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Improve Ranking with Search Engine Optimization
Case Study: Bangkok University Website
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Abstract

This article presents the search engine optimization (SEO) techniqueto improve ranking of Bangkok University website.
These techniques are divided into three main sections: Hosting, Contents and Links. Web Crawlers use these techniques
to collect information from websites and then create the indexon the database.This study proposes how to make higher

ratings (Rank) website with SEO Cycle that the organization may benefit in marketing, public relations and more.
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Irtarnet User and Statistics in Thailand
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