nangastmarmansindin a1v13vangnseatedes Inginsviad uaz nsnandaanIuile

Bachelor of Communication Arts Program in Broadcasting and Streaming Media Production
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Trends in Communication Technology
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Introduction to Broadcasting and Streaming Media
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Wa. 311 MINARTIENTINGNTEILLALTEUUAINS 3(2-2-6)
BRS 311 Digital Radio Production

Wd. 312 MaNdnsensInglvsvimissuuaava 3(2-2-6)
BRS 312 Digital Television Production
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BRS 313 Streaming Media Production

wazidanFeuinAuarnnguivianzd-deniduaula 1 ngu viaidenFouneivitaulaliasy
3 5783 feneluil

NGUAYNANIZAY ~ LHINATTHEATIBNTING
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BRS 321 Sound and Music Design

WE. 322 NINARTIENITNOALARALAT SIUNITER 3(2-2-6)
BRS 322 Podcast & Live Production
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BRS 323 Creative Content for Sound and Music
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WE. 331 MIWARTIENISUNYYY 3(2-2-0)
BRS 331 Youtube Production
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BRS 332 Virtual Reality and Augmented Reality for Media Production
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BRS 333 Set Design
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BRS 341 Acting and Directing for TV Drama
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BRS 342 Script Development
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BRS 343 TV Drama Production
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JR 031 Investigative Techniques
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JR 034 Blog and Vlog for Lifestyle
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JR 035 Mobile Journalism
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Sound and Vision in Contemporary Media
318N1TA8DIVTEY

Horror Program
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Aerial Videography
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Culinary Programs

FIUNITAIIAR

Documentary Program

sreMsvieaiien

Travel Program
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Music Video Production
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Cross-Media Production Design
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Motion Graphics
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Short-form Production
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Independent Study
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CA 558 Military Science
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A, BuInIVIANEIN2 (30 wueia)

nguIvIMWdInNge (9 wilehia)
an. 101 awssnguludinuszaniu 3(2-2-6)
EN 101 Everyday English

Andunislilassaisfiugiunazduunimanguildludinse iy Ysznoudenisye
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Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions, as
well as how to express opinions about general issues. Enhance language skills-speaking, listening,

reading, and writing—through integrated methods.

an. 102 .wsInguluuiunnedeny 3(2-2-6)
EN 102 Social English

Ansunisyanaznisidoudssloanazdruiuiliifudssdn onnsiufduiusniedsny
mswaniABudeya nsiiouliiey waznsesulsanuAnifsdtuEesing q Tuuunmedsauuazssia Tag
yadunmiawinegmsefusewaznisiiaus mawmeluladuarauAnasassa

Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-related
contexts, with emphasis on developing discussion and presentation skills along with digital skills

and creativity.

an. 103 ;wsanguluusunaina 3(2-2-6)
EN 103 Global English
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Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural

communication skills and digital communication skills, which are vital to becoming global citizens.
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. 101 vinwzn1sAniitensBeuinaendin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning
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In this course, students will learn about theories and practical thinking tools such as
critical thinking, creative and innovative thinking, analytical thinking, synthesis thinking and problem-
solving thinking, including how to link and select appropriate thinking tools and effectively adapt to

their daily life, professional undertakings and lifelong leamning.

fAn. 102 mwmﬂuwmﬁaq wazn1siasuLlasesdinu 33-0-6)

GE 102 Citizenship and Social Transformation
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In this course, students will learn about definitions, attributes, rights, civic duties and
freedom associated with citizenships and social transformation of Thailand and global communities
in current times and in the future, such as digital society, multicultural society. To be able to live

peacefully and happily with others, it is important to understand evolving changes and learn about

4 dimensions of the environments affecting health, namely, body, mind, society and wisdom.

an. 103 wialuladuazuianssudiioawian 3(3-0-6)
GE 103 Technology and Innovation for the Future
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In this course, students will learn about concepts and innovative technology and
applications aiming to better a quality of life of people in a new society, including how technology

and innovation affects our livelihood. The course also covers information on intellectual property

protection as a result of technology and innovation.
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An. 104 guvissamiugunnsiiledin 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
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In this course, students will explore relevant theories and concepts of aesthetics
related to life and society and learn to cultivate positive outlook and attitude and understanding
of different forms of taste and beauty, which will enhance their perception of diversity and enable
them to appreciate art, music, literature, images, films and other forms of art. Students will also
learn how to depict their imagination via communicative design using images, colors, calligraphy
and other related tools to create value-added identity and characteristics to services, products and

media.

AN. 105  ustnsneadenukazlsepuinluivadlan 33-0-6)

GE 105 Global Alliance and Emerging Issues
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In this course, students will learn about international economic and political
collaborations and developments affecting/ constituting changes globally, in order to understand

key slobal issues.

. 106 mmﬁmqmiL’SuLLazmiﬁmmaém’fﬂﬁu 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development
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In this course, students will learn about management and effective financial decision
making, including personal finance management and sustainable development and personal
finance literacy, with special attention on integrated knowledge for local community and society, in

order to highlight key issues and offer practical solutions.
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an. 107 Indggyrannuduiiszneunisuasiinvensidudih 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
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In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and entrepreneurship
and explore entrepreneurial opportunities while learning about business best practice and ethics
including leadership skills and qualities, effective leadership characteristics which will enable them

to effectively work as a team and be able to make well-informed decision when required.

. NUINIVUANZ (99 hUwWAR)

nNaNAVILAY (36 WUWAR)

an. 303 AWBINUARTUITITINTNAAIENT 3(3-0-6)
EN 303 English for Communication Arts Profession
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In this course, students will explore communicative English used in communication arts
related careers including listening, reading, and making sense of media content and key messages
as well as taking a brief from the client, pitching, telling stories, and giving a presentation. The

course also introduces students how to use proper English on media and online platforms.

uA 001 AsAeENs : WunAAnguuarnsUfoA 3(3-0-6)
CA 001  Communication : Theories and Practices
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This course examines communication theories and approaches. Students will learn how to

evaluate the effectiveness of communication. The course also focuses on human communication

theories, mass communication theories, and new media innovations.
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ueA. 002 ﬂgwmmmzﬁsaﬁuﬁa 3(3-0-6)
CA 002  Media Law and Ethics
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This course emphasizes on the critical analysis of mass media laws and ethics. Students will
explore interactions between laws (rights and freedom) and code of ethics (professional ethics) that

affect media. The course also puts emphasis on legal rights, intellectual property rights, and legal

restrictions on the media.

ue. 003 AaUvunanisya 3(3-0-6)
CA 003  Art of Speaking
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In this course, students will learn about the principles and types of speeches, presentation,
and visual aids. The course also provides students with hands-on experiences in speaking for
different occasions and purposes, on a daily basis and in the workplace.
uA. 004  NISANININAIN 3(2-2-6)
CA 004  Digital Photography
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The course aims to provide students with an understanding of the basic principles and

application of digital photography. Topics include camera operation, shooting styles, image

adjustments and corrections using image editing software, digital photo printing, aesthetic

understanding, and applying them for different types of photography.
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uf. 005 AaUzuvinsianides 3(3-0-6)
CA 005  Art of Storytelling

Anwnsuuuunsiazesivnngludedssamsineg maddomiudesd nnazides audnvaziiagg
flveadouan L‘Vlﬂﬁﬂmsl,a'ﬂﬁfmLﬁ'aﬁ'amimmwmEJLLazmmiﬁﬂlﬁaﬁmﬁﬂisa‘m%m‘w ASLTIUAUINITULAL
Uszaunsalseusalunisadisassiidendr sauduineenisite msuewnUssidiu n1sdenassiden nsin
Ainsesk uaznsasulanuiidaeunsianseenaiifals

The course aims to examine various forms of storytelling in contemporary media through both
verbal and non-verbal communications. Students learn the techniques of how to develop listening
and seeing skills and how imagination and personal experiences can be utilized to create a unique

and effective commmunication.

uA. 006 psAeansnsnaalugARdva 3(3-0-6)
CA 006 Marketing Communications in Digital Age
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The course aims to provide students with an understanding of the meaning of marketing
and marketing communication, the principles of modern marketing, relationships between
marketing and marketing communication, trends of marketing communication strategy. The basic
theories of human communication, mass communication, and new media and technology are

explored.

uA. 007 msiwiviudeuasdoyatinans 3(3-0-6)
CA 007 Media and Information Literacy

AnwiRuANYULLALSTTNMAYRIFBLAaLUTELAN UNUM MINTT 9385551 MABAIUANUTURAYDUYDS
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dosiadanu nansenusadTuaTs Bndnavesdesionsiiles Asugna diau uazimusssy lagidunsviaiy
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The course aims to provide students with an understanding of moral issues and social
responsibilities of digital media consumers. The impact upon sender and receiver, digital footprint,
cyber security, cyber bullying, and fake news. Students will learn how to critically analyze the social

media phenomena using communication and cultural theories.
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uel. 008 wwaltuwaluladéunisieans 3(3-0-6)
CA 008  Trends in Communication Technology

Anfsgunuuuezualtdumalulaivnisiiunsiomsgaiavadausdagtuluaufseuan uianss
ysfugUnsaldaades (Smart Devices) JUnuUANeg Mdsundadluagesinga ssuumsunsnimuay
nszanedesiiiduninuaudags szuvdumesidn delua uazdenasusiu luaudifle 360 aer uay
weluladnmiaiiousds (Virtual Reality) ansnsatimaluladnsdoasfinanlulszondldlunsyhausu
doluynguuuule

The course aims to introduce various platforms and the future trends of communication
technology in digital age. Students will learn the background of new communication and
information technology, and explore the way how technologies influence our everyday lives these
days. Emphasis is on the rapid growth of smart devices and broadcasting technology, new media,

convergent media as well as 360 video, and virtual reality (VR) technology.

uA. 009 Aeuargifavuiis 3(3-0-6)
CA 009  Media and Entertainment Business

Anwiaudnvy warauauifvesdevseaulatuazeenlaiussandiieg AMReadeatuuing
gnamnsIugsiatuiargnamnsnaiassfuanvatsuus sanislawan mslszrnduiug nsde
Aanssufivy a1 fnsidenlosunAndunisaann nsdeansmsnain msUssidiuaniumsal msiasIen

do uaznguiliviung NM1TIATIBAUTUN N15IWHUNAYNT N1TUTTIUANUANAT ARBAIUNITUTUITIU
§INATULAS

The course explores the characteristics of offline and online media related to the
entertainment and creative industries, i.e. advertising, public relations, and event management.
Emphasis is put upon combining marketing concepts, marketing communication, situation analysis,

media and audience analysis, contextual analysis, strategic planning, cost-benefit analysis, and

entertainment business management.

ud. 011 UfifRnmsniseenuuuaivassfidemn 3(3-0-6)
CA 011 Creative Design Workshop

Anvmdnnsdesiurssmseenuuuadisassd Tdeldluusondumsesnuu Tnsasdlvidiuaia
WANFIIVBIUBDNKUY o ufd LWﬂﬁﬂﬂ?iaaﬂLLUULLﬁ%ﬂ’]iUizﬂ@Uﬁ%’Nﬁ?LLUULLaSL%ﬂﬁﬂgus] Fisndulu
UBDALUY

In this course, students will explore basic graphic design concepts, widely used graphic
design software, the difference between vector and raster graphics, color theory, design techniques,

model construction, and other key design techniques.
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uA. 118 usenumaRauavdeaniuiadodiu 3(3-0-6)
CA 118 Introduction to Broadcasting and Streaming Media
ﬁﬂmﬁmmﬁﬂwmz JULUY LAZDIRUsENEUTBITEMSULERRUUTEnLAR LAz dansuls LAz
aullaUfURKAnLarasasIANaNUaTIDUHUTAN N UFIRY 1AsugRa n19lles wAlulad wagTniusssy
This course explores characteristics, formats, and elements of broadcast and steaming
media content. Students will create content in light of social, economic, political, technological,

and cultural contexts.

nguAYNaNIEAIU-TIAY (30 widehin)
wd. 201 msluduseniasienis 33-0-6)
BRS 201  Broadcast Announcing

Anwuaginiinweniseanides nsudndes wavnisldidesegregniemiudnuse an1sudly
Founmsadlunmsoonides Tnesjariunsiiniduiuszne wasmadanafufussmaiionensyssinneneg
ﬁy’ﬂiwmimizmmif F78NSUUTN LarT18N1301

This course provides students with hands-on experiences in broadcast pronunciation, audio
production, voice performance techniques, articulation, broadcast announcing for various types of
program formats including educational, entertainment, and news programs.
wd. 202 nsandedudenia 3(3-0-6)
BRS 202 Digital Media Narrative

AnwuaziFeuindnddy wazswmaiansdeuunluguuuusiie ludedda Taeliinguszasdiions
Beudiiertunisiandesniesinagnéniadou uazannsausegndldguuuuvesunsienisisedig
wnzaN SavaEnsaaSedldetnsadasse

In this course, students will study the core principles and techniques of digital content

writing and writing strategies. The course also focuses on script formats and creative storytelling.

WE. 203 MIORNWUUATNATIANIUNGR 3(3-0-6)
BRS 203  Production Design

AnwilugiunseenuuuaasIdnuaRen v sasludsaunismaniuasludaunaia
tndnwaziilanguidvsnevdnuazanunsainadsemduegnad iefudeulylunisesnuuulasinis
WAmTENsTnsTimiag s aTIlaYINZ AN AAEAILITELSNUEIUNTOBNLUY DIRUSENBUANSY Y9N3
wans1ensinsvied liiazdu niseenuuumnuda n1siinnuwazanuUasunundunin msesnuuuluds
sAUsznouAall wagn1seenuuuFeadesnazuas (s

This course teaches the fundamental principles of production design, both aesthetically

and technically. The course also emphasizes on the analysis of audience and current events for
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broadcast program design. Students will learn about design principles and elements of broadcast
production including concept formulation, visualization, art direction as well as sound and lighting

design.

Wd. 206 wadiansuanuludendva 3(2-2-6)
BRS 204  Digital Media Production Techniques
ﬁﬂwmqwﬁﬁﬂﬂﬁﬁﬁLLagﬁﬂmsg]qméﬁumﬂﬁﬂ%uﬁugmmimamwmi nsldgunsaifdviaadelvg
welsifviusemaluladnsndasents Mdsuudasliegnsinds Anwvussinmuazsuuuuresedose
gUnsalngg Mmnzauuariluseavsnmsednuarnsaansenssuaenadosiuuundsnuuas mussu
This course teaches the fundamental theories and techniques of digital media production.
Students will learn how to use the latest digital production equipment and keep themselves up to

date with today's fast changing media production technology. The course also emphasizes on

production equipment formats that are suitable and effective for content production.

ma. 205 msadadoniiledeanuils 3(3-0-6)
BRS 205  Streaming Media Content Creation

Anwuasfinufifinisdouunseniaitodeaninds TnsiuuuAafiugiu sUuuy lassads uas
Lﬁamwaﬂiwmwmﬂwmagﬂufuu maamuﬁuﬂ”hm%’auﬂa MIEENDAEEITIT NTLUIUNITANASATIA
warmsldnwlunisdieneadessameinunniasdesfiunza

In this course, students will develop scripts for streaming media. The focus is on program
structure and a variety of content. Students will learn how to research, develop creative thinking

process, and visually and aurally tell stories.

WA 301 ASANYITIANATUUTONLARHRILAL FDAMNIUL 3(3-0-6)

BRS 301  Broadcasting and Streaming Media Insight

¢ a a4

Anwn 1AsgeA A9salnanunsdeingnszanidosuazinglnsiedidmnded doanduils 3
asn3nie warIngvimindva duuTunmsiudeay iaswsia maidles uayiausssu Jadeiifinasioesdng
ANGRSIENTS dlemsnens desmenisesnenie LLagmjm:JU’%Im ImfJmeﬁmqﬂ’Nmiﬁamimaﬁuu

In this course, students will learn how to analyze and critique commercial programs shown
on broadcast, public, digital, and streaming media. The course will also explore the influences of

social, economic, political, and cutual contexts on media organizations, content, channels, and

audiences.
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WA 302 maduifszneumsdiuusenunaihsiardoaniuds 3(3-0-6)
BRS 302  Broadcasting and Streaming Media Entrepreneurship

Anwianumang unum wazadnvuzvesmaduiusnounsiuinglnsiiminas doanTuils
naenufnyinTEian mndeuiifidnsnadonsauduions Suldun msusmsauuleuisesdns ns
I95EUUNITINTIENIT MTATIERng JSuarsidimaneg n133an15a1ussAe n1saanzidouuTen n1sm
WAIRUNY LaENNTRATA

This course examines the definition, roles, and charactersitics of broadcast and streaming
media operators, and factors that influence the operation of broadcast and streaming media

including corporate policy, programming strategies, audience analysis, business administration and

management, fundraising, and marketing.

md. 303 Ussiufnwlugshanisesnainiadeaniuis 3(3-0-6)
BRS 303 Special Issue in Streaming Broadcast Business

Anudmszissdudan wnfn sudwansenuduiauinsuazauasuulat aaonau
Anseiuuliugsiafiisadestuniseonoinadeaniuis Foingnszaeidearinglnsiimiiessdy
2ina waz uwvAlulssduiviaule WudsslewluiBeszaunsainidndnangianuiuas
Usvaunsalludun@in lneiunsfnuiesgidunsd@nwm

This course examines issues, approaches, and trends related to regional and international

broadcast and streaming media. Students will explore case studies from those professionals in the

broadcast and streaming media industry.

1% '
a =

Wa. 401 Annusnuusenuaaniuardeaniuis 6 (0 - 40 -6)
BRS 401  Broadcasting and Streaming Media Internship
Sradiunion : dnAnwtud 4 TulU wesimheinavanlumedviameiu-Seiuniemedivianeinu-
@onlioundn 27 wiiehn
nsinuvesinAnwdvanfingnszateides anilinglnsviend §Usznaun1s n30eeAnInas
e siudeaniuil lunaeuaeynenouduiansinu Weliindnuivszaunsallunusunisuan

518115 ASIATIUAIT ANSAFTUTIEAIT IS8V NISHER NTReUUN Wudu Iestin@nuazdeainseany

UsznounsiinauuasmieAnwiduaiinisiunAanguiiileaivassdlasimsdiianisfne fadasey
MelensAIuANLaENITUIEEUNAYRI11SE I UNIIBNUAEUDN

In this course, students will pursue internship opportunities with broadcast stations or
streaming media organizations during their last semester prior to graduation. Students will gain
hands-on experiences in production, programming, directing, and scriptwriting. Upon completion,
students will write an internship report or an individual paper under the supervision of their advisor

and outside professionals.
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WM. 402 Tpsamsien s umIUsenuAasA LAY deamails 6(-4-6)
BRS 402  Degree Project
Fyrfadiurew : tnAnwsudd ¢ Juld wardimbeinarvadlungdviamesuddudeneiviani-
@enlitpenin 27 wuaein
MsumguiuarndnnisiiSounnasdloujiRifieainsassduaznannanuy lusduuuienis
fvannuans Tnssiafangutine uazdomnamamsunsnany tilugnmsaademliaonadotu
Uunuandey fannsaildussgndltlilugnanvinssaivdn
In this course, students will apply theory and disciplines they have learned throughout the
curriculum to develop a creative degree project in accordance with target audience, platforms, and
social contexts. In addition, the project should serve as a steppingstone for their future career in

the broadcasting industry.

NguAYNANILAIU - LHan (18 wiehin)
Wa. 311 NISHANTIENITINGNTTNLFLITEUURTYA 3(2-2-6)
BRS 311 Digital Radio Production
Ftadunou : @euls wa. 204

AN®INIZTUIUNT NATiA LLaﬁ%mwSmwmﬁwqﬂizmm?ﬂm%uﬁugm Anwruszinn sUuuy
F18M1T MATANITATUAN N1FARAD LANITNALLEEY AAERIURNNENTIENTINGNTEAIULFLIUTEANG1) it
domduduyseloniundiuans

In this course, students will learn about basic radio production techniques, program formats,
sound controlling, editing and mixing, as well as digital radio production.
wa. 312 nsuansenTIveglnsimissuuaivia 3(2-2-6)
BRS 312  Digital Television Production

Aurderuneu : a@auls wa. 204

[
Y [ a

Anwarinudinisuansiensinglnsvimilussuuddvia Tumeunisudnsiens mMsldinaianis
a'wwamL‘%‘Iaﬁnﬁmmzauﬁ’ugﬂLLUUSWstiLLazLwﬂiuia§Iw5ﬁ¢1ﬁmmm%’mqqﬁgaiwﬂm%qwm‘isuzi WAy
onaitousloviansisug Aflquauasduusslovifuifuarsaonsuivanindsauiasvgiauay
INUTTIU

This course aims to teach digital television production, television production process,
storytelling techniques for commercial and public service programs that align with audience

interests and socio-economic and cultural contexts.
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Wa. 313 N1WARTIENINReansuil 3(2-2-6)
BRS 313 Streaming Media Production
sAuneu - @ould and. 204

AnvagiinUjtAnisnansenismsdeaniuils nsnsununsinaueslasinis fumeuntsudn
518015 WallAuazAatensaienen3edsn WunsAnuaznmaiaunTensiaieassd uwanlvl HmauAn
waziliuselovddegSuarsuazdenulaesiu lnedrdsisdadouindounisndn 817 lassasiamedenuuay
Tausssu Tngavlunisnde a8

In this course, students will explore streaming media production. Emphasis is put on
proposal development, production process, art & techniques of storytelling, and creative thinking.

Students will focus on how to produce useful programs for the audience and society while taking

into consideration social and cultural structures and production resources.

W 321 ATORNLUUIAENUAZAUNT 3(2-2-6)
BRS 321 Sound and Music Design

AnwmsUszgndlfidesuasaunsludeansuils iedeasuazdevnonizessnidiosnisinausluds
AuslnaegieasisassAuaziiusednsnin dnfnwiaglannuiAn1sudndeeass iulusunsuneuiinmes
panaLNIHANNUALFT UL TRl §UR nsTuTindes Tnssjutiunanuiisafudeaniuda
ol Suiasens tawaents suluiimsiadenlavandie Wudu Snieindnudenunsaeenuuy
wazdndendemieussmauniiivngauiunguitmnefaenadesiuanwnisainiedsnuuas Sansssy

This course focuses on how to create and apply sound and music for streaming media in
order to communicate and narrate creative stories. Students will use computer programs and
sound laboratories to design and produce audio content, such as jingles, titles, and commercial

spots, among others. Students will also learn how to choose the right sound and music for the

right programs and audiences.

WA 322 NIINARTIENITNOALARALAZIIENITER 3(2-2-6)
BRS 322 Podcast & Live Production

AnwaginUuufnisuansenisneawaad suiannsdnsiensan lnetndnwaglasuneuning
Wﬁ?ﬁﬂ’]iﬁdamiﬁﬂﬂ’]i G]aaﬂﬁ]‘lm’]iﬂ’JUﬂﬂJﬂ’ﬁNaWi’]Hﬂ’]iﬁL‘1/13J’1$ﬁll E]E]ﬂa’]ﬂ’]ﬁ&h‘IJi%UUaum@%Ujm B
A1ANISANEA

In this course, students will produce podcast content while gaining hands-on experiences

in podcast and live production, producing and management throughout the semester.
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We. 323 nsnaAnomadeEsIRdmuNudswazaung 3(2-2-6)
BRS 323 Creative Content for Sound and Music

mMsflnadassdfanssufivewiifeite sfunisesnuuudszaunisalvesdils Taemslfideamnag
AuA3 uazidsalsznou Weduaiunsaanmenisluvainnasgiuuy lasidunisaiisassdsenisis
{omaenadositusateuvasildusuuuusing q

In this course, students will create special activities and programs that increase good
listening experience for listeners. Emphasis is put on utilizing and incorporating music and sound
effects that enhance creative content production. Students will focus on creating suitable

programs for different groups of audience.

Wd. 331 Mwans1en1suugyy 3(2-2-6)
BRS 331 Youtube Production
Anwwaginuiiinamdsrduinlolugduuunenisaulaialaduuuiienndn dusunismeuwns
vugemweivledeny sudinsasnetessenis msaiguguy nsldnagnsniansnainuuuaiva
iielUsTundessonisilugnsmnels uassosenlugiinvesianisdessenisesulatilusuian
This course focuses on professional lifestyle video content production and distribution on
YouTube. Other topics of emphasis include creating a YouTube channel, building a fanbase as

well as applying digital marketing to promote the channel, make money, and become the future

owner of online content channels.

wa. 332 msndedennudusiuaiiounazanudussuasy 3(2-2-6)
BRS 332 Virtual Reality and Augmented Reality for Media Production

AnwUsyiRAansuazimuinisvesnsitmaluladasismanuduasanilou (VR) waganuduass
w@3u (AR) Tununandouareiueanuuuain wdnnsiiedu venuasuazensauisild dhenmuaenisly
anufuasanilou (VR) wazaruduaiuady (AR) Wiouddayw duadunisaain vieaseassAuinngsy
do

In this course, students will study the history and development of Virtual Reality (VR) and
Augmented Reality (AR) for media production and scenic design, projection mapping, production

software and hardware, innovative content design, innovative media for performances, sales

promotion, and effective communication.

a a = a I a 4 S a
aqsﬂqﬁsﬁqjmﬁiﬂigﬁnﬂLaﬁJﬂ %VIQI‘VI?‘VIFW LAy ﬂqima@aaamimuﬂ_\/ﬁ?.l



21

WA 333 A1TBBNLUUAIN 3(2-2-6)
BRS 333 Set Design

ANWNUEDNLUUAIN LY ’3’?1@@55ﬂaumﬂﬁiﬁi’ﬂumumamwstngLLUUGiNG] NANNITOONUUY
nsudn n1sdauas n1sluld nisdadiengunsalusznevain BnufuRdnasnain wasnisdnmian
Usenauann

In this course, students will learn about set and props design, design principles, lighting

design, as well as set construction and props purchasing and procurement.

Wa. 341 MskEnkagNsiiunshansazasnsim 3(2-2-6)
BRS 341 Acting and Directing for TV Drama

Boufimeiianisuans wagnistfunsuanailonisuanazasingvied wardSdmadeansuila Tng
Tausfiugrunsiufaznisuansislusuuuuresnisa n1seanides dat viwng wtewaiuaia
yadnuazeuiulansludemih uazanmsailulszgndldlunudemds nufimsadreyndndnuue
vosnssluduszniayn wsns tndnsienising Aalu dnuans

This course teaches acting and directing techniques for dramas and series on television
and streaming media, fundamental principles of acting, voice training and projecting, gestures,

among others. Students will learn how to perform for the camera, build their confidence and

good personality as a news anchor, television host, disc jokey, artist, and performer.

WE. 342 ASARUIUY 3(2-2-6)
BRS 342 Script Development

AnwnariinufoRnisdouunatsassdazasinsin wazdidmedeaniufla lnowfunsiuah
oya nszuIUMIANaIaTIA Msldiuruins Aavglumsaevendessn msldnwiivnzay uay
denmdesiunguidnnuneg

This course focuses on principles and techniques of scriptwriting for TV dramas and series.
Students will learn how to gather information, exercise creative thinking process, visualize and tell

stories, and use proper language for the right audience.
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Wd. 343 nINanazAsnIvieY 3(2-2-6)
BRS 343 TV Drama Production

AnwesAUszneuLaynssUINMIa NaTIAarasnsvial wasdidnisdeaniuis nsmununIKan
NSANAUNITUERNS A1FAIAUAIN NISAAULES NFAREBNTINLARAY N1T8ONKUUIIUASIY nsiAu@ad ng
finsie asloufURnaznAnNanuiindeumeunsliszdiuiion T

This course explores the elements of drama series on television and streaming media and
their production process. Emphasis is put on producing, directing, camera and lighting, casting,

production design, and editing. Students will produce a TV drama series at a professional level.

7d. 031 wAANSIYIBEUEI 3(2-2-6)
JR 031 Investigative Techniques

Anvnarfinduitnuzlunisidifeduaiuasvaruveangnisaldagduilintuieluuas
A19UsEINA N15ARUTEAU NSlEEmuREsnn nsdvdudeya nsiiusiusndeya iunsdAnuilu
Usgiiuing 1 017 maidles leswsiia daau Asanden a4 mudaiessailunisnenudn Wetiauoniu
dofiflnumannmanglugavasusim

This course focuses on how to investigate and gather news for events that occur in
Thailand and abroad. Techniques for investigation, collection, and search of news in topics such as
politics, economy, social and environment etc. will be studied throughout the course. This course

also emphasize on the ethics in trans media.

14,034 msadsudenuaziaenaulaialeg 3(2-2-6)
JR 034 Blog and Vlog for Lifestyle

NUHY kaTEETIFRaUSuNTdeuuEen wazndnnudile Aldemludnuarlafaled e
Biauerudovenues

In this course, students will create their own works such as writing blogs and creating video
content that represents personal interest and lifestyle and then posting on their preferable social

platform.

4. 035 NTESAERTLDNe 3(2-2-6)
JR 035 Mobile Journalism
Anwuagiinujoavnuenisldutanssuuazinaluladlunisdedsns wasndndongalvstiiu
nsdwiiledie videdoluwnannasusing q fivnaueidessildognesngy

In this course, students will build and practice skills in mobile journalism such as news

reporting with mobile devices or other real-time capturing tools.
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A. WNINIYUFDNET (6 NUBAA)
WA, 551 Ingnszaneidesnayingnsviiiedsn 3(3-0-6)
BRS 551  Social Broadcasting

Anwnanudifuesdeingnssanedoaar g Insiminasnudeadslu 019 Tudea wniisaun
Tilemsfaundany Tneiidmnoifievmaluladfsaosszuvnndudolunsimugueu sussdliin
anusaniienne ludanu nasnausuifeunumvesingnszaedoazinglngvied uasdeadielvaififina
ADALATEYNNINRUIVDIUTZNA

This course explores the importance of broadcast media and new platforms, such as social
media. The core purpose of the course is to use those media for community development and

social engagement. In addition, students will learn about the roles of broadcast and new media in

developing the country.

WE. 552 N1SHERTIENITANN 3(2-2-6)
BRS 552 Sports Program

Anwumaia 18019 uaznIEUIUNINERTIENAIUTTANANSY MdingInsiim] wazdoaniuils
NSPBUUNTIENISAN NsasassasuuuuensiivingauiuingUssasiuasnguitving

This course aims to instruct students how to produce sports programs for television and

streaming media that align with program’s objectives while serving the right audience.

WA 553 mseenuuukasdnTunuInglnsviad 3(2-2-6)
BRS 553 Lighting Design for Television

AnviunAenguinariinufoR ienseenuuuuasdmiunanaonisnaiailuguuuusine ity
wazupnaaIud 89 :18n15917 T3l srennsazas Ingoanuwuuskasinzauiuinguszasnves
578015 wagnaudimung

This course aims to introduce the theorethical and practical approaches to lighting design
for studio and field television production. They will learn suitable lighting designs for different

television programs, such as news programs, variety shows, and TV dramas, among others.
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wd. 554 mslddeddunuingnszanedetinginsvie 3(2-2-6)
BRS 554  Voice Work in Broadcasting

Anvunaiinisnislfides wazniseonidedigndnasis ieltlunuingnszaieides ing
Ingviend luguuuusieg 1wy n15Usen1ATI8NTT NTUTIEIEMANITAl MSdunwal NM3alusIenIs 1S
wnd 781 TanduliAna gy

This course aims to introduce voice techniques and proper pronunciation for different
broadcast program formats, such as radio and television announcements, broadcast narration,

interviews, and voice-over and dubbing, among others.

. 555 F@eauaznnluaudeinaiiy 3(3-0-6)
BRS 555 Sound and Vision in Contemporary Media
AnwiuiliuuazunumMenuRs lu Ui sIaYUTadTY Anwdnuwae JULUUTIURTUTELAN
a9 Tgenmassiunin nsdenldauniusenouluoan3uilanieg 919 S19A15WaY 8¥AT ATNBUAT 815
a 1 < ¥
AR Lags18NITEAUITINAY 9 LWURY
This course aims to teach the trends and roles of music in contemporary mass media.
Students will explore music genres and apply them to streaming media, such as music program,

drama programs, film, documentaries, and live programs, among others.

WA, 556 §1unTaseIvIny 3(2-2-6)
BRS 556 Horror Program

Anwnatia 38N15 weadafiveiy n13aevi Msdese suluiinisaiisaunsemaninienude
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an3udia

This course explores techniques, styles, special effects, shooting, editing, sound design and
aesthetics, music, and production process for horror shows and content to be distributed on

television or streaming media.

WA 557  NISENEANNIRTIANNII®INA 3(2-2-6)
BRS 557 Aerial Videography

Y

Anw Bew3 warlnuuinisanenmidavminiseinmemegunsallasu lngAnwfsguuuy vinves
s wmalA35n150u tanguunauarmsvelueyginlunistulasu aaenduilndunatinnisanenwinva
Tuguuuusing q wieltlunuin ased azastnsvimivazaunneuns

In this course, students will learn about aerial photography by using drones. The course
emphasizes on the types of drones, how to operate drones, laws and regulations, drone licenses,

and aerial shooting with drones for news programs, documentaries, TV dramas, and films.
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Wd. 558 §18N1DIUNT 3(2-2-6)
BRS 558  Culinary Programs

Anwimatla 19015 WwAdANLAY N15A18Y11 NSAARD AT ATEUIUNITRAATIEAITOIMITUTELAN
sn9 Lilemeunsedeinglnsviey uazdoanduils

This course teaches special effects, shooting, and editing techniques in culinary programs

for television and streaming media.

. 559 18015813 3(2-2-6)
BRS 559  Documentary Program

Anwimada 38115 nsiE1E0 warnsEUIUNMSHARANIARUTEIANANSY Msde My Ingiim uazde
an3uils MIaBeuunansed nsaeassAguuuuansadlein mnzaufuinguszasd nquduy uagian
29NINA

This course aims to teach students the art of storytelling, radio, television, and streaming
media production process. Students will learn how to write scripts and create new documentaries

that align with program’s objectives while serving the right audiences.

W, 560 wnsviedien 3(2-2-6)
BRS 560  Travel Program

Anwmeda 35015 wiedafivey n1saevi n1sERse waz nszLIUNISHARSIBNSETiEIUTEAN
#e 9 TuiAfinannvans ewmeunsnsdoinglnsvied uardeaniuds

In this course, students will explore techniques, presentation, special effects, shooting,

editing, and production process for travel programs to be shown on television or streaming media.

Wa. 561 nsudnindalnle 3(2-2-6)
BRS 561 Music Video Production

Anwunaia 33013 wadafey n1sanei nsdiase war nszuIuNARTIARIRTeLie e LN
msdoinglnsvie uazdoaniuile

In this course, students will learn about special effects, shooting, and editing techniques in

music video production for television and streaming media.
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WA 562 N1sepnkUUNMIHARd1ude 3(2-2-6)
BRS 562  Cross-Media Production Design

Goud adeassd dnufuinislinaia senuuuianssufiamwifinisysannsinude wu sda
Mg sdeansuiisifinisdadiuivszneu vensdasiensinsiimifiysanmsiunisianeudse
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In this course, students will learn how to use cross-media production techniques to create
and design multi-platform events, such as online radio and television streaming with concerts,

among others.

Wa. 563 nsasanmniinedeulmiiiecundn 3(2-2-6)
BRS 563  Motion Graphics

Anwinsesnuuuiaradsnilnadeulmiionulnsim wesdeadulniig lugatiag iy R
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In this course, students will learn how to design and create motion graphics as well as
incorporate them into television and streaming media. Empahsis is put on providing students with
hands-on experience in computer software, 2D and 3D visualization while understanfing the shift in

motion graphics design and presentation for new media such as digital television, web-based

media, and smartphone.

Wd. 566 MINARTIENSUTHANTIENITUINEY 3(2-2-6)
BRS 564  Short-form Production

AnwnagdnUuRnisndnsnensingnsyaneides wayinglnsvied YuAEY (short-form) UseLam
#1499 1éun avensnised (Spot) Useniaifiau3nisansisae (Public service announcement) $da3fle
(Musicvideo) @13afinsAns (Corporatevideo) @19e19518n15 (Teaser) LAYSIENTEUALT AN (Filler) lng
HumsnannuAn msfaeneideya madeuun sauiisuuuunsiiaueiiaiieassd uazansa
noulandmnudesnsvesguiudsenisiazanil

This course aims to study and practice in short-form content production, e.g., spot, public
service announcement, music video, corporate video, viral clips, teasers, and fillers for broadcast
and streaming media. The course emphasizes on idea formulation & synthesis, scriptwriting, and

creative presentation that align with advertisers’ satisfaction and expectation.
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uel. 551 A1sAuAINBasy 3(0-0-12)
CA 551 Independent Study

Anwduninegvaziden wielduluide Usuiundedgwimnslimamansfidhanuliavaule
Fudiers Tnednrhassnumelinmsauauuesenansdiivinwm

In this course, students will delve into a certain research topic related to communication
arts that they are interested in. Students will write a research paper under the supervision of their

instructor.

ue. 552 nnsdeansunavusenineUsine 3(3-0-6)
CA 552 International Mass Communication

ﬁﬂ‘maz‘uumiﬁamﬁma%u‘uaqmzmmhm LagNsdeansuiarusEnInemd Wisudisuainy
willauuarAMUuanA1asduneUIngnsEedsLar Ingnsied Tinseilaseaiiavesssuulusay
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The course aims to introduce international mass communication systems, compare
similarities and differences of broadcasting systems in different countries as well as analyze the

structure of mass communication and its influences on society, economy and politics.

ue. 553 p1sdeansifiontsnmu 33-0-6)
CA 553 Development Communication

ﬁﬂmwmmmﬁﬂﬁmaqmiﬁam5ﬁﬁﬁiaﬂwsﬁmumﬂﬂa guyu dpuuazUszmanid Jaymn guassalu
msdeansfiowuitaziumanily Anvinagiinszsiulouienisdoasuiandtunsiauiyana Uy
e weswgia waznmaidios muisdumuusnninsieans Ul Ussmel fogneisyAniua

In this course, students will study the roles and functions of communication for human,
community, and social developments as well as problems and drawbacks facing development
communication. Students will also analyze the impacts of national communication policy on human,
community, social, economic, and political developments while applying development

communication approaches to effectively develop the country.

uel. 554 AsUIMITIVINSHAFIAL 3(0-6-6)
CA 554  Integrated Academic Social Responsibility

Anw Beuinsdalasinisusmsdvimsungusuiazdsnalugiuuniieg Wy nstidusne n1s
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In this course, students will learn about different community services and social

contribution initiatives, namely academic advising programs, trainings, meetings, conferences,
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seminars, and special events that integrate interdisciplinary knowledge into educational settings,

research, and art & cultural preservation programs.

ud. 555  msdalassmsiiienisiidrusiuiudsny 3(0-6-6)
CA 555 Social Engagement Project

AnufuRnisdalassnisiienisiidiusiusedany nsuszauduiusiudnfiaulddiudealunisiammn
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This course provides students with practical experiences in social engagement projects,
stakeholders engagement and collaboration, co-learning, co-thinking, co-working, and co-creating

social contribution projects that align with the goals of government and private sectors,

independent, community-based, professional organizations, and society as a whole.

ue. 556 ASIANISIANIAAURT 33-0-6)
CA 556 Music Festival Management

Anwiilom wwannude U1 JULUUYRINUNANIAAUAT AP UWANAIAINUTELAVAURS N1
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This course focuses on principles, philosophy, and types of music festivals for different
types of music. Students will also learn about music festivals’ international outreach,

entertainment businesses related to music festivals, creative process, production process, and

music festival management.

wA. 557 psUuRnisimAnianun’ 3(0-6-6)
CA 557 Music Festival Workshop

HAnUfdiinisn1sdnmantanuasluguiuuufieg N15ARETI9ETIA N158DNLUY NSIATENNTT AT
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In this course, students will learn how to initiate, design, plan, and organize different music
festival formats. The course teaches students how to manage budgets, produce and incorporate

media for marketing and public relations as well as execute the overall plan.
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UA. 558 IngInsnmg 3(3-0-6)
CA 558 Military Science

AnwliAsauianudlannuduiusserhomsionaZeulunistesiuussma suiedianug
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In this course, students will explore civil-military relations for national security, military
science, and fact finding procedures. Students will also learn how to evaluate data, concepts, and
evidence from diverse sources of information, utilize data to solve problems, and suggest

constructive solutions to problems.

UPL 559 AnswauA NS uAuiennd 3(3-0-6)
CA 559 National Security Development

AnwliiAnaudanudilalubesmnuiinlumams anusiuasUasndowiend wasgmsmans
suslvesfiuieenusniy Y94ANUTWTBLATN1TUTEAUNTUSUR SEMIanasouwaEnmIg duae
AeliAnAutunUaenfo Ui

In this course, students will explore general military science, strategic national security, and
the importance of collaboration and coordination between civilians and soldiers for national

security.
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