUUL IR NAIU FDIUATNW UARINT NANTENUYBITMUGTTTH LLazmwﬂum'ﬁ?{amﬁwdwqﬂﬂa
RNUNANNAYUTLNA

Developing intercultural skills for business success through examining how culture and

intercultural dynamics influence interactions between people, businesses, organizations and
management, different cultural approaches to management, organizational structures, meetings,
time, productivity, status and staff as well as the effects of culture and language in communication

between people from various countries

ngsAYNANITAIU-LEAN (21 WIEin)

- wunsAnwILUUUNG arunsaidenameieuluivianeaiiu-idenivileils viedenSousiein
PANEILATNENTN 3 N Lavidenividu Aaulasmfududiuou 21 wihedn

- LWHUASANYILUUERNRANYT FzAotaazidouauian ICO 601 Wwisuannafnel 3 wilenin nouds
azannsaamdousouin IBE 602 anfafne 6 wiefn diuilwdedn 12 wiieAs auisaden
amzdounnseiviiauls

ﬂ&j&laﬁw International Business Communication

IBE 321 nagmdnsdeanstna sy 3(2-2-6)
Cross cultural Communication Strategy
Awduiamsssuvannnane ieliAnandlaitnisdeansseninetamnsssy Tafnw
ANUANNUSIZNINNTYT TausTsn tazngAnssuluusunuungis
Intercultural knowledge for understanding multicultural communicative approaches

by exploring relations among langauges, cultures, and behaviours in global contexts

IBE 322 nsdeanafunndinguilensmdvddidnmseind 3(2-2-6)
Communication in English for E-Commerce
UNUIMRAENTT vean138 sansanelukazaeuen lunisdniuaugundyd

Bidnvseiind udlnvinsrmanwsinguiisiduiientsdeans
Roles and functions of both internal and external communication for E-Commerce

as well as practicing English for communication necessary in e-commerce
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IBE 323 nsdeansiiuuaznisinnislasenis 3(2-2-6)
Team Communication and Project Management
Fdadoruiifuszansamuazdaauiaiunagns msuinisgnén waznsadianusud

pasnIuNIsaTIsasduus UL sunuLaz UTMsHIuNsA sansneluil eduasuausnde

wagmsvheuduiin saiimsdnnistasans
How to deliver powerful, clear messages regarding strategy, customer service, and
branding as well as establish a rapport with coworkers and management through internal

communication to promote cooperation and teamwork together with project management

IBE 324 maa%ﬁaLﬁammmé'aﬂqmﬁammmm 3(2-2-6)
Creating English Content for Marketing
Affodniunisnenegsialugaiagdudiunisliidemadna snwedisndulunsadhs

wazAdunagnsnisnann emnuimmiimisgsie dndnweglduuszaunsalaiafeafunsliieiesde

#1499 Aussndndudediifioussauanudiislumsneduduazuinislugafdva
Comprehensive manuals for expanding a business in the contemporary day through

the use of digital content, skills needed to create and carry out a content marketing strategy that

advances a business as well as hands-on experience with the various tools that companies need to

successfully sell their goods and services in the digital age

IBE 325 nsdeansdunudinguiiionisdanisiuninensyana 3(2-2-6)

Communication in English for HRM

ndnmadesiureinisdamanineinsunud sds sdwiamudinguitlilunisdeans
fAeados Uszneudenisdunivel mslieudsznie nsnevanmiatasiiy nsdeulasinisniseusy
N1FIANITOUTH WAZNISWIUTIBIUNTUTTUNAIIY

Fundamental principles and English language usage for communication in human
resource management including interviewing, writing scripts for classified, replying to application

letters, writing training projects, conducting training, and writing appraisal reports

Ng181% W Communication in Service Industry

IBE 421 mudingudsdeansdmivgnanunssunsu 3(2-2-6)
Communicative English for Airlines Industry
nsldnwdsnguuesgsianisiu dwimeda sunvuyselon duiu wazienansild
Tugsianisdu
The use of technical terms, structures, expressions and documents in passenger

handling, ticketing and rendering other services
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IBE 422 miu%ﬂ'ﬁgﬂﬁm,azmi?%ami 3(2-2-6)
Customer Service and Communication
nsldnwdangulunisuinisgndt dwimada sUuuudselen o uazienansild
Tuuiunnislinisuins sassnsdamstudedeseu uasnmsudledamiunisuinsgndn
The use of terms, structures, expressions and documents in customer service

handling, complaints, and solving problems relating customer service

IBE 423 MWIBINO YT TEMTUGAAVNTIUNTHIDTEN 3(2-2-6)
Communicative English for Tourism Industry
nsldnmwdenguiienisiearsuaznisujianulugsiavieniien Awimadanineaiu

QUEVILNAZR)

Practice of communicative English and technical terms used in a variety of tourism
industries
IBE 424 NNIPBNLUUNITUINTHALNTULEUD 3(2-2-6)

Service Design and Presentation

Enaamnsliusmsuuiiugiuresnsiinssdanudasnisvesg nduasidmane
VN4INT HADAIUNITBBNUUY karNITHHaUBlATINITAUNENTMINTIAD

How to develop a service based on a thorough analysis of business targets and

customer needs, all the way to simulative product project design and presentation

IBE 425 miwjﬂ,‘uﬁmﬁﬁmgLLazmsﬁ%ﬁuiwmi 3(2-2-6)
Public Speaking and Event Moderating
Y} ~ Y] Ao & ° & ad v a o
maﬂmiv“wﬂ,wmmimz MnweRTndulunsmauduintng (MO n153nnanssunIedany
ANSTUANFSUNITVIY TNTIANIS NISADANARNN N L5ALYT LATAITHERIHBUSULYNBE19HDB1TN
Practical course on the principles of public speaking, skills needed to work as a
professional Master of Ceremony (MC); organizing social events, promotional events, exhibitions,

product demonstrations, road shows, and show hospitality

Ngua1¥N Language Service Industry
IBE 521 M dangudirnisiionIsuinssuaiw 3(2-2-6)
Academic English for Language Service
vinwzmsldmwdeuluuunmadnms msfigadsnusuaznsudlusuatiudmivasiu
NIYINIT
Skills in using written language in academic contexts and proofreading together with

editing manuscripts for academic publications
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IBE 522 nswlaniwdangu-lne @wmsutindnwilne) 3(2-2-6)
English-Thai Translation (for Thai students)
m'iLL‘iJmTammLﬂ?ﬂﬁqiﬁf\]ﬁmmazsﬁ%%au na1wdenguduniwinenazatwlng

Wunwdsnge sutainsieszidgmmsivatazuiviauilanaonsumaluladgnisiua
Translating long and complex various business texts from English to Thai and vice

versa together with analyzing translation problems and solutions as well as translation technology

IBE 523 mMsguiionsasuuas 3(2-2-6)

Reading for Change

MIauIANaILslun1ge 1 Uszianeng 4 nsdundoya n1sdaud afienu
wazmsazTioumumnglan ey Snensidusanlunseudseandenny wazassanssuUssamangg
Wethindinsasuslanduiniudeda 9 vesdin

Developing proficiency in reading different types of texts, locating information,
interpreting, and reflecting on reading materials, engaging in reading texts with the purpose to bring

about positive change in any aspect of life

IBE 524 NI ULTIEF19E55A 3(2-2-6)
Creative Writing
ASRALITABEN19 T8N 1818 9N uLAAUAALT a3 19a55A i 04 BRI UMY
LAERBUAURYINGUSYAIANINgINA
Developing creative writing and thinking skills for expressing meanings and

responding to business purposes

IBE 525 N358UUAENISHNAUTUAY 3(3-0-6)
Language Learning and Training
FBuazuumsmsasy isltlunisaeu msils myn n13e wagmdeu dwmsunisaey
amdangulitugSeuililadwesnmn suinstinaounaufos
English language teaching methods and techniques for teaching listening, speaking,

reading, and writing skills to speakers of English as a foreign language including teaching practice

IBE 526 NMIRAIUIAIUEAINITONIN I DINE Y 3(2-2-06)

English Competency Development

NaNNIT adﬁﬂizﬂauﬁyugmuas%’arfmuw N1INAFBUVDINITADU TOEIC NITWAIUN
AwnSanguiazinuznsvidoaeu nagnsdmiunisasy TOEIC Kunsinduseaduduierfinazuuy
TOEIC

Principles, fundamental components, and test specifications of the TOEIC
examination and practice of English language and test-taking skills as well as strategies for the TOEIC

test through intensive practice to increase their TOEIC scores
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NauAYY) (Av1anna uazn15AUAINBEE)

ICO 601 WIBNAMNIANY (FNTULKNUNTANYILUUANAAANY) 3(3-0-6)

Pre-Cooperative Education

WUIAALAZAULTNTATBITTUUENAIANET NTASUUAUNSDUAIUTINYLAIUATY 9 IATla
nsiih$umsdunieainu mstmusinuglunisdeans yadnaim mevhaowduiin famsssesdng medea
N15ANDYNET19ETIA INATANITITBUTIBU m'ﬁﬁﬂLauaﬁﬂwmilﬂw@izﬂaumi waztonIsUUR
Tusgninmsuifauluanudsenouns

Concepts behind the cooperative education system and the development of
readiness and various capabilities including job interviewing techniques, communication skills,
personality, teamwork, organizational culture, creative thinking techniques, report writing, and

presentation techniques, as well as entrepreneurship skills, recommended practices at work

IBE 602 anfafne) (@msulNunITAnYILUUaRRIANY) 6 (0 -35-0)
Cooperative Education
Fydesuneu: 1ICO 601
Prerequisite: ICO 601
n13v191uasluaaiudsznaunis Tugiuenidnau miﬂﬁﬂ’ﬁmuﬁyug’m WJunsin
UjuRanudunantuaniulseneunis Inedssesanliesnin 1 aamsfinw vise 16 dUavi nmaiseus
Hunsinuiitiussaunsalvhnuiinssduanivdn. videriunisvilaseny Adudselevidessdns
Actual working in a real-world establishment as a full-time employee for a minimum
period of one educational term or sixteen weeks offering relevant work-integrated learning or project-

based learning and contributing to the benefit of the entity

IBE 603 nsAuAINdase 3(0-0-12)
Independent Study
nsfua1Baszreuiazyananieliruguarete1astivinm Wizasindeifeiy
gafvhdelardonils
An Individualized study under faculty supervision focusing on a specific business-

related topic

A. AUINIYUFDNLES (9 WU8AR)
n@nwiazdeadoniSeusednnwsnalseme Wun1wfiany 1 579390 (3 vdiein) waz 319U
Adnanululuswnsuuiuvd ldesnin 2 16739 (6 wdehe) usardanseulusiednsesa bl

ICN 101 n1e13u 1 3(2-2-6)

Chinese |

awdunanstuiug Tassadsselen ssuuniseanides 25sugnd uasidnusiuduiugiu
500 fadnws Mdlunsifuay msiinmne nsaesdinn AsumslumeUszme nswaniUasuidu wasnsds
91919

Fundamental Chinese structures, phonology, tones, and basic 500 characters used in
counting numbers, greeting, reserving accommodation, traveling abroad, exchanging money and

ordering food
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ICN 102 2 w13u 2 3(2-2-6)
Chinese |l
nsiawinwlunsyanaslassaseuseloanasdnusiu 1,200 ddnws Mldluiinusedniu

Developing Chinese skills in speaking, structures, 1,200 Chinese characters used in daily life

ICN 201 mwIuflon1sdeansidegsia 3(2-2-6)
Chinese for Business Communication
awdunazdnsiioniedldluranisgsia wudinnsresesnistiauenasiu n1sunnsgnan
wazdnin1¥13ul1eN155378 500 A
Chinese language used in the business environment, and technical terms with an emphasis

on negotiations, business presentations, customer service, and 500 Chinese words in business

CN 202 Anaiugilunisifeuniviu 3(2-2-6)
Introduction to Chinese Writing
AMSENTEUEEIANUATTY NMTIEMIANTIA1913UW 200-300 AlUAS LS EIAY
Practice of Chinese compositions, writing grammatically correct compositions with 200-300

words and correct Chinese characters

FR101 A w¥uma 1 3(2-2-6)
French |
myfuaatuiiugu Tassainslsslon ddmivialu Andudinenisils ya s1uideu
Fundamental French language structures and general vocabulary, the practice of listening,

reading, speaking, and writing skills

FR 102 nwielSauea 2 3(2-2-6)
French Il
Tassafenulsamanaz mdniadenld Wauwinwelunsils ya 1 @Weuseiuge
French language structures and common vocabulary, the practice of advanced listening,

speaking, reading, and writing

IGR 101 WLy 1 3(2-2-6)
German |
aviwosiutuiiugu Tassadasslen dndwilulinduinuenisils ya eudeu
Fundamental German language structures and general vocabulary, the practice of listening,

speaking, reading, and writing skills for higher education

IGR 102 w5y 2 3(2-2-6)
German I
Tassaismusesiunazidmaliludiauszdriu Anuinwelunsils wa 81 Fou seiugs
German language structures and vocabulary used in daily life, and the practice of advanced

listening, speaking, reading and writing
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IL 101 Aw1dnlasuLas TUSIIN 1 3(2-2-6)
ltalian Language and Culture |
ﬂ’]‘lﬁ@@l’]LaﬁJuLﬁuﬂ’ﬂﬁJL“ZT’]IR]ﬂ’]’ﬁﬁuVlu’]LLaxﬂ’J’]@J“Zj’]U%ﬂuijﬁuuﬁiiN%ENU‘WWMSGI’]Lﬁﬂuﬁﬂﬂ&j

arwanunsalunisliinunduiiugu
ltalian language with emphasis on comprehension of the spoken language and appreciation

of Italian culture leading to the ability to function at a basic level

IL 102 MwBandsuLay TAusTIH 2 3(2-2-6)
[talian Language and Culture |l
e IRusTINan sy Waunvineglunisile we 81 Weu seAunans

ltalia language and culture, practice the intermediate listening, speaking, reading and writing

UP 101 mwdju 1 3(2-2-6)
Japanese |
Tassainenuuazddmsituiiugu Anduitneenisils wa s1udou
Fundamental Japanese language structures and general vocabulary; the practice of listening,

reading, speaking and writing skills

UP 102 mwdiu 2 3(2-2-6)
Japanese ||
Tassairsmudunasidminldluinuses1iu Tndudinuglunsils ya 91u 1Teu seauge
Japanese language structures and daily- life vocabulary, the practice of advanced listening,

speaking, reading and writing

IKR 101 AW nIaey Iausssy 1 3(2-2-6)
Korean Language and Culture |
awnnmdiuanudilanisaunuiuazaueud sluTausssuvesUssinmnivaiilug
arwaninsalunsliniunduiiugu
Korean language with emphasis on comprehension of the spoken language and appreciation

of Korean culture leading to the ability to function at a basic level

IKR 102 A1 INIMALAZ TMUSTIY 2 3(2-2-6)
Korean Language and Culture |l
A arIAusTTNME NMsiauinuelunisils we 81y Weusedunand
Korean language and culture, practice the intermediate listening, speaking, reading and

writing
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IRS 101 Aw5aLTelas TmusIsy 1 3(2-2-6)
Russian Language and Culture |
awadsduanudilanisaunuinezanueud slufausssuvesssmasadouilug
m1ummiﬂumﬂ%ﬂwﬁuﬁugmaﬂﬂqﬁﬂizﬁw%mw
Russian language and culture with emphasis on comprehension of the spoken language and

appreciation of Russian culture leading to the ability to function at a basic level

IRS 102  AMMNTALToLaY IUUSITY 2 3(2-2-6)
Russian Language and Culture |l
AMwarIausTINTagy Wavinwelunsile wa 914 Weu sedunans
Russian language and culture and practice the intermediate listening, speaking, reading and

writing

ISD 101 AwadauLaEIAusIY 1 3(2-2-6)
Swedish Language and Culture |
awatinuduanudlanisaunuiuaraueud slutmusssuvesszimaaTinu wvilug
aruanansalunsldnunduiiugiu
An introduction to the Swedish language with emphasis on comprehension of the spoken

language and appreciation of Swedish culture leading to the ability to function at a basic level

ISD 102 ATWIEILAULAZIRIUSTTY 2 32-2-6)
Swedish Language and Culture |I
AMwlarIausTTialay Wauwinuelunisile wa 81w Weu sedunans
Swedish language and culture and practice of the intermediate listening, speaking, reading

and writing

ISP 101 awadu 1 3(2-2-6)
Spanish |
Tassaanmuaunazsndniduiiug i ndusineennsits ne ey
Fundamental Spanish language structures and general vocabulary, a practice of listening,

speaking reading and writing skills

ISP 102 awalu 2 3(2-2-6)
Spanish I
awauuazddwinTen fauvinwelunsils wa 81 Weuseiugs
Spanish language structures and common vocabulary, practice of advanced listening,

speaking, reading and writing
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ITH 101 e lvedmsuinfnwsias 1 3(2-2-6)
Thai Language for International Students |
nsnamadeunwlnewd sadu WunvgnsaunuiludinyszsrTuaseuagquisesduszneay
mwlneiiiewisunnundeslunisfinw
Intensive spoken and written Thai for beginners with emphasis on conversational skills for

everyday activities including elements of the Thai language in preparation for study

ITH 102 nwilngdmsutin@nwaiena 2 3(2-2-6)
Thai Language for International Students I
nstdlassadaniwilve laeansal Aéwi wazdiuiu saufsinwenisye e Weu 81w nwlve
m3Feuyiaussnilneiiienisdeas
The use of Thai language structures, grammar, vocabulary, and idioms, including skills of

speaking, listening, reading and writing Thai as well as Thai culture for communication

IVN 101 a1w1i3gaunuiay Sausssy 1 3(2-2-6)
Vietnamese Language and Culture |
awdsaunntiuanudilanisaunuiussanusuislufausssuesUssmaioau tilug

arwanunsalunsliniunduiiugu
Vietnamese language with emphasis on comprehension of the spoken language and

appreciation of culture leading to the ability to function at a basic level

IVN 102 219 I8aUULeE TRIUSTTY 2 3(2-2-6)
Vietnamese Language and Culture Il
AarIANsTINREAuIN Msiauinwelunisile wa 81 Weu sedunans
Vietnamese language and culture, practice of the intermediate listening, speaking, reading

and writing

IBE 001 NISBEUNMBI89Ngu¥lun1svinau 3(2-2-6)

Workplace English Writing

nanMIuaEinyensRnfedoan negsnag wWunszuumadeu Useianvesnisinse nnslde
fivenszdumnuidn nsldnwimsnisuaglididunienis defanaalunsifoudinutes uasdym
arubignsaluaznisi@enludiua Ysenia Juiingiedn wagdsesaneng q 619nes yaduanudila
AVIWINNZAL ANNAHIBERAEaUTEMIITTAILSSSY wariidedu o MAeideatuluduaiifouaznisdeu
poulaluasinsgsfanardnauiise

Principles and skills in business correspondence with an emphasis on writing process, types
of correspondence, the use of tone, the use of formal and informal language, common writing errors,
and grammar and writing problems in different types of emails, announcements, memos, and letters
focusing on comprehensibility, appropriateness, intercultural sensitivity, and other topics related to

social media and writing online in business organizations and e-commerce
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IBE 002 Bwadmniunisldaumegsia 3(2-2-6)
Practical Business Emails
ﬂﬂiamﬁiaﬁamimumqﬁLuaqiﬁ% WMoy unly wey Qﬁ] dnwidiua wazn1sldduauniw
Tumseusualgegsia
Business email correspondence, how to write, edit and proofread emails, practice of using

business writing expressions

IBE 003 nsEnlgdeslun1wdingy 3(2-2-6)

Sounds of English in Practice

ﬂ’]iWGuUWﬂ’J’]Mﬁ’]M’ﬁﬂIUﬂ’ﬁ‘WGLLauﬂ"ﬁW@ﬂ’ﬁﬂ’]@\‘iﬂq‘lﬂ ﬂ’]iﬁuUﬂuusLﬂiJﬂﬁ@@ﬂLﬁENLLau’JiimEJﬂW
wmmaul,aumwu ImﬁmiﬂgumwmlmayLmiu WU wazn1sile Tavduneun udesuazingeEdng
UYBINITODNELINTYIDINGY

Developing English listening and speaking proficiency with accurate and clear pronunciation
and intonation, utilizing practical approaches including diagrams, exercises, drills, and listening, and

step-by-step practice through the sounds and structures of English pronunciation

BE 004 nnwndsnguiienisieanslunisadiaaietie 3(2-2-6)

Communicative English for Networking

nsEnlaneuiulAnsian1sgsiamenues nensAne wagnidwaliegiioandn Amdnviuaz
sssuflonfiiedesiunisdideny uaznsasunseisdunwsingy 15YINN4TIND MsAeanssening
UARALALTENINTRINGTTY

Practice of interacting with business contacts in person, on the phone, and over email in a
professional way, vocabulary and customs related to socializing and networking in English, business

etiquette, interpersonal and intercultural communication
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