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EN 303  English for Communication Arts Profession
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BD 203 Human Insight and Brand Implications
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BD 204 Brand Channels and Sense Strategy
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BD 301 Brand Communications Research
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BD 302 Brand Identity Design
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BD 303 Corporate Branding and Brand Communications
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BD 401 Brand Communications Campaign Planning
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BD 402 Brand Communications Professional Internship
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BD 403 Business Startup and Branding
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BD 404 Seminar in Branding and Brand Communications
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BD 311 Brand Equity Management
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BD 312 Negotiation and Presentation Skills
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BD 321 Digital Content Creation and Media Production
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BD 411 Global Brand Communications
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BD 412 Digital Branding
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BD 421 Brand Experience and Engagement
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BD 422 Personal Branding
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BD 201 Strategic Brand Management
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BD 204 Brand Channels and Sense Strategy
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BD 311 Brand Equity Management
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BD 312 Negotiation and Presentation Skills
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BD 411 Global Brand Communications
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BD 412  Digital Branding

Anwandnuazuaznginssuvesuilaalugadda sUuLuULazMTILTesdeUsTIAIADAN
Tawan dofinsndudwes uazdefiinsyaianievendeifeiunslaglsidesldany suludmdnmsuay
nagnsnsnaauuugatudenehunssuiunmsiindusisiunsndnideniiionisomsnsuasnandnde

ARvialvianuaenATeTUYATSNANLAZIENEN YAlYBINT

and22  NISETNRSIYAAA 3(3-0-06)
BD 422 Personal Branding

SeuduarUjvaiReafunssuiunsnsdumdany Wevnaiadusndnvalvesmuies uay
ansnthdndnualdsnanuimuidunAnuaznagnsiiiedeansludafuilamiugemnisdoansas

yarar1a Nawuveenlatiazesulatlieg1aiussd@nsam

A. NUINIVUTINLET (9 wiaehin)
an.551 N159BNLUUTINIUAZNNTATIAT] 3(3-0-6)
BD 551 Business Design and Branding
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BD 552 Entertainment Business Branding
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BD 553  Luxury Branding
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BD 554  Fashion Branding
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BD 555 Buyology and Communication
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BD 556  Tourism Branding
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BD 557 Hospitality Branding
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BD 558  Food Business Design and Branding
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BD 559  Sport Branding
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BD 560  Branding for Social Enterprise
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BD 561 Sustainable Branding
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BD 562  Feng Shui and Branding
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BD 563  Branding Field Trip
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BD 564  Branding Workshop
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BD 565  Selected Topics in Branding
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CA 551  Independent Study
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CA 552 International Mass Communication
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CA 553  Development Communication
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CA 554 Integrated Academic Social Responsibility
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CA 555 Social Engagement Project
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CA 556 Music Festival Management
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CA 557  Music Festival Workshop
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CA 558  Military Science
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CA 559  National Security Development
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