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2. sedvnlunangns
A, NUINIANEINI 30 wUqein

NEuAIYIN1B1DINGW (9 vein)

an. 101 aMwdinguluiinuszaniu

EN 101 Everyday English

an. 102 M egangeluusunvnedany
EN 102 Social English

an. 103 Awdsnguluusunaina

EN 103 Global English

NFUAPIYIUINTINWLIYIN (21 Miqein)

@n. 101 VinwgMIfnien1sSeuInaenTIn

GE 101 Thinking Skills for Lifelong Learning

#n. 102 AU L‘ﬂu‘WﬁLﬁ@ﬂ waznsiUasuLUaBIdIAL

GE 102 Citizenship and Social Transformation

iein (Ussee-UuR-Anwimenies)

3(2-2-6)
3(2-2-6)
3(2-2-6)

iein (Ussee-UuR-Anwimenies)

3(3-0-6)

3(3-0-6)



fn. 103
GE 103

fn. 104
GE 104

#n. 105
GE 105

An. 106
GE 106

fn. 107
GE 107

waluladkasuinnssuiaaunn

Technology and Innovation for the Future

AUVTEANAUFUNILNDY N

Aesthetics and Well-being for Life

HusTnsn1edanuwazUsenuinlvdvaian

Global Alliance and Emerging Issues

ANUININTRULEENISHAILIDE9EY

Financial Literacy and Sustainable Development

a a & v LY [ Y o
I IANLlUNUIZNRUNM LA INYENITIUUNWY

Entrepreneurial Spirit and Leadership Skills

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)

. RUIAIVIANIE 99 wUenn

nauNvInUY (36 %ULAN)

an. 303
EN 303

uA. 001
CA 001

uf. 002
CA 002

uA. 003
CA 003

uA. 004
CA 004

uA. 005
CA 005

uA. 006
CA 006

ue. 007
CA 007

AWSINuAMmMTUINTNTNAAIENS

English for Communication Arts Profession

N15deaNs: wnAangukazn1sULUR

Communication: Theories and Practices

NOMLBUALITUFTIUHE
Media Law and Ethics

Aadguranisyn

Art of Speaking

ANSNYNTNAINE

Digital Photography

Aauzwian1sLatseg

Art of Storytelling

nsdeaINITRANLULARTTA

Marketing Commmunications in Digital Age

ns3viiudouasdeyav1ians

Media and Information Literacy

mhefn (Ussene-UfuR-Anyimeniued)

3(3-0-6)
3(3-0-6)
3(3-0-6)
3(3-0-6)
3(2-2-6)
3(3-0-6)
3(3-0-06)
3(3-0-6)



Ul 008 wwaltumelulad@unisdeans 3(3-0-6)

CA 008 Trends in Communication Technology

um 009 Aeuazgaiatiuiis 3(3-0-6)
CA 009 Media and Entertainment Business

um 011 UfTRn1snseenuuuaseassfiideom 3(2-2-6)
CA 011 Creative Design Workshop

yA. 118 UsonuLAARRILarEadnsulalaIny 3(3-0-6)

CA 118 Introduction to Broadcasting and Streaming Media

nguAYNaNIEAIU-UIAU (30 widein)

iein (Ussee-UuR-Anwimenies)

wd. 201 maduiszniesenis 3(3-0-6)
BRS 201 Broadcast Announcing
Md. 202 nsia3eddudeniva 3(3-0-6)

BRS 202 Digital Media Narrative

md. 203 A1TOBNLUUAS 19ATTAITUNES 33-0-6)
BRS 203 Production Design
wd. 204 wadanswanauludenava 3(2-2-6)

BRS 204 Digital Media Production Techniques

wd. 205 nsadaileniilodeansuia 3(3-0-6)
BRS 205 Streaming Media Content Creation

md. 301 NIANIUTIANAUUTOALAGARIAT FaRTUIS 3(3-0-6)
BRS 301 Broadcasting and Streaming Media Insight
wa. 302 nsduduszneunisusenwaadfwasdeaniud 3(3-0-6)

BRS 302 Broadcasting and Streaming Media Entrepreneurship

Wd. 303 ‘UizLﬁuﬁﬂwwiuqiﬁamsaammmﬂ%am%uﬁq 3(3-0-06)
BRS 303 Special Issue in Streaming Broadcast Business
4. 401 AnnuduusenunaiAuardeaniuis 6 (0 -40-6)
BRS 401 Broadcasting and Streaming Media Internship

ED)



Wd. 402 TASINSIRNIE AU IUTOALAEA R LA ADanuils 6(4-4-6)
BRS 402 Degree Project

1 =) v = 1] =
NAUIVUINITAIU-LABN (18 W8NH)

mhefn (Ussene-UJuR-Anymeniued)

. 311 NINANTIENTINYNTEIBFLITEUURATIIR 3(2-2-6)
BRS 311 Digital Radio Production
Wa. 312 nsHARTIeMTIngnsvialseuuaiva 3(2-2-6)

BRS 312 Digital Television Production

md. 313 NSHARSIENNTINSADaRTUils 3(2-2-6)
BRS 313 Streaming Media Production

a a a a A v 4 y ' A A a a o ]
wazidaniFewiuANAINNgNIVANITAU-IAEN Munaula 1 ngu wialRenisauMeiIvInaulaliasy
3 5187391 fedplull
iein (Ussee-UuR-Anwimenies)

® nguIYNANIZAIU - 1FIN NMSHERTIBNTINY

wa. 321 A1SDDNMUULFLILATAURT 3(2-2-6)
BRS 321 Sound and Music Design

NG, 322 ASHANTIUNITNOALAAALALIIENITAR 3(2-2-6)
BRS 322 Podcast & Live Production

M. 323 ASHAMHDMAS19ETIAENTUNULELILAT AUAS 3(2-2-6)
BRS 323 Creative Content for Sound and Music

® nguIYNANILAU - 1FBN MIHARTIBNITNISTRENTUNY

Wd. 331 NSNARSIBNITUUYYY 3(2-2-6)
BRS 331 Youtube Production

Md. 332 msuandennudussuaiiouwasanudussaesy 3(2-2-6)
BRS 332 Virtual Reality and Augmented Reality for Media Production

Wd. 333 A1599ALUURIN 3(2-2-6)

BRS 333 Set Design



® NFUIYNANIZIU - 1FIN MINARTIBNITIuazazAsInYiAl

. 341 ASHAAILAENNTAINUNITLARNSAZ AT LNV AL 3(2-2-6)
BRS 341 Acting and Directing for TV Drama

M. 342 ANSHAILIUN 3(2-2-6)
BRS 342 Script Development

Wd. 343 ASHANAYATINTIFA 3(2-2-6)
BRS 343 TV Drama Production

naudvln (15 wiaena)

unfnwniGeuluavdningnszaeides Inglnsiad uaznswdndeansuils awnsadensewiviv 1aan
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gnszaeides Inglnsiiad uaznsndndeansuile) Unfnwviseu 5 Iniivusdsieluil

mhefn (Ussene-UfuR-Anyimeniued)
wa. 200 nsduduszniasienis 3(3-0-6)

BRS 201 Broadcast Announcing

wd. 202 nswaseddudenavia 3(3-0-6)
BRS 202 Digital Media Narrative

md. 203 A50BNLUUAS19ATTAINUNER 33-0-6)
BRS 203 Production Design

wd. 205 nsasadleniiedeansui 3(3-0-6)
BRS 205 Streaming Media Content Creation

Wd. 301 ASANWIIBNAIUUTALAAARILATERERS U 3(3-0-6)

BRS 301 Broadcasting and Streaming Media Insight

A. NIV UARNLET (6 vEnn)
infnwagdesdensoueivdundaaeuluuminendunjamn vieseividenasnauedvenans

nsanAIdUYeIRMLaaey hitsunii 6 wiein usadeniseulusiednsanalul



. 551
BRS 551

md. 552
BRS 552

Nd. 553
BRS 553

md. 554
BRS 554

. 555
BRS 555

mNd. 556
BRS 556

. 557
BRS 557

Nd. 558
BRS 558

md. 559
BRS 559

md. 560
BRS 560

. 561
BRS 561

Nd. 562
BRS 562

Nd. 563
BRS 563

mNd. 564
BRS 564

Wgnszedesasinglvsvimiiedsny

Social Broadcasting

ASHANTIUNITAN

Sports Program

N3RNLUULANEIMSUNWINg N YiA

Lighting Design for Television

nslddeslunuingnszanededinginsvin

Voice Work in Broadcasting

degkazninluaudesiuads

Sound and Vision in Contemporary Media

318N15A809VIEY

Horror Program

ASENEAINIANFUINIBINA

Aerial Videography

FYNITDINT

Culinary Programs

SIUATESAR

Documentary Program

S1NNSVIDAUNE

Travel Program
ASHANIIAAIALD

Music Video Production

NNOONUUUNTHARNYNED

Cross-Media Production Design

Asasanmns Wneaeulmiaundn

Motion Graphics

NIHNANTINITUTELANTIINTVUINEU

Short-form Production

mhefn (Ussene-UJuR-Anwmeniued)

3(3-0-6)
3(2-2-6)
3(2-2-6)
3(2-2-6)
3(3-0-6)
3(2-2-6)
3(2-2-6)
3(2-2-6)
3(2-2-6)
3(2-2-6)
3(2-2-6)
3(2-2-6)
3(2-2-6)
3(2-2-6)



ufei. 551
CA 551

UuA. 552
CA 552

ue. 553
CA 553

uA. 554
CA 554

Uuel. 555
CA 555

UuA. 556
CA 556

Uufel. 557
CA 557

UuA. 558
CA 558

uel. 559
CA 559

ASAUAINDESY

Independent Study

ASARENTUIATUTEWINUSEINA

International Mass Communication

ASEDASHNDNITHAIUN

Development Communication

ANSUSANSIVINTNFIAL

Integrated Academic Social Responsibility

A159RLASINISIaNSHEINS WA USIAL

Social Engagement Project

NNSIANITINANIAAURS

Music Festival Management

nsuuRnIsmanIanues

Music Festival Workshop

INYINITNINT

Military Science

ANSHAILNIAINL YA

National Security Development

3(0-0-12)
3(3-0-6)
3(3-0-6)
3(0-6-6)
3(00-6-6)
3(3-0-6)
3(00-6-6)
3(3-0-6)
3(3-0-6)
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3. A1UNYSIBAY

N, MINIBIANEINIY (30 waena)

NguIPIN1WBINGE (9 niEn)

an. 101 MudenguludInuszaniu 3(2-2-6)
EN 101 Everyday English
Andlunslilassarsfiugrunarduunwndnguildluiinsesiiu Ussneudenmswauusihaueuay
Tdoyadius msussersypdndnuae manadadesiiale Fosiiuruveuuazusssdndudiuiiveusazau
swdimauansarudndiuluFesial Snivimunitnurnisya nsils mseu warnsBeudieiBiTaysuins
Practice basic language structures and everyday expressions, including how to give informative self-
introduction, describe personality, talk about interests and personal passions, as well as how to express
opinions about general issues. Enhance language skills-speaking, listening, reading, and writing through

integrated methods.

an. 102 Mudenguluusunmsdeny 3(2-2-6)
EN 102 Social English
Anstunsyauaznsidoulsslonuasdnnuilfidulsedn ilemsiufauiusvadenn msuanidsutoya
nsLTsuiioy wagnsesutsanuAnieafuiFowing 4 luudummsdsauuaggsia Tasssfunsiauninegnis
aAuTBkaznITiEue muwmaluladuazauAnaseassn
Practice speaking and writing frequently used expressions for social interactions, exchanging
information, making comparisons, and explaining ideas in social and business-related contexts, with

emphasis on developing discussion and presentation skills along with digital skills and creativity.

an. 103 aMwdenguluviunaina 3(2-2-6)
EN 103 Global English
Anlunisusseneyszaunisallaesyysvazdenalivayy uaswansenuAndiuiesiuiinanudued n1s

o wazUsznulymiluszavaina Tnsyadunsiauinesnisdeanssenineimusssy waznisdeanslulan

'
C R 1

favia FedAgysensilunadiodan
Intensive practice in portraying detailed experiences and expressing opinions about living and
working situations, and discussing global issues, with concentration on intercultural communication skills

and digital communication skills, which are vital to becoming global citizens.

NFUVIYTAUNTINELAWTN (21 wiIefin)

fin. 101 ﬁnwzmsﬁmﬁan’mt’%aui’maaﬂﬁm 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anvngud] nann1svein1sin WaiunisAnegraduszuu 917 Msfaldning n1sAnai1eassA n1san
AR NMsAnFuATIEI nsAeun U WWudu swdinmadenlssauAnuazainisadeniaiodionnuani

wingadlduszgndldludinuse 3Ty mehnulaznsSeuinaentinlieegadlusedngamn



In this course, students will learn about theories and practical thinking tools such as critical thinking,
creative and innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to their daily life,

professional undertakings and lifelong learning.

fin. 102 anutdunaiins wazn1sasuwlasuasdany 3(3-0-6)

GE 102 Citizenship and Social Transformation

'
a a Y

Anwianuming audnvuz ans wihvavasnmessanudunadie swidludinulng dseulanuazdany

N aa o o o

Suiiflutiagtunazounan 1y deruddva denunninusssy Wudu eiviviumsasunlasuesdsnusingg
sufaSeudituiedin dunedeniidsmaroguanis 4 I3 Ae no Ta e was g lendonuudlegsmiy
gouludanilsignstimuauuaslsiondouldy

In this course, students will learn about definitions, attributes, rights, civic duties and freedom
associated with citizenships and social transformation of Thailand and global communities in current times
and in the future, such as digital society, multicultural society. To be able to live peacefully and happily

with others, it is important to understand evolving changes and learn about 4 dimensions of the

environments affecting health, namely, body, mind, society and wisdom.

fAn. 103 waluladuazuianssuiioouan 3(3-0-6)
GE 103 Technology and Innovation for the Future
Anwiunum uuada msfviniu mfinsuszgndldeluladuazuinnssusdusingg Ayjadunsimun
A inludeuadislusl nansgnuifisenisaidudin dsau uaziasugia naemaufnwinsldussloviuasnis
duasewmindaunsdygifnnninaluladuazuinnssu
In this course, students will learn about concepts and innovative technology and applications aiming
to better a quality of life of people in a new society, including how technology and innovation affects our
livelihood. The course also covers information on intellectual property protection as a result of technology

and innovation.

An. 104 guvieniwiugun1iziiadin 3(3-0-6)
GE 104 Aesthetics and Well-being for Life

FouimsliFinedisdinumanaufalzwazianssutiumunins WesusedmiluFesquvisnmiliieades
AUTIRLATAIANIINIURAULHANN 9 Lazinn ﬁﬁma@iaﬂﬂiﬁ1§aa§maﬂ%ﬁm fAAuuay IuusIIu

In this course, students will explore relevant theories and concepts of aesthetics related to life and
society and learn to cultivate positive outlook and attitude and understanding of different forms of taste
and beauty, which will enhance their perception of diversity and enable them to appreciate art, music,
literature, images, films and other forms of art. Students will also learn how to depict their imagination via

communicative design using images, colors, calligsraphy and other related tools to create value-added

identity and characteristics to services, products and media.



An. 105 wuslinsnedsauuazUszinuialuvaslan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
Anwinsiaunanuiudesefuuumniniaassgauasniniesiidsmansevnudenisiudsunlamg
FimuuarTausssuludaulan dedlasuiuddgiiintulmivecszaaulan
In this course, students will learn about international economic and political collaborations and

developments affecting/constituting changes globally, in order to understand key global issues.

fin. 106 ﬂ'nuimamiﬁuLLasn'liﬁmmaeheé]"\aﬁu 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwinisdnnisuazndulanienisiuedsiussdning ﬁamﬁﬂmimiﬁumuqﬂﬂaLLasmiamu Tt
msmunegediBu Tnesjatunsysainisesdmiuiiiaenadosfutiunind guru wardsnuudday el
fadgymuazuuamensuilveginlugusssu

In this course, students will learn about management and effective financial decision making,
including personal finance management and sustainable development and personal finance literacy, with
special attention on integrated knowledge for local community and society, in order to highlight key issues

and offer practical solutions.

An. 107 Indyaraunnududusznaumsuaziineenisilugii 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁmanLLa3ﬂ’wmv-qmé’ﬂwmzﬁﬁwﬁ"zy’l,um3&%’N<§‘mizyzyﬁmﬂmﬂuﬁﬂixﬂaumi TaLiuNISAALUULE1V0Y
Usgnousensianufnaiaassd uaznsuainnlenalunisuuasdidufanisedsfinusssunazaiusss
amgiifiannsnihuagyhanduiilfedeiiussansua seu uaznddindulavusiomsnisal
In this course, students will study and develop important characteristics of entrepreneurial mindset,
with an emphasis on a combination of creativity and entrepreneurship and explore entrepreneurial
opportunities while learning about business best practice and ethics including leadership skills and qualities,
effective leadership characteristics which will enable them to effectively work as a team and be able to

make well-informed decision when required.

. KNI ANIE (99 WIENA)

NANAVILAU (36 WUWNA)

an. 303  MwndeanguaIusuITINIWAAERS 3(3-0-6)
EN 303 English for Communication Arts Profession

Souduariinnslinmudnquitisadosivindndmamans msflsuaznsoruduussiiuanudile
domludomarutssananeg nsfuland nsfeanstenailuninasafugndl madides safamstiaue
9y Goudnslinwssnguludeinarunazdeindetnsdsaussulategnaumnza

In this course, students will explore communicative English used in communication arts related

careers including listening, reading, and making sense of media content and key messages as well as taking



a brief from the client, pitching, telling stories, and giving a presentation. The course also introduces students

how to use proper English on media and online platforms.

uA. 001  MsARES: uuIAAMgERuAzNsUFTR 3(3-0-6)
CA 001 Communication: Theories and Practices
sw%mﬁﬂﬂﬁﬁﬂﬁﬂmﬁmmLﬁﬂ%ﬁaaﬁ’wqwﬁmiﬁams LIALAN LAYNITEONLUUNNTA A 571H
UszAnSnn Bnvsannsofinsseynduazdssiiunanisdoansld dndnwiagldFouinguinne wu nqufnis
domsvenngud msfomsinavu nuddeuasieluladivl
This course aims to ensure that students understand communication theories and effective
communication approaches. Students will learn how to measure the effectiveness of communication. The
course also focuses on human communication theory, mass communication theory, and new media

innovations.

uA. 002 ngwmauaza%asﬁiuﬁa 3(3-0-6)
CA 002 Media Law and Ethics

a

'3'1sﬁmwﬁqqawWﬂﬁwé’ﬂmiﬁugmmamgummmm%aﬁiimaﬁa iedrrufduiusseninangving (@Gns
LaTiaTnI) Lara3esTey (95381UTINNeNINITW) Seiinatude Tnslimnuddyfudvdmanguung Avavima
P wazdosiinsneg suieandnvazianzesdousazUsuny

This course emphasizes on critical analyses of fundamental principles involving mass media laws
and ethics. Students will explore interactions between laws (rights and freedom) and code of ethics
(professional ethics) that affect media. The course also puts emphasis on legal rights, intellectual property

rights, and legal restrictions on the media.

uf. 003  AaUsuviensya 3(3-0-6)
CA 003 Art of Speaking
AnwmdninaeiuazsUiuunTuAUTEANa1 Maeseutaya N1sULaueAINARKIUNITNA warnsldde
Uszneu msiindunswanainguszasduazlenaiiuansnaiu e lanusoululludinyse s uasnisuszney
o13nlsogediusedndnm
In this course, students will learn about the principles and types of speeches, preparation,

presentation, and visual aids. The course also provides students with hands-on experience in speaking for

different occasions and purposes, on a daily basis and in the workplace.

uf. 004  NISENEANAINA 3(2-2-6)
CA 004 Digital Photography
ednilsinvmdnnisiuguuasnisussgndldnstenimida demaieunsaeulsznauluse
n1sldndes n1sanenmuuusingg nsusuugsitannlagldwaniuag nasiurinim anudilaluaunies uas

NANSENUVBININO8ADEIAY



The course aims to provide students with an understanding of the basic principles and application
of digital photography. Topics include camera operation, shooting styles, image adjustments and corrections
using image editing software, digital photo printing, aesthetic understanding, and applying them for different

types of photography.

uf. 005  AaUzursnisianies 3(3-0-6)
CA 005 Art of Storytelling
Anwsuuuumsidndesiiunngludeussianingg maadesiudosd amuazides audnuagiins
Y0413 09481 mmﬁﬂmna"]L%‘anLﬁaﬁlam‘immwm&LLaxmmiﬁﬂiﬁa'&J'Nﬁﬂixﬁm%m‘w nsldiuauInIsuas
‘U38?1‘Uﬂﬂiiﬁi@Uﬁ’ﬂuﬂ?iﬁ%’NﬁiiﬁgaﬂLal’] SIWDWINwEN15He ﬂﬂiu@ﬂﬁ?ﬂi%lﬁu ﬂWiLaaﬂﬁiiLﬁl@ﬁ’] ASARIATIEI
wazmsasulannuiidaaiunsandesedisdifaty
The course aims to examine various forms of storytelling in contemporary media through both
verbal and non-verbal communications. Students learn the techniques of how to develop listening and
seeing skills and how imagination and personal experiences can be utilized to create a unique and effective

communication.

ufA. 006 mi?{'amimsﬂmﬂhqﬂa%ﬁa 3(3-0-6)
CA 006 Marketing Communications in Digital Age
AnwiAnumuneveinIsaatn ndnnisaatnatelvl anuduiusseninanisnainiunisdeaisnisnain
LLu’ﬂﬁM“Uaﬂﬂﬁiﬁlaﬂ’ﬁﬂﬁiﬁla’]ﬂLLaZWi]aﬂﬁiJf}gU%Iﬂﬂ aaﬁﬂizﬂausuaﬂmﬁﬁamimsmmm Lﬂ%“aﬂﬁ@ﬂ’ﬁgaﬂ’ﬁﬂﬁmaﬁﬂ
seninsounauitdfvanlatuardfeaulavindounsdifng
The course aims to provide students with an understanding of the meaning of marketing and
marketing communication, the principles of modern marketing, relationships between marketing and
marketing communication, trends of marketing communication strategy. The basic theories of human

communication, mass communication, and new media and technology are explored.

u. 007 msfwiviudauazdeyatians 3(3-0-6)
CA 007 Media and Information Literacy
AnwAudnunzuarsTIIATesAeusazsTLAN Unum Wil 9385951 AABRIUAISURAYe UYBIdEse
dsAu nansynUselUans SvSwavesdosioniaiiles iesugiia den wayTausssn Tnsuunmshanadile Jinsies
fieru Anne wagdennunundngu] LazuLIANLARNuNsAemsIfisliAnn s Svinviude
The course aims to provide students with an understanding of moral issues and social
responsibilities of digital media consumers. The impact upon sender and receiver, digital footprint, cyber
security, cyber bullying, and fake news. Students will learn how to critically analyze the social media

phenomena using communication and cultural theories.

uA. 008 wwdltumaluladdunisaesis 3(3-0-6)

CA 008 Trends in Communication Technology



Anwfeguuuuuaziualiumeluladmadiunsdeansgaddiaduddaguluaudeowian uinnssu
yanugUnsaldanioy (Smart Devices) JUnuusing 9 Mdsuuvadlusg1e3niss ssuunsunam waznszae
dosiifunuaudags 3dle 360 eem uazmaluladamadionads (Virtual Reality) Bv3naainimaluladifiy
ganssueenlar] (Blockchain) awnsathmaluladnsieansdananludszgndldlumsvhausudeluynguuuuls

The course aims to introduce various platforms and the future trends of communication technology
in digital age. Students will learn the background of new communication and information technology, and
explore the way how technologies influence our everyday lives these days. Emphasis is on the rapid growth
of smart devices and broadcasting technology, new media, convergent media as well as 360 video, and

virtual reality (VR) technology.

uA. 009  Aeuazgsnatiuis 3(3-0-6)
CA 009 Media and Entertainment Business
Anwiaudnyne LLazﬂmauﬁﬁﬁuaﬂﬁaﬂu’aaauiaﬁuazaaﬂiaﬁﬂizmesmﬂ 17'iLﬁaaﬂﬁaqﬁULmeqmaWﬂisu
§InATULTIAL QAN TTUATATIAVAINMAELYLS wanslawan maUssanduius nsdntanssufivy va+ ns
FoulssuwnAesnumsnatn  msdeasmsnann  mMsUssduaniunisal sz wagnaud g 13
AATILAUTUN NMTIUHUNAENT NMTUTZIUANLANAT ARDATUNITUTININUTINATULAS
The course explores the characteristics of offline and online media related to the entertainment
and creative industries, i.e. advertising, public relations, and event management. Emphasis is put upon
combining marketing concepts, marketing communication, situation analysis, media and audience analysis,

contextual analysis, strategic planning, cost-benefit analysis, and entertainment business management.

ud. 011 UfiiAnmsniseenuuuadiassdiidom 3(3-0-6)
CA 011 Creative Design Workshop
ninn1sidosiuvesnseenuuuadeassdduniln Tngldvenduriiteuldluusdnduniseonuuy
n91fin Tnsazdividiunnuuandswesnsfinuuunanesiag anes naufd maian1seenuuukarNISUTENBY
a§WJﬁULLUULLa$LMﬂﬁﬂ5Uﬁ Fsndulunuesnuuy
In this course, students will explore basic graphic design concepts, popular graphic design software,
the difference between vector and raster graphics, color theory, design techniques, model construction, and

other key design techniques.

uA. 118  usonuwaddnetaiednsuialaediu 3(3-0-6)

CA 118 Introduction to Broadcasting and Streaming Media
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This course aims to introduce the structure, landscape, and nature broadcast and steaming media
as well as program formats and genres. The course also explores the transition from analogue transmission

to digital broadcasting and its effects on social, economic, political, technological, and cultural contexts.
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wd. 201 msuguseniAsiens 3(3-0-6)
BRS 201 Broadcast Announcing
Anwuaginiinueniseanides Mmandades uaznisldidesedgndemiusnuse Bnsudledounnsadlu
nseenides Tnegatiumsinidugusznia uazmadianaduguszmaiionenisussiavinge ﬁaswmimizmmﬁ
318N150UTN LaEI18N15)
This course provides students with hands-on experiences in broadcast pronunciation, audio
production, voice performance techniques, articulation, broadcast announcing for various types of program

formats including educational, entertainment, and news programs.

e 202 answenFesludeniia 3(3-0-6)
BRS 202 Digital Media Narrative
AnwuaziSouindnddy wermedansidouunluguuuusing ludeddva InedinquszasditenisiSeus
Aerfunsiaiiesnsiinsizsinagnsnisideu waganusauszgndldguuuuvesunaensidegianga SR
annsaanFesldoaieassd
In this course, students will study the core principles and techniques of digital content writing and

writing strategies. The course also focuses on script formats and creative storytelling.

MWE. 203 NITDBNLUVAITINETIAIIUNER 3(3-0-6)
BRS 203 Production Design
AnwiluguniseanuuvadisassAundnsenisessaiasdludsqunisaaniuagludanade
tn@nwiazidlangudvsnendnuazaniunisainadsandueged ieduieulvlunisesnuuulassnisaan
318NN VIALRE19ATATIALAZ NN YAy maamuﬁauifﬁugmmiaaﬂLLUU@&ﬁUssﬂawhm YBINIINAATIENTT
Inssied lddnazdu msesnuuuanudn msirnunagdaulasunundunin mseenuuuluidesddseneviad
uagn1seanLUUITaAssuazias udy
This course teaches the fundamental principles of production design, both aesthetically and
technically. The course also emphasizes on the analysis of audience and current events for broadcast
program design. Students will learn about design principles and elements of broadcast production including

concept formulation, visualization, art direction as well as sound and lighting design.

. 204 wafianisuanauludendva 3(2-2-6)
BRS 204 Digital Media Production Techniques
Anwmuiinufifuasdnmguuiumaiatufiugunawdnsens nsldgunsairdvaadilul ol
fviusioeluladnsuansienis Mdsuudasluognennia ﬁﬂmﬂismmngﬂLLuumaﬂLﬂ%qﬁa guNIalRaY il
WugauLaziu AN nAoan YL NTNER TIINTOUARAAR DA UUTUNAIANLAE TAUS T
This course teaches the fundamental theories and techniques of digital media production. Students

will learn how to use the latest digital production equipment and keep themselves up to date with today's



fast changing media production technology. The course also emphasizes on production equipment formats

that are suitable and effective for content production.

wd. 205 msadadleniiledeansadia 3(3-0-6)
BRS 205 Streaming Media Content Creation
ﬁmanLLaz?]ﬂUf]ﬁ’amil,%auumwﬂmﬁaﬁaam%'uﬁq IﬂaLﬁuLLmﬁm‘ﬁugm JULUU TAssasng uaziilovves
EMIaNMaNeFULUY naenIuAunTdeya MIieneni3essn nsrUNsARaieassd waznsltniwilu
ﬂ'ﬁﬂlWEJ‘VlaﬂL%‘IENiTWlNG’WJ’]‘Hﬂ’W\ILLa%La‘E’N‘ﬁILMNWSﬁM
In this course, students will develop scripts for streaming media. The focus is on program structure
and a variety of content. Students will learn how to research, develop creative thinking process, and visually

and aurally tell stories.

e, 301 msAnwudeEnduusenunasawuazdaaniuiia 3(3-0-6)
BRS 301 Broadcasting and Streaming Media Insight
fnw AAT1e9i FsalnanunsdeIgnszedeaayinginsimidended Foaniuila doasnTny uaz
Tnsvieniadva shuuiunmedudany iasvsia n1adles uartmusssy Jafefifnarensdnsguinsonis iem
$18M5 Fonensesnenna uaznguiuilan Tasiangdnynisnisdeansiiaruy

In this course, students will learn how to analyze and critique commercial programs shown on

broadcast, public, digital, and streaming media. The course will also explore the influences of social,

economic, political, and cutual contexts on media organizations, content, channels, and audiences.

e, 302 maduduszneumakiuuseauasdfouasoaeiugs 3(3-0-6)
BRS 302 Broadcasting and Streaming Media Entrepreneurship
Anwimnumang unum wasaudnuazvesmsiduussneunisiuingnsviriuasdoaniuils naonau
Anulieszsianimuindenfiddvinasenisaniiuianis Suldun msudmsnuuleuvisesdng nsdaszuunisdn
$18M3 MIAATIEINGY 3uasiming MIdnn1saugsia MmssanideouuTem N1smunastiuny agn1snAIn
This course examines the definition, roles, and charactersitics of broadcast and streaming media
operators, and factors that influence the operation of broadcast and streaming media including corporate
policy, programming strategies, audience analysis, business administration and management, fundraising, and

marketing.

wa. 303 UsziiuAnunlugsianisesneniadaansusis 3(3-0-6)
BRS 303 Special Issue in Streaming Broadcast Business
Anvilasgiiusziiudam unfn ufsansgnusmuiauinsuazamnuasuuias aaenauiingizs
wwiltugsiafifeatestumssenoimadoaniuils Foingnsvareidouasingnaimitessduginie uas wivd
Tuysziduiviale iWuvsslovdludszaunisaimdndnaingfanuiuasUssaunsailuindn lnewu

AsANwIATEAduUNIERNW



This course examines issues, approaches, and trends related to regional and international broadcast
and streaming media. Students will explore case studies from those professionals in the broadcast and

streaming media industry.

md. 401 HnusIuusaanAdnfeLasdodansule 6 (0 - 40 - 6)
BRS 401 Broadcasting and Streaming Media Internship
Furdeaunau: UnAnwItuTN 4 JulY wazlimheinazadlusievianzau-Usrunsesngdvianiesu-den lu
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In this course, students will pursue internship opportunities with broadcast stations or streaming
media organizations during their last semester prior to graduation. Students will gain hands-on experiences
in production, programming, directing, and scriptwriting. Upon completion, students will write an internship

report or an individual paper under the supervision of their advisor and outside professionals.

Wd. 402 1ASINISRNIZAIUNITUTIALATARILALHRERIUNS 6(4-4-6)
BRS 402 Degree Project
Furvsaunauy: Un@nentuli 4 Ul wariviheinavanlusigdvianizau-Taeuns aseivangau-aen bl
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In this course, students will develop an original and creative degree project under the supervision

of their advisor.
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e, 311 MIKNENTIBNITINYNITLALLTNITTUURRIA 3(2-2-6)
BRS 311 Digital Radio Production

AY1UIAUNDY: daUNIU WE. 204
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In this course, students will learn about basic radio production techniques, program formats, sound
controlling, editing and mixing, as well as digital radio production.
. 312 NINERTIENTINgInsiialszuuRlnag 3(2-2-6)
BRS 312 Digital Television Production

AY1UIAUNDY: daUNIU WE. 204

AnvuazfinufifnisudnsenisingnsvmilussuuAdva dunounimmdnsents nisldinadanis
feveaFossmiimnzaufusUuuunensuasimeluladinsiimiarueuingeinenafonded waenensde
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This course aims to teach digital television production, television production process, storytelling
techniques for commercial and public service programs that align with audience interests and socio-

economic and cultural contexts.

WE. 313 NSHARSIENNTINeEaaRTUE 3(2-2-6)
BRS 313 Streaming Media Production

AY1UIAUNDY: daUNIU WE. 204

AnwuagiinUftRnisudamenismadoaniuis nsnaumuniniiauelasenis Sunsunsnansenis
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In this course, students will explore streaming media production. Emphasis is put on proposal
development, production process, art & techniques of storytelling, and creative thinking. Students will focus

on how to produce useful programs for the audience and society while taking into consideration social and

cultural structures and production resources.

. 321 N159INUUULHEATAUAT 3(2-2-6)
BRS 321 Sound and Music Design
AnwnsUszgndlfidssuazauniludeaniuils iiledeasuazanenonizessnidosnniiausludsuilag
agsasvaTIAkariiUsEavEam UnfnwaglelnUfuRnsnandesasmiulusinsunsuiames aasnaun1suanNa
yuildFuseumnedefes fiinstuiindes lneyatunanuiiieafuieaniuis 017 Jnfasienis loie
5789n15 Talutansvihavenlavananeg Wudu S AnwndenunsasenuuULarAnEonids e UsTLAnausS
Tmnzanfunguidmnefiaenndesiuaninmsainsdsnuuas ausssy
This course focuses on how to create and apply sound and music for streaming media in order to
communicate and narrate creative stories. Students will use computer programs and sound laboratories to
design and produce audio content, such as jingles, titles, and commercial spots, among others. Students

will also learn how to choose the right sound and music for the right programs and audiences.



WA, 322 MSNARIIYNITNOALAFALAZIIINITEN 3(2-2-6)
BRS 322 Podcast & Live Production
AnwuariinUfiRnsudnsenmenuaad saufenisdasionisan Taesthdnwegldueunnevining
NARI18NTT maamumimuammiwﬁmimmsﬁmm:au 99N IMANTUSTUUDWMBSIIR naBANIANSANE
In this course, students will produce podcast content while gaining hands-on experiences in podcast

and live production, producing and management throughout the semester.

wd. 323 nsuanidemadeassAdmiunudssuasauns 3(2-2-6)
BRS 323 Creative Content for Sound and Music
nsiinassassAfanssufuiiAstesiumsesnuuuussaunisalvesils lnsnsldideanas auns uas
\FosUszney iledaaiunisuansenslunainmateguuuy TnewdunisadneassAsentsfiaiemaenadasiu
sateuvosElsluguuuusing 9
In this course, students will create special activities and programs that increase good listening
experience for listeners. Emphasis is put on utilizing and incorporating music and sound effects that enhance
creative content production. Students will focus on creating suitable programs for different groups of

audience.

wd. 331 mMswanTen1suugyy 3(2-2-6)
BRS 331 Youtube Production
ﬁﬂmuagﬂmJﬁﬁaﬂ15wémﬂéﬂ%ﬁiawmﬁguﬁm%’umimEJLLWiuusziawnwaaﬁulmﬁqwﬁﬂ AnwIN1INER
semstnsviendiifidenaseassd wananlumsweunsuuuesuladluduled sufismsasesmens nisads
grugwa nsldnagnsmansaanauuuadsia wsluslumdessenisihlugnismsielsuasiduiwesionisdes
semsinsviateeulatlusuien
In this course, students will produce short video clips for online distribution via YouTube. The
course will emphasize on how to produce creative content for online platforms, create YouTube channels,
build a fanbase, implement digital marketing to promote the channels, generate income, and prepare

themselves to become an owner of online content channels in the future.

wd. 332 mswdndernundusieafiouwazanadusiasiu 3(2-2-6)
BRS 332 Virtual Reality and Augmented Reality for Media Production
AnwusyiRamansuavimuinisvesnisidmaluladastmnuduasanilou (VR wazanuduasaasy (aR)
Tununandeuazussnuuuann ndnnsidosdy senasuazansausild dnenmvesnisldanuduasuniion
(VR) tagAndduasaasy (AR) LﬁaLLf’fﬂagm daadunisnann WeeassassAuIAnTsude
In this course, students will study the history and development of Virtual Reality (VR) and
Augmented Reality (AR) for media production and scenic design, projection mapping, production software
and hardware, innovative content design, innovative media for performances, sales promotion, and effective

communication.



Md. 333 A1T9BALUUAIN 3(2-2-6)
BRS 333 Set Design
Anwruesnuuuan LLazi’aﬁgﬂixﬂaumﬂﬁiﬁiﬂumumﬁmwmigﬂLLU‘U@'NG’] NANNITOBNUY  NITHER
nsdawas MUl nsdndeanaunsainsenevain Rnujdfdeainain waemsdiamiandsenauain
In this course, students will learn about set and props design, design principles, lighting design, as

well as set construction and props purchasing and procurement.

WE. 341 MSHEAILAZNNSANAUNTSHARSAZASINSAL 3(2-2-6)
BRS 341 Acting and Directing for TV Drama
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This course teaches acting and directing techniques for dramas and series on television and
streaming media, fundamental principles of acting, voice training and projecting, gestures, among others.
Students will learn how to perform for the camera, build their confidence and good personality as a news

anchor, television host, disc jokey, artist, and performer.

WA, 342 ATRAILIUN 3(2-2-6)
BRS 342 Script Development
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This course focuses on principles and techniques of scriptwriting for TV dramas and series. Students
will learn how to gather information, exercise creative thinking process, visualize and tell stories, and use

proper language for the right audience.

md. 343 p1sHAnaYAsnsAY 3(2-2-6)
BRS 343 TV Drama Production
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This course examines the elements and process of drama production for television and streaming
media. Emphasis is put on producing, directing, director of photography, light design & direction, casting,

production design, art direction, editing, and program evaluation.




A. NUINTVUTBNLET (6 Enn)
wa. 551 Ingnszaneideuazinglnsiamiiedenu 3(3-0-6)
BRS 551  Social Broadcasting
Anwanuddguesdoingnsznoidsuasinginsiminaonsudeatisll o0 Todvadnisauliiiie
nsitmudsan Ineditmneifienaluladvsaosszvuandudelunsiaugury susdlfinausnde 1
Tudany naonsuiFeusdfsunumussingnszaneidosuagingInsiia uazdoaslmififnaderuaiginmives
Uszine
This course explores the importance of broadcast media and new platforms, such as social media.
The core purpose of the course is to use those media for community development and social engagement.

In addition, students will learn about the roles of broadcast and new media in developing the country.

WE. 552 MISKHANTIEAITANT 3(2-2-6)
BRS 552 Sports Program
Anwunaia 38013 uaznszUINNMIHEATIEMITIUTENANY Mg Insviad uasdeaniuiie nadou
UNTI8MIANT MsaseassagusuuTensiivanzauiuingUssasduasngudming
This course aims to instruct students how to produce sports programs for television and streaming

media that align with program’s objectives while serving the right audience.

M. 553 N1390NUUULEIHMSUUINg NVl 3(2-2-6)
BRS 553  Lighting Design for Television
AnvuuAanguiuariinUfod emsesnuuunasdmsunansienistnsvimiluguuuusiie sidluuazaon
d0ufl 017 518M15912 1en19lsA Srensazas IcﬂEJaamLU‘ULLENmmzaufﬁvui’mqﬂszmﬁsuaﬁ’mms hag
nau g
This course aims to introduce the theorethical and practical approaches to lighting design for studio
and field television production. They will learn suitable lighting designs for different television programs,

such as news programs, variety shows, and TV dramas, among others.

wd. 554 mstdidedunuingnssaiedesingnsiad 3(2-2-6)
BRS 554  Voice Work in Broadcasting
Anwnedeisnsliides waznseenideslignenesis weldlusmingnszaneides Inglnsvimilusuuuy
#1991 NSUTENATIENS NMsussEemansal Mmsduniual masdunens mawng Taa Tuvinduliie
AUTIUEY
This course aims to introduce voice techniques and proper pronunciation for different broadcast
program formats, such as radio and television announcements, broadcast narration, interviews, and voice-

over and dubbing, among others.



g, 555 @sauazamluanudesiuate 3(3-0-6)
BRS 555  Sound and Vision in Contemporary Media
Anwualuuarunumesnusslunudeasinasusiats Anvidnuae FULUUYRIAURTUTELANAN 9
Taenndastunin msidenldausiuseneuludeaniufising q 81 s18n19nas azas Ameuss @1saf uagsenis
anuszLnneng 9 [Wudu
This course aims to teach the trends and roles of music in contemporary mass media. Students will
explore music genres and apply them to streaming media, such as music program, drama programs, film,

documentaries, and live programs, among others.

W4, 556 s1en1sauasdny 3(2-2-6)
BRS 556  Horror Program
Anwnatia 35013 wallafiiay n1saevi n1sdnsde sauluianisasaunsemansnainwdss auns
U3ENoU ey NIZUIUNITNANTIUNITAEDIVTYUTEANAN 9 Lﬁamauw%wwﬁaiw@mﬁﬂﬁ wazdoansuls
This course explores techniques, styles, special effects, shooting, editing, sound design and
aesthetics, music, and production process for horror shows and content to be distributed on television or

streaming media.

Wd. 557 N1sANeNINIANALNIg@INA 3(2-2-6)
BRS 557  Aerial Videography
Anw Seug warlnufuinisamenmddviminiseiniamegunsallasy lnefnwdsguuuuriinvedasy
wialadsn1stu Yengumneuaznisvelusyynlunisiulasu aaenauilndumalinnisarenwiaviadluguuuusing
9 ieldlunutn a1sefd azasnsiriuazaunmeuns
In this course, students will learn about aerial photography by using drones. The course emphasizes
on the types of drones, how to operate drones, laws and regulations, drone licenses, and aerial shooting

with drones for news programs, documentaries, TV dramas, and films.

e, 558 §1811991%13 3(2-2-6)
BRS 558  Culinary Programs
Anwnadia 38113 weadafivay Msaerh nMsdase waz NsEUIUNSHARTIBNNTEITUTZANA 9 Wie
weunssaeInegngim wardeaniuils
This course teaches special effects, shooting, and editing techniques in culinary programs for

television and streaming media.

WE. 559 19N15613A 3(2-2-6)
BRS 559  Documentary Program
Anwmedia 38015 NTIENTBY UaYNIEUINNTHARANTARUSELANAY MFeinginsvied wasdeaniul

nsleuunansai Myaseassdsuuuvansaivi q WngauiuingUsead nauduy waziianeenainie



This course aims to teach students the art of storytelling, radio, television, and streaming media
production process. Students will learn how to write scripts and create new documentaries that align with

program’s objectives while serving the right audiences.

g, 560 s1en1sviaaiien 3(2-2-6)
BRS 560  Travel Program
Anwnadia 33015 wiadefiey Msaerih nsdase way nsvLIuNSHARTIENTe Tl sEameng o Tu
fffinanviany ileweunimsdoingingim wardeaniuis
In this course, students will explore techniques, presentation, special effects, shooting, editing, and

production process for travel programs to be shown on television or streaming media.

Md. 561  n1sHanNIEAIRLe 3(2-2-6)
BRS 561 Music Video Production
Anvunada 383 wadefiay My msdare waznszurunsranindaiflewiiemeuninisdeing
sviend wazdeaniuds
In this course, students will learn about special effects, shooting, and editing techniques in music

video production for television and streaming media.

g, 562 mssanuuumsHantude 3(2-2-6)
BRS 562  Cross-Media Production Design
Bous ad19a33d Anufdianasliineda sonuuuAenssufiewiifinisysannstiude wu msdnsensing
yadeaniuiieiiinisdadiiuivszneu vfemsinsenistnsvimifiysannistumsinneuwdsn Wudu
In this course, students will learn how to use cross-media production techniques to create and

design multi-platform events, such as online radio and television streaming with concerts, among others.

g, 563 nsaenmnaiiniadeulnaiiesundn 3(2-2-6)
BRS 563  Motion Graphics
Anwinisesnuuukazasanailandeulniiisnulnsimd wazdeadulvalsng q lugatagiu dou
nszurumsENdueenuuy Taufimnhluldludesns q dunsiinufiResaanlusunsuneuiiunes dndnwagls
L%‘&Juiﬂﬁa%ﬂqmmmuﬁgq 2 §if waz 3 17 maemauAnwariindunsEUIMIWABUFULUUNUN N WALRGeYln
Thnzaufumsiaverudeadelval wu nsimissuuiva dessulavuuivledsing 9 wavnniiauensila
wdeulmulnsdwiisiote
In this course, students will learn how to design and create motion graphics as well as incorporate
them into television and streaming media. Empahsis is put on providing students with hands-on experience

in computer software, 2D and 3D visualization while understanfing the shift in motion graphics design and

presentation for new media such as digital television, web-based media, and smartphone.



WE. 564 nMsHARSIENSUSHANTIENTSYUINEY 3(2-2-6)
BRS 564  Short-form Production
AnwuarinUfuRnsudnsiensingnseaneideauasinglngvimd yundU (short-form) UszLanes 4
fun avensnsad (Spot) Useneifieu3nisansisaie (Public service announcement) f13A3fTe (Musicvideo)
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wnAnuAn Msdieszideya madsuun TuiigUuuunsthiaueiiaiiassd wavanusonaulandanusionis
vaguiunTIeMtazaniil
This course aims to study and practice in short-form content production, e.g., spot, public service
announcement, music video, corporate video, viral clips, teasers, and fillers for broadcast and streaming
media. The course emphasizes on idea formulation & synthesis, scriptwriting, and creative presentation that

align with advertisers’ satisfaction and expectation.

ud. 551 N1SAUATIDETE 3(0-0-12)
CA 551 Independent Study
Anwdunieganden wioldeluhde Usuduvielgmmeiimamansiidndnuivanvauladufim
Tngdnvhsssuneliniseunsueenansdiivinm
This is a course of individualized study under faculty supervision on the topic regarding

communication or student’s special interest.

UA. 552 M3ARENINIATUSERINaUSEImA 3(3-0-6)
CA 552 International Mass Communication
ﬁﬂ‘maw‘umiﬁaa’ﬁma“uumaaﬂismmhaS] warnsieansinarusewinend Wisuifsuamnumiiousay
anuuansnslagiunsinuingnszaeidsaaginglnsiimd Jinseilassaisvessruulundasseinadd
ANUFUTUSHadIAY LATHENY wazN19Liles
The course aims to introduce Mass Communication system in national and international levels,
compare the similarities and differences of broadcasting system of certain countries, as well as analyze the

Mass Communication structure and its influence on the society, economics and politics of the country.

uf. 553 A1sARAISENITWAILY 3(3-0-6)
CA 553 Development Communication
Anwunuimmihiiveansdeasididonsiauiyana vy deuuazUssvand Jym guassaluns
doasiiloiamuazuuimauily Anwinariinszsiulouionsdomsuisnatunsiauiyana yuvu daam
WAITEENA kAN suduumaninsieansiUlitauussmdldodiisyansua
The course introduces roles of communication in the development of personnel, community,
society and nation, identifies difficulties and challenges of the communication for development, and
explores national communication policy, as well as discusses the effective communication strategy to

develop the country.



uf. 554 MISUINNTAVINSUAIAN 3(0-6-6)
CA 554 Integrated Academic Social Responsibility
Anw Beuimsdalasinsuimsivimsungusuiazdeadlusuuuusingg wu nstiaiusne nseusu
nsdaUszyn Msdnniiau waznsdnAanssusine Adnnsysannsdaninenissauiunsisounisaey ms
Wy wagnsviginaRaUimusssy
In this course, students will learn how to organize several types of Academic Service projects for

community, such as consulting session, workshop, meeting, seminar, and integrated activities.

ue. 555  msdalasanisivensiidausauiudsay 3(0-6-6)
CA 555 Social Engagement Project
AnufiAnisdnlassnsiiienisildiusiusedenn nsUszanudusiusiugfidduladiudelunisiaun
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This is a practical course where students will be provided the opportunity to organize Social
Engagement Project. They will understand the cooperation and relation among stakeholders and develop

the project that suit the need of the society, and comply with the context of governmental bodies, private

associations, independent organization, community public organization and professional organization.

uA. 556  N1SAANTNANIAAUAT 3(3-0-6)
CA 556 Music Festival Management
Anviiom wwanuda U339)1 JURUUYDINUNANIAAUAT AfianuuanesLUsEATauRT NSRRI
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This course provides students concept and category of music festival. It also presents the diversity
of music, the approaches to develop music festival to international level, music and entertainment business,

and the complete production process for the future practice.

uel. 557 MsUZUANTIMANIAAUAT 3(0-6-6)
CA 557 Music Festival Workshop
AU uRn1sn1sdamantanunsluguluunie) NM13ARETNETIA N1598NKUY NISATENNIT NITUINNS
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This practical course provides students the opportunity to organize the actual music festival. The
practice covers brainstorming process, design, preparation, budget management, media production,

marketing, public relations, and running the real event.



uf. 558 AeIN1sIg 3(3-0-6)
CA 558 Military Science
AnwliiAnaudadlannuduiusseninmmstunadeulumstiostulssna savisdienudao
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This course aims to build a better understanding regarding the relationship between military and
civilian in protecting the country. It also provides wide range of knowledge about military science, such as

searching for evidence, investigating, analyzing data and creative problem solving.

UA. 559 A1SWAINANUAIAIIA 3(3-0-6)
CA 559 National Security Development
AnwliiAnaudanudlaludesauiialunmms anutussUaendousisfnasensmans s
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The course provides students concept and general knowledge regarding military service and
national security. It highlights the importance of the cooperation and collaboration between civilians and

military establishment which will lead to the greater national security.




